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Master of Communication Arts (Strategic Brand and Communication Management)
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SBC 614 Brand Strategy Implementation and Evaluation
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SBC 615 Crisis Communication and Brand Resilience
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SBC 616 Relationship Management
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Plan B: Pass comprehensive examination (registration: June 2027) *For more details (such as registration or

examination exact dates) please check “Comprehensive Examination Schedule” via

admission.bu.ac.th/grad
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Master of Communication Arts (Strategic Brand and Communication Management)
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