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International Business Management (Chinese Business)
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International Business Management and the Changing World Order
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International Sustainable Business Strategy
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tnfnwazdeadonounedvdunlaaeuluuniverdangavn litdeundn 6 wiiefin wiaiden
Seulusedn dseluil

w0111 awnIudienisdeanssedusiu 3(3-0-6)
CBL111 Elementary Chinese for Communication

960121 MITUAENITNANITUTEAUAY 3(3-0-6)
CBL121 Elementary Chinese Listening and Speaking

wuewin: 1nseniidu 3 (3 - 0 - 6) wuadunisussene 3 Falusedunv TnedimsAnUfuRsaudu
seInnAnyIkara N ULarMIANYIMEAUBetinAnw 6 Tiluwedunnn
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8n.101 nwsanguludinuszdniu 3(2-2-6)
EN101 Everyday English

AnsunslilassadsiiuguwardunundnguilfluinUsssriu dssnoudenimyauusinuies
waz Witfeyadiusn mIussereyrandnuae mayedaFesiiauls Gesduruveunasussadndudiuiveus
azAu ufenisuanseuAniiuluFewialy Snteimuinuenisna nsils n1seu weznadoufeiids

YIaINg

Practice basic language structures and everyday expressions, including how to give informative
self-introduction, describe personality, talk about interests and personal passions, as well as how to
express opinions about general issues. Enhance language skills- speaking, listening, reading, and writing-

through integrated methods.

9n.102 mwsanguluvIundsay 3(2-2-6)
EN102 Social English

Andunsyauazmsdouussloauazdrnuildiudsedr wensiujduiusmadsaunsuaniaen
foya MsFouiiiou uaznsesursnuAniisaiuesins 9 luusurmiedenuuazgsia Tnesatunisiaun
inwznseAuTelaznsiaus meowaluladuazauAnaieassa

Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.
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EN103 Global English

Anunsusseyszaunsallaoszyieasidonatuayy uaziansanuaniiuiefiuiinanudueg
mMsvhau wazUssdutymilussduana Tasgadumsiaurinugnisdeassenineiamsssy uaznsdoanslu
Taniavia Jsddydenisidunaidiodan

Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.

NEUIYIYIAUININNBLIVIIN (15 iaefin)
An.011 finwen1sAniionsiSeuInaenTIn 3(3-0-6)

GEO11 Thinking Skills for Lifelong Learning

N ud MaNN13veIN1sAn Wawn1sAreg1nduszuu Andunisdmdadning nsfnadieassd nsan
a5129 MsAnduaszi nsauddym Tudinsdeulesrnudnuazideniadeadorudndmunzauly
Uszgndldludiinusedniu nsvhauiaznisseuinaentinliegiedivssdnsam

Theories and practical thinking tools, practice critical thinking, creative and innovative thinking,
analytical thinking, synthesis thinking and problem-solving thinking, including how to link and select
appropriate thinking tools and effectively adapt to daily life, professional undertakings and lifelong

learning

an.012 Anudunadiedudinunazguuussninauseing 3(3-0-6)
GEO012 Citizenship in Society and International Community
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Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global society,
and digital society, with ability to adjust and live happily with others while keeping abreast of and adapting
themselves to societal changes which may affect livelihood and working life; awareness and cooperation

at different levels among people of diverse cultures.

an.013 weluladuazuinnssuifioounan 3(3-0-6)
GEO13 Technology and Innovation for the Future

UNUIM WA M55l uaznsuusudiAunisiasuulasedlaneuian saudansusegndld
weluladuazuinnssususig 9 Wegatiunsuaisnaiug mswauaunmdialudsauatelnl msuidam
At uluTindsediunarnsvhauegwadsassd wansenuveunaluladiazunnssudifidonisdndudin
Fip wazlAsugia naonaudnwinislduszloviuaznmsdunseaminddunstiggifinanmaluladuas
WIANIIY

Concepts, roles, awareness and adjustment to changes of the future and applications of various

types of technology and innovation in knowledge acquisition and improvement of quality of life in a new
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normal society including ways to solve life complexity and challenges, and to enhance creative working
life; impacts of technology and innovation on our livelihood, society and economics, and how to optimize

and to protect the intellectual property arising from technology and innovation.

AN.014 quUYBIAMUATEUAE DT 3(3-0-6)
GEQ14  Aesthetics and Well-being for Life

nsyandies MsleTaniinuiosdosnisodaliquan 1anuanasisassdlunisadieaugusiou
guvsanInaINUAaUs Aanssudunuinis wasfinn Sinviuesualnuied kA MNUANLENLSIIINAIINYOU
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How to live a meaningful life through various types of arts, recreational activities and sports; new
perspectives for aesthetics of life that influence one’s mind and how one may plan a path to success

from one’s passion.

an.015 Indgyayrasnnududuszneunisuazannuiniinistiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy
audnuaziddgylunsaisdnigyransiduiuszneuns TaeiunisAnuuuiives Useneusenis
finwAnaiisassd uazmsuannlenalunisiuuazdifufonisodisiinusssuuareiosssu dnnsdanisuas
paulavensduedneisyAnsug vamsdanisnsiuduyarauazmsammu sunsiauegtedii i
hitansnseiuazihendudulsognsdiusyavsaa sou uazndrdnaulaviudemnnisal

€
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The development of character traits that are vital to cultivating an entrepreneurial spirit, with an
emphasis placed on how to think like an entrepreneur, opportunities to start and run a business with on
the basis of ethics and moral grounds, how to effectively manage and make financial decisions, personal
financial management and investment, including sustainable development, effective leadership skills

development, teamwork, bold, prompt and well-informed decisions-making.

Y. NUINIVUANIE (105 WUIWAA)
naNVINY (48 wiEfin)
nNaLAYUYT
U3.200  M3UnAgIna 3(2-2-5)
AC200 Business Accounting
wanmst i suseshludmiumssaidnTtudu sneeunieanistu WazN1TIATIERYaYaNIa
Tud dmsuldlunisusmsgsiaunazunlatymviegsia naeniufnuiensesssuvedivndnnstyd
Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying the ethics in

the accounting profession.
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EC203 Introduction to Economics

nEnnsiuuaATsgmaniuaznsszgndlilunmsdadulanisssia meliemeiguasd-gunu
NMIMUUATIANIUAAIAUTELANATG) anﬂiimﬁuﬁm éfuvlul,l,axmimam lassasemann ﬁa%ﬁ’mmamwﬁﬁmw
1A UlguIeNTRUNITAGS N5ANSEINeUsEINA LLazmaﬂiwwaqmimﬁlammmmaLﬂiiﬂgﬁﬁ]@iamiﬁ%ﬁuqsﬁ%
lugARIvia

Basic principles of economics and their application in business decision making, supply-
demand analysis, pricing in different types of markets, consumer behavior, cost and production, market
structure, macroeconomic indicators, fiscal policy, international trade, and the impact of economic

changes on business operations in the digital age.

Ng13YINHMLNE

n.102  AQUANNEESNa 3(3-0-6)
LA102 Business Law
pdnnnuneuayBUFTRmangrnefiRedestumsindeesdnsgianas masiiunuresesdnams
gsnausiazgUwu L@ﬂmﬂé’q;ggwﬁLﬁm%ﬁumiﬂizﬂauqiﬁa ngvEnensngaumalaan ngraneINmegInNssy
medidnnsetind Ussiiumasiussan nsdiAnwiuazyssiiuniangrinegsadu q fiadls
Legal principles and practice related to establishing and operating business organization models,
contracts related to business operations, intellectual property law, electronic transactions law, ethical

issues, case studies and other interesting business legal issues.

U9.301  N15A189INT 3(3-0-6)
AC301 Taxation

wuAnLazAIduIvesn®enT dnway waninuet A5sIaiun1Ee1ns Msuseiliungenns
TAZLINTINIIUL NTATUIA LAZNTONUUULEAITIUNITATEDINTUIZIANAN 9) mmﬂszma%‘lﬂa’mi Larn1Bau 9 i
Rentes sudamsAnnnszanSuesgsiadfalugatiagiu

Concepts and history of taxation, characteristics, criteria, procedures for collecting taxes, tax
assessment by officials, calculation, and fill out various types of tax according to the Revenue Code and

other related taxes Including studying the tax burden of important businesses in the present era.

NANAYNTIUTIIN
U35.102  Adlafansgsne 3(2-2-6)
BUS102  Business Mathematics

aun19idunse aunsldidadu Aanda ety aruduvesdiulas nmsmieuiusvedeaidu
nsMIANgIgauarAgaveiled dui duus funiagsia eyWusuisdiu Sufiinsdu eynsy pendedaiien
pondenudy msene uaznisUszendadinmansnisdulunisgsia

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding the

derivative of a function Finding maximum and minimum values for business-related functions Partial
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derivatives, integration, series, simple interest. Compound interest, periodic fees, and applications of

financial mathematics in business.

Us5.207  MFIATIEIsEdAion1sinAulansgIie 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nMeUszgndldinadanuguludegsie Miefestuaifiionsinauls mafusundeya
N13INAINAN LarNIINTENLVBITYA N13WINLAIANNUIRLTY NMadeUaNLAgIU Nsaaeulaauals N3
AT2IANULUTYTIN MTUATIZRANOANDE Wavanduius wag Wsunsudnusagunivada

Applications of fundamental business statistics relating to statistics for decision making; with
study of data gathering; central tendency and variation of data measurement; probability distribution;

hypothesis testing; Chi-square; analysis of variance; regression and correlation and statistical software.

NGIVIUIMSGIAY
U535.101 NANN1INAI 3(3-0-6)
BUS101 Principles of Marketing

LUIAIUAALA BITUNITAAIA AUNLNE BOULYA AMNEIRTY M7 kazusn15veIna1InYin
A9 NTIAUITLANAUAT N1TINRY NISIEDNTBINIINITINUEY WlBUENIIRITIAN UaYNSEUESH NsRTie
mMyinTeilagnsdenaaadming Auwndeuiddninanisnsnain naenau NaM1AENITAMUANNNTIAN
LLazﬁﬂmmmiﬁmé’wﬁmf“fumimmmwdwﬂismﬂ

Concepts related to marketing, definitions, scope, importance, functions and services of
various market types, product classification, planning, selection of distribution channels, pricing and sales
promotion policies, analysis and selection of target markets, environments influencing marketing, as well

as finding methods to control marketing and study of basic knowledge about international marketing.

U35.121  N153ANITRIANISIaENInennsuyue 3(3-0-6)
BUS121 Organization and Human Resource Management

WuIAR Noud wazvifindnan1sians nanauky n1sdnesdnis 15917 n1534la nsdeans
NIAIVANTIND WAZNITIANITTINTEMINUTENA STUUNTUIMTNUYAAR NTINUNUAINIAY ATETINAL
ﬁ’mﬁaﬂqﬁmﬂi NISRNDUTUWAUN LLazﬂﬁUizLﬁumam‘;ﬂﬁﬂ’ﬁmumsﬂuaﬂﬁmﬁ 115404 BukUadves
anmwandeuiiinason1sdanmnsulssmenagsewiaUssna

Concepts, theories and main functions of management: planning, organization, suidance,
motivation, communication, business control, and international business management, personnel
management systems, manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, environmental changes that affect management both

domestically and abroad.
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U38.211 NIFIANITIURAALAZNITAL LU 3(3-0-6)
BUS211 Production and Operations Management

anufidesiuiieriunsruaumananduduaruing ukustureuresminauladonuan s
Asmviaine Msdeddssumard Ty MINuRumEINITHEn MSRaTUMIHER MIUSsAUAAIRES
AADAIUNITAIVANAMAINYBIAUA AT UTNNT

Basic knowledge of the production process of goods and services, from the decision-making
process on product selection, finding a location, plant and office layout, planning capacity, production

scheduling, inventory management, and quality control of goods and services.

U36.212 QUESIERRY 3(3-0-6)
BUS212 Business Finance
FyrdsRuneu: @ould ue.200

amsumdnnsianisniensfuididudmiumsduiugsia unum whilkegalessumiegsia
yosgannsmnan1siu msuimsmsiulussdnsgsaitelvussadmneesdng mslinseiauningiiddalu
N13ANTUIIU NITUTVITRUAA FUVUNYUIEY FUAIALUED @Jﬂwﬁlﬂ’]iﬁ’l NTIATIENTATIAIUNINI T
sy msaﬁ’mmﬁunummma’aL‘Eunuﬁﬁzazé’?uuaziwgm N1IAMUIUAUYUYDITUNY 115899 DL 19
UsgAnsam uwnfAaiedfuyariveaiuniuszesiia fugruresmeluladuonisy NITUIUNTVRIAN ALY
Fdvia

Overview of essential financial management principles for business operations. Roles, duties
and business ethics of financial managers, financial management in business organizations to achieve
organizational goals, analysis of major operational assets, cash management, working capital, trade
receivables, basic financial ratio analysis, financing from both short- term and long- term sources,
calculation of capital costs, efficient investment, concepts of the value of money over time fundamentals

of blockchain technology, process of cryptocurrency.

U35.221 miLﬂuﬂﬂizﬂauﬂWSLLazﬂﬂsﬁmuﬂqsﬁﬂ 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FydaRuneu: douls vss.121

ANNNIY UNUI Uselan ﬂmﬁﬂwmzLLazﬁﬂwzﬁuad@Uwﬂaumi AATzrnazUszdiulaniania
gsRtewmunsdufuszneuns dmuauuvnansiuiugsisluguuuuvesunugshaielfiduuuimslunis
fvuafianansiiiugiiants naenulssiuaudssiionnasinansenusegina

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and assessment
of business opportunities for developing entrepreneurship, defining business operating practices in the
form of a business plan to be used as a guideline for setting the direction of actual business operations

and assessment of risks that may affect the business.
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195.222 MSUYTUTINT 3(2-3-6)
BUS222 Managerial Accounting
JurtaRuneuw: @ould UY.200 way U95.212
miﬂ’ix‘qﬂﬁq%’%’@yjﬁmwﬁm%LLaWUﬂ’]’iLEuLﬁE]miﬁ@ﬁuIﬁ]ﬂJmﬁU%Wﬁ Lﬁlamm%ﬂqmmﬁmawﬁ
Iﬂi&mimnu N1FIANUYTELU LL‘lJ’JﬁG]LﬁIEJ’JﬁUéljuV!u mﬁmiwﬁﬁunuua%ﬁﬂi Lﬁaaﬁfuauumimumuuaz
nsanduladenagnslunisuimsesansanudimviang nsldlusunsudaydonlud
Application of accounting data and financial statements in managerial decision-making. Key
topics include investment project analysis, budgeting, cost concepts, and cost-profit analysis. Use of
financial information for effective planning, budgeting, and strategic decision- making to support

organizational goals, use of automatic accounting programs.

U98.401 N5IANTTINALNS 3(3-0-6)
BUS401 Strategic Management
Fwdadunew: aeuld Uss.101 US5.121 UTE.211 UAg UT5.212 viselniuniseylifainauud

N8 NANNIT WaENTEUIUNITINUKNUNAENS nsATERan1ITInd e neenuaz ey
psAMsidenarion1simuAnagns nagndgsnaseiuuiem seiugsia wazseduming nagnsgsiadiuud
MIATIEIUAT NTYTINNSAARSIUNTUTINTEIAIANE 9 lilemsnausunagndiaznisaianldiuieu
MINTWYITUVDIGIND

Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level, business-
level, and functional- level strategies. Global business strategies. Analysis and integration of business

management fields for strategic planning and a competitive advantage.

NGUIYINN
25U.211 m‘m%ﬁuLﬁamiﬁamw%wmaﬁqsﬁa 1 3(3-0-06)
CIB211  Chinese for Communication in Business Context |

N1579 N13A A1581U NSIT8Y gﬂﬂsﬂmﬁuugm 38 oansludinysedntu nMsuusiiiales
MsuTsEeRaTnTUszsn Ty nsauLarReumanuisatuTEaziBundiuiauazitesing 9 wavnsdeansluninis
PEARREANE

Listening, speaking, reading, and writing skills, basic sentence structures, daily communication,
self-introduction, describing daily routines, asking and answering personal and simple questions, and basic

business contexts.

95U.212  21W1AUNBNTFRAITUSUNNNNGSAA 2 3(3-0-6)
CIB212  Chinese for Communication in Business Context |l
! = & ) o o a o N ay o &
nsita n1sue N8 MsPey sUUsEleaiiugiu Useleauavduiunldves 9 erdunisiiufduius
Audsny MsuaniUasudeyaniiie o iuUARABY LaLANINLINRENYDIUAARIULIAINGITA
Listening, speaking, reading, and writing skills, covering basic sentence structures and common
phrases for social interactions, exchanging information about others, and understanding the business

environment.
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U313 awiduiiensdeansuiunmegsia 3 3(3-0-6)
CIB313  Chinese for Communication in Business Context i
FUsduneu: aauld a5U.212 vielasuniseudAanaAuus

n15ile NMswA N1581U MY gUUizIﬂﬂﬁ%U%’auﬁﬁuiu%%Uwﬁ‘iﬁuLLaﬂuamumszﬁmiﬁamiﬁq
geRefiviarnvany

Listening, speaking, reading, and writing skills, focusing on more complex sentence structures in

daily life and diverse business communication situations.

1 a ¥ L ) a
NANAVAANIZTAIU-UIAY (33 hUINA)
n5U.101 MSIANSEINATENINUTENA 3(3-0-6)

IBM101 International Business Management
wwIRakazIsnislunisdnnisnisgsieseninasema anudulanddng nssiungunisasugia

[

Ad1Any Padvanmundouidnarenisidugsiaseninsema uasladefidwasoanuanuisalunisudadu
sEAUUTEINA NuN1IATEnIeUsEna uleuieuarngseidsun1egsnasendnasena JULUUNSAINTTAmUY
N13INURUNAYNENINITAAIR F3N15lun1sidgeansisseina n133rN15M19aNsRY N13dnn1salgguniuy
waTNITUTMINTNEINTUYBEsENIUTEma wazlymuseteadinatunisyigsiakazasserussalunisaiuy
§3MsENINUseine

Concepts and methods in international business management, globalization, major economic
integrations, environmental factors influencing international business operations, and factors affecting
national competitiveness, theories of international trade, policies and regulations in international business,
trade and investment patterns, strategic marketing planning, market entry strategies, financial
management, supply chain management, and international human resource management, as well as

challenges or limitations in business operations and ethics in international business practices.

nsU.211 N5IANISTILIMUS T 3(3-0-6)
IBM211 Cross Cultural Management
Fndsruneu: @euld nsu.101

AN AUEIADY UagAUTINTNAVOITRIUSITH JULUULAZANULANA19YDITHUTITY
aunisuaznmsvaeusmaiamLsssy wagnquilunsuimsianisesdnsiiegmeldanmandon Afea
WANAITNSAUTRIUSTIL AITe AuAn wagyirUARYBIEUIINT JlasRudyyiasinaudud sukuunis
USMIIANNTALGIDINAMULANA NN IS TAUTTTI ﬂ”ﬁ%@mi@\‘lﬂﬂﬂ‘d\‘]ﬂa&w}ﬁ ‘quﬂiimmimmimu%mmmi
aﬂﬂﬂiﬁiﬂf\]iuﬂﬁ’]ﬂﬂiumﬂ LLau‘Wi]G]ﬂiiWUENNUiIﬂﬂUuwuﬁ”luWN’JWUSﬁuVlLLG]ﬂG]N

Definitions, importance and influence of culture, cultural evolution and integration, and theories
of management of organizations in environments with cultural differences, beliefs, thinking and attitudes
of management, subordinates and multicultural teams, including management of conflicts arising from
cultural differences, analysis of strategic organization management, analysis of managerial behavior in

international business organizations, and consumer behavior based on cultural differences.
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n5U.221 N15AANITNITAAIATENINUITLNA 3(3-0-6)
IBM221 International Marketing Management

WA MU wazANdIAYYINITANTUIIUNINITIAINTENINIUTENA UNUINVBIFNINLING O
N19N139 819 i%‘ﬂd’mﬂi%LﬂﬂﬁgﬂU’izﬁUNMﬂ’]ﬂLLazﬁlaﬂ’lﬂ miﬁfmimﬁ\‘iwqﬁﬂﬁmﬁﬁiﬂﬂ lanauazguassa
NININAIATENINUTLNA N1TITENNTAAINTENINUTENA ASKUEIURAI NMsAvuangudIvang n1s
MMVUAIWILIHER e N1sAVUANAENSAILUTTANNIINITAAN NMTATIANAT N1FUTNIATIAUA F5n198d0g
pA1ARIIUTEINA mﬁmwwﬁaaﬂa N3a519aulAUTIUNIINITUIITUNINITAAIN  FINDINTITINUNUAITIR
99ANT MIUITMSUALNTATUANNNNTAAATENINUTENA

Concepts, theories, and importance of international marketing operations, the role of the
international marketing environment at the macro and micro levels, consideration of consumer behavior,
opportunities and barriers to international marketing, international marketing research, market
segmentation, setting target groups, product positioning, formulating strategies for marketing mix, value
creation, brand management, market entry methods, data management, creating a competitive advantage

in marketing, including organizational planning and international marketing controls.

n5U.311 AMSIANITNNNITHUIENINNUTENA 3(3-0-6)
IBM311 International Financial Management

AUNUILLATAMUFIAYVDINITUTUITNITIRUTENINUTENA LATIATIS U ULAZAUNY [UNU
TusiaUsema uwaafisnuazuvasdddluvesfunussninasema vdninaminsseasmuvesussniuea seu
Snsuandsu nanalulazaaianuseninelssina uagtadeffinansenudonisdanimianisiiuseuing
Uszina 33n1suTmsanuideamianisiiuseninasema nMsumssansiunumyudou nmsdaduleamu
FBnslouRusenirsszme nsldganssunienisiusenitsdssmeriunisesulay wazdymmnanisdusening
Ussinea

Definition and importance of international financial management, capital structure and foreign
capital costs, sources and recipients of international finance, funding suidelines for multinational
companies, exchange rate systems, international financial and capital markets, and factors affecting
international financial management, including study of risk management methods for international
finance, management of working capital, investment decisions, methods of international money transfer,

conducting international transactions online and analysis of international financial issues.

n5v.312 weAlulagdmniun1sdnnisgsnaseninasewme 3(3-0-6)
IBM312 Technology for International Business Management
Fdaduneu : aeuld nsu.101

A uRstumelulad enisdanisgsaserinasama anudidyuarunumveanalulad

o °

nidamsaniiugiiasenineUsema lagiiun1susmsmalulad nsuaminalulad nsdndulaidenlduaznis
Usgiiumuduesnelulad fazthunlilunmsdudugsfissninasema Fvhmsisgninassmadessuy
widlwdddnnsetind tesmumadiiugsiessritsUssmaiunisesulal msUssgndldinalulad Wemevauas
sonsAsunlaesannuIndeunegsie wagmsiinyseavsamlunisdidugsiasenieUssma
Fundamental concepts of technology for international business management, the importance

and role of technology in international business operations, focusing on technology management,
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technology acquisition, decision- making in technology selection and assessment of the value of
technology to be used in international business operations, international trade through e-commerce
systems, international business through online channels, the application of technology to respond to

changes in the business environment and enhance the efficiency of international business operations.

n5U.321 N5IegINATEIINNUTEINa 3(3-0-6)
IBM321 International Business Research
Fwdsduneu : aeuls U35.207 way n5U.101

uwAakatumEuMINIde Wilemsfnaulamsgsiaseninssmaiiusgnaudae fiutuwaranuddy
msfvuaiymn Tguszasd Usglonifiazldffuainniside saenaunsuvinssanssukazsnideiiieades
MSMvUAFILU LA aNNAFIY MIeoNUUUNLITLAZIATE ﬂﬁ@ﬁiﬂfﬂumﬂﬁm’miawﬁaga NSAUUAUTEIING
waznN1sdue81Y wnawarIslunisiiusiunindeya nsiesisiuazulana nsiauetoyanaznisdni
F1891UNTITY N5 TEULATISNNWITY NMTEUE1NBY LazaTessTulunITIeNNeINITEnInUsEwme

Concepts and procedures of research for decision-making in international business, consisting of
the source and importance, research problem, purposes and the value of the research as well as
reviewing the literature and related research, defining variables and hypotheses, research design and data
collection tools, specifying population and sampling, sources and methods for data collection, analysis
and interpretation of results, data presentation and research reports, writing research outlines, references

and ethics in international business research.

n5U.322 MIANIINTneNsuyudsenielsema 3(3-0-6)
IBM322 International Human Resource Management
Fwtduneu : aauld nsU.101

ANUMIEKATANAIAYVDILUIANLUNITTANITNTNINTUY I TENTNNUTENA AULANAIIVEINTT
Jansninensuywdaglulseme fun1sdansninensuyedseninasena udanszuinnslunimig
ulvuny seifuuasifufoRnausnssviunisassmuaznisdaden nsUsed unansufofou n1sqgala
NISHABUTH AITHAILT N1T9NEY LIIUALIUS JudINITAUIINIIUY EULLUU%aqﬁiyiyﬂmﬁwmu A13UINIT
ANRBULNY UNUMYBIUTINT MsAnfedoans uaznsUTMsuutued Tiussamudmansuas
TUsTaAvRIRIANg

Definitions and importance of concepts of international human resource management, the
differences in human resource management in domestic and international contexts and the process of
setting policy, regulations and procedures from the recruitment and selection process, performance
assessments, incentives, training, development, healthcare, labor relations to dismissal, employment
contracts, compensation management, the roles of management, communication and the management

of multinational teams to meet goals and organizational objectives.

A191IYINTIANTTINITENIIUTEWA (3)astiugsniadu) V.69.2



16

nsl.411 m3danisladafnduaziisldguniuseninelseime 3(3-0-6)
IBM411 International Logistics and Supply Chain Management
Fwdsduneu : aeuls U35.101 way n5U.101

AUVIY UNUIN ALEIAYDINITUTM SVl R UNIULAEN1STRdsEnINaUsema wualtduvues
anrunisallazn1slusslovdunudunisdAn N19919LNY N1508ALUY A19NEINTalLAENTSUSINIAE 170
n3date nandn MIdsey MIvuds M1Uszufe M3UIsAudininds AaAud Msussetust isdans
Tan n1sAudud nsmvantedninvessuuvelgaunu wazauuInslunsatuayunsdndsseninaUsena
HAZNITANYILLAY

Definitions, roles and importance of international supply chain and logistics management,
situational trends and use of major routes, planning, design, forecasting and order management,
procurement, production, delivery, shipping, insurance, warehouse inventory management, warehousing,
packaging, management of materials, returning goods, constraint management in supply chain systems,

services supporting international shipping and border trade.

n5U.421 dUNUINNNITINNNTTINITENINUTENA 3(3-0-6)
IBM421 Seminar in International Business Management
rtaRunow: @ouls I enIzau-UIRUeEtay 2 331
Useiu wmnsaiuastayddnflutiogiu Afnadensdnnismagsiaseninadsene wunda 335l
nsundgymiuaznszuiun1sdedula ¥89n159AN1IN19EIAITENTUTENA N1TINUKUNIIHAIN N13TANS
24ANIT NITUTMITNTNEINTUY WY N153AN1TN19NT5TU TadaAUN19NgMane N1AARENINITAT ARDAIY
wialulad msudladgymidsegluguvensdlfinu uaznsefunelulszifiunmshumsinnisgsiaseninseme
Current issues, events and major problems affecting international business management,
concepts, problem-solving methods and the decision-making process international business management,
marketing planning, organization management, human resource management, financial management,
legal regulations, trade barriers, and technology. Problem-solving is approached through case studies and

discussions on international business management issues.

95U.314 mw13uiionrdn 1 3(3-0-6)
CIB314  Chinese for Career Development |

AMIudmTuNIsUTENOUNTN NSyl anmneainsay inaliansdunival

This course develops Chinese language skills for professional contexts, covering resume writing,

cover letters, and interview techniques for job applications.

95U.415 mw1duiionrdn 2 3(3-0-6)
CIB415 Chinese for Career Development Il
wadlansiaue wagnslddmdn duu uazanudilafausssudulunisdeasniwIugsna
Presentation techniques, and the use of vocabulary, idioms, and cultural understanding in

Chinese business communication.
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1a ¥ = 1 a
NANAVUANIZTAIU-LABN (24 RUWNA)
nsv.212 Uszaumsnigsnasnelssine 3(0-9-5)

IBM212  Global Business Experience
Ataduneu : @auld U5.121 way nsU.101

ANNLINRDUNNGINITENTNUTENA LATYFAINTLB9 Feay ’Twuﬁ'ﬁ'iwﬂ}mmﬁLLazﬂaqwéquiﬁﬁ]
sEwineUsema iulszaunisalels :nmsAnwuazgaulusinalsema vieldnsdlfnuiievesuisniisiy
§3N95¥MINUsEINA maamum‘s’%’uﬁwiimﬂmﬂ?mﬂmﬁmm mq@ﬁﬁﬂixaumifﬁmq Feazdinsueumngly
lasinsvdenenumuhdeiiaenndas uasviontsidnsalulasinisfivey Saduanusiudessninsanyidn
fumisseuieneglunasansssne LﬁaLﬂumiLﬁmvﬂvummiuasﬂizaumiﬁmdﬁﬁﬁﬁ] LLﬁSLﬁ@éﬂﬁ@Iﬂiﬂﬂﬁ
UNANYI92ADIIATINTIBNULALUNAUD

International business environment, economics, politics, society, cultures and international
business strategies, learning from real experience through studying and field trips abroad or through real-
life case studies of companies engaged in international business, as well as lectures from qualified experts
with direct experience, with projects or reports assigned corresponding to the topics and/or participation
in a special project in interdisciplinary collaboration with both domestic and foreign agencies to enhance
their knowledge and business experience; on completion of the project, students are required to prepare
and present a report.

nsU.213 nagnsmaingaanasieUseme 3(3-0-6)
IBM213 Foreign Market Entry Strategies

nsUssdiumadenismadngnanaieUsewmealugedn nsdseen Moy nlaldans maviusulyd
NM3AaNTsTINAT Msmuanagnslunisidigeaiasiauseme msauinsandugsialimngauiuisnis
Jalaiuunazdoidousouresisnadinainasuseina Ussiaudaguazlonaueswmainnisaseninelssne
ANNAINNTAUNITUTIAANLAINITON N SLUITUYRIFIAR L UTEAUUIUNYA

In-depth assessment of different modes of entry, including exporting, licensing, franchising, and
joint venture, foreign market entry strategies; developing business operations suited to the chosen entry
method; advantage and disadvantages of different market entry mode; key issues and opportunities in

international trade markets, and achieving competitive capability in international business.

nsu.214 ﬂ{]‘mﬂEJLﬁ'EJ’JﬁJUﬁqiﬁQiSWJ"NUSSLWﬂ 3(3-0-6)
IBM214 Legal Issues in International Business
F10sAuneu : aauld Nu.102 waz nsU.101

nguane szdou TetiAY uagtennasi deaujudlvasnndadlunisdniugsfaseninaszina
AINTAINUATBIDIANITNITATLAN (WTO) imﬁgﬁﬂgwmmﬁ'mﬁ’umiamuswdﬂwszmﬂ INATUAINIINITNEUY
seninelseing MsUseiudeduiiiaznstadunudygymenisatseninssme Lagn1sANATmMIHEAUMS
Uy

Laws, regulations, rules, and agreements to be complied with in conducting international
business under the business framework of the World Trade Organization (WTO), including international
investment laws, international financial transactions, product insurance, enforcement of international

trade contracts, and protection of intellectual property rights.
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n5U.215 msdamsgsiaseuieUsemaiunsidsuudassadeulanivl 3(3-0-6)
IBM215 International Business Management and the Changing World Order

UssiiumnuduiussenineUseine Tuliidunisidsunasssdeulanin nsdnnsasmuduea
nalnmsdamsuagseiuteofimmussgsiaseilanuasseiuginnm UssiuszrinsUssmaidunasnainanuis
Lﬂ'%EJﬂmqgﬁ%’gmam%ﬁuammé’mw sﬁ&ﬁmaaaﬂmL‘tdﬁluﬁﬂwvmﬁﬁﬁﬁ] Imwﬁﬂgﬁgﬂué’ﬁumﬂﬁm \ASWgAa damy
wazTmusssu ¥ilugnissiunaumaasugia nsiiusiviuvestennamnenisiuarguassailalind e
deatulasiniusenIUseme NanTEnusen13INNITEINTENIlse e wazn1sdndulaasmurednamu
UV

International relations in the dimension of the changing world order, international trade and
investment, dispute resolution mechanisms of global and regional business; international issues resulting
from the geopolitical tensions among superpower countries, which resulted in business implications that
appeared in political, economic, social, and cultural, leading to economic integration, increasing number
of trade agreements, and non- tariff barriers to promote or restrict of international trade, affecting

international business management and investment decisions of international investors.

n5U.216 AswgmansiazuleuIanIsAseninalseme 3(3-0-6)
IBM216 International Economics and Trade Policies

WUIAALAENOYNITAITENINUTENA i']aﬁ“wﬁyugmﬁﬁﬂﬂajmaﬁwwdwﬂszw]ﬂ LAEHAT AL
INAITVINITAITENINUTENA NANNAIUNITREAR T1A18UAT NITTENTNeInTUeIUTEINe Lazsialade
N1INERN HARAUULLVILLAZUINTNITNINITANTENTNUTENA ABNITAT AANITTITEIU TEUUNE nalnszuu
SnsuaniUd suszninsszne dad1ian1ansd1seninaszve N135UNg NS UIENI 19U TEINA
N3TIFMNNATUATYFAIVDINFUUTENA UNUIMBAZANEIAYToETUNTRUTENIUTENA

Concepts and theories of international trade, fundamental factors leading to international trade
and effects that followed from doing international trade, impacts on production , product prices, resource
utilization, and production factor prices, International trade policies, trade balance, balance of payments,
tax system, international exchange rate mechanisms, trade restrictions, International investment

integration, economic integration, the role and importance of international financial institutions.

n5U.301 LA3euaniafne, 3(3-0-6)
IBM301 Pre-Cooperative Education
wuIAALarANUYIlATEUUARARANY N1TWSENAUNTILIUAITYINIU NSINTENLENANTAIATIY
nsidenaniuysenauns wadansdndunisdunivel nmswanineglunisdeans v;"lqslugﬂuwﬂﬁ%mi
5231119 Generation kaznsldnwiainaiiionsdeans saufenisdeansduimusssy Wnwensvhauduiiy
ogsasasIAluTmusIINesAnsAunn1e Ininelunsieusuiugdu wedelunsiamesuaiuagysus
Minwzamzauindn Indygrngusenaunis nadan1s@eusieny nsdtaue wasdeaisufunlusening
UfuRau wazanuvasnisluaniuysenaunis HeRnsITH 38555 warasIeuTIadldvIan
Concepts and understanding in cooperative education system and preparation for applying
jobs, how to prepare documents for job application, how to choose the right company to work,
techniques for job interviewing, the development of communication skills in both generation

communication styles and the international communication, cross- cultural communication, creative
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team work skills in the different organizational cultures, the psychology of working together, techniques
emotional development and adaptation, improving professional skills and entrepreneurial spirit, the
report writing, presentation, the best practices during work in the workplace, morality, ethics and

professional ethics.

nsv.313 gsfaseniasewAlunguusemanaiainlvl 3(3-0-6)
IBM313 International Business in Emerging Countries
Fwdsduneu : aeuls nsU.101
nsifugsielunguussmanaiaiiislug msiasundaswesanmindennazaniunnsainnagsialy
Hagtuiinasionisiifussiaseninesema lonmauazguassainuludsemanaimislel wamauilytlgm
Conducting business in emerging markets, changes in the current environment and business
situations affecting international business operations, opportunities and challenges faced in emerging

markets, and approaches to problem-solving.

noU.314 gstaseninaUsemalunguussimaonideu 3(3-0-6)
IBM314 International Business in ASEAN Countries
Fwrtaduneu : @auld nsU.101
msuiugsnalungulssnaondou Tnawdufan1siudsullasuesnnwindeunasanun1sainng
gaRvludaguiifinasensduiugsiaseninaszina Tena guassa uazuumandlatyminuluusiasUssina
Conducting business in ASEAN countries, focusing on the changing environment and current
business conditions affecting business operations between the countries, opportunities, and barriers in

each country, and solutions to these challenges.

nsU.315 gsfaseniUsewAlunguussmaedeuUailn 3(3-0-6)
IBM315 International Business in Asia-Pacific Countries
Fteduneu : @auls nsu.101

nsifiugsAslunguUsemaeouddila msiwdsundasmesanmuindounazaaunisainisgsnaly
HaguiidmadionissiugiasenineUssmna lemawazguassananisiluusazysema lulauie deuddila
ﬁ@J‘I??QLLU’W]’NLLﬁlSUﬂEQWI

Conducting business in the Asia- Pacific countries, focusing on the changing in the current
business environment and current business conditions affecting international business operations,
opportunities and challenges encountered in each Asia-Pacific country, and approaches to problem-

solving.
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nsU.316 g3nvseniauseinalunguuszmeglsy 3(3-0-6)
IBM316 International Business in European Countries
Fwdsduneu : aeuls nsU.101

ﬂﬁﬂ"%ﬁuqiﬁﬂuﬂq'mﬂiswlmﬂ,iﬂ miL‘UﬁlEJuLLUaWENamWLLma”ammaqiﬁf\]Ll,azamumszﬁ
maassghalutiaquuiiinadenisdiugsfaszninssema lenmanazguassaiinuluusazyszimaluglsy
masnauwud lutdym

Conducting business in European countries, focusing on changes in the current business
environment and economic conditions affecting international business operations, opportunities and

challenges encountered in each European country, and approaches to problem-solving.

nsU.317 g3tvseninausemalunguussmeniasn 3(3-0-6)
IBM317 International Business in American Countries
FyrdsRuneu : deula nsu.101

mstufiugsialungulszmaeiuin eeudnuniiouarld madsuudaswesanimwindouniigsia
waganunsaimaassgialutlagiu Afnadenisdniugsfaseninuszsina lenauazguassaiinuluusay
Uszna sadsiumanilelem

Conducting business in the Americas, both North and South American countries, focusing on
changes in the current business environment and economic conditions affecting international business
operations, opportunities and challenges encountered in each American country, and approaches to

problem-solving.

nsU.318 gsfasenIasswAlunguUssmang Jueannans 3(3-0-6)
IBM318 International Business in Middle Eastern Countries
Fwtduneou : aauld nsU.101

msffiugsAviunguUsemeng Susennans msdsunUaswesanmindeunegsie waganiunnsal
maasugialutiogiu Aikasonisdidugsiaseninessma lonawazgUassafimuluusasUssinelung Tusen
nas wuamsunlatym

Conducting business in Middle Eastern countries, focusing on changes in the current business
environment and economic conditions affecting international business operations, opportunities and

challenges encountered in each Middle Eastern country, and approaches to problem-solving.

n5U.319 gfasemIUsewalunguussinanensng 3(3-0-6)
IBM319 International Business in African Countries
FvsAuneu : aeuld nsu.101

msfifiussislungulsemanenini maUAsuLasesanwlndenmegsia uazaniunisal
maasugialuiogiu Aduadenmsdiiugiiessuitssma TonmauazguassainuluusasUssindlunenin
wuunlatgm

Conducting business in African countries, focusing on changes in the current business
environment and economic conditions affecting international business operations, opportunities and

challenges encountered in each African country, and approaches to problem-solving.
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n5U.323 AsdnnIsdseaniaziiigi 3(3-0-6)
IBM323  Export-Import Management
Fudaduneu : geuld nsU.101

winms ey Suseuiitenisdseenuazing nssuiunsdnauladennainuardudn nnssdsu
FoveAu Tornuad i o2 estunisdeeenuarindi nsvdyand svie 13 eulunnsdweoududn
nsthseiu duderiiensdieanuaztini fisn1seaning uaznisdanistenansmsdessnuaztinin

Principles, importance, import- export procedures, decision-making processes in selection of
markets and goods, rules, regulations, requirements related to export and import, trading contracts, terms
of delivery, payments, export and import financing, customs procedures, and management of export and

import documentation.

n5Y.324 11MIFIUAMNINTENINUTBNANTUNEAT LA NTEUIUNTHER 3(3-0-6)
IBM324 International Product and Process Standards

AMUFIAYVRINIATFIUAMAIN AIUVUNY UazUTENNVRININTTIURAAINNTTUVOIHNAAA I LAY
N32UIUNINENdIMTUEIATENIUTEINA UselordvanisiauiveiuinsgiunanIn ANuLANs1I5EnIng
UINTFIUANNNTEAUI AR SENINU T8INA aqﬁﬂimmgmﬂmmw NILUIUMTUINTFIUAUNINTENINUTEINA
MIUUUTIATILAA T LaziFeadaTesTITiAeITes

The Importance of quality standards, definitions, and types of industry standards of product and
processes for international business, benefits of acquiring the industry standards, differences between
national and international industry standards, industry standards organizations, process of international

industry standards, the improvement for industry standards, and related ethical issues.

n5Y.325 MIANIUNIIAUTINITENINUSTINA 3(0-9-0)
IBM325 International Business Internship
AwdsRuneu : aeuld nquiviany-taduegiatos 2 31
UfuRauaseluniagsief i sadestunisdanisssAasenineUssina laedosldYunisoysia
Mnnaiwn SlasdnufuRlidesndn 200 dalus
Real practical training in fields related to international business management in business

organizations approved by the department, with an internship of not less than 200 hours.

n5Y.326 MITANITNAUMENNTNIUALN1TAVUTENINNUTENA 3(3-0-6)
IBM326 International Investment and Portfolio Management
F10sAUneY : dauld U95.212 waz n5U.101

1AT98519 UnUIY wagnisaiusnuvesnaianannsnd nnelulszimanaznislszina luuszine
i uazysemadiisll malansssiiuwagmsnneindnning nsdanmsnguvdnning

The structure, roles and operations of domestic and foreign stock exchanges, especially in
developed and emerging countries, as well as techniques for assessment and analysis of securities and

portfolio management.
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n5U.327 N3 TLaznI8sEnINUTEme 3(3-0-6)
IBM327 International Accounting and Taxation
Fudaduneu : geuld nsU.101

FEUUNIRNTEIUNNURIveweUsema ngsideu Yotedu wagisnsvidaddmsugsiaseninalsewme
M33ATheunsiusan Bnsnavesdntuile snsuanudsy wasdnsniBseninsUsemesenisiainseny
HANFANEUNULAZFIUENINTEY

Accounting standards, rules, regulations and accounting methods for international businesses,
preparation of consolidated financial statements, influence of inflation rates, exchange rates and
international tax rates on reporting of operating results and financial status.

n5u.328 nAnssuiuslaalunansiaUseine 3(3-0-6)
IBM328 Consumer Behavior in Global Market
FyrdsRuneu : aauls U35.101 way n5U.101

AMUMINEVDINOANTIUEUTLAA UNUINVDIANINLINROUMPNUTAUTTTH LATEFNT NTidles ngvang
LazANIMUINGeNNINITAAIA danaliiAnauuandsvesmgAnssuuilaa dunsifous nsiug Vimuad
Al uarnginssumstodud mueAnudnvazianey ssgAnssuduilaaialan Afkadenisutsdiu
Ll maﬁmummjmf]mma NI5IATLAUINIINITHAA LLazﬂaqwﬁ‘mdmﬁmm@

Definitions of consumer behavior, the roles of cultural, economic, political, legal environments
and marketing environments in influencing differences in consumer behavior, in terms of learning,
awareness, attitudes, beliefs and purchasing behavior, including the specific characteristics of global
consumer behavior affecting market segmentation, target group identification, market positioning, and

marketing strategies.

n5U.329 nagnsminainseaulan 3(3-0-6)
IBM329  Global Marketing Strategies

nguiuaziaieailolunsiaunagninimainszdulan smfinisaisguauaznsuImsnsaudil
AanR U TEmA Taatdun1susnTn1saiuuresusuATEAUlan NMIRAUINERA NI 1LazN1TIANIT9AT
Fiondnsaeflusaainasuna uenaint SsinwinisdaaiumanaindmiussiaseuineUssme Tasn1snaumy
N133AN1T wagN1TeBNLUUAILYSEALNTALasUNIRaIAT Nz auiuRa R 1sUsEIMA N13UTunagnsnis
duaSunmsnannlviaonadesiutediinnisuimussss uaznssudefuiywang 9 Agsfaseninsszmades
Wagy Tun1suTmsnsduasunIseaintuuIunvesnseainszaulan

Theories and tools for developing global marketing strategies, including value creation and brand
management in international markets, focusing on managing global brands, new product development,
and product lifecycle management in foreign markets, international business marketing promotions;
planning, managing, and designing an appropriate promotional mix for international markets, adapting
promotional strategies to cultural constraints and addressing challenges faced by international businesses
in managing marketing promotions in the context of global marketing.
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ns5U.401 anfafine 9(0-35-0)
IBM401 Cooperative Education
Fdaduneu : @euld nsU.301 wagnguivamizinu-daduegeey 3 3
JEUUNIINNUASlUanINUIENaUNI3§IN U IUENINIUYRIEIUUTENOUNTT AMUNTBUAILIY
o1fwarnnsUfUR Ui ugiued ndndnnisuazduszuu f9aluanhued i ua e
laitfesndt 16 Uavi vide 1 MAnsAne InsUssdiunanisvieuane1nssiuinmsuiuaniulseneunis
dpvituiinanuianinlunsujuanuluseninmsujinnu sienuaguranisuifinuuasiiauonanis
UftRnu WeAuganisufohnu
Practical work experience system in a business organization as an employee, professional
readiness through basic principled and structured practice. The internship involves full-time work for no
less than 16 weeks or 1 semester, with performance evaluations by their advisor and the organization;
students are required to record their progress at work during the internship and prepare a final internship

report and presentation on their performance at the end of the internship.

n5U.412 NMSIATIUNUGINATENINaUSEIne 3(3-0-6)
IBM412 Developing an International Business Plan
Fwrtaduneu : @auld nsU.101

NSIAYIUNUTINATENINUTENA Si'?umaumﬁﬂvi’mmuqiﬁa N153LATIBRANINLING OUNINT TN
nssryUseimadmvang wginssuduilaa Myiesenlyn Larnaununagns

Developing an international business plan, steps in business plan preparation, business
environment analysis, identification of target markets, consumer behavior, problem analysis, and strategic

planning.

nsU.413 nagnsgsadeduseninaseine 3(3-0-6)
IBM413 International Sustainable Business Strategy

nagndnsiagsiandsuluuunseninuszma msliasgiuualiuuaganuiinienagsia
Tunanalan mswamnagnsinausauaNudduiiutmunegsia msdanmineinsesedsdu msuims
ﬁaﬁiéﬁqﬂmuﬁaﬂmaﬂiwu&ia?ﬂLLméJan 1199 1UKUNSAI UL TR UALDIAIINA BINTVDIMATATZEZE1)
wazn1saInliuTeumesnsussiiluseduseinaUsema duumefiddsisansenunedany

Strategies for sustainable business development in an international context, analyzing trends
and business challenges in the global market, developing strategies that Integrate sustainability with
business goals, managing resources sustainably, administering supply chains to minimize environmental
Impact, planning operations that meet long-term market demands, and creating competitive advantages

at the international level through approaches that consider social Impact.
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nou.414 AnusuinveusedinuLaratessulugifasenineseina 3(3-0-6)
IBM414  Corporate Social Responsibility and Ethics in International Business

anufuiinousodinunazaiossauluviungsivseninassna wWuluAei uguLagniauns
AfunuiuALSURnTeURedIAILAL AW IN BUVBIBIANT NSUTEUUNUINLASHANTEVIUVBIBIANTHOYUYY
Lavdaandon MaiaaTIIIUTIAMNNgIRTluTEiuTEIsEImA Madahlasinsiaziouiinuiuiiaveu
AedinnuazAsuindouededns uaridafwansenumeuindegiidiulddndes nmsdeasuazasaunadns
yesmmsuRnveUradauLarAunndouveteadns Wifungundmnseguiussdnsiam swfinisnnagns
Wleaisaunaszyrinsanusuiinveusiodsnu HansevUAaaden waznailsvaaadng

Social Responsibility and Ethics in an International Business Context, emphasizing fundamental
concepts and frameworks for corporate social and environmental responsibility, evaluating the role and
impact of organizations on communities and the environment, developing business ethics at the
international level, creating initiatives that reflect corporate social and environmental responsibility while
considering positive impacts on stakeholders, effectively communicating and reporting corporate social
and environmental responsibility outcomes to target audiences, and strategizing to balance social

responsibility, environmental impact, and organizational profit.

nsu.415 UszbudrAglulagiunmenisdanisgsiseninsssme 3(3-0-6)
IBM415 Current Issues in International Business Management
Fwrtaduneu : @auld nsU.101

Uszifiuszminasemaieiunisinnisssfaseninssmalutagtu mavdsuulasansiinden
msgshaluindsema unAnuasmadanisianisatelel oussgndldfugsfassninassna Waeandoaiu
anunsaiiiUAguLUAg

Current international issues in managing international business, changes in the foreign business
environment, and modern management concepts and techniques applied appropriately in changing

international business conditions.

nsl.416 MIIAN1INALNSIENINUTEINA 3(3-0-6)
IBM416 International Strategic Management
F1dsAuneu : @auld nsu.101

nsAivualdeviad Wusia Tngussasa uwasidmuigdmsunisandugsiaseninesema
MsUsziuan N TINAZ AN EN N5 1AHY miﬁmuﬂuiamBLLazﬂaqméﬁLﬁmﬁumiﬁﬂLﬁuqiﬁfﬂiwdw
UszinA N39ann NM3UIMSeIanTs ninensuyed M3k uazn1snds aduluauun

Defining vision, business mission, objectives, and goals for conducting international business
operations, assessment of conditions and environments, planning, policy making, and strategies related
to international business operations, including marketing, organizational management, human resources,

finance, and production, in alignment with the plan.
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n5U.417 msuduszneunisseaulan 3(3-0-6)
IBM417  Global Entrepreneurship
Fwdsduneu : aeuls nsU.101

Fadawaziaugsnalinngeatalan nsdideainsielseina n1sasisanuaansalun1suyady
g8y quanTRvesmndudusznoumsszavlan msadeassuinnssuiiessia mslieegilonianis
3319 ATIYIVTIUNNGIND Uavanusuiinveuvesginasediauluseaulan

Methods of building and developing a business to enter the global market, focusing on entering
the international market, creating capabilities of sustainable competitiveness for the business, also study
of aspects and qualifications of leading global entrepreneurs, the process of becoming a global
entrepreneur, creating business innovations, analysis of business opportunities, global business ethics and

global social responsibility.

nev.422 gstaseiulanuazuinnssy 3(3-0-6)
IBM422  Global Business and Innovation
J1dsAuneu : aauld nsU.101

WANNNT NTEUIUNS warnagnsTAsadesdunsdanmisuianssy msuImsiudnidonasiaun
wlevgnsdanisnsnddunedyarlunisaniugfiaseniteUsemea mswaungsialiauisadignaialan
anusnegsenuazuttulunaintanle

Principles, process, and strategies related to innovation management, management of research
and development teams, intellectual property management policies in international business, and to

enable businesses to enter the global market and to survive and compete in global markets.

nsu.423 mi?iamiLLazmiLﬁ]imGiaiawnqqiﬁﬁ]iwdwﬂﬁzl,wvai 3(3-0-6)
IBM423  International Business Communication and Negotiations
Fwrtaduneu : aauld nsU.101

WANNIT NTLUIUNT NAENS LLazLﬂﬂﬁﬂiuﬂﬂiﬁaaﬁt,l,asLﬁ]iﬁnsiaiaqmqqiﬁﬁ] luusunseninalsema
ATBUARLNNTABANTT I IAILETIN N151A591HBTBITUAAAIITIA MTTANNIANLUANFIMTHUETTULAZA Y
E‘ULL‘U‘ULLa%GUIEN‘V]Nﬂﬂigaaﬂiﬂ’]ﬂﬁqiﬁf\]igﬁ’j’]ﬂﬂigL‘Vlﬁ lI'WEJTVlLLa3"1]%Uﬁiiiﬂlm’]ﬁa‘l@a’]i%’mﬁj{muaiim AABMIUNITT
THaefdvalunisdeansvnagsia

Principles, processes, strategies, and techniques for communication and negotiation in
international business contexts, covering cross-cultural communication, negotiations with foreign partners,
managing cultural and language differences, forms and channels of international business communication,
etiquette and ethics in cross- cultural communication, and the use of digital media in business

communication.
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n5U.424 N15IANSEINAUINTIENINAUTEINA 3(3-0-6)
IBM424  International Service Business Management

LWIRRkaTUNUINEAYTeIssRauInsluasygialan MIIATeingAnssuuarAIINfABINITYRIgNA
Tunainn19Uszina mw?mmmmwLLazu’J”Gmiiwuaw%ﬁﬁmewﬂuu?uwwm'wi’wuﬁﬁm
nsiauInagnsn1snatauinis Wi eadrsmuldiusulunanalan n1susmsdanisnseuaunisuinng
faenndesiunufoinisvesgnd wazn1sairesmnuduitusidauiugnseninaszine

Concepts and key roles of service businesses in the global economy, analyzing customer
behavior and needs in international markets, managing service quality and innovation suitable for cross-
cultural contexts, developing service marketing strategies to gain a competitive advantage in global
markets, managing service processes to align with customer needs, and building sustainable relationships

with international customers.

nsU.425 MsAnwanIzyAAa 3(0-6-6)
IBM425  Independent Study
Jyrdsauneu : geuld nsU.101

Aunt visoviidelusmeiniindestunsinnisgsiessninsussmaiitndnuanla Tagldsunsgua
Pnessiivinuniilasuteunngainaadan

Study, research, or conduct studies in topics related to international business management of

the learner's interest under the supervision of an advisor assigned by the department.

NAN.417 vinwgdmiuingsnatoedn 3(3-0-6)
MGT417 Business Professional Skills

yinwrAsududemaduingsfadiearn meiauiyadnamaglunazaeuen wywedusiug 1nsem
msdann msyalufituey MsAndedeansmsgsia uas madansausdeyanisgsRadiviuas

Various skills necessary for business professionals, internal and external personality
development, human relations, social etiquette, public speaking, business communications and modern

presentation techniques.

5U2.181 Jululangeluy 3(3-0-6)
IBC181 China in New Era
Foyavluifsadunim giimans wesugia nsiilesnsunases denuiamsssy wazanuduius
syminsUseivavesIuluusunlan
General information about the language, geography, economy, politics and government and

also Sociocultural China with international relations as a global context.
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5U9.182 TAUsTIUNITATUY 3(3-0-6)
IBC182  Chinese Business Culture
TAUFTIUNIIAUEININITAIME-TU TuuTune1eg Tausssun1esduan Tausssunienisnain
Susssulunsdanisesdns Sausssulunsindemueiuriu wasUssdiunmsdoastuimusssy
Thai- Chinese business cultures in various contexts including products and marketing,

organization management, doing business with Chinese people and cross-culture issues.

5U9.283 doyaidednyuilnaiu 3(3-0-6)
IBC283  Chinese Consumer Insights
noAnssuguslaaruluranvanesates nouingdnssuduilaa Awnseiladuaelularaieuen
AidvEnasenginssuvesuilnavniu
Consumer behavior theory and Chinese consumer behaviors in various aspects.

To analyze the factors influencing Chinese consumers both internally and externally.

5U9.284 NIZUIUNITNNNITAITERINUTELNAY 3(3-0-6)
IBC284  China International Trade Process
TBYAGMUNITATENINUTENA NTLUIUNITNNAITAN Fomnasuaziioulun1sgevesznineszine
UIUNYIF NISVINFYRYN nsdate U359091 NM39158RU Nseuds n1sUseiunsuuds wagn1sdseantidi was
wnansiietedunmsiifiunisiseninaseme
International trade in contents and process of international trade conditions and agreements,
contract, ordering, packaging, payment, transport, shipping insurance, and import and export including the
relevant documents.

5U9.385 nagnsniseaindulunaialan 3(3-0-6)
IBC385 China Market Strategy in Global Market
Toyanina1nnsfvesiukazyedlan WuIMINITIAINAENINIENTAT AT ALLANF 1AL
TuusazUszina unummsnainduiididelasugialan
Market and trade information of China and the world, strategies for international trade with

country-specific approaches, and the role of Chinese marketing in the global economy.

5U2.386 MsAuaznisaauluiy 3(3-0-6)
IBC386 Trade and Investment in China
sufgunsm ngrane Feulvitisadeansiuamu wagnseumsdniugsiviulsemadu suluy
33NV0UTBNARY funounsTafeusen ssuuand A1
Trade laws and regulations related to investment and operating business in China. Including

Chinese business model, the process to set up the company, tax system, employment contract for labors.
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5U9.487 nsmanadaiieninisa 3(3-0-6)
IBC487  China Digital Content Marketing

gULmeimmmL%aLﬁamUiszmf-'] nsvhmananelneiemitendedenansdiinusetind

Chinese digital content in different types of marketing through creating marketing contents in

various electronic media.

5U9.488 mallugusenaunisdgsnadu 3(3-0-6)
IBC488  Entrepreneurship for China Business
FFn1sasasiaungsiavesdediingnainn1sAdu n1sasieanuatnsalunisuyadusgng
Fefulsifugsfavesinies wazenszdundndusiiinueuazyarilunain nioufuAnuiudyunaznuaiives
nadugszneumsseninssemalne-3u nszuaunmsveamafuiuszneums msaieassduianssuiiiegsia
N13ILATILALONIANINGINT FITIVITTUNWGIND uazANNTURATOURDdIAN N13ANgIRaluATEgRalnedY
Methods of building and developing a business to enter the Chinese market, creating
capabilities of sustainable competitiveness for the business and raising product and market values, also
study of aspects and qualifications of leading Thai and Chinese entrepreneurs, the process of becoming
a global entrepreneur, creating business innovations, analysis of business opportunities, business ethics
and social responsibility for businesses in the Thai-Chinese economy.

Aan.321 NAgNSNINAIARIVEA 3(3-0-6)
DMK321 Digital Marketing Strategies
FrdsRuneu : aeuld U95.101

mMslnEEmsiausazUszgndlinagnénsnaslugsfanss easeinvsuagdszaunisalluns
ﬁ@umﬂaqm‘mwmﬂﬁmmsaﬂuamumsiﬂma 7 MSANYINTFUIUNITIUNITIVUANGYNSNITAIAAITA N1
sifunagnslunsfiRnutimansaseunasussidunalasldns dinwidueiesielunisussinaminiay
mﬂﬁﬂLﬁafﬁ’mumﬂaqwémmmmﬁ%ﬁalﬁasmmmzam MglAnanNITEITUMAVITNNTHAIN

Analysis of development and application to marketing strategies in real businesses to build skills
and experience in developing appropriate marketing strategies for different situations; study of the process
of formulating digital marketing strategies, the implementation of strategies, including monitoring and
evaluation using case studies as tools for processing knowledge and techniques in order to formulate

appropriate digital marketing strategies in accordance with professional marketing ethics.

f80.332 N1T9DNLUULANLNUNITRAIARINA 33-0-6)
DMK332 Digital Marketing Campaign Design

psAUsEnRUddRUeIN IALMUdea1sNTMAIARTTa TauluRenssuunnguFuansiifinme
'JNLLN‘LA‘Z@QWN%@&W? TAlazUTYIHUNS MU UIUUTEUNE LLaszzLﬁumammﬁﬁ%mmewumiﬁamiﬁ%ﬁa
iaﬂﬂﬁami’s’mLLNui%ﬁﬁmiimLSTN84‘1/1ﬁ%%'ﬁmmwami’m?iaﬂmwm 9

The key elements of digital marketing communication campaigns including the classification of
valuable recipients, planning communication channels, measurement and evaluation, budget planning
and evaluating the success of digital communication campaigns, including the planning of appropriate

tactical activities through various media.
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a =] = ] a
A. BNV URBNLET (6 NUIEAA)
U = o a a a A aa a Y] K% | | a A oA
tnfnwazdeudensouseivdunaaauluuvninendenguvn lddesndn 6 wiieia vieden
Seulusednsanaluil

950111 pmwnIuiientsdeanssedusiu 3(3-0-6)
CBL111 Elementary Chinese for Communication

fdwvinT3u 600 /1 2Auaslnssainen i dusedui Anduinuedts wa 81w Teu uargUussloniiugn
unaunuLuUI UnresiiaU sz iy

Elementary Chinese 600 words, phrases, structures. A practice of the grammatical structure and

conversation in daily life including skills of listening, speaking, reading and writing.

950.121 NSUaEMINANIBIIUTEAUS 3(3-0-6)
CBL121 Elementary Chinese Listening and Speaking

vingemMIluaznsnNwIuUsEAURY Nseenides A Uszim‘ﬁugm UNAUNULDLARIAINL
Ay Tudinusyantu

Listening, speaking, reading, and writing vocabulary, phrases, and sentence structures in basic

Chinese within the context of daily life.
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