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1. Yewdngns
(nwlne) vangnsfaumansidin a19139101¥13UgINI

(Mw1dangy) Bachelor of Arts Program in Business Chinese

2. FaUSanuazanvnivn

Foudu (Mwlne) AaueansUudin (N1e13UgIN9)
(Mw1dengy)  Bachelor of Arts (Business Chinese)
Fogo (mwilne) Af.U. (NM¥13UFINI)
(Mwdangy)  B.A. (Business Chinese)

3. laseadavangns
NANGAINIIYVING
UHUNTTANEIUUUUNG WAZUHUNISANBILUUENAIRNBILAZN1TANBIBIYTUINISAUNITIINY

TNUMNENATIUARRANANGAS 135  mihgin
n. vuadyAneTily 24 wiqein
- NANIVINYIDINGY 9 wihein
- NFUIYIUINTTINYLINTN 15 mhein
Y. NUINIVUANE 105  vaenn
- NANIV LAY 45 I
- NN IEAU-UIAY 51 e
- N IANIEAU-LEEN 9  whehn
A. NUINTVURDNLES 6 viEnn

4. sng3ulunangns
a o o P a
n. nuIndvAnealy 24 wilefin

nguNWBenge (9 widehin ) miefn (Ussene-UjuR-Anwnienuies)
99n.101*  Awdanguluiinuszaniu 3(2-2-6)
CEN101 Everyday English

99n.102%  Mwdanguluuiumsdeny 3(2-2-6)
CEN102  Social English

90n.103*  nwdanguluuiunaina 3(2-2-6)

CEN103  Global English
e * Jefigeudunvdinge
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1a Y a = 1 a
NANAYIYIUINITNNWEAYIYN (15 ViLenn )

FN.011
CGEO11
AN.012
CGEO12
AN.013
CGEO13
FN.014
CGEO14
AFN.015
CGEO15

<.

vinwznsAniiensiSeuinandin

Thinking Skills for Lifelong Learning
mmﬂuwmﬁaﬂuﬁmmmeqmmwﬂwﬂizmﬂ
Citizenship in Society and International Community
welulafuaruinnssuiiieaunan

Technology and Innovation for the Future
qUYIEAMUATEYAEINOTIS

Aesthetics and Well-being for Life
Imgaaenudugusznaunisuazauinianisii

Entrepreneurial Spirit and Financial Literacy

RUINIYUANIZ 105 KRU90H

AaNABILAU (45 AUWAR )

09.111
CCL111
9n9.121
CCL121
909.131
CCL131
909.141
CCL141
909.113
CCL113
9N9.123
CCL123
9019.133
CCL133
909.143
CCL143
909.214
CcCL214
AN9.224
CCL224

mm%mﬁamiﬁamiisﬁuﬁu

Elementary Chinese for Communication
NsflalagNITYANBIAUTEAUAY

Elementary Chinese Listening and Speaking
N1991UNBITUTZAUFU

Elementary Chinese Reading
NSWHUNTYITUTEAUAY

Elementary Chinese Writing
muwIuiten1sdeassiunans 1
Intermediate Chinese for Communication |
NsflakagMIPANIBIAUTEAUNAN 1
Intermediate Chinese Listening and Speaking |
N1991UNBITUTZAUNAN 1

Intermediate Chinese Reading |
NMIAIUNIYITUTEAUNA 1

Intermediate Chinese Writing |
AuwIuiiionisdeanssedunans 2
Intermediate Chinese for Communication |I
NsflalazN1ITNANIBIAUTEAUNAN 2

Intermediate Chinese Listening and Speaking |l

mhefn (Ussene-UjUa-Anwisienued)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

mhefn (Ussene-UfUa-Anwisienued)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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909.234
CCL234
9N9.244
CCL244
9N9.215
CCL215
909.316
CCL316
909.251
CCL251

AFEIUNITUTEAUNA 2

Intermediate Chinese Reading |l
NMITEUNIBITUTEAUNAN 2
Intermediate Chinese Writing |l
mwﬁmﬁams%awwﬁuqq 1
Advanced Chinese for Communication |
mwﬁmﬁams%awwﬁuqq 2
Advanced Chinese for Communication Il
Twnsaidu

Chinese Grammar

1 a ¥ v o ' a
NAUIVIRNIZAIU-UIAY (51 wuEnn )

95U.211
CBC211
95U.221
CBC221
95U.231
CBC231
95U.241
CBC241
95U.312
CBC312
95U.322
CBC322
95U.332
CBC332
95U.342
CBC342
95U.362
CBC362
95U.365
CBC365
95U.368
CBC368

AMWIFUTINA 1

Business Chinese |
MsilaLagnIsnan1 813U 1
Business Chinese Listening and Speaking |
N1591UNWITUTIND 1
Business Chinese Reading |
NWEUNIYIAUTINA 1
Business Chinese Writing |
AYIFUTIND 2

Business Chinese |I
M3TlaLagNITNANIBIUTIAR 2
Business Chinese Listening and Speaking |l
N39IUNTYITUTIND 2
Business Chinese Reading |I
NWEUNIWIUTINR 2
Business Chinese Writing |I
AR sTInATY
Overview of China
NANNIIHAIN

Marketing Principles
NAYNSNIINAINIY

China Market Strategy

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

mhefn (Ussee-UjuR-Anwisienuie)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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25U.369
CBC369
95U.370
CBC370
95U.371
CBC371
/U372
CBC372
/U.473
CBC4T73
/U474
CBC474

nguAYNaNIzAIU-1AEN (9 Midefn )

NYANTIUEUTLNATY

Chinese Consumer Behavior

TWUFTINTINIU

Chinese Business Culture
ﬂ’]w’ﬁmﬁlﬁ]ﬂ’]iﬁ’lLﬁu@LLﬁ%ﬂ’]iLaUE]‘U’IEJVlwﬁjﬁﬁ]
Chinese for Business Presentation and Pitching
NskUauazNITaUNTYITUDIGIAA

Chinese Translation and Interpreting for Business
m‘uﬁmﬁamiL%i%ﬂﬁiaiaﬁwwaqiﬁﬂ

Chinese for Business Negotiation
AUsENauN1sIINadugAly

Modern Chinese Business Entrepreneurship

tnAnwaunsaidenseungulanguile 3nnguividadelull

N§uAYINIIAIENIUsENATU

958.414
CBS414
958.415
CBS415
958.416
CBS416

wslgn1sAsenInalsemnelneg-3u
Thailand-China Trade Chain
szidyun1sun-deaniu

China Import-Export Regulations
ATTUIUNININIANTEIINU TENATU

China International Trade Process

NEUIYINIINAIAAINAIY

959.424
CBS424
958.425
CBS425
999.426
CBS426

AIRAIARINAIY

China Digital Marketing
nMsoonuuLommsmaInRaTaTL
China Digital Marketing Content Design
WNAANDSULAENALNENITNAINAIVAY

China Digital Marketing Platforms and Marketing Strategies

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

mhefn (Ussene-UjUR-Anwisienued)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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ngu3vIN15IAN1sUsEaUNISAlNISHiauieddsuNnia eIy

958.434 ‘Wqﬁﬂiiml@%LLu’JIﬁumiVia\‘iL‘171|EJ?G]l”lﬂﬂigwmﬂmﬁﬂﬂ/ia%ﬁ&l’ﬁm
CBS434  Chinese Outbound Tourism Behavior and Trends

958.435  N1seRNLUUNARSueiLazUsTaunsainsieafisndmiutnveadieaiu
CBS435  Tourism Products and Experiences Design for Chinese Travelers
958.436 mﬁ@miﬂ'ﬁzaumizﬁqﬂﬁwﬂﬁﬂmmﬁmi

CBS436  Managing Chinese Customer Experience in Tourism Services

ngudvimalulagfilisauazanavinssundsdy

959.444  wAluladAdeIuazanavnsIUNTHENSRTYY

CBS444  Green Technology and Smart Manufacturing Industry
w0445 awauiiensiansgnamnssuiddu

CBS445  Chinese for Sustainable Industrial Management
350.446  MsuUakavmsaiunwIulugeamnssuadelvg

CBS446  Chinese Translation and Interpreting in Modern Industry

nguIANAANY

9@N.301  LH3eNAnRIANE

CCE301 Pre-Cooperative Education
9@N.402  anfiadnw

CCE402 Cooperative Education

A. AUINIYFONLET 6 VAR

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

6(0-40-0)

UndAnwndeniseuneIndunleaeuluuninerdensunn lidesndn 6 niiein viodenieu

sedvmaluil

wdiein (Usseng-UjiR-Anwsienuie)

985.001  awduludetudis

CCF001  Chinese in Entertainment Media
9a5.002  nwiduludedinueulatl
CCF002  Chinese in Social Media
265.003 mwﬁwﬁamsﬁflLaua%uﬁugm
CCF003  Chinese for Basic Presentation
985.006  nrenIuiienisdeu HSK

CCF004  Chinese for HSK

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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985.005  FuAUANUTTUENY 3(3-0-6)

CCF005 China and Modernization

nuewag: NNy 3 (3 - 0 - 6) wialunsussens 3 Hlusmedunnii lnefinsinufuRTiudusening
UnAnY kAL T aoULALNSANWIMEAULBIYRIINANY 6 TilussadUnv
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5. ANB3UNYSIEIYI
N. NUINIYVIANEINILY 24 NU8in
nguIMNEIBINGE (9 enn )

99n.101  Mwdanguluiinuszdniu 3(2-2-6)
CEN101  Everyday Ensglish

Anstunslilassadrsfiugruuazdiuiunmdangquildludinysesniu Ussnaudoniann wusgi
autosuazlideyadiuii msusseeyrandnwae nayadaiesiiaule Fesiidumnuveu e usawdndy
dufvesusiazau ufinsuansaruAniuludesiily Sniaiauninuemsyn n1sils n13 810 wagns
WeumeTBideysannis

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills- speaking, listening, reading,

and writing—through integrated methods.

30n.102  nwdanguluusunnedny 3(2-2-6)
CEN102  Social English

Andunisyauaznsidoulssloanasduoud Ifidulsesr wonisiujdusiusnisdsng ns
wanudsuteua mawSeuiioy wagnseSuiemnuAniindiuEesing 1 luuFunmadsanuazgsia Tag sjatiy
nsiaUinyzAseAUTsLarnIsiEue meawmaluladlazAufnasneassa

Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

99n.103  nwdinguluusunaina 3(2-2-6)
CEN103  Global English

Andunsusseneuszaumsallagssyeazidenatuayy uazuaninnudniiuieiudin any
Hueg mevinu wegdsmifiutigvilussduanna Taesjaiunsiamnvinygnsdeanssenineiausssy wagns
deanslulaniava Jsddgsenisidunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.
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NFUIVIYTUINTINWLIWTIN (15 miaefin )
WMO011  vinwgmsAnifionsiSeuinasadin 3(3-0-6)
CGE011  Thinking Skills for Lifelong Learning

Vgud wann15veINsAn WaiwnsAneg1aluszuu Inlun1sAnlaining n1sAnadeassa n1san
AT MIRaduaTIzi nsAnudtan Tudnsdenlesnnudnwazidenadesdlennudafivueauly
UszgndldluiinUsedniu nsvhauiasnsseuinaentinliegedivsednsam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link and
select appropriate thinking tools and effectively adapt to daily life, professional undertakings and

lifelong learning.

9amn.012  anudunadiosludipunasyuyuszninaUssing 3(3-0-6)
CGEO012  Citizenship in Society and International Community

AIVIY AdnBz A3 widl anusuRaveuresnsilunaliend Tudwnulneg deulan way
dauRdvia niouizusudiiiong sauiugduldegnslimiuay sudsiviniunainiuvessanulng o lu

=

Fapu iilesesunsildsunlawesusunuindeuiiariinane®inuasn13vhau nasnaunseminluanuddy
goansadnusdioludanusedusing q Aianuuansimiaimusssy

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, slobal society,
and digital society, with ability to adjust and live happily with others while keeping abreast of and
adapting themselves to societal changes which may affect livelihood and working life; awareness and

cooperation at different levels among people of diverse cultures.

2,013 weluladuazuinnssuiisounan 3(3-0-6)

CGEO013  Technology and Innovation for the Future

UNUW UuaAn Mdviniy wagnsusuiadifunsiasuulamedaneunan aufsnsuszendld
wmalulaBuazuinnssususiig 9 ey adunisuarsmanud msiaunuamdialudsauadeln ns
widgmiintuluTiausyriusasmsiuegsadieassd nanssnuvesnalulad uazuianssudidnens
duiudin dsau uaziaswgie nasnudnuinisliuselomivaznisdunsemsnddumsdgyayriiinain
wialuladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications of
various types of technology and innovation in knowledge acquisition and improvement of quality of life
in a new normal society including ways to solve life complexity and challenges, and to enhance creative
working life; impacts of technology and innovation on our livelihood, society and economics, and how

to optimize and to protect the intellectual property arising from technology and innovation.
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AM.014 zjw%'smwuazqﬁuzmmﬁa%%m 3(3-0-6)
CGE014  Aesthetics and Well-being for Life

mMs5dndes msliiniinuesdesnsegiefiguan IdanuAnaiisassdlunmsadismiuguniu
guvssnnAIINuAaly Aanssutunuinis wasiinn Suiviuensuainuies WAEINUAUANMUEINSIINAUTOU
YDINULDY

How to live a meaningful life through various types of arts, recreational activities and sports;
new perspectives for aesthetics of life that influence one’s mind and how one may plan a path to

success from one’s passion.

9Am.015  Imganaenuduiusznauniswaganuinianisii 3(3-0-6)
CGEO015  Entrepreneurial Spirit and Financial Literacy

Audnuaziiddylunsaidnigayansdufuszneuns TaewunsAnuuuiimes Usznoudie
mMsiinruAnadiassd wagmsumenlonalumaiuuasduiufansediinusssasaiessay Tn1sdanis
uazdinAulavnansiuesaissdving en1sdnnisnsdudnyaeauazmsamu vensiaunesadiiuy
finnefihflansnsmiuazyhanuduiiuldogisiiuszdviue souf wavndrdindulaiudemsnisal

The development of character traits that are vital to cultivating an entrepreneurial spirit, with
an emphasis placed on how to think like an entrepreneur, opportunities to start and run a business
with on the basis of ethics and moral grounds, how to effectively manage and make financial decisions,
personal financial management and investment, including sustainable development, effective

leadership skills development, teamwork, bold, prompt and well-informed decision-making.

. RUINIVUINIE 105 80
AaNAYILAU (45 AUWAR )
N.111  AEIIUNBNSERANTTEAUNY 3(3-0-6)

CCL111  Elementary Chinese for Communication

v
A £

AU 600 A1 28 Uselea uaglassadaniwIuiiugiu vinwen1sils wa 81 wasiley
Mw13UlLTINUTLINTU ATBUATY 9UBRLSN A5BUMINaUla

600 Chinese vocabularies, phrases, sentences and basic Chinese structures. Listening,

speaking, reading and writing Chinese skills in daily life, family, hobbies and personal interests.

902.121  MsTlanagnIsNANIIUsEAUAY 3(3-0-6)
CCL121  Elementary Chinese Listening and Speaking

AANTN191FU 600 A1 Mnwensilauaznsnaniwdu unaunuildneuluuiundinuszdniu
ATOUATI 9UBALIN Assoudinaula

600 Chinese words, listening and speaking skills, interactive conversations in daily-life

contexts, family, hobbies, and personal interests.
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909.131  AI8IUNTITUTEAURAU 3(3-0-6)
CCL131  Elementary Chinese Reading

[ '3

AFENNAI®ITU 600 AN N¥ENI5EIUDBNLEEY WATANITENY kazn15autaAuaIndan wdulu
USUNIINUseany
600 Chinese words, pronunciation skills, reading techniques, and comprehension of Chinese-

language materials in daily-life contexts.

09.141  NISRYUNYITUTLAUNUY 3(3-0-6)
CCL141  Elementary Chinese Writing

AANTAI¥ITY 600 A1 TiNwen15lY kazjUkuunsiliguaussan wIueg1eduluuiun
TinUs2d1Iu ATEUATY 1UBALSN Aesaudaniaula
600 Chinese words, writing skills, and short Chinese essay formats in daily-life contexts, family,

hobbies, and personal interests.

0113 ANIFUNBNTEBANTTZAUNAN 1 3(3-0-6)
CCL113  Intermediate Chinese for Communication |
FdsAuneu : @euld CCL111 vdolasuniseydfainanud

Adnia1w13u 900 M1 28 Useleawazlassasnshiennsalniwidu Minwenisils wa 810 uasileu

o
=) 14 U [ o

AU MAEITVBINUAIAN N1FATITIN NIFLT8U N5
900 Chinese words, phrases, sentences and grammar structures. Chinese listening, speaking,

reading and writing skills related to society, life, study and work.

A02.123  Msilauaznsnan1eIUTEAUNGNS 1 3(3-0-6)
CCL123  Intermediate Chinese Listening and Speaking |
FwdsAuneu : @euld CCL121 vialasuniseydfannamud

AANTN1E13U 900 A1 VinwensilakaznIsue N1SAUNILN N15UI818 Uagn1shanIrIuAmuly
UTUNAIAL N3RS ATIT8U Lazn1TVINeIU

900 Chinese words, listening and speaking skills, conversations, presentations, and expression

of opinions in social, daily-life, academic, and workplace contexts.
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909.133  N1991UNBIAUTZTAUNAN 1 3(3-0-6)
CCL133  Intermediate Chinese Reading |
FUsdunien : deuld CCL131 vialasuniseyifnnaAnud

mMEnin1e I 900 A1 waflan1seu waznsdulaauandentwiuluusundeay nsfsedin
NNSITEU LarN1TYIN9U

900 Chinese words, reading techniques, and comprehension of Chinese-language materials
in social, daily-life, academic, and workplace contexts.

902.143  ASWPUNBITUTTAUNAS 1 3(3-0-6)
CCL143  Intermediate Chinese Writing |
Fwdaduneu : aaulsl CCL141 wialasun1seusiRainaAmud

AANAI9I3Y 900 A1 inven1s¥eu uwagsuluunsifsunnuisssnividuluusunday nns
ASITIN A1TISHU LaENIIVINU

900 Chinese words, writing skills, and Chinese essay formats in social, daily-life, academic,

and workplace contexts.

909.214  mwduiienisdeansszdunans 2 3(3-0-6)
CCL214  Intermediate Chinese for Communication |l
Fwdsfuneu : @euld CCL113 vdalasuniseydfainanud

AANiAwITU 1,200 A1 78 Useleauazlassasishieinsalniwndu Minvenisils ya 810 waziligy
AwIu MAatesiulse Rmand aswsia denu warTausssuiu

1,200 Chinese words, phrases, sentences and grammar structures, listening, speaking, reading

and writing skills related to Chinese history, economy, society and culture.

A02.224  M5TLAZNITNANIFUSEAUNANS 2 3(3-0-6)
CCL224  Intermediate Chinese Listening and Speaking II
Fwdadunieu : deuld CCL123 wiRalasun1seuliRanAuUA

AFANTNAIYITU 1,200 A1 INBENITHILATNITNA N1TAUNUT AITUTTENE WALNITWARIANUARLITY
luuSunUseiRmans 1eisugna dan uasTausssuau

1,200 Chinese words, listening and speaking skills, conversations, presentations, and

expression of opinions in the contexts of Chinese history, economy, society, and culture.
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09.234  NIFBIUNWITUTEAUNAN 2 3(3-0-6)
CCL234  Intermediate Chinese Reading |l
FUsdunieu : deuld CCL133 vialasuniseyifnnaAnud

Mdmiaw3u 1,200 i wmedan1sey warnisdulaanuaindeniwivluusundseTaeans
WISEENY d9Au LAz TInusITuaY

1,200 Chinese words, reading techniques, and comprehension of Chinese-language materials
in the contexts of Chinese history, economy, society, and culture.

09.244  ATTVIUNIHIFUIZTAUNAN 2 3(3-0-6)
CCL244  Intermediate Chinese Writing |l
Fwdaduneu : aaulsl CCL143 wialasun1seusiRainaAmu

AANTN1913Y 1,200 A1 JULUUAISIEUAILLS B9 waginuensdousanimufndiuainie
MuIulutTunlseiRenans isugia deey wagTnusssuiu

1,200 Chinese words, Chinese essay formats, and opinion writing skills based on Chinese-
language materials in the contexts of Chinese history, economy, society, and culture.

N9.215 mwﬁmﬁamiﬁamiizﬁuqq 1 3(3-0-6)
CCL215  Advanced Chinese for Communication |
FdsAuneu : @euld CCL214 vidolasuniseydfannanud

Fdvinwn3u 1,500 61 23 arlea uarlassadrshensaitugs vinvemsils g 81u wosdou
e Iululsznuiagiuvesiunaglan

1,500 Chinese words, phrases, sentences, and advanced grammatical structures; listening,

speaking, reading, and writing skills on current issues in China and the world.

AM9.316  AwnIuilensdoansseiugs 2 3(3-0-6)
CCL316  Advanced Chinese for Communication |l
FvdsAuneu : @euld CCL215 vdalasuniseydfannamud

Fdwriamdu 1,800 /1 23 Uselen warlassaiishensaidugs fnwennsils ya 91u wandeu
aedululsznutagiuresduuazlan

1,800 Chinese words, phrases, sentences, and advanced grammatical structures; listening,

speaking, reading, and writing skills on current issues in China and the world.
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909.251  hensaiau 3(3-0-6)
CCL251 Chinese Grammar
Tassasnahiennsal niean A1 28 Uselem warnisiasievdiulsenauveslselen

Grammatical structures, morphemes, vocabularies, phrases, sentences, and sentence

analysis.

nguYNanIzAIu-UIAY (51 wiqehin )

/U211 NIWIFUEINA 1 3(3-0-6)
CBC211  Business Chinese |
FwdeRuneu : aeuld CCL214 videolasuniseydfainaAmud

it 93 uaglassainenuniugsia vinwensile ya 810 uaziBoudsgsAsluuiunmsdoasmg
335019 M3UTEYH N13ARABNINEIAT NMseSUedayaunu)il uazn1suIaUEKEAT NI N15I58NTedA1YALYERIN
UIMAA

Business Chinese vocabulary, phrases, and structures; listening, speaking, reading, and writing
skills in business communication contexts, meetings, business correspondence, explanation of charted

data, product presentations, and compensation claims against partner companies.

95U.221  N15ilauazn1sIAN1¥1AUgIAa 1 3(3-0-6)
CBC221  Business Chinese Listening and Speaking |
Fwdsfuneu : @euld CCL224 vidolasuniseydRatnaAnud
yinwennsitauazmsnaniwIugsisluaniunisalnsdomsdelndn unaunuiiiyegaane
iz msthiauedeya n1seureeulstennas uagnsdeansluaugsi
Business Chinese listening and speaking skills in professional communication situations,
purpose-driven conversations, data presentation, explanation of contractual terms, and business-event

communication.

/U231 NITBIUNWITUTIAA 1 3(3-0-6)
CBC231  Business Chinese Reading |
Fwdadunieu : aeuld CCL234 wRalasun1seuiRaINAMUA

vinggmseukaryinauilatennumegsie nMsemdulanudifty nsAumiazdugveyan
LONA1T ANTIIAT ANUANTT LT UUNDTUNNNGSAT

Reading and comprehension skills for business texts, identification of key information,

searching and matching data from documents, timetables, schedules, and business forms.
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U241 MSWEUNWIUTIAT 1 3(3-0-6)
CBC241  Business Chinese Writing |
FUsdunieu : deuld CCL244 vialasunseyifnaAnuf

FBwarglwuunis@isun1wIugsiuieinguszasianie NsWeudoyan1TewashNuIIY N3
WATTaaUN LT N1SWEULNANTLAYIANNILNNTINANBNTHOA ST TIN

Business Chinese writing formats for specific purposes, tabular and planning documents,
graphical data analysis, professional business documents and correspondence.

95U.312  N1WIUTINR 2 3(3-0-6)
CBC312  Business Chinese I
Fwdaduneu : @euls CBC211 wIslasuniseudAanaAnud

o '3

AfNI 18 warlaseasnen1wdugsne invedls wa 91u Weu luan1unisalnisiasatseses n1s

afuseBegsivnnannuaneuardudou nsuauetoyan1IN1IRaIN N13195IINITAT NSADIBATIBNISHEY
Fueun 1151959 UL UNITAN

Business Chinese vocabulary, phrases, and sentence structures; listening, speaking, reading,
and writing skills in negotiation situations, diverse and complex business discussions, presenting
marketing information, trade negotiations, negotiations for signing contract, and negotiations for trade

representation.

U322 MSTLAZNITNANIITUTIAR 2 3(3-0-6)
CBC322  Business Chinese Listening and Speaking |l
Fwdaduneu : aauls CBC211 wi3alasuniseudAnnanud

Vinwen1silauan1adessia Tuanun1saln1siasamiegsiamuusunvegnans sl seLInm
#19  NM3asNgIRaRUgR MIesulsneaziBenvedlasins msdemsiuiiousmnuuas Al
ﬂmwﬂiuﬁﬁﬂﬂﬂu ms?%amﬂuﬂizLﬁumiﬁﬂLﬁuﬂizmumwl’mﬁjﬁ% AMNINYBIHAANUIN WAL UTNITNSINTVE
Mseysi waznnsiesSeu maflsdulssifiukasiansauAndiuiesiuingsiauudosis o

Business listening and speaking skills in negotiation situations in various industry contexts;
negotiating with business partners, explaining project details, communicating with colleagues and
supervisors about workplace issues, discussing business process operations, product quality and after-
sales services, approvals, and complaints, listening for key points and expressing opinions on business

news on different media platforms.
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U332 NIFBIUNWITUTING 2 3(3-0-6)
CBC332  Business Chinese Reading |l
FUsdunieu : aeuld CBC231 visalasuniseusiRainaniud

N8 1uardulanutayadIAYIINIAINY LBNATLAETIBNUNNEINY nYTeiluukartannas
VN9g3NA FIDIUNANN UIAATHFAILALTINA

Reading and comprehension of key information from letters, business documents and

reports, business regulations and agreements, and economic and business news articles.

95U.342  NSIWEUAWIAUTINA 2 3(3-0-6)
CBC342  Business Chinese Writing |l
Fdaduneu : @euls CBC241 w3slasuniseudAanaAnud

msdeuldneuidegsisluuunmsiuazsdoan sidinndn msdmhsenuuazienansniegsie
MITeudannudygy) wasn1slauiinssilssnun1egsna

Business writing and correspondence in trade and professional communication contexts,
preparation of business reports and documents, contract drafting, and analytical writing on business

issues.

WU.362  mwdhluifeaiuussmaiu 3(3-0-6)
CBC362  Overview of China

o (9

UFagy1 nsiilean1sunases Qiaans 1Aswgna deauTmusssy anuduiussenitsseina
wialulagaz uInnTsuveIUszimaIu
Philosophy, politics and governance, geography, economy, society and culture, international

relations, technology, and innovation of China.

A5U.365  NEANNITNAIN 3(3-0-6)
CBC365  Marketing Principles

LUIRALATNANNITAAIN UNUIMLAZNEITINI9NITAAIN N1TUUEIUARIALAZNITAINUARAIA
Waniane ﬂ’]i"jmi’]&ﬁﬁﬁﬂﬂ‘wLL?@ﬁ@ﬂJ‘Vl’Nﬂ’]ima’lﬂ druUszaunIenIsnann ﬂ’ﬁﬁ@ﬂi&ﬂ%ﬁ‘uﬁ’] FDINNITIA
$1vtie wlouEnIIRITIAT warMSELEIINIIRaNR NSTAILALNSAEA

Marketing concepts and principles, marketing roles and functions, market segmentation and
target market selection, analysis of marketing environments, marketing mix, product classification,

distribution channels, pricing policies, sales promotion, and marketing plan development.

MYIUFINA_V.69.1



16

I5U368  NagNSNIINAINIUY 3(3-0-6)
CBC368  China Market Strategy

nagnsnsnatnsenitalsemadmiuaaindu nagnsauailunaialan sUkUUNISIUIERaT0
AaUszina mM3daununagnnsnatn nsuszendlddyyussivilunisiinnegsideya waznisdeans
NIIAAALUUYININTT

International marketing strategies for the Chinese market, global product strategies, foreign
market entry modes, marketing strategy planning, application of artificial intelligence in data analysis,

and integrated marketing communications.

U369 WeANTIUEUILNATY 3(3-0-6)
CBC369  Chinese Consumer Behavior
Yoya nsdifinw uaznguinginssuifuilaniu msleneidadensluuazmeueniiiidninasie
nAnsIUEUTINA MsuszendlilaauseAvgiunsimeiteyagusing
Data, case studies, and theories of Chinese consumer behavior, analysis of internal and external
factors influencing consumer behavior, application of artificial intelligence in consumer data analysis.

95U.370  JAIUTTIUGINIY 3(3-0-6)
CBC370  Chinese Business Culture

LLmﬁﬂﬁugmi’wuﬁﬁuqiﬁﬁu AU KAZNTBUAINAANIIGIND AIUFURUS NIUT (Guanxi)
138 MuarsTILleunegIia Msdeanstumussea unumvesd Uty nsasannIdedesyninagdn
wagnsdiAnymiegsiafiieados

Foundations of Chinese business culture, business values and mindsets, relationships and
Guanxi, business etiquette and practices, cross-cultural communication, hierarchical roles, trust building

between business partners, and business case studies.

/U371 MYIIUNENTUNAUBUAZNITIAUBVINNGINT 3(3-0-6)

CBC371  Chinese for Business Presentation and Pitching

MNBEN15U AU LA NITIEAUDYIENIGINIAIEN 1Y mﬁamsﬂmmLLaszLﬁiuﬁnaﬂﬁuﬁﬂLLaz

U35 nagnsnsiauene lassadensiiausfiduszansam mslédeyauszneunsdadule msdanis
ALz UaliLds nIalfinwinunsidusuarnITEaUeYIY

Business presentation and pitching skills in Chinese, communication of product and service value

propositions, sales strategies, effective presentation structures, data-supported decision making,

management of questions and objections, and case studies in presentation and pitching.
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U372 MsHUaUAZNTANBIIWBEIRR 3(3-0-6)
CBC372  Chinese Translation and Interpreting for Business
wann1s wiedla vinvenisudakaznisany nsudalne-3u u-lnglusugsia

Principles, techniques and skills for translation and interpreting, Thai—-Chinese and Chinese—

Thai translation in Business.

5U.473 m‘m?mLﬁamimﬁm&iaiawwﬁjﬁﬁ] 3(3-0-6)
CBC473  Chinese for Business Negotiation

vinwgnsieansnwIulunisiasangsia nagnsnisresecitelilddennas malianisilianisiasan
Pnauedaiaueuazralszlond nsdnnistelduduazarudauds nslénumanganluaniunisainianis
uazlidumanis UITINNNGINIVIYIAY UagnIeAney

Chinese communication skills for business negotiation, strategies for achieving favorable
agreements, techniques for opening negotiations and presenting proposals, managing objections and
conflicts, appropriate formal and informal negotiation language, Chinese business etiquette, and case

studies.

/U474 {UTENOUNSTINAAUYALNY 3(3-0-6)
CBC474  Modern Chinese Business Entrepreneurship

wfagUszneunsyalual lenan1egsiaanuiuilduiasugialudvesdu nsesniuunuA1Lay
sUuuugsefimneAuuunIu dadowisanudisauazamnuymevesssia nsdifinugussneunisiu-lne

Entrepreneurial mindsets in the modern era, business opportunities from China’s new
economic trends, value proposition and business model design for the Chinese market, success factors

and challenges in entrepreneurship, case studies of Chinese-Thai entrepreneurs.
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1 a % - A
nguAgnaNIzA1U-tian (9 wiein )
o = & = ! ' = I a o &
UﬂﬂﬂwqaqﬂiqiﬂLa@ﬂLiﬂuﬂqmi@ﬂaﬁuwuq C\]’]ﬂﬂ@ll']sﬁ']@qm@iﬂu

N§u3YINIIAIENIUENATY

9sa.414  valgnsAsyrinelsendlng-3u 3(3-0-6)
(CBS414  Thailand-China Trade Chain
1Aseas1auagnsEUIUNSMIY NS -deeenseninausenalng-3u N15319WNY N1sALueu
uarnsdweUALA unumuaraudiuSeTidmlFdudsluusazdunou A misuazuuamdlunig
aufiun1smlne-3u waznsaAnw
Structures and processes of the Thailand-China import—export supply chain, planning,
operations, and product delivery, roles and relationships of stakeholders at each stage, challenges and

operational approaches in Thailand-China trade, and case studies.

950.415  szLlaunsudn-deeaniu 3(3-0-6)
CBS415  China Import-Export Regulations

sufoudodsdu nqunasininindidioondudssuindlng-Ju ASnsaaninsilsuduazuieen ans
Uszleminian® wasmisiadumanisénidlind defmussuinassundados onasddgmussdeu
TataAulunsiddsesnaainiu

Regulations and rules for import-export of goods between Thailand and China, inbound and
outbound customs procedures, tax privileges (Form E), and Non-Tariff Barriers (NTBs), Product standard

requirements, essential documents required by regulations for import-export in the Chinese market.

58416  NITUIUNISNINNITAITEHINUTENATU 3(3-0-6)
CBS416  China International Trade Process

WENNSsEINUsEmALaENSEUIUNMINIINSAAUTY Heuluwardennaamnenisdn nsvidaan ns
faif UsTgftuet Matiszdu mavuds mavssfumsuuds uastenansiiieafostumaindn-dseen

Principles of international trade and trade processes with China, trade terms and agreements,
contract formation, ordering, packaging, payment, transportation, cargo insurance, and import-export

documentation.
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58.424  NITHANARINAIU 3(3-0-6)
CBS424  China Digital Marketing

%

VU] NENNIT LAZLUIAANUFIUTDINITAAINATTA N1TIAATIZHANINAAINATNATU N1TI1IWNY
wazn1sUEIUNagVSN1SAaIARAYA

Theories, principles, and fundamental concepts of digital marketing, analysis of China’s digital

market environment, planning and evaluation of digital marketing strategies.

958.425  N15OONLUULEEMINSAANNRTATY 3(3-0-6)

CBS425  China Digital Marketing Content Design
ﬂizmumﬁaaﬂLLUULﬁ@ﬂﬂﬂﬂimanma%ﬁaﬁuiugﬂLmumﬂ%uuazmsﬁami waznsaidnuiased

danasiornudSavenilemmsnanadaialuusundsemnasu

China’s digital marketing content design processes in writing and communication formats,

and case studies of factors influencing the success of digital marketing content in the context of China.

95A.426  WNAANBSULAZNAYNSNITNAINATTATY 3(3-0-6)
CBS426  China Digital Marketing Platforms and Marketing Strategies

wnanlesuAdviadu uwilduniseaineeuladgaluiluiu MaleseideyalisdngnAgnidumme
\nsesileonsmanaidviauardygnuseing enmsivuanagns waznsdifinuimaiinmananadvavesnusud
AuAmuuwanweosy

China’s digital platform, online marketing trends in China, analyzing Chinese customer insights
using digital marketing tools and Artificial Intelligence to create marketing strategies, case studies of

digital marketing of Chinese brands on popular platforms.

ngu3vIN1sdIansusEaun1sainisvisaiigadmiutnvia w3y

9a.430  ngPnssuwariulunseaiiewinasemavesinvieaiiendu 3(3-0-6)
CBS434  Chinese Outbound Tourism Behavior and Trends
woRnssuMsvieuflewsUssmavestinvieaiieniu sukuumaiumsisadieadislusl uleuieves
fsuraduiiiinadoniafuneinssene nnsnisduasy Tos1ia Tenauaganuiinisuesgnamnsy
viewfienlne
Chinese outbound tourist behavior, travel patterns and trends, Chinese government
outbound travel policies: promotional measures and restrictions, opportunities and challenges for

Thailand’s tourism industry.
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9.435  N1IepnuULHAnSuTkarUsTaunsainsiesiisadmviutinveadieniu 3(3-0-6)
CBS435  Tourism Products and Experiences Design for Chinese Travelers
UseLnnvasndnsusinisvieuiien miaaﬂLLUUNﬁmﬁmeﬁmwiaﬂLﬁaumquﬁﬂismLLasg‘ULL‘U‘Uﬂﬂi
vieadienadelvivessidu msadsUsraunisainsifumsiineulangnaindu wsud wazauaaniives
tivieufedugaiiagiu
Types of tourism products, designing tourism products aligned with Chinese travel behavior,
creating experience- based offerings for modern Chinese tourists: emerging travel trends and

expectations.

90.436  N1sINsUsSEAUNTalgnA1YIRuluaILuINg 3(3-0-6)
CBS436 ~ Managing Chinese Customer Experience in Tourism Services

nsdeansmwidulunuuinig Indneruazarmdilonginssuguilaavidu msemuazsssy
Wendfus msdanisuszaunisalgnanluaniunisalate msundaymiiaruinsideagndmiunainiuy

Chinese-language communication in service interactions, consumer psychology and cultural
insights of Chinese customers, etiquette and behavioral norms, practical customer experience

management, problem-solving and proactive service approaches for the Chinese market.

nguivimaluladdilisauazanavinssundsdy

950.444  waluladFlenuaranaInnIsuNITNEndRTeY 3(3-0-6)
CBS444  Green Technology and Smart Manufacturing Industry
unumveanalulagddeiiugeavnssunisnanadelnil Ardniuaznisdeansarwnidunldly

a a & a | a v A ) ) | a ¢ o | L
anemananidulnssedawinden wissdnsgeamnssuadelvd waluladerueuindanulml (EV) wagdudiu
gIULUA

Green technology in modern manufacturing, Chinese vocabulary and communication in eco-
friendly production lines, modern industrial machinery, new energy vehicle (EV) technologies and

automotive components.

958.445  NMWIFUNBNITIANTANAIMNTTUNT Y 3(3-0-6)
CBS445  Chinese for Sustainable Industrial Management
LLmﬁﬂﬁwmmﬁmaﬂNé’fﬁu (ESG) mdnin1wdu deydnual uagionans mﬂmmaﬂﬂummmu

i”UUﬂ’]iﬁ]@ﬂ'ﬁﬁﬂLL’ma@ﬂJ N3INNITEISIAN N159ANTSYedy AnuUasnnelulssu LLa”ﬂ{]MMWEW\Iuﬁ']u
ﬁ?ﬁiUIiNTUQC‘IﬁWVIﬂiﬁlI

ESG concepts for sustainable organizations, Chinese terminology, symbols, and documents
related to environmental management systems, chemical management, waste management, workplace

safety, basic industrial regulations.
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35a.446  niswdauaznmsaruniwIulugnamnssuadelv 3(3-0-6)
CBS446  Chinese Translation and Interpreting in Modern Industry
Vinwgn1sudauagnisaunwIulugnamnssuadelvd nsdeansluaienisnds n1seduietuneu

ANUUARAAY N13AIUANANATIN N15UTE YU NITAAMINIUATLIAINTTN N5 wlalonasAIuNg seidey
WATHINIFIY UaznIAANY)

Chinese translation and interpreting skills in modern industrial contexts, communication on
production lines, explanation of safety procedures, quality control, factory meetings, engineering follow-

up communication, translation of regulatory and standards documentation, and case studies.

nguYIENNAN

9dn.301  WWIBNANAAANY 3(3-0-6)
CCE301  Pre-Cooperative Education

NIPUIUNTANAIAN LA TEUUNTU TR N3ENATINULAZNTAUAIYAIIIU NTLRTIUAIIN
wiounowdnan1ulsznaun1s NMIUlueIAnNTLAANINKIAR BN TN NMTHMUIYAGAAIN INYenIs
doansuasnisiiiaue Ndeussny mi‘v‘mﬂulﬂuﬁmLLazmmLﬁuﬁﬂizﬂaumi TAUUSIINOIANT N1TAALTY
a319a930 3usTIkaztaUfURluanuUsENaUNIS

Cooperative education processes and operational systems, job application and interview
preparation, pre-placement readiness for host organizations, workplace practices and professional
environments, personality development, communication and presentation skills, report writing,
teamwork and entrepreneurial mindset, organizational culture, creative thinking, ethics, and

professional conduct in the workplace.

2@N.402  @ANNIANY 6(0-40-0)
CCE402  Cooperative Education

nsfnufuRnueidluanudseneunsmudnuraulusumianuilddudadonlugiugniingy
\uszezalidosnimianianisdnw wie 16 dUav msdahsenuasunanisuioinu uagns
UszillunasiusenieannduuaranIulsenaunis

Full-time workplace practice in a host organization in the selected job position as an
employee for a minimum of one semester or 16 weeks, preparation of a summary report on cooperative

education outcomes, and joint performance evaluation by the institution and the host organization.
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A. BUINIYILaDNLET (6 hUWNN)
o ¢ & a a A A a a ) R | | a A oA a a
uﬂﬁﬂmmamwuﬂmmaumLﬂmaauiuwnmmaaﬂgamw lidaenin 6 wuleis seLdan3eus1eIv
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985.001  nwduludetiuia 3(3-0-6)
CCF001 Chinese in Entertainment Media
it Uselem drununniuednedisludotiufisiuussamsngg masiu raudu avas ameund
Basic Chinese words, sentences, and expressions in various types of entertainment media in

China, Chinese songs, short clips, dramas, movies.

985.002 mwiduludedsavoaular 3(3-0-6)
CCF002 Chinese in Social Media

AumInevesr Uszlen sUluuesmsdoasnwidvludedinuooulativesiu nmuniudlideans
TuBumesideildluiaused i

The meaning of words, sentences, and patterns of Chinese communication in Chinese social

media. Chinese language used in everyday communication on the internet.

9%3.003 mm%mﬁamiﬁﬂLauaﬁﬁ”’uﬁugm 3(3-0-6)
CCF003 Chinese for Basic Presentation

g‘uquﬁugmﬁuaamiﬁﬂLauaamé’wmwﬁu Wnwrnsadiedssduaznsinaueidien wasnns
Uszgnalttlyauseiviiiuedesiietiglunssisaniud aede waznsldides Weiiuamnuthaulanagain
winlaungile

Basic patterns of Chinese presentation, creativity and content delivery, the application of

Generative Al for drafting scripts, visual aids, and sounds to increase interest and understanding.

995.006  nTwIuiien1saay HSK 3(3-0-6)
CCF004 Chinese for HSK

fdne druau Taseadsliennsal nsils nsenu wasn1sdeu Wewisuanundenlunisasuin
SEAUANIUIANWITUTEAUNAN

Vocabularies, expressions, grammatical structures, listening, reading and writing in order to

prepare for the intermediate level of Chinese proficiency test.

9d9.005  FuuALTIUENE 3(3-0-6)
CCF005 China and Modernization

nsldneduiiugiluuiuniusuads 18930 n1w Yausssn walulad uinnssu geavinssuiin
vl waznsaldnw

Basic Chinese language use in contemporary Chinese contexts, lifestyles, language, culture,

technology, innovation, emerging industries, and case studies.
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