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NANgATN19IVINTT

uNUNIANYIMUUUNAkAZURUNTSANYIMUUEARANY

UUMNLANTIUARDANANE AT 135 mhgin

n. vdvAnwnaly 24 wiaenn
NANIVINIWDING Y 9  mhyin
NALIYIY TN TN YTV TN 15 mhein

V. VNNV NANE 105  wiaenn
NENIVILAY 48 wiwne
nauITIanIEAT-UIAY 33 mgin
NANIYUANIEAU-LTBN 24 vein

A. UUINIYNABNLES 6 wienn

4. g3 lunangns
A. NUINIYVIANEINIL 24 NULEAA

NFUIYINWIDINGW (9 Win) miefn (Ussene-UjuR-Anwnienuies)
an.101  Mudanguludinyszainiu 3(2-2-6)
EN101 Everyday English

9n.102  Mwdanguluusundsan 3(2-2-6)
EN102  Social English

an.103  Mwdanguluuiunaina 3(2-2-6)

EN103 Global English

ANIINNTINNTTINATENINUTEINA_V.69.2



NFUVIYIUIM TTNBLIVIIN (15 iehin)
011 TinwznsaniiiensiFouinaondia
GEO11
fn.012
GEO12
fin.013
GEO13
fin.014
GEO14
fAn.015
GEO15

Thinking Skills for Lifelong Learning
mmlﬂuwaL‘ﬁaﬂuﬁaﬂmLLazsquﬂjuiswiNU'isL‘Vlﬁ
Citizenship in Society and International Community
weluladuazuinnssuiioauan

Technology and Innovation for the Future
JUYSEANLATEUAEITDT I

Aesthetics and Well-being for Life
IngararnudugusenaunsuarAuiInT sy
Entrepreneurial Spirit and Financial Literacy

. RUINIVNANIE 105 w280
AaNABILAY (48 RUWAR)

AU
U%y.200
AC200

M3UsIng

Business Accounting

NFUIY AT HYANARNT
ff.203
EC203

WPISEANERSIUDIAY

Introduction to Economics

NGIAYINONIE

nuL102  AUWUNEEINY
LA102 Business Law
U9.301  N19A89INg
AC301 Taxation
NANAYUTIUTIIN
U35.102  AdlaAansgsng
BUS102 Business Mathematics
U55.207  MFleTgIERRiiensfndulansgsia
BUS207 Statistical Analysis for Business Decisions

mhen (Ussene-UHUR-Anwisienues)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussene-UiUa-Anwiaienues)

3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
3(2-2-5)
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NAUAYIUINITFING
U35.101  %aNNI5HAN
BUS101 Principles of Marketing
U35.121  N153ANI50IANISIAENINenNsuYed
BUS121 Organization and Human Resource Management
U35.211  NISAANITIUREALAZNITALTLY
BUS211 Production and Operations Management
U56.212  MIRUGINg
BUS212 Business Finance
U55.221 miL‘tdjlut;:iﬂizﬂaum'ﬁl,l,amﬁﬂ’wmﬁqiﬁ%
BUS221 Entrepreneurship and Business Development
U55.222  nSUQAUIIMT
BUS222 Managerial Accounting
U35.401  M3IANISINAYNS
BUS401 Strategic Management

NRUIYININ
an.014  mwiangudmiunsieuslan
ENO14 English for Exploring the World
an.331 7w uEINATIUUR
EN331 Practical Business English
BN332 Mw9aNguEINaleanTw

1a 14 v o ] a
nguITURNIZAIU-UIAY (33 wI8iin)

n5y.101
IBM101
nsu.211
IBM211
ngy.221
IBM221
ngy.311
IBM311
n5u.312
IBM312
n5y.321
IBM321
n5U.322
IBM322
nsu.411
[BM411

M5IANNTE3NTENINAUTENA
International Business Management
NFIANTITVILTHUSTIN

Cross Cultural Management
N15IANITNIIRAIATENINNUTENA
International Marketing Management
N13IANITNNNITRUTENINUTLNA
International Financial Management

weluladdmiun1sdnnisgsnaseninalseme

Technology for International Business Management

MTIT8gsNasEnIlseine

International Business Research
N13IANITNINEINTUY B TENTNUTBNA
International Human Resource Management

o a a 4 | 1 1
nsInnsiadafnduayynddguniuseniialseina

International Logistics and Supply Chain Management

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-3-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhehn (Usseg-UfUR-Anyimenuiag)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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nsu.421
IBM421
9n.431
EN431
2n.432
EN432

nguYNAaNITAIU-1REN (24 wiein)

qUNWINNNTINNNTTINATENIIUTEINA

Seminar in International Business Management
BN wEnTUNMTRIENNTaNgn1TINu 1
English for Career Development |
AMwdangudmTunseseunieudn1svineny 2
English for Career Development ||

n5u.212
IBM212
ns5u.213
IBM213
ngy.214
IBM214
nsy.215
IBM215
n5y.216
IBM216
n5u.301
IBM301
nsy.313
IBM313
ngy.314
IBM314
n5u.315
IBM315
n5u.316
IBM316
ngy.317
IBM317
n5y.318
IBM318
n54.319
IBM319
n54.323
IBM323
nsy.324
IBM324
ns5u.325
IBM325

Uszaunmsalgsiasslseina

Global Business Experience
nagnsn1siingaaamsUseime

Foreign Market Entry Strategies
nuneifgafugs TN ssma

Legal Issues in International Business
mMsdamsgsRvserinsUssmatunsudsuulasssdeulanl
International Business Management and the Changing World Order
WiswgAanslazuleuIenNIsAMIEnINlssne
International Economics and Trade Policies
W3UANAAANY

Pre-Cooperative Education
gsnvsenhslsemalunquussmenanainlng
International Business in Emerging Countries
gsnvsenhslsenalunquusemee gy
International Business in ASEAN Countries
gsfasemIUsewelunguussnaldeuUTin
International Business in Asia-Pacific Countries
gsnasemIUsewAlunguussmaglsy

International Business in European Countries
gsnvsenhasemalunguussmeniasm
International Business in American Countries
gsnvseniasenalunguussmeng Jueannans
International Business in Middle Eastern Countries
gsfaseninUsemalunguuseinanensn
International Business in African Countries
NN39AN1TAIDBNKAZUL

Export-Import Management
UINTFIUAMNINTENINUTEMATINTUNEA A UTTaTNTEUIUNITNGR
International Product and Process Standards
MFANUNIPUTINITENINIUTEINA

International Business Internship
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3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussene-UjUa-Anwisienues)

3(0-9-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(0-9-0)



n5U.326
IBM326
ns5u.327
IBM327
n5u.328
IBM328
n54.329
IBM329
n5U.401
IBM401
ns5u.412
IBM412
ngy.413
IBM413
ngy.414
IBM414
n5y.415
IBM415
n5u.416
IBM416
ney.417
IBM417
ngy.422
IBM422
n5y.423
IBM423
ns5u.424
IBM424
ngy.425
IBM425
nan.al7
MGT417
§U3.181
IBC181
§5U9.182
IBC182
§19.283
IBC283
§U9.284
IBC284

ns¥aNIngurannInguaznIamusEnINy TN
International Investment and Portfolio Management
sl TLaznEszrnieUseina

International Accounting and Taxation
woAnssuuslaalunaasUseme

Consumer Behavior in Global Market
nagnsn1smaInsaulan

Global Marketing Strategies

auniafne

Cooperative Education
MSIAVIUNUTIATEN IS SEINA

Developing an International Business Plan
nagmdgsiadsBusenineseine

International Sustainable Business Strategy
ANUSURRYRUAadIRLLar S sTIulugsAaTEninaUsEme
Corporate Social Responsibility and Ethics in International Business
Usziiuddglutagiumenisdanisgsiaseninadssma
Current Issues in International Business Management
Ns¥ANIINagNEIENINeUseime

International Strategic Management
madugusenaunissediulan

Global Entrepreneurship

gsnvseRulanuazuinng sy

Global Business and Innovation
nsdeasIAIATIMETOMNIGIAITEMINSUSEINA
International Business Communication and Negotiations
M53ANNTEINIUIMMTTENINIUTEINA

International Service Business Management
nsfnyIanIzyAna

Independent Study

Vinwedmsutingsialieanan

Business Professional Skills

Jululangalu

China in New Era

TAUSITUNITAITY

Chinese Business Culture

Joyaideanguslaaiu

Chinese Consumer Insights
NILUIUNIITNNITAIZIINUTEINATY

China International Trade Process
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3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
9(0-35-0)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(00-6-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)



§U1.385
IBC385
5U9.386
IBC386
§U9.487
IBC487
§19.488
IBC488
#amn.321
DMK321
fAN.332
DMK332

950.111
CBL111
950.121
CBL121

nagnsn1snarnIulunaialan

China Market Strategy in Global Market
nsfuaznisamuluiy

Trade and Investment in China
nsmandatiemada

China Digital Content Marketing
maduguseneunisdgsiaiu
Entrepreneurship for China Business
NAYNSNIINAIAAITA

Digital Marketing Strategies
N130ONLUULANLNUNITAAIARINE
Digital Marketing Campaign Design

. UUINIVAINLES 6 AR

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussens-UiUR-Anwisienued)

o e P a a a A A a a ) K% | | a A A
tnfnwazdeadonteusedvdunlaaauluumiverdangavn litdeendn 6 wiledin wiaiden
Seulusnedn saselul

a oA = o v
ANYIAUNDNITEDFITIEAUANU
Elementary Chinese for Communication
NsilalazNITYAN B AUTEAU

Elementary Chinese Listening and Speaking

3(3-0-6)

3(3-0-6)

wnewin: nnsedniidu 3 (3 - 0 - 6) wuadunisussens 3 Falusredunv lnefimsAnUfoRsaudu

serinfAnwilarannsdideuuasnisinysienulesvetindnw 6 Tiluseduasi
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5. A195U1EIIEYN
n. vndndneialy (24 winefn)
NguIVINIWDINGE (9 Enn)
9n.101 nwsanguludinuszdniu 3(2-2-6)
EN101 Everyday English
Anstunslilassadaiugusasdaunnsinguiilfluiindsesiiu Ussnousensyauugihnues

uaz Witeyadiuin msusssreynandnuae mayadaFesiiaule Gesiiuruveuuazusssdnduadiuiveus
agau nfentsuanseuAniuluFewialy Snteimuninuenisya mails n13eu wegnindsudeiBids
YIINIT

Practice basic language structures and everyday expressions, including how to give informative
self-introduction, describe personality, talk about interests and personal passions, as well as how to
express opinions about general issues. Enhance language skills- speaking, listening, reading, and writing-

through integrated methods.

8n.102 nwBanguluusundsny 3(2-2-6)
EN102 Social English
Annunsyakaznisdsudseloakazduuilddulszd Wweonsiufduiusvndaunisuaniuie u

1

Yoy NMswWIeuiey Lagn1sesuIsANUARABIRUT N 9 TuvSunmedenunazgsna Tnegadunisimun
Minwen1seiuselazn1siaus memaluladlazmufnaseassd

Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

9n.103 nwsanguluviunaina 3(2-2-6)
EN103 Global English

?;IﬂNuﬂ’]i‘ui‘imEJUS%IUM‘JQZINJ%QT]E@%L%Sﬂaﬁuﬁwu LLazLLammmﬁmﬁuLﬁmﬁu%ﬁmmmL’fJuaguJ'
mMsvhau wazuszudymilusssuana Taegatunsimurinugnisdeasseninaiamsssy uaznsdoanslu
Tanddrta Faddydenisidunaiodtan

Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.
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NFUIVIYIUINTINBLIWTIN (15 miaefin)
AN.011 Vinwen1sAniveN1siTeusnaenTin 3(3-0-6)

GEO11 Thinking Skills for Lifelong Learning

Vg i KaNN15VINITAN WAuIN1sAReg 1 lusTUU INdun1sAnlBainng nsAnas19assd n1san
AT sfndaased nMsfauidym siufinadenlesanufnuazideninissdeaufniivanzauly
UszgndldludiinUsedniu nsvhauiaznisseuinaentinliegrediussdnsam

Theories and practical thinking tools, practice critical thinking, creative and innovative thinking,
analytical thinking, synthesis thinking and problem-solving thinking, including how to link and select
appropriate thinking tools and effectively adapt to daily life, professional undertakings and lifelong

learning

an.012 anudunadeddudinuuasyuyussninlszme 3(3-0-6)
GEO012 Citizenship in Society and International Community

Ay ANy Ans il anuduiinveuvesmaitunaulesid ludsesilve deulan uazdany
favta wioufiazusuiudiooy sausug B uldodsfiauay sandefvintunisiind uresdssidulug q
Tudeny WosesfunswisunlamesuiunwindouiivsinadoTinuaznisvinau nasnunseninluanuddy
yoansasnusiioludinuseiusing q Aanuuandiemaiausssy

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global society,
and digital society, with ability to adjust and live happily with others while keeping abreast of and adapting
themselves to societal changes which may affect livelihood and working life; awareness and cooperation

at different levels among people of diverse cultures.

an.013 walulaBuazuinnssuiiieaunan 3(3-0-6)
GEO13 Technology and Innovation for the Future

UNUIN WnAn N3l uagnsuusudifunisasuulasedlaneuian saudansussyndld
weluladuazuinnssudusmg 9 iegatiunisuaisnaiug mswauiaunm@ialudsauatelnl msuidam
AinTuluTinuszsrTusasnisiauetadeasse nansenuvesmaluladuaruianssufidnentseniudie
Hipu wazlaugia naonaudnwinisldussloniuaznisdunseamnind dunstyggifnanmaluladuas
UInNIY

Concepts, roles, awareness and adjustment to changes of the future and applications of various
types of technology and innovation in knowledge acquisition and improvement of quality of life in a new
normal society including ways to solve life complexity and challenges, and to enhance creative working
life; impacts of technology and innovation on our livelihood, society and economics, and how to optimize

and to protect the intellectual property arising from technology and innovation.
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M.014 guySsnmLAzguAIZLieTIn 3(3-0-6)
GEQ14 Aesthetics and Well-being for Life

nsfdndies mslidiniinuesdeanisegdiqaen 1Wanudnadisassdlunisadieninuausiu
quUnIENIMAINAUAaUE AINTTUTUNUINIT kagAn ilvhﬁumimﬁmul,m LAEIIHUANLENTININANYBU
UVDINULDY

How to live a meaningful life through various types of arts, recreational activities and sports; new
perspectives for aesthetics of life that influence one’s mind and how one may plan a path to success

from one’s passion.

an.015 Indgyayrannududuszneunisuazauiniinistiu 3(3-0-6)

GEO15 Entrepreneurial Spirit and Financial Literacy
@mé’wmsﬁéwﬁzﬂumsa%’w%wﬁzyz:gmmmﬂuéjﬂszﬂaum'i TPBLUNIAALUULEIIUY UTEnouniIunis

finrwAnaiisassd uazmanannlenalunisiuuaydidufaniseeiinussiuuayaiosssu dnsdanisuay

e

nAUlanINITRiUeENHUTEAVIENG NIN15IANITNITRUAIUUAAAKAZNITANU TINNINTHAUIDE9838Y 017z

o o

Wannsatuazyihauluiiuldegdivseaning seus wasndndndulariusemnnisel

e B

The development of character traits that are vital to cultivating an entrepreneurial spirit, with an
emphasis placed on how to think like an entrepreneur, opportunities to start and run a business with on
the basis of ethics and moral grounds, how to effectively manage and make financial decisions, personal
financial management and investment, including sustainable development, effective leadership skills

development, teamwork, bold, prompt and well-informed decisions-making.

Y. VUINIVUANIE (105 WIEHA)
nguAYIMNY (48 1U8Ain)
ngIRv Uy
Uv.200  MsUydeIng 3(2-2-5)
AC200 Business Accounting
wanmstadinsuseahludmiumssaidaitudu sreeumenisty wagnN1TIAT gty anIg
Toud dwsuldlunisuimsgsiaukasunlatyymnnegsia naeniufnuiensesssuvedinndnnm sty
Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying the ethics in

the accounting profession.
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NFIVWATYFANENS
AA.203  LAsugAansiUadsu 3(3-0-6)
EC203 Introduction to Economics

nEnnsiuuaATsgmaniuaznsszgndlilunmsdadulanisssia meliemeiguasd-gunu
NMIMUUATIANIUAAIAUTELANATG) anﬂiimﬁuﬁm éfuvlul,l,axmimam lassasemann ﬁa%ﬁ’mmamwﬁﬁmw
1A UlguIeNTRUNITAGS N5ANSEINeUsEINA LLazmaﬂiwwaqmimﬁlammmmaLﬂiiﬂgﬁﬁ]@iamiﬁ%ﬁuqsﬁ%
lugARIvia

Basic principles of economics and their application in business decision making, supply-
demand analysis, pricing in different types of markets, consumer behavior, cost and production, market
structure, macroeconomic indicators, fiscal policy, international trade, and the impact of economic

changes on business operations in the digital age.

Ng13YINHMLNE

n.102  AQUANNEESNa 3(3-0-6)
LA102 Business Law
pdnnnuneuayBUFTRmangrnefiRedestumsindeesdnsgianas masiiunuresesdnams
gsnausiazgUwu L@ﬂmﬂé’q;ggwﬁLﬁm%ﬁumiﬂizﬂauqiﬁa ngvEnensngaumalaan ngraneINmegInNssy
medidnnsetind Ussiiumasiussan nsdiAnwiuazyssiiuniangrinegsadu q fiadls
Legal principles and practice related to establishing and operating business organization models,
contracts related to business operations, intellectual property law, electronic transactions law, ethical

issues, case studies and other interesting business legal issues.

U9.301  N15A189INT 3(3-0-6)
AC301 Taxation

wuAnLazAIduIvesn®enT dnway waninuet A5sIaiun1Ee1ns Msuseiliungenns
TAZLINTINIIUL NTATUIA LAZNTONUUULEAITIUNITATEDINTUIZIANAN 9) mmﬂszma%‘lﬂa’mi Larn1Bau 9 i
Rentes sudamsAnnnszanSuesgsiadfalugatiagiu

Concepts and history of taxation, characteristics, criteria, procedures for collecting taxes, tax
assessment by officials, calculation, and fill out various types of tax according to the Revenue Code and

other related taxes Including studying the tax burden of important businesses in the present era.

NANAYNTIUTIIN
U35.102  Adlafansgsne 3(2-2-6)
BUS102  Business Mathematics

aun19idunse aunsldidadu Aanda ety aruduvesdiulas nmsmieuiusvedeaidu
nsMIANgIgauarAgaveiled dui duus funiagsia eyWusuisdiu Sufiinsdu eynsy pendedaiien
pondenudy msene uaznisUszendadinmansnisdulunisgsia

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding the

derivative of a function Finding maximum and minimum values for business-related functions Partial

ANIINNTINNTTINATENINUTEINA_V.69.2
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derivatives, integration, series, simple interest. Compound interest, periodic fees, and applications of

financial mathematics in business.

Us5.207  MFIATIEIsEdAion1sinAulansgIie 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nMeUszgndldinadanuguludegsie Miefestuaifiionsinauls mafusundeya
N13INAINAN LarNIINTENLVBITYA N13WINLAIANNUIRLTY NMadeUaNLAgIU Nsaaeulaauals N3
AT2IANULUTYTIN MTUATIZRANOANDE Wavanduius wag Wsunsudnusagunivada

Applications of fundamental business statistics relating to statistics for decision making; with
study of data gathering; central tendency and variation of data measurement; probability distribution;

hypothesis testing; Chi-square; analysis of variance; regression and correlation and statistical software.

NHUIYIUINIIFIND
U535.101 NANNITHAIN 3(3-0-6)
BUS101 Principles of Marketing

LUIAIUAALA BITUNITAAIA AUNLNE BOULYA AMNEIRTY M7 kazusn15veIna1InYin

A9 NTIAUITLANAUAT N1TINRY NISIEDNTBINIINITINUNEY WlBUENIIRITIAN UaYNSEUESH NsRTie
mMsInTzikaznIsidennaindivuneg dwndeufiddninanianiseain naenau mwﬁ%msmuammwmﬂ
LLazﬁﬂmmmiﬁmé’wﬁmf“fumimmmwdwﬂismﬂ

Concepts related to marketing, definitions, scope, importance, functions and services of
various market types, product classification, planning, selection of distribution channels, pricing and sales
promotion policies, analysis and selection of target markets, environments influencing marketing, as well

as finding methods to control marketing and study of basic knowledge about international marketing.

U35.121  N153ANITRIANISIaENInennsuyue 3(3-0-6)
BUS121 Organization and Human Resource Management

WuIAR Noud wazvifindnan1sians nanauky n1sdnesdnis 15917 n1534la nsdedns
NIAIVANTIND WAZNITIANITTINTEMINUTENA STUUNTUIMTNUYAAR NTINUNUAINIAY ATETINAL
ﬁ’mﬁaﬂqﬁmﬂi NISRNDUTUWAUN LLazﬂﬁUizLﬁumam‘;ﬂﬁﬂ’ﬁmumsﬂuaﬂﬁmﬁ 115404 BukUadves
anmwandeuiiinason1sdanmnsulssmenagsewiaUssna

Concepts, theories and main functions of management: planning, organization, suidance,
motivation, communication, business control, and international business management, personnel
management systems, manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, environmental changes that affect management both

domestically and abroad.
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U38.211 NIFIANITIURAALAZNITAL LU 3(3-0-6)
BUS211 Production and Operations Management

anufidesiuiieriunsruaumananduduaruing ukustureuresminauladonuan s
Asmviaine msdeddssumard Ty MIuRumEINIsHEn MsSRaTUMIHER MIUMIALAARE:
AADAIUNITAIVANAMAINYBIAUA AT UTNNT

Basic knowledge of the production process of goods and services, from the decision-making
process on product selection, finding a location, plant and office layout, planning capacity, production

scheduling, inventory management, and quality control of goods and services.

U36.212 QUESIERRY 3(3-0-6)
BUS212 Business Finance
FyrdsRuneu: @ould ue.200

amsumdnnsianisniensfuididudmiumsduiugsia unum whilkegalessumiegsia
yosgannsmnan1siu msuimsmsiulussdnsgsaitelvussadmneesdng mslinseiauningiiddalu
N13ANTUIIU NITUTVITRUAA FUVUNYUIEY FUAIALUED @Jﬂwﬁlﬂ’]iﬁ’l NTIATIENTATIAIUNINI T
sy msaﬁ’mmﬁunummma’aL‘Eunuﬁﬁzazé’?uuaziwgm N1IAMUIUAUYUVDLIUNY 1158 WY1
UsgAnsam uwnfAaiedfuyariveaiuniuszesiia fugruresmeluladuonisy NITUIUNTVRIAN ALY
Fdvia

Overview of essential financial management principles for business operations. Roles, duties
and business ethics of financial managers, financial management in business organizations to achieve
organizational goals, analysis of major operational assets, cash management, working capital, trade
receivables, basic financial ratio analysis, financing from both short- term and long- term sources,
calculation of capital costs, efficient investment, concepts of the value of money over time fundamentals

of blockchain technology, process of cryptocurrency.

U35.221 miLﬂuﬂﬂizﬂauﬂWSLLazﬂﬂsﬁmuﬂqsﬁﬂ 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FydaRuneu: douls vss.121

ANNNIY UNUI Uselan ﬂmﬁﬂwmzLLazﬁﬂwzﬁuad@Uwﬂaumi AATzrnazUszdiulaniania
gsRtewmunsdufuszneuns dmuauuvnansiuiugsisluguuuuvesunugshaielfiduuuimslunis
fvuafianansiiiugiiants naenulssiuaudssiionnasinansenusegina

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and assessment
of business opportunities for developing entrepreneurship, defining business operating practices in the
form of a business plan to be used as a guideline for setting the direction of actual business operations

and assessment of risks that may affect the business.
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195.222 MSUYTUTINT 3(2-3-6)
BUS222 Managerial Accounting
JurtaRuneuw: @ould UY.200 way U95.212
miﬂ’ix‘qﬂﬁq%’%’@yjﬁmwﬁm%LLaWUﬂ’]’iLEuLﬁE]miﬁ@ﬁuIﬁ]ﬂJmﬁU%Wﬁ Lﬁ@ﬂ’]ﬂ‘i@wﬂqm NNTIATIEN
Iﬂi&mimnu N1FIANUYTELU LL‘lJ’JﬁG]LﬁIEJ’JﬁUéljuV!u mﬁmiwﬁﬁunuua%ﬁﬂi Lﬁaaﬁfuauumimumuuaz
nsanduladenagnslunisuimsesdnsaudming nsldlusunsudnadnluda
Application of accounting data and financial statements in managerial decision-making. Key
topics include investment project analysis, budgeting, cost concepts, and cost-profit analysis. Use of
financial information for effective planning, budgeting, and strategic decision- making to support

organizational goals, use of automatic accounting programs.

U98.401 N5IANTTINALNS 3(3-0-6)
BUS401 Strategic Management
Fwdadunew: aeuld Uss.101 US5.121 UTE.211 UAg UT5.212 viselniuniseylifainauud

N8 NANNIT WaENTEUIUNITINUKNUNAENS nsATERan1ITInd e neenuaz ey
psAMsidenarion1simuAnagns nagndgsnaseiuuiem seiugsia wazseduming nagnsgsiadiuud
MIATIEIUAT NTYTINNSAARSIUNTUTINTEIAIANE 9 lilemsnausunagndiaznisaianldiuieu
MINTWYITUVDIGIND

Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level, business-
level, and functional- level strategies. Global business strategies. Analysis and integration of business

management fields for strategic planning and a competitive advantage.

NGV
8n.014 AMdenguEmiunsiseuslan 3(3-0-6)

ENO14 English for Exploring the World

ﬁ@ummmamwa‘luﬂﬁﬁauﬁ LLa%ﬁWi’Jfﬂﬂ’J’]ﬂJL‘ﬂuiﬂ‘U@\ﬂaﬂ WU AUUIRNTIH AUIRILGTTY
wazuuanNAn Teniserunasdountvdinguuagnislimaluladusznaunisifeudvisluuasuen
Hoadou sausiniinudumsitaasyeluaniunsaifivarnvarsnnmsSeuddonueduios fifin
NNAIYN

A competency- based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of topics
provides a springboard for tasks both inside and outside the classroom. Students are equipped with
knowledge about the world especially about its different cultures, peoples, and ways of thinking.
Self-study learning in a language laboratory will allow the students to improve their listening and

speaking skills in different situations.
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an.331 ANWBINYWTINATIUUR 3(3-0-6)
EN331 Practical Business English
Bouduasiinldnsinguasiaiiednsedeaslilinanuiidenis wu nsléaudnquiile
m'iﬁuaﬁﬁa:gja nsdadodufanmnevsesumesiin LLazm’ﬂi’fm‘méﬁnQw‘lumiéamimﬂiumﬁﬂi WHudu
This course will look at the English needed to achieve business communication; for example,
studying and practicing English in ordering merchandise by mail or on the Internet and practicing the

English structures that are needed when communicating within organization.

an.332 MWI8INNWEINWRDNTIN 3(3-0-6)
EN332 Professional Business English
Bouuasiinnisldnundinguesialdedisdiendn e luldAnsedeansmagsialuanunisal
#1499 wu Msldnnudinguiiiensiasandeseamnenisd msldaudngulunisiiauedudwazuinis
WHudu
Learning and practicing business English in a professional manner for communication in a
variety of business situations, such as the use of English for trade negotiations and the presentation of

goods and services.

1 a ¥ v o ] a
NAUIVIRNIZAIU-UIAY (33 UENA)
n5U.101 M5INSEINasERInaUsEne 3(3-0-6)

IBM101 International Business Management
wwAauazdsnislunisdanisnisgsfaseninaUsema anudulan il nsswngumuasegia

(Y]

fdAey Jadwanmuindeuiinadensinfiugiiaseninssema uazladefidwasionnuanuisalunisudadu
SEAUUTEINA NuN13ATEnIeUsena uleuiekasngseideun1egsnaseninasena JULUUNISAINITaUY
mi’a’mLLNuﬂaqwé‘mwamm 3§ﬂ7ﬂumwﬁﬂzjmamGh\‘nhzmﬂ N133AN15N19N158U N3TANIelggUunIu
waENITUIMININEINTUYWE TEnIUTema wazdyninsetedninlunisvigsiauazasseussalunisadiy
g3nasEninalseine

Concepts and methods in international business management, globalization, major economic
integrations, environmental factors influencing international business operations, and factors affecting
national competitiveness, theories of international trade, policies and regulations in international business,
trade and investment patterns, strategic marketing planning, market entry strategies, financial
management, supply chain management, and international human resource management, as well as

challenges or limitations in business operations and ethics in international business practices.
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n5U.211 nsdan1stuimusssy 3(3-0-6)
IBM211 Cross Cultural Management
Ftaduneuw: @euld nsu.101

AUNUTY AUEIADY UagANUTINTNAVOITRIUTITH JURUUKAZAIULANA19YDITHUTTTY
FIUUINITUAZNITNADNTIUN N TAIUTTTH LLawqwﬁiumiU%mﬁmm‘aa&ﬁmﬁagﬁmﬂéjamwLL’mé'an fiflany
uAnFISTUTRUSTIN ANude ATIAR wasiruaRvosiuImg fldRulyruasinnudund suuuums
USMITAUTALIININAIULANA NN TAIUTTIN ﬂ’]ﬁﬁ]ﬁ]ﬂ’]i@\iﬂﬂiLWﬂaEJV]ﬁ ‘quﬂiimm'ﬁmmimwmaﬂNU'ﬁmi
@ﬂﬂﬂiﬁiﬂﬁ]iu%’)’]ﬂﬂiumﬂ LLau‘WE]G]ﬂiiiﬂ.lmNUiIﬂﬂU‘LJWU%’mVI’N’JGNUSiiMVILLmﬂm’N

Definitions, importance and influence of culture, cultural evolution and integration, and theories
of management of organizations in environments with cultural differences, beliefs, thinking and attitudes
of management, subordinates and multicultural teams, including management of conflicts arising from
cultural differences, analysis of strategic organization management, analysis of managerial behavior in

international business organizations, and consumer behavior based on cultural differences.

n5U.221 N15IANNINITRAINTENINUTENA 3(3-0-6)
IBM221 International Marketing Management

WA MU wazANdIAYYINITANTUIIUNINITIAINTENINIUTENA UNUINVBIENINLINEG O
NINIAAN i%‘WJ"NUi%Lﬂﬂﬁgﬂ,u%ﬁUNMﬂ’]ﬂLLazﬁlaﬂ’lﬂ n1sAsandangAnssu uslaa lonauazguasin
N9N139AATENINUTENA NTITENNNTNAINTENIUTEINA N15UUE URaIR nsfruanguidinung s
MU uaNanduel NsivuanagnsaiuUsEaumn1enIsnan M3asANa1 N15USMIATIAUA 35n1910g
AansnelsEna N13IRsEULTeNa N3 NUlMUTEUNIINITUIITUNIINITAATA  FINTINITINUNLNITIA
BIANT NTUTMTWAEMIAIUANNNNTAAINTENINUTEINA

Concepts, theories, and importance of international marketing operations, the role of the
international marketing environment at the macro and micro levels, consideration of consumer behavior,
opportunities and barriers to international marketing, international marketing research, market
segmentation, setting target groups, product positioning, formulating strategies for marketing mix, value
creation, brand management, market entry methods, data management, creating a competitive advantage

in marketing, including organizational planning and international marketing controls.

n5U.311 N15IANIINMIeNISRNIENINUSEIMA 3(3-0-6)
IBM311 International Financial Management

AUNUIERAEANUAIAYVBINITUTVITNITRUTENINNUTEINA TATIAT19 FUNURATAUY FTUNY
Tusiadsema waafisnuazuvasdddluvesfunussninasema vdninaminisseasmuvesusiniiaumna ssu
SasuaniUdsu nainliulazaanyuseninalseing wardadeiinansgnudenisdnnismianisiiusening
Uszine 33n1503msanuidsamnenisiiuseninaUsema msuimssanmsiunumuiiou msdndulaamu
FnsleuRusenisseme nsldganssunienisiussnisssmeriiunisesulay wazdymmnanisRusening
Uszina

Definition and importance of international financial management, capital structure and foreign
capital costs, sources and recipients of international finance, funding suidelines for multinational

companies, exchange rate systems, international financial and capital markets, and factors affecting
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international financial management, including study of risk management methods for international
finance, management of working capital, investment decisions, methods of international money transfer,

conducting international transactions online and analysis of international financial issues.

nsv.312 walulagdmniun1sdnnisgsnaseninausewme 3(3-0-6)
IBM312 Technology for International Business Management
wtaduneou : gauld nsU.101

wunAaiuguieatumelulad ionisdnnsssiassinassme anudduasunumyesanelulad
fiilronsiuiiugsivseninsseme Tnewfunsudmsmelulad msuaisnmalulad msinduladonlduazns
Ussiuruduenvesnelulad fagianldlunmsdiiugsiasenilssima Bvinsfsenialssmasmessuy
wdlvgdidnnsetind desmsmsdidugsiaseninsUsemarumeesulal msuszandliinalulad enouauss
sonsasunlaesanmundounniegsne wagnmaiiuussansamlunsdiiugsfeseninsssme

Fundamental concepts of technology for international business management, the importance
and role of technology in international business operations, focusing on technology management,
technology acquisition, decision- making in technology selection and assessment of the value of
technology to be used in international business operations, international trade through e-commerce
systems, international business through online channels, the application of technology to respond to

changes in the business environment and enhance the efficiency of international business operations.

nsU.321 NMsITegINaTENIelsena 3(3-0-6)
IBM321 International Business Research
1TeRuneu : @auld U55.207 way nsu.101

[

wRnLAzTumeuN13YNId ilensdaAulamssiaseuinsUsamaiiusenoudae funuasannudidy
msfvundan aquszasd Useloviiayldsuanniside aansunmsvumimssanssutasidefiifsides
msfvuafiLdsuazaunigi Mssenuuunyiseuasiaie silefldlumaiusiusadeya mstmundszans
wazn1sdue81 wrawarIslunisiiusiuniudeya n1siesisiuazulana nsiauetoyanazni1sdnil
F18UNMTIFY NM9PUlATINATY NM5RBReeds warasesTauluniden1egsiaseninasena

Concepts and procedures of research for decision-making in international business, consisting of
the source and importance, research problem, purposes and the value of the research as well as
reviewing the literature and related research, defining variables and hypotheses, research design and data
collection tools, specifying population and sampling, sources and methods for data collection, analysis
and interpretation of results, data presentation and research reports, writing research outlines, references

and ethics in international business research.

ANIINNTINNTTINATENINUTEINA_V.69.2



17

n5U.322 M3IANInSnensuyedseninaseme 3(3-0-6)
IBM322 International Human Resource Management
Fwdsduneu : aeuls nsU.101

AUNLNBLAZANAIAYVRIRLIANTUNITIANITNTNEINTUYBETENINUTENA AIUUANFIIVDINIT
dansnsnensuywdniglulssine dAun1sdanismineinsuywdseninelsene sudenssuiun1siunisina
uloune seifuuasifufoRnausinssuiunisassmuaznsdaden n1sUsed unansufoRou n1sqgala
NMSENBUTH NTHAILT NI55AEY BINIUFURUS AuiINITRUIINIU EULLUW@QE‘%’@@ﬂmﬁNmu A13UIIIT
ANNDULNY U%Uﬂ%%@ﬂﬁiﬂ%%’]i nsAnsedaans wagn1suSMsSANT LY@ iﬁmiqmmﬂmmmas
U ANATD90IANS

Definitions and importance of concepts of international human resource management, the
differences in human resource management in domestic and international contexts and the process of
setting policy, regulations and procedures from the recruitment and selection process, performance
assessments, incentives, training, development, healthcare, labor relations to dismissal, employment
contracts, compensation management, the roles of management, communication and the management

of multinational teams to meet goals and organizational objectives.

nsu.411 nsdnnstadadnduazviaslggumuseninalseme 3(3-0-6)
IBM411 International Logistics and Supply Chain Management
Fwdedunau : aeuld U35.101 wag nsU.101

AUYANY UNUIN ALEIAYDINITUTMSVINalRUNIULAENSTndasEnINaUsena wualtues
aounisaluaznisliuselovlvondundifey N1599uaL NseRLUY N1sHennsaluarn1sUSmIAdede
n13date nMandn MIdeey MIvuas MIUszufe MIuIsAudininds AfaAud MsusTeiug msdants
Fan NsALAUA N1IAIVANTETINNYRITEUUMIIUNUY kasnuusnslunsatuayunsindeseninslsema
WAZNITATIBLAY

Definitions, roles and importance of international supply chain and logistics management,
situational trends and use of major routes, planning, design, forecasting and order management,
procurement, production, delivery, shipping, insurance, warehouse inventory management, warehousing,
packaging, management of materials, returning goods, constraint management in supply chain systems,

services supporting international shipping and border trade.

n5U.421 dUNUINNNITINNNTTINITENINUTENA 3(3-0-6)
IBM421 Seminar in International Business Management
FsAunew: @ould Aanzau-viduetnsiloy 2 390
Usgiitu mnsaiuas oyyadrdglutiiatu ffnadensdnnismsssiaseninassina wnfn Bnnslu
nswAdmnaznszuaun1sandula ¥89n153AN1INEINATENINUTENA N1TIURUNITAAIA N1TIANIT
24ANIT NITUTMINTNEINTUYWY N153AN1TN19N53U TaTaAUN1NYMIIe N1AAAUNIINITAT ARDAIUY
wialulad msudladymidsegluguvensdifinu uaznisefunelulssifiunshumsinnisgsiessninsseme
Current issues, events and major problems affecting international business management,
concepts, problem-solving methods and the decision-making process international business management,

marketing planning, organization management, human resource management, financial management,
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legal regulations, trade barriers, and technology. Problem-solving is approached through case studies and

discussions on international business management issues.

an.431 awdangudmiumseseuniendnisinenu 1 3(3-0-6)
EN431 English for Career Development |

anudemglunsdeuenansivndn sufuseiinsvhausasaanneainsenu nsflndunadianng
Funwal mefawinnuamsolunsdeastmimusss mavausinue vl foRdmiugsiasening
Uszina nswisunnumdendmiunmmaaeuinsefunmdingy uanwinuziiieaeandeaiuauniavisves
wpdsszaulan

Proficiency in professional writing, including resumes and cover letters; mastery of interview
techniques; enhancement of cross-cultural communication abilities; development of practical language
skills for international business; preparation for standardized English proficiency assessments;

demonstration of skills to meet global employer expectations.

aNn.432 AwdangudmTunITeseInTaNgn1sYInu 2 3(3-0-6)
EN432 English for Career Development ||
Fdaduneu : aeuls on.431

nagnsmsdeanslufivheutugs maaminuznisiiaue nsiidudamegisdussansaam luns
Usgaaiiazn3iasan matmusinuznsainaedotnsinndn madsmalumunsngungsia saudeddn
duu wazanuazdunseunnainmsisy ennudsalugsiaszrineUssme

Advanced workplace communication strategies, refinement of presentation skills, effective
participation in meetings and negotiations, development of professional networking skills, mastery of

business English, including vocabulary, idioms, and cultural sensitivities for international business success.

ngu3vIaNIEAU-IREN (24 Midein)
n5v.212 Usgaumsalgsnasnausemna 3(0-9-5)
IBM212 Global Business Experience
F1dsAuneu : @euld Uss.121 uag nsv.101

ANINUINRBUNNTINITENINUTENA LATHFAINITHER FeAU TRUSTIUTINVIARALNALNTNINTINT
sevIaUsEme iuUsEauNIaiass anmsAnwuazgaiulusiisssma wieldnsdAnwiaTavesuiendiduiu
g3ResEnInalsEna naensunsfuilsusssrsaninensgmssn andiifussaunisaing dsesdnsuounneli
lasinsudenenumuideiiaenndes uasviontsidnsalulasinisfivey Juduanusiudessninsanyidn
fumhsnuninelunazsisUsyma Lﬁ"aLf]um'iLﬁ'mmummiLLamJizaumiaimqqsﬁﬁ] LLazLﬁaﬁyuq@Im 313
HnAnw1azAesdnvinTsnuLaziaue

International business environment, economics, politics, society, cultures and international
business strategies, learning from real experience through studying and field trips abroad or through real-
life case studies of companies engaged in international business, as well as lectures from qualified experts
with direct experience, with projects or reports assigned corresponding to the topics and/or participation

in a special project in interdisciplinary collaboration with both domestic and foreign agencies to enhance
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their knowledge and business experience; on completion of the project, students are required to prepare
and present a report.

n5U.213 nagnsnisidndnainsiiauseing 3(3-0-6)
IBM213  Foreign Market Entry Strategies

mMyUszdiumadenisnsdigaaraisUsemalu@edn n1sdseen nseygnlildans nsiunsulyd
N5vIRANSTINAT Msimuanagnsiunsidignatndisuseina nsiawinisadugsfialiunzaudiuisnig
JalaiSounazdaidaUsouresisnsdinainaeuseima Ussiauddnuazlonaveswmainnisaseninelssne
ANUANNNTOLUNTUTTAANANTONINTUYITUTRIgIARlUTEA UL YA

In-depth assessment of different modes of entry, including exporting, licensing, franchising, and
joint venture, foreign market entry strategies; developing business operations suited to the chosen entry
method; advantage and disadvantages of different market entry mode; key issues and opportunities in

international trade markets, and achieving competitive capability in international business.

nsU.214 nguneiiendugiaserinalsene 3(3-0-6)
IBM214 Legal Issues in International Business
F10sAuneu : aauld Nu.102 waz nsu.101

gy seifeu Tevsdu wagdennasit sl jualiaenadoddunissiidugsiaseninsssina
AINTDMNUATDIDIANITNITALAN (WTO) iauﬁy'mgmmaLﬁmﬁumiammwdwﬂismﬂ INASUAINIINITHEY
seninelseina nsUseiudeauauasnsUsAum @y menIsAsenIelsene Lagn13ANATEINSNGaUN
Uy

Laws, regulations, rules, and agreements to be complied with in conducting international
business under the business framework of the World Trade Organization (WTO), including international
investment laws, international financial transactions, product insurance, enforcement of international

trade contracts, and protection of intellectual property rights.

nsv.215 msdansgsiaseninasemaiunsiudsuntassadeulant 3(3-0-6)
IBM215 International Business Management and the Changing World Order

Uszifumuduiusseninaseva TulAdunisidsuwdasseideulanll nsédnisamudiama
nalnmsdnnisuazsziudefinmvssssiassiulanuazszdugionn UssiuserisUssmaidunasnainaiuia
\weanegiifgeansvanmsiung Swdmasenundutveynagsie lasusngiduduniades insvghe deu
wazTmusssu ilugnissiunaumaasugia nafinsiuuvestennamnensiuarguasiailalynnd iile
deatunasiniusenIUseme NanTEnUsan15INNITEINTENIlsena uagn1sdndulaasmurednamu
U

International relations in the dimension of the changing world order, international trade and
investment, dispute resolution mechanisms of global and regional business; international issues resulting
from the geopolitical tensions among superpower countries, which resulted in business implications that
appeared in political, economic, social, and cultural, leading to economic integration, increasing number
of trade agreements, and non- tariff barriers to promote or restrict of international trade, affecting

international business management and investment decisions of international investors.
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n5U.216 wAswgmansuaruleueNsmsenineUseme 3(3-0-6)
IBM216 International Economics and Trade Policies

WUIAAKAENGYANITAITENINU TENA {1ﬁ]é’aﬁugmﬁﬁﬂmjmif-ﬁ'ﬂiwdwwssL‘vm LAZHATI A3
INAITVINITAITENINUTEINA HANNAIUNITHAR T1A1EUAT NTTENTNeInTURIUTEINe Lazsiadade
N1INERN HARAUULHUILLATUINTNITNINITANTENTNUTENA AANTITAT AANTITTITEIU TeUUNE nalnsguu
§n31uANUA BUTENINIUTEMA To91iAN19n15ATENIaUsEINA A15TINNAUNTAMUTENINSUTELNA
NTIAIMIAUATEFAIVRINFUUTENA UNUIMKaEANUEARYTaan1TuNTRUTENINUTEmNA

Concepts and theories of international trade, fundamental factors leading to international trade
and effects that followed from doing international trade, impacts on production , product prices, resource
utilization, and production factor prices, International trade policies, trade balance, balance of payments,
tax system, international exchange rate mechanisms, trade restrictions, International investment

integration, economic integration, the role and importance of international financial institutions.

n5U.301 W3eUaANAAANY 33-0-6)
IBM301 Pre-Cooperative Education
wAalarAnlassuvaniadnen N1sessuANUNSaNlUNISYIIN NSNS EULENATENATITY
nsidenanulszneunis madanisidniunisdunteal msmuninwylunisdeans V'igqslugﬂLLUUﬂwﬁaaﬁ
587314 Generation wazgn1sléawannaionsdeans siudenisdearstutmusssy finvensvihaududi
og19asassAluTamsTINeANTTuAnene Ininerlunsvihausiudugdu wedelumsiauioisualuasdsui
nwelamzn 1IN InTgaaEUsznaunts mallan1sideuseay nsdtaue wazdeasufuRluseving
YR wazanuUasnduluaniulssnaunis DINETIN 38T uazaTILIUTIUAYI TN
Concepts and understanding in cooperative education system and preparation for applying
jobs, how to prepare documents for job application, how to choose the right company to work,
techniques for job interviewing, the development of communication skills in both generation
communication styles and the international communication, cross- cultural communication, creative
team work skills in the different organizational cultures, the psychology of working together, techniques
emotional development and adaptation, improving professional skills and entrepreneurial spirit, the
report writing, presentation, the best practices during work in the workplace, morality, ethics and

professional ethics.

n5U.313 ganasemieUsemalungudssimanaininlvg 3(3-0-6)
IBM313 International Business in Emerging Countries
wtaduneou : @auld nsU.101
nsslugsislunguussmenaaialul nsdsuiamesaniniindeutazaniunisainiegsialy
ﬁﬁlﬁ;ﬁuﬁﬁwaﬁianwsﬁ%ﬁuqsﬁ%wdwﬂszmﬁ IaﬂWaLLazqﬂﬁiiﬂﬁWﬁLuﬂizLﬁ/l?mm@l,ﬁﬂimj wuamauAlatym
Conducting business in emerging markets, changes in the current environment and business
situations affecting international business operations, opportunities and challenges faced in emerging

markets, and approaches to problem-solving.

ANIINNTINNTTINATENINUTEINA_V.69.2



21

nsu.314 g3faseninalseimalunguussimeeidey 3(3-0-6)
IBM314 International Business in ASEAN Countries
FUsduneu : deuld nsU.101
msniugsnalungulssnaondou Tnewfufanisiudsullasuoannwindeutaganunisainig
geRtlutlagiuifinasensiuiugsiaseuinalssine lena guassa uazuumandlatyminuluusiasUssina
Conducting business in ASEAN countries, focusing on the changing environment and current
business conditions affecting business operations between the countries, opportunities, and barriers in

each country, and solutions to these challenges.

nsU.315 gsfaseninasenalungulssmeaedanuaia 3(3-0-6)
IBM315 International Business in Asia-Pacific Countries
Fteduneu : @auls nsu.101

nssflugsialungulssmaedouldila n1sasunlaesan miindouiasaniunisainiegsnaly
HagduiidamaronisiiugiaseninsUszimna lenmanazguassamanisilunsazysema luuauie deuddila
’i’J@JﬁQLLU’JW’NLLmSU{ijJWI

Conducting business in the Asia- Pacific countries, focusing on the changing in the current
business environment and current business conditions affecting international business operations,
opportunities and challenges encountered in each Asia- Pacific country, and approaches to problem-

solving.

nsU.316 gsnasevieUsemalunguussinaglsy 3(3-0-6)
IBM316 International Business in European Countries
FyrdsRuneau : deula nsu.101

mssdugsAalungulszinaglsl n3Ua suulasvesaninuandeunies siauazaniun1sal
‘vmLﬂi@gﬁﬂuﬁwﬂuﬁﬁwam’amm"wLﬁuqsﬁasxmwﬂimm IamaLLazqﬂasiﬂﬁwﬂlmmawszmﬂluqiiﬂ
masnauL lutym

Conducting business in European countries, focusing on changes in the current business
environment and economic conditions affecting international business operations, opportunities and

challenges encountered in each European country, and approaches to problem-solving.

nev.317 gsiaseninaUsewmalunguussmeaiasn, 3(3-0-6)
IBM317 International Business in American Countries
wtaduneou : @auld nsU.101

nssdugsinlunguussinaening weawinundouarld nadsuulasuesaninuindounsgsia
waganunsaimaassgialutlagiu Afnadensindugsfaseninuszina lenauazgUassaiinuluusay
Uszina sadaiumandlodem

Conducting business in the Americas, both North and South American countries, focusing on
changes in the current business environment and economic conditions affecting international business
operations, opportunities and challenges encountered in each American country, and approaches to

problem-solving.
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nsv.318 gsfasenIUsswAlunguUsemang Jueannans 3(3-0-6)
IBM318 International Business in Middle Eastern Countries
Fwdsduneu : aeuls nsU.101

miﬁﬂLﬁuqiﬁﬂumjwizmﬂmi’uaaﬂﬂm& ﬂﬂiLUgauLLUaﬂmaﬂaﬂﬂwLLamﬁamwﬂﬂqiﬁa waranIunITal
maasugialutiogiu Akasonisdidugsiaseninessma lemawazguassafimuluusasUssinelung Tusen
nas wwamsunlatym

Conducting business in Middle Eastern countries, focusing on changes in the current business
environment and economic conditions affecting international business operations, opportunities and

challenges encountered in each Middle Eastern country, and approaches to problem-solving.

nsU.319 g3ivseniaUseinalunguuszimanansm 3(3-0-6)
IBM319 International Business in African Countries
FyrdsRuneu : deula nsu.101

nsiilugsislunguusemenenin nsdsuudasesanmnuindeumegsie wazaanunisal
maasugialutiogiu Aduadenmsdiugsfessritsssma lonmauazguassainuluusazUssinelunenin
wuunlutgm

Conducting business in African countries, focusing on changes in the current business
environment and economic conditions affecting international business operations, opportunities and

challenges encountered in each African country, and approaches to problem-solving.

n5U.323 N139nNTsaNeantazigl 3(3-0-6)
IBM323  Export-Import Management
FyrdsRuneau : deula nsu.101

wdnms erwddey tuseuiiionisdseenuazing nsruumsdaduladenaanuaraud nsuideu
FoveAu Fornuai i oadestunisdeoenuaring nsvdyand evie 13 eulunnsdwoududn
M3tz Audeiionisdioenuaziind A8n1saaning uaznsdanisenansnisdieanuaziiin

Principles, importance, import-export procedures, decision-making processes in selection of
markets and goods, rules, regulations, requirements related to export and import, trading contracts, terms
of delivery, payments, export and import financing, customs procedures, and management of export and

import documentation.

n5U.324 1AIPIUAMANTENINUSEIAS T UNEAS MTIUAZNTEUIUNTHER 3(3-0-6)
IBM324  International Product and Process Standards

AUEIAYVDINIATTIUANAN ANUNUNY LLaz"dizLﬂwuaammig’]uqmammimaaNﬁmﬁ’méﬁuaz
NIEUIUNITHANGINTUTINTENTUTENA Uselevivoan1siaunuequInsgiununIn AuLANAI9sEning
IATTIUAMNNTEAUIIALAE TENINU TENA mﬁﬂimmgmﬂmmw NILUIUNTHINTFIUAMAINTEMINIUTELNA
MIUFUUTIINTFIUAUA N wavdeaneasusssuiiiedes

The Importance of quality standards, definitions, and types of industry standards of product and
processes for international business, benefits of acquiring the industry standards, differences between
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national and international industry standards, industry standards organizations, process of international

industry standards, the improvement for industry standards, and related ethical issues.

n5Y.325 MSANUNIIAUTINITENIUSEINA 3(0-9-0)
IBM325  International Business Internship
Fwdaduneu : @euld ngudvanz-daduegatey 2 3
UfuRauaseluningsnef i eadestunisdanisssAasenineUseina lnedodlsfunisoysia
Mnmadvn SlusdnufuRlidesndn 200 dalus
Real practical training in fields related to international business management in business

organizations approved by the department, with an internship of not less than 200 hours.

n5Y.326 MITANITNGUMENNTNGUAENITAYUTENINNUTENA 3(3-0-6)
IBM326 International Investment and Portfolio Management
Fwtauneu : @auls U55.212 waz ns.101

1AT98519 UNUIY wagnisailusnuvesnaianannsnd nnelulszimanaznislszina luuszine
fianuduazyusmafiinll wadamsusyiiuiaymslinsgivdnning nsdanisngumdnning

The structure, roles and operations of domestic and foreign stock exchanges, especially in
developed and emerging countries, as well as techniques for assessment and analysis of securities and

portfolio management.

nsU.327 nsUaanazn18seninsuseina 3(3-0-6)
IBM327 International Accounting and Taxation
F1dsAuneu : @auld nsu.101

SEUUIRNIEIUNUIveweUsema ngseideu Yetedu uagdsnisvidayddmsugsiaseninalsewme
M3dnvhaunsiusin Bnsnavesdnsdule snsuaniudsy uasdnsnBseninsUsemesenisdainseny
HANTTALLIUULAZTIUENINTREU

Accounting standards, rules, regulations and accounting methods for international businesses,
preparation of consolidated financial statements, influence of inflation rates, exchange rates and

international tax rates on reporting of operating results and financial status.

n51.328 nAnssuEuslaalunansiaUseine 3(3-0-6)
IBM328 Consumer Behavior in Global Market
J1dsAuneu : @euld Us5.101 way nsv.101

ANUMINEVDINGANTTUHUTINA UNUINVDIANINWIATOUN AU TAUTTTU LATEFAY NSl ngvidng
LAZANIMLINGBUNNINITAAA TdanaliiAnauuandsvesmgAnssuguilaa dunsiious nssud vinund
Ao warwgRnssunsedud imﬂgﬁﬂmﬁﬂwmzmwwmquaﬂsiuﬁﬁimﬂbﬂaﬂ Afnadonsuusdiu
Aan NMIAITUANAILTIMLNY NTINEUNUININITAAN LAZNALNENINITAAA

Definitions of consumer behavior, the roles of cultural, economic, political, legal environments
and marketing environments in influencing differences in consumer behavior, in terms of learning,

awareness, attitudes, beliefs and purchasing behavior, including the specific characteristics of global
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consumer behavior affecting market segmentation, target group identification, market positioning, and

marketing strategies.

n5Y.329 nagnsnismalnszaulan 3(3-0-6)
IBM329 Global Marketing Strategies

nguiuaziaieadiolunisiaminagnsmmanszdulan samfensaiisgaiuaznsuImsnsaudilu
nannr sl TEma lagidunsusnmnisaiunuresiusuaszaulan nMsnauNand il Lazn159nn152999
Tinndnfasilunainisseme uonainil Ssfnvinisduadumanandmiugsiasenheussina lnen1sauny
1133ANNT wazn1TeeNLUTAIUUTEANATASL AT INNIAAIAT I AN URaIARsUTEINA NTUSUNaY NSNS
duasunisnainlidenaassiudednianisuinusssy wagnssuiienudgminang 9 ﬁqiﬁaiwdwﬂizl,weiéfaa
WAy TunsuTmsnsdaasunseainluusunvesnseainszaulan

Theories and tools for developing global marketing strategies, including value creation and brand
management in international markets, focusing on managing global brands, new product development,
and product lifecycle management in foreign markets, international business marketing promotions;
planning, managing, and designing an appropriate promotional mix for international markets, adapting
promotional strategies to cultural constraints and addressing challenges faced by international businesses
in managing marketing promotions in the context of global marketing.

n5U.401 auniafinu 9(0-35-0)
IBM401 Cooperative Education
Fwdsfuneu : @euld nsy.301 uwagnguivianizsnu-daduegatos 3 31
JrUUNIUsIluanIuUsEnoun13sAflug N ni NV IuUTENoUNS AUNSBUAILITY
o1 warnnsUfUAeud ugiued 1ududnnisuand uszuy f9aluen e adunaTuudn
laifosndn 16 &Uawi wie 1 mansdny In1sUseiiunansiinuane1nsdivinunimivaniulsenounis
Ipviduiinanuimilunsujuanuluseninmsuiniau sienuaguianisujifinuuasiiauonanis
UfTReu WoAuannisuftRnu
Practical work experience system in a business organization as an employee, professional
readiness through basic principled and structured practice. The internship involves full-time work for no
less than 16 weeks or 1 semester, with performance evaluations by their advisor and the organization;
students are required to record their progress at work during the internship and prepare a final internship

report and presentation on their performance at the end of the internship.

n5U.412 NIRYIUNUEINATENINNUTEINA 3(3-0-6)
IBM412 Developing an International Business Plan
Fwrtaduneou : @auld nsU.101

nsdarunugsRaTEninsUssma dunounisdarunngsia nalnTsianInLIndoun1egsia
nsseyUszmeadving ngAnssugusina malesienlam waginauwnunagns

Developing an international business plan, steps in business plan preparation, business
environment analysis, identification of target markets, consumer behavior, problem analysis, and strategic
planning.
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n5U.413 nagnéssiadsduszminsysene 3(3-0-6)
IBM413 International Sustainable Business Strategy

nagnsnisamngsAaideBuluuiunseninsUssma mstesssiudldunaganuiimennsgsia
Tunaalan miﬁwmﬂaqwéﬁwamNaﬂuﬂamé’ﬂﬁuﬁﬂﬁuLﬂmquiﬁa M3Tnnmnensegnedady Msuims
mﬂ“zj'qﬂmuﬁammaﬂiwuﬁaéaLLmﬁau 3L ItiunuiineuaueInuiesnIsveInaInluszezen?
warmsadrennuliiuTounanisuistuluseduseninsame iuuunmsiirdafwansenuniedeny

Strategies for sustainable business development in an international context, analyzing trends
and business challenges in the global market, developing strategies that Integrate sustainability with
business goals, managing resources sustainably, administering supply chains to minimize environmental
Impact, planning operations that meet long-term market demands, and creating competitive advantages

at the international level through approaches that consider social Impact.

noU.414 anusuRaveuredinuuarasessidlugsiaseninslsune 3(3-0-6)
IBM414  Corporate Social Responsibility and Ethics in International Business

ANMUTURAYRUADFIANLaz T usTTHluLS UNTIAATENI1U SEINA LﬁuLLmﬁmﬁ'yugmLLazﬂiaumi
FuLNUIUANURAYTUedIANLAYAIINDLYBIBIANT NMTUTHTUUNUIMUALNANTENUYDIDIAN T BYMITY
LavAInden MaiaTIIIUTIAMNNgIITluTEiUSEIs A Msdarihlasansfiavvieuianuiuiiavey
sedsnuuazdaindeneteddng uazdisfsnansenumsuinderiidnladnids msdeansuazssaunadng
yosmnusuiinveusednuLardaIndenvetaadng Tiiunguidmneeg1eiiuseansam sawdenisnanagms
WleassaunasniauiuRnvousedin nansenuAsnden wagnarlsvesosdns

Social Responsibility and Ethics in an International Business Context, emphasizing fundamental
concepts and frameworks for corporate social and environmental responsibility, evaluating the role and
impact of organizations on communities and the environment, developing business ethics at the
international level, creating initiatives that reflect corporate social and environmental responsibility while
considering positive impacts on stakeholders, effectively communicating and reporting corporate social
and environmental responsibility outcomes to target audiences, and strategizing to balance social

responsibility, environmental impact, and organizational profit.

n5U.415 UsznudrAglullagiunamsdnnisgsiassninalsewme 3(3-0-6)
IBM415 Current Issues in International Business Management
F1dsAuneu : @auld nsU.101

Usgifiuszinasemaieiunsinnsssfeszninssamaludiagtu mavdsuulasaniiziindes
msgshaluialsema unAnuazmadanisianisatelyel oussgndldiugsfaszninassina Waeandeaiy
anunsaifiuasuuyas

Current international issues in managing international business, changes in the foreign business
environment, and modern management concepts and techniques applied appropriately in changing

international business conditions.
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nsl.416 MIIN1SNAYNSIENINUTEINA 3(3-0-6)
IBM416 International Strategic Management
FvsAuneu : aeuld nsu.101

n1sivuaddedied Wusha TagUszasd wazidmuiedmsunisaniugsnaseninalseina
MsUsEiuan N TINaZ AN EN N5 m'ﬁﬁmuﬂuiamSLLazﬂaqwéﬁLﬁmﬁumiﬁﬁLﬁuqiﬁf\]'ﬁwdw
UsElnA NIRAIN NISUSHITOIANTS ﬂ%WEJ’]ﬂiiﬁ{lﬂé M3y wagnsuas Tdulunnuunu

Defining vision, business mission, objectives, and goals for conducting international business
operations, assessment of conditions and environments, planning, policy making, and strategies related
to international business operations, including marketing, organizational management, human resources,

finance, and production, in alignment with the plan.

n5U.417 nsiuguszneunisseiulan 3(3-0-6)
IBM417  Global Entrepreneurship
Fwrtaduneu : @auld nsU.101

Watrwasimuigsnalvngaatalan nsidignatasisseme n1sasieanuaunsalunisudadu
ogds8y quanTRvesmndugusznounmssedulan msaireassAuinnssuiiesio nsliesgilontanis
33519 ATIYIVTIUNNGIND Uavanusuiinveuvesginasediauluseaulan

Methods of building and developing a business to enter the global market, focusing on entering
the international market, creating capabilities of sustainable competitiveness for the business, also study
of aspects and qualifications of leading global entrepreneurs, the process of becoming a global
entrepreneur, creating business innovations, analysis of business opportunities, global business ethics and

global social responsibility.

nsU.422 gifasyaulaniaruinnssy 3(3-0-6)
IBM422  Global Business and Innovation
F1dsAuneu : @auld nsu.101

WANNNT NTEUIUNS uaznagnsTAsIdesiunsdanisuianssy msuTmsiudnidonasiaun
wleuign1sdnnisnindaunistaygyilunsandugsfiasenitelsene mMsiauigsialiauisadigaaialan
anusnegsenuazwtstulunaintanle

Principles, process, and strategies related to innovation management, management of research
and development teams, intellectual property management policies in international business, and to

enable businesses to enter the global market and to survive and compete in global markets.
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n5U.423 msdemsuaznisiasaviesesnsgsiase ey 3(3-0-6)
IBM423 International Business Communication and Negotiations
Fdaduneu : gauld nsU.101

NANNIT NTEUIUNIT ﬂaq‘wé LLazmﬂﬁﬂiumiﬁammasLﬁ]'ﬁﬁmﬁiaiaqmﬂﬁﬁﬁa Tuusunsgwineuseina
ATBUAQUNNTABENTTIAIAILETIN N519591HBTBITUAAIANNTIA NTTANNTANLUANAIMITAUSTTLAZA W
sULUULARTaIINTAaNTNIgIRaTEninasEmA Insemuaraessnilunsdeansiiaiansssy aaenaunis
aefdvialunsdeansvnigsia

Principles, processes, strategies, and techniques for communication and negotiation in
international business contexts, covering cross-cultural communication, negotiations with foreign partners,
managing cultural and language differences, forms and channels of international business communication,
etiquette and ethics in cross- cultural communication, and the use of digital media in business

communication.

n5U.424 NSIANNTTINAUINNTTENIUSENA 3(3-0-6)
IBM424  International Service Business Management

LwIRRLaruNUIMEAYYesgsiauinsluasygialan MIIATEingAnITuLarAIINABINITYRIgNA
Tupaias1sUseina n1suivisaanInuazuinnssuveauinsd muizasluusunsenineTmusssy
MeauInagninsnatauing i eadeanuldiuisvlunaialan nsumisdnnisnszuiunisuinig
flaenndesunufoanisvesgndi wazn1saiismnudustusidaiuiugninsyninassine

Concepts and key roles of service businesses in the global economy, analyzing customer
behavior and needs in international markets, managing service quality and innovation suitable for cross-
cultural contexts, developing service marketing strategies to gain a competitive advantage in global
markets, managing service processes to align with customer needs, and building sustainable relationships

with international customers.

nsU.425 MsAnwIRNITYAAA 3(0-6-6)
IBM425  Independent Study
Fderuney : geuls nsu.101

Auntn vidoviideluneiniiAntestunsinnissiessninsussmaiitin@nwala Tagldsunmsgua
Pnessiivinuniilasuteunineainaadan

Study, research, or conduct studies in topics related to international business management of

the learner's interest under the supervision of an advisor assigned by the department.

NAIN.417 Minwgdmiuingsnationdn 3(3-0-6)
MGT417 Business Professional Skills

vinwzfidndusonsduingsfafionndn mafmuiyadnnwnelusazaeuen uyweduiud insem
msdaen mayaluiiyuey MsAndedeansnisgsia uay nadanminausdeyanisgsiadiviuae

Various skills necessary for business professionals, internal and external personality
development, human relations, social etiquette, public speaking, business communications and modern

presentation techniques.
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5U2.181 Fululangealuy 3(3-0-6)
IBC181 China in New Era
Foyamluifsrduniw gilmans asugha madeanisunases denuiausssy uaganuduius
syminsUseimavesduluusunlan
General information about the language, geography, economy, politics and government and

also Sociocultural China with international relations as a global context.

5U9.182 TAIUSTIUAITANU 3(3-0-6)
IBC182  Chinese Business Culture
fﬁuuﬁ'ﬁ'ﬁumﬁﬁmqiﬁﬁ]miﬁfﬂ‘m—ﬁu TUUSUNAN TRIUSTIUNNEUAT TAIUSTINNIINITAAIA
Sausssalunsdanisesdng Sausssulunsiasedmeiurniu wasyssiunisdoanstuausssy
Thai- Chinese business cultures in various contexts including products and marketing,

organization management, doing business with Chinese people and cross-culture issues.

5U9.283 doyaidednyuslnadu 3(3-0-6)
IBC283  Chinese Consumer Insights
noAnssuguslaarFuluvanraneyates nounadnssuduilaa Anmeiladuaelunazaieuen
fislavswarengAnssuvesiuilanyidu
Consumer behavior theory and Chinese consumer behaviors in various aspects.

To analyze the factors influencing Chinese consumers both internally and externally.

5U9.284 N3ZUIUNITNNNITAITENINUSZINAIY 3(3-0-6)
IBC284  China International Trade Process
TBYAFUNITAITENINNUTENA NTLUIUNITNNNITAN Femnasazieulunsdeveszninaseina
UIUYF NISVINFYRYN nsdede U5530091 113915831 N15vuds n13UsEAuNTNEs kagnsaseantidl uag
enansfiiadesunmsdiduniséseninasemea
International trade in contents and process of international trade conditions and agreements,
contract, ordering, packaging, payment, transport, shipping insurance, and import and export including the

relevant documents.

5U2.385 nagnsnismaiadulunaialan 3(3-0-6)
IBC385 China Market Strategy in Global Market
Foyan13maIAnsAvesiukazyedlan WuIMIATIAINAENENIENITAT AT ALLANF IRy
TuusazUszina unummanaiaduiiddeasugialan
Market and trade information of China and the world, strategies for international trade with

country-specific approaches, and the role of Chinese marketing in the global economy.
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5U2.386 nisAuazn1sasmuluiu 3(3-0-6)
IBC386 Trade and Investment in China
3°’L‘U8Uﬂ’ﬁﬂ’1 m;]ﬂ/iil’]EJ L\‘i’eJu‘l“U‘I/ILﬂEI’]“U@QﬂﬁiﬂUaﬂVm LY ﬂi@‘Uﬂ’ﬁW]LUUﬁﬁﬂf\ﬂu‘Ui“mﬂﬁ]u 3‘1.JLL‘U‘U
g9n T\]SUENU'iuL‘V]ﬁQu ‘U‘UG]E]L!ﬂ’l'i?\]@GNUi%m 3U‘U‘Uﬂ’1‘1?} ﬁiUiU’]’J’F\]’NLL'N\T]u
Trade laws and regulations related to investment and operating business in China. Including

Chinese business model, the process to set up the company, tax system, employment contract for labors.

5U9.487 nsmanadaieninasa 3(3-0-6)
IBC487  China Digital Content Marketing

EULL‘U‘UﬂﬁmmﬂL%QLﬁIE)MWUiSLﬂWGiN5] nsvhmsaanelaeliemniiondedenandidnnseding

Chinese digital content in different types of marketing through creating marketing contents in

various electronic media.

sU2.488 maugusznaunisdgsnaiu 3(3-0-6)
IBC488  Entrepreneurship for China Business
Bnsauasinungsivvesiiediingnaian1sfndu nsadianuaiunsalunisudaduseng
fefulsitugshiavesinies uavensedundndusiviinueuazyarilunain nioufuAnuudyuuaznuaives
miL"T;JutiIUisﬂaumiiwdwﬂszmﬂlwEJ—%u ﬂiﬂ‘U’J‘Uﬂ”liGUENﬂ’]il,‘ﬂué’ﬂﬁzﬂﬁlllﬂ’]i ﬂ’]iﬁ%ﬂﬂﬁﬁﬁuijﬁlﬂﬁmLﬁlaﬁqiﬁf\]
NTIATIALONIENNGIND ITTUIWITTUNEGIND warANUTURAToURDdIAL N15ANgsRaluATYgAalnedy
Methods of building and developing a business to enter the Chinese market, creating
capabilities of sustainable competitiveness for the business and raising product and market values, also
study of aspects and qualifications of leading Thai and Chinese entrepreneurs, the process of becoming
a global entrepreneur, creating business innovations, analysis of business opportunities, business ethics

and social responsibility for businesses in the Thai-Chinese economy.

Man.321 NAaYNSNIINAINATTIA 3(3-0-6)
DMK321 Digital Marketing Strategies
FyrdsRuneu : aeule U95.101

mMyiaTgin sk ssgndldnagnnisnaelussiani ieafeinweuazUssaunisallunis
ﬁ@umﬂaqwﬁ‘mmmwﬁ'mmzaﬂuamumszﬁﬁm 1 M3Fn¥InsEUINNstuNMIAIUANagNSNINAINATYA 113
sufiunagslumaufifsiinismaaeuuasdssidunalneldn ddnsufueiesfielunisussunanuiuae
mﬂﬁﬂLﬁafﬁ’mumﬂaqwémmmmﬁ%ﬁalﬁasmmmzam MglANanNTEITUMAVITNNTHAIN

Analysis of development and application to marketing strategies in real businesses to build skills
and experience in developing appropriate marketing strategies for different situations; study of the process
of formulating digital marketing strategies, the implementation of strategies, including monitoring and
evaluation using case studies as tools for processing knowledge and techniques in order to formulate
appropriate digital marketing strategies in accordance with professional marketing ethics.
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$89.332 NI5DDNLUULANNUNITHAIARIIA 3(3-0-6)
DMK332 Digital Marketing Campaign Design

sAUsEnRUAARYRINsYLALmUAea1sNNIRAIRA YA SaulURenssuunnguFuansiilnmue
MuNLToWE0as auarUziiiuna 1MeuHLIUUTEINN karUseilunanudSaTeLALNNSAoansAdva
iﬁuiﬂﬁﬂﬂﬁ’ﬂﬂLLNuI%jﬁf\]ﬂﬁmL%ﬂq%ﬁ%%‘ﬁ.mu’]%ﬁmﬁuﬁ@ﬂa’mﬁhﬂ 9

The key elements of digital marketing communication campaigns including the classification of
valuable recipients, planning communication channels, measurement and evaluation, budget planning
and evaluating the success of digital communication campaigns, including the planning of appropriate
tactical activities through various media.

a = =) 1 a
A. MAINIVUFDALET (6 UERA)

UnAnwazdeadoniseusedvdunlaaauluumiverdenguvm litdesndn 6 wieds wiaiden
Seulusegindwielul

950111 pmwIuiientsdeansseiusu 3(3-0-6)
CBL111 Elementary Chinese for Communication

MAmIMAU 600 M FdualaseEs e IusEAuiu dndwinueils wa 61 Weu LLangﬂsﬂm‘ﬁugm
UnaUnUUT U InU sz iU

Elementary Chinese 600 words, phrases, structures. A practice of the grammatical structure and

conversation in daily life including skills of listening, speaking, reading and writing.

950.121 N3HALAEMINANYITUSEFURY 3(3-0-6)
CBL121 Elementary Chinese Listening and Speaking

vingeMIlauaznsnAwIusEAUR Mseenides A Uselopitugiu unaunuifiouansani
Aniu TudinUszanu

Listening, speaking, reading, and writing vocabulary, phrases, and sentence structures in basic

Chinese within the context of daily life.
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