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PL 131  Academic Reading and Writing in Communication
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Students are required to read a list of academic and research paper works including
textbook chapters, journal articles, theses, and related academic materials so that they can
understand communication theories and are able to summarize and apply their knowledge and
understanding to write academic paper works creatively. It is important for students to know
appropriate referencing styles, both in-text referencing and bibliography and also ethical issue.
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PL 132 Data Analysis and Interpretation
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A study of the process of data analysis and interpretation for the quantitative research,
with emphasis on the selected statistical tests, dataset generation and manipulation, the
execution of a set of common tests using statistical package, interpretation of output to support
or reject the hypothesis of the research, and making predictions and recommendations for future
research, by undergoing the planning process of data analysis and interpretation, involving the
data generation, compilation, and presentation.
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PL 133 Cultural Diversity and Globalized Communication
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An examination on the concept, significance, derivatives of cultural diversity, implications
on the beliefs, values, lifestyles, and consumption behaviors of global audience; using “cultural”
discourse to examine forms of ‘culturalism’ that use ‘culture’ as symbolic capital interact. This
course also analyzes concepts, process, role of communication, and the factors in the
globalization shaping communication between nations and cultures.
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ICA 651 Global Communication Theories and Application
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Study and analyze the concepts, theories, and the application of global communication
discipline, particularly those dealing with the globalization of media and culture and a survey on
both empirical and critical approaches: rhetorical. quantitative, ethnographic and textual, and
how various disciplines — economics, political science, anthropology. sociology. and rhetoric —
deal with the media and culture in the midst of digital sphere. An emphasis is placed on an
application of the global communication theories to develop a research project or thesis proposal
and to plan a communication in various global contexts.
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ICA 652 Communication Research
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Expose students to the logic and conduct of a systematic investigation on the research
methodologies for both quantitative and qualitative approach in the field of communication,
including development of theoretical rationales and problem statement, conceptual framework,
research questions or hypothesis; research design; identifying variables and sampling:
measurement; data analysis techniques, interpretation of results, and research report writing.

p)
p)

UAU. 653 ANSE0aNSS:KI0US:INALA:ANSIDA1SSIKIDIIUSSSY
ICA 653 International Communication and Intercultural Communication
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Study the concepts and significance of international and intercultural communication on
global communication as well as analyze the impact of international communication on the
cultural diversity in various countries. An emphasis is placed on verbal and nonverbal
communication, barriers of intercultural communication. Analysis of concept and dimension of
culture, cultural adaptation or acculturation, identity, culture shock and other global issues to
appreciate cultural diversity in national and international setftings. The study encourages
application of theories and case studies across cultures.
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ICA 654 Digital Commmunication Regulations and Ethics
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This course provides a foundation for digital communication practitioners by infroducing
essential legal and ethical principles and requirements. It explores important topics including truth
in the digital media (objectivity and fairness), freedom and responsibility (self-regulatory
mechanisms), privacy, and the quality of the digital content (violence, obscenity, and censorship).
It also discusses the media ethics that addresses moral issues arising in connection with the
acquisition, preparation, storage, presentation, dissemination, and reception of information
through the means of digital media.
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ICA 655 Global Communication Seminar
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Critical examination of selected aspects of current issues and problems in global

communications, theories, and research, to develop new knowledge about global
communication in Thailand and foreign countries as well as an in-depth analysis on current issues
and problems in global contexts (i.e., ASEAN, EU, EEC, East Asia). An investigation and discussion of
current knowledge derived from research in communication arts and global communication.
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ICA 656 Global Communication Policy and Implementation
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Explore the implication of "cultural furn” on the global advocacy and global

communication policy of a corporation; an analysis on how the cultural dimension has been the
center of the communication advocacy of public institutions such as the United Nations System
or the European Union and their stakeholders, as well as by other organizations such as NGOs,
formal and informal networks and cultural entrepreneurs at the global, regional, and national
levels; and how these organizations address their corporate vision, missions, initiatives to
demonstrate their roles and functions. The course will enable students how to implement the
global public policy efficiently and effectively with creative contents strategy and
communication tools. An emphasis is placed on case studies.
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ICA 657 Social Listening and Audience Insights Analysis
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Study the concepts and significance of social listening on audience insights in the digital
age. An emphaisis is placed on an analysis of characteristics of the audience, inferaction,
communication, and their social media engagement behavior, by analyzing the trends and issues
in social media and society, social listening tools, and implementation process. An investigation on
how to select effective social listening tools to probe the problems, values, needs, and
expectation of audience in order to manage global communication strategy effectively and
create close relationship between the brand and memibbers of brand communities. The course will
enable students to capture deeper and richer insights to unravel audiences’ tastes, attitudes, and
behaviors.
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ICA 658 Global Digital Media and Innovation Management
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Examination on the context that will enrich students' understanding of digital media and
innovation in the global context. The topics include the development and effect of digital media
and innovation; how digital fechnologies respond to and shape culture and society; examining
how digital media technology and innovation change the way customers’ advocates and
engage with the brands and organization. A special focus is on how the Media Convergence
Model and other concurrent models are used to manage global digital and innovation
effectively and efficiently. An emphasis is on case study.
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ICA 659 Global Brand Communications Strategy
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Analysis on the concepts and elements of brand to develop communication strategies
for corporate branding and product branding. and get hands-on experience developing
effective strategies for brand communications to create and sustain relationships between
consumers and brands and/or organizations. An emphasis is on thinking creatively and
strategically about brand problems which involves the following stages: identification of alll
relevant stakeholders, audience segmentation, points of media contact, as well as recognizing
the roles that each communication discipline can play in the success or failure of the campaign
development. It will also explore the relationships among media that underlie a successful
communications campaign.
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ICA 660 Digital Media Literacy
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An examination on the concepts, theories, and effects of digital media literacy, and

media criticism. Explore the effects of digital media literacy on digital media contents relating to
the rights to freedom of expression and information, human rights, cultural diversity, equal access
to information, democracy and free market, privacy and human dignity, and a synthesis of ideas
to promote conflict resolution and peace in an information society, and how the digital media
content shapes media programming. The course focuses on the critical approach of digital
media as a method of studying persuasive messages via the contemporary media and their
media effects on the individuals and society in both national and global levels.
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ICA 661 International Communication Campaign Planning
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First-hand feam experience on creating and producing a professional-level integrated
communication campaign on various digital and traditional communication channels, ranging
from market research and developing strategic directions and creative concepts for
communication strategy formulation and execution, targeted towards international consumers.
Focus may be placed on both social and commercial campaigns.
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ICA 662 Corporate Social Innovation and Sustainability
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Study on the concepts, significance, components, process, and types of corporate
social innovation and sustainability. An emphasis is placed on communication strategies to
promote stakeholder participation and to manage corporate social innovation policy to drive
the company’s visions and missions while solving the problems and satisfying the needs of
stakeholders in the local, national, and global levels as well as evaluating the outcomes of
corporate social innovation in promoting sustainability of the company and society. The focus
may be on social. economic, or environmental issues as implemented in various related case
studies.
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ICA 663 Health Communication and Advocacy
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An examination on the concept and theories related to health communication and
health-care discourse by focusing the communication advocacy of an organization to promote
public awareness and attitude and positive health-care behavior. The focus is on the
management of communication that affects the effectiveness of health communication such as
ethics in health communication, demographic factor, culture, geographic, and textual analysis
related to the rhetoric of health, as well as message design and message dissemination with
persuasion which are the communication strategies for health marketing campaign.
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ICA 664 Collaboration Methods in Conflict Resolution
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An investigation of concepts, theory, and research on risk, change, issue and crisis
management as well as collaboratfion according to the nature and consequence of conflict,
focusing on collaborative interventions, process, and various communication acts, with particular
emphasis on the relationship between collaboration and communication in managing various
situations in cultural and ethnic conflicts. An emphasis is on case study on cross cultural contexts.
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ICA 665 Special Topics in Global Communication in Contemporary Contexts
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An in-depth analysis on the concepts, significance, and factors affecting globall
communication phenomena or issues in the various contexts such as political, economic,
technological media, and/or societal contexts as well as investigation on the nature of problems,
opportunities, and solutions to the issues by applying global communication strategy. Case study
and/or research on the phenomena will be examined.
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ICA 666 Creative Interdisciplinary Project
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A credative project that is characterized by more than one interdisciplinary knowledge
that aimed to reinforce an issue or resolve problems related to global community, organization, or
nation. The focus is on planning a social-oriented integrated communication campaign in the
national or global context, wherein student will have an experience in planning process, including
objective sefting, strategic directions, message and media planning, resource and budget
allocation, and evaluation. This course will offer students from interdisciplinary knowledge to
collaborate and create a creative project based on their specialization under the supervision of
an advisor.
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An emphasis of Communication research and research development relaring of global
communication in the form of Master’s thesis.
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ICA 701 Independent Study
Sy10vAUADU : daulddu uA. 652
AMswauvsRiarumMwaluanmsdoaisainaninAnuauld ua:ius:Tosldadsinisua:
SugwluanundinAmaas laga:aviaSulkunAnYIINg UWSKSDAWUWRNALIUIDElUS:auBIaKSauIuBIa
Design and implementation of communication research with qualified research
methodology relating to global communication while creating benefits for the academics and
practices of communication discipline. The course will encourage students to publicize or publish
students’ research nationally or internationally.
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