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Bachelor of Communication Arts Program in Broadcasting and Streaming Media Production
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. RUINIVUINIE 99 KUIWAH

nguvINNY (36 wIBAn) iefn (Ussene-UJuR-Anwimeniies)
an. 014 Mwdangudmiunisiseuslan 3(2-2-6)
EN 014 English for Exploring the World
uel. 150 nsfoaalesiunazgivimide 3(3-0-6)
CA 150 Introduction to Communication and Media Landscape
ua. 151 mivumiuﬁmﬁﬁmsLLazmsﬁWLauamu 3(3-0-6)
CA 151 Public Speaking and Presentation
uA. 152 Aevfiumesnsnuazn1sdiadenmadeulmn 3(2-2-6)
CA 152 Computer Graphics and Video Editing
uel. 153 AnudugusuUTeRLAaR LA AoanTLls 3(3-0-6)
CA 153 Fundamental of Broadcasting and Streaming Media
uel. 154 mia'wm‘wLﬁamumaﬂLmaﬁémaz?%aam‘%miq 3(2-2-6)
CA 154 Photography in Broadcasting and Streaming Media
ue. 155 L‘Vlﬁﬁﬂﬂ?iNé@ﬁUUi@ﬂLLﬂﬁGﬁ(ﬁﬂLLag?i’e]ﬁﬁ%llfllﬂ 3(2-2-6)
CA 155 Broadcasting and Streaming Media Production Techniques
uel. 156 nsddeslunsadieassaiom 3(3-0-6)
CA 156 Storytelling in Content Creation
ue. 157 ﬂamﬂauazﬁﬂﬁiiuﬁa 3(3-0-6)
CA 157 Media Law and Ethics
ue. 158 ﬂ’ﬁL?ZJ‘EJ‘LJ‘U‘V]T]EJﬂ’]isUl’]’JLLﬁ%ﬁ’ﬁﬂaﬁLu%@Ui@mLﬂﬁ(ﬁéﬂLLﬁ%gaﬁmgﬂﬁlﬁ 3(3-0-6)
CA 158 News and Documentary Writing for Broadcasting and Streaming

Media
uel. 159 N30RNUUUASINATIATIUNERdS 3(3-0-6)
CA 159 Media Production Design
ufl. 160 NI AUUNIIBNITTUN 3(3-0-6)
CA 160 Scriptwriting for Entertainment Programs
nau3vIaNIEAIU-UIAU (45 wiiqefin) wein (Usseng-UuR-Anwaienuie)
Wd. 121 miL’fJu;:IﬁﬂLﬁuiwmi 3(3-0-6)
BRS 121 Program Host
d. 122 NSHANTIENTINYNTEAEFES 3(2-2-6)
BRS 122 Radio Production
wd. 123 mmﬁmqmﬁamumamLmaﬁéﬂuaz?%aam%‘mﬁq 3(2-2-6)
BRS 123 English for Broadcasting and Streaming Media
. 124 mﬁmmiﬂaumufﬁswEJmiL%aﬂaqmﬂu?ianamLmaﬁ?lyqLLazaGﬁmﬁq 3(3-0-6)
BRS 124 Strategic Content Management for Broadcasting and Streaming

Media

Wd. 125 waianisldanuanile 3(2-2-6)
BRS 125 Broadcast Studio and Streaming Media Techniques
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NG, 126
BRS 126
d. 131
BRS 131
d. 132
BRS 132
d. 133
BRS 133
g, 134
BRS 134
nd. 135
BRS 135
wd. 141
BRS 141
d. 142
BRS 142
Ng. 143
BRS 143
VD)

wd. 144
BRS 144

nsdsauuliiuguslnavudessulay

Social Listening

NSWARTIUNSINTIIFY

Television Production
MsFnuIBdnduusenunaRA ez doanauils
Broadcasting and Streaming Media Insight
msasailemsensiiediaseassd
Creative Reviews on Streaming Media
MseenLUUASNaIATIEdeuTRNTIY

Creative Design with Innovative Technology
ﬂﬁﬂizﬂauqiﬁaé’mmamLLﬂﬁﬁéﬂLLazﬁaaﬁmﬁa
Broadcasting and Streaming Media Business
winnssulunisdeans

Communication in Innovation
Wiy FUgi ey

Broadcasting and Streaming Media Master Class
nstnuduUsenuAaRRILar danTuds
Broadcasting and Streaming Media Internship

1ATINTANIZAUNNUTOALAFAR LA FDERTUIS
Degree Project for Broadcasting and Streaming Media

nENITURNIEAIU-1N (18 efn)
UndnwidenGeuseivfiaulaliasy 18 wihein mnseivdelud
miefn (Ussene-UJuR-Anwnienuies)
3(3-0-6)

md. 221
BRS 221
WG, 222
BRS 222
M. 223
BRS 223
d. 231
BRS 231
NG, 232
BRS 232
g, 233
BRS 233
d. 234
BRS 234
INd. 235
BRS 235

maduguszniag

News Anchor
msadenmnsinedeulm
Motion Graphics
nsadassdidemagnaiumnnsnl
Creative Realtime Contents
nsuansazAsinviAyd
Acting for Television Drama
NINANTIYNITNOALAGH
Podcast Production
MTLUUNALATINTTIFY

Drama Script

ANSNANTIINTIUSEUULAL DU
Virtual Studio Production
ANSNANSIYNITUBNFDIUT

Field Production

3(3-0-6)

3(2-2-6)

3(3-0-6)

3(3-0-6)

3(2-2-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

6(0-40-6)

6(4-4-6)

3(2-2-6)
3(3-0-6)
3(2-2-6)
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Wd. 236 MIEsEnsilene

BRS 236 Mobile Journalism

W 237 AnAnTIonsarEls

BRS 237 Streaming Content Creator
M. 238 WANANISAIYTEDUEIY
BRS 238 Investigative Techniques
NA.239 NT0DNUUULAILAZAUMT
BRS239 Sound and Music Design
ma. 241 UINNTIUNITODNLUURIN
BRS 241 Innovative Set Design
. 242 NINARTIUNITALAT

BRS 242 Drama Production

A. AUINIVADNLES 6 WUWNA

3(2-2-6)

3(2-2-6)

3(3-0-6)

3(2-2-6)

3(2-2-6)

3(2-2-6)

inAnwagdeadonteusedvdunlaaeuluuviverdenguvn lidesndt 6 miefin w3e

danseulusedunsesalul

ue. 550 NSUINITIVINTWAFIAY

CA 550 Integrated Academic Social Responsibility
. 500 Ingnszneidvauaringlnsviediiiodsn
BRS 500 Social Broadcasting

Wa. 501 378N13AU

BRS 501 Sports Program

nd. 502 NFINNITNANIAAUAT

BRS 502 Music Festival Management

M. 503 nmsuuRnIsnANIanun3

BRS 503 Music Festival Workshop

wd. 504 L?i‘EJ\‘iLLagﬂWWIu%@i"JZJﬁﬁEJ

BRS 504 Sound and Visual in Contemporary Media
INd. 505 $18NTA8DIUTEY

BRS 505 Horror Program

INd. 506 N158NLUUIASBILAINIBLAZNITLAIVTI
BRS 506 Make Up and Costume Design

. 507 318N1901WS

BRS 507 Cooking Program

Md. 508 318N5E1IAR

BRS 508 Documentary Program

INd. 509 sreMsvieniien

BRS 509 Travel Program

Md. 510 nNaninanIALe

BRS 510 Music Video Production
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wma. 511 wianMzludnusssulsznioy 3(3-0-6)
BRS 511 Genders in Popular Culture

. 512 ﬂﬂiﬁaaﬂiLﬁaqmﬂﬂwLLazqﬁum’Jz 3(3-0-6)
BRS 512 Health and Wellness Communication

. 513 nswisnsanednsiufalu 3(2-2-6)
BRS 513 Bodybuilding for Aspiring Artists

wd. 514 wiadianslgids 3(3-0-6)
BRS 514 Voice Work Techniques

wewn:  Mnsednidu 3 (3 - 0 - 6) wundunisussens 3 Fluwedunni InednisAnufuRsudu
senIntnAnwiwazaNsdiaeuwaznsAnysIenueIveindnw 6 Tilusiedunns

3. A85UETIEIN
n. ANyl (24 mitein)
NgUAWNEIBINGE (9 nIwhin)

an. 101 nwsanguludinuszdniu 3(2-2-6)

EN 101 Everyday English

Ansumislilassaisiugiunasduiuniunsinguiildludinuses1iu Uszneudenisyauusgi

nuleuarliifeyadiudn nsussensynandnuvar msyaiaiesiiaula Besiiduanuveunazusndndy
duimesusazau sufansuansanudaivluFesily Snisiauinuenisyn n1sils Mgty wazns
Weurg BBy sanig

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing-through integrated methods.

an. 102 awdanguluuiunmedany 3(2-2-6)
EN 102 Social English
Andunisyanaznisdeuvssloanagdruiud 19 duused i emsdugduiusniedeny
miLLaﬂLU?HIEJWEijJ‘Ja mMsFeuiisy wagn1sesuneanuAnietuEowing 1 luusunmedanuuazgsna lng
yadunmaiawinegmsefusewaznisiiaus mawmeluladuarauAnaseassa
Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.
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an. 103 AMedanguluusuvaina 3(2-2-6)
EN 103 Global English
ﬂﬂNuﬂ’]i‘UiiEJ’]EJU‘i%ﬁUﬂ’]’iﬁ]ﬁﬂ&ﬁ%gi’]ﬂazLgﬂﬂﬁﬁUﬁHu waghanInuAniuisIuEinany
Hueg n1svhanu wazuseiutlymiluszdvanna Tngsatiunsimuninugnsdeanssenineimusssy way
msfeanstulanfda Fadfronsdunadiodan
Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication

skills and digital communication skills, which are vital to becoming global citizens.

NEUAYPYIUININNBLAVAN (15 ein)
an. 011 finwensAniiensisousnaondin 3(3-0-6)
GE 011 Thinking Skills for Lifelong Learning
Vgud aNNsYeINsAn Wwinsaneg 1 duszuy Rnlunsaadidining nsAnad1eassd n1san
1A% N5RRdLATIEA N13RauATen Tudainsdeulerufnuandenedasdiennudaiivanzauly
Uszgndldluiinusedniu msvhaulaznisiseuinaendinlaegeiiusydnsam
Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning

an. 012 enudunadlosludipunaryususzninassme 3(3-0-6)
GE 012 Citizenship in Society and International Community
ANuYINY AUdNwAE 3B Wi aasuiinveuvesnsidunaiiesiia ludsaulne denslan uas
SanuAdvia ieuflazuiusuileny smiugBuldogsiarugy sufediviunsiaturessadulm 4 lu
Fepu i 03095UN19LUE punUatvesu unwindeuiissinanediauazn1svhau nasnaunszminly
anudAreIntsadeauuiioludausedueing q Aanuuwandramemusssy
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global society,
and digital society, with ability to adjust and live happily with others while keeping abreast of and
adapting themselves to societal changes which may affect livelihood and working life; awareness and

cooperation at different levels among people of diverse cultures

an. 013 wialulaBuaruianssudioounan 3(3-0-6)
GE 013 Technology and Innovation for the Future
UMW WuIAn Msdvinniy wagmsusuiairiunsiasunlasedlaneunan saufisnsuszendld
waluladuazuinnssusiudng o Wesaudunisuarsnanug msvaunaunmdisludseualioln ns
widamiintuluindsys Tusaymsvhauesadiassd manssnuvesmaluladuaruianssuiiddenis
Fuidudin dau uaziasugia naenaudnuinslivsslovinaznmsduaseminddunadyaniiinen
wialuladuazuinnssy
Concepts, roles, awareness and adjustment to changes of the future and applications of
various types of technology and innovation in knowledge acquisition and improvement of quality of
life in a new normal society including ways to solve life complexity and challenges, and to enhance
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creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation

. 014 guvsnwLATguANIELiledIn 3(3-0-6)
GE 014 Aesthetics and Well-being for Life
ms3indates nslidiniinuesiosniseduinuan IdmnuAnassassdlunsainaninuguany
qun3snmanaufals Aanssudunuinis wazfiun $wiiuesualnues wagI1EUANE SN
AUYDUVDIAULDY
How to live a meaningful life through various types of arts, recreational activities and sports;
new perspectives for aesthetics of life that influence one’ s mind and how one may plan a path to

success from one’s passion

an. 015 Fmganarnududusznoumsuazanuininistu 3(3-0-6)
GE 015 Entrepreneurial Spirit and Financial Literacy
Audnwazfiddylunisai Seigaraunsdufuszneuns TaewunsAauuuidives Ussnause
nMsianuAnaiieassd warmanaanlenalunmaSuuasdiiuianiseselinusssuuazaiosssu fns
Jnnsuazsinaulanianisiueseiuseansua ﬁama%’mmimﬁﬁuﬁwq ARALALNITAINU SN
og19898u e diannsathuasvihnuduiitlfesnaiiussavine seud uasnddndulaviudemnnisal
The development of character traits that are vital to cultivating an entrepreneurial spirit, with
an emphasis placed on how to think like an entrepreneur, opportunities to start and run a business
with on the basis of ethics and moral grounds, how to effectively manage and make financial
decisions, personal financial management and investment, including sustainable development,
effective leadership skills development, teamwork, bold, prompt and well-informed decisions-

making

Y. UUINIVUANIL 99 NUWAA
NHUYILNY (36 IENN)
an. 014 mwdangudmiunisieuslan 3(2-2-6)
EN 014 English for Exploring the World
WA nasalunsseud wasdrsaanuduldvedlan wu duwinnssy duluusssuway
wwauAn TnenseukasdsunudanguuaznisldineluladusznaunafeuditslusazuoniesFou
sviEnvinuedunsiluazyaluanunsaifivanuaisainniadouifemueduiesUfoinimieniun
A competency-based English course that focuses on student-centered exploration of the
world through the use of English language and technology. Reading about a variety of topics provides
a springboard for tasks both inside and outside the classroom. Students are equipped with knowledge
about the world especially about its different cultures, peoples, and ways of thinking. Self-study
learning in a language laboratory will allow the students to improve their listening and speaking skills

in different situations.
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ueA. 150 mﬁam'ﬁl,ﬁyméfml,azgﬁﬁﬂﬁ?ia 3(3-0-6)
CA 150 Introduction to Communication and Media Landscape
wqwﬁé’humﬁ%ﬁ AYINMLNEYRINITARENT NIEUIUNNTADENS Ustinnvesnisdeans wazHil G
dolutiagtu sulufsunummsdeasludsny nanszvuvesnisdeansseden uazunliiuvosnisdeans
wazdeluaunan
Examining communication theories, the meaning of communication process, types of
communication, and the current media landscape including the role of communication in society,

impact of communication on society, and trends in future communications and media.

uaA. 151 miwumiuﬁmmimsuasmiﬁwLauamu 3(3-0-6)
CA 151 Public Speaking and Presentation
nsnalufiansisay wazmsiiausau Taensldnadanisye didies szdun1w Mwinmeuae
Wnna LLaz?%aiJﬁzﬂaUSLumiwﬁﬁmmsamﬁmmﬂizmﬁuazﬂduLﬂmmmaamiﬂﬂLaua
The skills and techniques of public speaking and presentation. How to prepare and deliver
effective presentations, using appropriate speaking techniques, voices, word choices, body languages

and gestures, and supporting materials.

ue. 152 peufiaweinsiinuaznisdasonimadeul 3(2-2-6)
CA 152 Computer Graphics and Video Editing
ndnmslinuedesaoufinned gunsal damudszneusg 1 Wsunsumeufiamesiugudmivay
Umaaansluniseenuuunsiin wdn Lazdnsiednle
Principles of computer usage, equipment, various components, and basic computer programs

in graphic design, production, and video editing for communication arts.

ua. 153 euilugiusuuseauaadinuazdoansudls 3(3-0-6)
CA 153 Fundamental of Broadcasting and Streaming Media

1ATIAT19 ADTUNIN UATAMENYULURIFDAUUTIALARAR AT RART TS JULUUVRITIENIS

=

29AUTZNIUIDITIENITUABTUTELAN imlﬂﬁaﬂwsimwﬁu?iaﬁzqLﬁmagaiﬁ‘ma FegonndoInulaNIsI &AL
WiSEENa N15iles walulad wasTmusssy

The structure, status and characteristics of broadcasting and streaming media as well as the
format of each type of program and distinctive elements, media and digital literacy in accordance

with the social, economic, political, technolosgical and cultural dimensions

uA. 154 ﬂ’liﬂl’WEJﬂ’]‘WLﬁ@ﬁ’mUi@ﬂLLﬂﬁﬁé{ﬂLLa&’ﬁaﬁﬁ%Nﬁﬂ 3(2-2-6)
CA 154 Photography in Broadcasting and Streaming Media
mseenmils drudseneusing q veendesdasia laud gunsaliedy madansaioamis mslduas
ﬂﬂiﬁlﬂ@ﬂﬁﬂi&’ﬂ’émﬂ'lw Lﬂ'/ﬂ\llaﬂ'liﬁ’]EJﬂ’IWﬁLu\‘l’m?dilaﬁ’liiJ’Ja‘Uu
Still photography, various components of digital cameras, lenses, accessories, techniques of

still photography, lighting, and shot composition for effective photography in mass communication.
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ue. 155 W]ﬂﬁﬂﬂ’]'ﬁﬁ\lamﬂ’]uUiaﬂLLﬂﬂﬁé&LLﬁ%%@ﬁmguﬁﬂ 3(2-2-6)
CA 155 Broadcasting and Streaming Media Production Techniques
mﬂﬁﬂ%uﬁugmmimamwmi UixmmngﬂLLUUﬂJa&Lﬂ%qﬁa Qﬂﬂizﬁﬁhﬂ 9 Tunsuansien1smis
gnsyeidss Inglnsvied wazseniseeuladl
Fundamental techniques in program production, types and formats of various tools and

equipment for producing radio broadcasts, television shows, and online programs.

u. 156 msdedunisaseassdidom 3(3-0-6)
CA 156 Storytelling in Content Creation
nsldinaiamsienSoafionuusenunadnuazdoansulle diudesd am uwazides salddanis
afeasidlasades audnuasiinisivesdendl msldiunumitasyssaunsalseudlunsaieasse
Foud sufamanesmusaiu madenasidemn madniinses warfsganduit e
Storytelling techniques for broadcasting and streaming media through words, images, video,
and sound, including creating storylines. Utilizing imagination and personal experiences to create

stories, including topic selection with analytical thinking, and captivating stories to audiences.

uel. 157 ﬂQWM’]EJLLa%]%EJﬁﬁN%E] 3(3-0-6)
CA 157 Media Law and Ethics
ngvane ngssldou uazelessauiendostudemnavu wethluussgndldlunsiaunandely
sULuusng 9 isludnuasdoduin uardesoulad sulumsevinidsmnuddyesdnsiainmes
Uszrnvuludeinavy uazunuimesdesnavuludinumugaasioniudeuly
The laws, regulations, and ethics that control the media. The legal framework that protects
the rights of the press and the public, as well as the ethical principles that guide the practice of

journalism.

ueA. 158 ﬂ’]iL‘?JEJ‘lJUWSWEJﬂ’ﬁ‘UITJLLagﬁﬂiﬂaiuganaﬂLLﬂﬂﬁﬁﬂLLagﬁaﬁﬁ%‘Mﬁlx‘] 3(3-0-6)
CA 158 News and Documentary Writing for Broadcasting and Streaming Media
Msideuunyn asei ansaAdewnluguuuuing q Wemeunsludoingnszaeides Inglnsvied
wardeoaulal nelinana3usIIULATAITHIUTIUUVINTN
Crafting news scripts, documentaries, and news features in various formats for broadcast on

radio, television, and online media, in accordance with professional ethics and principles.

ue. 159 ANS0eNLUUASNETIFNUNEnde 3(3-0-6)
CA 159 Media Production Design
wAnfiug Ui unITUIuNsasasIFuNRARTenTIng sl wasidewluguuuuidleuy
doooulay veludsqunismaniuarludunaiadunisudalasannsateneauuanufasenisldamy
Qe TG
Fundamental concepts in the creative process of radio and television program production,
as well as video content for online media. Explore both the aesthetic and technical aspects of
production, developing skills to articulate program ideas and creative production that align with

current trends.
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uA. 160 NSWHUUNTIBAITUUAY 3(3-0-6)
CA 160 Scriptwriting for Entertainment Programs
wdnnswazmadiansiBeuunsensinsimd wazsiemsinlevudsansuils Al em it
a¥aased Agannuadlanasanuaulavesrumunszuadoy warannsooonuuuiomseniniients
Tawanuls viarfiomanaamumiudesnsvesgnénldesadsassduasiifedy
The principles and techniques of writing television and streaming video scripts. How to create
entertaining scripts that are both engaging and appealing to target audiences, as well as how to

design scripts for product placement or marketing campaigns in a creative and sophisticated way.

nguAYNANITAIU-TIAY (45 wiqehin)
Wd. 121 madugdaiiusenis 3(3-0-6)
BRS 121 Program Host
madugandusienisussianeng 1 ﬁdi?ﬂﬂ’]iﬂﬁzﬂ’;’mi F7N150ULIN wazsIen19917 Tunday

suuuv Anvinwensléides nnseenides waznsliimedaiiiesjutulisngiunsldaiulusenisusaz s
WUUREIgnAaILAziinmNIN

Program hosting skills across diverse formats, including informative, entertainment, and news
programs. Emphasis will be placed upon pronunciation and voice techniques to ensure accuracy and

quality tailored to each program type.

. 122 NSHANIIBNNTINGNTEBLEES 3(2-2-6)
BRS 122 Radio Production
Jvdunou . aeuls ue. 155
EﬂLLUULLaz‘USb’Lﬂ‘Vﬁ’]EJﬂ’ﬁ ATINLRUNITHERTIZNTT NMSWIUUNTIENT NISHTEUNITNERTIEAT
miﬁwLﬁumimﬁmwmﬁmﬂszmaLﬁaa%uﬁugquizLﬂmsiN 9
Radio broadcasting program production process, starting from program planning, scriptwriting,
to program execution. Practice in basic radio program production across various genres, focusing on

content that is beneficial to the audience.

WE. 123 mmé’aﬂqmﬁamumamLLﬂﬁﬁ?TﬂLLﬁxﬁ@ﬁﬁ’%mﬁa 3(2-2-6)
BRS 123 English for Broadcasting and Streaming Media
nsldaudangudmiudoing nsvied uazdeaniuils dwiudomavy
The use of proper and effective English language in radio, television, and streaming media.
The different types of English used in these media, as well as the specific grammar, vocabulary, and

pronunciation that are required.

a a = a o ¢ a 4 S a
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wd. 124 ﬂ’]'ﬁ%ﬂﬂ’]'ﬁﬂﬁ]umuﬁii’lEJﬂ’]iL‘TNﬂaEJ%é&LugE]UiEJWLLﬂﬁﬁéﬂLLﬁ%ﬁ@%Nﬁﬂ 3(3-0-6)
BRS 124 Strategic Content Management for Broadcasting and Streammg Media
waﬂmiu,awLLuwnﬂumw@miLuamLﬁmﬂaSwﬁamiuaauawLLﬂamLLauaaamum MMTUATITA
;}zjmmmmmﬂmma ﬂaqwﬁmimaLLWiLuamLLauﬂ’mJﬁyLmumaLuam
Principles and guidelines for strategic content management for broadcasting and streaming

media. Audience and target analysis, content distribution strategy, and content evaluation

. 125 wadansldnuanile 3(2-2-6)
BRS 125 Broadcast Studio and Streaming Media Techniques
Juaduneu . @aula ue. 155
AnuFiinsvirnuvesgunsailuagileingnszaneidsuazinglnsim uaznisaniuflesonis
nsmuau maudlutlamn nisindeudne msfiais wasdouusLgUnsaisng  Tuagile
Engaging in hands-on training for operating equipment in radio broadcasting, television, and
streaming studios. Acquire skills in producing, troubleshooting, relocation, installation, and repair of

various equipment in the studio.

. 126 msdsauualiiuguilnavudoooula 3(3-0-6)
BRS 126 Social Listening
wnltfumgAnssuvesiuslnansdosouladuuuiFealsl uazismsiinseving e luuszgndld
Tumsvhdslutesnsesulatd visudlailaym uazeglunszuadnuosulad
Trends in consumer behavior in real-time online media, along with methods for analyzing

outcomes and current online social trends for online media content creation and issue management.

ma. 131 NINANTIBNI5INIVA 3(2-2-6)
BRS 131 Television Production
FtaRuneou : aauld wa. 125
wAnTen1sInelnsimilussuuiiva duneunisuanents nslémadanisaieneniiossai
mmzamﬁ’ugﬂLLUinmmazmﬂiuiaﬁimﬁmﬁﬁgmams@awm’i%é warsemaiieUseleviansisae A
anaazidulssloniiulsuansaensuivanmdnuasvgiauaz musssy
Exploring the production of television programs in the digital system, encompassing the entire
production process and storytelling techniques tailored to diverse program formats. Engage in the
creation of both commercial programs and those serving the public interest, with content designed
to hold value and benefit the audience while aligning with the social, economic, and cultural

landscape.
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Wd. 132 nsAnwLdEnduUTeRuRaR A LA deanTuils 3(3-0-6)
BRS 132 Broadcastmg and Streammg Medla Insnght
Ansziuarinndiiemmedeusenunadiuardensuil IHLNQJNLGUQWWNSUEJLLawﬁE]ﬁ’lﬁTimu Y
UFUNVNIAUAIAY LATHAa 19409 was TmusTsy
Analyzing and criticizing broadcasting and streaming media content in terms of both

commercial and public media through the lens of societal, economic, political, and cultural contexts.

WA, 133 58519 181518N1553798198519855A 3(3-0-6)
BRS 133 Creative Reviews on Streaming Media

aiwaiimwamisnamawaﬂmmavLﬂwmaﬂmﬂuammmm ﬁ@ﬁ@]illllﬂ aaaauia d ATLAN
LLﬁ%UiWIEJGUuGl@Ej’iUﬁ’]i

Creating reviews in line with the principles and benchmarks of the media streaming and
online media industry, ensuring they provide value and benefit to the audience.

Wd. 134 nseenuuUaisasIAdedouinnsy 3(2-2-6)
BRS 134 Creative Design with Innovative Technology
N150NLUUNANUNINAUImAansTauiumalulag Artificial Intelligent wiauussendldiunis
A59ATIANAY
Designing media works utilizing Artificial Intelligence technology and applying this method to

the creative process.

Wa. 135 nsUsENEUTIRARIUUTORLAARRLA AoAR LT 3(3-0-6)
BRS 135 Broadcasting and Streaming Media Business
nagnsnIsUsznavssinde AudnwueiiAndestugnamnssudeusonunadnuazdeaniuils T
FeuleafuwunAagunisnann mﬁ’]\‘iLLNuéj’lumiﬁ’lﬁjﬁﬁ]ga mﬁLﬂiﬂzﬁﬁaLLazﬂEjMﬂWﬂmEJ mﬁmi’lzﬁﬁj
udady msvmlenianisgsie uazmsilesgiviundiiedos
Media business strategy, relevant perspectives in the broadcasting and streaming media
industry, linked to marketing concepts, media business planning, media analysis, target audience

analysis, competitive analysis, business opportunity identification, and relevant contextual analysis.

wd. 141 winnssulunisieans 3(3-0-6)
BRS 141 Communication in Innovation
nagndnsliutmnssulunsdeanssunvumeluladlmifegaussadsngg iloadanuldiuiey
yamseann aernuduiug uasnsidusmiugialddmidelunsyuiunsieans
The strategic use of innovation in new technology- based communication. How to use
innovative communication tools and techniques to create competitive advantage and build engaging

relationships with stakeholders in the communication process.
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W, 142 Wonuvinwe AUk ey 3(3-0-6)
BRS 142 Broadcasting and Streaming Media Master Class
Answsiuszinulam wulfn sufwansenuauiauIN1sLarANuUdsuLUawssyauniinia

]
= a a

wazuuAluUsziuiinala simusinuglumssdasmonsingnszanedes Inglnsvimd wazdoaniud
NnfdmngyluivInlaoiunsinyiinszsidunsding

Analyzing issues, concepts, and the developmental and transformative impacts both at
regional and international levels. Developing skills in radio broadcasting, television, and streaming

media production, guided by industry experts concerning case studies.

ma. 143 nsfinuduusenuaaRuasdoanuils 6 (0-40 - 6)
BRS 143 Broadcasting and Streaming Media Internship
Ao : TnAneduli 4 TulU wesimbefnavadlunegiviansiu-diiy
warIIEITMRNIZAU-TeN laitaendn 36 nuUlBfn
n1sRnuvesin@nwivan iingnszanedes an1ilinglnsied dUsznaun1IesAnsHEn
ensf1udeusoaunadiwazdeaniuds lunadeugaiienoudiianisfne wWolidndnud
UszaunmsallunsufuRaumunisndnnazneenisenis lnetdndnwags oavinsenulsenaunisinemuy
waz/vie AnviduaiinistundanguiifieaivassdlassnisdiSamsine saiavegaeldmaivam
uagn1sUsEiiunavesenI s iU nwsmfuminenunsuen
Participate in a student internship program with radio and television stations, broadcasters,
or organizations engaged in media content production for broadcasting and streaming. This practical
experience will be gained in the final semester before completing the academic program. As part of
the internship, students will be required to submit reports and/ or conduct research, applying
theoretical concepts to create successful projects. This internship is conducted under the supervision

and assessment of the instructor in collaboration with external organizations.

md. 144 TasamsiameiumMeusonuAasnLasdoansuils 6(4-4-6)
BRS 144 Degree Project for Broadcasting and Streaming Media
Ao TnAneduli 4 TulU wesimbednavadlusegiviansu-diiy
warIIIVIRNIZAU-TeN laitoendn 36 nuUlBAn
nsimguiuagndnnisiiFousnasdeu juAii oadeassduazadnnacny Tuguuuuienisi
sanane Tasdndsfanduitving uasdesmanmameuninany ilugnsahatemliaenadostuuiun
wndeu fannsailuussgndldlilugnannssuindn
In this course, students will apply theory and disciplines they have learned throughout the
curriculum to develop a creative degree project in accordance with target audience, platforms, and
social contexts. In addition, the project should serve as a steppingstone for their future career in the

broadcasting industry.
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naAYANIZAU-LEDN (18 RiUwhA)
4. 221 madugusenieeng 3(3-0-6)
BRS 221 News Anchor
sAuneu . @euls avd. 121
msfuduszniennileandn msduuseiiugn msdiFes wazmsiaundiuyadnam Taoieds
33055TULAZATIUTIRAMTINTIdenndeiudeusenunainas doaniuds
A professional news anchor presenting news content with accuracy, fact- based, storytelling,

and proper stage presence accountable for the principles and ethics of broadcasting and streaming

media.
md. 222 nsasenmnsiinedoulmn 3(2-2-6)
BRS 222 Motion Graphics

Ftdunew . @auls ue. 152

nseenuULLazas s Ainadeulidiesulnsved way aaa:u&fl,‘wmm\i 9 F S udueanuUY
11J'«Jummimiﬂlﬁi’ﬂuaama 9 AALUTLATUADUR UMD LiEJ‘lJiﬂ’ﬁﬁi'Nﬂ’]‘WLLUU‘VN 2 416 uay 3 ¢ L‘Ua‘EJ‘L!
EULL‘LJ‘LN’]‘Lm’]‘Wﬂi’]WﬂLﬂaaulﬂﬂmmﬂgﬁﬁmUmiu’lLﬁ‘ua

Designing and producing motion graphics for television and various new media, from the
initial design phase to their application across different platforms, utilizing computer programs.
Learning to create both 2D and 3D images, adapting the format of motion graphics to suit various

presentations.

W 223 nsadassdiomethaiumenisal 3(3-0-6)
BRS 223 Creative Realtime Contents
nspenuUULAYadsasIdidemeg i nsallud oeeulad wiouldmaluladsiudunis
adreassiiion

Designing and creating timely content for online media, utilizing technology in content

creation.
Wd. 231 nsuansarAsingyiAy 3(2-2-6)
BRS 231 Acting for Television Drama

Lmﬁﬂﬂmmmﬁugwuﬁ’jﬂugﬂLLumJaammjm mseenides #an e MsAaauy Ll
unumveInsians tnganansatluussgndlflunsiaudumsmiunmtanaiienisudnasasingiem
wasdTdvnsdeaniuis

Exploring fundamental performance techniques, including speaking, vocal expression,
charisma, posture, and interpretation of drama script. Apply these techniques to television drama

and streaming media series production and directing.
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. 232 NSHARTILNITNOALAER 3(2-2-6)
BRS 232 Podcast Production
defuneu : gauld wa. 122
ANIHANTIBAITNEALATH NTINUHUNITHAN NSeBNLULLHEM Tuiindes fasedes audens
wauwsensneaLaad Tagthanuiuasinueliussandldlunsinudeldesossienswonuaas
Navigating the podcast production process, from planning, content design, sound recording,

editing, to distribution. Apply acquired knowledge and skills in the audio media field of podcast

production.
Wd. 233 NS THUUNALATINTIIFY 3(3-0-6)
BRS 233 Drama Script

nsilsuunazastnsimitazdidnedoansuiis Tnowiunmsduaindoya nszurumsAnaiieasse
nsld3umunns Aauslumsdioneadessm mslénwivanzay wazasnndosiunguitmmne

Crafting scripts for television dramas and streaming series, with a focus on thorough research,
the creative thinking process, imaginative use of art in storytelling, appropriate language, and

alignment with the audience's needs.

Wa. 234 NINANTIBNITIUITUULANOUATS 3(2-2-6)
BRS 234 Virtual Studio Production
rdsduneu - @ould ue. 152 waz wd. 131
wansenstnsviemdluszuuiadiousss vdnmsfiuguvedlsunsumsudnsemsinsiaiiaiouass
mMsadnmnsfinadioussa 2 38 uag 3 ff nsadenimedeulm nsdeunmluszuulasun@d msdn
WALANTINOIAUTENEUANILIIUTIENSINTYiFULETouaTIUTZLANGNN 9
Producing virtual reality television programs, focusing on the basic principles of program
production in virtual reality, 2D and 3D virtual graphics, motion graphics, overlaying images using

chroma key systems, and visual elements in various types of virtual reality television programs.

N, 235 MIHARTIENNTURNAD LT 3(2-2-6)
BRS 235 Field Production
FsAuneu : geula ma. 131
AsnansIensinseduenaniud sesenisdonndeduarsieniai elstlevdaissue
MsRLLAzTEYElATING TuRBUNMSHARTIENNS WAdALazRaUzMsaNenenEes WuNsAnLaz
mMaia e sTiaieassd wanlvl fane uasivsslomiiodSumsuasdmilag s
Hands-on practicing of field production, encompassing both commercial and public interest
programs, project planning and presentation, production process, as well as the art of storytelling.
Emphasis is placed on fostering creative thinking and the development of programs that are

innovative, new, valuable, and beneficial to both the audience and society as a whole.
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Wd. 236 NsEsansiede 3(2-2-6)
BRS 236 Mobile Journalism
AsAuneu : aeula uaA. 156
nsvirndeinsAniindsudl wadanisldaulnsdnifiedelunszuiunisaievih dade uay
IWBUNSHuTaIadeing q TneBandnasesTIularaTTe UL A SAEANS
Exploring mobile journalism, emphasizing the use of mobile phones for news reporting,
editing, and dissemination across various media channels while adhering to the principles and ethics

of journalism.

NG 237 ;:iwamwmiam%uﬁﬁ 3(2-2-6)
BRS 237 Streaming Content Creator
ﬁ%ﬁﬂﬂﬁﬁﬁLﬁlaﬁﬂﬁﬁ33N7u§@ﬁW§MﬁQLLUUﬂiU’NQ§ ﬁgmm'ﬂigmummﬁm Lﬁ@ﬂ%ﬁ’? L‘ﬁf@ﬂﬁﬁ\‘l 15317
Wauuvinwen1suaauazdnaualasligyanaifien TneldunisildusiniugSure aunsadesenlignisasng
eldlugshedoaniuil
Creating informative content through comprehensive streaming media, covering both on-
camera and behind-the-camera production processes, while developing the skills to produce and
present as a One-man Streamer. Emphasis will be placed on audience engagement and the potential

to evolve into revenue generation in the streaming media business.

Wa. 238 WANANIIMY LTI UAIY 3(3-0-6)
BRS 238 Investigative Techniques
F1sAuneu : aeula uaA. 156
vaninasiLazmalanaidournuaznsdetnndednlulssiiunmadies iasugio danu Tus
VOIUTUTEVAIU dOUAIU VTUTRAIN N1lANSNITLTITULAZ ITTUTUTTULATIVITN
Criteria and techniques for writing in-depth news and investigative journalism on political,
economic, and social issues, from the perspective of investigative news, inquiry, and interpretive

reporting, under the principles and professional ethics.

Wa. 239 N1300NLUULAILAZAUAT 3(2-2-6)
BRS 239 Sound and Music Design

Ufvanslidsanarauniludeaniufs iodoansuazaievendessniiidesnisiiauessi
a¥assd wngaufunguilnsfidenndesfuaninnisaimadieuias Tamsssy dhulusunsuaeufiames
Jaiasiens laiasents masUsznousens sullufinshadenlavans “]

This course focuses on the study and practice of sound and music design for streaming media
to effectively communicate and convey narratives in a creative manner. Emphasis is placed on the
appropriate use of sound and music in relation to target audiences, as well as social and cultural
contexts. Students develop audio works through computer-based programs, including program

jingles, title themes, background music, and advertising spots.
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wd. 241 UINNTIUNITIDNUUURIN 3(2-2-6)
BRS 241 Innovative Set Design
deauneu : aeuld ue. 152
nseonuuuanludelnsiial lasUszundlduinnssuuaslusunsuaesiamesnisesnuuvarislysl
AflsdeTnguszasduaznguidminenasnaunseuiunsiansenisingviad
Designing television sets using innovation and modern computer-aided design programs,

considering objectives and target audiences throughout the television program production process.

e, 242 NSNANIIUNITALAT 3(2-2-6)
BRS 242 Drama Production
F1sAuneu : aeula ma. 131
AnwosdusznaunaznIzUIUMIasaTIAazasinsiml uazd3dnedeaniutia n1sAuRuATHER
N13AIAUAITUAAS N1TATAUNIN NITAIAULEN N1TARLADNTNLARNY N1T9DNLUVIUATI N1iAuAal
nsdinste aslouftRuasnAnnanuiinfeumeunsliseduionin
This course explores the elements of drama series on television and streaming media and
their production process. Emphasis is put on producing, directing, camera and lighting, casting,

production design, and editing. Students will produce a TV drama series at a professional level.

A. MUINIYUABNLES 6 Mienn
thinwazdendenFeuneivduiilnaouluuvninerdonsamn lsidosnin 6 wihedn vieldenEoy
Tumeindsoluil
uel. 550 MSUSMSIVNTUATIAL 3(3-0-6)
CA 550 Integrated Academic Social Responsibility
SEU3NTINLATINTUSMTIVINSUAYL LKA AP lUgULUUANG 9 WU n1sliAUTne Mseusy
mMsdaUsern msdaniienn uasnsdafanssusng 9 Ainsysannsdeeinginssuiunssouns
#oU 115998 wavn15viyUnsAaly Tnusssy
Learning various forms of community and social service project management, such as
counseling, training, organizing meetings, hosting seminars, and conducting integrated interdisciplinary

activities with teaching, research, and cultural preservation.

md. 500 Ingnsraneideuaringnsviadifiedsay 3(3-0-6)
BRS 500 Social Broadcasting
anuddguesdeingnsznsideaasinglnsiminaenaudoadelmivndudelunsiaungus
sussAlAnausiuiienng o Tudiny aaensuiFoudfeunumvesingnszaedeayinglnsiiad uazde
arfelmififinaderuasnimnivesssne
The importance of radio and television, as well as new media, in community development,
advocating for collaboration in society, and understanding the roles of radio, television, and new

media that contribute to the progress of the country.
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Wa. 501 378N13AW 3(2-2-6)
BRS 501 Sports Program
malla 35015 wALNTLUIATNEATIBNITAMUTELANAN q n9ingInsiimd uazd eanTudle
NMS@EuUNTIENISAIv NsasassasuuuuTensiivngauiuingUszasduazngudming
Techniques, methods, and production processes for various types of sports programs on
radio, television, and streaming media. Scriptwriting for sports programs, creatively crafting formats

that align with objectives and target audiences.

E. 502 NFIANIINFANIAAUNT 3(3-0-6)
BRS 502 Music Festival Management
NIZUIUNTITINUNY N1TALTUUMANIaAUAT IﬂEJﬂ’iE)UﬂqmﬁgﬂLLG\ILLu’JﬁﬂLLazﬂé}ﬂﬂ’]iﬁlug’m
Taudunadauaruszaunisaiannnsdifnwiiemuinuedsnidulunisdanumnanianuns Waunis
BONKUULALIN LKA DUl oAU N¥ENI3I9UNY TTNwen1sdan1saiiluay Winven1sdoans Winvenis
Usganuau vinwemauidamn uagvinsensfnlinsgilugnanvnssuausd mavieadie) wagaudiiuy
The process of planning and organizing music festivals, from conceptualization and
fundamental principles to techniques and experiences from case studies. Emphasis is placed on
media designing and planning, event management, communication, coordination, problem-solving,

and analytical thinking in the music, tourism, and events industry.

Wa. 503 nsURURNISIMANIaAUAT 3(2-2-6)
BRS 503 Music Festival Workshop
NN ULAZANTEDNLUUINY NITIANINTNYINT milﬁaﬂamuﬁuazmqL’Jmﬁmmsau A15IANT
Aaduwarn1swand N13IANITAIUNITARIALAEUIEYIFURUS N15TRNIsAuANUUasndeLazguanIde
mi%’ﬂmié’mmiﬁuLLazmﬁﬂmsﬁm%ﬂLnﬂé’aummi’mqﬂizmﬁuazL:{’]mmwmmu\ﬂumsﬁmaﬂuﬁ
Planning and designing, acquiring resources, selecting appropriate venues and schedules,
securing artists and performances, overseeing marketing and public relations, addressing safety and
health aspects, managing financial matters, and handling environmental concerns— all aligned with

the objectives and goals of music festivals.

. 504 esuazamludesivads 3(3-0-6)
BRS 504 Sound and Visual in Contemporary Media
ssAUsEnevvuvaluladidssuarnmmilodelminugaats nsoonuuu @enldidsauaznimiile
Uszandldlunisaadomdmsudell
Audio and visual components and technologies for contemporary media. Designing sound

and visual elements for content creation in new media.
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. 505 18N8 DUTLY 3(2-2-6)
BRS 505 Horror Program
a9AUsENBY 35015 wiallafiiay N1saneyin n1sdnde sauluinisadiqunseamansniennudes
AUATUTENDU LAZNITUIUNTNANIIENITAEDIVIYUTELANGY LﬁaLNSLLWiMW&ﬁ@?%qIMiﬂ'ﬂﬁLLas?‘ia
anFuile
The elements and techniques used to create horror content for television and streaming
media. The different types of horror program, the history of horror content, and the role of sound,

music, and special effects in creating a sense of scariness and suspense.

Wd. 506 NN99ONLUULATDINAINELAZNNTUAMT 3(2-2-6)
BRS 506 Make Up and Costume Design
DONLUUNITLAINIBUDINDNT Unians Aadu a1 LLazﬁﬁﬁNmLﬁuawﬁﬂmami?iaaﬁmasuu
sufseenuuunsussilmnzaufuyadnveudazyana msldinedafiavlunsudaminazesniuy
i3osumengluLILNLAE
Designing wardrobes for hosts, actors, artists, celebrities, and individuals working in the mass
communication industry, as well as creating makeup styles that complement the personality of each

individual. Employing special makeup and costumes for the fantasy genre.

Wd. 507 SIUA1TDINT 3(2-2-6)
BRS 507 Cooking Program
el 3313 wedafivay nsaerh n1dase wazNTTUILNSHARSIENNSEIMTUSEANA 9 e
wewnsadeing s wagdoandudia
Techniques, methods, special effects, filming, editing, and the production process of various

types of cooking programs for broadcasting on radio, television, and streaming media.

Md. 508 378N13815AR 3(2-2-6)
BRS 508 Documentary Program
wmadla 38015 119LE1T 09 WarnIzUILNTHERAITARUTELANANS 9 MedoTnglnsimd uazde
an3uils madeuunansad nmsadreassaguuuuansaiiu q Wimsnzauduinguszasd naugvs wazna
29NDINA
Techniques, methods, storytelling, and the production process of various documentary
genres for radio, television, and streaming media. Scriptwriting for documentaries, creatively designing

new documentary formats that align with objectives, target audience, and broadcast time.

Wd. 509 Fren5i0Tien 3(2-2-6)
BRS 509 Travel Program
wadia 33113 wadafiey n13a1evi Msfase wagnsEuIuNISKANIBNNSYBTBIUsEANAT
TuiRfivannvany ieweunsmadeinglnsimi wagdoansud
Techniques, methods, special effects, filming, editing, and the production process of various

types of travel programs for broadcasting on radio, television, and streaming media.
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Wd. 510 NIHaRIANIALe 3(2-2-6)
BRS 510 Music Video Production
WWIAR 18aNN1T wazmaliafugunsemanslunsnaaInlamas N1509NkUUNISNZENNITABUNS
e n13EneTese nsdndeilewmas waznslidendrtalunseunsiflewmas
Concepts, principles, and techniques in music video production. Planning and designing the

pre-production process, actual filming, editing, and utilizing digital media for music video distribution.

wa. 511 wanzluinusssuu szt 3(3-0-6)
BRS 511 Genders in Popular Culture
LUIAR AAsigiSeane wane e Anumainvanemane auiinnsuanseanmanalude
gontlaumg 9 warefuTeransznuvesdosaniausenudlaEounea
Learn and discuss the relationship between genders and popular cultures, covering topics
from the concepts of sex, gender, sexuality, and gender diversity, to the representation of genders

in various mass media.

M. 512 ﬂﬂiﬁaaﬂiLﬁaqmﬂwwL,Laszum’w 3(3-0-6)
BRS 512 Health and Wellness Communication
nsquaguaNvesyudifioliiannmdiada eludiueims Tnruinig nseeandidsneg
yaannw maguasensludesiu Tasidudesmandndemasufionisdeasludonssuandnuazde
Faueaulay nasnaunsdafanssudiuiludsngudmneniufanssutaneluuinendouasdsay
AMYUDAN
Learn how to take care of well-being to achieve a quality life, covering aspects such as
nutrition, exercise, personality, and basic physical care. The emphasis is on creating informative
content for communication in mainstream and online media, as well as organizing events to reach

target groups both within the university and in the broader community.
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BRS 513 Bodybuilding for Aspiring Artists
nsafndaiileseitnmseentidine msaiisaunaliituenme mssentdimeriiowsuain
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Building muscles through weight training, achieving body balance, exercising to strengthen
the heart and burn calories (cardio), consuming nutritionally appropriate food for muscle building
and maintaining an attractive, proportionate, and charismatic physique. This course is aimed to
prepare individuals for careers in the entertainment industry, including artists, actors, models, and

professionals, enhancing opportunities in the entertainment field.
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BRS 514 Voice Work Techniques
wadansldides nseenidudigndnesds nsunlviimsmneendes deunnsedluniseanides
Tt lafsanvagninsnnueinsUdade ey
Techniques for using sound, proper pronunciation, deficiencies in pronunciation, with an

understanding of the characteristics of enunciation.
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