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KN2Q3¥IULAU
WU.s40 misasiwuazwauunlomanivssao
ETé40 Entrepreneurial Opportunity Development
mwsaumsUs:LUu[amaua:ﬁumaumsds:naus‘sﬁa AMSULTLAzWUUIAIUAQSIBULDES0ADMS
IkUua:msus:naumsiodvAu msadwyamIWuikADAIsIa JaseWugiunvANUAQIBOUTOASSY
AsauMsItASIzKloMan1vssAn Ms3iAs1zkUsdgmeusn (PESTEL) ANS3LAS1IKANIW LDQADUAISLUVTU
(Porters Five Forces) ms3ias1Kuudlinnala nagnsuazmsuviduwaaws msuadeykissaaiulan
Uoauu
Overview of opportunity assessment and the entrepreneurial process; identifying and
developing inifiatives for new venture creation and social entrepreneurship; creating added
value for existing businesses; fundamental concepts of innovative thinking; frameworks for
opportunity analysis, including PESTEL analysis, Porter’s Five Forces, and market trend analysis;
strategies focused on outcomes and practical problem-solving in today'’s business landscape.

nU.s41 mMsaaradiksuusznaumsiulanddna
ETé41 Entrepreneurial Marketing in Digital World
LudNMvMsaaradiksussaviAalkulazgsAvvuIaldn nagnsmMsaalaLazAIsou ASUSULWUSSAD
nagnsAsUlduayaAINIvssAndanAl AS:UIUAISWUUILWUSSADUA:LWUMISOa1addNa Msaaia
oalula sz:uumsdaNMsSaNAFUWUS (CRM) MSWUUNTASYSIDUNUSSADIKADOAADVAUUSUNDSY
Marketing approaches for startups and small enterprises, including marketing and financial
strategies, business plan adaptation techniques, and strategies for effectively communicating
value propositions to customers; the development of business plans and digital marketing
strategies, the use of Marketing Automation tools, implementation of Customer Relationship
Management (CRM) systems, and the refinement of business plan frameworks to ensure
alignment with real-world business contexts.

WU.616 LWUDAQUUURUS=NDUAISLA:NMSASIVASSA
ETé16 Entrepreneur Mindset and Creativity

Ha“ﬂmsvflumuua:z‘)mifgtywmua\)msilu@ds:ﬂaums mMsuaIvKIloNManIvssAagvasvassA
msuﬁUfymﬁ'ﬁwmaua\mamﬂaqﬁu AS:UDUNISAQLEVIDALLUU Lazkanms Lean Startup nav=ANUlU
Aonas MsUSUIUAsUNagNs MSUSKISAIUIEEY MSadvUNUSSAD MsadwAATALASSADIED
aswassA

Fundamental principles and spirit of entrepreneurship; creative identification of business
opportunities; addressing current market challenges; Design Thinking process and Lean Startup
methodology: perseverance, strategic adaptation, and risk management skills; business planning;
creative value creation.



wU617 msUsznoumshEvEU
ETé17 Sustainable Entrepreneurship

MsUs:AoUMSAAS:KUABYAUEVEU MsUS:NDUSSADIWDAVAU KanAsAIUFVID0FoU VAU La:
SSsUfiuna (ESG) msdawansznunvavay msAtivavyddiulddruidsliunmsaaniuuanms Aswouul
WaaAurkdausMsWaLATUUKIEDAU MSaZIvYaAISIUMDLASHTADIAEVAL

Entrepreneurship with a focus on sustainability, social entrepreneurship and the application of
Environmental, Social, and Governance (ESG) principles; Social Impact Assessments, infegrating
stakeholder perspectives into venture design, and developing products or services that address
social challenges; creating shared value that contributes to both economic development and
societal well-being.

WU.618 mSLTfyﬁlvT'laQUs:ﬂaums
ETé18  Accounting for Entrepreneur

uUIAQUYTUSKIS anwruzuavdunu msfmKkuadunuiomsaaauls msudvdununsweinsdkude
dunu msiglUsunsuueydarSasudrinsu SMEs ANSI1ASIKTDYANIvAISIDUNIULABUDSA MSIVLWUSEE:
du MsuUs:L0UNaaWSIAgUAULLWUDIUUSKIS

Managerial accounting concepts; cost behaviors; cost determination for decision-making;
allocation of resource costs to cost objects; application of SME accounting software; financial
data analysis via dashboards; short-term planning; evaluation of actual results relative 1o
management's plan.

WU.619 a_nsmams’msu’)ulvT'laQUs:naums
ETé19  Financial Strategy for Entrepreneur

msSlHS‘I:HﬁaLuJam\)nyﬁlv‘\'iaaanuuunaqns'n‘l\)msn’)u AIsAUDEUYUNaLazASsUSsLlTUWaauLlnu
P1AMSaLNU MsUS:LTUYaAIADANS MSASIVUUUIIAVNILMSIDU MsszaunudksussaviAalkula:
SMEs KavldunusduavNu AISS:aUNUIALIABU Llazlinavnudas: nagnsmsullaualtnussancaun
avnu

Analysis of accounting data for financial strategy design; calculation of investment size and
evaluation of investment returns; business valuation; financial modeling; fundraising for startups
and SMEs; Venture Capital, Crowdfunding, and Angel Investors; strategies for pitching to investors.

WU.620 ms3tAsKilaRus:naumsiiazmsdadulafduindaudiodoya
ETé20 Entrepreneurial Analytics and Data-Driven Decision Making

AnLAISIIASIEK LAz LLUDAQRTUIAZDUAIBTDYAIWDASAQZUTDNIVSSAD A1SSIUSIU SIASIK Lasld
Us:Touinndaya msuguamsidindaviiadinsikioyadigindoviiodiasiKcn q msasonwioya
ANSILAS1KIBOWEIASE StUUSSADIDDSY: Msaadulplasldleyeyrus:aud msUs:gndldnisdinsizK
JoyaliossAviAalkLLazavANS

Analytical skills and a data-driven mindset for business decisions; data collection, analysis,
and leveraging; hands-on practice with analytics tools; data visualization; predictive analytics;
business intelligence; Al-driven decision-making; application of analytics in startups and
enterprises.



wu.626. msinyIAUlUTUIGN0ssAD
ETé26 Business Feasibility

asaumisUs:zlouAUlullduavuudAamossas msriaveaala msus:ziduauldulldniomsidu
ANSASIvUUUTIADONIVAISIBULLAzAISIIASIKADIUDD AISSIASIKAISLULTU mss:u_mwma‘ia\) nIsUs:Llou
lulnassAn mMsuszuauAIsAunu MsAaNsads19ld N1SIVUWUNSWEIAS AISNAFDULLUIAQNIVSSAD
msaaduldloglddoya

Framework for evaluating business idea viability; market research; financial feasibility
assessment; financial modeling and sensitivity analysis; competitive analysis; risk idenfification;
business model evaluation; cost estimation; revenue forecasting; resource planning; business
concept testing; data-driven decision-making.

wu.627 qnsmams’ua:msaw\)uwussﬁmvﬁa@ds:naums
ET627 Entrepreneurial Strategy and Planning

MSYOMSIEVYNSAANS nsaunagnsavslkl nagnsurkiaynsdnsiu Blue Ocean Strategy) Ms
aanuuululoassad Business Model Canvas) msaanuuuamdwﬁ'duaua MSIIAS1IEKS=QUUKATALLAE
2amA MSIASIKAMWLIDOFDU 90aKASSU Lla:MSUIVLTU NSWENASIAANEAMWIVAAS LoKIla:ms
dildumsmiunagns AsasIvULNUSSAD

Strategic management; modern strategy frameworks; Blue Ocean Strategy; Business Model
Canvas; Value Proposition Design; macro and micro-level analysis; analysis of environments,
industries, and competition; organizational resources and capabilities; strategy content and
execution; business plan creation

WU629 A1sas1vovAnsiku
ET629 New Venture Creation

AstudUAISasvavAnsikuALUIAadMSUAUG mistkulomanivssan mswauuilulaassas A1s
JIVUWUMSIDU AagNnsAIsaala msﬁomsUﬁJﬁmsﬂa\)ﬁU msvamsKovlgauniu msidoninalulad
msagwnuvmukantus:a:isudu mstidvikavnu MsasIvaaunUdaLMSanA Msad1vauluy
MSYLIUSSAD

The process of new venture creation from idea to execution; opportunity recognition;
business model development; financial planning; marketing strategy; infroductory operations and

supply chain management; technology selection; founding tfeam creation; securing funding;
customer validation; prototyping; scaling a business.




KN2QJyILadAN
unfinyldoniSausiedsinauldkAsu 9 Kudaaa avsigsadviciolud

WU.631 1ASDUNgAIUFUWUSILA:AISIDSDIAdDSEVAIKSURUS=NDUATS
ETé31  Networking and Negotiation for Entrepreneur
NOUALANSIUIUMSIDSDICDSDY NAWNISIDSDICDSILIUANIUMSAINIVSSAD InAGAMSdoansiio
guguansuvavautevlaslia:iodnsHdu (Assertive Communication) msagwindoiieidonagns
s,snssumsz‘]ama Mssdeyeyn GoWwwInluAIvIU ANUFUWUSSKIDDVANS ANSIDSDIUUKAIANE
Theory and processes of negotiation; negotiation skills in business settings; Assertive
Communication techniques; strategic networking; purchase and sale fransactions; contract
negotiations; workplace disputes; inter-organizational relationships; multiparty negotiations.

WU.632 MsY18 Lass:l0gudouvAuluASUS:NDUSSAD
ET632 Selling and Business Regulation for Entrepreneurship

ASIUIUMSTIBLUUTDEW MSUEELAUZAL InATAMSIAEY MsAuKIloMauamMsIEEL
AMsasvANUIUWUSAURDSUPAFU MmsttduantuA mssuladaldudv mstamsuig Us:iGu
ANKUIBWUZIUNMDSSAD MsPadvADAS MSsAUASIYNSWEFUNLUYa

The professional selling process; Consultative Selling; Storytelling fechniques; identifying
opportunities and gaining access; building relationships with decision-makers; presenting value
propositions; handling objections; closing sales; fundamental legal business issues; business
establishment; intellectual property protection.

WU633 LLoModanudiSouavssinnsaunsd: nagnsiiioadvAnutvALIINSUFSU
ET633 Key to Success in Family Business: Strategies for Trans-generational Wealth Creation
AszudUMSUs=NaUNMSIUSSADASDUAS) NAUALLA:LlUdUAUTLIUUYSEUIATS ASUSKISHAAISAIILTQ
LLdL MSNVUWUFUNDAMILKUY MSHAISSSUYEYASDUASI nisavcassangausudall 38Asasivainu
UvAvikL Usziuwans:nudandnudatbovua:msidula
The entrepreneurial process in family businesses; integrated theory and practices; conflict
management; succession planning; family charter development; business succession to future
generations; new wealth creation methods; issues affecting continuity and growth.

WU.634 msﬁaensm\)s‘sﬁalvT'la@Us:ﬂaums
ETé34 Entrepreneurial Business Communication

uuaﬁoua:nquﬁmsﬁaa'ls Uaulumua:Fmue‘iﬁfyua\)msﬁaa‘lsm\)s_,sﬁa msﬁaawsiuma:inqn s
e"iamSLVT'laljuauauwus‘,sﬁa (Pitching) msdoarsmeauanuazmeluavAns dous:tancio q dudunsLiou
Ans:EU MsUE@uadEIuIdDUMUILAZDIDUMLN

Communication concepts and theories; scope and significance of business communication;
crisis communication; communication for pitching:; external and intfernal communication; various
media types; concise written expression; verbal and nonverbal presentation skills.



WU.635 ﬂTSlfJu@US:ﬂQUﬂWSlWGﬁDllDOéOU
ETé35 Ecopreneurship

wusAQ 1A3avia ua:ha“ﬂUﬁLTC’]ua\)QUs:ﬂaumsz'Ia?i\)uJoa‘au tAsygADKyULdau (Circular
Economy) msaanluuwaasuriniiudasdadvinadau Eco-Design mss:ulomanisavnulumnaay
wadaw ANULilaluplnAtyavmMAdUAasuLUaY Mmsus:ziulomalkuluniadiu

Concepts, tools, and practices of environmental entrepreneurship; Circular Economy; Eco-
Design; identifying new venture opportunities in the environmental sector; understanding the
sectors evolving landscape; evaluating new opportunities in this sector.

WU.636 Msdanisssivvunagaudiksuus:naums
ETé36  Small Business Management for Entrepreneur

ASIUIUAS AIUAME LLA:dNYEUELAWITUDVANSSISU A1STD la:NMsSPOAISSSAdUUIALAN AAYNSATS
l@ula msvgngaara msasvuwsulsd MsKIWUSTASNILSSAD AISIIVUWUAISAAIA Us:lGUATUDSYSSSU
uasssiisudatvAUMYARKUIY UNUINYBYRUS:NDUMISCBIASYIADADVAU

The processes, challenges, and peculiarities of starting, buying, and managing a small
business; growth strategies, market expansion, franchising, and business partnerships; marketing
planning: ethical issues and legal regulations; the role of entrepreneurs in the local economy.

WU.637 AWLluRUs=naumsaiuinalulad
ETé37 Technology Entrepreneurship

uuaﬁomsﬁ'uﬁuua:ﬁomss‘sﬁac‘numnfufaﬂ mMsvanisnswdaunivdeyeyr dntellectual Property
Management nagnsaistdndaana Go-to-Market Strategy) diksunaaneuriinalulad unuinuav
avAnsSAIASTIAzDABUdDMSWaULNMSUS=ABUSSAD tudltutAsugAsluauAa msislyaus:augiie
Us=ansSAmwuovovAns

Concepts for starting and managing technology businesses; Intellectual Property
Management; Go-to-Market Strategy for technology products; the role of public and private
organizations in entrepreneurial development; future economic trends; application of Artificial
Intelligence for enterprise effectiveness.

WU.639 MSHALIULLITUAISWUUISSADIBORUS:ADUNS
ETé39 Entrepreneurial Turnaround Internship

msUfuaMUluaauls:naumMsdsL MsuAUeYKI MSWIUISSAD AMSIRDLdUDLLUELAIDIYDVADAS
AMs3tAs1zKUDdgMeluLla:NgudNaVANS N1SASIVAAYNSIKUNIVSSAD AS:UIUASANDUMSISHUS Lax
mMsTuu:

Internship in a real business setting; problem-solving; business development; providing
recommendations fo business owners; analysis of infernal and external organizational factors;
development of new business strategies; reflection and coaching process.

WU.642 dSgsSsULlaznAkUIgdIKSURUSNDUNS
ETé42 Ethical and Legal Aspects of Entrepreneurship
AIUFUWUSMVSYsSsUllaznnKkuIglunsusSkisiuazmsidulavovaams ﬂahuwr‘ilﬁaaﬂa\)ﬁums
wiisga1annsaling (E-commerce) La:MsAUASavIaYadIUUANA KANMSWUZIUNVANKUIEY A1S
uSKIsPaMsNSWIFuNvUeyey1 ANSSIVAEYEYT LLazAAKUIELSLLIU
The relationship between ethics and law in business management and growth; laws related
to E-commerce and Personal Data Protection Act (PDPA); fundamental legal principles;
infellectual property protection; contract drafting; and employment law.



AsAundas:
ASAUAIDAES:
WU.715 MSAUAIDAES:
ET715 Independent Study

msAnwAUANDas:TuRIaRIAEITavAUMSITURUS:ADUMS SULULUWAaDIUUS:NDUAIESIBIUTE
[Bonagns Msyamunussin MsadwdulluunanAurikdausms ksomsdarlasomsus:naumsiio
oAy MeldnsquavavoImsIAUZAL

Independent study on entrepreneurship-related issues; outcome formats include strategic
business research, business planning, product or service prototyping, or a social enterprise project,
all under the supervision of an academic advisor.
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