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NANgAIN193IVINTST
unuNIAnYILUUUNALAZUNUNSANYILUUENA AN
UUMNILANTIUARDANANE AT 129 whein
n. nadnAnyMaly 24 wiqenn
- NRUIVINWIBINGY 9  vlein
- NEWIVIYTUNTVINYEINTN 15 wulein
V. AUINIVUANE 99  wuenn
G AT 48 mhein
- NI NaNIEAU-UIAY 27 vulena
- NN NANIEAU-IREN 24 mhein
A. NUINIYUABNLET 6 wiein

4. e lundngns
. NUINIVIANBINIW 24 UUEAA

NFUIYINWIDINGW (9 Win) wdlein (Usseng-UuR-Anwaienuie)
an.101 AMedanguludinuszaniu 3(2-2-6)
EN101 Everyday English
an.102 AMe89nguluUIUNNISEIa 3(2-2-6)
EN102 Social English
an.103  awsanguluuiunaina 3(2-2-6)

EN103 Global English
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NFUVIYIUIM TNNBLAVIIN (15 iehin)

mhefn (Ussene-UjuR-Anwismenuie)

01l sinwgasaAaiensiSeudnasndin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

012  AnudunadesludnuuasyususzninsUsune 3(3-0-6)
GE012 Citizenship in Society and International Community

an.013  wieluladuazuinnssuiiioauian 33-0-6)
GE013 Technology and Innovation for the Future

A0ld  guvSeniazaunstilein 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

An.015  Fmganaenudugusenauniskaranuininstu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

. RUINFVUANIE 99 KUIWNA
NaNABILAY (48 RUWWAR)

mhefn (Ussene-UjUa-Anwisienued)

NauAYIYT

U%.200 n3URYTIRa 3(2-2-5)
AC200 Business Accounting

NFAIYATHFPANARNT

Af.203 wswgAansiloudu 3(3-0-6)
EC203 Introduction to Economics

NGIAVINYNINY

n3.102 NNUNIYTIND 3(3-0-6)
LA102 Business Law

U%.301 N19N180N3 3(3-0-6)
AC301 Taxation

NGV UTIUTUU

195.102 ALAAERNSTIND 3(2-2-6)
BUS102 Business Mathematics

U56.207 mMIAaseimsadfdiionisdndulamssia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

NAIAYIUIMIGINT

U55.101 NANNIIHAIN 3(3-0-6)
BUS101 Principles of Marketing

U55.121 NNFIANITOIANITUATNTNEINTUYBE 3(3-0-6)
BUS121 Organization and Human Resource Management
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U38.211 NMFIANITNURAARBZNITANTUIY 3(3-0-6)
BUS211 Production and Operations Management

U55.212 N15RUFIND 3(3-0-6)
BUS212 Business Finance

U55.221 nadulusznaunsuazMImUIGINa 3(3-0-6)

BUS221 Entrepreneurship and Business Development

195.222 N5URTUIING 3(2-3-6)
BUS222 Managerial Accounting

U56.401 NFIANISTINAYNS 33-0-6)
BUS401 Strategic Management

NRUIMNIW

9n.014 AWBINGEAINSUNITLIBUS AN 3(3-0-6)
ENO14 English for Exploring the World

9n.331 N9 WTINATIUHUR 3(3-0-6)
EN331 Practical Business English

an.332 AYDINGWIINIUDDITN 3(3-0-6)
EN332 Professional Business English

nguvUANILAI-TIFAY (27 wilaefin) migin (UTIe1e-UJUR-Anwimenuies)
nan.121 3YFIINTING UazAudatiy 3(3-0-6)
MGT121 Business Ethics and Sustainability

nan.211 ANINIATOUNNTININALTINITENINIU BN 3(3-0-6)
MGT211 Business Environment and International Business

nan.221 nMFATERteyaiieni1sdnnisiiesiu 3(2-2-5)
MGT221 Introduction to Data Analysis for Management

nan.311 NMIVNUHULAZNITAIVANAIUNITINNT 3(3-0-6)
MGT311 Management Planning and Control

nan.312 wreedaasurlunisdnnisgsiaadelv 3(2-2-5)
MGT312 Intelligence Tools for Modern Management

nan.321 egsna 3(3-0-6)
MGT321 Business Research

nan.323 AMgEnkaN IR INY 3(3-0-6)
MGT323 Leadership and Team Development

n3n.420 N133AN15LATINITIIAIIANT Y 3(3-0-6)
MGT420 Innovative Business Project Management

nan.421 dunumamsiansgsivadelng 3(3-0-6)
MGT421 Seminar in Modern Business Management
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1a ¥ = 1 a
NRUIYANIZAU-LEDN (24 WiEnA)

NFuAYWNUNTIANITBIANTTHALTIAT

U = A a a ¥ A [ ! 1 a a ! dy
unAnwudenSeuivianizau-den litdesni 24 wilein ansiedviselud

NaN.232
MGT232
N3N.333
MGT333
n9n.351
MGT351
NaN.352
MGT352
nan.415
MGT415
nan.431
MGT431

nsIaNInInensuywdlugafvia

Human Resource Management in Digital Era
mMsdanisanudssarnsiuisunlag

Risk and Change Management
N139ANTDIANITUAZNOANTINBIANS
Organization Management and Behavior
nsIansauIdmTugsia

Knowledge Management for Business
Uszinutaglunienisdanisysnaadelnl
Current Issues in Modern Business Management
mMsdansesdnsfilasuulasesneduls

Business Transformation Management

naueuAIiaLarN13Inn1staya

nan.315
MGT315
nN.410
MGT410
nan.411
MGT411
nNaN.423
MGT423
nan.434
MGT434
NaN.436
MGT436

ﬁigiywixﬁwil,ﬁamﬁmﬂﬁqsﬁa

Artificial Intelligence for Business Management
msienevigsiaiienisinduladenagms
Business Analytics for Strategic Decisions
NN3IANNTTINAAINA

Digital Business Management
syuUAsALTATion1SIANTg

Management Information Systems
msdanisilggunuasladafnddianvseiingd
E-Logistics and Supply Chain Management
MsInnsMBvedannseling

E-Commerce Management

NF13Y1AIUNITIANIFINIUTLLANATY )

NaN.316
MGT316
nan.324
MGT324
1an.355
MGT355
Nan.439
MGT439

NFIANITIZUUATIAUSNNS

Service Operations Management
N33nNIsgInalunsounn

Family Business Management
nsdansesAnsgsiaiiedany

Social Enterprise Management
nM3dansmensiwndiannseinduagiunuing

E-Sport and Recreation Business Management

mhefs (Ussene-UjUa-Anwisienued)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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nauIvIEsIsasuUsEAUN1IAlNTIN

NN.325
MGT325
naN.357
MGT357
nan.417
MGT417
naN.418
MGT418
n9n.301
MGT301
nan.401
MGT401
naN.425
MGT425

NSRNIUAILIBI TN

Professional Internship
ﬂﬂigaaﬁiuazﬂﬂiLﬂiﬂﬁﬁaiaﬂwﬁdqiﬁ%
Business Communication and Negotiation
inwedmsutingsialieanan

Business Professional Skills
Uszaumsniniegsna

Business Experience
WIBUAVNIANY

Pre-Cooperative Education
avfadnw

Cooperative Education
nsfnyIanIzyAna

Independent Study

A. AUINIVUFDNLES 6 WA

3(0-9-0)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
9(0-35-0)
3(0-6-6)

infnwagdeadoneuneivaundaaeuluuminerdensamm lidesndn 6 viiein

wnewn: sy 3 (3 - 0 - 6) wiadunisussene 3 Talussedundi InednsinujuRsiudu
sEnininAnYILaEeSaaULAENSANYIMEAULBIYRTnANY 6 VilusedUnv
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5. A195U18I1EIU
n. wndndneialy (24 winefAn)
ngudvIMEdInge (9 wilehia)
9n.101 AMedanguludinuszaniu 3(2-2-6)
EN101 Everyday English
Andunislilassadsfiuguazdaunwdainguiililuiausediu Ussnousemaye
wuzthauswazlidoyadiud nsusseeyadndnuaz myaiadesiiaule Fesiidunnuveunas

ussndnduduiveausazaL TuRansuaninLAniuluE ol é'ﬂﬁgqﬁwmﬁﬂwmawﬁ nsila N1s
87U UarN1SUMEITITIYIUINTT

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

an.102 AMwsanguluusumsda 3(2-2-6)
EN102 Social English
Andunisyauazmsifousloanazdruiuildiduused ionsiujduiusyisdeny
miLLaﬂLU?ilstfJ)a;ga mMsFeuiisy wagn1sesuneanuAnietuEemsing 1 luusunmnedanuuazgsna lng
yedunsiawinegmsefusewasnisiiaues mowmeluladuarauAnasassa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

creativity.

8n.103 AMedanguluuiunana 3(2-2-6)
EN103 Global English
Andunsussensuszaumsallnoszyneasionativayy uazuansnnuaniiufodfudi
audueg nsvien wasdsaiiulgnlussdvanna Tnesjatdumsimuninue msdoansseninsimusssu
waznsdeanslulanidva Fuddsensdunadiodan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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NFUINIYIUIMINNBLAWIN (15 ndaehin)
o011l finwensAnilensiseunaendin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
N ndnn1sveInsin Wawinshnegruduszuy Andun1sndaining n1sAnasnsassd
MIAATATIER NMIARdRATIZI MIPawddayn saudinisd eulesrufnuazidenadeslennnufad
wingauluusegndldludinysedniu mevinukesnisiSeuinaentinldeg1aliusednsam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning.

7iN.012 pudunaidiosludinunasyuyuszninassme 3(3-0-6)
GE012 Citizenship in Society and International Community
ANY AdNwALE A3 il arwsuiiaveuvesmsidunaiileia Tudsaulne dseulan
wardipuRdvia nieuflasusuiaifioag hufuiulfensdiarugy mudduhviunafeiuresussifulml 1
Tudipu i os0e5unsadsunlawesusunwindeniivsiinadodinuarn1syeu nasasuaseniinly
audAreIntsaisauuiioludinnseiueg 9 AflanuuandnamneTansssy
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures.

An.013 weluladuazuinnssufioauan 3(3-0-6)
GEO13 Technology and Innovation for the Future
UNUM WaAn M3y wagnsuuddiiunisivasundasvedlaneuinn 5N
Uszgndldimaluladuazuinnssuduing 9 wessdfunisuarsmanug mswaunaunndialudsay
afelugd nMsuidamiiaduludinUsssfunasnisyhauegsadneessd nanssnursanaluladuas
winnssufifdensidudin e waziasugia naonsudnuinislivstloviuaznisduaseamsndaums
Hayaiinanmeluladuazuianssy
Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation.
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014 guvssnTmiAzguAIZLieTIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
ms¥andaes Mslddininuesdeanisednsiinuen MWauAnaisassdlunsaiisannugy
HIuguvsanImaInudas fanssutunuinis wasfin Winiuersualnuled waziawaLA1Nd15997N
AUYDUUDIAULDY
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a

path to success from one’s passion.

An.015 Indyayrannududusgnaunisuasanuimenistu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Aadnvaziddylunsaisisnigaranisduduszneunis Tnewunisanuuuidives
Uszneusemsfianudnadieassd wazmsuarsmlenialunisifuuazdiiufanisesdnusssunas
9385590 fimsdantsuazdndulaninisiuegnedivssdnsan Hansdananisfuduyanauasnsasu
satsnstauegnedsiu danefiianmsaduayhauwduiivldessivssansua saus uazndn
AndulaiusaLgNITal

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making.

. BUINIVANIE (99 K8RA)

nauYILAY (48 NUWAR)

naynUnT

NQUITIVLYY

Ur.200  MsURsIng 3(2-2-5)
AC200 Business Accounting

o

nanN15UYINSUToWlUAmMSUNSIAYIUYTTUAL 518971UN9N1TRY LAaZNITILATIE

Y ARHG!
o = o o a a a = = a a = o IS
NNUYY a’]ﬁiusLGmUﬂﬂﬁUiﬁ'ﬁﬁjﬂf\]LLﬁzLLf?ﬂ,‘U{jiylﬁ’Wl’Nﬁqiﬂﬁ] AABAIUANWYIONIYTITUVDIIVIVNATIULYY
Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying the

ethics in the accounting profession.
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nFuIYIATESAENS
AM.203  iswgmansiienu 3(3-0-6)
EC203 Introduction to Economics

pdnnsiugIumMaATsgeansiar mUszgndldlumsdndulanagsia nminszsiguasd -
gUnu msfvunmalunaeUssanaieg ngRnssugusing fuyuuaznsndn lassainenan fifama
\ATugRannna Uleu1ensiun1Aas M5 sEninsUssma LagnanTENUYeIn Iasunlamaasugia
ponsniugsialugARiva

Basic principles of economics and their application in business decision making, supply-
demand analysis, pricing in different types of markets, consumer behavior, cost and production,
market structure, macroeconomic indicators, fiscal policy, international trade, and the impact of

economic changes on business operations in the digital age.

NAIIYINYNINY
ML102  AOUANNEgINa 3(3-0-6)

LA102 Business Law
‘vié?ﬂﬂgwmmmz%’%ﬂﬁﬁammgwm51‘1'7{Lﬁlmsﬁaaﬁ’umiﬁ“ﬂﬁgqaqﬁﬂiqiﬁau,axmi(ﬂ"ﬂLﬁmmsum
BIANINNTINAAE JULUY L’e]ﬂL‘I/lﬂ?TQJJEUUWﬁLﬁIEJ’J‘Z’JjE)\‘IﬁUﬂﬁ‘IJizﬂEJUQ§ﬁQ nguuensngduniestayay
ﬂgwmadﬁwqiﬂﬁmm@Lé’ﬂmaﬁﬂé USEIAUNIA3E55U ﬂiiﬁﬁﬂmLLamJ'ixLﬁummawmaqsﬁﬁ]ﬁu 9 i
Waula
Legal principles and practice related to establishing and operating business organization
models, contracts related to business operations, intellectual property law, electronic transactions

law, ethical issues, case studies and other interesting business legal issues.

U9.301  A1SANEINT 3(3-0-6)
AC301 Taxation

waAnuarANuduLNIeIn18e1ns AW BN 13N1TIANUN1ERINS N13UTELEIUNE
9INIALLIINTNIIY NITAIUIN KAZNTONLUULARITIENIIATBINTUTLANEN 9 uUseIasenns uaz
MBBU 9 MAwrtes TdamsAnminiszSuesgsiadfalugatagi

Concepts and history of taxation, characteristics, criteria, procedures for collecting taxes,
tax assessment by officials, calculation, and fill out various types of tax according to the Revenue
Code and other related taxes Including studying the tax burden of important businesses in the

present era.

nasRY eI
U35.102  AdaA1ansgsne 3(2-2-6)
BUS102 Business Mathematics

aunsidunss aun1sliidadu Aanda feidu anuduvesdiulds Msmeyiusvesilendu
MsmAngegauazsaauesilaiduiiduius fumessia eyiudunsdiu Suiitnsdu eynsu pondeduien
ponbemuiy Asenn wazmsUszendadinmanimsiulumasiia

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding the

derivative of a function Finding maximum and minimum values for business-related functions Partial

A1973vINI5INNT_V.69.2



10

derivatives, integration, series, simple interest. Compound interest, periodic fees, and applications of

financial mathematics in business.

V55207  mFlAsesisaRaiiensindulanisgsia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nsussendldinadnnuguludegsia MiRerdestuadfdionisindula mafusunudeya
ATINAINANY LLazmiﬂizmmaqsﬁaga NILANLAIANNUAELTU NSNAFDUANURAFIU nsnegeulaaLals
MMTIATILIANULUTUTIU MTIATIEAANNANN0Y LATARTUNUS LAz IUiLLﬂ'imﬁﬂﬁﬂg‘iJmﬂaﬁa

Applications of fundamental business statistics relating to statistics for decision making;
with study of data gathering; central tendency and variation of data measurement; probability
distribution; hypothesis testing; Chi- square; analysis of variance; regression and correlation and
statistical software.

NAXNIYIUIMIFING
U55.101 NANNIINAIN 3(3-0-6)
BUS101 Principles of Marketing

LUIAMUAAALIRUNITAAIA AIUNIY TOULR ANMUAIRY MTTiLaru3nsvenaInyin
A199 N1TIAUTZLANTUAT NITIURNY NITLEDNYDINIINTITIINUNE Wleu18nHasIAT uazn1sduasy
n1531mUe NsTAsieiuarnsidenaatadnune dwandeudiidninaninisnain naenau
nsABnIsmusNIIRAkarAnw A dosuieatumananaserinaseme

Concepts related to marketing, definitions, scope, importance, functions and services of
various market types, product classification, planning, selection of distribution channels, pricing and
sales promotion policies, analysis and selection of target markets, environments influencing
marketing, as well as finding methods to control marketing and study of basic knowledge about

international marketing.

U56.121 N153ANTTRIANITUATNI NG INTUYWE 3(3-0-6)
BUS121 Organization and Human Resource Management

waAR Ngud wagntnfndnnienisdans N3y 1133R0sANNT N138 nnsgala
M5dBANT MIMUANGINY WAagNTEANTEIRTEIINUTENA SLUUMIUINTNUYARE NMFILNLIEIAY
N5ATINILALAALADNYAAINT NITRNBUTUW ALY kazn1sUssidunan1suuRaunigluesAnis
nMawasuslamwesanmwndeniinasenissamsilulssineuas sewinadseine

Concepts, theories and main functions of management: planning, organization, guidance,
motivation, communication, business control, and international business management, personnel
management systems, manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, environmental changes that affect management

both domestically and abroad.
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U56.211 NIFIANITIURAALBZNITALTUIU 3(3-0-6)
BUS211 Production and Operations Management
arwidosiuisitunssuaunmandudiuazuinig Yot unouvesnisdnauladen
AT Imrafiag MsTaRlssnuLazdITRNY NTMRUMEINITHAR NTTAdIRUNIIHER
N1FUTMIAUAIAIATY HADATUNTTAIUANAMNTNYDIFUAILAZUINNT
Basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning capacity,

production scheduling, inventory management, and quality control of goods and services.

U35.212 QUFISIVGEREY 3(3-0-6)
BUS212 Business Finance
FtaRuneu: aouls Uv.200

amsammdnnsdanmamenisfuisuiudmiunisduiugsia unum wihiuazatesssuma
ginvesdanismniaiy miu‘%m3miL‘3u’Luaﬂﬁﬂiﬁiﬁ'«aLﬁ@lﬁusimﬂmmamﬁm MTIATIERFUNTNG
i °’mm€l,umiml,um’m AFUINHUER Nuwumunau aummmaa aﬂvmmim NTIATIZAONTIEIY
mamsidud sy ﬂ’]if\]ﬂW]L\‘i‘LJV]U‘i]’]ﬂLmaﬂLﬂu‘l/]uVl\‘ﬁ“’EJ Fuuaszezen N1SATUINAUN UYDAIUNY
miamuammﬂswawﬁmw LL‘L!’Jﬂ@LﬂEJ’Jﬂ‘UisljaﬂW‘U’eNLQUWWMiwﬂwLDaW WUEW‘LJ‘U’ENLW@IUIGEJUGE]M‘UU
NILUIUNTVRIANARUAINA

Overview of essential financial management principles for business operations. Roles,
duties and business ethics of financial managers, financial management in business organizations to
achieve organizational goals, analysis of major operational assets, cash management, working capital,
trade receivables, basic financial ratio analysis, financing from both short-term and long-term sources,
calculation of capital costs, efficient investment, concepts of the value of money over time

fundamentals of blockchain technology, process of cryptocurrency.

U55.221 miLflur;:iﬂizﬂaUﬂﬂiLLazﬂﬂiﬁwuﬂqiﬁa 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FtaRunew: aouls Uss.121
AUNUIY UNUIN USeLn ﬂmﬁﬂ‘wmzLLﬁZﬁﬂ‘U%%@QQ’UWﬂaUﬂ’]i Tangiuazdszidulonia
ysgsiafioiamaduduszneuns fmuanumssdndugsialuguiuuvesunugsiaield iy
wamslumssmuafienanisdiiugsiants saonsuussdunnindesiionnasinansenudegsia
Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business operating
practices in the form of a business plan to be used as a guideline for setting the direction of actual

business operations and assessment of risks that may affect the business.
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195.222 NIUQYTUTINS 3(2-3-6)
BUS222 Managerial Accounting
Fwdsduneu: @ould Uv.200 waz U35.212
nsUszgnilddoyanstyfuazsunisiuienisindulavesfuinis iemasouagu
MsAeTglaTNIsamu Madavinsulssana unAnfeaiuduu malesgidunuuazils deatuayu
nsauNusaznsanduladenagnslunisuImsesansaudmving nsldlusunsudadnluds
Application of accounting data and financial statements in managerial decision- making.
Key topics include investment project analysis, budgeting, cost concepts, and cost- profit analysis.
Use of financial information for effective planning, budgeting, and strategic decision- making to

support organizational goals, use of automatic accounting programs.

U38.401 N153ANTSINALNG 3(3-0-6)
BUS401 Strategic Management
Fwdadunew: aeuld USs.101 US.121 UT8.211 WA UT8.212 vieldsuniseyliRainaAuus

MO NENNIT WAZNTTUIUNITINURUNAYNS MTmTEEasLnde euenuazanely
psAnsidanaron1simuanagns nagndssRaseiuuIe sefugsia uasseduming nagndssiatiamnd
M531ATIERUATANTYTIUINTTAENSF1UNIFUIMSEIADN 9 LilBNTIUHUNAg VS NNTaTIIAINY
IUTeun1en1sudsiuresgsne

Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate- level,
business-level, and functional-level strategies. Global business strategies. Analysis and integration of

business management fields for strategic planning and a competitive advantage.

NAIAYINYY
an.014  awdengudmiunisiseusian 3(3-0-6)

ENO14 English for Exploring the World

WawAaRsalunsseus wavdrseanudulivedan wu duuinnssy duiuusssy
WAZLUIAIUAR ImEJmsa'mLLaxLgﬁwmmﬁmqwazm{h’fmﬂiuiaﬁﬂixﬂaumsﬁwi’ﬁﬂuuazuaﬂ
TeuFou saisininudumsitaasyeluaniunsaifivarnvarsnnmsSeuddonueduiom fifing
NNAIY

A competency- based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of topics
provides a springboard for tasks both inside and outside the classroom. Students are equipped with
knowledge about the world especially about its different cultures, peoples, and ways of thinking.
Self-study learning in a language laboratory will allow the students to improve their listening and

speaking skills in different situations.

A1973vINI5INNT_V.69.2



13

an.331 MYINGYIINATIU[UA 3(3-0-6)
EN331 Practical Business English
Bouuasiinlinwnsinquasiaiiiefnsedeaslilinanuiifonis Wy msldnwsangy
diensvedoyanisdsdoduimisamneniedumedidn uarn1sldnvdingulumsdomsneluosdng
udu
This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet and

practicing the English structures that are needed when communicating within organization.

aN.332 AYIDINWIINBDNTN 3(3-0-6)
EN332 Professional Business English
Souduariinnsldniwsengqugsialdodisiiondn ethluldAnsedoarsniegsialy
anusaling o wu msldnmudinguiienisasaresesmanisd msldmudangulunninausdudn
wazu3ms Husu
Learning and practicing business English in a professional manner for communication in
a variety of business situations, such as the use of English for trade negotiations and the presentation

of goods and services.

ngsAYNANITAIU-TIAY (27 wiehn)

nN121  S3sTINgsiauaza By 3(3-0-6)

MGT121 Business Ethics and Sustainability
LAneTesTIINsgIAakaraudsdulumsiudussheidenlosdutmnonsimunogng

98U (SDGs) Myasigikaraieauiidsuiudiidnladiudes anusuinveuvesgsiavedinuuas

[
U aa a

WIndex nanN1sMAuLananIsif nMsinnsussnuanudduluynifegrsnseunquiielifiasygia 46

g
d

daundon dAdsay wazdAnisiduguaianis (ESG) mseenuuuuaziauuuIm s fiRidaasuany
Fafuluspzeiiieaiumnuaugassvimalsslemivnigsiauas A idmwasionsianndinuogiedsbu

The concepts of business ethics and sustainability in business operations are linked to
the Sustainable Development Goals (SDGs), the analysis and engagement of stakeholders, corporate
social and environmental responsibility, and principles of good corporate governance, the
management of sustainability issues comprehensively across economic, environmental, social, and
governance (ESG) dimensions, the design and development of practices that promote long-term
sustainability to balance business interests with values that contribute to sustainable social

development.
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naN21il  ANINLIARBNNNGINUALTINATENINNUTEINA 3(3-0-6)
MGT211 Business Environment and International Business
JuraRunew: @ould Uss.121

ANNLINADUNINATEFAY FaAY LLaﬁmiLﬁaﬁ‘ﬁlﬁNaﬁi@ﬂﬁﬁﬂL‘auqiﬁﬁ]LLagmiLﬂgﬁlmLUad“UﬁN
29AN13 TaMATn N13AN5ENINUTEmNALAYNITITIUNGUNLATEEN UNUIMLAANA1ALUEIgsATENINg
Usene Nagnsn1sidndnannsieslseng wazkiAnlun1sann1segsnaseninelseme

The economic, social and political environments affecting business operations and
organizational changes. Globalization, international trade, and economic integration. The roles and
importance of international business. Foreign market entry strategies and concepts of international

business management.

nan.221 mﬁLmﬂzﬁﬁﬁaz&aLﬁamﬁmmiﬁaw’w’u 3(2-2-5)
MGT221 Introduction to Data Analysis for Management
FveRuneu: douls uss.121

ANNMING UNUINLAYIENSURINISILASIZRdonan1ssATuRY nsIAUTIUSINLATEUAY

Y 9
¥

UVoUAATAUMA N1TATEUTBYA N1IATIFBUAMAIMUBITRYE NMTIATIEVTaYa 1ATelalunsinsen

Y
[
o

Joyatusunarnisinauedeyaivenisldiuluesdinsgsia
Definition, roles, and basic methods of business data analysis, including information/data
search and collection, data cleaning and preparation, evaluation of data, and data analysis. Basic

tools and techniques in data analysis and information presentation in business organizations.

nan. 311 AITVIUNULAZNISATUANAIUNITIANTT 3(3-0-6)
MGT 311  Management Planning and Control
FurdeRuneu: gauld Uss.121
ANMUAIAYRAENTZUIUNTITVRINITINUNUNIIAMUATAQ Ut asAtazuleugaIAnIThay
nszuIunIsindulalueAnis AnwiAud1AyUeIn1sAIUAL IFTN1THALNITOBNKUUTEUUNITATUAY
naenIuNsUsEIiiuNansuiRnulagedimalindunisniuguaulszaneg o
The importance and process of planning, defining organizational objectives and policy
and decision-making processes within organizations, the importance of control, methods and design

of control systems, as well as performance evaluation based on various job control techniques.

nn312  desdlodeadeglunsdansssiaaiill 3(2-2-5)
MGT312 Intelligence Tools for Modern Management
Fwdadunaw: aauld uss.121
n133ANIIAsEUILAIINISTIAalaBysan1snsldiag eededaasesii eliesdnsuszay
awdsalunsuivsen unliuveaneluladifunansznusensiamsatelnivionszuiunsmisgsie
afelvl nadla lomauarguassalunisliiaiesiesanioslunsinnu maudmssuegaiiuszansnmlag
Tduaiiouase nsTuilofunidigauniensan1snng o dnunaluladaisaumanazdumesidn souds
Boufannsdinubassfiunshustosssy uasngmneiiiedesiumsliiedestiesaniorlunsians
ssnaadielv
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Business process management through integration of intelligence tools for successful
management within organizations, trends in technology affecting modern management or modern
business processes, techniques, opportunities and obstacles in the use of intelligence tools for work,
efficient management using virtual teams, collaboration between departments or organizations
through information technology and the Internet, including case studies in ethical and legal issues

related to the use of intelligence tools in modern business management.

naN321 3TN 3(3-0-6)
MGT321 Business Research
FrtaRuneu: @ould Us.121 wag Us5.207

AUTLY UTELAN LAZUBULUAYRINITINEEINT N1TulATas19N15I98 NSeUIUNTITY
msfvundmuazingUszasd nseenuuudde mafusiunudeyauaznsduiede msinssideya
wagmnauenansidy manaddsliuszondlilunmsimuanagninisgsie Jymidomuluniside
HAZUWUINIILALY A3UTITNLAZITIVIUTTUVDMUNINY SmdamaTianITelu o waznistimalulad iyl
uuisyAvBanmuazann e

Definitions, types and scope of business research, writing research proposals, the
research process, defining problems and objectives, research design, data collection and sampling,
data analysis and presentation of results, application of research results to formulation of business
strategy, common research problems and solutions, including new research techniques and the use
of modern technology to increase the efficiency and quality of research.

nan323  a1gEiuazn SR 3(3-0-6)
MGT323 Leadership and Team Development
FraRuneu: @ould Uss.121

AavEnekaz ULULTReEt unumvesiiilunisivuaiiansuaziauaseussdnsninnis
fufiunuvedesdns msadieuian simuad ussgdla anafewelalumsinuvesntinau ereliAn
arwsufiovesypainsmnsedudulussdng Waunsvhawduiu delkdnudmadousmaduginia
sufsAnwnsdid@nwfiiesdnsduisedulan wagnsuimsaramainvatsaislusadnis iouss
Winunewe399An1598198UsEANEAMN

Definitions and models of being a leader, the role of leaders in determining the direction
and enhancing operational efficiency of the organization, creating feelings, attitudes and motivation,
employee work satisfaction in order to create cooperation between personnel at all levels of the
organization, developing teamwork for executives to learn to be good leaders, including case studies
of leaders of leading global organizations and management of diversity within organizations to meet

organizational goals effectively.
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nand20  A133ANSIATINITEIIAUIANTTY 3(3-0-6)
MGT420 Innovative Business Project Management
wUsduneu: aeuldl Uss.121 way U35.212

wiAn nouf Useianvesuinnssy uaznisuszgnduinnssuanldlunisanidugsiadila
AUNEIAYTENUITB A ING AU Ty An¥ANTEUIUNTVBINITINMNLNTATUNULAZNSAIUAY
nilulassmssugsiauinnssudavinlassnsmagsiefilduinnssulaeddefamsauazuamanlonaly
nsviigain melinsesianudululimsiiunisamu nsdeasmineins luesdnmsgsfianisdntodndng
nsfuiuaunsadeat nnsgiu nsiaseitymalassalunisilasinis faenaun1sInnisaIy
doadielilasanmsanansasuiuluegsiiussansnmuazusiqusvavsuaga

Concepts, theories and types of innovation and the application of innovation in business
operations, understanding the importance of research and intellectual property, the process of
planning operations and job control in innovative business projects, setting up innovative business
projects that aim to create and seek out business opportunities, analysis of investment feasibility,
resource allocation within business organizations, procurement, creation of standards indicators,
analysis of obstacles to project implementation and risk management in order for projects to be

carried out with maximum efficiency and effectiveness.

nang2l  dunwminisdanisgsnaadelng 3(3-0-6)
MGT421 Seminar in Modern Business Management
sAunew: aeuliiranizau-UsAu a1t 2 311
Uszidunsfiunsdansiddnluaniunisaidagiu nsuszynduunae nqud wazmaie
nansianaiisausumenisudlalam wiaaueniseenliunusufiudiunisdanis duniseduse
nsuansmuAndidluduSeusarnsTheay
Significant management issues in current situations, the application of management
concepts, theories and techniques to problem-solving or proposing solutions to management issues

through discussion, giving opinions in class and making reports.

1a b4 = 1 a
NHUIBVUANIZAIU-LABN (24 UWNA)
v = A a a v A [ ! ! a a J dy
tnfnwidenisewivaniginu-den Lidesndn 24 wiefin ansgivselul

N81331A1UNMTTANITBIANITLALTIAT

nan.232  MsIANInnensuyudlugafava 3(3-0-6)
MGT232 Human Resource Management in Digital Era
FwdsRuneu: geuls Uss.121
unumutiivesnsumaminensuyedlussdng uazAnunianagns wadauaziaiesilo

Tnsl Tun1susmaminensyaralugafava aasnaumdediAgluiunisuimswasimuimsnensuywd
Tngsjaifunmsuszgndlduumanisuimminensuyediflensiesedd guuagmuuamandlatiym
MINsuIIninensuywdlulagiu

Roles and functions of human resource management in organizations. Study of

management strategies, techniques, and tools in human resource management in the digital era,
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including the study of key topics of current issues in human resources, by concentrating on the

application of concepts in analyses and problem-solving of human resource management.

naN.333 nsdansanuidsaLaznIsUAsuula 3(3-0-6)
MGT333 Risk and Change Management
Fwdsduneu: dould uss.121

F8msianisesdaud uaznisududinieluesdng i esudiodunisiud suutasann
anmmwandeuienslukaznneuenasding AnwuwIAn Ned) wasmAlAluNITIUNURAZTAIUITZUY
dostuanudsddussdng nsnaununagnsuazunuljiinafionsuimsanudss uazsuiledunns
Wasnwladluesdnisnaenaudnundnnisdanislunnigingd nsussidunnegdngiuasnansenudiag
Antu nmanausilesesiuiunngingfuasmsudladymanging

Methods of knowledge management and adapting within organizations to deal with
changes in environment, both internal and external to the organization; study of concepts, theories
and techniques for planning and developing risk prevention systems within organization, strategic
planning and action plans for risk management and dealing with organizational changes, as well as
study of principles of crisis management, crisis and impact assessments, crisis response and resolution

planning.

NAN.351  N13IANITDIANITHASNERNTIUBIANIT 3(3-0-6)
MGT351 Organization Management and Behavior
FraRunouw: aould uss.121
wAMNAR nquiesdnisuaslasiainesdnisadielm ien1sdinnisnielussdnisiaenndos
AungAnssuesAn1s tneldaus ANa1unse naenIuinyeveeillun1suINITeedn1s a31ensvineuy
Juiluasaviruefuazanuidnlunisidwsinduesdnsvesyraininieluesinis naenauseusinueway
nszuaumsinnisaadaudanelussdng delussgiimnglumsuimsnuegieiiuszansam
Concepts, theories and modern organizational structures for internal organization
management consistent with organization behaviour, using knowledge, ability and leadership skills in
organization management, creating teamwork, attitudes and feelings of being part of the organization
in personnel, as well as learning skills and processes for managing conflict within the organization in

order to achieve goals in efficient management.

nAN352  ASIANSANNIAMIUTINA 3(3-0-6)
MGT352 Knowledge Management for Business
dsruneu: @euls uss.121

WIAIUARNIAIUNITIANITANS UTELANENBLYDIAINS nsasrawaznsliundeesd
Awiazuianssy nsruumsnsdamsanng maanuiidaiullel Weusslevdlunisdndugsia
Tadeuiipnudniavesnmsianisanug uasnsdifnvinisdanisenuiluesdnsgsia

Concepts of knowledge management, types of knowledge, creation and acquisition of a
body of knowledge and innovation, the process of knowledge management, applying stored
knowledge for the benefit of business operations, factors in successful knowledge management and

case studies in knowledge management in business organizations.
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nana15  Yssinudeglumenisdansssneadel 3(3-0-6)
MGT415 Current Issues in Modern Business Management
Awdsduneu: @ould uss.121

Uspiiuiaulanasvnmanilagtusig 4 Adstulunsuimsnuesiuimsaswinauly
93Ans waluladadelvy WamiuasysanmMsaansmesny nssUINNTUIMISIANISTaLAMIN 9 HIUNS
Funuuazlind weranuszgndldlunsuimsesdnsliAnussansnmaean fiusionisdsuudasesyn
aslelvnl

Interesting issues and current events occurring in the management of executives and
staff of organizations, new technologies, development and integration of various information
management processes, through seminars and debates, to be applied for maximum efficiency in

changing organization to the new era.

nan43l  nsdanisesdnsiiudsuulateseiuls 3(3-0-6)
MGT431  Business Transformation Management
vsAunew: @euld Uss.121
unumveaneluladuarnsidsunlamnadnuninnssufidmasionsduiugsia 3wwins
Yo909AnsgIRdyARdvia Tinveidndularsuuuumsvihanu Avfleuuas Tausssuvesesdnslugadivia s
fimundngamuazanuannsavesyainslimieularannsavinuaensuiuadasuulasegrsdulaly
gARINA
The role of technology and innovative changes that affect business operations, the
evolution of business organizations into the digital age, necessary skills and forms of work, values
and organizational culture in the digital age, the development of the capacity and abilities of
personnel to be ready and work in response to the rapid changes of the digital age.
naumeufIaLarN13Inn1sUaya
nn315  dynrussiviitensdnnisgsia 3(2-2-5)

MGT315 Artificial Intelligence for Business Management
sdunew: aeuld Uss.121

wAaRugIuvesignUseAug ndnnisdygussRuguvuinuuedis i isuszyneld
Uy usedvgideaineassaluuiunvesgsia nmsysannistygussavglunssuiunismegsia Lazduneu
dmsunsihdyavuseivgluldednalivssdvsua

Basic Concepts of Artificial Intelligence; Introduction to Generative Al; Applications of Al in

context of business, integration Al in business processes, and the steps for effective Al implementation.
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MNa10  msinesigsiadiiensiaduladinagns 3(2-2-5)
MGT410 Business Analytics for Strategic Decisions
FUsduneu: aauld uss.211

ANUYINY UTElan Lavveulunvainsiiasisideyaluidgsiauaznisnensalgsia wnaia
uaziAdesilenneg dmfunmsiinseideyaludegsfia amnuduiusszminmsiinneidoyaludsgsianay
mMsneg1nsaigsia mafususudeya weadauaziedealesne dnfumsmennsal sawdennsiinans
ngnsalgsialulflunisdndulanagsia TnsuuAnwideaneiunsindulaluanunsaifliuueu ns
Uszgndldadfiionsdndula n19219uNULazN1TAIUANAUAIAIASS N19INAUHUNNTYUES N1TUTMS
wer1enarlasins Inedilusunsudnsaguuussandldlumsdeunisaeu

The definition, types and scope of business data analysis and business forecasting,
various techniques and tools for analyzing business data, the relationship between business data
analysis and business forecasting, data collection, various forecasting techniques and tools, including
applying business forecasts to business decisions, focusing on decision- making, applying statistics to
decision making, inventory planning and control, transportation planning, network and project

management through the use off-the-shelf software in instruction.

nanNgll  N15INNSEIARAINA 3(3-0-6)
MGT411 Digital Business Management
FtaRunew: aouls Uss.121

Uszunnvedgsiandviavsegsiadidnnsetind ngfnssuduilneuasnainvegsianaa sauds
uleddnsagy dodsaueeularl uazuwanslodusing 9 Aldlunsdidussfiandia nsadniunindodo
LarN13INYIANNUABANBUBITYUUTINIAINA 3’33J‘V°1’j<1’3’mLLNuﬂaQﬂﬁ‘VINﬁ’mﬂﬁma’mLLﬁSﬂWiU%MWiQ?ﬁQ
Ada nsusmsanuduiusiugnan nsdlfnwivesgsiandvaludagiu sudaUssnuniasesssunay
ngneiiedesiunsiuiussiafda

Types of digital or electronic businesses, consumer behaviour and digital business
markets, including off-the-shelf websites, social media and various platforms used for digital business
operations, establishing credibility and maintaining the security of digital business systems, with
strategic planning for marketing and digital business management, customer relations management,
case studies from existing digital businesses, including ethical and legal issues relating to digital

business operations.

n9N.423  STuuasALAdiienIsInnIg 3(3-0-6)
MGT423 Management Information Systems
dsruneu: @euls uss.121

WUIAA QWA YENNIT AUYNIY KAZUNUINVBINITIANITIZUUAITAUNANIINITIANIS
2afUsENOU MINAL NMsEsyuLasaumaen1sIan1suldlunsifindssans amlunisudmsausiu
A9 9 Y89gIND wonani gefnwdansdnnisdenagnslunisunssuvansaumanUssyndldlusdng
mﬂ*z’fizwmiaummﬁaaﬁuaqumﬁmﬁﬂa asserussaldunsldszuuansaumnadion1sinnis sauds
wnltfunasfiemmesssuvasaunaiion1sinnislusuian

Concepts, theories, principles, definitions and the role of management of management

information systems, components, development, the use of management information systems to

A1973vINI5INNT_V.69.2



20

increase efficiency in various areas of managing a business; in addition, study of strategic management
in the use of information systems in organizations, the use of information systems to support
decision- making, ethics in the use of management information systems, including trends and the

direction of information management systems in the future.

nang3d  nsdenisildeunuuazladafnddidnnseiind 3(3-0-6)
MGT434 E-Logistics and Supply Chain Management
FaRuneuw: aould uss.211
LWIAALAZNIZUIUNTIANI I LER UM Uaz NsYLdsesgsiandlvdBidnnselind 1Seus
Aeatunsinaidsuvesdeyadidnnseind wazmaluladfiannsadunldlunsdanisialdguniunay
TedafnddausigsiafuinaudsUared aaensunisusmsdnnisadsdudn msdafudud uagnisnszans
dudlugsiemduddidnnsedind ieiassavsnmuazairsnnuldiuioumsnsudedulfungsia
Concepts and processes of supply chain and transportation management for e-
commerce; learning about the flow of electronic data and technology in supply chain and logistics
management from upstream to downstream businesses, as well as warehouse management, storage
and product distribution in e-commerce businesses to increase efficiency and building a competitive

advantage for the business.

nan.436  msinnswidvddianvseing 3(3-0-6)
MGT436 E-Commerce Management
FrtaRunew: @ould US5.121 US5.212 Uag U35.101

nszvrumsindagsialusruun1sididnmsednd wagnsdansgsialuguuuunisinaening
gafafugsia g3fartugndn wazgnéntugnén Feudifeatunisdadaiuled nsanlamuiun szuuay
Uaensie Jayvuazauassavesszuunismdiannseiind aaensulssandldmnuiiunisnaindiannsetind
nsfuTeiuuLBumeiidn msdansAudasedauaznisnszarsduianddsdossulay uasngned
Rendosiunmmhgsnssumadidnmsedndinunisdavigsialuguuuumdyddidnvsetindads

The process of setting up businesses in electronic trading systems and business
management in the form of trade between businesses, between businesses and customers and
between customers; learning about setting up websites, domain name registration, security systems,
problems and obstacles of electronic trading systems, as well as the application of knowledge of
electronic marketing, accepting electronic payments, inventory management and product
distribution from online orders, and laws related to electronic transactions conducted by

businesses in true e-commerce models.
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NA3YAIUN1IIANTIFINIUTLANGN
n3N.316 AFIMNITTEUUNSIAUSANS 33-0-6)

MGT316 Service Operations Management
Awdsduneu: @ould uss.121

NANN1T AIUAIARYLAZUNUINVBNIUUINT RN SEUIUMIIANTNUUI M ITNNTE8NRUY
WA wagUSUUTauUsINTg Seusnaia nagnsuaznIsuInIsuUInIsedelanunm Aaenaun1si
walulagun i eiinyszansamlunisliuing nmsaisquaiuazanafiwelal dungduuinng uas
ansaUssendldLwinnaunsusnislunsinuetesdinsme 4 la

The principles, importance and roles of service work, including service management
processes of design, development and service improvement; learning techniques, strategies and
effective service management, as well as the application of technology to enhance service efficiency,
creating value and satisfaction for users and the ability to apply service concepts to the work of a

variety of organizations.

nan. 324 N15IANISTINTLUATOUATY 3(3-0-6)
MGT 324 Family Business Management
FtaRunew: aouls Uss.121

ﬂ’]iL‘fJur};l:UizﬂE]Uﬂ’]ﬂuq’iﬁf\]ﬁiaUﬂ%’J AN GTWLﬁumuuafmi’wﬁuﬁlmmzLﬁuﬁiymﬁ
Aeduiugsiavesnseuailimngautvanmundonmaasygivlutlgu wieusiauiuuAlniuae
NauHuiensvesssRalasyRulnegsuadluauan

A family business entrepreneur, planning, operations, analysis and solutions of problems
occurring in family businesses appropriate for current economic conditions, including developing new

concepts and planning for future expansion and stable growth.

nN355  MsdansesdnissIiaiiodny 3(3-0-6)
MGT355 Social Enterprise Management
dsAunew: aould U5.121 wag Us5.221
WNAALAZUNUINTRINTUSENOUM it e snuTludssimenasansUstiman Tuind suadns
Anuasuulandeainsassamadany FeudvinuznisAnegradussuu Iedganuiusznouns maisusy
Larn1suImsdamsgsfailodaay saufansiauinuimislunisudtamd snunazd swindenegia
asvassAnuuInnssualyll
Concepts and roles of social enterprise, both local and international, that drive creative
change in society; learning systematic thinking skills, entrepreneurial spirit, starting and managing
social enterprises, including developing creative approaches to solving social and environmental

problems through modern innovations.
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nan.439 nsdnnIsmensiwIdiannselinduagiunuinig 3(3-0-6)
MGT439 E-Sport and Recreation Business Management
Fwdsduneu: @ould uss.121

anvr Uszinn JULUUgsia waznisiuduszneunistugnavnssufiundidnvsednd iy
waEHUNUINIT ﬂi@UﬂQNﬁQm‘i’J’NLLN‘L!‘V]’NGﬁﬁ‘\] MIIANITFING NITUTMTYAAINT N1SIANITANTRULALNNT
nsrandmsuguseneunslugsiafmdidnnselinduasfununns

The character, types, business forms, and entrepreneurship management in E-sports and
recreation businesses, including business planning, management principles, human resource
management, financial management, and marketing for businesses in the E-Sports and recreation

industry.

nauIvIaTIsaSuUTTAUN1IAINTN

NaN.325  NISHNAUALIRIN 3(0-9-0)
MGT325 Professional Internship

wdsRuneu: aeuliivianizinu-Usduegates 2 31 viielasueydRainaAmua

szUUMIYINIUATluanIulsznounis wazAnwiuuanislunisuntgmisng 9 Tuniseiiu
g3 tawsualfindnmdaundousunuendnannisufsinuiugiuegistivdnnsuandussuy
TneinAnwagdedinufvAnuaisluaniulszneunisvionsdnissn 9 1unanlddeendy 200 Falus
dnAnwdosdnvsuiinanudmilunmsufofaulusswinndnUfuifou nutensauagiians
Uﬁﬁ’amuuazﬁﬂLauamam{ﬂﬂﬂﬁﬁ’ammﬁaéuq@miﬂﬂﬂﬁﬁ’amu

Real work systems in the workplace and approaches to problem-solving in business
operations to enhance students’ professional readiness through basic principled and structured
practice, with students taking an internship of not less than 200 hours in a workplace or organization;
students are required to keep a record of their progress during the internship, with a performance

summary report and presentation at the end of the internship.

MIN357  NNSADANSLATNNSITIIAETOMNAGINA 3(3-0-6)
MGT357 Business Communication and Negotiation
dsAunew: @euld Uss.121

yinweuazgULUUAsA0as anelunavasuenesdng tnedilsdmgAnssunisdeansues
Haanyanauaglassaivesdnsfidnadensdearsidussaninm Anviuuifn nada Lagn1519UNLANS
wsreseseeraussuy maamuLﬁaﬂi%ﬂaqwéLLazﬂizLﬁuﬂaqwﬂumsmim&iaiaa \iens1asaresed
fuszansamnelianiunisaldudou

Communication skills and styles, both internal and external to the organization, with
regard to individual communication behaviour and organization structures that affect effective
communication; study concepts, techniques and systematic negotiation planning, as well as strategy

selection and evaluation in negotiations for effective negotiations in complex situations.
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MGT417 Business Professional Skills
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Various skills necessary for business professionals, internal and external personality
development, human relations, social etiquette, public speaking, business communications and

modern presentation techniques.
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MGT418 Business Experience
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Concepts of knowledge management, practices and techniques for success in the
organization; learning from study trips, real case studies or lectures from business experts, as well
as setting up business projects that reflect problem-solving and dealing with genuine business

environments.
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MGT301 Pre-Cooperative Education
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Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right company to
work, techniques for job interviewing, the development of communication skills in both generation
communication styles and the international communication, cross- cultural communication, creative
team work skills in the different organizational cultures, the psychology of working together,
techniques emotional development and adaptation, improving professional skills and
entrepreneurial spirit, the report writing, presentation, the best practices during work in the

workplace, morality, ethics and professional ethics
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MGT401 Cooperative Education
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Real-life work systems in a business to enhance students’ professional readiness
through basic principled and structured practice; students must work full-time for not less than 16
weeks or 1 semester, including work evaluation by their advisor and workplace; students must
record their progress at work during the internship and both complete a report and make a

presentation on their performance at the end of the internship.
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MGT425 Independent Study
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Independent study of topics of students’ own interests related to major subjects in
management field, and approved by the student’s advisor. Student must carry out the research,

collect data, and present the research results under the supervision and guidance of the advisor.

A. MUINTVUFINET (6 WEfin)
tnfnwagdeadontousedvduilaasuluuvinedunsaunn ldeendn 6 miwfa

A1973vINI5INNT_V.69.2



