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ns.504 ATV AUIABIAUUINASSUAISIAAISAISHOVIAEIUAAISUSS
HT504 Introduction to Tourism and Hospitality Management Innovation

unuIN ANWAALY LazANUKUIBYaLUIAASSLIUUSUNASIAMSMSHDYIAEILLE:AISUSMS AU
Adkiimoinalulad wudAaduanudvdiu AsaultudAamMONauf astifnw msuszgadidinalulad
WUNMUAUE wudmvmsiulndaussaivmshaviAgda:nsusnmsdrsudanssy

Role, importance, and meaning of innovation in tourism and hospitality management
context; technological advancement, sustainable practices, theoretical framework; case studies,
practical application of fechnology. strategies for driving tourissm and hospitality business through
innovation.

KUDQ3VIUVAU
Ns.515 A1SPAAISAULLAZAIULLAACIIVNIVICQUUSSSY
HT515 People and Cultural Diversity Management
AISUSKISIANTISAILLLAACYMYIQUUSSSUREVELEU udnassuLazuudAas:auanna tnaluladiuas
In3avladaNalWatWuUs:ansnMwnsriou Ms3tAs1kwadnssuguslnas:auuusad msiddusoulu
avAns msrimutlufuAdiakgu msdeansiudusssuagviboodw mazFthAUsudIaluusun
qmmhﬂssun'a\)lﬁUaua:u§mss:cTUTan
Sustainable management of cultural diversity, innovation and international concepts,
technology and digital tools for enhancing work efficiency; analysis of infernational consumer
behavior, organizational engagement, flexible teamwork; professional cross-cultural
communication, adaptive leadership in global tourism and hospitality industry contexts.

nss16 MsdanIsiBonagnsaevdvduludunisnaviAgIuazAISuSAS
HT516 Sustainable Strategic Management in Tourissm and Hospitality
ASANLBYAAYNSTUNISHBVIAYIUA:ASUSAISDENVEVEU NISIIASIKIANIVAVAL F0LDAADU La:
lﬂsugﬁaﬁ'Uwaciamsvx?cuuwr‘iﬁ\)ﬁu wudAauazusziGuMMeyaYMsALiusSADIEVSUNQUDU
msuszlIuANUIFEY MsUSsulRguLudnvMssamsua:inalulagasnaluusunyovasdliussAvaIU
LLudNv ESG
Strategic thinking in sustainable tourism and hospitality, analysis of social, environmental, and
economic dimensions influencing sustainable development; concepts and challenges in
responsible business operations, risk evaluation, comparison of management approaches and
digital technologies in business practices aligned with ESG principles.



ns517 u3aAssullazANUAaZvassAGIKSURUS:AaUMSAIUNSTBYIAYILE:MSUSAS
HT517 Innovation and Creativity for Entrepreneurship in Tourismm and Hospitality
wudAaUs=naumMsadelsy mMsiltAasizkanunsaila:Ueykilgussavnaniwidadaumguaniias
moluavAns AUAEZIVESSALLA:UTOASSUIUATSIDALLUULLINYSSAD AMsidinaTuladiwannudvéu
[La:0dUAUDYAINADVMSYDVRIGUSAS
Modern entrepreneurial concepts, situation and business problem analysis from external and
infernal organizational environments; creativity and innovation in business design; application of
technology for sustainability and user needs.

ns.518 uaAssumMsIanislAsvAsMLAISIBUGIUNISHDYLAEILA:ASUSANS
HT518 Innovation in Financial Project Management for Tourism and Hospitality
MsUSKISUWULIUGIUMSIBUTUSSADMSHaVIAYILA:USMS MsUszgadlginaluladuauianssu
Jeyayrds=aud ms3As1zRdoyaldvoA1an1sad ANSIIOLULNUNILAISIDU msmuaumwlﬁa\) ASAIUDEUDQ
AunuluusunyavssAvUSMSATMSIUABULUavaE1vsILS)
Financial program management in tourism and hospitality business, application of technology
and innovation, artificial intelligence, predictive data analyfics; financial planning, risk conftrol,
break-even point calculation in rapidly changing service business context.

ns.519 ms51nsw:r€ﬁagauumlhajﬁwumsria\)lr‘iaaua:msu§ms
HT519 Big Data Analyfic in Tourism and Hospitality
msuszgndlddayavunalkayans:uuansaulnAtasikaviayaddna msdiAsiKiayatwomsaaauls
nvssAvlUdNaIKASSUMSHBLIAYILA:MSUSANS Msdaa1duANUEIATYYavdaya MsUUaRNUKLIYIED
wa@inssuuavRUsInAINANUZUWUSUDVTaYa Msidanidinaliauazindaviiadanadiksumsaatfiuua:
yamisdayavualkey ANUgAdavMIUAAKUILa:dSesssUlumsiddoya
Application of big data from information systems and digital data sources, data analysis for
business decision-making in fourism and hospitality industry, data prioritization, interpretation of
consumer behavior from data relationships; selection of digital fechniques and tools for big data
storage and management, legal compliance and ethical use of data.

Ns.520 ms:‘)i‘am\)s‘,sﬁaluQmamﬂssumsria\)lﬁa:)ua:msu§ms
HT520 Business Research in Tourism and Hospitality Industry

KAaNN1SIVYNILAVAUAEAS MsAKualeykILazKITaVIUIVEY J0aUs=avANISIDY duUAZIUAISIDY
MsdUAuTayalioN1SIVUNULAZDDALUUAISITY MSAKUANZUMDENY InATAMSIAUSIUSIVTDYE MS
{Baddlunsive MsitAs1zkdoya Msudanukuigdaya Mstliguasunanisiveg nstnlduananisive
WomsAWUWIUISaNSIBINSS:AUUILIKA

Principles of social science research, research problem and topic identification, research
objectives, research hypotheses; data searching, research planning and design, sample group
determination, data collection techniques; statistical application in research, data analysis, data
inferpretation, research conclusion writing; research presentation for publication in international
academic journals.
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Nns.678 msiomsua:msawuwuﬁsﬁaad“l\)ﬁ'\)ﬁquqmamﬂssumsria\)lﬁaaua:msu§ms
HTs78 Sustainable Business Planning and Management in Tourism and Hospitality Industry
msm\)uwuasﬁaadmﬁ\)ﬁu AIsvYanIsnagnsudanssu msdiAsizKuudliuaalalan n1susKIsvU
Uszu1eu mMsIaKIBUNU MSIBUAUSSAD MsWaunagnshtkuzauAugnAiuusunuiunna asdidu
5553uuﬁug1ua§asssuua:mwﬁ'\)ﬁu
Sustainable business planning, innovative strategy management, global market trend analysis;
budget management, fundraising, business initiation; customer-oriented strategy development in
international context; business operation based on ethics and sustainability.

Nns.679 msiomsuicmssulﬁ\)gsanmschumsn'a\)lﬁaaua:msu§ms
HTé79 Integrated Tourism and Hospitality Innovation Management
msUs:gnAdAS:UIUNISAQLELASIVASSA LIWUATWLIEYAAYNS tnAluladdpase: dJoyaldvan msus:Lou
Tomanivssa Mswauuiudanssuy msgns:duUs:aumsaiinnaviRgd ANUELEU AUKAIAKAIEND
JQUUSSSU dSYSSSUNIVSSADlUUSUNAINA
Application of creative thinking processes, strategic mapping, intelligent technologies;
insightful data, business opportunity assessment, innovation development; enhancement of tourist
experiences, sustainability, cultural diversity; business ethics in global context.

NS.680 mSD“QmSFDwle‘ia\)ua:msﬁluﬁaiuqmawmssumsria\)lr“iaaua:msu§ms
HTs80 Strategic Risk and Resilience Management in Tourissn and Hospitality Industry
msuszgndldtoyauudliiunviAsHgAn VAU LAELIDAADUINDASAINNISATAIUIFEY AISIVUKU
nagnsYaMsANUIFEY MsdamsIngauaziwuiudmagvdakgu msdearsaunddrulddruidanmeld
uSunNMv3UsssuURLanc® ANUTUSHIE ANUELEU uapssssuluszauaina
Application of economic, social. and environmental trend data for risk forecasting, strategic
risk management planning, crisis management, and resilient recovery planning; communication
with stakeholders in diverse cultural contexts, fransparency, sustainability, and ethics at
international level.



NS.681 msmamﬁiﬁaiuqoaﬂmssumsriamﬁa)ua:msu§ms
HTé681 Digital Marketing in Tourissn and Hospitality Industry

ms3tAsiKuUdliugusina wadassugnA Msaaraddna msaswuusud inaluladuazudanssu
UszaumsaiagnA amsidrusouavanmiugaaiknssunisnaviRgIlaznmsusns

Trend analysis, customer behavior, digital marketing; brand building, technology and
innovation; customer experience, customer engagement in tourism and hospitality industry.

Ns.682 ASHAAISADASSUAWT MSWAWDUKEaUT Llazuunu1AS
HTé82 Leisure and Recreational Activities and Sports Management
LLUDAQLLAtKANMISUDVADASSUAW ADASSUWAKDUKEDU[D ADASSUUUNUIATS A1SIIVLIWUSSAD NS
9QdSSNSWEIAS A1SALNUNIVAISIDU A1SaA1a MSILASIEKLUDIUNSSADUSAS MsUszgnd(Eluusunuav
qmawhﬂssun'amr‘iaaua:u§ms
Concepts and principles of sports activities, leisure activities, recreational activities; business
planning, resource allocation, financial investment, marketing; business tfrend analysis, application
in fourism and hospitality industry.

ns.683 ssAnlou
HTé83 Wine Business

mwsauyavmswaabu stauavbu Awrtazdudunlglussa msauaain 33mssulu sutuuyaw
Asrissaau mMsavs1m msaarauazmsuebu uudliuyavsshD msAnvIuaAaAIUA

Overview of wine production, types of wine, terminology and expressions used in the wine
business, label reading, wine tasting methods; business models in the wine industry, pricing
strategies, marketing and sales of wine; industry trends, field study.

Ns.684 MSHALIUSEAUUSKIS
HT684 Management Internship
msilauguavulus:auusmissamsluaniuls:naumsdiunisusas asnavingd mslsvusy o
n31 500 37TUL MSYSENAISAIUSIEVITIMSAUNAYINITW ANSIIASIKAAYNS UIOASSUUSAS U1ASTIU
ana MsvUWUAISAILTULIU MSUSELTUANYATWSSAD ANIUKkaAKkaguavldusasiuusunlan
Management-level internship in hospitality, fourism, hotel business, not less than 500 hours;
integration of academic knowledge and professional skills, strategic analysis, service innovation,
infernational standards; operational planning, business potential assessment, diversity of service
users in global context.

KUgLKkQ: UnAnwp:Aavldsudakungnausulitdnlduwunvus:auuskisiaka (Management Trainee)
{uamuus:znoumsaouavn:lHguISgU



Ns.685 91TIUAAIEKSUDOAKASSUAISUSANSILAzNMISHVIAYD
HTé85 ASEAN Studies for Hospitality and Tourism Industry

AWIDuULT SaaUs=avA ke ualasvadivuavds:AUIGEU t@KanAUMSITaVAIULUAD
(ASYFAD FoAULAIUUSSSU AUKaAKaguavus:InAauIgnaGau uudlliunmsdsuduazns
lU?iauuUaoua\)qoznHnssumsu§msua:msria\)lﬁ'm ADIUSIULAIUAISIANISMNUASDULIASTIU
98U JonnaveaususILANALTATNINEW MsiFaulovus:inAauIBATusULLUUYDYASHBVIAEIULET
lLa=u1o9n

Background, objectives, goals, and structure of ASEAN Community, political-security,
economic, and socio-cultural pillars, diversity of ASEAN member states; frends of adaptation and
tfransformation in service and tourism industries, cooperation in management under ASEAN
framework, standards, mutual recognition arrangements for professional qualifications, linkages
among member countries through inbound and outbound fourism.

Ns.686 UIANSSUAISIANSSIUUDIKISILATIASOVAU
HTé86 Innovation in Food and Beverage Management System
S:UUNSATULIUYDVUIWUADIKISILA:LAZDVEN AsUszgnadudanssulunmsdamsAguNIW ANS
99ALLUULLAIWUUISIEAISDIKIS ASAIUALAUNU Msaa1addna Ms3As1tkUayKkilBvnagnsLazludniv
AsuATy Ms3tAs1tKaseiAAWY
Operational system of food and beverage department; application of innovation in quality
management, menu design and development, cost control; digital marketing; strategic problem
analysis and solution, case study analysis.

ns.687 NsYaNISSIUAUWATE KL

HTés7 Café Management in the Cutting Edge

ssuumsdamsdumuw kdnasditdumu Mandv msantcdviiu Aslaondaadullazaunsad
dsztangavauw msasivuusud msaaiaadolky msasiviasauig msitasisklaymitazuudlivuav
ssADSIUMUW ASEUANY

Café management systems, management principles, location selection, store design, raw
materials and equipment selection, coffee types; brand creation, modern marketing, networking;
business problem analysis, café industry trends, case studies.




NS.688 ETuuuﬂuQGanHﬂssumsu§msua:msria\)lr‘iaa
HT688 Seminar in Hospitality and Tourism Industry

Ms3lAs1zRUs:IGUdARYSIVATY KéakdTaRLaulalugaaIknsSSUAISUSASILazNMSHavIAY)
AsaAUs1g Msduuun

Analysis of current key issues or topics of interest in the hospitality and tourism industry,
discussion, seminar.

Ns.689 NMsvQUSYU UNSSAMS uazmsraviAgdWaldusvia
HTs89 MICE Management

anuauzilassuluussinnNIsvanIsviuls:yu msnoviAgdWalusIvIa MsIavuLEaavaud Las
GinssAMSs soUALIMSItASIKamuISad MSIVUWUNIYMSaa1a YuUs:u1eu Juaausditldums uaz
AsUszaUMUAUKUDELIUAY o AtAgddov Tnsaifnu

Characteristics and categories of MICE business, analysis of current business situation, market
segments, budget planning. management procedures, coordination with related agencies; case
studies in MICE industry.

NS.690 msgsm1msds:aumsm’cﬁumsn'a\)lr‘iaaua:msu§ms
HTé690 Experiential Work Integrated in Tourissm and Hospitality
misddousauluapnssuldoUguanssouAuaniuus:naus Uszgndlduudnaaasivassa
1Bonagns uazinaluladadna wouuna:thiauattudAaAUIUU KEDWavIUDDALLUUANUISATAS:AU
Us:ﬁnémwua\)s,sﬁaﬁwmsria\)lﬁaa N1SUSAS HgaaIC]EﬂHﬂSSUﬁIlﬁﬂ)ﬂa\)aﬂl"l\)lfJU§USSSU
Participation in practical workshop activities in collaboration with business establishments,
application of strategic creative concepts and digital technologies, development and
presentation of prototype ideas or design works; enhancement of business efficiency in tourism,
hospitality, or related industries.

3ne1lwus (LWU 1 WUU3BIAIS) /7 MSAUAINDAS: (LLWU 2 LUUIBITW)
WAU 1 LLUUIBIATS (AiAv1s193811a:n3ngdawus)
Ns.583 JNe1UwWuUS
HT583 Thesis

33erddonaulaluaiuimsnovifeduaznsusms lasldsSunnuikusaumnordsdiudnuirda
aaandavAundUdGavMsTavanIuUS:ADUAS MSWAUUNLAZaLEHDMSIPE ASIAUSIUSIULE:AISILASIK
daya mistguuazmsuiauadayalusyuuuvavingndwusdinsumsanulus:aulseyayrln

Research topic in tourism and hospitality industry, approval from academic advisor or
alignment with industry needs, development of research instruments, data collection and analysis,
academic writing and research presentation in masters thesis format; demonstration of research
competence and subject-matter relevance.

WU 2 UWUUIBIEW (AAYIS19381UAa:AISAUAINDES:) 6 KUDIAQ
Ns.586 ANSAUADAS:

HT586 Independent Study
msm\)uwulla:c‘hlGumsﬁﬂmUs:tﬁur‘itﬁaaﬁa\)ﬁuqmawHﬂssumsria\)lﬁa)lla:msu§ms laols
As:UOUMSIIASIEK LAV IASKdayatiathiaua s moualukdawauuidonagnsiaaulondganaknssuy
Planning and conducting studies on issues related to the tourism and hospitality industry,
using processes of data analysis and synthesis, proposing strategic solufions or developments;

addressing the needs of the industry.
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