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Bachelor of Arts Program in Event Production and MICE Management
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nguINIWBINgE (9 wiuenn)
an. 101 ;wdanguludinuszdniu 3(2-2-6)
EN 101 Everyday English

Andunislilassarefuguuardiuunndinguildluiiauszd1iu Usenaudaenisma
wuzimueanaglidoyadiud nsusseeyadndnway mameaiaiesfiaula Fesidunnuveuuay
ussudnfudiveaLsdazay SamfenisuaninuAaiuluFosily §ﬂﬁgqﬂ’muﬂﬁﬂwmiwjﬂ nsila N5
81U UaN1SlUMEIBITIYIUINTS

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues .Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

an. 102 ,MedInguluusunvediny 3(2-2-6)
EN 102 Social English

Andunisyauazmsidoulszloanazduiuilfidulszdn iensiujduiusnisdsny
miLLaﬂLU?{Su%'a;ga nsiBuiiou uagnisesuienuAndetuiEewing 9 luusunmnadennuasgsiia lng
datunsiawyineenseduMekasmsiaue muwmaluladvazaufnasassa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business -related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

Creativity.

an. 103 ;wsanguluusunaina 3(2-2-6)
EN 103 Global English

Hnelunisussengdssaunsallneseyseasidenatuayu LazuanInuAnTuAeITUTInAY
oy mavihau wazussfuiymilussdvanna Taesjadunsimunsinugnisdeanssenineiansssu uas
nsdeanslulanidna Feddgsenindunadiodtan

Intensive practice in portraying detailed experiences and expressing opinions about living
and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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. 101 vinwgnsAniitensiBeuinaendin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwngud wann1sveanisin WauinisAnegruduszuu 09 nsAadaininyg n1san
45198538 NM3ARIATIR M3RndunTe msaawitaw Wudu sudinsdenlespufnuazanunse
\denin3eailennudniimunzanluuszgndldludiausedriu mavianusaznisiSeuinasndialdediedl
Usgansnm

In this course, students will learn about theories and practical thinking tools such as
critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-
solving thinking, including how to link and select appropriate thinking tools and effectively adapt to

their daily life, professional undertakings and lifelong learning.

an. 102 anudunaiies wasmsivdsunlawesdany 3(3-0-6)
GE 102 Citizenship and Social Transformation

Anwianuvang Aadnuvay dns whilkesidinmuesnrndunadlesifludsalng daulan
wardanuduiilutagtunazewan Wy dannAdsia dnumsiamsssy Wudu iedviniunswadsuuyag
YOI IR IR UTEUTITUYT T ﬁaLLamé’auﬁdawamqmmaz iR fo nne Ta dinu wae 4 Jayn Wie
wionuumegsuiugpuludnsldensiinnuguuaslifondouldy

In this course, students will learn about definitions, attributes, rights, civic duties and
freedom associated with citizenships and social transformation of Thailand and global communities
in current times and in the future, such as digital society, multicultural society .To be able to live
peacefully and happily with others, it is important to understand evolving changes and learn about

4 dimensions of the environments affecting health, namely, body, mind, society and wisdom.

an. 103 waluladuazuinnssudiieawian 3(3-0-6)
GE 103 Technology and Innovation for the Future

Anwunum uudn M3y sawfensussgndldmaluladuazuinnssususiieg Agad
msianngunmIsludsanalilml nansevuiifidentssindudin dnu wasiasvgio naenauAnyIn1sly
Usglovtiuarmaduaseminddunsiygniiinanmeluladuayuinns

In this course, students will learn about concepts and innovative technology and
applications aiming to better a quality of life of people in a new society, including how technology
and innovation affects our livelihood . The course also covers information on intellectual property

protection as a result of technology and innovation.
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GE 104 Aesthetics and Well-being for Life

Fouinslédinegalinuaainaudadzuazianssudunuinis ayuuesivaluid os
aunsnmilisdesiuiinuarderuanaufalesing 4 uagiwn Ailnasenisiseyvesdin danuuay
TUUSTTY

In this course, students will explore relevant theories and concepts of aesthetics related
to life and society and learn to cultivate positive outlook and attitude and understanding of different
forms of taste and beauty, which will enhance their perception of diversity and enable them to
appreciate art, music, literature, images, films and other forms of art .Students will also learn how to
depict their imagination via communicative design using images, colors, calligraphy and other related

tools to create value-added identity and characteristics to services, products and media.

An. 105 siusinsymsdsauuavUseinuinlmizedlan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
AN¥IN1TRAUIAIIUTINTBTEAUVUIUIVIANLATEFAILALNITL DN dINANTENUA BNIS
a o o o A v % o o da £ 1
Wasunlaswsdiruuaz inusssuludinulan e ladssiiudagiinatulmivesuszeiaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to understand key

global issues.

An. 106 mmimﬂmiﬁuLLazmsﬁwmaﬁhdgﬂﬁu 3(3-0-6)
GE 106  Financial Literacy and Sustainable Development

AnwinisdansuagdnaulannisuedraiiusyAniua sanisdanisnisdudiuyanauaznis
awu saanmsRanegadBy Tasgadunsysanmssdnnuiiiaenadesiuuiuniiuil guvu uazdem
Dudndny welvidiuialyvuazuuimanisudluegnadugusssy

In this course, students will learn about management and effective financial decision
making, including personal finance management and sustainable development and personal
finance literacy, with special attention on integrated knowledge for local community and society, in

order to highlight key issues and offer practical solutions.

An. 107 %m%zyiy’]iummL‘T;JusjﬂizﬂaumsLLazﬁﬂwmsL’ﬂuQﬁﬂ 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills

ﬁmmLLazﬁmm@mé’ﬂwmxﬁ'ﬁwé’ﬁuﬂuﬂ’ﬁa%ﬁm%iyﬁmmmsLﬁuﬁﬂizﬂaumi TPBLIuNISARLUY
d1ves UsgnoudrematisnuAnaiisassd uagnsuaslenialumaiiulasdiiufanisesedinusssu
waza3usssy fanefihfianunsaduasiauduialfogeiiussansua seus wazndrdndulasiusde
WwiRN13ad

In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and entrepreneurship and
explore entrepreneurial opportunities while learning about business best practice and ethics
including leadership skills and qualities, effective leadership characteristics which will enable them

to effectively work as a team and be able to make well-informed decision when required.

A1UIINTHARBLIUN UarnITANITINTIANISUAZNNTUTEYL_V.65.1



10

nguAvunu ( 27 wiaenn)

ue. 161 mstenwiiedenuming 3(2-2-6)
CA 161 Visual Communication in Photography
ﬁﬂmﬁugwmsdmmw n3dnesduszneunm wadanisatenmusznnang q ode

ANUNEIY laka NsE1eaImyAna N13a18AMTINalYd waznisaten ndsdals InelnujuRnig
dreamm msdanmslidnin nsanudanm saemaunninmludeasiioussgauingUszad

This course provides understanding towards basic concepts of photography and visual
composition. Students will learn several photography techniques such as portrait photography,
commercial photography, and artistic photography. In this course, students will practice taking

photos, managing image files, retouching, and presenting their ideas through visual communication.

ue. 005 Aauzuiinisiandes 3(3-0-6)
CA 005 Art of Storytelling

Anwiguiuunisiad esiunngludeuseiandng 4 nmsianieanudosd amuazides
@mﬁﬂwmzﬁmiﬁ%ﬂﬁauéﬂ LVlﬂﬁﬂﬂ’liL?hL%IENLﬁlaﬁaﬁﬁﬂﬁ’mﬁm’lﬂLLﬁ%ﬂ??ﬂ?ﬁﬂlﬁ@ﬂﬁﬂﬁﬂ%ﬁ%%ﬂ’lw 13
T¥3unuinisuarUszaunisalseudalunisadneassdis ot saud sinuenisils msueswnyseidiu n1s
Feonassiilom msAeiaszd warmsagllanuiiduaiumsianidosesnaiiiaus

In this course, students will study different styles of storytelling that are presented in
various media. Students will learn techniques and characteristics of storytelling through verbal, visual,
and voice. In particular, the course will teach students the techniques for effectively conveying
meanings and feelings. They will be able to create stories based on their imagination and experience.
The course will also provide knowledge assets that enhance students’ listening skills and ensure that
students are able to gather points, choose the right content, think critically, and summarize the

themes for artistic storytelling.

uA 006  AsAeanIMARlUgARIYTA 3(3-0-6)
CA 006 Marketing Communications in Digital Age
AnvunAnidoty wihil uavesddsznovvesnisaann Tnewiudomnisnanndiduindeusie
Yoya (Data-driven Marketing) Mslédussensiioaiiodrassnmnguitiimene (Persona) n153LAs s
Wdunanisiadulagnén (Customer Journey) Lilavdnmsasauusuduaziniasilionsdomsnanadaniva
In this course, students will learn the principles of fundamental marketing and the
components of marketing focusing on the concept of data driven marketing. Students will be able
to understand their target audience using Persona strategy and Customer Journey tactic. In addition,

students will learn how to build a brand and implement tools of digital marketing communication.
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uA. 162 msleszvdeyaiuanuinlaledn 3(3-0-6)
CA 162 Data Analytics and Insights

Anwdnuny slavesdeya dunsunisnusnteyagndifieguuunaniesuuosesdns
(Customer Data Platform) futfeyauudedinuosulatl madawisuteyauaznsusvinanateya nasnau
mislfiedosflefiuglunmsingiteyadadnifevssandldlunsnununisdeas

This course will teach students types of information and a process of data collection.
Students will use real data retrieved from social media as well as from a Customer Data Platform
provided by organizations. Additionally, the course will give an emphasis on data preparation and
evaluation. Students will be able to use basic tools for analyzing data and implement the data for

creating a communication plan.

any. 001 Aavy satvuuazlan1fdan 3(3-0-6)
EDM 001 Taste, Art and Globalization

Anwimudfyuesfasvainguuuuiargyaass uazanuduiusvesnnundsulmues
Aaurlutaanansing 4 feluednuasiagiu mudumAnvesfadunudify iinadesadouvesyaaded

o
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avvouunuAaly NusenuuURle My wdeTamusssuswateneliuiunvedlaniita

In this course, students will learn about the importance of various art forms in different
eras. Students will understand art movements from the past to the present. In particular, how the
art concepts produced by famous artists influence design, fashion, and contemporary cultures in the
context of globalization.

oW, 111 wiellansiiausnuiieaudiiu WAYNIFINNITUNTIANNTWALNTUTYY 3(2-2-6)
EDM 111 Presentation Techniques for Event and MICE

AnwInannig LLazg‘ULLUUSUENﬂWSW“ﬂLﬁE]ﬁ’]Lﬁu@‘ﬂ’]ﬂﬁqiﬁﬁ] ASTUIUNTVIALANSTNLELD Hau
nMsivualsziiu nsedRuilemfiazdiaue nswieui n1seenuuukarNsHARE eUszNOUNTS
thiaue msiindinugniniiaue naenIuissuiiodeaniumsaling q florafetulun sUssgudiotiaue
97U

In this course, students will study the principles and styles of speech for business
presentation. Students will learn the process of making a presentation including setting points,
structuring content, designing and producing materials for a presentation. Furthermore, students will
get a chance to practice and build their presentation skills as well as cope with situations that may

arise unexpectedly during the presentation.

any. 112 mMseenuuUnTintienuBiuv warN1IINNTUNTIANTHALNTUTEYY 3(2-2-6)
EDM 112 Graphic Design for Event and MICE

ANWINANNIT N8 warwaianiseenuuunIAinfiiieadeiieassassinueonuuunin
lagdnuuinenisidreuiiunesnsifin saudensinuUAn1n1me198e (Reference) N1598NLUULAS
ANANAT19E5A (Creative Design) LagNITWAILIIUODNLUU (Design Development) WienuBiu uas
M3IANTINIIANTaENTUTEYY

In this course, students will learn concepts, theories and techniques of graphic design.

Students will use computer graphic software to create their own graphic works based on references.

A1UIINTHARBLIUN UarnITANITINTIANISUAZNNTUTEYL_V.65.1



12

The concepts of creative design and design development for Event production and MICE

management will be discussed.

o, 113 UftRnseueenuuuiiiemssdnanudiiui uaynsdnnisingsans 3(2-2-6)
uazn1sUTEYu
EDM 113 Event and MICE Production Design Workshop

fnwn wazdnlafugrunisesnuuunulaseasns dmsuanudiiud weznisdanisinssans
waznisUszan Teun 17 20 Msanudsaniuiiazan nwInden TinsenuaudeInsuesgnen
TrguszasAnisldeu anudasndie dgunenmmnisdaly melddedndinveaiaiuazsulssuna lagin
UJUANINEn NsUseneu LLazmiam&gqumaa%fNLLaquﬂsaﬁmmLmamuﬁ (Props)

This course will teach students basic knowledge of structural design which covers the
design of stage, backdrop, props, and other decorations. When creating the design, students will
need to take consideration towards client brief, objective, safety, aesthetics, as well as limited budget
and time. Students will acquire hands-on experience from producing the structural design and props

for the Event production and MICE management.

any. 211 N veuarasesssulugsiBiiun warn1sdnn1sinssanisuasnsusey 3 (3 -0 - 6)
EDM 211 Legal and Ethical Issues in Event and MICE Business

ANWINENNTT WANE mmmi‘mNﬂgwmﬂﬁﬁmﬁﬁaﬂﬁuqiﬁ%ﬁL}J'uﬁ waENIIINNITUNTIANIT
warN15UTEYN 1NEATOUARUNYMNLIEAIUANDIAT N1IAINUALANITIANIUNNTAN N13ALATOIANT VRN
AuTlna ninddunadeyyr AnSusenu msvitennas wazdyan iauﬁgﬂLLmﬂﬁﬁmuﬂﬁﬁmiaﬁayjadw
UAAR LATATETITUVDIUTENBUTVITN

In this course, students will learn about the principles and legal measures related to
event business and MICE management which include Building Control law, Supervision of the
Exhibition, Consumer Right Protection, Intellectual Property, and Labor Rights. In addition, students

will learn practices related to personal data protection and professional ethics.

1 a v v o [ a
NAUIYNINIZANU-UIAU (45 wuena)

o, 500 awdanguiiionisdeansdmiudiiun uazmsdamisinssanisuaznsssrn 3 (2-2-6)
EDM 500 Communicative English for Event and MICE

Bouifdwieda Inufoanisldmudinguiiieadestudiiu uagnsdanistingsenis
wazn1TUIEIL ilennssuland (Brief) nsiiausau (Presentation and Communication Skills) wagnns
18970 (A Pitch) funsieans n1siades (Storytelling) N1512531 (Negotiation) wazn1siuniila (A
Persuasive Speech) gni titelvussqiiimaneyisnsieans

In this course, students will learn technical terms used in the field of Event production
and MICE management. The course will encourage students to practice using English when getting a
brief, having a presentation, and selling a pitch through storytelling techniques, persuasion, and

negotiation in order to achieve communication objectives.
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any. 101 ﬁqiﬁﬁ]gﬁuﬁ LLazmﬁﬂmiﬁmiﬂmiL,Lazmiﬂizsqmﬁaﬂﬁu 3(2-2-6)
EDM 101 Introduction to Event and MICE Business

AnwuIANAa Usetan JUUU Fupeu dnwarmsiuduan ﬁﬂLLWﬂﬂ%ﬂﬁﬁ%amﬂmﬂi
0sAUsENOUTRIEIAY wazdadeditinaronisiasyiulavesgsonisnandiiun uaznisdanisinssenisuas
n1suszyu F1HINTTUINTREAIL Uarn1sTanIsAIILEeS ﬂﬂﬂﬁﬁ"ﬁmumiﬁ'ﬂﬁaﬂﬁmﬁﬁuﬁ LaenIy
FamsmsUseruuaznsdadinssams fmsfnugauuenaaud

This course will provide knowledge assets towards concepts, types, and working
process of Event and MICE business. Business components and job descriptions of people working in
this industry will be discussed. In addition, students will enhance their understanding towards risk
management and factors impacting the Event and MICE business. In addition, an off- site study visit

will be included.

ANl 102 NI99ONMUULAZATINATIAUTEAUNITAINUBLIUN 3(2-2-6)
EDM 102 Event Experience Design and Creation
AnwuunnnuAnifsnisesnuuuUsraunmsainuudfusisuuuusng q Adlufifvesiiufiuay
a1 H1uNNTAEETIALUANT REUAILABINITFULULANS q A9nTTH NSidenasIanIufuaziian
MsoenuUuAAILT MsanussEnInLIndeuLaresAUsznou1e o tnemisiesraunisalvesiidng
Lﬁ@ﬁ%ﬂﬂﬂﬁuiﬁﬂ@]ﬂﬁu (Engagement) fiadud 31T wieiluunedu q AnufuAnsdainingis
(Sketch) N151110 81984 (References) M3vfien1aN1500nUUY (Mood Board) iitedea1sauAnnIs
thiauenudliu wagnsinnisinssenis uazmsussyaldesaiussaiam Snsdnwigeuuenaniud
This course will provide knowledge assets for experience design for event production
considering both space and time. Students will be encouraged to create and design the event
corresponding to several requirements and audience experiences. The course will also focus on the
creation of event activities, venue selection, and design. Audience engagement with a product or
service embedded in the event will be discussed. Students will also learn how to make a sketch,
find references, and design a mood board for presenting ideas for Event and MICE management. In

addition, an off-site study visit will be included.

2Ny, 103 N1FIANITUAZNNITINUNUDLIUN warN13INNTUNTIANITHALNTUTEYY 3(3-0-6)
EDM 103 Event and MICE Management and Planning

ANEILLIAR U LY LLazﬂizmumﬂumsﬁmﬁﬁmﬂﬂiLf\mLﬁaﬁﬂmﬂizqﬂﬁ%ﬁumimam
BLIun WATNIFINNTUNTIANITUATNITUTEYN NTIWHY MITAINAUAIUUTENIU MTUIINTNUYARAS
mMsUszanuaiuiiiendes msuimsaruduiusiudiidnlddnds mslesgidoyasunsnain
mMsdanisanudes uavnsuseiiuna

In this course, students will learn concepts, types, and a process of project
management that can be applied to Event production and MICE management. In particular, the
course will teach students about project planning, budget allocation, human resource management,
and negotiation with stakeholders. Also, students will be able to analyze marketing data, and have

understanding towards risk management and project evaluation.
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o, 106 nsdeuunmilonudliunt uaznsdnmsinssanisuaznnsussa 3(2-2-6)
EDM 106 Scriptwriting for Event and MICE

Anwnanniswarlnufuinisdeudsennang  laun Msfeudiduau n1sleuuniens
Ns@euaunsnal Madeuuniavialegadifaly wagaswmuthmneveansdinau suddianudaauly
msldawuazmadeudiothluldlunmsdniununsEndiiu uarnmsdninssanisuaznisuseau

In this course, students will study concepts of scriptwriting and several types of script
(e.q., sequence of an event, MC script, speech, artistic video script). When writing the script, the

clarity of the script and the purpose of an event will be taken into consideration.

an. 212 mereianuivasladafnd 3(2-2-6)
EDM 212 Venue and Logistics Analysis

Anviinseiiui viedauiilumsinnuilnzaniunuuszanene q W wdnnast
TUN1STAITU N15IURUAIVDIA0UA TR Iﬂiaa%ﬁﬂﬁugmmaqamuﬁﬁmm i%UUﬁ’]ﬁ’]i%UIﬂﬂ
wwanen1stestu wazudlaaniunisalsng 4 W elfimunzdusuyszanalun1sdninu AaenauI1IwaL
YoRarsaulunisfings vuds uazdTdmAsadodussuulaiafndodaiussaniam fnsfnuigeou
wenaouil

This course covers essential knowledge about venue analysis. Students will learn how
to choose a suitable venue for setting an event considering general guidelines, floor plan, venue,
infrastructure, utilities, and safety policies. Students will be manageable in designing the event within
the limited budget and effectively dealing with all parties involved in the logistics system. In addition,

an off-site study visit will be included.

owi. 213 URTRMafienudliun uaznsdanisivsseanisuasnnsusya 3(2-2-6)
EDM 213 Event and MICE Workshop

AnvuuAn wariugunisligunsallunssanmudiiud msfinufoRmesdanudiug way
N1399N15UNIIANITUTEY 1A8IURUNITATLUDETLBNA N KIUN1TOBNKUULALHENDIAUTENDUM
9 lon nsaseasIAaInLaza seuunas d deoq dafilife matafitay N3E519U58INIARIUNITIAIU
saudenslaianiuludanannesusaulad

This course aims to provide knowledge assets about principles of fundamental
equipment usage for Event production and MICE management. Students will get hands- on
experiences from designing and producing materials for the event such as stage and backdrop, lighting
and sound systems, multimedia, special effects, and other event ambient. Also, live streaming

through online platforms will be discussed.

any. 301 mswdAndaninuasidsaiionudiiu uasnsdanisivssanisuasnsussyy 32 -2 - 6)

EDM 301 Audio-Visual Production Workshop for Event and MICE
AnwnwiAnuarguuuuvesnsltdenin uazdeslunsudnanudiiu Anufuinsdeuun
NM3e18AIN Lagnsiase Taudanisudndenin nsflniedeulv nseenuuuldes wagnsldauniuszney
NUBVIWN Lagn1TIANSINTIANSWALNTUTEYN
This course aims to establish and cultivate a comprehensive understanding of audio-

visual production for Event and MICE management. Students will learn about scriptwriting,
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cinematography, editing, audio and visual production for public relations and event promotion. The
course also covers essential knowledge about sound and music design for Event production and

MICE management.

any. 302 wAlLlAgMIHERBLIUY waEN1TIANTTENTIANITHALNTUTEYY 3(2-2-6)
EDM 302 Technology for Event and MICE Production

Anwimaluladuazuianssudiude Foudnsvheu dnvurnsldaunasnsindes
\nsesflouazgunsal msldFena ieldlunisesnuuunisuaniuunil n1sadieann uas des wedadiy
weluladlnifinanwelanuvsanudussadrfulanadou (Virtual) 1w Anuasaaiiou Virtual Reality
(VR) A19394533 Augmented Reality (AR) 52015981115090N WU ULKNUAIN15%1911 (Data Flow) 1t als
\ilanmsannaznausunsdensiogunsal AnuftRnislduinnssy uazmeluladriunisdnfanssudivm

This course teaches students about media technology and innovation. Students will
be able to use and install tools and equipment. Students will also learn how to use mixed media in
order to design stage, backdrop, ligsht and sound, as well as special effects. In addition, new innovative
technology such as Virtual Reality (VR) and Augmented Reality (AR) technology will be used in the
development and production of special events.

any. 303 UURANII98NKUUUTEAUN T IV UUNANNATY 3(2-2-6)
EDM 303 Hybrid Event Experience Workshop

Anwn uwaginUJUATanuaiuilusuwuunauNay Fumeumssniiunu nisadranisiidau
$2u Masuisruunsitenendyyunimuazides mslaianiuenudiiuilugunanesueoulayd
warnuaie sadenisiivteyariuszuveeulatduuuisealny waznisseydnuvessauaudiiud
miﬁﬂwmﬂmuaﬂamuﬁ

In this course, students will learn about hybrid event workshop including a working
process, event engagement and participation, as well as visual and sound broadcasting systems. Live
and streaming through several online platforms will be discussed. The course also includes
knowledge assets towards real-time data collection and audience identification tracking. In addition,

an off-site study visit will be included.

DL, 304 mmLsﬁﬂaﬁugmqmmmsmmﬁ@msﬁmmmmazmiﬂssﬂ;m 3(3-0-6)
EDM 304 Understanding MICE Industry

Anwinuddny warUssinnvesaulseyn maveadisniiofiuseda sudumuiwaze
Anssans swdwhanudnladeuneu wazdian1slun13dnausULUURIN 9 madenaoudidieldlunis
Fnau msvszanunuiumhsnuiisades nszuumsinduls dadeidwmadenginssuduilan Jam
ARRIINANULANANITALSTTI AADATULLAAR MQuiadnineifeides wagtladeifiavinasos
U313 swiedadvaivayuanaivnssulud wanmelu uwasnsuenUszne

This course will teach students about the importance and types of MICE, reward travel,
seminar, and exhibition. The steps of operation, sequence planning, the selection of event venues,
and partnership collaboration will also be discussed. The students will also learn about the
consumer’ s decision making process and factors affecting consumer behaviors, cultural differences
and conflicts. In addition, relevant psychological theories, as well as internal and external factors

affecting the MICE industry will be reviewed.

A1UIINTHARBLIUN UarnITANITINTIANISUAZNNTUTEYL_V.65.1



16

BNY.305 NNWLNITIY 3(3-0-6)
EDM 305 Research Skills

ANWILLINIG VOULDA LAZNTZUIUNTIIBUTEIEUNS (Evaluation Research) ann1satATIZY
foyatusos wadauayisnsifouuusieg ieldlunisussiiuneudumaununy (Pre-event Assessment)
NSANAILNITYINIIU (Monitoring) Wagn15inUsed@ndna (Effectiveness) 99991UBLIUN Wazn159ANTS
UnssAnsuayn1sUsEs

In this course, students will learn about scope and approach of research, a process of
research evaluation, secondary data analysis, and research techniques and methods. Students will
use these knowledge assets for pre-event assessment, monitoring, and measuring effectiveness of

the event and MICE management.

ANU.306 ﬂ’]i’J’NLLN‘UﬂWiﬁIQLﬁ%ﬂﬂ?iﬁaﬁmﬁlﬁ)ﬁuaﬁuvj

WATNIFINNTUNTIANITUATNNTUTEY 3(3-0-6)
EDM306 Promotional Planning for Event and MICE

ANWINTZUIUNIINITIURUNITANESINSIAA N UB LY waznsdan1sinssAns wae
msUsean dauinmsliesggiifdauiendas massyTaquavasd nmnsununagns masdnduladentd
\3osile Wy nMsUsznduius mslavan msldBurigiouiess nsdaadunsnes Msnaiananss uaz
Lﬂ%dﬁaﬁlm LﬁaniqifmqﬂizmﬁiumiéqLeﬁumimmﬂ

This course will provide knowledge assets towards marketing communication planning
for Event production and MICE management. The course will teach students how to analyze
stakeholders, identify marketing objectives, and plan strategies for promoting the event. In order to
achieve communication objectives, students will learn how to choose the right marketing tools such

as public relations, advertising, influencer marketing, or integrated marketing communication.

Nl 421 BLIWIAMSURIANS 3(3-0-6)
EDM 421 Corporate Event

Anwguuuy Funeunsiniuey wadadslunswdnsi i waznsdanisinssanisuas
n3Uszag easdng anAsguazaAEnTy lanameunsUseaduius N138319ANUR N UTENI
BIANITUAZANAIMTBRIUUINT MTdaSuNIsULAFUAaN1SUINIT MsUadiduauwazn1susnsing 9
nsasmansendniluamaud AnufoRlagldiuanug msnewu msmdoya n1seugusuUszan
NTEUIUNITNITHANDLIUN kagn139AN1THNIIANITLANITUTEYN Lﬁaussqi’mqﬂizmﬁmmﬁﬁmuﬂ N9
UImsanuduiusiuglidsuladiuds madmseideyasunisnainuaziduniinsiiudinvesiuiloa
mMsdanisaudes msuseifiuna

In this course, students will learn about steps of event operation and techniques for
Event production and MICE management for organizations - both government and private sectors.
Knowledge assets about public relations, relationship management, new product launching and
promotion, and brand awareness will be included. Students will be able to apply the knowledge
about event planning, information search, budget control of Event production and MICE
management. Also, stakeholders relationship management, marketing data and customer journey

analysis, risk management, as well as event evaluation will be discussed.
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anu.422 ADULASALAZLNANIAAUNT 3(2-2-6)
EDM 422 Concert and Music Festival

Anw uwagdnUHUR Uszian anudidny JULUU nTeUIUnIT ANULANGATY kagkunAalung
UftRnuvasgsianeudnuasmanianuaiviadeamt (Front-Of-House) waziowmds (Back-Of-House)
iielidrlanwsiuuar ufsanmnsoujuaanueis liud meidengdnssuguilaa nsviedas nsm
avouwed nsdnvhununundn nsdenaniufl nsfvuaLIAn Sua1u Mseenuuun Taswadne was &
e nsHanuazAngge nssnasufadu (Line Up) n1suimishagaseanudunusiu@alu (Artist’s
Management) uan15Uszadunusau maamum'ﬁﬁmﬁmm'imﬁﬁ%ﬂim AAEs wazanunsallyl
mada finsAnwigauuenaniui

In this course, students will study the importance, types, process, differences, and
principles of concert and music festival operations. To provide an overview, a front-of-house and a
back- of-house of the operation will be discussed. Students will get hands-on experiences from
researching consumer behaviors, selling tickets, fundraising and finding sponsorships, creating a plan
and main theme, finding venues, designing a stage and structure, producing light and sound, lining
up a performing sequence, and managing relationships with artists. Also, students will further develop
skill sets related to public relations, utility and risk management. In addition, an off-site study visit

will be included.

nguvIANIEAU-IAEN (15 Wehn)
any. 423 Bnuvilanizyama 3(2-2-6)
EDM 423 Private Event

Anw1 waginUuRn1s1aual n1seenkuy MsAngULuy fumeu weadaislunisudedliu
ﬁmmﬁaﬂﬁjmﬂmmmaww Lﬁ@@aUﬁuaﬂﬂ’J’méfmﬂ’]iLQW’]&'ﬁ@]}’JSUGQQl%JUU%mi WU UUINITNAINITVNY
LATITUABULYILGNATA VS ULUTUFALATIANEY uAssanosdiuf 9uiuia Cuuiay sTusiien 1y
A i3y BiuvilonsuaussaudeinsvesilouguuuunslEFinfifuuvatuians fnsfnugay
wonaouil

This course will provide knowledge assets towards planning, designing, concept
development, and a working process of private event production. Students will learn special
techniques that are designed for serving the needs of niche customers. These private events are, for
example, an after-sales service event or a private event for luxury consumers, a private party (i.e.,
birthday party, wedding celebration, hobbies party event) or a special event for people with niche

lifestyles. In addition, an off-site study visit will be included.

WY, 424 wNtules 3(2-2-6)
EDM 424 Fashion Show

Anwdnuaziawy suneunsAduny seRUsTNeU warnITILHUNSHAR LU LTS
Lﬁaa%wivaumizﬁamﬁLﬂﬁﬂﬁﬁ’m’iwﬁ'}s'amml,l,w%’uiﬁ W MsTauanauNulyifiedoinaty nsdauans
wduly el duansdu ms%mmmuﬂ%ﬂmLaamsuum msﬁmu,amLw\ISUuI‘anaammLsﬁmJ NSTALEN
walsvuismmﬂammat,am Nﬂﬂgum'mLLmumsammLLW%u‘lm umiﬁﬂmmmuaﬂamw

This course will enhance students’ understanding towards unique characteristics,

components, as well as working and planning process of fashion show production. Students will
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learn several types of fashion shows such as a fashion show for the press, a fashion show for product
launch, a fashion show for promoting high fashion brands, a fashion show for ready-to-wear clothes,

and a fashion show for celebrities. In addition, an off-site study visit will be included.

ANy, 425 NNIBRNWUUANENISISEuILas s 0 3(2-2-6)
EDM 425 Knowledge Center and Museum Design

Anundnnns Ussan nspuaumseseniuy mssuaiiom msdides uarn1sas
U8R AUINISSEUS wasiiisiaet Tandaseuinsussendldinalulaguasuinnssuluguuuufals
#aria (Digital Art) LiloponuuUBsai19assd uaraieuszaunsniufausiug (interaction Experience) it
g Anufoiniseenuuuiion warnsadeusraunsaiufduiug qudnsiSeus uas
ffissiouet SnsAnegeuuenaniud

This course will provide knowledge assets towards concepts, types, working process of
knowledge center and museum. The design process of storytelling and ambience for the knowledge
center and museum will be discussed. Students will learn how to apply technology and innovation
in digital art, as well as how to create creative designs and memorable interactive experiences for

audience. In addition, an off-site study visit will be included.

WY, 426 BLIUNARY 3(2-2-6)
EDM 426 Sport Event

AnwnayinUfus suuuy fumeumssniiunu wadedslunsudndiiuiluisnisin wu
NN139ANITLYITUART N199ALTITUDAUDTH NELUANTITLUITUAWT LT IUTDNITLARNITENI NN TUYITUAK
ﬁmiﬁﬂmg}muuaﬂamuﬁ

This course will provide knowledge assets towards concepts, types, and a working
process of sport events such as sport competition, opening ceremony, or performances during a

sport event. Students will also learn from an off-site study visit at a sport event.

aNY. 427  N1FAINUTENINANNIIY 3(2-2-6)
EDM 427 Beauty Contest
Anw uaginUUua sULUU N1599UKY LazMATAISIUNITINUTENMAAIINGIL AABAIUNT

DONUUULLIAN Bu iHofh mauandled uas @ wasides mamndatuayu uavasdusenaudun Tumsusznin
aunusEiuTavde sefulsema sedugiiane wavsedulan Simsnwigauuenaniud

In this course, students will learn about types, a process of planning, and techniques for
operating a beauty contest event. The course will cover the knowledge about sponsorship and the
creation of a concept, theme, clothes, performance, ligsht and sound. Other related factors that are
relevant to the operation of a beauty contest event on a local, national, regional, and global scale

will be discussed. An off-site study visit will also be included.
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oy, 428 Buviiieusanmemussy uazdseing 3(2-2-6)
EDM 428 Event for Cultural Heritage

AnwuasinUfua tuneunisduiueu medeislumandediiwifonsmeuns Taussa
warUseinel Hrunsldaniufidrdynisuseifenans usanlan TaudeTmusssudseindsvade e
Usglomdnanisvieadien LﬁaﬁwLauaﬁaqLa'wLLazqﬁﬂmmﬂmaq%imé’ﬂuiuﬁuﬁ N15IANINTINNLAYTULUUANS
7 iledudunilweshldgualugramnssunsviondien fimsAnwigeuuenaaiud

This course will provide knowledge assets towards production techniques and a
working process of an event for cultural heritage. The course will focus on how to operate an event
at a historical landmark or at a world heritage site, and how to include contemporary culture into
cultural tourism. Students will be able to create a value chain for the tourism industry by presenting

local wisdom in their event concept. In addition, an off-site study visit will be included.

o, 431 nseonuuualaddiiug 3(3-0-6)
EDM 431 Event Styling

Anwmdnn1IM193nine difinas owuiRnreen15eonwuUL 0a319UTTEINA D15Ual LAY
mnufansniliinudiuidanulansiu azviousuuuy dlad uaziendnualiannzvesinu annsdeasua
afanuAliunudiiu saenaunginssuluaniniindesmanienm suilnarenisenuuuy fausiuss
AetuszariadrunFedidnsmnuiudifus

This course will provide knowledge assets towards psychological concepts that affect
ambient design as well as the audience's emotion and experiences. Event uniqueness considering
styles and characteristics that convey event values will be discussed. Students will also learn the

audience’s behaviors in a physical environment that could impact the design of an interactive event.

Ny, 432 nsdndEsieus WAZNIFINNITUNTIANTUALNTUTEY 3(2-2-6)
EDM 432 Catering for Event and MICE

Anwinagianudila uaslnUfiRiAsaduanuifugiudunsindserisidulugsied
WUyl wan15InNTsansIANITkaNTUSEYuRg 1l UEANS AN 1y UszlnnueanIsdaiaes Ussnnaed
2MNTUAZIATBIRY sUBuuMIInlAzuazansemMUULAzeIMNS ﬁmiﬁﬂmgmuuaﬂamuﬁ

In this course, students will enhance their understanding towards fundamental
knowledge of catering for Event and MICE. Types of catering, food and beverage categories, table

settings, and table manners will be discussed. Students will also learn from an off-site study visit.

any. 433 nsianisfatiu wasdungowees 3(3-0-6)
EDM 433 Artist and Influencer Management
AnwrsUuuuMIIaNsAaly wardungieugesdmiunudiiug waen133nn1sinssanis
warn13UsEyu Inevihanudnladnuue wasuusuadiuyanavesdalu wazduvlgiouives dioden uaz
NaununsliRaty wazdurgouwesldegumnzan samfsnnsuinsianislubesiiisadowine wu
Fewlelunsindne dvdng sasandrsdennadlunistrszidu mswandde nsldnmweuns deliAnaiu
flanslafugifeademnieg
This course focuses on artist and influencer management for Event production and

MICE management. Students will understand characteristics and personal branding of artists and
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influencers and be able to choose or plan to utilize these people in the event suitably. Other related
activities including terms of employment, copyright, payment agreement, and image publicity will be

discussed.

Ny, 434 FYUUNINAALADY WA WaZAN 3(3-0-6)
EDM 434 Sound, Lighting and Visual Production System

ANw1ANNNNY ANEAY wazldTaUsEANUBITYUULE DY LaILaz AN i 998NUUY
Uszaunisal aseonsualuazanuidnegrafiaunsonn lnearenendiuuas & des uazanlivaneiu
UTZLANUBIUBLIUN

In this course, students will learn about the meaning and the importance of sound,
lighting, and visual production systems. Students will be able to design a user experience that
generates emotion and aesthetic feelings among the audience through the light and sound.

any. 435 URURNITNUBBNLUULAY 3(2-2-6)
EDM 435 Lighting Design Workshop

Anw LLa”?]ﬂﬂﬁﬂ’aivwmiaaﬂLLUULLaﬂWﬁW%’Umuﬁﬁuﬁ L%’&Ju%’aﬂﬂizﬁwm 9 i’JJJ‘V]zQ
aamwmmummawamaa‘dﬂﬁmivuulw Flow chart) LiamLiamqwgmiaamwmmuwamiaami
nsEniEes Msgenenensuaing 9 VDIUBLIUN umiﬂﬂmmmuaﬂamuw

This course focuses on lighting design for event operation. Students will learn about
lighting theory for communication and how to design an electrical flow chart. Storytelling techniques

that convey different emotions will be discussed. Students will also learn from an off-site study visit.

DN, 436 NSWARINATILANSEONILUY N1SHARTDAMUAZIFS 3(2-2-6)
EDM 436 Audiovisual Production Showcase

Anwn warilnUfUAdanansmanunseenuuy dtaus nsldain 1des was denauld
(Interactive) uagzdonay (Multimedia) T3uEen15U3msdanTs Wieadeanuiaullunudiiuildnseny
ANUADINITVDIN I Usetanvosnu uazasianuuseiulaliiugundinnu dn1sfnwigeauuen
ﬁﬂ’]‘u‘ﬁl

In this course, students will acquire knowledge about audiovisual production. With an
aim to create an interesting event that meets the client’ s need as well as impresses the audience,
they will practice designing and creating an interactive audiovisual production through multimedia.

Students will also learn from an off-site study visit.

any. 437 UJURnsnundadL iuiialouass 3(2-2-6)
EDM 437 Virtual Production Workshop

Anw warilnuuRdasudiiuivulaniaiiouats (Virtual Reality) LileadassAuszaunisal
wuulantadiou 191Liammiaamwuﬂiuaumim NFAs9N AT a‘UﬂimLLauLVIﬂI‘uIaEJﬁTMi‘UﬂﬁVI’]
ANLEATDUDTS EJﬂ%ﬂﬁ?ﬂ?iﬂﬂ'ﬂfd’dquJﬂGﬂ‘anﬂiU\‘i’mE]L’Juﬁl@@%ﬂﬁmm’]uﬁm mmsﬂﬂmmmuaﬂamuw

This course teaches students about a virtual production workshop for events. Students
will learn about interactive experiences as well as tools and equipment for virtual reality creation.
Students will be able to create immersive experiences by suitably applying the Virtual Reality (VR)
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technology into the event production. Students will also learn from an off-site study visit.

anyl. 438 MMIaSLAlANLAYINIIAIN 3(2-2-6)
EDM 438 Visual Effects

AnwiosdUsznoui ugiu 3eudnmsUsznouninauiviaenie iead anadauaznis
vhiauefimnzanfuanudiuinasnisdanisingsanisuaznsuseauay AnfuRnismuesdusznau
3 ffsnadenndidnsindeuly nsiasunm warnseenuuu ieaddiwiaerla am @ ausduazdu
q Aldlununmsindeulmsnimnsiin

This course will provide fundamental understanding toward components of visual
effect. Students will learn how to assemble a picture with visual effects and be able to create
techniques and presentations that are suitable for the event and MICE management. They will also
practice combining 3D elements to create moving images and transition. The design of visual effects,

images, colors, music, and other elements used in motion graphics will be discussed.

ANy, 439 GG R RINGE 3(2-2-6)
EDM 439 Multimedia Production
Anwinwgauinuguigiudedadiive 817 Yeaunsiin (Graphic) nmiadeuln

o A = 1%

(Animation) e (Sound) 3@V (Video) wagdedu q sadesfurudiiuviuaznisdanisinssanisuay
n3UsEYY Ll eadd enaunauliiAndadiif o Ufdusius (Interactive Multimedia) wAfid1373eu
(Participants) Anwuazi3ouINTEUIUNTEONLUY MeUHULAEN1TTIANISIneN5 IdRauiiunesiuuilontin
Tunsfemumneuaziansuadnsaenumuiisosnisled

This course provides knowledge assets towards fundamental skills of multimedia
production including the design of graphic, animation, sound, video, and other media for Event
production and MICE management. With an aim to produce mixed media that create interactions
and drive engagement among participants, students will also learn a process of planning using

computer management in order to convey a specific meaning and deliver expected outcomes.
NUIAIYIUITAUNTAIVITN (6 WUIBAR)

Y. 440 NISENIUINITN 6(0-35-0)
EDM 440 Professional Internship
FdsAuneu: dndisinazaulitosnit 90 nulwin warsedvianizau-Uiau lideundn 27 wiein
nsinuvesinAnwiiuguszneunslugsfiadiiud uasmsianisinssanisuagnisussyy
vostindnw lumaiFeugavineneudifansine Weliind@nunivszaunsallusmdundn Tnodndnw
wdesinenuUsznaunsfinnuuas/misAnwduniuileadisassdlasini sduanisine fedlavey
nelinsmuAuLayNTUsTliuNaYeIe1AsE TR uMenUA1eYen
This course is offered to the final year students. It will introduce students to the actual
working system of event and MICE management business. Students will be able to enhance their
career readiness skills. They are required to prepare either a report explaining what they have learned
after the completion of the work or a report for developing their degree project. Students will be

under the supervision of a lecturer together with people from the corporate sector.
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any. 441 1psensansinug 6(2-8-5)
EDM 441 Degree Project
dsdunew . ImhefAnavaulitesnin 90 wiiefn LaziSsuseivianizau-giau ldtdeenii 27
wihein (Fouluniansdneineanule)

nsthmguiuasudnnsiissuniterdniunu aemsinuduet tiauelnsinisuaskan
FunuiiiidnuariGuaiasdlneazegmeldnsmuauuaznisUssiuare o1 sgaunie

In this course, students will apply theories and concepts to produce works through
research, Students will create a project proposal and produce creative works under supervision and

evaluation by the lecturers.
A. RUINIVUADNLES (6 Wiefin)

oWy, 451 MSNAUINULBILAZYATNAMN 3(3-0-6)
EDM 451 Self and Personality Development
AAWIUNUM LagALAFUININAILIALLY WagnsayAANAMATiieyaaalul
Suiuagnsdan1sinssanisuaznsUsegn aednmasiauyadnaming 4 madudiiuazanmsal
\duih nsAnsedoasiionisviauduiin nsudinie msemmiedsan msauiensuaiuaziala
MABAIUNNTAT NN HE RIS UL T
In this course, students will study the importance of self and personality development
and be able to apply it when working in the Event and MICE management industry. Students will
learn the concepts of personality development, leadership, teamwork, dress etiquette, social

manner, emotional and mental development, as well as relationship building.

any. 452 N13PANALAZNITATNUUTUALNFNA 3(3-0-6)
EDM 452 Festival Marketing and Branding
Anwndnmsusuitud (Placemaking) NM13UIMITIANITINANIG N1FULUIAANITAAIAUN
‘LJi"’EJﬂGﬂ,‘U LiZJGNLLGm’ﬁ’JLﬂi’]"‘ViLLiQ?\]ﬂ"Uﬂ‘Uﬂiv‘U’J‘Uﬂ’]iﬁfﬂﬁ“lﬂﬁ] ﬂ’]iﬂu‘ﬁﬁﬂ‘UﬂWiﬂW‘Vi‘LlWU@LﬁU’EJWIﬂ@L@‘LJL‘W’EJ
R]QIR]IML%’]?’JSN’]‘LJWMM@ MsRITALaEIsNTT M TSNy miwwmLLu’mmLa”aamwuaumw
igaﬂmzﬂ,‘umu (Event Merchandise) 5'J§J‘1/N’Jﬁﬂ'15La@ﬂ1‘ULﬂi@ﬂllaﬁafﬁiﬂﬁiﬁa’ﬂ'ﬂ LW@ﬁQLﬁS@Jﬂ’]i%@LV]ﬂﬂ’m
In this course, students will learn about the principle of place making for festival
marketing and branding, the analysis of motivation and decision-making process. Students will be
able to create a unique selling point for a festival. Also, ticket pricing and distribution strategy,
concept development of event merchandise, and marketing communication strategy for promoting

the festival will be discussed.
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oy, 453 nulileduluanusiium 3(3-0-6)
EDM 453 Gamification for Events

AnwiAnumEng a3AUsEnoU UI9gdle wazUssanvesiauiny J5Aansinalnveanuly
wna dfadu 017 wiuAzwL (Point) WSuEyAs1 (Badge) AN5198URY (Leaderboard) uildift oad1ans
poUALDY oy MsTldiusiuvesruviedamauiansy ssdanisseTinmadnAnnudfindun
Uszgnaldlunusiium

This course provides knowledge assets about definitions, components, motivations,
and types of gamers and gamification. Mechanics of gamification including point and badge collection,
leaderboard, and gaming engagement will be discussed. Furthermore, notices of gamification for

event production will be reviewed.

owy. 454 g3nefiiuadesgramnssuBliun uazmsdanisinssenisuas 3(3-0-6)
n13UIzY
EDM 454 Related Business in Event and MICE Industry

AnWIUTEAN ANUVAINTa1Y ANEIAY JULUU NTEUINNTT kazwuAalunsufuRu
Dowuvesgsiafifidnlunsativayy fudeawih (Front-Of-House) wasilaewds (Back-Of-House) ilals
\ladasiaslgguniu (Supply chain) vesaudiiusiuarmsdninssanisuaznnsussys Wy 557990960
awztlou uaztsetu (Ticketing, Registration, and Payment gateway) ﬁqiﬁﬁ]m’immmazm%mﬁuLLaz
Fmaes (Food and Beverage and Catering Service) §3fadaminasau (Manpower Service) g5iadnasg
210 lassasng LLazﬁmmqﬂﬂiaiﬂﬁzﬂaumﬂ (Construction and Props Service) U3N1IN1IHAAILAZAINY
UL (Show and Entertainment service) ﬁqiﬁ%ﬁ%ﬁmua%ﬁ'ﬁﬂ (Travel agent and lodging service)

In this course, students will study the variety, importance, types, process, and principles
of operations for related business in the Event and MICE industry. To provide an overview of the
operation, a front- of-house and a back- of- house of the operation will be discussed. Students will
enhance their understanding of a supply chain and get hands-on experiences from learning about
ticketing, registration, and payment gateway. Other related businesses including food and beverage
and catering service, manpower service, construction and props service, show and entertainment

service, and travel agent and lodging service will also be reviewed.

any. 455 nsuimsianisgatuayunusiiud wagmsdanisinssansuaznisussgn 3 (3 -0 - 6)
EDM 455 Event and MICE Sponsorship Management

Anwrunuimiazanuddey Ussinnvesatuayu nslivinvenisdomsiiolduiiala
N133AN15A1UN1TEY N15IUSTUN MSUTENEUTUS naenaun1suImsIan1satuayuusiiuv nsdn
UNIIANTISUAENISUSTYUREN RN TIN

In this course, students will study the role and type of sponsorship. Students will
understand the importance of sponsorship and how to use persuasion skill in convincing the
promising sponsors.  Financial management, promotion, public relations, and sponsorship

management will also be discussed.
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ovi. 456 MsUIMIIANIsLBiL uarmsindnssanisuaznisUszuegiadBy 3(3-0-6)
EDM 456 Event and MICE Sustainability Management

ANWIANMNIY AUEIAY NITITUHY LAZ N1TAILTUIIUTDINITIAITUATULUIAANTT
ey Wieadvaunannuiuingeuts fudeundon wu manvszvendes msldtuaznisi
ndunldng drudiay Wy n13idadldnineinsupnasg19efisssy n1sd wasunsidusInve Yy
vioafiu uazsulATYgia 1y Msdaaiuinngsy msaieny

In this course, students will enhance their understanding towards the importance,
meaning, and process of Event and MICE Sustainability Management. This course aims to educate
students about how to balance responsibility for environmental, social, and economic aspects. For
the environmental aspect, waste reducing, reusing, and recycling will be emphasized. Concerning the
social aspect, the course will focus on human resources, local community participation. For the
economic aspects, students will be encouraged to think about promoting innovation and creating
jobs.

anu. 457  BLiuvidausie 3(2-2-6)
EDM 457 E-Sport Event

ANwIFULULLAENANNITUSUIINITIANTSUY T udaUainguiluusie q lneasaungy Fausins
THUHUNY MIBDNLUY NI vty nagnsn1saiiuey nMsUssdiung waenIesuIunIsAntanssy
WeaseassAd msun1sdnnudaete nsivuanagnsn1sindelazeNIsAtuAYY N15ILATIENLAL
Fuuelding uarmeldidesiu msvimsyeainsuwastmuaunummihidddglunsdidunsdan
nsuntatym wazguassalunisdnau naenaudnsIeinansenulas kil ltuedgsAINITLYITuANIS
aUasnluaunan

In this course, students will study principles and several types of E-sport event management.
The course will provide knowledge about how to plan and create the E-sport event, how to set
objectives and strategy, as well as how to evaluate the effectiveness of the event. Students will be
encouraged to design creative activities related to the E-sport event. Sponsorship strategy, budget
estimation, human resource management, problem- solving skills, cause- effect analysis, and trends

of E-sport business will be discussed.

Ny, 412 NIsAUAIDETY 3(0-0-12)
EDM 412 Independent Study

AnwAuaiteg1saviden wiedduluiide UssinunioUgmimneaiunisnandiiudg uay
msdamsinssansuaznsuszan fdndnnliruauladuiemy Tnsdavisenuneldnsauguues
919138 Aivsnw

In this course, students are expected to deeply study or conduct a research study
focusing on current issues or problems in the Event production and MICE management. Students will

explore a topic of their interest and develop a report under the supervision of an advisor.

A1UIINTHARBLIUN UarnITANITINTIANISUAZNNTUTEYL_V.65.1



25

ngudvn ( 15 niehn)

N§UIYIN

nguIYIMBLIuuaznsIAn1singsAnIswazN1sUsT YN
(@msutinfnuildlaseuluanvivinsmdndiug wasn1sdnnisinssanisuan1suseyy)

o

nANWISeU 5 391 faseluil

amal. 101 ganaBL iUl uagmsdantsiinssanisuagnisuse oy 3(2-2-6)
EDM 101 Introduction to Event and MICE Business

AnwILuIAINAA Usziam JUUY Funou dnwarmsdudue ﬁWLLMﬁawﬁﬂﬁﬁuamﬂmﬂi
03AUsENOUTIRIEIAY wazdadeditinarionisiasayiulnvesgsonisnandiiun uaznisdanisinssenisuas
N15UsEYN TIUDINTEUIUNTHENIY LagN15TANISAI LS AnUuRnunsinfanssudiiuv waznis
FansmsUseruuagnsdadinssams fimsdnugauuenaaud

This course will provide knowledge assets towards concepts, types, and working
process of Event and MICE business. Business components and job descriptions of people working in
this industry will be discussed. In addition, students will enhance their understanding towards risk
management and factors impacting the Event and MICE business. In addition, an off-site study visit

will be included.

ANy, 102 N1300NLUULATASNATIAUTZAUNITIAUBLIUN 3(2-2-6)
EDM 102 Event Experience Design and Creation
AnvunanuAnfigamseenuuuysTauMsailuuBiusigULUUsng 4 wiluifvesituiives
a1 HIUNNTAE19ATIALUIAAT IBUANFBINTFULUUATS 9 Aanssu Msldenassaniuiiuaziian
n1seeNUUUANLT MsmnussanInwIndeuLaTsiUsEnaUss 9 TnedflsiaUssaunisalvesidnsou il
asepnuanyny (Engagement) siadumn UsNg vidathmanedu q 18an139u AnUfuRn1sInvinnInsng
(Sketch) N33 ME198 (References) N13vifiAn1en13eenwuy (Mood Board) i odea1saauAnnis
thiauenudliun wagnsinnisingsenis uazmsUszauldedaiuszaninim fnsAnvigauuenaniud
This course will provide knowledge assets for experience design for event production
considering both space and time. Students will be encouraged to create and design the event
corresponding to several requirements and audience experiences. The course will also focus on the
creation of event activities, venue selection, and design. Audience engagement with a product or
service embedded in the event will be discussed. Students will also learn how to make a sketch,
find references, and design a mood board for presenting ideas for Event and MICE management. In

addition, an off-site study visit will be included.

. 103 N133ANITUALNITINLRUBLIUN UazN15IANITINTIANITHATNITUTEYN 3(3-0-6)
EDM 103 Event and MICE Management and Planning

AnwuulAn JULUY LLazﬂszmumﬂumw%mﬁmmﬂ‘diwﬂLﬁ'aﬁﬁmﬂizqﬂﬂ%’ﬁums
HARDLIUN WAZNITIANITINTIANITUALNITUTEYN N1TINWHY NITAMUAIUYTZUIN NITUTMISTNUYAAR
mMsUszaunuiuiieddes msuimsanuduiusiugiidnladmds msiesesidoyasiunisnain
mMsdanisanudes wagnsuszduna

In this course, students will learn concepts, types, and a process of project

management that can be applied to Event production and MICE management. In particular, the
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course will teach students about project planning, budget allocation, human resource management,
and negotiation with stakeholders. Also, students will be able to analyze marketing data, and have

understanding towards risk management and project evaluation.

owi. 213 UfTRmsilenudiiun uaznisdanstinssanisuagnisusean 3(2-2-6)
EDM 213 Event and MICE Workshop

Anwuwfn uaziiugiunsldgunsallunissdnmudiiud nsiindfiRmsdaeusiiug uas
N159AN5EINTIANTUTEIN 1AEURUNIANTUUBETBNNIN HIUNITOBNLUULALNENBIAUTENB UMY
9 loun nMsadeassranuazad ssuuues § W@es dadfiify welafitey N15a51905581NARNUNS IR
saudenslaiansuludnannesuooulad

This course aims to provide knowledge assets about principles of fundamental
equipment usage for Event production and MICE management. Students will get hands- on
experiences from designing and producing materials for the event such as stage and backdrop, lighting
and sound systems, multimedia, special effects, and other event ambient. Also, live streaming

through online platforms will be discussed.

BNU.306 ANTHUNNTEUESNAIRANAN D UBLIUILAENTIANSTNTIANTS 3(2-2-6)
wazn1suIEYL
EDM 306 Promotional Planning for Event and MICE

ANEINTLUINNITNTINUEUNTALATUNIIAR 0B TuY wagn1sdan1stingsenis
uazmsUszan dausnsieseidiifduieatos massyTngusvasd nsmausunagns nsdnauladenld
\n3osile 1Wu nmsUsznduius mslavan msldBumigiouiess nsdaadunsue Msnaiananss uaz
\3osdiodu 9 Lﬁauiiq’?@qﬂizaﬂﬂﬁ[,umsﬁﬂl,a%mmwmﬁ

This course will provide knowledge assets towards marketing communication
planning for Event production and MICE management. The course will teach students how to analyze
stakeholders, identify marketing objectives, and plan strategies for promoting the event. In order to
achieve communication objectives, students will learn how to choose the right marketing tools such

as public relations, advertising, influencer marketing, or integrated marketing communication.
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