wé’nqmﬁmﬂmamﬁ’msﬁm

#1913 INTATNATIALALNITATNUUTUADUWGLIULYRSTEAUAING

1. Yanangns

(nwlne)
(Mw1dang)
2. YUY IAZEIVIIV
Foihu  (nwlng)
(Mw1dangw)
Yoge  (nwlne)
(Mwdang)

3. laseadravdngns

(mangasva w.e. 2569)

aNgastmAmanIUain a1v13vIN5a3NETIALAENNTATIMUTUA
durlgiouigasszAuaIng

Bachelor of Communication Arts Program in Global Creator and

Influencer Branding

Tmamansdaudin (MsadeassALaznIsauUITUABUNgLeUesTEAUAING)
Bachelor of Communication Arts (Global Creator and Influencer Branding)
uA.U. (M3a359aIAkANTATMUTURBUYIg LU TSEAUATNG)

B.Com.Arts. (Global Creator and Influencer Branding)

NANGAINIIVING
LHUNISANBILUUUNG
TNUMhENATINAReAANgRs 120 wiein
n. vndvAnwnaly 24 wiaenn
- NI BN Y 9  wene
- NFNIYIYIUINTTINYLINTIN 15 wein
V. VNNV UANE 90 wiaenn
iGHELRIG 24 mhgin
- N IaNIEAU-UAY 42 vuIene
- NHIVNANIEAU-LFEN 24 mhgin
A. NUINTVURDNLES 6 wlenn

4. g3 lundngns
A, nUINIVIANE NI 24 wein

NguAYIN1WIDINgE (9 iefin )

8n.101
EN101
2n.102
EN102
2n.103
EN103

wdein (Usseng-UjiR-Anwsienuie)

Amwsangeludinusedniu 3(2-2-6)

Everyday English

AMedanguluuIunvediny 3(2-2-6)

Social English

Mw8InguluvIunainag 3(2-2-6)

Global English
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NFUIVIYIUIN TNBLIWTIN (15 wiaefin )

#n.011
GEO11
#1.012
GEO12
#1.013
GEO13
fn.014
GEO14
#1.015
GEO15

vinwznsAniiensiSeuinasndin

Thinking Skills for Lifelong Learning
mmL‘Tflu‘waLﬁaﬂué’muLLazﬁqmu'ﬁwﬂNUi%mﬂ
Citizenship in Society and International Community
welulafuaruinnssufieeunan

Technology and Innovation for the Future
quUYIEAMULaTEUAIEITieTIn

Aesthetics and Well-being for Life
Imgaaeududusznounsua At

Entrepreneurial Spirit and Financial Literacy

. RUINIBURAINIE 90 RUWAA

AaNABILAU (24 RUWAR )

Uue.051
CAO051
UF.052
CA052
UF.053
CA053
Uue.054
CAO054
UuA.055
CA055
UF.056
CA056
Uue.057
CA057
UuA.058
CA058

ANUARASTNATIALAZANAALTIDDALUY

Creative and Design Thinking
nMstaSesetasvasAd s uLnanlosuRava
Creative Storytelling for Digital Platform
inFesilotlygnuseAvsuosmelulaflnidmiuatiowed
Artificial Intelligence Tools and Emerging Technology for Creators
A ladnuazngRnssuguslan

Consumer Insight and Behavior
nsHnUfUReanwuungIiin

Graphics Design Workshop
MsAnUG TR sHAnAeATVIa

Digital Media Production Workshop

saflvunazaled

Taste and Style
msvihenudlaguilnanaynisiladesdnueaulay

Consumer Insight and Social Listening

1 a v L 7 1] =Y
NAUIYUINIZAIU-UIAY (42 BUINA )

d@al.101
GIB101
d@an.102
GIB102
@o1.103
GIB103

nadudungouses

Being an Influencer
nsasauusURdulgLoULes

Influencer Branding
nseaauaznsasegladmivdungewees

Marketing and Monetization for Influencer

mhen (Ussene-UiUR-Anwisienued)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

mhefn (Ussene-UjUR-Anwimenuia)

3(3-0-6)

3(2-2-6)

3(2-2-6)

3(3-0-6)

3(2-2-6)

3(2-2-6)

3(3-0-6)

3(2-2-6)

mheAn (Ussene-UiUR-Anwisienued)

3(2-2-6)

3(3-0-6)

3(3-0-6)
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aan.104
GIB104
aan.105
GIB105
dan.106
GIB106
don.201
GIB201
aan.202
GIB202
aan.203
GIB203
dan.204
GIB204
@o.205
GIB205
aan.206
GIB206
d@ol.301
GIB301
dan.302
GIB302

nsanenmdmsudungieuwes

Photography for Influencer

msuans NslHides waznsedeulmsramedniuduiigiouses

Acting, Voice and Movement of Influencer

NTUFINIILAE A THAINY

Make Up and Costume
msaeenudiiusiuunuaduaziusudiilerudiiavedurigiouises
Fan Power and Brand Partnership for Influencer Success
MBuazngrEnedmIudungeues

Tax and Law for Influencer
nsasassaranumemalulaglygyiusshivg

Artificial Intelligence Powered Creation

nsUTINg Aavznisldides uagnmsiauiyadnandmsudungieuwes
Appearance, Voice Work and Personality Development for Influencer
nIALUUaIeNendaLarn1suIsLUUla

Live Commerce and Live Selling

NsaeasIAdugLeuasuANgy

Creative Influencer Campaigns
dunuMIasiwusUAYARadImMIUASILNS

Seminar in Personal Branding for Creator
dunumsiauLiuNauAIlomes

Seminar in Creator Portfolio Development

ngu3vIaNIEAU-IaEN (24 Midein )

=3

UNF

o

aan.211
GIB211
aan.212
GlB212
donl.221
GIB221
aan.222
GlB222

NNSA39YRINALHARAAIL

Channel Building and Follower Acquisition
nsnandeiionsasasImiemideseulal

Online Content Creation
nsivlavesesasnsidusuiuyuvuseulal
Channel Growth and Online Community Engagement
nsdeansiituindeusnedoya

Data-Driven Communication

AYUFBNSIUIBMANIZAU-LEDN SIUIUIULUTBENIN 6 Neis fenalull

3(2-2-6)

3(2-2-6)

3(2-2-6)

3(3-0-6)

3(3-0-6)

3(2-2-6)

3(2-2-6)

3(2-2-6)

3(2-2-6)

3(3-0-6)

3(3-0-6)

mhehn (Usseg-UfUuR-Anyimenuiag)

3(3-0-6)

3(2-2-6)

3(3-0-6)

3(2-2-6)

LAZLERNISEUNGUITRNIEAU-TRN 1 NGY VSOLABNISEUTIEIINTAIUNFLIV AN IZAU-LTEN
sdwulitesndt 18 wiiefin deialuil
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ngu3yBungLau®as (Influencer)

dan.311
GIB311
aoan.321
GIB321
don.411
GIB411

UfuRnsassassAuazimundunlgouees 6(3-6-12)
Creative Influencer Workshop

U iR sBuigreuwesioanin 6(3-6-12)
Professional Influencer Workshop

madufiformgnisaiauazuimsdes 6(3-6-12)

Channel Creator Mastery

e : Unfnwiivieinazauliesndt 60 niefia Inieinazaulusedvianizitu-deau
wae wzaudan litaandn 36 wulein waslinsamasazay (CUM.GPA) lidasndn 2.75

ﬂéﬂ%‘lﬁ’\ﬂﬂﬂ’]Uﬂ@Uquﬁﬂ%Lama% (Content Creator Internship)

dan.312
GIB312
donl.322
GIB322
donl.412
GIB412

dumegnisiudusznevininesiomes 6(0-35-0)
Pathway to Creator Profession

mqu?a'8umugﬁ'mam%wm'§wl,ma§ 6(0-35-0)
Professional Transition for Creator Career

ATRAIUIYTN 6 (0-35-0)

Professional Internship

naewme : dnAnwiivileieazaulidesndt 60 wilefa dwilefnazaulusiedvianizaiu-Ueay
waz wwzdwEden lilesndt 36 wileia wazilinsamaeazay (CUM.GPA) lidaanda 2.75

Ngu3YvINTUIMIBUNGauas (Influencer Management)

dan.313
GIB313
dan.323
GIB323
don.413
GIB413

lassuiewdmusungieuwesuazasiownes 6(3-6-12)
Special Project for Influencer and Creator

Tassnuuszyndsunsieansvesdurigioulees 6(3-6-12)
Applied Project in Influencer Communication

astnusdwiudurlgouwesuazaienes 6(3-6-12)

Capstone Project for Influencer and Creator

nuewg : dnfneiivideinazaulidesndn 60 wilefin Inileinazaulusiedvnanizdiu-veRu
uaz lawizduden litdeend 36 viaein

a = =) 1 a
A. UUINIYADNLAT 6 UUYNE

unAnwrzdeadoniseusedvdunlaasuluuminerdengavm lidesndn 6 wiiedn
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5. ANB3UNYSIEIYI
N, NUINIVIANE NI 24 Wi
NguIVINIWDINGE (9 enn )

9n.101  nwdanguluddnysedniu 3(2-2-6)
EN101  Everyday English

Andunislilassadafiuguuasdruniudanguiildluinusesifu Ussnaudaenisna
LLuzﬁ’]@luLﬁNLLaﬂﬁﬁijﬁ]Haﬁﬁu{;f’J NSUTTYIIUARNAN YUY mwjmﬁ&ﬁmﬁaﬂﬁ] Seafiduanuvounay
wswmdnduduivesisarau Tufnisuansnnudaiuludesialy Snaiauniinuznisyn msits s
81U UaN1TlUMEIBITIYIUINTS

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as
well as how to express opinions about general issues. Enhance language skills- speaking, listening,
reading, and writing through integrated methods.

9n.102  Awdanguluusunmisdiay 3(2-2-6)
EN102  Social English

Andumsnauaznsidoulstloauazduiuildiduysed wensilufduiusmedany ns
uanwasudoya maFeuifieu uazmseSuieauAnifeafuiFosing o luuFunmadsnuuazgsia lng
datunsiawyineenseduMekasnsiiaue muwmaluladvazauAnasassa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

Creativity.

an.103  nwdanguluviunaina 3(2-2-6)
EN103  Global English

HnelunisussenedssaunmsallaeseyseasBunativayy wazwannLAniuieTuTInAY
oy mavihau wazuszuiymilussdvanna Tnesgatunmsimuninugnsieansseninsiausssuuas
msfeanslulanddva Feddysensdunadiosan

Intensive practice in portraying detailed experiences and expressing opinions about living
and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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NFUIVIYIUIN TNBLIWITIN (15 wiaefin )

011 YinwgmsanilonsiSeudnaendin 3(3-0-6)
GE011  Thinking Skills for Lifelong Learning

VU] 1ann138IN1sAn WawinisAneg1aduszuu Andunsalaining n1sAnasneassa
NMIAATATIZR MIRRdATIZA MsPawdTa saudanmadeulesmudnuazidoniadeslennnudni
winzauluyssynaldludinysedniu msvhaukaensBeuinaentinlieg1aiusednsam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning.

an.012  Anudunadiodludinunasyuyuszninassme 3(3-0-6)
GE012  Citizenship in Society and International Community

MUY AudnYE A3 wihil Anusuiinreuvesmsiiunaiesia Tudsaslng dsaulan
uardapuAdva wioulrufuduitengsudugBuldeisdiamay sufedvifumainduresszifiulnd
q Tudsay Wesessumswdsuwlaesusunuindaud azinasodinuazn1svineu naenaunseviinlu
audfveInIsaiseuniioludinusedusing 9 Afianuuandnaneiansssu

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures.

an.013  waluladuazuinnssuiiosunn 3(3-0-6)

GEO013  Technology and Innovation for the Future

UMM LUaAA 133w waznnsuudatiiunsddsundasveslaneunan saudennsg
Uszgndltimaluladuazuinnssudiusing o esjafumsuaisomanu msimuinunndinludany
afelvl nsudtgmiiied uludiauses usasmaiauetad1eassd nan stnuvosmaluladuay
uianssuiifisionsfiudin denu waziasvgia saenaudnunislivstloviuasnisdunsemingauma
JayaurfiAnanmeluladuazuinnssy

Concepts, roles, awareness and adjustment to changes of the future and applications of
various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to
enhance creative working life; impacts of technology and innovation on our livelihood, society and
economics, and how to optimize and to protect the intellectual property arising from technology

and innovation.
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An.014 qw%amwuazzjﬂmnmﬁa%%m 3(3-0-6)
GE014  Aesthetics and Well-being for Life

Ms5dndes msldiinfinuesiesnsedaiinuen T¥anuanaiisassdlunisainaniiugusinu
JUNIEAIMAINNUAAUYE AANTTUUUNUINIG wazhind éjwl"]ﬁuﬁ]’]imﬁﬁ]mﬁ]d LAYINUNUAUENSDN
AUBBUVDIAULDY

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a

path to success from one’s passion.

an.015  Indgyayrannududusznaunisiuasanudmnenisiu 3(3-0-6)
GEO15  Entrepreneurial Spirit and Financial Literacy

Aadnvuziddglunisaiiedaigaansidudusznouns Tasdumsanuuuiiives
UszneusensiiannuAnainassd waznsuarsilonmalunmsduuagsniuianisedeinusssuuas
Wu533w In1sdanisuasdndulamanisiuegisdussdndun an1sdanisnsiudiuy Anauaznsasu
sy saweg1adE fnzdiriamnsauagyinuduivldegraiuszdnine seuf uazndn
Andulaviusiemnnisal

The development of character traits that are vital to cultivating an entrepreneurial spirit,
with an emphasis placed on how to think like an entrepreneur, opportunities to start and run a
business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making.

Y. UUINIVUANIL 90 UUWAA
NHuYIMNY (24 IenA )
UA.051  ANARASINATIALAZAUAALTIDDNLUY 3(3-0-6)
CAO051 Creative and Design Thinking
NIEUIUNITANATINATIALAZNTZUIUNTAALTNDNLUU (Design Thinking) Lﬁaﬁﬂﬂﬂszqﬂﬁlsﬂu
nsWmLIABUYILR wuTus wareudeadiiassd iFoudiimsszyiam mevhaudlagld madsdin
wazAUMLLIUAlreg1usEuU NTEUIUNTIEANANLAR NSYNAULUU LAENISNARDUNAANS LAY
JatiumsimunauaniGuaiassdiieaisnuelnluuiundodivauarenamnssuediownes
Creative thinking process and design thinking methodology for content development,
branding, and creative media production, students will explore problem definition, user
understanding, ideation, prototyping, and testing, emphasis is placed on creative problem-solving to

generate new value within digital media and the creator economy.
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ur052  NswniTeseg A sasIAd S ULNane TGV 3(2-2-6)
CA052  Creative Storytelling for Digital Platform

maandenilenwiunay :1en13 luwnanrlodusiie q wWnladsesdusenovvesmsiaiies
nszUIUMIHARAe NMsivunesiusznaudal nsdaseddunin adanadasiig q ﬁmmiaﬁqqmmm
aulavesfulunnaninasuming o wardonAToITULNENYIRALUARNANYDIUUTUA

Practice creative storytelling by creating clips on different digital platforms, this course
will focus on storytelling elements, digital media production, art direction, editing, and other
techniques to capture audience’ s attention on various platforms while aligning with brand identity

and personality.

ur053  invesiletyynusrAviuasmelulaflmidmivatiowmes 3(2-2-6)
CA053 Artificial Intelligence Tools and Emerging Technology for Creators
nsldiedostieliynuseivg waluladifnlml gendwriffefestunuatioinuaznisudnie
f39%a Generative Al szUURRAoSAlLITA nAluUlaE AR/VR NMsnBansuwuduuusaludi@ iead1eassd
nanuineulandeuieanisvesunanvlosugalysl
Artificial intelligence tools, emerging technologies, creative software for digital content
creation, generative Al, automated editing tools, AR/VR technologies, automated content systems to

enhance creativity and produce innovative content suitable for modern platforms.

w054 AN lalsEnLarngANTIUEUTLAA 3(3-0-6)
CA054  Consumer Insight and Behavior

ngAnssuguslaadagtu nszviumsdndula nssus usegdle Ardeu saudadadeniedeay
Jaussan uazdninefiinasionisuslnadeuazaeumuduesiuy mslideyaldedn (nsights) 1ileTias1zy
viune wageenuuunagninmsdomsviensuudfineulandnguiimingeeiussansam

Consumer behavior, decision- making processes, perception, motivation, values, and
psychosocial factors influencing media consumption, emphasis is placed on extracting actionable

consumer insights to design effective communication strategies and targeted content.

urL055  mstnufdResnuuunsiiin 3(2-2-6)
CA055  Graphics Design Workshop

NANNITOBNKUUNIINN wqwﬁ% NINDIAYTZNOUN TN kU dlnduaenseentuunsdin A3
THlusunsupeufiamesdmsunusenuuunsiiniiionsudnds nmseenuuunnUszneudmsunsumusily
%65\‘]?1&166141615 msaammuﬁaéﬁuﬁ AT9NUUUMBNYT wagudulnnsAn

Graphic design principles, color theory, visual composition, formats, styles of graphic
design, using computer software for graphic design in media production, illustration design for social

media content, print media design, typography, and infographic design.
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umo56  MsinUFTRMSHARFeRIMA 3(2-2-6)
CA056 Digital Media Production Workshop

wadAkarisnisdeasiunainedsulnl n15esnkuLLaznIsas e un1IIAG o Ul
msdnesAuszneunmndouln msldiniesdlieuargunsallunisndnnmadeulm AnufdAnisesnuuy
warmsaevhdesdunmedeulmegnifaly sadmisdudunsadsnunmedoulniieweungtiude
fvia

Techniques and methods of communication through moving images, design and
storytelling, composition, use of tools and equipment for moving image production, students will
practice designing and shooting motion pictures, producing and distribution of motion pictures
through digital media.

w057  salleuwavalag 3(3-0-6)
CA057 Taste and Style

Warnnsvessalien wuaRnmadany Sausssy uazauridmasnenisiuiiFedlndvasuilan
Mleszvsndnualaladvasrsiamesuardurigiouted naanaun1seentuvalndliaenndeiufiinu wu
sudt waznguiAneny ielfiueulaaiuazaiisanuuanslunisutdy

The evolution of taste, cultural and artistic theories affecting style perception, and the
role of taste in audience engagement, students will analyze creator and influencer style identities

and design unique style guidelines aligned with personal branding and audience expectations.

w058 nsvhenuilaguilaanasnisitadesdinuoaulay 3(2-2-6)
CA058  Consumer Insight and Social Listening

AuLANANIaTmusTIILasngAnssuguilan Msliesisvideyaaindedsauoeulaiiiiu
\a3eaile Social Listening 1l 85793 uImTusd WaAinssu nsddusin uazauidnvesuslnag Foud
wmsmsUiuldteyaidsdnifeiaunnagnsasumusisefuaina

Explore cultural differences and consumer behaviors, students will practice social listening
techniques to analyze online conversations, trends, consumer sentiment, and audience engagement,

insights will be applied to create effective global content and communication strategies.

1a 14 v o ] a
NAUIYUANIZAIU-UIAY (42 BUBNA )
aonl.101  msludurigioniwes 3(2-2-6)

GIB101  Being an Influencer

unum wind uagndnddguesendndurgrouiee’ vnanudlalassaiagaamnssy ng
auuuunaaresy n1sassinuuulanseula warladeanudisalunisdudungieuwwesluyafda
Tngifumsfumdneamdiuyanauaz nEuiiuaning

The roles, responsibilities, and foundational principles of being an influencer, students
will learn about the influencer industry ecosystem, platform dynamics, personal identity formation
online, and success factors in the digital era with an emphasis on individual potential and unique

positioning.
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@01.102  N1sATILUTUABUNGLEULDS 3(3-0-6)
GIB102  Influencer Branding

Unum AnmEndy nénnsveansaisuusuiyanaiionniudumigieues Ussinmuesduslg
uwedesfUsznouddguesmaiudurgionees nsruIunInsaiaasieasuusuddurigieuses
nsasgnanunivedurlgiouiyes 'mJ5&%’%aﬁiiuﬁumﬂﬁlﬂu§uw§Lauwja%ﬁﬁ

The role, importance, principles of personal branding, types of Influencers, key elements
of an influencer, the process of influencer brand development and communication, influencer

identity as well as influencers’ code of ethics.

dan.103 mwamLLﬁzﬂTﬁﬁ%N'ﬁSlﬁﬁm%JU@uWQLaulﬁda% 3(3-0-6)
GIB103  Marketing and Monetization for Influencer

AinsgianimasalniensnaiaiiiefunnagndnisnsnatnvesduNgleuwes MsIATIEY
Auvndmuiiuriaie mnuaansandnvesdungiouwessmidenalunsiauasdosonnindudungiou
Wwosluszezy) miﬁmumﬂﬁjuLﬂmmaﬁﬂuﬁammm Bgﬁﬁ'UﬁHUL%Qﬁqiﬁﬂ nsAumlenianienisnaiaiiie
Aeliins el nagnsnisue sIuiwinuensassesemessiafudatuayuy

Marketing situation analysis to determine influencer marketing strategies, students will
learn how to analyze influencer’ s authentic identity, core competences, and long- term
opportunities; identify target audience and sponsors; seek market opportunities to generate income;

formulate sales strategy; and practice business negotiation skills.

do1.104  msaenmdmsuBurgioues 3(2-2-6)
GIB104  Photography for Influencer

ninnadesiulunisdienim nsldaundesidvia taud Aawed Irluvay uazgunsaliady
ansauszgndliuunAanisdnesdusznaunm uasnguinmaadosnenim lunmsnanuAnriunis
MAUEUNIEE LT anavd uaznsanussudlunmdaglusunsuneuiunes Ildnadwsauiidesnis
agvadeassd isliAnddmdlivinzaudmsunisdeansluusazdema

Basic principles of photography and the use of digital cameras, lenses, filters, flashes, and
accessories; concepts of composition and visual storytelling for commercial photography; and
retouching techniques using computer software to achieve creative and professional results, while

developing original ideas appropriate for various communication channels.

aon.105  msuans MslHides wagmsindeulnimedmiudurigeuses 3(2-2-6)
GIB105  Acting, Voice and Movement of Influencer

wdnnsuans Msmunuensual MslHdes nmseenvima uazmsiedeulmsneneriions
nausnsuufogsiioo1w Foudnalianisdeansiiuniwinig msusngdsenthndes nsuansude
e waznsareypdnnmiinegaduLuinu Aauznsuang

i
A
Fundamental acting techniques, emotional control, voice projection, and physical

movement for professional on-camera performance; body language, expressive expression, and

acting skills for digital media to enhance audience engagement and persona development.
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don.106  NITUFRIUIILATATLAIAY 3(2-2-6)
GIB106 ~ Make Up and Costume

wdnmsudanin madenyaiiaenadesiusinuuazuusud nn5l9d Yan sULUUATUANY
dvsunisieyieumud Mseeneiniaan saNFsnsUTINgMluuBud Bnufoinsudesniuazalaas
iWieauonmanwailuanzauiuunanlosunaznguiimaneg

Makeup fundamentals, costume selection, color use, and styling for content production,
live streaming, and events, students will practice makeup application and styling to build a brand-

appropriate visual identity.

aan.201  msadeuduiusAuLNuASULAZLUSUAioANAS VRS 3(3-0-6)
duvlgiouies
GIB201  Fan Power and Brand Partnership for Influencer Success
nagnsnsaiaanuduiusiudRnnu msassaeuy i mslidoyanmginssuvesuniundy
ilonaununsidnusamegisdsdu Foudmnusmiloruuusud mshausiuiussninduigeusoiuas
FUseneums msaieauAsin wag MsUismsduiusiBanagniieauayunisiivle
Strategies for fan engagement and community building; the use of behavioral data for
sustainable audience relationships; influencer-brand collaboration, co-creation, and partnership

management; and strategic value creation for long-term success.

d01.202  mduazngmunedmSudungieues 3(3-0-6)
GIB202  Tax and Law for Influencer

ngvneuazteimuaiifsdestunisuszneuendndulgiouiees aseunqungmaneavans
nguedyy) nslavan nsfuaTastayadluyana A1ERulAuARASTINA NanINATIN T TnHeTaYR
MsdaauMsneAUALATUINNT BesTRAndn WelvansaufiRnuldessgndesmungrineuay
donAdesTUNIATE IUgREVNTINADATYI

Laws and regulations related to the profession of influencers, including copyright law,
contract and advertising law, personal data protection, personal income tax, guidelines for disclosure
of sponsored content and promotional activities, professional ethics, in order to ensure lawful
practice and compliance with digital media industry standards.

4

q09.203  nsaieassAnanumemalulagdyanusshivg 3(2-2-6)
GIB203  Artificial Intelligence Powered Creation

nsUszgnaldmalulagUgyauseAvglunuaieassd Matmuineumudsnluds n1sasianim
FAle tdes N9l TnIUTEAYEYIOIMHUABULIUA N1TATI9EABTUDTA NISWHUUN NITHATUAIIUAR
aaassrvesyudiutlyyussRviiflendananuiiuinnssy

Application of artificial intelligence in creative production, automated content creation,
Al- generated images/ videos/ audio, content planning, and Al- assisted script and storyboard
development, students will combine human creativity with machine intelligence to create innovative

works.
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d0u.204  n1sUsINgF Aavemsldides wasnisiauyaanamdmsudungiouses 3(2-2-6)
GIB204  Appearance, Voice Work and Personality Development for Influencer
wedlawazAauzlunsunngi nmsnsfvedungieuweslunislrdunivaide msusingsilu
U Bnudde q wedawazAadenisldidsaienisdeans nmsldidsdunisdidusienisuarussens
WRN190d ﬂ?iﬁ%UﬂQﬂaﬂﬂﬂwﬁﬁﬂLﬁmﬁﬁ]ﬁ%ﬂﬂLaﬂﬁLLazLLi\‘iﬁ\iQGﬂ,ﬂLﬁ@lﬁﬁﬂmiaﬂmmﬂﬂmjuL{]W‘MNWEJ
Public appearances, influencer positioning, media interview skills, techniques and art of
voice for communication, such as hosting a program and narrating an event, personality development

to develop charisma and attractiveness.

don.205  msALuvEevendatazn1sisuulan 3(2-2-6)
GIB205  Live Commerce and Live Selling

nagNsMsIERIUNISENENENan NseeNLUUYsTAUNSAINISYY nsdeas n1sldides s
thiauedudn madanisadussgelalivudadulate msdanissruundstin mslieseideyanisung
uay MyNsnagnsiitefinysransnwnsuesiulad

Live commerce strategies, live selling communication, product presentation, persuasive
techniques, audience conversion, back-end management, sales analytics, and optimization strategies

to enhance live selling performance.

don.206  MsaseasIAdugieuesiaAuUy 3(2-2-6)
GIB206  Creative Influencer Campaigns

NIrUIUNTATIULALLUBUNGLEYRT NMTIATIEILUTUA NMIAMUATRNUIEENA N150BNKUY
WWIARas1eEsIA nMsdenunanneaty MITINuAvdunglowweinatesEay NMTinrakAILUY TIUHINTT
i sfineulandiauusuduasdinnu

Study influencer campaign development from brand analysis, objective setting, creative
concept design, platform selection, multi-tier influencer collaboration, performance measurement,

and strategic communication planning.

401301 AuNWINMIATIUUTUAYARFMSUASIELNDS 3(3-0-6)
GIB301  Seminar in Personal Branding for Creator

nsdifnwimsaauusudyanadmiudurigieuwes nstmuaiinu 9adu uazamdnualiiney
landsAamuunaziusud wazunumlugaamnssuadia uiunauvesdungioulwes Wiausuas
LLaﬂLﬂéauﬂamﬁmLﬁuLﬁaﬁwuﬂmamﬂﬁmmzﬁuqmammm@uﬂgwumai‘

Case studies on personal branding for influencers, focusing on identity formation,
positioning, and image development that respond to followers, brands, and roles within the digital
industry, including the development of influencer portfolios, as well as presentation and peer

feedback to improve creative works in alignment with industry standards.
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aovl.302  dunuinsiauiuilunasuasiowmes 33-0-6)
GIB302  Seminar in Creator Portfolio Development

wnldfuwesuilunanussduanalugnaivnssueiiewmesuardendsa ulunasnuainasiowes
JEAUAING Wsue JUWUL kaensalfnwinisuiawednuluseauaina nsiaukasiaueniiunauli
WNZANAUNISTNUTINAULUTUA

Global trends in portfolio development within the creator and digital media industries,
including the analysis of international creator portfolios, emerging styles and formats, and case
studies of global self-presentation, with a focus on developing and showcasing portfolios that
effectively communicate creator identity and meet professional expectations for collaboration with

brands.

1 a v = ] a
NRUIVIANIZATIU-LABN (24 UWENA )
JnAnwdsnseuivianiemu-aen siuauulitesnin 6 vileia aemsluil

don.211  msaavesazERnny 3(3-0-6)
GIB211  Channel Building and Follower Acquisition
mnuladsdndunauidmnglugrusidudfnny mslieseideyaiiieaiagiudnny
wazUIMsInnsERanuluLnanvlesung q SeudnagnsnisaiwiinniuuaznissnmgugRanialvinse
nsusiansngingAiistudugiidvswavulanooulad
An in-depth understanding of target groups, emphasis is placed upon data analysis for
follower base development and management across platforms, follower retention strategies, and

crisis management for influencers.

gon212  mswAndewfionisadrsassAiemriudeseulad 3(2-2-6)
GIB212 Online Content Creation

nsuandenava Whlafnssuiunsadieassdiiien seRUsEneuveINsaies nsEUILNNS
wande MstmunesiUszneudad msiadesidunm medasie q Adrediuenuaulaliiuiem ms
eﬁ’ﬂLﬁumsmﬁmﬁaﬁ%ﬁaém%ﬂm5?1%1@LLU3uéﬁjﬁ§w%wauu‘laﬂaaulaﬁt,ﬁaLwaLLwimuﬂimmqaau"Laﬁ

Digital media production, content creation process, storytelling elements, art direction,
editing, and other storytelling techniques as well as the production of digital media for influencer

branding through online channels.

dou.221  msiulaveosavnsidwmsiuiuyuvuseulal 3(3-0-6)
GIB221 Channel Growth and Online Community Engagement

NAYNSNITVYILFIULAANIL msu’%mmamﬁgﬁlaﬂaﬁ msdnRanssudeasiugfiany ns
Anngiteyaieiamnmsiidiusin wadansaianisidnimuszezen mssuieUssiiusoulmn uas
nMsadeTaussuguruiinsydunisiidusiy

Study follower growth strategies, online community management, engagement activities,
audience analytics, long-term engagement techniques, sensitive issue management, and fostering

positive community culture.

NN5a39ATIALALNITATIUUTUABUNG OB SEAUAING_V.69.1



14

aonl.222  msdeansiiduindeusneteya 3(2-2-6)
GIB222  Data-Driven Communication

wfn neud Anudfguesnsldfeyaiildanmaluladyisnisnainyszinneing 4 Tunisns
LHuNsARENsN1IMAIR warAnwinagnsdeansnnInanYeILusus 83dns ienhsu Alddeya Tuns
Tundou vie a¥assd WleussgingUuizasdvnanisdeans wazaieUszaumsalfidlyitunguidivang na
gnsnsdeansThiandedoyadiiuusslovilifuuusud viie aadns

Concepts, theories, and importance of using information from different types of marketing
technologies for marketing communication planning, data- driven marketing communication
strategies that meet brand or corporate communication objectives and create a good experience for

target customers.

waziRBNSEUNGNIY AN IEAU-LTEN 1 NGN MFeLEaNTEUTIEINNNVALNGUIV RN IEMU-LHoN
sduliteundt 18 mihwefin desialuil

ngu3wdungiauwas (Influencer)

dou.311  UfuRnsassaTsAuasiunduvigouees 6(3-6-12)
GIB311  Creative Influencer Workshop

NINAWIAINUATIENDT N15AT19ABNUA N1T0BNIULYRY NMsnAaassUwuuaualnl 9
nsanevi1 fasle Slaszvideya nisad1sufaunius was nsianm LTS TUgRnAL Tnedlfdemg i
AT

Creator identity development, content creation, channel design, innovative presentation

methods, filming, editing, data analytics, and fanbase development with mentorship from experts.

don.321  UuRin1sBurigieuwesiionin 6(3-6-12)
GIB321  Professional Influencer Workshop
Wawwinwen13vhauwuulennluusungnaivnssuasiowes #1un1svilasauasasuiu
WUTUA unasmesy viegmanmnssNTiieades sutunsuitymiBsnagms msaaneumudaun sy
Ho91TW N1FIANITLIAT ALY LazNTIANALTNEN
Develop professional-level skills through real industry projects in collaboration with
brands and platforms, emphasis is on strategic problem-solving, high-quality content creation,

workflow management, team coordination, and advanced performance evaluation.

aona11  madudiTermgmsaauazuimsdes 6(3-6-12)
GIB411 Channel Creator Mastery

ﬂ?ﬁﬂL%B?%ﬂ@%ﬂgﬂﬁﬂ’ﬁﬁ%’N ke uazaAUIYIRRUmUS AATIzRUszanSnnetvaziden
nslideyatugs nisdnnagnsitovsnensdns maadreneldnastems uaznisadssuuingney
uATSBy

A mastery-level course for channel creation and management, students will engage in
advanced analytics, strategic scaling, multi-stream monetization, and building a sustainable content

ecosystem.
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wewmn :  UnAnwlindieinazaulitesndn 60 wiiein findlefnazaulusiedvnanizaiu-Usdu
uaz lwizawden bidesndn 36 wudehin waziinsaedsazan (CUM.GPA) liddasnidn
2.75

ngsAvEnMUABUIMUAASIaLNeS (Content Creator Internship)
aonl.312  dumsgnisitiuduszneuividneiowes 6 (0-35-0)

GIB312 Pathway to Creator Profession

MsEnuAUUsENOUNIVTeeIAnseuA D AouMUA FeunannesuAdVa n19iSeud
Uszaun1salanuass Tausssuesdns waznssuaunsudnuazdoasidonluusunaiwesesdns s
Usggniunfnnguiiuanuivh saudalusdinaulsidesndt 640 2l

Internship with media, content, or digital platform enterprises or organizations, providing
hands-on work experience, exposure to organizational culture, and an understanding of real-world
content production and communication processes, apply theoretical concepts to practical tasks,

with a minimum total of 640 internship hours.

aonl322  mswaswihugansonIneiiowmos 6(0-35-0)
GIB322  Professional Transition for Creator Career

msiinsufutesadessulal ssdnsiunusud woiud vide unasesueeulal nmsFeudnis
vhoueidussiuidadu manauwudeansidnagnd mamdnneunud nmsdszanunulasinsluesdns
nsUszgndnAsmauifunuivh sudludinnulsidesnin 640 $alus

Internship with online media channel, brand company, agency or online platform,
emphasizing intensive hands-on work experience, strategic communication planning, content
production, project coordination within organizations, apply theoretical concepts to practical tasks,

with a minimum total of 640 internship hours.

aon.412  NISHNUIITN 6(0-35-0)
GIB412  Professional Internship

nsfinnufuguszneuns esdns wie Yesnsdessulay maBeuiinusssunaznszuILMs
ﬁﬂﬂ?UﬁﬂUﬂ’]i’JNLLN‘LJﬂ’]iﬁIE]a”lﬂuzﬂLL‘U‘UG]'NG] N1SNANABUNUA miﬂizqnﬁumﬁﬂmwﬁﬁmmﬁﬁﬂ Eiett
Flusiinaulaitosndn 640 $alus

Internship with enterprises, organizations or online media channel, organizational culture
and communication planning processes in various forms, content production, apply theoretical

concepts to practical tasks, with @ minimum total of 640 internship hours.
e« UnAneivilsinazanlidesndt 60 wiqein nileinazaulusieIvianizau-Uedu

way rn1zauaen lidesndn 36 wdaein wasiinsaasazday (CUM.GPA) lidaandn
2.75
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nguIYINIUIMIsBUNGLaUas (Influencer Management)

d01.313  lassnuiewdmsudungieugeiiasasiomes 6(3-6-12)
GIB313  Special Project for Influencer and Creator

Warulasanuaieassd nauaNdiuLUTud nsdeans wielulad uaznisnande nsusziiu
pudululiigegsia

Create an individual special project integrating branding, communication, technology, and

media production, feasibility evaluation.

don.323 Imqmu"d'ﬁzqﬂﬁﬁmmiﬁamimmauv@Laumja% 6(3-6-12)
GIB323  Applied Project in Influencer Communication
nsuszgndldauiiiunisdeanstruunansiesy niseenuuunauUy nsiana uazn1s
tiauenanulusziugavnisy fauluadndfuitiymnisdeasafedmiuuusudvionsdns
Apply cross-platform communication knowledge to develop campaigns, measurement
systems, and professional presentations through a real-world communication project for brands or

organizations.

dou.413  ansinusdmsudungieuweiiarasiomes 6(3-6-12)
GIB413  Capstone Project for Influencer and Creator

mMslinziteyaiidelasinudiuyanaiiionsuauesnufesnsvesgnaIMnTTN TaLnden
Toyadmiuiiaueifievesysifnenaznssuns maauslaseinenu Wauuazuilvnunudiu sulug
MSHARIUITIUAL LHYLNINAUG AT TUE

Develop an individual project that is aimed to respond to industry needs, present and
seek approval of their topic to experts, develop and revise the idea, create the project as well as
distribute it to the public.

e« UnAneinilsinazanlidesndt 60 wiqein AnilsinasaulusieIvianizau-Uedu
uaz lawizduden liteend 36 milein

A. NNV URBNLET 6 MIein
tnfnwazeadonsousedvduilaasulunminedunsunn Wivesndn 6 nuiein
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