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Bachelor of Arts Program in Airline Business Management

1. laseasramdngns
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2. s lundngns
. NUINIVIANBINI 24 KU8AA

NFUYINWIDINGW (9 Wn) i (UTsene-UiR-Anwimenuie)
an.101  nwBanguludinuszdriu 3(2-2-6)
EN101 Everyday English
an.102 Ae89nguluUIUNNIIEIAY 3(2-2-6)
EN102 Social English
an.103  ;wsanguluuiunaina 3(2-2-6)

EN103 Global English

NFUIVIYIUINTNWLAVIIN (15 ni2efin) wdIein (Usseng-UjuR-Anwsienuie)
01l vinwgmsAaiensiSeudnaendin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
012 enudunadlesdudinunasyuyuszminaussing 3(3-0-6)
GEO12 Citizenship in Society and International Community
013 wieluladuazuinnssuiioounnn 3(3-0-6)
GE013 Technology and Innovation for the Future
An0ld  guvSenmlazaunnsLiiein 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
An.015  Imgararnuduiusenaunisuarannuininstu 3(3-0-6)

GEO015 Entrepreneurial Spirit and Financial Literacy
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. RUINTVUANIE 93 KUWNA
AauvILLaU ( 12 wiaena)

§nu. 150
ABM 150
gnu. 156

ABM 156

§nu. 250
ABM 250
§nu. 451
ABM 451

1 a }% o o ' a
NAUAYIANIZATU-UIAU (57 hUI8NH)

§nu. 111
ABM 111
§nNu. 102
ABM 102
gnu. 107
ABM 107
gnu. 201
ABM 201
§nNu. 203
ABM 203
gnu. 211
ABM 211
gnu. 212
ABM 212
gnu. 213
ABM 213
gnu. 217
ABM 217
gnu. 218
ABM 218
gNu. 312
ABM 312
§NU. 313
ABM 313
gnu. 316
ABM 316

anuidesuieriugnamnssunisuinsiiionistu
Introduction to Hospitality Industry for Aviation
WeANITUUSINAKALININETUINISUEAAIMNTINNITUTNNS
uazEMAIUNTTUNNTUU

Consumer Behavior and Service Psychology in Hospitality
and Aviation Industry
wnluuazUsyinulugnamnssunisuinisuaznistu
Trends and Issues in Hospitality and Aviation Industries
Msdeitegnavnssunsdy

Research for Aviation Industry

MstuUaenu

Introduction to Aviation

CEARGRERREITY!

Airline Business
NsRLIYAGNANLAENTAS SN AN vald T uUanen1 Ty
Airlines Personality and Image Development
N139ANTLAZNIFALLUUINEINIAEUY

Airport Management and Operations
Qileansnisiu

Aviation Geography

HsfsnazauUasnnsniun1siy

Aviation Safety and Security
N13599N1335N9a8N15TUkALDIANT

Airline Business Management and Organizations
ﬂﬂiﬁaaﬂim‘m'ej”ﬂﬂqmﬁamim%ws[,uqmamﬂssuﬂ’ﬁﬁu
Communicative English for Career in Aviation Industry
NINAIAgINEIeN1TiU

Airlines Marketing

norinewaztedIRumMun1Tiu

Aviation Law and Regulations
msdansauluaisnsu

Managing People in Airlines
ns¥ansANduiusiugnAluanenistu

Airlines Customer Relations Management
ATIANITUINITAN8NITTUTIAUTENTR

Budsget Airline Service Management

mhefs (Ussens-UjUa-Anwisienuied)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussene-Ujua-Anwinienuiag)

3(3-0-6)
3(3-0-6)
3(2-2-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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gnu. 317
ABM 317
gnu. 318
ABM 318
§nu. 410
ABM 410
§nu. 412
ABM 412
gnu. 416
ABM 416
gnu. 418
ABM 418

msUssnduiusiogsiaangnistu

Public Relations for Airlines Business
nsdansnelalugsiaanenisiu

Revenue Management in Airline Business
n1sEnaU

Internship
nsInnsuinnssulenagnsdmsvaienisiu
Airlines Strategic and Innovation Management
dunugsnadenstu

Seminar in Airline Business
nswisnANUNSeugdena NNy
Career Preparations for Aviation Industry

1a ¥ = 1 a
NAUIYUINIZAU-LADN (12 RUWNAA)
tnfnwanunsadenseunguivianizau-dentd 1 nquainnguividelul viseidenisewanis
18391 MNNGUIVNANIEMU-LTENTA 9 JUATU 12 vIehn

ngui 1

§nu. 321
ABM 321
gnu. 325
ABM 325
gnNu. 326
ABM 326
gnu. 327
ABM 327

ngun 2

§nU. 334
ABM 334
§NU. 335
ABM 335
§NU. 336
ABM 336
gnu. 337
ABM 337

N13UINSHLAgE1TNANY

3(3-0-6)
3(3-0-6)
3(0-9-40)
3(3-0-6)
3(2-2-6)
3(2-2-6)

mefin (Ussene - UJUR - Anwisienuieg)

miu‘%miéﬂmamimﬂﬁu

Ground Passenger Services

nsasunsiiusnsElagans

Passenger Services in Action
ﬂﬂiﬁaaﬂim‘mé’ﬂﬂqmﬁamiﬂ%miiﬂﬂElmimmﬁu
Communicative in English for Ground Passenger Personnel
ﬂ’]iﬁ’]i@\iﬁ‘ljﬂLLﬁ%@@ﬂﬁmﬂfﬂﬂﬁ’ﬁ

Reservations and Ticketing

msu%misﬁﬂamsuum?aaﬁu

3(1.5-3-6)
3(1.5-3-6)

3(2-2-6)
3(1.5-3-6)

wdIein (Ussene - UJUR - Anwisignuies)

ﬂﬂi?@ﬁﬁiﬂﬁm5&ﬂqmﬁaﬂ’ﬁU%ﬂ’li;ﬁma’ﬁuum‘%dﬁu
Communicative English for In-flight Passenger Personnel
nsuimaiasansuueiesduludulsevdn

Economy Class In-Flight Services
msuimsglasasuueiesdulumenstusaussndn
Budget Airline In-flight Services
miu'%mi;ﬁmmiuum%aﬁuiu%wﬁqLLaz%uqiﬁa
Business-First Class In-flight Services

3(2-2-6)
3(1.5-3-6)
3(1.5-3-6)
3(1.5-3-06)
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ngun 3

§nu. 345
ABM 345
§Nu. 343
ABM 343
§nNu. 346
ABM 346
gnu. 347
ABM 347

nsvudiduiNIseIMAkazUfuRuaIuIanaInIfeIy

mhefn (V33818 - UJUR - Anwisienuieg)
N139AN1AUAINBINA 3(2-2-6)
Air Cargo Management
M3UHUTRNUUINMNAIUEN 3(2-2-6)
Ramp Operations
mim‘uQuﬁmﬁ’ﬂLLasis’mmmﬂﬁugm 3(3-0-6)
Aircraft Weight and Balance Control
nsvuAImMIseINIALarladafng 3(2-2-6)
Air Transportation and Logistics

nguvANaulalRnIzinu (12 wiaehin)
ngu3vanuaulalanizaiy n15dansssnaaensiy

(@miuinfnwfseuluavivinisdnanisssieaisnistv) dndnwaiunsadenseuldain
1) nuivnIAIvduveruzyemansuazn1sIanIsnsieaieaimualidunguiviniig
aulaanIy warNguNYIINIUTEWAINBUBTN %150

2) nauivvesANzduinnzuYYemansuaznsIanIsNsvisagte iR duimanuaulaanz

%50

3) nguirfiniaivinisdanisgsiaaanisduimualiiiuivianuaulaeniz nsusulasu
mevtunguinanuaulaemelveglunaiidavesnuud

gnu. 325
ABM 325
gnNu. 326
ABM 326
§NU. 334
ABM 334
§Nu. 335
ABM 335
8nv. 345
ABM 345
§NU. 343
ABM 343
gnu. 515
ABM 515
gnu. 516
ABM 516
gnu. 517
ABM 517

mhefn (Ussens - UGUR - Anwinieaued)
nsadunsiiusnisglagans 3(1.5-3-6)
Passenger Services in Action
ﬂﬂiﬁ@ﬁﬂiﬂwﬁaﬂqmﬁamiu%ms;:ﬂmaaﬂimﬂﬁu 3(2-2-6)
Communicative in English for Ground Passenger Personnel
ﬂﬂiﬁaaﬂinwwwﬁqﬂqmﬁamiﬁmi;ﬁmami‘uum%ﬂﬁu 3(2-2-6)
Communicative English for In-flight Passenger Personnel
miu’%mi{ﬂm8m3wm§aaﬁﬁlu%uﬂiwé’m 3(15-3-6)
Economy Class In-Flight Services
NFIANITAUAINIIDINA 3(2-2-6)
Air Cargo Management
nMsUfURnuUInAaILIeNA 3(2-2-6)
Ramp Operations
A5581UTTUTINIF8N15TY 3(3-0-6)
Airline Business Ethics
NSAAYIBBNLUVUINTANENTUY 3(3-0-6)
Airline Service Designs Thinking
AnuUaendolaynygniduuueesu 3(2-2-6)

Safety and Emergency on Board in Action
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(dmsutinAnwnldlaizeuluavivinisdnnisgsisanenisiv) aunsadenseuainieiviseluil

5nu. 111
ABM 111
§nU. 102
ABM 102
§nu. 107
ABM 107
5nU. 201
ABM 201
5nU. 211
ABM 211
5NU. 316
ABM 316
5NU. 325
ABM 325
§AU. 335
ABM 335
§NU. 345
ABM 345
8NU. 343
ABM 343
§nU. 515
ABM 515
§AU. 517
ABM 517

Mhein (Ussen8 - UHUR - Anwinienued)
nsoubosiy 3(3-0-6)
Introduction to Aviation
§snaanensiu 3(3-0-6)
Airline Business
nsmLIYANAMLaENNSETIREs I AN vald U uaani sy 3(2-2-6)
Airlines Personality and Image Development
N15IANITHALNITANT U UINDINAB Y 3(3-0-6)
Airport Management and Operations
Tsfounazanulasndununisiu 3(3-0-6)
Aviation Safety and Security
N153ANTISUINITANENISTUTIANUSEUER 3(3-0-6)
Budget Airline Service Management
nsadunsiiusnisglagans 3(15-3-6)
Passenger Service in Action
miu‘%maiﬂmamiuwﬂ‘%"mﬁuiu%uﬂiwé’m 3(1.5-3-6)
Economy Class In-Flight Services
NTINNITAUAINIIDINA 3(2-2-6)
Air Cargo Management
MsUHURNUUSHAAUIEN 3(2-2-6)
Ramp Operations
A3YIUTTUTINIFIN1TUY 3(3-0-6)
Airline Business Ethics
mmﬂaamﬁaLLaszaxqﬂLauuum‘%aﬂﬁu 3(2-2-6)

Safety and Emergency on Board in Action

NUINIVUFRNLET 6 vitienn
tnfnwazdeadonteuneivdunlaaauluumiverdenguvm Litesndt 6 wiein wse

danseulusnedvnsealudl

AULDY)

§AU. 306
ABM 306
§nu. 344
ABM 344
gnu. 403
ABM 403
5nU. 408
ABM 408

mhefn (Ussens - UGUR - Anwieie

nsainsaumEmIUgIAvanenisiu 3(3-0-6)
Airline Business Branding
M3dnmsuazmsAununsUINITeNsLazIASesRudmsUaensiy 3(2-2-6)
Airline Catering Operations & Management

ASNAWTInweRUUsTEUNSalluAsUSEA 3(0 -9 -40)
Skills Development through International Experience

ASUIMTNSNENIAUNITTY 3(3-0-6)

Crew Resource Management
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5. 414 madudvesgshanarnisnunugsiafidedesivaienisdu 3(3-0-6)
ABM 414  Entrepreneurship and Commercial Planning for Airline Related Business

wemn: ey 3 (3 - 0 - 6) wdadunisussene 3 FilusiedUa nefinmsAnUjoRsuiu
sErinnAny ke NITEARULaTNANYIAIEAUEBNANY 6 TiluadadUnm

3. ANB5UNYSIEAYN

A, nuIRIvIAnE N2l (24 wdqefin)
NaUAYVIN1BNaE (9 w8in)

8n.101 Medanguludinuszaniu 3(2-2-6)
EN101 Everyday English
Andunisldlasaiiiugiuiagduiuneisenguildludinusezdndu Usenaudignisyn

a

wuzihauesasiidoyadiudi nmsvsseneupindnuae nisueduiesiiauls Sesiduanuveuunas

€

[ %

usmdnFuduivetusazay TudansuansanuAaiuluFosialy anvieimuinwen1Ia N3l A3
91U UagNISeumeIBITYININIg

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues .Enhance language skills-speaking, listening, reading,

and writing-through integrated methods.

8n.102 AdInguluusuNedIny 3(2-2-6)
EN102 Social English
Andunisyauazmsifoussloanazdruiuilfiduuszd emsdufduiusnidsny
miLLangw%Ha mMsFeuiioy wagn1sesuneanuAnietuEewsing 7 luuSunmedinuuazgsna tag
yadunaiauinegnsefusewarnisiiaus mewalulaguasaufnaseassa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

creativity.

8n.103 AMedanguluusuvaina 3(3-0-6)
EN103 Global English
AndunisusseneUssaumsailagssyneavidenatiuayy LazkansrNAniuAeIuTIn
audueg e uasdssiudigmilussivanna Tnesjariumsimuninee msdomssgninsTaus s
wazn1sdeanshulanddva Ssddnsonisidunaidiodan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital commmunication skills, which are vital to becoming global citizens.
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NAUABIUTUINTNNWLABITNW (15 wuIenn)

o011l finwensAnilensiseunaendin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
v ndnn1sveansin Amwinshneginluszuy Andunshndadnind nsfeadeassed
MIAATAIIER NsARduATIEI MsRaudtan Mudinsdenlesrnudauazidenedsdonudai
wingauluysegndldluiinysedniu mevinusasnisiSeuinaentinldeg1aliusednsam
Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning

7iN.012 pudunaidiosludinunasyuyuszninassme 3(3-0-6)
GE012 Citizenship in Society and International Community
AmNY AadNwalE 15wl Anwsuiiaveuvesnsidunaiesiin Tudsaslne dsaulan
uardapuRava nieuflasusuifioag hutuduldesnediarugy muddviviunafnturesUssiulm 1
Tudipu Wiesessun1sasuuasvesusunuindeniivefinadodinuarn1svineu nasnaunszminly
audAreIntsaisauuiioludsnnseiusig 9 AflanuuandnamneTansssy
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures

An.013 welulafuazuinnssuifieawnan 3(3-0-6)
GEO13 Technology and Innovation for the Future
UNUM UWIAA N153Ln9iY warnsusuddfunsdsunvaswedlanawian saudanng
Uszgndldimaluladuazuinnssuduing 9 tessdunisuarsnanug mswaungunndinluday
afelugd msuidamiiaduludinusesTusaznisyiouegsadneassd nansenuzsanaluladuas
uinanssufifsensiiudin dann wasiasugia naonsudnuinislivstlomiuaznisduaseminddums
Hayaiinanmeluladuazuianssy
Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation
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an0ld  guvisniwuazgunaziieTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
mMs3andaes msldFiniinuesdiosnsedisiinuan ldanuAnaiisassdlunisaiisnugy
HIuguvsanImaInauAals Aanssudunuinis wasfin Fwiniuersualnuled wagIaauAINd15997N
AU UVDIAULDY
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a

path to success from one’s passion

fN.015 ImgaaeududusznounsuaAuIninisti 3(3-0-6)
GEO015 Entrepreneurial Spirit and Financial Literacy

Aadnuaziddylunisairsinigaansduddsznounts Tnefunsauuuiiives
Uszneusemsiiaudnaiieassd wazmsuarslenalunisiiuuazdiiufanisesadnussmnay
2385551 AN15InNTskarindulanianistuegeiiuseaning 1713&mﬁ"ﬂm'imiﬁua"mqﬂﬂaLLazmiamu
stsnstmuogedsdu Sanediiannsninesyhauduildesnivssaniug soud uazndn
AndulaiusBLgNITal

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making

9. KUV NANIE (93 WUwAN)
naudynu (12 wiqein)
5nU. 150 mmiﬁmé’mﬁ'mﬁ’uqmmmﬁmmiu'%mil,ﬁamiﬁu 3(3-0-6)
ABM 150 Introduction to Hospitality Industry for Aviation

TIMUINTT ULUU Useinn 1aseaine Lagdnuilzyedgnaunssunisusnsuagn1sty anvaens
MIUKAEANNTURUEVRIGIAIUTNTUTEANANG 9

Evolution, form, type, structure and characteristics of the hospitality industry for aviation,

work characteristics and relationships of different types of service businesses

SNU. 156 WANITUEUIINAKALIRINeUINNSIUENaTMNTIUNITUSANS 3(3-0-6)
uazanamnITUNTiU
ABM 156 Consumer Behavior and Service Psychology in Hospitality
and Aviation Industry
dnwazvesiuilan nszurumsdndulavesiiuilan Jedeiidmasionginssuguilaa wnliiuwes
WOANIIUNITUSINALUEAAINNTIUNITUTNNT waranaInnssuNIstu NMSUSEUMIBUTAIUSITNVRIVUYIR
#199 yvniAnainanuuandnensTansssy Jedeifiavinadenisiadnsivlnlueuian uuAanguima
Ininenifeates ndnuyvediuslunisuing dadeiifidviwasonuuinisuaznisty
Characteristics of consumers, consumers’ decision-making process, factors affecting

consumer behavior, trends in consumption behavior in the hospitality and aviation industry,
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comparison of cultures of different peoples, problems caused by cultural differences, factors
influencing future growth, psychological theoretical concepts, principles of human relations in

service, factors influencing service and aviation jobs

5nU. 250  wwilduuazussinulugaannnssunisuinisuaznistu 3(3-0-6)
ABM 250 Trends and Issues in Hospitality and Aviation Industries

Uszifiusamatoifendugnamnssunisuinig uazeranmnssunsly nansznusienmsaidunuly
JgUuuavaunnn LLu’mﬂﬂumﬂNLquﬁwmLLazmia%ﬁaﬂawﬁ‘ ﬂ’]ﬁLLﬁl%ﬁin’l‘ﬁLﬁﬁ?%@ﬂﬁuqmaﬂwﬂiim
A1SUINTT LLa36;mamﬂi'iumiﬁuiuamamiiﬁﬁwﬂ'u ﬂ’]'ﬁLLmGUﬂEUUWIﬁLﬁﬂ?‘ﬁ@ﬂﬁUQﬁﬁﬂWﬂi’i@Jﬂ’]iﬂ@ﬂLﬁEJ’J
waznsusmstuaninsaidagdu

Contemporary issues in the hospitality and aviation industry, the impacts on operations at
present and in the future, guidelines for development planning and strategy building, solving
problems related to the services and aviation industry in the current situation

sAU. 451 Msideiilegnanynssunnsu 3(3-0-6)
ABM 451 Research for Aviation Industry

Gﬁy’umauLLagﬂiﬂﬂﬁdﬂmaﬂmﬁ%’ﬂuqmamnisumiﬁu mi@?&ﬁzgmmﬁi’fﬂmiaammumﬁﬁa N3
duiegne msaraesesdlenldlumsiiudeya nmsifudeya mslilusunsuadfiiedinsideya nasnau
maiaueteyaiiiothluianngsivlufusig

Research methods and expected benefits of research for the aviation industry, the
development of research questions, research design, sampling, developing tools required for
collecting and recording data, statistics programming utilized in data analysis, and the presentation

of data useful for a wide range of business development

nguAYNaNITAU-UIAY ( 57 niaehin)
snu. 111 nsdudosdu 3(3-0-6)
ABM 111 Introduction to Aviation

anuduin anudAy wazdnuazvesgnaivnssumstuialy ssdnisnisduiisfuguany
szilgudmiugeavnssunstu dnware1n1AgIy nannsHane1n1Aeny 91dnlugnamnssunsiy §5ia
st ey nsvhernireIu adsaLAT MITANSTIEINALEYN1T319TINeeNNA a519AaY 1WAla
Tnesuliiiuisesdusznouiiddnuegranynssunisu

Background, importance and attributes of the aviation industry, the organization supports
aviation with global standards for airline safety, security, efficiency, and aviation infrastructures, basis
of aircraft, basic principles of aviation, law and regulations, organizations, careers, freight, aircraft
manufacture, air cargo services, and air traffic control to create understanding of the elements of the

aviation industry
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5nU. 102 §REenIsUU 3(3-0-6)
ABM 102  Airline Business

ANEAYaegINvanen1siu dnwarvesgsiaaen1sty nmsanlivaulugsfaaenisdu fildw
¥ dudendnuesgsivansnistu gsfaitisidestunisliuinsdlaeans gsivvudedudnisennie
fonnasszuiaszmafiinadesiugssaenisdu uinnssunislruinslugsiaanenistu

Background and importance of the airline business along with knowledge of airline
operations, stakeholder, passenger services, air cargo transportation, international agreements and

services innovation related to the airline business

5. 107 mMeimuyadnamiazn1sassasunnanyaldwiunuaenisiu 3(2-2-6)
ABM 107  Airlines Personality and Image Development

unumuazanudduesmMItaLIynannwismglusaznisuen dadeiiiniwadoyasinam
msiandnualifivesyaainslugsfivansnisdunaznisuinns msemlufiansnsas nsadie fauiusam
fuyanadusnluiinsaiwimuadfifdenuuimawaznisudlvaniunsaiamewi

The importance of external and internal personality development, factors influence
personality. Understanding of social interactions, etiquette, proper perceptions, the influences
affecting self-image, grooming and organization and a positive attitude towards careers in the aviation

industry

5AU. 201 NIIANISHAZNNTANLEUIIUYINEINIAEIU 3(3-0-6)
ABM 201 Airport Management and Operations

A uuazuuINIINITAILIMIBINABIY N15UIMTNIsIAnITvinenagulRdsela n1s
Famsuimasunmsdulivaeadelnglosdaruidulasadsiiugiuresauudu msliinisglneans
dunnse Audn msdanisdinudwnndenluauudy Weneliinnslesed witym wazinaue wade
afsassalunaiauinindendenisliuinig msufuugsauudulvannsadudunislunisdassa
guawnsIINMIeniiol seonauansaadsnsutsiiliAnduluaunduld

The history and development of airports, airport management income, airport operations,
airport safety and security management, passenger and cargo services, and the impact of aircraft on
the environment as a whole leading to analyzing, adjusting, and improving airports for the tourism

industry

5NU. 203 aliMmansn1siu 3(3-0-6)
ABM 203  Aviation Geography

dnwazgiivsemanaznimanifiinaronisnsununsdu maiiueinia uazusuninisdu sauds
nsdanisvsenmakazgneninemstudesiuiidutiadefiinadensreusunistuwagnns UiRnag
Tu

Topography and differences of aviation geography, air traffic, meteorological conditions, and

fundamental aeronautical meteorology regarding flight plan and the operation of an aircraft
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5nU. 211 dsfedazauvaondeniunistu 3(3-0-6)
ABM 211 Aviation Safety and Security
mqwﬁLLazLLmﬁmﬁrugmﬁLﬁmﬁﬂ’aqﬁummﬂaaﬂﬁsLLazmi%’ﬂmmmﬂaamﬁaiuqiﬁamsﬁu
nasnaudlafsusse1veetsAunistu sruullsdenistu msasisiausssunulaonis AIROUAUDIAD
mansalanidu suludaeseadiolunsdnnis msaienunseninidumnuaensdelugsionistu
The fundamental concepts and philosophy of aviation safety and security, air safety systems,
safety culture, emergency response processes, as well as measures for accident prevention through

both human and organizational factors, tools for safety management in the airline industry

§AU. 212 mﬁmmiﬁﬁﬁﬁ]mEJmiﬁmLazmﬁﬂi 3(3-0-6)
ABM 212  Airline Business Management and Organizations
Tassasauazudnnslunisusmsdansesinsanenistubesiu msufoimuuagwiriivesdou
a1usine 9 Tuanensdu dnwaznisuimsnuyana n1sdeans msadausagdls wasanzanuduiiives
uﬂmﬂﬂumﬁﬂmiawmiﬁu
An airline organization structure and fundamental principles of management for the airline
business, operations and duties in different divisions, human resources, airline resource management,

and airline research data management

5AU. 213 miﬁ'amimmé'ﬂﬂqmﬁamiaﬂ%ﬂuqmmmmmiﬁu 3(2-2-6)
ABM 213 Communicative English for Career in Aviation Industry
Anvinwgnsdoansnusinguiiionisdeansensilonndn waztlhensal drdwi uagdiuiuly
Uszgnaldlunmsuifauiuanaimnssunistulumenisalsing q leegramunzan
This course focuses on practicing English communication, grammar, vocabulary, and technical

terms used in the aviation industry

5AU. 217 Msa1ngInaaen1stu 3(3-0-6)
ABM 217  Airlines Marketing

ngud] wazanuddnueanisnaraiiiothuuiulflunsnainvesgsiaaenistulutlagiunasly
ounan lagldiedasilonsnsnainiiaszianmindon thundeimuanagndnisnisaainig 9 das
WHUNTTAATIN NTATUANLAZNITUTBIUNATDIDIANS

The theories and the importance of marketing management and sales aviation industry,
situation analysis, as well as internal and external factors, airline marketing trends and
competitiveness, marketing plans, and defining organizational policies to promote, control, and

evaluate the success of the marketing plan
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5NU. 218  NunekaztaUIRuaunNsTY 33-0-6)
ABM 218 Aviation Law and Regulations

yhanudlaeydyaiiferdesiunsiunaFeussuindsema anuduinvesesdnisnsduna
Bouszninasema mirssuifuguaianisnistunaSoudiiviniiesnngsudeu dedediuneluszma
udinguuienisiueinealneg ng Jetaduluduanudasnads nssnviaulasnde n1seruIeaIN
AxAIN LaviAsygnanIsiu

The understanding of international aviation conventions. History of authority of organizations
related to the international aviation industry that supports aviation with global standards for safety,

security and aviation economy

5nU. 312 msaenisauluaisnisiu 33-0-6)
ABM 312 Managing People in Airlines

‘Viaﬂﬂ’]ﬁ‘Ui‘Vi’]ifﬂ@ﬂ’]i‘Uﬂﬁ?ﬂﬂUﬁﬁﬂ‘ﬂﬁ’]&ﬂ’ﬁUu ﬂ{]i“L‘UEJ‘lJlIWGﬁﬁTH‘VILﬂEJ’JSU’ENﬂUNW]LU‘LJﬂﬁi
Lﬂ‘ummﬂlumu"uaﬂmﬂﬁumwum NNTIATIZIIU NITINLAY AISIAU N15FOEIT NTATINT NSARLEDN
NSENDUIH MINAUIYARINT kazN1TUTITUNG AADAIUNITIANITANIUNITAIANG mum‘wmﬂﬁmuwﬁu
UTUNVBIGINIF8NTUY

The principles of airline human resource management in terms of regulations and standards
regarding basic human factors, job analysis, manpower planning, communication, recruitment,
training, personnel development, and evaluation, along with handling different situations in human

resources for the aviation industry

5NU. 313 M3damsanuduiusiugnanluaenisiu 3(3-0-6)
ABM 313 Airlines Customer Relations Management

unumazauddnuesmdNius fugninlugsieaenisiu nquiiitieadestunisdanis
ANUFURUSAUGNAT AMNINTBINITUIATT N1TUTMITANUNINDIAUALAIUANAVDIQNAT N1TIANITTD
foadounariinuiladymidatulaeldnsdlfne uavanunsoadieassAuuusiasnssnwamnuduiusiu
anAsiean unsaliagty

The study of the roles and importance of customer relations in the airline business, theory
related to customer relations management, service quality, customer satisfaction, royalty
management and complaint handling through case study, deliver creative customer management

relation cases on the current circumstances

5NU. 316  N1TIANITUINITAN8N1T0UTIAIUTENER 3(3-0-6)
ABM 316 Budget Airline Service Management
WﬁﬂﬂﬁLﬁyaﬂﬁmﬁlﬁnfqﬁJE"dLL‘UUQ?ﬁﬁ]“UENﬁ’]EJﬂWi‘GUi’]ﬂWUi%METﬂ LUnagsna N15as19AMAT WAy
SNBULNITUTNIT AADAIUNAENSNITUTUITA18N15TUTIAIUSENER ann15natn waslasIas1enis
USM391UT0909ANTA8N150UTIAUTENER
The course provides basic principles of the budget airline business, business models, value
addition and service characteristics, along with effective strategies of budget airlines, marketing

principles and management structures of budget airline organizations
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snU. 317 msUssanduiiusifiossiaangnistu 3(3-0-6)
ABM 317 Public Relations for Airlines Business

yanmsUsEINdIug TngussasduasmInakuumsUssduiusidogssaenisou nsld
MyinsyauazRiausLiodemsuasUszdiiusan mdnuaiirliusngreas suTveagTie
aensdu AaenauMTNITEUUNSARas uarnsldmundeasusznduiusluanigingfvesgsiaaenns
Suitagtuuuooulatuazeonloy

A study of public relations principles, the purposes and public relations plan affecting the
airline business, language usage including speaking and presentation skills for airlines' public image,

along with communication systems and effective language used in crisis situations

5nU. 318 N153N1sTelatugsivaienistu 3(3-0-6)
ABM 318 Revenue Management in Airline Business

pdnnsiugIud LIty Msdanisneldvesatsnistu guasd Usinmnasdaduglasans
USunaumsuudeinuglaeas snsinsvudslagans wasdud1migeinia Melaneviigainnisndnaiu
flavans dunusieUSinanisnansuglasans uumaiisdszavsamiiioaieneldgeanneliniwensi
fidia Jaduiifinadeguasd wmadansimunmauazeldimnzaniungugnévesaisnisiu ns
m‘u@uéfuvguLLazU'%misziaqum'imaﬁmmzaﬂumﬁmmiﬁ816’1'

The study of the fundamentals of finance, airline revenue management, demand, available
seat kilometers, revenue passenger kilometers, passenger load factor, revenue per available seat
kilometers, cost per available seat kilometers and occupancy detection, maximizing net income with
limited resources, factors affecting demands, suitable pricing strategy techniques for airlines targeting

customers, cost control and proper sales channeling, including financial risk management

5NU. 410 NISHNY 3(0-9-40)
ABM 410 Internship
Ftaduneu : @ould snu. 102
Prerequisite: ABM102

thanuuaziinugeng o Alddnuludsegadldlunisiinauluuisvatsnistunas wissaud
Reates meldnsmunuuarUssiiunavesnanansdsuiunhsnuneueniisuindnwidiinmny

This course enables students to apply theoretical knowledge into an internship program with
airlines and related organization, under the supervision and evaluation of faculty members in

cooperation with the organizations involved

5NU. 412 N153N1suInNssudanagnsamiuatenisiu 3(3-0-6)
ABM 412  Airlines Strategic and Innovation Management

AUNUE NG B] karAINEIAYUDINITTANITTINag NS lugnamnssun1siu n13Useiiiu
anunsainasdadundonanelunaznisuen mutsuuiltuuasmsudeilugsia nsnsusu Snwoe
nsiunuleusretesdnig tensmuauikaznsUssduna saonuiindunisairawuusiaosnagnd way
uinnssailval 9 iWoatsanaldiuToumsnsuisiudmiveramnssunisiu TneUszgndldnszuiums
afuinnssnileneulandanmindeuiiudeuntategund

The definitions, theories and the importance of strategic innovation management for the

airline business, the evaluation of situations through both internal and external factors, trends and
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business competition, planning, setting, controlling and evaluating company policy. Practicing will be
given in creating new strategies and innovation according to the policy of the environmental

checkpoint

5AU. 416 dunungsnaanensiu 3(2-2-6)
ABM 416 Seminar in Airline Business

s dgmians q saudwuiliuvesgsfsaenisiu lnedndnwaslasuilanisusseneain
r;:ima@mq@uazﬁﬂizaumimﬂu%ﬁw UuanIAUAnLIY naenaueAUTIgluUssutymang 9 funis
’ﬁ%’lﬂiﬂiﬂﬂ?iﬁﬂﬂﬂ’]ﬁLﬁS%%@ﬂﬁUﬁﬁﬁﬁ]mEJﬂ’]iﬁuLﬁIE]LauaLLuzLLuﬁ/l’NLLm“U

Analyzing problems concerning the airline business trends, lecture sessions led by
experienced specialists in related fields. Students will be participating, sharing opinions, discussing

particular case studies and seminars related to airline business then offering solutions

5NU. 418 MansguAUNToNganavnssun1siy 3(2-2-6)
ABM 418 Career Preparations for Aviation Industry

mawssueamieuintunsivludnvazerdnlugnamnssunsdu anudiluiferiunsld
Awitensdeansszinsyana gl madeuds Rdeyadiudaiieatnsnumsvihauduiiy uazns
Bouiiansssuiiuandnafuveiusiazesdng unsemmedeey anfamsaseninludnunsssy 3us35uTes
o Liendouitrganamnssunsdu vie o1Twdu 9 egnailonTn

This course emphasizes career preparation for the aviation industry, general knowledge of
interpersonal communication, leadership, resume writing, teamwork and organizational cultures,
social etiquette including moral self-awareness, to prepare students to work professionally in the

aviation industry or other industry for students who are interested in any other industries

1a v =~ 1 a
NAUIYUANITAU-LADN ( 12 RUWAA)
UnAnwaunsaidienseunguizianivau-dents 1 nquannguiviseluil visideniseuaniy
9391 MNNFUIV RN IZAU-FENLA 9 IUATU 12 niedn

ngui 1 N1suINISHlagansnANY

5nU. 321 miU%mi;ﬁmmimﬂﬁu 3(1.5-3-6)
ABM 321 Ground Passenger Services

unumesminaudauiuniaiiu Tunndmeuianisdsesiidslngas Aenudunissiigame
%umaumsﬂﬁﬁamﬂumumLSiTwLLamnaaﬂ mawzdeuleans (Iadw) nsujiRauluiesiuses ns
ﬂﬁﬂ’ﬁwﬁﬂﬁ Y| ﬂiz@mdaaﬂﬁum’%‘m NNSLPSUULONAITUAZNITUIZATUUAUMINIBIIUAN 9 fdedes ns
uadlagansiien anuilusungseideuiisrdestunsufdieu uasfinsiinaaiunisaldiass lu
wioslfuRnIs

Roles and responsibilities of ground passenger service as a whole including reservation, lost
and found, arrival and departure procedures, passenger check-in, lounge and departure gate duties,
document preparations and coordination with relevant departments, special passenger services,
including practice in the mock-up operations
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snu. 325 msanfiumshiusnisdlagans 3(1.5-3-6)
ABM 325 Passenger Services in Action

miﬁmimﬂﬁuaﬂumiaLLa;ﬁmﬂmiﬂizmwmﬂ 9 wamudulngans ;ﬂﬂaaﬂ'ﬁﬁ@fadmimigua
L‘ld;luﬂLﬂ@mﬂu%@uﬂﬁmiﬁ]mgﬂﬂﬂaﬁﬁzﬂLLG]Iﬂ’]iL%ﬂa‘u auanen1siu ﬂiz@m%ﬂﬂu wdnana3asdy N3
Aanudunnse waransideuseeiniaey Taefinsliuinsinaudninernsluing uazeiloufons
a3ty uasngsmdovinasgiudunmsduiiAeades veluanunmsaiunfuaslunsdiiingdhvnuie
aufnsal

Providing ground services to different types of passengers based on class of service. A special
service treatment based on the reservations. Special passenger handling from lounge to aircraft, after
landing, lost and found and missed connection. Service psychology, airline operating manuals is

applied to related aviation standards, regulations in both normal and emergency situations

5NU. 326 miﬁ'am3mmé’ﬂﬂqmﬁ'amiu‘%ﬂmﬁmmimﬂﬁu 3(2-2-6)
ABM 326 Communicative in English for Ground Passenger Personnel

nslEnwndingquil enisdoansdmiunsufifnuludiuvesminanudeusuaaiiu dnvinwe
masunsile Mawa M3 waznsidou laeiiuvinuensilauaz sy ddw lassairsussloaildly
sUfTRvimutunousing 4 udnnsdemsiudlasansluaniunisaiuasuiuniunndey

This course focuses on communicative English skills for ground passenger service operation:
listening, speaking, reading, and writing, with emphasis on listening and speaking, vocabulary and

sentence structure used in different scenarios and circumstances

s5nU. 327 msdsesfitauazeantnsiauans 3(1.5-3-6)
ABM 327 Reservations and Ticketing
fugrunmsdsesiidadionislasans msfinunsien F5Ussdudlaeans diussuunsdisesiits
mseenuazmseudasiagans TngiinufuRluriesujiRnisansaumna ilemeuaussaumanises gnin
Fundamentals of passenger seat reservation, price setting, and fare estimation method via
reservation system. Ticket issuance and reading by practicing in the laboratory to meet customer

expectations.

ngui 2 msuimsdlasansuuaiasdu
5NU. 334 ms?iamimm5&ﬂqmﬁamiu'%mi;jimmiuum%'mﬁu 3(2-2-6)
ABM 334  Communicative English for In-flight Passenger Personnel
vinwgnslideansnmmsanguitensuimsglasansuuedosduluideig 4 1wu nmsunisemns
LLazm%aﬁmum%aﬁu N1IUBALIAN maﬂwmmﬁaumazagmﬁu LLﬁ%ﬂWiUiMWSWUWaLﬁI@W’fU Wuiney
nsilaiazn1sye dnnsiaesaniunisalasduiesuians
This course focuses on communicative English skills for In-flight Passenger Service in various
topics: food and beverage service, public announcements, emergency announcements and first aid,

with emphasis on listening and speaking skills
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5NU. 335 mw‘%ma{ﬂmsawsuum%"mﬁuiu%uﬂiwé'fm 3(1.5-3-6)
ABM 335 Economy Class In-Flight Services

unum mnuduiaveuveminuieusuuuetesduludulsenda Ansemindinnudasnds ua
nMssnwanuvasndie naenludsNsUURNY feu sening uavndauuRnuuneInAgIy $3U0aN13
Uimsomsuazaiesiy suviEnUfRluResUATRNs nsudlellymiluaniunsaling q fideatestu
anuaondouarnsliusns sudseenuuumsiruimsosiuluduussnda

Roles and responsibilities of cabin crew in economy class regarding on-board safety, pre-
flight duties, in-flight duties and post-flight duties. Meals and beverages services with possible

safety and customer service concerns will be discussed and practiced in the mock-up cabin

snU. 336 msuimsglasansuuedesdulumenistusaszuda 3(15-3-6)
ABM 336 Budget Airline In-flight Services

unumwiveannaudeusuuuai ssduluarsnisfusimusendauagarsnisdusunus
nIEUIUNIINIUANILUABARY MamIsumameutazUfsRnuneu seninaasnduiienlu nns
TWunnsemsuaziniosdu N15u1801MT A3 0aRN veafisedn uagmsufduiud iientsadisniny
Uzl uazifiumsivivesiiuslaa anuaansolumsuitiymluaniunisaling q egsiloondn

Roles and responsibilities of cabin crew in budget airlines and low-cost carriers regarding on-
board safety, pre-flight duties, in-flight duties and post-flight duties. Meals and beverages including
souvenirs establish customer’s impression, awareness and possible cases will be discussed and
practiced in the mock-up cabin
5AU. 337 ﬂ’]i‘u%miﬁﬁﬂﬂﬁﬁumﬂ%mﬁuﬂlu%uﬁﬁﬂLLaS%UGﬁﬁT\] 3(1.5-3-6)
ABM 337 Business-First Class In-flight Services

Ummwuaqwﬁmwéfaui"wum%aﬁulu%wﬁqLLaz%guﬁqiﬁﬁ] N15UHURNUAILNTUINITOIMNT kY
wAdpshu mMiguanuasnde sy q Adousiouneutinduiiaiosduly ssuiaflendu uas
niarsesduasnen Tasmslimnuiiisaiueims wdesiu gunsaling q insem ngsudeu wagnsiln
UftRnmsthiausuimsiigndes thdseiiula sadsannuansnsolunsudtymiluaaiunisal s q ogedle
91N

This course emphasizes advanced knowledge and practice of on-board services for
passengers in business class, including food and beverage service, safety and emergency, pre-flisht
duties, in-flight duties and post-flight duties, etiquette, delivering professional service, with more

complicated, challenging cases and handling issues in the professional way
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ngui 3 arsaudedudmiseiniAnasujiRualuaanainiAeu

5AU. 345 N1TIANITAUAININEINA 3(2-2-6)
ABM 345  Air Cargo Management

N133ANTVUAEUAINIDINA N1TUTIYAUYE TEN1TTUAUAIUIEANAIT 9 LananTNIsuuas du
11997118 N15UHURAEUAITUATIY AITAINUATIAT ATAIUIUBATINEAANINT NYUUIELaE TaUIAy
Reafunisvudsdudmeemeniulazseninesemne

Air cargo management, packaging, acceptance procedures for various cargo types, document
handling, dangerous goods handling procedures, pricing, taxation, domestic and international air

cargo laws and regulations

5AU. 343 MsUHURMUUTIIMAIUTEN 3(2-2-6)
ABM 343 Ramp Operations

NANNISUHURNUUINARIUIDNINIALIUAIEAINUADALE SNYUZAILIBNBINIABIY N1INTVUA
P3I81NM590n0INABTY drudunsumsiiunuliusmsnmatiuiuuieiniaey mstiedeadi-oen
nnaundu gunsalliuinismaiuiu nszuaunsdidssdunissuardudidn-senanenniaeu ua
ﬂszmuﬂﬁamaﬁamﬂuﬁuﬁmeﬂﬁﬂ’amiﬁu

The principle of ramp operating safety procedures, types of ramp, time setting, process of
ramp operation service, departure procedures, arrival procedures, required ramp operating

equipment, baggage handling and communication within the restricted area

5NU. 346 mimuauﬁmﬁﬂLLazizmwﬁnﬂWXugm 3(3-0-6)
ABM 346  Aircraft Weight and Balance Control

i mm%ué?mia‘usuaawﬂ’mmﬁﬂgjﬁﬁwﬁﬂﬁmuqmﬁmﬁ’ﬂmmﬂmummjﬁaﬂﬁﬁ@mwaﬂ
HALduNsiueINA ﬂaimﬂwLLazmmgmmiﬁu‘waSaumﬂawﬁugmmaqﬁiﬁamsﬁu N15IATIENR
wazdnnaiminvesemasuneldaaiunsaling q lnemildcdedefifedotulssamaziuy ves
o1 Uinauhdudomdmuusunsdu andn msdanisiiiedesiunsdimgnmsaiings sned
dwaonisfuanLazmUAuLETNTEEINIFEY

Roles and responsibilities of load control agents as per standard operating procedures.
standard operating procedures of international civil aviation based on aviation safety analyzing and
calculating load control in various circumstances, refueling in different types of aircraft, load sheets

and unexpected situation handling regards load control

5NU. 347 MsvudmeMakazladaing 3(2-2-6)
ABM 347  Air Transportation and Logistics

Bouiuamanmsianisvudsdudineiniaasledaind duneufiisatuiiznisaaninslunis
tiduazdssenduimaeinia msdnnsvudsduisune ngszideunazanmsgiusunsdunaieu 7
Redosiunmsvudsdudmsennauazladaind salufaumsnsdamsdndunusndugl dnlddom
e

Learning to really manage air freight and logistics. Customs clearance procedures for
dangerous goods imported or exported via air handling. Civil aviation regulations and national quality
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assurance to air freight and logistics, plus guidance for managing operations in collaboration with

stakeholders

ngudyAnuaulalanizi ( 12 wiienn)
ngudvANuEUlalRnIEAIY NM1359AN135INE1EN15TY
(Ewuiindnwfideulusmuivimsdanisssiaaemstu) dhfnwausadenEoulsan
1) naEiviaAivduresrazaywemansuazmsinnismsvieafisaiuslfdungsisany
aulalamz uagngunwimeUssmaiionuendn vie

2) ngairvesnnzduiinuziyvsmaniuaznsiansmvisaiivreyiAl i uinmuaulaens
w389

3) nquAnimeivinsianisgsiamenistusmusliduivenuadlaanie msdiuaoy
yevtunguinanuaulaemelveglunaiidavesnuud

snu. 325 nsadunshiuinisglagans 3(1.5-3-6)
ABM 325 Passenger Services in Action

nsuimamaiiuivlunisquadiasansUssaning 4 uiadulaeans dlasansiidesnisnisgua
L’f]‘uﬂLﬂﬂmﬂﬂ%@uﬂﬁﬂ’]iﬁ]a\iﬁjﬂﬂﬂﬁﬁéfﬂLLG]'ﬂﬁL“ﬁﬁau idaranennstu Uszgiaiesiu vdwnaaedes Ju ns
Annudunise naransidensioanniaeny tnefinsliusnsinanudnineinislimsng wasdile Ufdhnns
a3ty uarngsudovaasguiunmsduiiAeades viluanunmsaiunfuarlunsdfifingdimnuie
guAn13ad

Providing ground services to different types of passengers based on class of service. A special
service treatment based on the reservations. Special passenger handling from lounge to aircraft, after
landing, lost and found and missed connection. Service psychology, airline operating manuals is

applied to related aviation standards, regulations in both normal and emergency situations

5NU. 326 mi?ﬁlamiﬂﬁ‘m5\1ﬂquﬁaﬂ’1§U‘§miﬁﬁmﬂmiﬂ’1ﬂ‘l/%llu 3(2-2-6)
ABM 326 Communicative in English for Ground Passenger Personnel
mﬂﬁz’fmmé’ﬂﬂqmﬁ'amsﬁamié’m%’umiﬂﬁﬁﬁmﬂudwmaqwﬂ’mmoﬁ’au%’umﬂﬁyu Anvinwe
M9EUNTAE N5 15814 wazn1sleu Tneidurinvensilaaznisne Adne lassaialselen il
nsuftRnthiinadunousing q vdnmsdeansiuglasansluaniunisaiuasuiuniumndatu
This course focuses on communicative English skills for ground passenger service operation:
listening, speaking, reading, and writing, with emphasis on listening and speaking, vocabulary and

sentence structure used in different scenarios and circumstances

§NU. 334 miﬁamimmé’\iﬂqmﬁamiﬁmiﬁﬁmaaﬂiuumdﬁ‘aaﬁu 3(2-2-6)
ABM 334 Communicative English for In-flight Passenger Personnel
ﬁﬂmmﬂﬁi’fﬁamimmé’qﬂqmﬁamsu%ms;:ﬂmamiuum%ﬁuﬁluﬁﬁa@m 9 19U NISUINITEIMIS
Lavip3osAuuwAesdy n1susnLIan msﬂismmaaum’szgmau LLazﬂ’ﬁﬂguwmmaLﬁaaﬁu WU inwe
nsflaazn1sng dnsiaesaniunisalasduiesuiaing
This course focuses on communicative English skills for In-flight Passenger Service in various
topics: food and beverage service, public announcements, emergency announcements and first aid,

with emphasis on listening and speaking skills
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51U, 335 n1suinisdlasansumeadostuludulsendn 3(1.5-3-6)
ABM 335 Economy Class In-Flight Services

unum mnusuiinteuremdnaufeusuuuesesdulutulsndn fnseuindsenulaends ez
n3inwANuUaenie naendaudsn1sUURNIY Ao 5ENINe kagndluRnuuueInIAeIy 5389013
U3MIBMTUALLATENA mmﬁgﬁﬂﬂﬁﬁ’muﬁaa@ﬁ’ami msulatigmluaniunisaling o MAgdeaiy
anuaenfouarmsliusnms sudeenuuunsiiuimsdosuluduussnda

Roles and responsibilities of cabin crew in economy class regarding on-board safety, pre-
flight duties, in-flight duties and post-flight duties. Meals and beverages services with possible safety
and customer service concerns will be discussed and practiced in the mock-up cabin

5AU. 345  N1SIANITAUAININEINTA 3(2-2-6)
ABM 345  Air Cargo Management

N133ANSVUAFUAIMNDINA N1TUTTNAUND IFN1TTVAUAIUTELANAN 9 LONAITNITVUAEUA
11991717 MU URAAUAITUATIY NISAIMUATIAT NTATUINTATINEAANINT NYUNILaE TaUsAU
Reafunsvudadudmeenaislusas sswinesene

Air cargo management, packaging, acceptance procedures for various cargo types, document
handling, dangerous goods handling procedures, pricing, taxation, domestic and international air

cargo laws and regulations

5NU. 343 MsURURNUUSHAEIUIEN 3(2-2-6)
ABM 343 Ramp Operations

NANNSUHURNUUTNARIUIDNBINIAEIUAIEAINUABAANE SNEUEAINIBABINIALIY NITNTVIUA
faa1n3Iene1nAsTy ardudumeumsiidueliusmsnaiuiusiormas mstieienda-sen
nawadu gunsalliuinisnaiiufu nssviunisdidesduniszuazauddn-eanaineiniaeu uas
ﬂszmumiﬁmﬁiaﬁamﬂuﬁuﬁLﬁumﬂﬁﬁ’ﬁmsﬁu

The principle of ramp operating safety procedures, types of ramp, time setting, process of
ramp operation service, departure procedures, arrival procedures, required ramp operating

equipment, baggage handling and communication within the restricted area

5AU. 515  35581USIGISNAEensUu 3(3-0-6)
ABM 515  Airline Business Ethics

wwdn sudou Ussinunsasesssunazanusuiinvousodanuludagsivananistu msdindulauy
ydnTSssaLarATURaTeUsodiay serinsTausssuiuandsesiuntsdidiugsiomstu Haseduna
uazanna ansuaznisiunsesiuilan npszdeudetsduiianonstudesUfoR vievawedu dlagasens 4
Msutstum A ifusssy magnvianien1si nsdifnwigsiefuaiessuuasanusuiiaveusiodanumng
gsnan1siu

Concepts, rules, ethical concerns, and social responsibilities. Making ethical and socially
responsible judgments in the aviation business on a national and international scale. Consumer rights
based on ethics and social responsibility, airlines' rules and regulations impacting management and
decision-making, compensation for varied passengers, fair price competition, and monopoly power

abuse. A case study in the aviation business.
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5NU. 516  NSAALTIDBNLULUINTEENTTUY 3(3-0-6)
ABM 516 Airline Service Designs Thinking

nsAnas1sassauinnssuednudussuy WawianuAnliiiauianssunisusnisanenisou ns
uwAdymidsainaassd Wleanudesmsuazdgmvesngudmanelundazngussiaaonisdu Wasy
logliduiunuuuinnssuuing Wivauawazimunsuinsaenisdu afennuldiuoumenns
WUt NIUANY waENI5INARIRIaU U

Creativity and innovation in a systematic situation, creating innovative airline services through
inventive problem-solving. Understand the needs and problems of the airline business’ target,
convert ideas into service innovation models, value added by developing airline services, establish

competitive advantages, case studies, and practicality

5nU. 517 mmﬂaa@ﬁaLLaznﬂas@ﬂLauuuLﬂ‘éaqﬁu 3(2-2-6)
ABM 517  Safety and Emergency on Board in Action

n13ldgunsaluarnisufuinumungseidsuauainudasndenisty wagn13as1enssus v
Alagansludiuveamsujiinisaineinia nstlesiugtmaiiorniatu uazdunounisufifinistiemde
Hlagans sdsunuvmiifivesindusarniinaudeusvuuesosdu Lﬁmﬁmqumﬁu ARDAIUNT
m’sf\]aauLLazmsiwmumwgﬂLﬁuuum%ﬂﬁu

The study of emergency equipment for passenger safety on board, safety awareness,
accident prevention and procedures, including roles and responsibilities of pilots and cabin crew in

an event of an emergency, along with assessment and reporting of on board emergencies

nguIvIANUaUlalEnIzAIN N153An15337a18015TU
(@msuindnwnldlasauluavivnisdnnisgsivaenistv) awnsadenseuanseizmelull

snu. 111 msdudesdu 3(3-0-6)
ABM 111 Introduction to Aviation

anuduin anudify wazdnuazvesgnaivnssunstuialy ssdnisnisduiimfuguany
szilgudmiugeavnssunistu dnware1n1AgIy nannsHane1n1Aey 91dnwlugnamnssunisiy §sna
nstudesdu nmsvhernaeu adsdud masanisiisernAwayn13as195n19e1nd ad1emana Wile
Tnesuliiiuisesdusznouiiddmeguanynssunsu

Background, importance and attributes of the aviation industry, the organization supports
aviation with global standards for airline safety, security, efficiency, and aviation infrastructures, basis
of aircraft, basic principles of aviation, law and regulations, organizations, careers, freight, aircraft
manufacture, air cargo services, and air traffic control to create understanding of the elements of the

aviation industry
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5nU. 102 §REenIsUU 3(3-0-6)
ABM 102  Airline Business

ANEAYaegINvanen1siu dnwarvesgsiaaen1sty nmsanlivaulugsfaaenisdu fildw
¥ dudendnuesgsivansnistu gsfaitisidestunisliuinsdlaeans gsivvudedudnisennie
fonnasszuiaszmafiinadesiugssaenisdu uinnssunislruinslugsiaanenistu

Background and importance of the airline business along with knowledge of airline
operations, stakeholder, passenger services, air cargo transportation, international agreements and

services innovation related to the airline business

5. 107 mMeimuyadnamiazn1sassasunnanyaldwiunuaenisiu 3(2-2-6)
ABM 107  Airlines Personality and Image Development

unumuazanudduesmMItaLIynannwismglusaznisuen dadeiiiniwadoyasinam
msiandnualifivesyaainslugsfivansnisdunaznisuinns msemlufiansnsas nsadie fauiusam
fuyanadusnluiinsaiwimuadfifdenuuimawaznisudlvaniunsaiamewi

The importance of external and internal personality development, factors influence
personality. Understanding of social interactions, etiquette, proper perceptions, the influences
affecting self-image, grooming and organization and a positive attitude towards careers in the aviation

industry

5AU. 201 NIIANISHAZNNTANLEUIIUYINEINIAEIU 3(3-0-6)
ABM 201 Airport Management and Operations

A uuazuuINIINITAILIMIBINABIY N15UIMTNIsIAnITvinenagulRdsela n1s
Famsuimasunmsdulivaeadelnglosdaruidulasadsiiugiuresauudu msliinisglneans
dunnse Audn msdanisdinudwnndenluauudy Weneliinnslesed witym wazinaue wade
afsassalunaiauinindendenisliuinig msufuugsauudulvannsadudunislunisdassa
guawnsIINMIeniiol seonauansaadsnsutsiiliAnduluaunduld

The history and development of airports, airport management income, airport operations,
airport safety and security management, passenger and cargo services, and the impact of aircraft on
the environment as a whole leading to analyzing, adjusting, and improving airports for the tourism

industry

5AU. 211 dsfedazauvaonduniunistu 3(3-0-6)
ABM 211 Aviation Safety and Security

mqwﬁuazLLmﬁmﬁ”ug’luﬁlﬁmsﬁmﬁum’mﬂaamﬁaLLazmﬁﬂmmmﬂaamﬁﬂuﬁjﬁﬁ]miﬁu
nasnaudlafsusseveslisisn1stu seuuidsdonistu nsas1einusssuANUUaAiY NMIRDUALDIND
mansalanidu uludaeiesdiolunisinnis msaienumsgninifumiuvasafelugsfionisiu

The fundamental concepts and philosophy of aviation safety and security, air safety
systems, safety culture, emergency response processes, as well as measures for accident
prevention through both human and organizational factors, tools for safety management in the

airline industry
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5NU. 316  N13IANTISUSNsEneNsiusiaUsendn 33-0-6)
ABM 316 Budget Airline Service Management
Wﬁﬂﬂ’]ﬂﬁlﬁ]\‘iig}luﬁ&nﬁUEULL‘U‘Uﬁq'ﬁﬁ?\]‘*U@Qﬁ’lEJﬂ’]’ﬁﬁ‘lﬁﬂﬂ’]Ui%METﬂ LUPagIna N15a319AMAT WAy
SNYAULNITUTNIT AADAIUNAENTNITUTMITA18N1TTUTIAIUTENER anNn15na1n waslaseas1enis
UIMINUTIRIANITANenNIsiuTIAUszndn
The course provides basic principles of the budget airline business, business models, value
addition and service characteristics, along with effective strategies of budget airlines, marketing

principles and management structures of budget airline organizations

snu. 325 msanfiumsiiusnisglagans 3(15-3-6)
ABM 325 Passenger Services in Action

nsuimImetiuluntsquadlasansussansing q winadulasans {lasansfidesnisnisgua
L‘f]uﬂmeuéﬁaaﬂamiﬂaﬁﬂmmséﬁgﬂLLsimiL%ﬂSu idaransnnsdu Usegetesdu ndsanaseiesdu ns
Anpudunisy wammsidouseenasy Taefimsliuimsinanudnineinsliuins wazediioufoinig
aen13tu uasngssdovamsgrudiunsduiiieades veluanunmsaiunfuaslunsdiifingiamnuie
gURNIT0l

Providing ground services to different types of passengers based on class of service. A special
service treatment based on the reservations. Special passenger handling from lounge to aircraft, after
landing, lost and found and missed connection. Service psychology, airline operating manuals is

applied to related aviation standards, regulations in both normal and emergency situations

5NU. 335 miu%mi;ﬁﬂaaniuum%mﬁulu%y’uﬂiw% 3(15-3-6)
ABM 335 Economy Class In-Flight Services

unum AsuRateurssninnudeusuuuesesdulutuussudn finszuindinnuvasede uaz
N13¥nwIANUUaeniY naenauIsN1TUURIU Now 5enINe wasndsfUuRvuuueInIAgIy 53089013
Uin1semnsuazedesiin sainUATRluFesURTRNS maudlelywiluaniunisalig g Aieadestu
mulaeadowaznsliusms swdsesnwuunsiruinmadeuluduuszudn

Roles and responsibilities of cabin crew in economy class regarding on-board safety, pre-
flight duties, in-flight duties and post-flight duties. Meals and beverages services with possible safety

and customer service concerns will be discussed and practiced in the mock-up cabin

SNU. 345 N13INNITAUAINIIEINTA 3(2-2-6)
ABM 345  Air Cargo Management

N133ANSVUANEUAINIIBINIA N1TUTINUND TN1TTUAUAIUTANGN 9 LONAITNTVUES AU
1991717 MU URAAUAITUATIY NISAIMUATIAT ATATLINSATINEAANINT NYUNIBLaE TaUsAy
Aeafunisuudsdudmenmanislusazsswineussng

Air cargo management, packaging, acceptance procedures for various cargo types, document
handling, dangerous goods handling procedures, pricing, taxation, domestic and international air

cargo laws and regulations
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5AU. 515  95581USIUGINAEen15UU 3(3-0-6)
ABM 515  Airline Business Ethics

wwAn sudeu Ussinunaasesssuuazanusuiinveusodanuludagsivananistu nmsdndulauu
ydnTSsTTuLarauTURaToUsoday serinsiaussauiuandsesiuntsdiiiugsiomstu fseduna
uavanna avduarnsfunsesuilan ngsuidoudetsiuiiansnstudosufoR mievmeeiu flagaisens 4
Mautstumenailusssy maunvianien1si nsdifnwigsiaruaiesssuuazanuuiiaveusiodanumng
§3nanstu

Concepts, rules, ethical concerns, and social responsibilities. Making ethical and socially
responsible judgments in the aviation business on a national and international scale. Consumer rights
based on ethics and social responsibility, airlines' rules and regulations impacting management and
decision-making, compensation for varied passengers, fair price competition, and monopoly power

abuse. A case study in the aviation business.

snU. 517 Avaaeadeuazanizaniduuueiosdu 3(2-2-6)
ABM 517  Safety and Emergency on Board in Action

n13ldgunsaluarnisufuinumungseideuauainudasndenisty wagn13as1enssus v
Hlagansludiveanmsujiinisnineiniea mﬁﬂmﬁ’uqﬂ’amaﬁmmﬁmﬁu uardunounIsUfTRnIstIeimde
Alavans sadsunummiivesinduuasninnudeusvvueiesiu Weiinnnzanidu nasnauns
ATINADULALN T BNUNMEANALUATEITY

The study of emergency equipment for passenger safety on board, safety awareness,
accident prevention and procedures, including roles and responsibilities of pilots and cabin crew in

an event of an emergency, along with assessment and reporting of on board emergencies

A. MUINIYUABNLES (6 WiEin)
UnAnwagdesdonsauseivduiilaaouluuminerdensann livesndn 6 wiiefin vseiden
Seulusgindsieludl

5NU. 306 MsasNRTIEUAEInsUsIiAaensiy 3(3-0-6)
ABM 306 Airline Business Branding

ANNAIALATUNUINYDINTAT N TIAUAEMTUTINIaeN s Tudanalsdlugan1slaLasvianis
M suldaSoudnsairsteidomwegsiaaensussfuusemanazaina nsaine wazdiasansiaudiiile
N13A319N1ITUTAUTIOULNNGIND BIANTT AUAT VTS Uagniineu dean1iensindulakazaduing
RNATRET

The importance, and branding contribution for the airline business in the free trade area,
together with multicultural, economic and social studies for building business reputation and being
acknowledged domestically and internationally. The course includes strong branding reflecting good
governance, business competency, branding through airline personnel affecting decision making

behavior and loyalty of the customers
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S5NU. 344 M3TANISUAZNISALILIUNMSUENTe M SUazIATosRNd VT UaNEN1 30U 3(2-2-6)
ABM 344  Airline Catering Operations & Management

NSEUIUNITINLAL N153AN15 nrsmnuaulouisfeatunisnseuemsuwagiad eaf udmsu
HlAgEns Lazkliusukuuaufean1susinnems saudnsaawundnaulviminsauivanenisugs
YDIARLYHNANLANUADINITVDIAIENTTU AIUANAMAINDIMNT WUINWNTIANIITIAIUANE vasTngAu
fldlunsuanemsuazia3oshinsinds wararuUaondemeinuemsuazinIosiu

Airline catering operations and management, setting policy for food and beverage preparation
for passengers, food consumer trends, manpower planning in each production line, food quality

control, taxation of the produce used, and food and beverage safety

5NU. 403 misimuvinweruUszaunsalludaUssma 3(0-9-40)
ABM 403  Skills Development through International Experience

Andunagimuinuesng o Asuduiensusznevendnlugsieveniislnazuinig wu nsld
Awe9UTEmNA Lazn15 by Newar TNETINT09Y1IE19YR TnensiiunialuAnwuazlddinly
AeUsELNe

This course emphasizes essential skills development for careers in tourism and hospitality
businesses, for example foreign language usage and understanding of foreign cultures and

perspectives. This course requires students to gain international experience

5NU. 408 NIFUTMIINTNINIAUNTTU 3(3-0-6)
ABM 408 Crew Resource Management
ydnmsuIMIneInsiunstuiieliiAneuUasn ez sy avsamgegalunsinnisnistu
Inglvinnuddgiussuunsinusazanulaeniodaysveditowazanuianain aussauglunsvinu
wazANNUanniY
A study of crew resource management principles to maximize safe and efficient aviation
management. Emphasizes on the working process and safety concerned human factor, error,

operation and safety competency

snu. 414 madudmesgsianansnsusugiaiiedesiuaonistu 3(3-0-6)
ABM 414  Entrepreneurship and Commercial Planning for Airline Related Business

miLﬂuﬁUizﬂaumiéﬁguﬁugm Uszlamvesgsna Anvaznsnanvesssiafiidesiuaenist
WTaNeyd N15319UNUNI9EIA910 Business Canva Model Tnafilafiansdusznoudliieatu ununis
URTRO namainfdvia nmsUseliuanandes mansenunagsia waznmsairslonialunisveny veuan
yagsiafAgtosivansnsdy

Fundamental business operator, business types, marketing characteristics related to
commercial airline businesses, business canva model planning based on operational planning, digital

marketing, risk management, impact analysis and expanding opportunities related to airlines business
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