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Master of Arts Program in Data-Driven Marketing and Communications

TUsunsun1elng : (3euduans / Thai Program : Saturday Class

JunUn1sAnen 2569 (2026 Entrants)

A lundngns (Courses)
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COURSES | DD 601 | Research in Data-Driven Marketing Practices for

Communication Solutions

e 602 | madilawazmisliutinlagniidedeyaiiiowdunisgndi

DD 602  Consumer Insights and Persuasion for Data-Driven
Customer Journeys

da. 603 | MIAATIENHALNITNTIVAD U TOYA

DD 603 | Data-Driven Analytics and Audits

ad. 604 | wAlulagn1InaanaznIsIANISNISNAIATNaENS

DD 604 | Strategic Marketing and Marketing Technology

ad. 605 | N1IBDNUUULEUNIGNATIUBYaLANTUUINGUGNAN

DD 605 | Data-Driven Customer Journey Design and
Segmentation

SAUINUIUNUANIYT Core Courses

FBLaN1z@Ivn (SPECIALIZATION COURSES)
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Plan A / ad. 606 NT0ONLUULIDMAS1ET9F

Plan B DD 606 Creative Content Design
aa 607 | mamiuguatiagnUsziivg anudies uazmsufuRnungszde
DD 607 Artificial intelligence Governance, Risk, and Compliance
Ad. 608 miﬁmmmmmamL%qsﬁaagal,t,aziﬁziqﬁumiﬁami

DD 608 Data-Driven Marketing and Communication Solutions Seminar
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* {nAnwku n. (nerfinus) / Plan A (Thesis)

UszLnnivn AU Fodun
THESIS ad. 615 enus
DD 615 Thesis
SAUTIUIUNU2AN

* finAnwuay . (FauUszanan11usaus) / Plan B (Comprehensive)
v dan (ELECTIVE COURSES)
danseuirnuaNNaula 31U 2 391 30 6 NN LarAedsyUIYT dd. 616 NSAUAINDESY

(DD 616 Independent Study) 6 #I8AA

Uszanian WEIVN Fodw
Independent ad. 616 NIAUAINDETE
Study DD 616 Independent Study
FUINUIURULAN

Uszanivn WY Fodwn
INDEPENDENT ad. 609 NSAANALTINETE
ELECTIVE DD 609 Trade Marketing

ad. 610 NIRAIALTIRIADINAENTIUUTUNNITVINGINTENINBIANT WAL

JENINRIANIAUMNIEIUTY

DD 610 Strategic Inbound Marketing in B2B and B2G Contexts

ad. 611 M3mandAlusTA N3danT1995Tingni wazmsusuAbudeya
andnbiduding

DD 611 Marketing Automation, Customer Lifecycle Management and

Customer Data Personalization

ad. 612 UszAvSamdeuazunanvesulavamalulad

DD 612 Performance Media and AdTech Platforms

ad. 613 msdansuaznseenuuuUsEauNsaluslaniiusywady
AUGNANS

DD 613 Human-Centric Consumer Experience Management and Design

ad. 614 mafiuszansnwddeyadmiunsnanndaia

DD 614 Data-Driven Digital Commerce Optimization
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Study) 6 WU2EAn



WHUN158Y (Program of Study)

WHUNTISANYD : WY N INgRWUS (Plan A: Thesis)

: WAW 9 A15AUAINDESE (Plan B: Independent Study)

AANSANEIT 1/2569 (&.0. - 5.0. 2569)
First Semester 2026 (1/2026 : Aug. - Dec., 2026)

S GREE

(Course Code)

dd. 601
DD 601

dd. 602
DD 602

dd. 603
DD 603
dd. 604
DD 604

Fodn
(Course Title)
MATEUiTRMMIMmanadadeyatitelegiunisdeans
Research in Data-Driven Marketing Practices for Communication
Solutions
nsdlauazmslifiinlagnéndsteyaiodunisgni
Consumer Insights and Persuasion for Data-Driven Customer
Journeys
NMFIATIEIUAZNNINTINEOUTTOLA
Data-Driven Analytics and Audits
mahia@'mimmmLLazmi%’@mimimmmlﬁ'jqﬂaq‘ma‘
Strategic Marketing and Marketing Technology
374 (Total) WU A (Plan A)
U ¥ (Plan B)

AANSANEIT 2/2569 (.0, — W.A. 2570)
Second Semester 2026 (2/2026 : Jan. - May, 2027)

AU
(Course Code)

dd. 605
DD 605
dd. 606
DD 606
dd. 607
DD 607
dd. 608
DD 608
dd. 615
DD 615
dd. 616
DD 616

Fodw
(Course Title)

N3PONLUUIAUNIGNALTITBLALAZNISWUINGUANAT
Data-Driven Customer Journey Design and Segmentation
ﬂ’]iE]E]ﬂLLUULﬁEM’]ﬁ%’Nﬁiiﬁ
Creative Content Design
nsmiuguatiaauszing arandes uazmsufuRnungsyileu
Artificial intelligence Governance, Risk, and Compliance
nsdunnmsnainidetoyauaslegiunisdeans
Data-Driven Marketing and Communication Solutions Seminar
WITNUS (Ww )
Thesis (Plan A)
NIAUAIDETE (KU )
Independent Study (Plan B)

534 (Total) WU A (Plan A)

U ¥ (Plan B)

Section 7341
wenn
(Credits)
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Section 7341
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(Credits)
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AAnsANEIf 3/2569 (R.9. - n.a. 2570)

Summer Session 2026 (3/2026 : Jun. - Jul., 2027) Section 7341

SHAIY Foiwn wuawhin
(Course Code) (Course Title) (Credits)

ad. XXX Fyndendnd 1 (wau 1) 3

DD XXX Elective Course | (Plan B)

ad. XXX Fyndendnd 2 (wau 2) 3

DD XXX Elective Course Il (Plan B)

ad. 615 WTINUS (WU ) 6

DD 615 Thesis (Plan A)

533 (Total) U N (Plan A) 6

(o))

i U (Plan B)

naewin (Note):

W N : NeGwus (For Thesis Program : Plan A)

Fu1U3AU (Core Courses) 15 nuaena (credits)
v anzann (Specialization Courses) 9 nuaena (credits)
INeLNUS (Thesis) 12 mhedn (credits)

594 (Total) 36 meAn (credits)

R U : N15AUAANDESE (For Non-Thesis Program : Plan B)

Av1U9FU (Core Courses) 15 wene (credits)
v lanizanun (Specialization Courses) 9 wene (credits)
A uden (Elective Courses) 6 wene (credits)
1N13AUABATY (Independent Study) 6 nueAn (credits)

574 (Total) 36 meAn (credits)

WA 9 : Fo9AOUYEIaAIMTOVS (comprehensive) HIUMIINASI T INENSET 1A
(aamsiTguaoy iounsnginu wie fuegngu 2570) TUsanTiaeunIs1nIsasmeideus
admission.bu.ac.th/erad 5ﬂf7§%

Plan B: Pass comprehensive examination (registration: July / September 2027) *For more details
(such as registration or examination exact dates) please check “Comprehensive Examination

Schedule” via admission.bu.ac.th/erad



Uufinnan1sAnwIvaslnfne (Student’s Grade Record)

nangasAadransuUugn d1913Nsaanadsdayanaznsiedns

Master of Arts Program in Data-Driven Marketing and Communications

- - o - L. AZUUULARY | AZLUULRAY
MANTSANEY | Un1sAnw | UsTiandvn | SHEdw1 | vidlena NSH .
Yszannia dzay

1 2026

2 2026

3 2026



YUNnNIsIAINeIdnus (bHy n.)

POMBNENUS e esesseee

(VU)o eeeeeeseeseesesseass s sessesse s se s seeeseess e e eseese s seeees

VOINUIIINUS e eeeeeeeeeeseeeesessseesseeessesssssesse s sessssesssessssessssesssesssesenas

(MUIBINGY)  eerereerermeeenmmsseesessssessssssessssssssesssssssssssssasnesessssesssssaseecs

DIDVTITUSNYY e eeeeeeeeeeeesseesesessesssesssesessesasesssssesesesseesesasssasseesenen

DINTONUTNWITIN eoreeeeeeereeeeeeeseeseeseeasenns

e/ % 4 U Jungaudasiu Juigau
ASIN
Un1sAnen waena WlAsIINeTNUS Inentinus
1 6
591 12
POUMTIAUI  heeerrmermsnnssssnssssnsssssnsssrssssssnsssssssnene
SURFANOTNUS e, e e,
e/ L g U Jundgautosnu Judau
ASIN
Un1sene NU2BNA WAIATIINYITNUS AynuS

1
1
1
1
1
1

vanewmn UnAanwnluleameilewinefinus warldlrameidoussuanuvardvauluniansanwuni deade
ﬂ"]ﬁiiuLﬁamﬁa%ﬂmamumwﬂmﬁuﬂ’ﬂﬁﬂwmﬂmﬂLﬂuﬁi’ﬁuaulﬁ/hﬁu 1 Mein Ineinus unIny

datouIneninusaduauysal



TUNNNANTHRUUIZNIAANTBUS (UK 2.)

Ymsfner | aAnsAner | Juiineanisaeu | AS Han15aay NUEL0)
Uszaianuseus
douUizana 1

ANTOUS

dgoudszuna 2

ANTOUS
dgoudszuna 3

ANNTOUF

waEwin  UnAnwfluamedeuaauuseuianinusous fe9vinisesaninnsAneIkast1seAISNY
q Y

anunminAnunnnanliameieusoy Endumansfinwggseu)



