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PL 101 Introduction to Accounting
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Characteristics of work in accounting, accounting nature, fundamental concepts in
accounting, double entry system, the accounting equation, changes in assets, liabilities and
capital, posting to ledgers, financial statements, meaning of financial statements, analysis of
financial reports and discussing of relevant laws and regulations.

Wg. 103 adAWuUTIUIWENISIDINIVSSAD
PL 103 Fundamental Statistics for Business Research
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Concepts relating to the subject of statistics for business research, data and data types,
definitions of descriptive and inferential statistics, frequency distribution table, measurement of
central tfendency, distribution measurement, computing methods and use, use of out-of-the- box
statistics software, data entry, running commands, reading results, hypothesis testing, variance
analysis, chi-squared testing, regression and correlation analysis.
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PL 108 Introduction to Academic Writing
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Writing for academic purposes in preparation for research writing, introducing basic
research skills: document research, note-taking, paraphrasing, summarizing, literature review and
references as specified by the curriculum, including the structure of academic writing, paragraphs,
coherence, and the use of appropriate language for academic writing.
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BA 611  Organization Leadership and Human Resource Competencies
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The importance of organization leadership, characteristics of leadership to drive
sustainable organizations; role of the leader in effective organizational management; internal and
external environments that enhance the organization’s human resource competencies; desired
personnel competencies for change and critical situations; creation of strategies to enhance
personnel performance within the organization; indicators of successful competency creation at
leadership and operational levels; assessment of leadership and performance for use in
organization development; re- skill and up- skill building to support the future growth of human
resources with artificial intelligence.
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BA 612 Financial Management
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Financial principles and their application for analysis and problem-solving in financing
from traditional and new platforms according to business needs; crowdfunding; investment
decision making with associated risk, risk management, financial management under the
framework of business operations that take info account the environment, society and corporate
governance (ESG), as well as planning and specification of financial control guidelines for both
short-term and long-term capital for maximum benefit to the business. The course focuses on the
use of case studies.
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BA 613 Financial and Management Accounting
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Concepts and sources of accounting data in financial statements; study of
management accounting data including types of cost, cost accounting methods including
variable costs, standard costs, production cost variance analysis, using costs in decision- making,
cost volume profit relationship analysis, responsibility accounting, analysis of accounting
information for planning and conftrol, with performance analysis and reporfing.
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BA 614 Marketing Management
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Study of theories and strategies covering practical guidelines for all forms of marketing and
digital marketing management, including the paradigm shift from traditional marketing with
changes in fechnology and database marketing, information systems and marketing research,
marketing environment analysis, consumer behavior analysis, market segmentation, demand
analysis and forecasting, planning and policy formulation, intfegration of marketing and digital
marketing strategy with marketing mixes that lead o value creation and competitive advantage
through the use of social networks and modern media, and analysis of problems to reach
solutions.
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BA 615 Operations Management
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Production analysis systems, decisions regarding factors of production, predicted demand
for goods or services, production capacity planning and plant location, specifically plant
planning, job design and measurement, planning and workflow, inventory planning, transportation
planning and quality control, supply chain management and lean manufacturing, including
management of modern information technology and innovation with various intelligent systems,
and the application of knowledge in planning and operations in logistic manner as well as
applying information technology and innovation to develop and improve to increase operational
efficiency.
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BA 712 Strategic Management and Business Policy
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Study of the environment and value chain in business management for use in the creation
of strategies and policies, including analysis of organizational strengths and weaknesses,
assessment of opportunities and obstacles in the prevailing environment, crisis and risks, concept
of creating value through innovation and creativity, application of value creation concepts to
make project management processes, success and failure factors of value creation, models and
approaches of innovative value creation, feasibility analysis and project accomplishment,
determining and evaluating strategies and policies o compare competitiveness under existing
resources. Case studies and games for situational analysis, identifying problems, options and
solutions and decision-making in business.
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BA 713 Managerial Economics
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Application of economic theory in line with the principles of microeconomics and
macroeconomics for policymaking, model of aggregated demand and aggregated supply.
monetary and fiscal policy: characteristics of profit and profit management; characteristics of
competing markets in different countries; demand analysis and forecasting, impact of short-term
and long-term economic changes on business operations; setting policies on simultaneous
manufacturing of multiple products; capital budgeting, advertising and product pricing, and
game theory.
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BA 716 Information Technology for Business Management
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Study of concepts and theories related to information technology; effects and roles of

information systems on organizational management; operational control; decision support and
corporate strategy management; management of changes related fo the adoption of
information technology in the organization; gathering and managing the knowledge existed in
the organization that is dispersed in order to develop a system for everyone can access
knowledge and to be
knowledgeable person who works efficiently, and manage the information technology resources
in the organization systematically in order to use the information system for creating competitive
advantages.
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BA 717 International Business
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Operating processes of multinational companies involved in analyzing the role of
infernational business; analysis of countries and guidelines for international business development
focusing on legal, economic, infrastructure, global competition and cultural conditions, diversity of
markets and consumers, including economic cooperation and the impact on international
business management; the impact of European and ASEAN economies on opportunities and
barriers to business expansion; business opportunities and difficulties for Thai entrepreneurs
following Thailand’s entry to the ASEAN Economic Community.
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BA 718 Applied Research in Business
ssligudsmsdudumsdventhuls:gndldnunsisonivssisfnsaunauiuEovAISIVILWULA
A1S29ALLUULIUIDY A1SIIVASIULIUIADIUAQ msc%auuﬁg_nu AsAkuaUsyIAsSLazMSgUaIDE NS
ifiudoya msadwindaviialunisiiudaya msitAsiKuaznsnaaauauydzulasidindoviionvana ms
asyvaauANULTaiaUavIAZaYEIYY MsaaUsIna tamstnaddelulgaumsdudumunvssAvIK
ussaldagvdus:ansmw
Applied research methodology for business research, covering research planning and
design: setting the conceptual framework, creating hypotheses, defining populations and
sampling. data collection and creation of data collection tools; analyzing and testing hypotheses
with stafistical tools, verifying the reliability of research tools, discussion of the findings and
effective application of research results to business operations.

KN2Q3BILAdN
3¥1aaanivaisaala
us. 811 MSIlASIKUaznagnsnisaaiadsna
BA 811 Digital Marketing Analytics and Strategy
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Application of advanced digital marketing concepts and strategies to marketing

operations in a growing digital society; opportunity analysis; consumer insight and behavior from
digital database; infegrated digital marketing strategies to create value and competitive
advantage; design and creation of digital marketing activities that keep up with current rapid
changes; creating experience and managing customer relations through digital marketfing tools
and use of online social networks and new media.
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Concepts related to marketing communications for use in creating an integrated
marketing communication model; analysis of the effectiveness of marketing communication
elements and tools such as advertising, public relations, use of sales personnel and sales
promotions, and also presenting other activities for marketing communication; identifying a target
audience; analyzing factors that affect creation of an integrated marketing communication
model, planning and formulating an effective integrated marketing communication strategy,
budget allocation and management, and implementation and evaluation.
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BA 813 Value Creation and Innovative Marketing Project
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Concepts of value creation and innovation and connecting these concepts to the

process of project management; factors in the success and failure of value creation and
innovative marketing projects; models and approaches for value creation and innovative
marketing projects; analyzing project feasibility and success, covering analysis of the target
consumer group, economy, society and culture; competition as well as other relevant business
environments, project planning and implementation, and assessments of investment and project
performance.
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BA 814 Service Business Marketing and Management
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Characteristics and types of service operations, importance and growth of service

businesses, service marketing process design, strategic planning for service marketing operations,
customer analysis and analysis of the service marketing environment, defining marketing mix for
service businesses, building experience and maintaining customer relations, organizational
stfructure and human resource management for service businesses, service standardization and
quality control, and service marketing innovations for competitive advantages.
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Investment management through modern frading channels, applying investment theory to
decision-making in portfolio management; types of securities, investment tools; portfolio theory;
effective market theories; securities valuation; equities analysis; bonds analysis; mutual fund
analysis; cryptocurrency analysis in coin and token; investment in non-fungible token (NFT) ; and
investment in alternative assets, including evaluating portfolio performance.

US. 822 MISJLIASI:KUayadkSunISIbU
BA 822 Data Analytics for Finance
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Data analysis and financial information technology to create added value from data;
principles and system structure, and organizational financial information management; data
classification and information system elements relating to an organization’s structure and
operations; data collection processes; distribution of financial information; the role of modern
science in data storage and distribution; and future tfrends in the development of information
systems.
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BA 823 Business Valuation for Decision Making
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Basic concepts of financial and business analysis; objectives of business valuation; business
valuation framework including techniques and tools for business valuation, relationships between
business valuation and business strategy; problems in business valuation and financial
performance; application of valuation techniques for analysis of other business decisions
including credit analysis, securities analysis and analysis for mergers.
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BA 824 Forecasting Technigque for Business and Finance
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Study the prediction of business fransactions, linkage in financial role, business operations
development, financial policies related to business policy and strategy formulation through
econometric models. Practical problems of forecasting, such as data acquisition, model selection,
appropriate software and platform consideration, analysis and interpretation of the results;
economic and financial forecasts related to the intfernal and external business environment;
factors that affect business operations; techniques for applying financial forecasting results to
apply in strategic planning; investment decisions for business expansion and performance
improvement for competitive advantage.

US. 825 A1savnuiuadokISuNsSwe
BA 825 Real Estate Investment
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Fundamentals of the real estate business; real estate project development and

management; finance and investment; legal regulations for the real estate business; methods of
real estate appraisal; factors affecting real estate prices and demand; credit sources and policies
for acquisition; economic conditions and operation of real estate businesses.
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BA 831 Human Resources Analytics and Insights
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Study of the principles and process with decision-making analysis of a database
information, from the necessary tools and skills fo connect data for the systematic management
of human resources, convenience of planning and effective forecasting of organizational
manpower, including insight using statistical fechniques for data analysis; interpretation and
reporting to decision makers for use in predicting personnel resignations and recruitment of
applicants with appropriate qualifications, skills and experience; and methods to make the
organization appeal to applicants, as well as methods of maintaining the happiness of
organization’s employees.

US. 832 Lwaawasuddnadiksuas:udsumsGiunswennsuyugLazn1sdaNIsioya
BA 832 Digital Platforms for Human Resources Processes and Information Management
Anukans aszusums dremsthinaluladniglunmsdomsmsIZouSnSUIUAISAISUSKIS

nswennsuyudliimnumsiasuulaviutaauu naduayuuazavasulrimsuantUasuiinansiiu
uwaawasuddna saudvysanmsiinauinaluladcog ua:uwaawasuaananaoandavAuluviudiuns
USKISNSWeNAsUULY tWaazadndamsdamsiaya msuufin msdaliudaya msiSunlddoya sHUfL
awnsndlAsikiayauazmsdanudayatiiomsidniunsiald lasdmsdatAviudnuauzuovmudoya uas
tnilgdanmsaadulavmudumsusKIsnsSwensuy B

Study of the principles and processes with the use of technology to manage the human
resource management learning process to meet ongoing changes; support and promote
exchanges of news through digital platforms, and integration with different technologies and
digital platforms suitable for human resource management to provide convenience in
information management, data storage, data retrieval, including the ability to analyze, interpret
and make rapid use of data, which is stored in the form of a database and used for decision-
making in the management of human resources.



J¥11aaanivaisdanls
US. 841 UIOASSULLAZNISWCUUIDVAAS
BA 841 Innovation and Organizational Development
uuaﬁom\)msﬁomsuicmssulvT'IaLiﬂLJejmchuma\)ﬁms sUuuuyavuIanssuluavAMS
msUszgadudanssulia:inaluladlkue lumswauunavAms tWalkevAmsius:ansnmwiazAngnwiu
msuwyvduagvdodiumeldanmwinadaumelutazmeusnnasuulaviu sauﬁ\)Ufymua:qUassnﬁ'Gcia
A1SasIvUINASSULEE@zAISWAIUIDVAANS LUDNVUA:NAYNSIUAISWUUIDVAMS OaasunsIaus:ansSwa
UILALAMSAIYKAVAISWCUUN
Concepts of innovation management for organizational development; models of
innovation within the organization; application of innovation and new technologies for
organizational development with organizational efficiency and competitiveness that is
sustainable in changing internal and external environments, and including problems and
impediments to innovation and organizational development; guidelines and strategies for
organizational development and measuring the effectiveness of the organization post-
development.

US. 842 StUUdDDSY=aUUayuMsaaduls
BA 842 Intelligent Decision Support Systems

(LUDAQLLAzUNUINYDYS:UUDDASY:auUaUUMSAQdUlD NSPIALLUULAZWIUISIUUDDASY:
duuayumsaaduld logysanmsuazuszgndlgieyayius:aud luloamvaad uazavAnuSMAZIUdaya
N0ssAD 1ASaviiaazinAlARIGIUNMSWULNS:UUSDAS:aluayu MsAaauld ANUFUWUSYDDS:UU
§paszatuauunsaaduloAusS:uUaSauLNALNDAISUSKIS SIUAD LBUWELATUKSDaWALDSEKSU
WoUUIS:UUdDSg:auuayunsaaduld

Concepts and roles of intelligent decision support systems; design and development of
infelligent decision support systems through the integration and application of artificial
intfelligence, statistical models, and knowledge from business databases; tools and technigques for
the development of infelligent decision support systems; the relationship of intelligent decision
support systems to administrative information systems, including applications or software for
developing intelligent decision support systems.



Ssnaaamvmsdamisladadnduazléaunmu
Us. 851 Ms3lAsIKdayalWamsavuwuldauniu
BA 851 Data Analytics in Supply Chain Planning
Anwins:usums3tAsiKIBoUSINaulaaldrandnenmans msoaanuuutazadvluiaawoms

Sips1Kiazdodulpluldoinaliataznagnsuavannssucvg vavldaumuiiagrstumsaaaulaiudiu
ladatindualsaumu msaaegwibus:uuiWauAlaymuazasaaduls msuszgadidlulaamokan
AriaAmaasiumsitasskasyudviiazns:meduAwaliinaus:Tostiavanlukovldauniu

Study of the process of quantitative analysis using scientific principles, design and modeling
for technical analysis and decision-making and strategies for various supply chain activities in
order to assist with logistics and supply chain decision-making. Systematic thinking for problem-
solving and decision-making, application of mathematical models for analysis of transportation
and distribution for maximum benefit to the supply chain.

Us. 852 MsmKuaAuNuUlus:uUMSASENYFUAT

BA 852 Cost Optimization in Distribution System
AWdUWUSUA=MsIaMsAsuudvas=pgaumiumsdituviuvavlgauniu TooilomKano:

yodu msaduAudunuiunnns:uduMsLlazduaauUaLAISTUaVAS=I8duAUavIdaUMuUNs:uUALud

luus:inAuass:kIwUs:INATRIKU:aUAUANUGaYMSUBLANAMIWDTRIAGAIUWOWDEVEN
Relatfionships and distribution management in supply chain operations, focusing on cost

control in all processes and stages of the entire supply chain distribution system, both domestic

and international, meeting the customer’s requirements and providing maximum satisfaction.

us 853 msdduviuldgaumuiiionsAuan
BA 853 Retail Supply Chain Operations
wauszuumsdudiumsvavssivAuanlagus:gndrddanugiuvavassansdunmsuauans
TagiliakinznsaunauludrunmswennsaiguavA msaauauavdaldaumu MsagwisvavEd MSIVLUNU
naaovuazdudumssiumuanikidds:ansnmw VMI Stumdanaauladuazuianssucioeg amsiginalulad
U RFID fuAsuSkisvans msiams@a\)mwlﬁa\)ua:mSLﬁUTQua\)asﬁa soulunvmsus:iiulasiana
vovmsdildumstiwalkaaandavAauulourguavavAnis
Development of a retail business operations system by applying basic topics from
operations management. Content covers demand forecasting, supply chain response, motivation,
planning, testing and operating retail stores with effective VMI; online retailers and innovation;
technology such as RFID in management; risk and business growth management, including
assessment and measurement of operations in accordance with organizational policies.



3¥1139ANVAISHANISIAIKADVUIANATVLATVUIATIU
us. 861 ANULWURUS=NDUMSAUAISASIDSSAD
BA 861 Venture Initiation for Entrepreneurship
AnvUNUINYRYRUS:ABUAISCDMSWIULNLASYZADILAIVAU AfudAYEULEazAAY:uavAIULITU
AUszAaUs Us:tnnyaviusznaums Us:iANgavAsMs anmwidadaufdsnswadassin msus:iiu
Tomaua:msweuululaanvssAs MsHAALSSADIAMSITIULNUSSADIKSUIAKADUUIONAI® BUIQ
gouua:s1ggoas suluumsditdumutiazsyiuuumsyangindoinanossan Ueykitazguassalumsdildu
viududv q mstidvukavidunuannduyanantdunu High-Net-Worth Individuals) Al§iBuautav
U1SIUALNUAUUSEN (Angel Investon sounvbAsadvudnnssy 95esssuliazANUSURQuaUGdadvALTU
FuzUs=naums
Study of the role of entrepreneurs fowards economic and social development;
entfrepreneurial characteristics and skills, types of entrepreneur, types of business, environmental
factors that influence business, opportunity evaluation and development of business models,
establishing businesses and writing business plans for micro, small and medium-sized enterprises,
models for operations and business network expansion, various operational problems and
obstacles; access to funding from high-net-worth individual; angel investor; creating innovation,
ethics and social responsibilities of entrepreneurs.

US. 862 MIsvaMSIEvnagnsaiksulaaldud: lulaassisuaznagns
BA 862 Strategic Management for SMEs: Business Model and Strategy
ﬁnums:uaumsua:ﬁumauua\)msiomslﬁ\)ﬂaqns’ msilAs1zKanwinadaunomelutas
mMeuanssAv msUszliuanmwaisuvdunazdadsfiRgrdovAussin msidiadoviialumsitAsik Ms
fkualuloalaznagnsyavdIaikAduulanalv yunagaullazsiggaamealansweinsyavaisaiduviuaiu
a9 wazamwidadaumeuan msuinagnsUUAUE ua:msUs:LUuwawT)amsmuqu
Study of the process and procedures of strategic management, assessment of both the
internal and external business environment; assessment of competitive conditions and business
related factors; the use of analyfical fools, modeling and strategies for micro, small and medium
sized enterprises under resources of various operations and external environments; implementing
strategies and evaluating for control.



581139AKIUDIWLAYNIVAISUSKISSSAD
US. 871 KOUDWLAYNIDAISUSKISSSAD
BA 871 Special Topics in Business Administration

Anwvuazaaus1gAUSludIUAISUSKISSSAD KadaKksadu1o19soudvUs:LEUTDUUIUETIAD ¢
YDLAISUSKISSSAD LU ANSaa1a ASIBU MsUYE ANKUIESSAD LASUTAANS msdanis ladadnds:uu
ansaulnA §sAvsskIUS:INA Kdamssamsmsdlduvu doidumaaskionnuikunliaglukdangas
Uoa0u

Study and discuss knowledge in business administration. Topics or subjects may include
current issues in various fields of business administration such as marketing, finance, accounting,
business law, economics, management, logistics, and information systems. international business or
operations management which is a new science or knowledge that is not in the current course.

AMsAuAdas:
Us. 715 MI1SAUAIdas:
BA 715 Independent Study
MSANWIBAslUUSLEUAISUSKISSSAD S1VIUIVY ASEIAAINAYNSMSIIVUWUSSAD MSANW
AULDUTUTGuavTASVMSSSAD La:msAadulanvssa» meldmsquavavainsgnudnsinmsAun3idas:
Independent study on issues in business management, case study research, business
planning strategy, feasibility studies of business projects and decision-making under the
supervision of an independent research advisor.

3ngrawus
US. 700 dNgIUWUS
BA 700 Thesis
AMSHIPEUAzMSITOUSIEVIUMSITEUAVIIBIUSKISMSTaMSSSAdAGILTKIGUKITATUAANIY
Us:mnssﬁaﬁﬁaﬁnmﬁaoms maicﬁmsguaua\mm:nssumsr‘ius"ﬂuﬁninUwus’
Research and writing research papers in the field of business management with detailed
contfent focusing on a type of business of the student’s interest, under the supervision of the thesis
advisory committee.
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