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A195U19S185
KNDQ3BIASURUDIU
WI.111 ASIWYULBOIBIANS
PL111 Academic Writing
KanmsuaduaaumMsIFsuldvImIMSIialassuANUWSaLTUAISHEaNALIUIBIMSIUS:GUTURQ
AL S19VIUNLIBTINS MISITIUUNANIUIBIAS MSToUlASLSIVAISIVY ASITYUUNAIUIDY Las
Sne1dwus
Principles and academic writing process to enhance ability to produce academic works in
master’s level, academic report, academic articles, research proposals, research articles, and
thesis.

w3112 ms3lAs1zKiaznsidadoyadde
PL112 Data Analysis and Interpretation

msddumsitAsikioya msudadoyanisidegousuiau MsWalsananuauzuavdaya MsIasuU
kSauenUszinnuavdaya Msdvwu mskidadasuanuyauzcv o yavdoya Msuladoaygaddrgmswalsauik
doasuRldanmsiiasiKioaya

Data analysis process and interpretation of quantitative research data, determining
characteristics of data, levels of data measurement, data condensation, and data summarization.

KN2Q3UVIUVAU
aun 611 msdaansionagns
SBC 611 Strategic Communication

uudAanagnsmsdaans msdoansconduiidrulddrulds s5usssunvmsaoasizonagns
MsuSKIsUs:IGU Msdoansiiomslaseuwsauila:aanNuLEsy

Strategic communication concept, communication for stakeholders, strategic
communication ethics, issue management, risk and prepared communication

aun.s12 nquiua:msuguamsadoans
SBC 612 Communication Theory and Practice
nauiinmsdoaisiiAgddovAuRdaans a1s do anwidadauuausingmsainmvasdoans lagyv
WiumsUaUaMsiu 3 s:du TduA nagnsmsdoanss:aunlu nagnsasdoanss:auav tanassmsaoans
Communication theories by examining theories related to communicators, messages.
media, environmental factors, and communication phenomena. Strategic communication theory
emphasizes practical operations at three levels: general strategic communication, grand
strategic communication, and tactical communication



auns1s msIveidousgnddnsumsdoansisonagns R
SBC 613 Applied Research for Communication Strategy

3§5nmms§5€161umsﬁamsﬁ\)lﬁ\)%mmua:lﬁ\)afumw msmKkuaus=tGudayrk1d99 A1snundu
LWUDADIWAQ NUE UAmIUITEARSITOV MSWUUNASDULLUIAMIUAOMSITE ANSDDALLUU ASIEan
Moagvkdorlkioya NMSEALUUIASEYHDIPBIAA1SSIUSIUTDIYASIUADAISIDALUUMISIIASIKTDA
Wothluus:gndlsluBudmmsuazidouguams soudvamsiiasikiayaukad Big Data Analytic)

Methods of conducting quantitative and qualitative research, statement of problem,
review oOf literatures, developing frame work of the research, research design, sampling methods,
research instrument design, and data collection, data analysis design and big data analytics for
academic and operational application

aun.s14 msufuamsigvnagnsuanisus:iduwauusud
SBCé14 Brand Strategy Implementation and Evaluation

SdgnAlLamwusADLUSUG (ITIAUUSUG ASASIDFUMWILUSUG dovnmvaisdaansiusud
UAINMWLLUSUA cKUvYaLLLUSUG Adeyay1uaviusud Us:anSmMwniomisiduyaviusud LazA1sasid
dauuazmsusudsouusud

Brand Vision and Mission, Brand Metrics, Brand Health Check, Brand Identity, Brand Channel,
Brand Personality, Brand Positioning, Brand Promise, Brand Financial Performance, Brand
Monitoring and Adjusting

daun.sts msﬁaawsiuma:ﬁnqmua:msUs‘ucTauamtusud
SBCs15 Crisis Communication and Brand Resilience

nagns narsuavsdoansiunddngaua:msusSuMuavLUSUd MUIFeNAU WusaD uazuloue
UavOLAMS MsdoanstWonaudanuiiolutaAnui3nviduoviidrutioddon

Strategies and tactics to manage Crisis Communication and Brand Resilience according
to vision, mission, and policies of organization, Communication to regain confidence and trust of
stakeholders

dun.s16 MSHQNISAIUAUWUS
SBCé16 Relationship Management

As:UdUMSASdoansIBonagnsiionIsIaMsANUIUWUS msasvirdatnofiioulovAusvAms
anmwidadounvavauta:ANUauldvavaduraus:Tostidv q AAgIToY

Strategic communication concepts and process to manage relationship. Establishing
organizational networks, social environment and inferest of stakeholders

aun.622 MsJLlASItKioyaldoanuavyusing
SBCé22 Consumer Insights

AStUOUASILASIzKUDYALBLanUVHUSINA Msdanisdaya n1ssousIudaya AsuUsSWadWsSIWe
:n\)ﬂaqns'm\)msé"iams

Consumer data analysis process, data management, data collection, data interpretation
for communication strategy

auné23 MSVUWUFD
SBC623 Channel Planning

Ms31As1KRUSINA Us:iudidantaonv msdaassouls:uiau drgiauamsitasik msaaau
Algoe SasrelanagiviumudaunnuALAINMYAISAYNU YaAnaoaa1gmMsidviu

Audience analysis, evaluate channel option, budget allocation, metrics and analyfics,
fracking expense, measure revenue generated, calculate RO, lifetime value



KN2Q3BILAWIEAIU
aun.é21 [nsvmsnaqns’msé"iaawsuusud
SBCé21 Strategic Brand Communication Capstone Project

A1SILASIKLLUSUG MSIIASIRNISILUVTU msﬁwhuoiqus:a\)ﬁua\)msﬁaaws domudAey nau
Whkwe sgovmvaisdoans nagNsASasIvassA msﬁlaansmsmamuuugsanms AIsAIKuQVUUS=UIEU
msvUNUMSAILTUvIU MsATLAVISYSSSULLAzAIUELEUYERIVAL AsTamULazAISIana

Brand Analysis, Competitive Analysis, Communication Objectives, Key Messages, Targeting,
Communication Channels, Creative Strategy. Integrated Marketing Communications, Budget,
Implementation Plan, Ethical and Sustainable Considerations, Monitoring and Measurement.

Ku2Q3B1AdAN
aun.631 MSI0aNSSKIVIIUSSSY
SBC 631 Intercultural Communication

msdoansinuicuusssuikainkale maNulpond dodulumu AAUAG ANWBDULA:IUBDUIA
SauusssullazAtguALaACdIvAU

Communicating across cultures. Understanding biases, assumptions, attitudes, likes and
dislikes from different cultures and values

dun.é32 msu§msms'&"iaa15lu55506uLﬁ\)
SBC 632 Communication Management in Entertainment Business
msﬁamsm\maqns'ﬁei\)la§us.sﬁaﬁulﬁ\) ANSUSKISPANIS NISPOASSNSWEIAS MS1A1saala Las
duwalautyas MsusKkisANUTgY MsUs:iuANUAUAuAIsavnu nagnsiumsasvaulawssunio
sshD sauﬁ\)msm\)uwusmsvﬁr‘immsaas‘wmwU&TUWus’ﬁU@Uuam\)UUs:ﬁnSmw lvT'lalvTiuaaoius.sﬁa
Strategic communication in entertainment business, entertainment management,
resources allocation, marketing, influencer, rating management, evaluation of investment value,
business competitive advantage strategies, as well as, planning campaign to establish bonds
between the corporation and audience to raise business gain

aun.633 MSseUSLANISIoa1snvMsiiion
SBC 633 Political Communication Campaign

ASTAMSUNUASSEUSLAMSToaISNLAISLTDY MSsAKuaNs:Msadvus:x1ud Msaonlda
aduauuus:iGuRtAgddovAuMsIiavMsUAASY L1a:D38sSSUNVATSLETDY

Political communication campaign planning to determine public agenda, public
expression related to political issues, and political ethics

dun.e34 msﬁamsqumwua:msﬁm
SBC 634 Health and Sports Communication
nf]uﬁUs:qnduﬁamsﬁamsavmwlla:ﬁm mwsvﬁugwlﬁsaﬁuaumw Asuskisulourams
doansAUvALIaSUANUS AAUAT LA:WATASSULTOUINCDIZOVEUMW NMSDDALLUUANSIHDUATI:
Application of health and sports communication theories, fundamental health knowledge,
communication policy management to enhance health literacy, and health content design



3ngrawus
daun. 711 dneawus
SBC 711 Thesis
5¥UDAUADU : dDUWIU dun.613
ASIPBUAMSWAILNTUKTRRIAYIAUMSUSKISILUSUGIAASToansiBonagnstwodarsigviuLa:
UnaualusyuuuyavdngntwusaksSumsiawiius:auusayeyiln
A candidate for the Master of Arts in strategic brand and communication management is
required to perform a study, emphasizing developing a fopic and conducting research. A written
thesis and an oral presentation defense are required to be submitted under the close supervision
of an advisor

AMsAuANIas:
aun.212 MsAUAIDES:
SBC212 Independent Study
3¥IUDAUADU : dDUWIU dun.613
mMsWau3vgRdauMWETUaIMSUSKISIUSUdUaznsdoansidonagnsAunAnuauls tasi
Us:losuaadvimsksadvigwliuanutinamaas lagdoiasulRunAnuiineuwsivelus:ausiiikso
urunya
A candidate for the Master of Arts in strategic brand and communication management is
required to develop well-conducted research in a topic of interest that is beneficial to academic
area and/or communication arts profession. Students are also encouraged to present the
research study in national andror international level
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