& ™ BANGKOK
«* ~ UNIVERSITY

GRADUATE SCHOOL

DCA-SBC

Doctor of Communication Arts Program
in Strategic Brand and Communication Management

Courses Descriptions
For Graduate Student
2026 Entrants



DCA-SBC

Doctor of Communication Arts Program in Strategic Brand
and Communication Management

A195U19s185
KNDQ3BIASURUDIU

aun.sol aadwonsI8UINAMAQS
SBCs8o1 Statistics for Communication Research
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The course identifies the prerequisites for various statistical measures, and covers basic
statistical methods as tools for data analysis in communication research. Students will learn to
apply descriptive, inferential, and advanced statistics for commmunication research.
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SBC802 Advanced Academic Writing
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Key aspects of advanced academic writing ranging from how 1o select interesting and
appropriate topic, identify an audience, to more detailed issues of how to construct the different
sections of dissertation, academic article, research article, and research report. Citing sources of
data based on the American Psychology Association (APA) referencing style, and the process of
writing and publishing an article in acceptable academic journals.
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SBC911 Philosophy of Science
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Philosophy of science is the science regarding knowledge which is considered scientific
thinking method. It is the key foundation for studying research theories, especially scrutinizing
research findings that are truthful. It aims to study theories of knowledge or epistemology. reality, or
metaphysics. All of them derive from studying evolution of philosophy of science from the past til
the present time, philosophy of social science, applying philosophy of science that leads to the
process of social science research, including studying apposing to search of knowledge based on
scientific ground or postmodernism.
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SBC912 Data Analytics for Consumer Insights
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Various methods for data search, data collection, data management, and data quality
assessment, in ferms of primary, secondary, and big data, that relate to consumer behaviors in
order to gain consumer insights. These methods also cover application of digital fechnology and
artificial infelligence in the data analytics.
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SBC913 Communication Theory and Application
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Communication theories in various contexts such as interpersonal communication, mass
communication, marketing communication, corporate communication, health communication,
scientific and environment communication, and political communication. Application of
communication theories to strategic communication and branding.
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SBC914 Advanced Research for Strategic Communication and Branding
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Concepts and principles of quantitative research, qualitative research, and mixed-method
research, literature review, conceptualization, development of research questions and hypotheses,
development of conceptual framework, research design, validity and reliability of measurement
tools, data analysis, and presenting research findings in both oral and written format under the
communication research standards and research ethics.
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SBC915 Stakeholder Relationship and Influencer Management in Digital Era
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Advanced analysis of stakeholders and influencers’ roles and demands, discussion of
relationship management techniques on digital platforms to gain their confidence and
cooperation, and to prevent or solve brand crisis incurred from stakeholders and influencers via
case studies, and effectiveness evaluation of relationship management strategies and executions
using digital tools.
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SBC916 Issue Management and Crisis Communication in Brand
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Important social issues and various forms of crisis, crisis management, and methods of

communication during crisis practiced by both public and private corporations via case study,

based on the concept of sustainability.
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SBC931 Global Media and Culture
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Evolution of global media from traditional media to digital media. Roles of global media for
strategic communication and branding. Culture and sub-culture, relationships between global
media and culture, including contemporary issues such as identity, image. experience building for
media consumers.
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SBC932 Creative Technology and Innovation for Sustainability
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Background, concepts, and principles of sustainability, goals for sustainability proposed by

the United Nations, technologies and creative innovations that are relevant to and affect
sustainability of public and private sectors, and global citizens.
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SBC933 Communication Policy and Implementation
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Importance of communication policy, methods for developing communication policy for both
governmental and private sector in the contexts of strategic communication and branding.
Monitoring and evaluating the implementation of communication policy via case studies.



aunsgss msaswuusuduanaluusunddna
SBC934 Personal Branding in Digital Contexts voe e

thhuwua:FmUS“UNcwaUvﬁugwuua\)msasﬁ\)uusudqnna vT?ua;numeaaoﬁam\)ﬁﬁﬁaa\)ﬁ
UsznaudAryuavmsadvuusudunnalkus:aunnudi§omunsaidnu mssarmlasvagowugiuno
a3na MmsAiikuanagnsadna ua:msﬁorhuwumsu§msmwﬂt‘3m§aniﬁﬁuuusudqnna nasaduMs
UsziiuwadSsuavnisaswuusudunna

Basic purposes and responsibilities of personal branding, basics of digital security, key
elements of the successful creation of personal brand via case studies, establishing digital
infrastructure, developing digital strategies, and creating a reputation management plan for
personal brand, tfogether with achievement evaluation of personal branding.
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SBC935 Social Trends and Consumer Experience Analysis
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Key social trends from the past to the present, importance, roles and effects of social tfrends on
various generations of consumers. [dentifying consumer journey, and analysis of consumer
experiences in both their real life and experiences via ditigal technology in the context of
strategic communication and branding.
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SBC936 Corporate Communication and Sustainability

LLUDAQ Kann1s ua:nquﬁﬁlﬁ'ﬂaﬁa\)ﬁums?ltaansa\)n'ﬂsua:mwUEJ“'\)E‘JU UNUINYaYASIDa1SOVANS
dossAD UWUASHDaNSOVANSINWEUCID msaw\)uwunaqns'ms?%aawsmwa“ﬂufﬂua\)a\)ﬁns 1az/K3D
uAluleymdrumsdoasmeluavAns aasasumsus:liunandudEavavnaisdoansovAnsluGaniv
LASEIAEAS 203NYT LazANUELFU

Concepts, principles and theories related to corporate communication and sustainability,
roles of corporate communication on business operations, corporate communication plan in
various contexts, strategic planning for corporate image andyor for solving problems of internal
communication, achievement evaluation of corporate communication in economic,
psychological and sustainable dimensions.
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SBC937 Creativity in Communication and Brand Management
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Overview of communication and brand management, designing brand architecture
including every aspect linked to digital media and tfechnology. including social media, interactive
digital advertising, search engine optimization (SEO), alternative media, viral phenomena,
experience design, mobile marketing, content marketing, personal branding, and communication
for start-ups. Apply creativity to analyze and diagnose communication and brand managem--*
problems, to develop brand positioning, communication strategies and executions, and to ass
the measures taken o overcome them.
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A candidate for the Doctor of Arts in strategic communication is required to develop a topic
and conducting a research study in strategic communication and branding, with the use of
mixed-method research, written dissertation and an oral presentation defense are required to be
submitted under the close supervision of an advisor and dissertation committee.
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