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Bachelor of Arts Program in Tourism and Cruise Management

1. laseasramdngns

NANGATNIIVING
WRUNISANBILUUUNAkBZUHUNTANYILUUEUR AN YD
UIUNIANTIUARDANANENT 129 mihgin
n. vandvAnenaly 24 wiehn
- NRUIVINMWIBINGY 9  vulein
- NFNIVIYTNINTTINWLINTN 15 vleia
U NUINIVNANE 93 wilenn
- ARV AU 30 whene
- NI ANIEAU-UIAY 18 wihgin
- NI NANIEAU-LREN 21 wwein
- ngxdrANNaulanay 12 vhwin
- neuAnIMwAaUsimAita eI 12 e
A. NUINIVNABNLET 6 viqenn
3. wIRENUsEAUNIAlIYITN 6  wdlenn

2. g lundngns
. NUINIVIANEINIL 24 NUEAA

nguAN1WBengw (9 videfin) wdein (Ussene-UjuR-Anwisienuies)
an.101 AMedanguludinuszaniu 3(2-2-6)
EN101 Everyday English
an.102 Ae89nguluUIUNNIIEIAY 3(2-2-6)
EN102 Social English
8n.103 Mwdanguluuiunaina 3(2-2-6)

EN103 Global English

NEUAYIYIAUININNBEIVIUN (15 MiIefin) g (UTsee-UjiR-Anwidenuies)
An.011 ﬁﬂwmsﬁmﬁanm‘%auiwaam%’im 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
012 enudunadlesdudinunasyuyuszminaussing 3(3-0-6)
GEO12 Citizenship in Society and International Community
an.013  waluladuazuinnssuiioouian 3(3-0-6)
GE013 Technology and Innovation for the Future
An0ld  guvSenmiazaunnsiiiein 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
A1.015 Iy dudussnounisuazanuivnnisiu 3(3-0-6)

GEO15 Entrepreneurial Spirit and Financial Literacy
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. RUINIVUANIE 93 UUIWNA

nauvLAU (30 wUWAR)

73.101
TCM101
73.102
TCM102
73.103
TCM103
13.201
TCM201
nN3.202
TCM202
03.301
TCM301

NNq.302

TCM302

N3.303
TCM303

NN5.401
TCM401
nN5.402
TCM402
13n.101
THA101

19n.102
THA102
n3n.103
THA103
13n.201
THA201

n3n.202
THA202
n3n.301
THA301

mmitﬁmé’wﬁmﬁ'uqmamms:umwiamﬁmuasmw%mi

Introduction to Tourism and Hospitality Industry
nvaneuazasseusslugnavnssINIieLEILaysUIANg

Law and Ethics in Tourism and Hospitality Industry
mMstyuarnisdanisnensRudmiugnaivnssumsvieaiisauagnnsuinig

Accounting and Financial Management for Tourism and Hospitality Industry

nsAeansmuanguamivgnavnIIIMVieaisanarnsuing
Communicative English for Tourism and Hospitality Industry
weluladaisassrdmiugnanmnssumsvieaiisanaznisuins

Creative Technology for Tourism and Hospitality Industry
wAnssuguilnauaInineuimslugranvnssumsvieafisanasnnsuing
Consumer Behavior and Service Psychology in Tourism and Hospitality
Industry
madufuszneunsuasmsinnsuaguddmiugramnssumsvieaiivauas
NTUINNT

Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
nagnsmInmaddTaasuimnssulugamnssuMsvieufieanaznsuIs
Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry

mMAdudmTugramnIINTieueagnITUIN

Research for Tourism and Hospitality Industry
wnlthuazUssiulugramnssunsvioufieanagnsuing

Trends and Issues in Tourism and Hospitality Industry
anufidesiuierivgnamnssunisvieaiisawarnisuinig

Introduction to Tourism and Hospitality Industry
nvsneuazassenusslugRavnssINMIe LAy sUINg

Law and Ethics in Tourism and Hospitality Industry
mMstyuarnisdanisnensfudmiugnaivnssumsvieaiisauagnisuinig

Accounting and Financial Management for Tourism and Hospitality Industry

ﬂ?i%@ﬁ?iﬂ’]ﬂ’]ﬁﬂﬂq%ﬁWM%’UQﬁﬁW%ﬂiiﬁJﬂ’ﬁVi@ﬂLﬁ‘EJ’JLLa%ﬁﬂ’ﬁU%ﬂﬁi
Communicative English for Tourism and Hospitality Industry
wielulafaisassddmivgnamnssunmevieaiioauasnnsuinig

Creative Technology for Tourism and Hospitality Industry
waFnssuguilnauarInineuinslugranvnssunsvisaiisauagnisuims
Consumer Behavior and Service Psychology in Tourism and Hospitality

Industry

mhefn (Ussene-UjUR-Anwinienuies)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-3-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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n5n302  maduifuszneumsuazmsiamsnuaysddniugnaunssumsvisaileinas 3(2-3-6)
NSUSNS
THA302 Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
7150.303 ﬂaqwém'ﬁmama%ﬁaLLazui’mﬂﬁﬂuqmmmiiumiﬁaqLﬁ&J’JLLazﬂﬁU%mi 3(3-0-6)
THA303 Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry
ninN401  meiTedmiugravnssumsvieaiieauasnnsuinig 3(3-0-6)
THA401 Research for Tourism and Hospitality Industry
75n.402 LLmIﬁuLLazUi%LﬁuiuqmaﬂwﬂiiumwiaqLﬁ&JﬁLLazm'ﬁU%mi 3(3-0-6)
THA402 Trends and Issues in Tourism and Hospitality Industry

ngsAYNaNITAIU-TIAY (18 wiehn) mdefn (Ussene-UjuR-Anwnienuies)
w11l ladadnddusunisdanisnisvissiivanazised sy 3(3-0-6)

TCM111 Logistics for Tourism and Cruise Management

ws2ll  gimansdmsunisviesfieiuazised ey

TCM211  Geography for Tourism and Cruise 3(2-3-6)
w212 msufRnsiunmsveniienuazied iy

TCM212  Tourism and Cruise Operations 3(3-0-6)
w331l msdansgemneUanemsesisdsiudmiumsvieaiisiuasiGedisgy

TCM311 Sustainable Destination Management for Tourism and Cruise 3(3-0-6)

w3312 mseenuuulszaunsaldmsunisianisneniiswavSediangy

TCM312 Experience Design for Tourism and Cruise Management 3(3-0-6)
wisdll  MstansamgingedmiunsveniieuasSedsny

TCM411  Crisis Management for Tourism and Cruise 3(3-0-6)

1a ¥ = 1 a
NHUITUANIZAIU-LABN (21 WUNA)
tnfnwanunsadenseunguivianizau-den 1o 1 ngu 9nnguivselull Inenisusuiaeu

e lunquiviameiu-idenaglunagiilavesnnud

nguirIMsIansnisviaaLiien mgin (UTIe1e-UJUR-Anwimeniuies)
w221 A9NMNL M3IANT wagnsURTRnssviaaiien 3(3-0-6)
TCM221 Tour Planning Organizing and Operations
Wis.222  msvieadieamnaden 3(3-0-6)
TCM222 Alternative Tourism
w5223 waluladansaumadimivgnanynssunsvieiien 3(2-3-6)
TCM223 Information Technology for Tourism Industry
w5321 MwdinqudniugaamnIsinvioailen 3(3-0-6)

TCM321 English for Tourism Industry
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nN3.322
TCM322
NN3.323
TCM323
nN5.421
TCM421

Tnefnudmiunsviesiien

Thai Studies for Tourism Industry
Adengwamsudagmean
English for Tour Guides
wann1ssinAmen

Principle of Tour Guides

nguirnisdanismsvisafizaiveilusneda dnssans uwaznisuszyy
mhefn (Ussene-UjUR-Anwismenuie)

NNq.231

TCM231
NN3.232
TCM232
NN3.233
TCM233
N3.331
TCM331
NN3.332
TCM332
NN3.333
TCM333
nN5.431

TCM431

NGUIYINTIANIINTVBUNLATIHUNN

nns.241
TCM241
nN3.242
TCM242
NN5.243
TCM243
NN3.341
TCM341
nN5.342
TCM342
N3.343
TCM343

mmﬁﬁmﬁuL?‘imﬁum'ﬁ%’mmimwiml,ﬁw,ﬁalﬂusw’ia Un3sAMs uagnis
Uszau

Introduction to MICE Management
ns¥nnIsanfiuarAssuieANEzaIn

Venue and Facility Management
mMsdanmInsUserauarnsvieniuiioduneta

Meeting and Incentive Travel Management
awdangudmiumavieadieiieiusieia dnssans uaznsUsza
English for MICE Industry

N33AN1INTUTEYINANUIUIR

Convention Management
N139ANITNUENTIANITHALAINTTUNALNNNITAAIA

Exhibition and Special Event Management
mwdanguiienisliuinuaziassesesdmviulassnumviesiisudiodu
5797 Uns5AMT UagnsUsEYy

English for MICE Project Pitching and Negotiation

mmiﬁmﬁuﬁmﬁummmLﬁﬂ’;@ﬂ&j%mw
Introduction to Wellness Tourism
Aonssudiumunnsdmsunsvieadiondequan
Recreations for Wellness Tourism
mMsmandviunsvieaiendagunim

Marketing for Wellness Tourism
awdangudmiunsviondiendeguam 1

English for Wellness Tourism |
MsEANIMENeINIAIYIB AN UTIGUAMUUTYUNNS
Integrated Wellness Tourism Resource Management
miaaﬂLL‘UUﬂ'ﬁU%miLLamJ'ixaUﬂ’ﬁajﬁ’m%UmiViaﬂLﬁsm%wfumw
Service Design and Experience for Wellness Tourism

3(2-3-6)
3(3-0-6)
3(2-3-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-3-6)
3(3-0-6)

mhein (Ussee-UfUia-Anyimenuiod)

3(3-0-6)
3(2-3-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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nn3.441
TCM441

89N wENTUNM VDN NTIgUAIN 2

English for Wellness Tourism I

NguIVINTIANSLTRE T8y

N3.251
TCM251
N3.252
TCM252
nN3.253
TCM253
nns.351
TCM351
NN3.352
TCM352
nN5.451
TCM451

nsInnN1seiesina iU od1 Y

Room Division Management for Cruise
miUizﬂaummi%uﬁugmém'%’uﬁaﬁﬁw
Basic Culinary Operations for Cruise
MsUsMTRISHATIASDshNdmSUTed Ty
Food and Beverage Services for Cruise
AMangudmsusedsgy 1

English for Cruise |
NNIANITIDI0IMTANS ULTOE T8y
Dinning Operations for Cruise

AN udnsuEad1IIgY 2

English for Cruise |l

nguAyAnuaulaRnizinu (12 wiaein)
tndnwanunsadenseunguivanuaulaangiiuld 1 nqu annguivielull viiedenseu
WwNgTeIvIviasy 12 miefin

NEUIYINTTIANIINTYIB ALY

nn3.521
TCM521
nN3.522
TCM522
nN3.523
TCM523
nN5.524
TCM524

Msvioaiitenlneyu

Community Based Tourism Management
mMsveuiiendadneasse

Creative Tourism

mMsvieuiiendeemns

Gastronomic Tourism
MsdansnIsvieaiie e iamsssy

Cultural Heritage Tourism Management

3(3-0-6)

mheAn (Ussens-UHUR-Anwisienues)

3(2-2-17)
3(2-3-6)
3(2-3-6)
3(3-0-6)
6(3-5-10)
3(3-0-6)

mhein (Ussee-UjUa-Anyimenuiod)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

nguAvimsdanismviesiieaiaiduseda inssans waznisuszyy

NN5.531

TCM531
nN3.532
TCM532
nN3.533
TCM533

Aflduiedesivanamnssunisvieadisuiioiduseta dnssanis

wazn1TUsEIL

Service Providers in MICE Industry
WUIAALAZN1TODALUUBLIUN
Event Concept and Design
NNFIANANTIUNLAHFIARA

Sport Event Management

mhein (Ussee-UfUR-Anwimenuiag)

3(3-0-6)
3(2-3-6)
3(3-0-6)
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nns.534
TCM534

ANSANNITITUNANIALAL AN TTUTITRAIUSTTU

Festival and Cultural Event Management

NENIYINITIANTIINTYR AN ATIFUA W

nN3.541
TCM541
NN3.542
TCMb542
nn3.543
TCMb543
nn3.544
TCM544

InmeresATmdmiunsienilsndguain
Holistic Psychology for Wellness Tourism
n153AN1saUn

Spa Management
mmmasm’%aﬁmﬁaq%mw

Wellness Cuisine and Beverage

i viesiudmsumviendivandeguam
Local Wisdom for Wellness Tourism

NgUIYINTIANTTRE Y

NN3.551
TCM551
nN3.552
TCM552
nN3.553
TCM553
NN3.554
TCM554

aruidasduiieaiulad

Introduction to Wine

unoULT IRy

Basic Patisserie
MsuaASeRLdMTUSed 1Ty

Bartending Services for Cruise
M500NUUULAYTALATNSEIMTUIAED
Food Styling and Design for Banquet

NEUAPNIHA1UTENAINDIUBIIN (12 W8in)

3(3-0-6)

mhefn (Ussens-UiUR-Anwisienues)

3(3-0-6)
3(2-3-6)
3(2-3-6)
3(3-0-6)

mhefn (Ussene-UHUR-Anwisienues)

3(2-3-6)
3(2-3-6)
3(2-3-6)
3(2-3-6)

tnfnwanunsadenseunguivawisalssinaiionuedn 1o 1 ngu nnguivdelull

V3BLEeNSHURNIETIEIVININNGNINNWIsUsEmAiTaue1Tnle 9 AUaluaue Tiasu 12 wiiedn

NENIPINTYIU

1n9n.011
THAO011
19n.012
THAO012
1Nn9n.013
THAO013
n3n.014
THAO14

AMIFUNUFIUAMTUYAINTLURAAINTIUNMTVBUNEIMALNITUTNNT 1

miefn (Ussene-UjuR-Anwaienuies)

Chinese for Personnel in Tourism and Hospitality Industry |

ﬂ?‘i&ﬂﬁ]UWU%’lua’mﬁUUﬂﬁﬁﬂﬂu@@]ﬁ’]ﬁﬂiiuﬂ’]i%@ﬂL‘VlEJ']LLauﬂ’]S‘UﬁﬂWS 2

Chinese for Personnel in Tourism and Hospitality Industry |l

ﬂ?‘l‘ﬂ%‘Ll‘W"LJ%’]‘LJﬁ’]VIi"U‘Uﬂa’]ﬂﬂ‘u@mﬁﬁ‘ﬁﬂiillﬂ’ﬁ‘l/l@ﬂL‘l/]EJ’JLLﬁ"ﬂWﬁ‘UiﬂWﬁ 3

Chinese for Personnel in Tourism and Hospitality Industry Il

mmﬁmwuﬁfmmmwﬂmﬂﬂuamammimmiwaammuaumsusms a4

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

Chinese for Personnel in Tourism and Hospitality Industry IV
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NFUIVINWUNNG i (UTse1e-UJuR-Anwimeniuies)
7N3n.021 m‘mmeﬁ‘ﬁu%ﬂuﬁm%huﬂmﬂ'ﬂuamammiumiviaal,ﬁmLLasmTU%ma 1 3(3-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |
N3n.022 m‘mmeawumuamiwﬂmﬂﬂuamammwmwaammLLavmimms 2 33-0-6)
THA022 Korean for Personnel in Tourism and Hospitality Industry |l
N3n.023 m‘mmeawumuamiwﬂmﬂﬂuamammwmwaammLLavmimms 3 33-0-6)
THA023 Korean for Personnel in Tourism and Hospitality Industry Il
7N3n.024 m‘mLm‘mawumummuuﬂmﬂ'ﬂuamammiumiwaammLLaumimmi 4 3(3-0-6)
THAO024 Korean for Personnel in Tourism and Hospitality Industry IV

nguivnendity mefn (Ussene-UjuR-Anwimenuies)
N3n.031 m‘majﬁuﬁugme?m%’uuﬂmﬂﬂuqmamﬂiiumsﬂENLﬁmLLazmiU‘%mﬁ 1 3(3-0-6)
THAO31 Japanese for Personnel in Tourism and Hospitality Industry |
n3n.032 m‘majﬁuﬁugme?m%’uuﬂmﬂﬂuqmamﬂiiumsﬂENLﬁmLLazmiU‘%mﬁ 2 3(3-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry I
n3n.033 mmzﬂﬁuﬁugmﬁw%uﬂmﬂﬂuqma’mﬂiimmiﬁaqLﬁ&JQLLazmiu%mi 3 3(3-0-6)
THAO033 Japanese for Personnel in Tourism and Hospitality Industry Il
N3n.034 mmzﬂﬁuﬁugmﬁw%uﬂmﬂﬂuqma’mﬂiimmiﬁaqLﬁ&JQLLazmiu%mi 4 3(3-0-6)
THAO034 Japanese for Personnel in Tourism and Hospitality Industry IV

ngudrn1eTaLes miefn (Ussene-UjuR-Anwimenuies)
73n.041 mwm%’qma‘ﬁumuﬁm%’wﬂmﬂﬂuamammsumiﬂmLﬁmuazmiu‘%mi 1 3(3-0-06)
THAO041 French for Personnel in Tourism and Hospitality Industry |
7N3n.042 m‘isﬂBJNLﬂawu%mmmuuﬂmﬂﬂuammﬂmﬁumi‘VlENL‘Vlsnu,a ¥NIFUINIT 2 3(3-0-6)
THA042 French for Personnel in Tourism and Hospitality Industry I
7N3n.043 m‘isﬂm\‘iLﬂa‘wumummuuﬂmﬂﬂuamammiumwENLV]EJQLLaum‘JUim‘J 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry Il
n3n.044 ﬂ?iﬁ’]ﬂi\‘lLﬂﬁWH%’]uﬁW‘Vii‘U‘Uﬂﬁ’mﬂu@ﬁﬁ’]ﬂﬂiiiﬂﬁiwaﬂL‘VlEJ’JLLﬁ”ﬂ’]i‘Uiﬂ'ﬁ a4 33-0-6)
THA044 French for Personnel in Tourism and Hospitality Industry IV

n§uIvINTWEUUY mgin (UTIe1e-UJUR-Anvimeniied)
7N3n.051 m‘maLﬂuﬁu%mﬁ’m%um’lﬂﬂuamm‘wﬂiimmwiaqLﬁaaLLazmiU%mi 1 3(3-0-6)
THAO51 Spanish for Personnel in Tourism and Hospitality Industry |
7N3n.052 m‘iﬂ’]amuwu%ﬁummuwﬂmﬂﬂuamammiumiwaﬂL‘VlsJ’JLLa ¥NIFUINIT 2 3(3-0-6)
THAO52 Spanish for Personnel in Tourism and Hospitality Industry I
N3n.053 mmaLﬂuﬁugmﬁm%’uuﬂmﬂsiuqmammiumsviaﬂL1’7imu,azmsu%mi 3 3(3-0-6)
THA053 Spanish for Personnel in Tourism and Hospitality Industry |ll
n3n.054 mmaLﬂuﬁugmﬁm%’uuﬂmﬂsiuqmammiumsviaﬂL1’7imu,azmsu%mi 4 3(3-0-6)
THAO54 Spanish for Personnel in Tourism and Hospitality Industry IV
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NENIPINW DY mgin (Usse1e-UJuR-Anwimeniuies)
13n.061 m‘mLﬂaiﬁuﬁumuﬁﬁw%mmﬂﬂuammmﬁumiﬁmLﬁsnl,l,axm'ﬁu%mi 1 3(3-0-6)
THAO061 German for Personnel in Tourism and Hospitality Industry |
N3n.062 m‘lzﬂLﬁlaiuuwwmmmwﬂmﬂﬂuamammiumWmmmu,a ¥NISUINIG 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry |l
N3n.063 m‘lzﬂLﬁlaiuuwwmmmwﬂmﬂﬂuamammiumWmmmu,a ¥N1SUINIT 3 3(3-0-6)
THA063 German for Personnel in Tourism and Hospitality Industry Il
N3n.064 m‘mLﬂaiuuwuﬁmmmummﬂﬂuammmiiumwmLV]EJULLa ¥N1TUINT 4 3(3-0-6)
THAO64 German for Personnel in Tourism and Hospitality Industry IV

A. MUINIVUABNLET 6 vIin
tnAnwagdeadonteunedvdunlaaeuluuviverdenguvn lidesndt 6 miefin w3e

danseulusnedunsesaludl

15.101
HT101
. 301
CO 301
18.101
TH101
18.212
TH212
18.215
TH215
n8.216
TH216
ne.217
TH217
118.301
TH301
18.302
TH302
18.304
TH304
1n8.314
TH314
18.315
TH315
18.324
TH324

mhefn (Ussene-UjUR-Anwimenuie)

miﬁwmamiauzuﬂmﬂﬁﬂjﬁwvimLﬁ&J’JaWL%SJu
Competencies Development for ASEAN Tourism Professional
WIBUAVNIANY

Pre-Cooperative Education
anwaz I ng

Characteristics of the Thai Language
nsldn1wlney

Thai Usage

aannen Ul

Styles in Literary Works
msldnulneludesnas

Thai Usage in Mass Media
nMaLdeuiiogsia

Writing for Business

1550un 5N AN

Thai Literary Studies
sunssulneadetdagiu

Modern Thai Literature
Aavznsiasal

The Art of Criticism
')iiﬂJﬂi'ﬁiJvLVlEJLﬁE]ﬂ’ﬁViaﬂLﬁEJ’J

Thai Literature for Tourism
1vsadfadlunas

Literary Arts in Song
mMumsusemalunwning

Foreign Languages in Thai

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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N8.401 AAUFIAULAZ IUUSTTY 3(3-0-6)
TH401 Language, Society and Culture
ne.414 WsEMLaTYAINANINg 3(3-0-6)
TH414 Thai Manners and Personalities
N8.416 ity lneiuissunssy 3(3-0-6)

TH416 Thai Wisdom and Literature

4. nunEnUsTaUASAIIYITN 6 Uenn
thdnwannsadenilnUseaunisaBundnle 2 wou el
- WHUMSANYILUUUNG AzApsasmziiouseuiv s, 261 way ns.361
- WHUMSANYILUUENNAANY Azfasameileuseudan nms.a71

nauIvNNUsEaUN1IAlIYITIN ein (UsTEe-UJuR-Anvimenuies)
NN3.261 ?Jmmluqma’mnﬁumwimLﬁlmLLazSaﬁﬁﬂQJ 1 3(0-35-0)
TCM261 Internship in Tourism and Cruise Industry |

NN3.361 ?Jmmluqma’mnﬁumwimLﬁlmLLazSaﬁﬁﬂQJ 2 3(0-35-0)
TCM361 Internship in Tourism and Cruise Industry |l

M3.471 aviafnwlugramnssumsvioufiennaziSedsgy 6(0-35-0)
TCM4T1 Cooperative Education in Tourism and Cruise Industry

3. AN95UN85187N
A, nuINIYVIANE N2 (24 dqenin)
NguAWNEIBNGE (9 Iwhin)

an.101 Amwsanguludinusedniu 3(2-2-6)
EN101 Everyday English
Andunisidlassasisiugiuiagdiunwsanguinldludinuszdiu Usenausienisyn

A a &

wugtdnuekazlivayadiud n1susseguAdnanyue mﬁmﬁﬂﬁaﬂﬁaﬂﬁ] ol uAMUTDULAY
LRnFudIUTIveRarAL TIndinisuansmuAadiuluseaialy ﬁﬂ'ﬁqﬁ’wmﬁﬂwmmm A13e N3
81U WAz SWLUMEIBTYIUINTT

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

an.102 AMdInguluuIuNdIny 3(2-2-6)
EN102 Social English
Andunisyauaznsieuuszloanazdruiuildiduuszd ionsfiujauiusyisdny
mMsuanidsudeya nms3ouliioy wasmsesuisaruAnfeaiuFewing q luuunmsdsauuazgsia Tag
yadunmsiawrinegmsefusewasnisiiaus mewmeluladuarnuAnaseassa
Practice speaking and writing frequently used expressions for social interactions,

exchanging information, making comparisons, and explaining ideas in social and business-related
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contexts, with emphasis on developing discussion and presentation skills along with digital skills and

creativity.

9n.103 Medanguluuiunana 3(2-2-6)
EN103 Global English
AndunisusseneUszaumsallaessyseazidonativayy uazuanseuAndiuienfudie
audueg nsvien wasdsaiiutigmlussdvanna Tnesjatiunmsimuninue msdoansseninsimusssu
warnmsdeanslulanidva Feddasenadunadiedan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.

NFUAYIYIAUININNBWLIVIAN (15 wein)
An.011 vinwgnsAniionsiSeuinasntin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
Vg ui] HaNN15VINIAN Nawn1sAneg1adusyuy Bndunsaadining nshnasnsassd
M3ARTAsIER NMsAnduAsIed NMsRaudtan udenisdeulssarufauasidoniadesilonufnd
wingauliuszgndldluiinUsedniu nmsvhnuiasnsSeuinaentinliegrafiusednsnm

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings
and lifelong learning

#.012 enudunadodludinunazyguruszninasymne 3(3-0-6)
GE012 Citizenship in Society and International Community
ANy andnwalz s wihil mnufulaveuvesmadunaidlosid ludsaulne deeilan
wardapuRdvia nieuflasusuiaifioag utugdulfesiedinugy sudsdiviviuniafnturessadulml 4
Tudsnn Wiesee3unsasunlasvesusunwindeniisxfinanodiauazn1svieny nasnaunseninly
audfyreIntsadeauuiioludausedusing q Adanuwanaanemussy
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures
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71.013 weluladuazuinnssudioauan 3(3-0-6)
GE013 Technology and Innovation for the Future
UNUM WuaAe Ms3ingiu wagmsususdifunisasuutasedlaneuian saufianns
Uszgnaldimaluladuazuinnssudiusng o ey adunisuaamainud msimuaunmdinludny
asfelugd nsuddailiaduludinusesiunasnisyiauegsadneessd nansenuvaanaluladuay
uinnssuiifisenisidudin dsey uaziaswgia maenaudnwinisléussloviuaynsdunsemingaums
Jyafidaanweluladuazuinnssy
Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,
and how to optimize and to protect the intellectual property arising from technology and innovation

F1.014 qUYIEAMLATEUAEITleTIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
ms¥dndies msliTiniinuiesdesnsesnsiinmen TdnAnaiisassdlumsadiannuguiny
qunIunImaINUAals AaNTTUTUNUINIT kagin i:whﬁ'umimimmaﬂ LAYAUHUAUENSIDN
AUYDUUDIAULDY
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a

path to success from one’s passion

A1.015 Indyayrannududusgnaunisuasanuimenistu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’wmxﬁ'é’wﬁzy‘iumsaﬁ”wiimﬁzyzymmslﬁwjjﬂsxﬂaumi 198 UNITAALUULINYDY
UsznausiemsiiauAnaiieassd wagnisuamnlonalunmsiunasdniufiansegeinussunas
3395551 fIn1sdansuazdndulanianistiuegeiuseaning ﬁ”’qms%’mﬂﬁmsﬁuﬁ’mu ARALALNNTAIYUY
satsnsimuogedsiu fanedifiannsotuasiouduiivldogiefiusednsua sou$ uazndn
AndulaiusaLgNITal

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making
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Y. AUINIVNANE (93 Wuwin)
NHUYINU (30 NUHA)
195.101 mmitﬁmﬁuLﬁaaﬁuqmaﬂ%ﬂiiuﬂﬁﬂamﬁmuazmw%mi 3(3-0-6)
TCM101 Introduction to Tourism and Hospitality Industry
FIMUINTT JULUU Usstam JGERGERN LLazé’ﬂwmzﬁumqmammmmiﬁmLﬁ&JaLLazm'iU?mi
ANYALNITINNULALAUFITUSYRITIAIUTMIUTEANAN 9
Evolution, form, type, structure and characteristics of the tourism industry and services,

work characteristics and relationships of different types of service businesses

95.102 m;]‘wmEJLLa3%3581U3'§m1uqmammiiumi‘viENLﬁ&JaLLazm'iU%mi 3(3-0-6)
TCM102 Law and Ethics in Tourism and Hospitality Industry
ngvsneftieafugsielsausy ssfniuiios wasdusznauendnianman nses1vUnyaiRgsne
vt gauazdaginad wezsedyd@niadunaieiduseda nguneiifeadunidens qanins
AsPILIANTUAY LangMeTiAEIfuAsIndeY 95581UTIAIUsENeUTIRITUMTiBaiEIkaTNTUI NS
Laws related to hotel business, Tourism business and professional tour guides, Tourism
Business and Guide Act, Incentive Travel Act, laws related to taxes, customs, transportation and

environmental laws, ethics of service business operators

w5103 mstiyBazmsdansmnamsiudvivgnamnssunsvieniloiuas 3(3-0-6)
AMFUINNS
TCM103 Accounting and Financial Management for Tourism and Hospitality
Industry
A A uguialunianstyd fouan1an1styd nsmuauaisluiioduasuliifa
ssanAvialuesdng MllaTginenunansiuresssia avwdiiluifetuduny mslinseiseming
funu - Uas - mls madnsizsigadunu msdavhsudszanasiiensnsusurilsuazasamu anug
WrluAetuniSenns mim\‘iLLNuﬁﬂiLLazmiﬁmi\ﬂﬂuﬁjﬁamsﬁaﬂLﬁEnLLazmw?ﬂﬁmumﬂﬂag
ANIAULNA
Basic knowledge of accounting, accounting information, internal control to promote
good governance in the organization, business financial report analysis, seneral knowledge related to
cost, cost-volume-profit analysis, break-even analysis, budgeting for profit and investment planning,
basic knowledge of taxation, profit planning and management in tourism and service businesses

through information technology
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7%15.201 mi%"amim‘mé’aﬂqwﬁm%’uqmm%ﬂiiumiﬂmLﬁa’gLLazmi‘U%ﬂﬁ 3(3-0-6)
TCM201 Communicative English for Tourism and Hospitality Industry
Nnwen1silalas miWWm‘madﬂq‘tﬂL‘Uamuwi‘zﬂuammﬂismmi%aﬂwlEnLLa“ﬂWUimi
Anvivata uay ?ﬂmu Uwaumuwuwuﬁmwmmmﬂmimaaaamumﬁmma 9 wazimatdanisiausly
QG\ﬁ’MﬂﬁNﬂ’]iVIENW]EJ’JLLauﬂ’]iUiﬂ’]i
Basic English listening and speaking skills used in the tourism and hospitality industry;
technical terms and expressions; basic conversations taken from various simulations and presentation

techniques in the tourism and hospitality industry

w5202 waluladaisassddmivgramnssunisiesilsuagnisuing 3(3-0-6)
TCM202 Creative Technology for Tourism and Hospitality Industry
mstimaluladuazuinnssuanlelugnamnssunisisniisaaznisuinisedisasaassn i
Uszansnm wavassuszaunmsaguuuulnaluudylduinng nénnmsmensanuinnssailu o welylunis
Jnnsgmamnssumsvieaisnasn1suing
Creative use of technology and innovation in the tourism and hospitality industry
efficiently and create a new experience for customers, principles of innovative thinking for use in the
management of the tourism and hospitality industry

w3301 wadnssuduslaauazdsinenuimslugnanunssunisvioadioauas 3(3-0-6)
AMFUINNS
TCM301 Consumer Behavior and Service Psychology in Tourism and
Hospitality Industry
dnwazvesifuslaa nszvrumsindulavesijuilan Jeduiidmarenginssuguslna uudliu
GUEN‘WqaﬂiiumiU%IﬂﬂiuqmaﬂwﬂisuﬂﬂiViaqLﬁ&ﬂLLasmsﬁms NS HUNBUTAIUSTTUUDITUYIAAG 9)
dymiiAnananuuandameiausssy YaduffidnsnadenisieaTyd vlnluouian wuiAanguime
IineiAgtes vanuyveduiulunisuinig dadefiidvinadeauuing
Characteristics of consumers, consumers’ decision- making process, factors affecting
consumer behavior, trends in consumption behavior in the tourism and hospitality industry,
comparison of cultures of different peoples, problems caused by cultural differences, factors
influencing future growth, psychological theoretical concepts, principles of human relations in
service, factors influencing service jobs
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w3302 madufuszneumsuagnmsianmsuayeddmivgaamnssunisvieniies 32 -3 - 6)
KAENITUINNG
TCM302 Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
LLu’mwmsL‘fJuQ'U'izﬂaUﬂﬁ VANNITUTNITIANIT NMITINRUNINGIAY MIAIsuyuiils
Y9IHAUTTNBUNT MIMMUANAENSNI9GIN MITANITAIIIEDS MalEiNaiemuAnaiaTIANIeGIAa
N1TUSMITNUNYBY N15IILHUAIEIAU N1TATINIUALANERNYARINT N1TRNOUSULASHAUIYUAAINS
nsvihauduiiy MsUssduran1sufiRnu nMsumsaineuwnukazaiainig n1551595nwIyAaIng
wssuduiusuazngranefiiedos
Entrepreneurial approach management, principles business planning, cost and
profit calculation, business strategy formulation, risk management, enhancing business creativity,
human capital management, manpower planning, recruitment and selection of personnel, personnel
training and development, teamwork performance appraisal, compensation and welfare

management, personnel retention labor relations and related laws

7113.303 ﬂaq‘mémimamﬁ%ﬁaLLazui’mﬂﬁﬂuqmamﬂimm'iviaﬂLﬁ&JaLLasmiU%mi 3(3-0-06)
TCM303 Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry
dnwazianzvosdudnlugsiansviesiisanazmsuing ndnmsnanadsia madanisuie
N3TUILNMINNTNAIA MIanagnstiieraliiuisunmswsiunaznmsiiauouinnssisl 4
Product characteristics in the tourism and service business, principles of digital marketing,

sales techniques, marketing process, strategies for competitive advantage and innovation

w3401 mMATedmTUgRavnsIINYioaisauaznsUINSg 3(3-0-6)
TCM401 Research for Tourism and Hospitality Industry
GﬁgumauLLazUizIEJsuﬂsuaﬂmﬁ%’ﬂuqmmmiumiﬁmLﬁamazmiﬁmi nsdatyminiside
M1509NUUUNNTITE M3guiaogn Msaiaedesilefldluniside maifudeya nislélusunsuadmile
Tasgndeya msdiaueteyaniside
Procedures and benefits of research in the tourism and hospitality Industry, research
problem setting, research design, research sampling, research tools creating, data collection, using

statistical programs to analyze data, presentation of research data

n1%.402 LLmIﬁmLLaz‘UizLﬁiﬂ,uqmammiumiﬁaqLﬁaaLLasmiﬂ%mi 3(3-0-6)
TCM402 Trends and Issues in Tourism and Hospitality Industry
UizLﬁuéauaﬁﬂLﬁmﬁ’uqma’mmsumiﬁmLﬁmLLazmiU%mi nansznuman1saLiueuly
Jagtuuazauiag wwamelun1snaEuinukasn1sasenayns miLLﬁl‘UﬂﬁgmﬁLﬁaaﬁﬁaﬁuqma’mmm
nMsvieufeuaznisuinmsluannsaiiagiy
Contemporary issues in the tourism and hospitality industry, the impacts on operations
at present and in the future, guidelines for development planning and strategy building, solving

problems related to the tourism industry and services in the current situation
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nguvNANILIU-UIAU (18 niaenn)
w11l ladaRnddmiunmsianmsnmsieadieuaziSedisng 3(3-0-6)
TCM111 Logistics for Tourism and Cruise Management
vdnshlluaredusznauvasnssanislasafing wanaun Meth waENI9EINTA ANTINTURY
AM5HA51A1 NSUSMISNNSAANA NSTATIMLUNY LaZNSHAILANISUSANS ‘vm'asmuuamgwmaﬁﬁm%’mﬁu
Msdanismsviesdisiuaziiodisngy
General principles and elements of logistics management on land, sea and air,
planning, pricing, marketing management, distribution process, service development, agencies and

laws related to the management of tourism and cruise ships

w321l glimansdmiunsviesiieiuazied sy 3(2-3-6)
TCM211 Geography for Tourism and Cruise
wnAnuaznguifeatuglimans anmpivseme giienia uvdwieailefididlulssime
Insuagsnsuszma anuduiuduesanmaiimansiunsvieaileinaziFed sy
Geography concepts and theories, topography, climate, major tourist attractions in

Thailand and abroad, the relationship of geography with tourism and cruise ships management

w212 msufRnisiunmsvieniienuazied iy 3(3-0-6)
TCM212 Tourism and Cruise Operations
LuaAakagndnnsiA satunsufuRnudunisvisaiion uazidedisg Fumoulunis
UFURIU eadUsEney wihenuiiendes nsRndeustaiuau nsdanisywinge nsiauendasdusi
LazUnsgnAFuMsie e ILazSed ey
Concepts and principles related to tourism and cruise ship operations, methods
and operating procedures, components, related agencies, liaison, port management, products and

services presentation to tourism and cruise ship customers

w331l nsdansgemneUanemsetnadidudniunsvieaileinaziFed iy 3(3-0-6)
TCM311 Sustainable Destination Management for Tourism and Cruise
ALY HENNNTTBINITIANITgAvEnEanene nMsadadndriinlunisldladedunden
Lazan1IefUA BuuUateg1959msa N1974ATIEH N159190KY N15ALE LY N15TANSHANTENUNI
FundouiefunsviesiiewaziSedisg
Meaning, principles of destination management, creating a consciousness to pay
attention to environmental and climate change, analysis, planning, operations, environmental impact

management on tourism and cruise ships
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w3312 mseenuuuUsraunmsaidmsunsianmsmsviesiienasiSedisg 3(3-0-6)
TCM312 Experience Design for Tourism and Cruise Management
AN WUIAA WasUszlanuelssaun1salin1siendl oa T unoukaziduN19Tes
Uszaumsainaiunis mseenuuuszaunmsaimsviesiisuaziSedsngy
Meaning, concepts, and types of tourism experiences, steps and routes of travel

experience, Tourism and cruise experience design

wisdll  MsinsamgdngedmiunsveniieuasSedsny 3(3-0-6)
TCM411 Crisis Management for Tourism and Cruise
AU MITAIIEA BILaENITTANIINILINATEITEUUNTTUSMISIIUATTY BT BIUae
Fed15gy taseasevean1sufiRenu Tinsizigauds gaeeu lenia uazauassa N1suimsinnisanie
wadeungly sansenuuazmailydmiumsiiiusiianmseaiivaziFed g
Risk management and crisis management of the tourism and ship management system,
structure of the operation, analysis of strengths, weaknesses, opportunities and treats, internal

environment management, impacts and solutions for tourism and cruise business operations

1 a ¥ = 1 a
NHUIVIUANIEAIU-LABN (21 WUNA)
Ngu3YIN1TIANIINTVIBILTNE
IMT.221  NISINLKY N13IANTT karnsUJURNsNsvieen 3(3-0-6)

TCM221 Tour Planning Organizing and Operations
MENNITHAZLUINNNITINURUNT ST E7 NTEUIUNITUALITNITIAYIIUNUTIAY NS0
sensiuiien Msinsnn Tumeulunmsiaduiisananelulsemauagseninasema n1sufduiug
sewainviesiisatualuiestiu msudlatywiamemilusewinsnsiniies
Principles and guidelines for planning tourism, process and method of writing a business
plan, creating tour programs, tour cost calculation, methods and procedures for organizing domestic
and international tour programs, interactions between tourists and local people, immediate solving

problems during the tour

w3222 nsvieddieamaden 3(3-0-06)
TCM222 Alternative Tourism
ATMUINT UANMNT WUIANAR JULUY warUsznnveanisvesiisamiaden NOANITY
fnvisafisanguidvunsiidenadesfunsisaiisniaden ssuunisvieniien ssdusenouvesgsia
fifeades Tassadsvesmsviesiteluguuuul
Evolution, principles, concepts, forms, and types of alternative tourism, the behavior
of the target group of tourists related to alternative tourism, tourism system, related business

elements, the structure of tourism in a new way
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w3225 weluladansaumadmivgaavinsunisvioaiie) 3(2-3-6)
TCM223 Information Technology for Tourism Industry

sruvdsesiity dunounisdsesiitiansnisdy msduuteyaveaiieadu nsduiasm

AURslagans NMslasyuuanssaln weein salv 3edrsy wualdumaluladarsaumadiniunisdnng
msviesdierlusuian

Reservation system, airline seat reservation process, retrieving flight information

reservation, air ticket price calculation, using the reservation system to reserve car rental, hotel

rooms, trains tickets, and cruise ships, trends of information technology for future tourism

management

3321 AwdanqudmiugnavnssuNieaiien 3(3-0-6)
TCM321 English for Tourism Industry
nsdeansnmdinguidosiu wuinwenisitauazniana dwimedaildlugnaivnssy
nsvieaiier unaunutuiuguitinannsiaesaniunsellugnamnssunisvieadie)
Basic English communication on listening and speaking skills, technical terms used in

the tourism industry, basic conversations taken from scenarios in the tourism industry

w3322 lnefnwidmsunisviendien 3(2-3-6)
TCM322 Thai Studies for Tourism Industry
Amuinisanudulve wuiAauszifmans n1sllonisunases Asygne d9au uay
Faussan anudonazaau foudafonoulseidmansaufsatonsesaulnduns Aaunssu 23smad
1330uns5 w1gAald ausslve emisine cudssmduazusanniaivayailing
Thai evolution, Thai history, politics, governance, economy, society and culture, belief
and religion from the prehistoric period to the Rattanakosin period, Thai fine arts, Thai literature, Thai

dancing, Thai music, Thai food, Thai traditions, and Thai wisdom heritage

3323 awsangudmiuinamen 3(3-0-6)
TCM323 English for Tour Guides
finwenslinundinguienuinameaiiainegnisite maga Mgty madeu dwimeda
fifeadeatuodnsinaman invenstausaauiviondindunusnge
English language skills for tour guides including listening, speaking, reading, writing skills,
technical terms related to the tour guide profession skills, presenting tourist attractions in English

language skill
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ws.d21  vannsdnamen 3(2-3-6)
TCMA21 Principle of Tour Guides
ITIAUNDU: LABITEU 11919.322
Prerequisite: TCM322
unumn wind A35YTVTIUVILAAWAN NITIUHLLAZNITATUUNITADUNITAUNN NTLUIUNS
msfuduazdseaniinvieadien nmsthsanuivieadieniiddn dnvelunsudladamianeniuagnis
guanuUasadsvesinvieniien anufiivaiuunawisaivafdidny Aavzuay Tausssusisluuas
AU TEINA
Roles, duties, ethics of tour guides, planning and preparation before the trip, process of
receiving and sending tourists at airport, guided visits to major tourist attractions, skills in solving
problems and taking care of the safety of tourists, knowledge of major tourist attraction sites, arts
and culture both domestically and internationally

ngu3yIn1sdanIsmviasiieuiveiiuseda dnssanis wazn1suszyu
w3231 euddewnfiunmsianisnsviesfieniieldusieda dvssenisuas 3(3-0-6)

n13UIzY
TCM231 Introduction to MICE Management

dnuwaziazgUuuugsne ndnmsnsinnulszgs mavieusuiiedussia msdnnuuang
AUALAZINIIANT MITWRLNTINAIR TUUszana Jureunisiuiuns msussdiuna nisUssauauiy
MIBIUANY 9 HANTENURBIATYFATUALAIALT AN ATIUAL NSRRI AA NN TN TTATNTIANITUAY
nsUsEYN

Characteristics and forms of MICE business, principles of MICE management; Meeting,
Incentive, Event, and Exhibition, MICE marketing planning, budgeting, procedures, and evaluation;

coordinating process, impacts of MICE industry towards economic and social

NN3.232 nsdansaauiiuagdesiuieanuayen 3(3-0-06)
TCM232 Venue and Facility Management
msdnnsanuidnnulardsdiusamnuazandniunsussyn Ouinsseans n15eoniuy
aonuiday Nuwansdudn LLazﬁf\]ﬂiimﬁmwmwmimmﬂiugﬂLL‘U‘UG}"N 9 aeRUsENaUYRtAa Ul dnanim
yesanuifiiinadensuImsianisanuidaussyuayingsenis
Management of venues and facilities for meetings and exhibitions, venue design for
trade show and special marketing activities in various forms, elements of the venue, venue potential

affecting meeting and exhibition activities
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n17.233 mié’f@mimiﬂizsqmLLazmwiauﬁ&mﬁmﬂusﬂﬁa 3(3-0-6)
TCM233 Meeting and Incentive Travel Management
Uszinn Tuneunaefisnslunisdnaussyy wasmaendisndieduseta nssuaunis
Jamsvieaiieaiiadusieia msfvuangutivig msnauny MIsdnduyuvsnsialUsLnsuvioudien
nsAnreUsyaIuaY
Types, procedures and methods for organizing the meeting and incentive travel, target

group determination, planning, costing of the travel program, coordination process

w3331 mwdingqudmiumsviesilsuiioduneta nssrns wagasusze 3(3-0-6)
TCM331 English for MICE Industry
vinwznwdangy dwimedafiierdeddugaavnssunsininssanisuaznisussy st
LAZNTYAIINUNAUNUITIABINIINANIUATTAIANS 9
English skills, technical terms used in MICE industry, listening and speaking from scenarios
related to MICE industry

M3.332  N1SIANITNMTUTEYLIVITNUIUIYA 3(3-0-6)
TCM332 Convention Management
Uszinuesnuuszyndndnseduununed gsianiiendes Funeulunisdasu n1suivis
FAnN3AILA15ITU 91M1TUAZIAT B3R N A9NTTLALAS N5V IUYTEYN NFUTEAILIIUAUMLB9Y
fiieades warmsiaueduiieilulfuinmsussyussfuunnnd
Types of international professional convention and related business, procedures for
organizing the convention, financial management, food and beverage, activities and protocol of the
convention, coordinating with relevant agencies, how to propose to host a host of an international

convention

9.333 N159RNNSULNTTANISUALAINTIUNAYNIINITAAA 3(2-3-6)
TCM333 Exhibition and Special Event Management
ATLUIUNITTIATLNITANIT N1TINURNULATAITIAT HUAT ﬂ?iLﬁ@ﬂﬁﬂ’]U‘ﬁlfﬁJ@ﬁﬂiiﬂﬂﬂi
N1509NLUUINTIANTT ToLa LAAIFUAILATN YUY KANTENUVBINITIATINTIANTT N1TUTEAUIUAY
mieuiiieItes
Process of organizing exhibition, process of planning and preparing of organizing
exhibition, venue selection for exhibition, designing venues and events, Information on exhibitors and

participants, impacts upon operating exhibitions, coordinating with related organizations
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wsa31  mwdinquilensliuihiuazinsndesedmivlasumsiesiiondie 3(3-0-6)
Juseda dvssans wagnisuszau

TCM431 English for MICE Project Pitching and Negotiation
ViN¥enseseTeImen1¥dingy nsiauelusaagsialudienudngy
English negotiation skills, presentation of MICE projects in English

N§UAYIN1IIANINITHBUNSABIGUNIN

3.241 mmflﬁaﬂﬁuﬁmﬁumiﬁmLﬁ&ﬂﬁazfvmw 3(3-0-06)
TCM241 Introduction to Wellness Tourism
JUkUU Uszian WALl WA N WAL YRIRAAIMNTTUNITUINITTEUN N FNYEN1TVINNUY
Tugranmnssunsvioniiondsquam anudusiudvesgsisuinsussiandns o fiededugnainnisy
NSUSSLTEUA N
Forms, types, trends and characteristics of the wellness tourism industry, job
characteristics in wellness tourism, relationships among various types of related businesses in

wellness Industry

w5242 Aanssuthnmsdiviunmsvieaiiondeaunim 3(2-3-6)
TCM242 Recreations for Wellness Tourism
ANuvInY dnwae wazUssianvesianssudunuinisiiensvieadisndsguain nénnnsdn
funuimaiiensvisaiisandsguain maidenuazuszyndldgunsallunmsdnfansaniunuinisiens
yiousudaguamm nmsdafanssutununsitonsendiondegunin Aanssudununisimangaudu
tinvieaien
Meaning, characteristics and types of recreational activities for wellness tourism,
principles for organizing recreation for wellness tourism, selection of equipment for organizing
recreational activities for wellness tourism, organizing recreational activities for well tourism,

recreational activities that are suitable for wellness tourists

w5243 msrandmuNIieafiondgunin 3(3-0-6)
TCM243 Marketing for Wellness Tourism
AN TUTIINTAAA dIulszaun1anIsnanveslugaaInnTsunTvieiien
WEUNIN NTIATIENLONEAYDINAN anﬂiimﬂuﬁﬂﬂ@ﬂﬁ%ﬂﬂw nMsinuarnsnensainaianIsieuiien
LTIV miLL‘U'ﬂﬁ’mmmmmwiadLﬁsnlfmqsumw mimnLLNuﬂaqwéw’mmwa’mmwianl,ﬁﬂ’sl,%%jﬁumw
Meaning of marketing management, marketing mix of wellness tourism industry, market
opportunity analysis, wellness consumer behavior, wellness tourism market measurement and

forecasting, wellness tourism market segmentation, marketing strategy planning for wellness tourism
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w3361 awisanqudmiunisvieadiendagunin 1 3(3-0-6)
TCM341 English for Wellness Tourism |
nsfeansmudanguilowiu wunwenmsilaazmane dwimedaillilugnamnssuns
MsvieafieuBsguam wauwm%uﬁugmﬁﬁwmmﬂmiﬁi’waaaamumsm‘iuqmammiumw%mi‘vimLViau
LB N
Basic English communication focusing on listening and speaking skills, technical terms
used in the wellness tourism industry, basic conversations taken from scenarios in the wellness

tourism industry

113.342 mﬁmmiw%’wmﬂimwimLﬁsnl,%aqmmmw'ugizmaﬁ 3(3-0-06)
TCM342 Integrated Wellness Tourism Resource Management
ALY WUIAR B3AUsENEUMSTIBATiENTIgUA ™M MIMIUKLIANTNTHEINS N3
vipuflendegunm uunliunaanmsvieadendgunmluounan anmundounisudaduiunismansiu
gsfamsvie s Bsguam
Meaning, concept, components of wellness tourism, wellness tourism  resource
planning, trends of wellness tourism in the future, the competitive marketing environment in the

wellness tourism business

w5343 AseenuUUMIUIMsuazUstaunsaldmiumsviendivndegunm 3(3-0-6)
TCM343 Service Design and Experience for Wellness Tourism
psAUsznourBsMIUIMsdmiuss R svieafisudeguam msAndaoenuuuuinmiuay
Uszaumsalifterdnfasinazmsuinmsmsvionflendsguamm snasgruuimaiioguam
Components of services for wellness tourism, service design thinking and experience

for wellness tourism, wellness products and services standards

w5441 mMwidsnqudniunsveaiivndagunin 2 3(3-0-6)
TCM441 English for Wellness Tourism |l
ﬁﬂwzmﬂsz’fmmé’mqmﬁamw%mﬂuqmammmmw’auﬁsnL%qqﬁumwﬁga 4 inwy
AwsimadaiiAsdostuordnauuinislugramnssunisvsafiondsguaim invensiiaus wagnis
asuneluntsdingy
English language skills for service work in the wellness tourism industry, technical terms

related to wellness tourism, presentation skills in English language
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NguYIN1IINNTIITaF I8

nW5.251  asdansiheviesindmiuiediey 3(2-2-17)
TCM251 Room Division Management for Cruise
MIATLNULAZNIFIANITIIUUIAITAIUNT 1aZULLUIY N1TUTEAIUIIUTENINUNUN
Uimsdunthfusunuitukaruundy 9 nsdfnudamauuinsdumiinuazeuwitiu
Front office operations and management and housekeeping work, coordinating process
among the front office service department, the housekeeping department, and other

departments, the case studies and methods for solving front office and housekeeping work

nN3.252 miUizﬂaummi%uﬁugmﬁm'%’uﬁaﬁﬁw 3(2-3-6)
TCM252 Basic Culinary Operations for Cruise
ndnnswaemaiamsUsenouemadesiu gunsalluath Tagiu vinnsdadeningiuly
gnAesuvanlavuNsiazavewlslunsusenevemsdmiunsdnnisisedisngy
Basic cooking principles and techniques, kitchen equipment, raw materials, principles

of raw material selection to ensure proper nutrition and hysiene in food handling for cruise ships.

WNS253  MsUINIseIsHaiAssRndmiuEed s 3(2-3-6)
TCM253 Food and Beverage Services for Cruise
Iﬂiqa%wﬁﬂﬁlLLazmm%"uEimja‘usuadc'hau‘%mammmazm%w‘#u UILLNNVDIDIMNTHAY
\n3esf sinwensliusnisemsuasia3osdin N3dnlfizams MadsnenmsuasiA3osiuuseianeng 9
nsifiuems inesile-inedld qmamﬁmaqﬁﬂﬁﬁammmzmiﬁﬂLﬁum'ﬁl,ﬁammﬂaamﬁsﬂumiﬁwmsuaﬂ
Fheu3nsemsuaniAsesnudmiun1sinnsSedi ey
Structure, duties and responsibilities of the Food and Beverage Service Department, type
of food and beverages, food and beverage service skills, table setting, serving of food and beverages,
storage of food, tools and appliances, operator hygiene and functional safety actions for food and

beverage services of cruise ship management

N3350 Mwndangudnsuisedsgy 1 3(3-0-6)
TCM351 English for Cruise |
nsdeansmudinguiosdiu whinwgnsitasaznisye Avimadaildlunsuinsuuse
d1918y Uwauwu’lsﬁy’uﬁugmﬁﬂ?mmnmSf&’ﬂamamuﬂﬁﬁmﬁﬁmwuﬁaﬁﬁﬂig
Basic English communication focusing on listening and speaking skills, technical terms

used in the cruise ship service, basic conversations taken from scenarios in the cruise ships
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W3.352  ASIRNITTRIIMTdImsUSed gy 6 (3 =5- 10)
TCM352 Dining Operations for Cruise
SULUU ManMIsuIMsHagnIsusng MIMRLLaTTuneuM IR uLazLenaa T
nsfndegnén nsudladygmuasguassalunisdnau wnliuwesgsianisindes
Types, principles of administration and service, planning and procedures for organizing
both inside and outside banquet room, customer contact, solving problems and obstacles in

organizing the event on cruise, trends in the catering business

Ta51  MwdengudmsuLlsedsgy 2 3(3-0-6)
TCM451 English for Cruise I
nwensldnnsinguitenisdeansuuedrmyiidudousnndu laensal fmdny waz
daunwsanguisuivlumaiuuudedng mawisumumioudmiunisaeuniwdngudmiu
NUEEETY
English language skills for more complex cruise communications; English grammar,
vocabulary and expressions required to work on cruise ships, preparation for the cruise ship English

exam

NgN3YIN13IANIINTYIBINET
521 MIviedignlaeyuyy 3(3-0-6)

ngudvanuaulaRniza (12 wiaehn)
a| a

TCM521 Community Based Toursim Management
WnAn 18NS eadUsEneLvINTvienslnsyuvL NITUIUNTUALIATeIBUNTIALK
Janmsnseadisrguruesedfiu nseseiuiiiidneniwiasnansenuannisieadien unumn
Awdiius waznstldiusiuvesifidulddudslunsdanmsvieaiiolneyumy
Concepts, principles, components of community-based tourism, processes and tools
in tourism management planning sustainable development, analysis of potential areas and impacts
from tourism, roles, relationships and participation of stakeholders in community-based tourism

management

w522 msviesiiendeadneassd 3(3-0-6)
TCM522 Creative Tourism
A dun wuafe wagndnnismsveniiendeadiaassa AMANYAE UTTLANYDININYINT
uarFULUUIBIMSViDNTiENTsa1sas A osfUsznoUlazULIMINTRAINSYas e luiuRfisidneam
woAnssuuarUssnnvesinviesiiendeasneassd Wesuuvuuagnsdinwiiiiedos
History, concepts and principles of creative tourism, characteristics, types of resources
and forms of creative tourism, components and guidelines for tourism development in potential

areas, behavior and types of creative tourists, model cities and related case studies
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Wis.523  msediiendsems 3(3-0-6)
TCMb523 Gastronomic Tourism
w&NA3 WUIAR JULUL uazUssLamvasianssumsvioaiisndsems anuduiusuetems
LAz IAssY idamanenimsviosiu uazensUseiend waAnssuveenguivane MseenuuUTIENIS
vipulsnfionsFeusiieatuoims
Principles, concepts, forms and types of food tourism activities. relationship of food
and culture affecting local food and national food, behavior of target groups, designing travel

programs for learning about food

w524 msdanismsviesilendeiausssu 3(3-0-6)
TCM524 Cultural Heritage Tourism Management
AnudResmud iy danuuayamsssy sULUUNsTAns ngunefiinansenusienis
Jansmavieadisndemusailugnavnssumsvieadisn nsdaivssanisuay Uz
The importance of sustainability, society and culture management, existing laws impact

on cultural tourism management in the tourism industry exhibitions and conferences

nguirInnsian1snisvisaileitaiuse¥a inssans uaznisuszeu
w3531 gRduRedesiugaamnssumsviesfisuiiousisia dnssens wazms 33 -0 - 6)
Uszau
TCM531 Service Providers in MICE Industry
unummiivesiidiuisadomanlugnaimnssunisdnidnssanisuaznsussga unum
wiifivesffidmAedosdy q unummihiivesmirsnuniniguazesdnseing q idduauayuly
PMEINNTIUNNTIAUNTIANTUAaLNITUTYY
Roles and responsibilities of key stakeholders in the exhibitions and conventions
Industry, roles and duties of other stakeholders, roles and responsibilities of government agencies

and organizations contributing to the exhibition and convention industry

NT532  WNAALAZNITEONWUUBLIUN 3(2-3-6)
TCM532 Event Concept and Design
WWIAA UKUU N2UIUMTORNLUUUTIMSIATINTAMTUBLIW NM31euny sudseanunis
UIMIuNYwd N15UmsANUduius n1snan MsUITeAdes LagnsUssLiiusg
Concepts, types, process of event project management design, planning, budgeting,
human capital management, relationship management, marketing, risk management and event

project evaluation
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WN3.533  ANSIRNINTTURLAGTIAR 3(3-0-6)
TCM533 Sport Event Management
JULUU Tunaunsatiiuau wadadslunsuandiiuidmiuAanssuiiaunnanm

Concepts, types and process of sport event management

N353 ASIANITNUNANIAKAEAINTTUTITWUTTIY 3(3-0-6)
TCM534 Festival and Cultural Event Management
EULLUU%umaumiﬁﬂLﬁmm 15M19N159ANITUNANIALAZ AN TTULTITAUT TN ﬂaqwé
thiausFeaduaznfitiya ey
Concepts, types and process of festival and cultural event management, presentation

strategy for storytelling and local wisdom

nguiwnnsianisnisvieaileadegunw
w541 Arvenesdsandniunmsvieaiiondegunin 3(3-0-6)
TCM541 Holistic Psychology for Wellness Tourism
Fnwnizvestnviond sudaguain nszurunisiadulanazusegelalunislduinisues
tnviouvndaguan dadefidsmanonginsmdnveadiondeguam uulduveamginssunisuilaaly
QmamasimmiviamﬁmLLazmsU'%mssumﬁfﬂviaqLﬁml,%qqsumw
Characteristics of wellness tourists, decision- making process and motivation for using
the service of wellness tourists, factors affecting wellness tourist behavior, trends in consumption

behavior in the tourism industry and services of wellness tourists

3542 nsaensadn 3(2-3-6)
TCM542 Spa Management
Uszidanmduin vszan waznsdanisgsfaats 33nsinta ia3esile wandasinng 9
ﬂgwuwLLazﬂgizﬁLﬁaUﬁLﬁm%’aﬂ mimauNaﬂuqiﬁaaﬂﬂﬁuqsumwuazﬁmiviaaLﬁﬂa
History, types, management of spa business, treatment methods, tools, products,

related laws and regulations, combining spa business with wellness and tourism

9.543 mmiLLazm‘%aﬂﬁmﬁaqmmw 3(2-3-6)
TCMb543 Wellness Cuisine and Beverage
AMUNNNY USTLAN AIUEATY Tnswinsi esdu ﬂﬁaaﬂLL‘U‘ULNHBWMWSLLG%L@%@Q?\ING}’IN
Fodinvesuilan waliamsuszneusimsuaziedossiilioquam
Meaning, type, importance, basic nutrition food and beverage menu design according

to consumer restrictions, techniques for preparing healthy food and beverages
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NN5.544 Qﬁﬁzyzywﬁaq5uﬁ1%%’umiviml,ﬁml,%ﬂqeumw 3(3-0-6)
TCM544 Local Wisdom for Wellness Tourism
Auvane AnudAey Yselevd Ussinvveagiidygilne ﬁaqﬁﬂmagwﬁaﬁﬁuﬁg&@mmlm
LLasQﬁ{j@zyﬂﬁ%’ummﬂﬁm?{u%u 9 ﬁm%’wauﬁm@qqmmw
Meaning, importance, benefits, types of Thai wisdom. both traditional local wisdom of

Thailand and wisdom received from other localities for wellness tourism

nguIYIN1TIANTL3E3 18y
ya551  eanudiesduieaiulng 3(2-3-6)
TCM551 Introduction to Wine
UseAaanuduan duduie Yssinnuazsilavesland Suneunswan nsifiusnw msenu
panuarnsdende nsidenduusemuesnsimneiuliudezadn savdveslad msfiunulagly
gungiifnzaulufiuifidniauisuamesornia nadauasdilnd anudidedhndfuganm
History, origin, type and type of wine procedures for production, storage, reading labels
and wine selection, choosing the right food for each type of wine, taste of wine, wine storage, how

to store wine at the right temperature, opening and serving wine, knowledge of wine and health

ye.552  wuseuiesiy 3(2-3-6)
TCM552 Basic Patisserie
pdnmiuazaianisvhruiey ssusznevvesuaduiiugiu gunsallue$s Tngiu vdnns
AndenngAulvignaeuranlnvuINIsuAzgUe U
Principles and techniques of baking, elements of basic desserts, kitchen, equipment,

type of raw materials, how to select raw materials according to nutritional and hygiene principles

WNS553  msuaueSesRudmsudedingy 3(2-3-6)
TCMb553 Bartending Services for Cruise
\nSeshuazdunay viafidusaneseduazlifieanssed gunsal Aarnisnasnedesin Lay
MsE MsfuuduRENvLAdasiN MIthingRuviesiuUszgndifiensnanedespudmivaule
d1918y
Drinks and ingredients, alcoholic and non-alcoholic types, equipment, drink mixing style
and serving, calculation of the ingredients of the drink, applying local ingredients to produce beverages

for cruise

W50 MsPRnLUULaEIRLAte MM UusMAe 3(2-3-6)
TCM554 Food Styling and Design for Banquet
I|MTuay L'Vlﬂuﬂﬂ'li(ﬂﬂLLGN’E]TVI’I{LNTULLUULL@JNM‘LAﬁ'ﬁi@JGlN ) ﬂ']iUquJﬂGﬂ‘Zj’JﬁmfﬂULLa ’Jﬁ@]
fivannwanedmsudaussems mwmLmemimmmmwLam‘uuLiamiﬂm
Methods and techniques of food decoration in various styles and cultures, application
of raw materials and other variety of materials for garnishing food, food decoration techniques for

dining on cruise
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nfudvInTeensUsEmALia eI (12 ninein)
N§uAWN1I1U
min01l  mwduitugiudmivyeainslugeamnssunisviesdiauaznisuims 1 3(3-0-6)
THAO011 Chinese for Personnel in Tourism and Hospitality Industry |
n1581u Madsudidnusniwdud osdu drdwe leansalseduiiugiu nsaunuily
FAmUszdriu mseuternudu 4 warldnoumaitugiu
Reading, writing basic Chinese characters, vocabulary, basic gramnmar, everyday

conversation, reading short passages, answering basic questions

n5N.012 AwIuiugIuEmSuYAaINslugRaInsIINBAgarMIUIMT 2 3(3-0-6)
THAO012 Chinese for Personnel in Tourism and Hospitality Industry |l
TIAUADU: lABISEU N9N.011

Prerequisite: THA011

N1587U N15WWEU N1TNA wagnsilsegeraidosanaimFuiiugrudmiuy aainslu
gRAMNTINNTYBATIEINazN1TUTNT 1 Adwil sUUsElon diunu waghensalfiAsadesiuuiungsna
U3mssziusi Meaunu msgudernalutiungsieuinms msasuiden wasBeulselen

Reading, writing, speaking and listening continuing from Chinese for Personnel in
Tourism and Hospitality Industry |, vocabulary, sentence, expression and grammar related to
elementary service business context, conversation, reading text in service business context, summary

of content and write sentences

n5N.013  AwIuiugIudmiuuRaInslugnaInsIuNYiBAgarMIuinT 3 3(3-0-6)
THAO013 Chinese for Personnel in Tourism and Hospitality Industry IIl
ATIAUNDU: LABLEEUY 1190.012

Prerequisite: THA012

1581 M3deu n3wa wagnsila Mmdwst sUUsElen dutu uarhensaifiAedosiu
U?‘U‘mqiﬁ%%mﬂuizﬁuﬁqﬁu&iamﬂmwﬁuﬁugmﬁm%’uqﬂmﬂﬂuqmammiumiﬂauﬁmLLazmi
V3N 2 Wwensil wagn1seuuney Msiny nssuiumsdeuiiefnsededns LAZNITNALEAIAINL
Aniuluuiunmnegsiauinis

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Chinese for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context
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19n.014 mwﬁuﬁugmﬁm%’uuﬂmﬂﬂuqmammimmiviaqLﬁﬁJULLazmiu%mﬁ a 3(3-0-6)
THAO014 Chinese for Personnel in Tourism and Hospitality Industry IV
IsAuneu: LAsL3eY NIn.013
Prerequisite: THA013
138 Maldeu Mane uaznsite nieuaSeudmdmi sUuselen duu uagleinsal
‘17fLﬁm%’aaﬁ’w%quiﬁw?mﬂuizé’uﬁ%’wﬁawﬁumﬂmwﬁuﬁ'ﬂugmﬁmi’uqﬂmﬂﬂu 9AFINNTTUAT
vipafigIaznIsuinig 3 vinwensils n1senu madeuunady 117 dwdu Mdmianiy m'ﬁﬁmm%guqq
waznsauvunluanIunIseling 9 luusunniegsnauinis
Reading, writing, speaking and listening, as well as learning vocabulary, sentences,
expressions and grammar related to service business contexts at a more complex level from Chinese
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

NFUIVINIWUNINE

w0021  mwunuaiugudmivyeanslugamnssunisieniiviwesnsinig 1 3(3-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |
387U nMadeuidnusnvininaidewiu fmdny hensalssiuiiugiu nsaunuily
FAmUszariu masrudernudu 1 warlimeusnuiiugiu
Reading, writing basic Korean characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

N3n.022 m‘mmmﬁﬁugmﬁm%’uqﬂmﬂﬂuqmmﬂsmmiﬁauﬁmLLazmsiﬁms 2 3(3-0-6)
THA022 Korean for Personnel in Tourism and Hospitality Industry |I
Fwdefuneu: welseu n9n.021
Prerequisite: THA021
N1381Y NSLU NITNA LLaxmiﬁqasmmLﬁaqmﬂmmmmﬁv’ﬁyugmﬁm%’uuﬂmﬂﬂu
gRAMNIINNIafiBIazn1sUITT 1 Al sUusElen duu uarhiennsalfitisadesiuuiungsie
U3MIsedufu Msaun mssudenaluuungsieuinns nsaguidlen uasiBeuuselen
Reading, writing, speaking and listening continuing from Korean for Personnel in Tourism
and Hospitality Industry I, vocabulary, sentence patterns, expressions and grammar related to

elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences
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15n.023 m‘ignmeﬁﬁugmﬁ’m%’uqﬂmﬂﬂuqmamﬂiimmiviam;ﬁmLLazmiiﬁmi 3 3(33-0-6)
THA023 Korean for Personnel in Tourism and Hospitality Industry Il
IdeAuneu: WAsLseY 15n.022
Prerequisite: THA022
11581 M3deu My waznsils Admd UUstlon duu waghensaifiieidesiu
‘U%U‘V]ﬁqﬁﬁﬁ]‘U%ﬂ’]'ﬂu%ﬁuﬁ%&%ﬂ@i@mﬂﬂ’]@’]Lﬂ’lwaﬁug’]uﬁﬂﬁ%Juuﬂa’]ﬂﬂuEgmﬁ’lﬂﬂi'imﬂ’]’iﬁ@ﬂL‘ﬁlﬁnLLa%ﬂ’]’i
V3N 2 Wnwensil wagn1seuunay Msiny nszuiumsdeuiiefnsededns LAZNITYAKEAIAINL
Aniuluusunvnegsiauinis
Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Korean for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

19n.024 m‘mmmﬁﬁugmﬁm%’uqﬂmﬂﬂuqmmnﬁmmwiauﬁmLLazmsU‘%ms 4 3(3-0-6)
THAO024 Korean for Personnel in Tourism and Hospitality Industry IV
TIAUADU: LABLIEU 1191023
Prerequisite: THA023
N384 MIIYU NTNA Lagnisite wiousadon

At suUselen duiu uavhenseln

v
o [

3
augudmsuyranslu gnamnssung

Aeatestuusungsiausnmislussduiidudoutuanaiwinig
yipallganaynsuinig 3 inwenisils Mgty madeuunanu 910 dutu Adwiane msamm%y’uqq
wagnsaunUbuanIuNITalang 9 TuuSunniegsiausnis

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from Korean
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

nguAMN1IY Y

nin031  mwduiiugiudmiuyaannslugravnssunisviendieuaznisuims 1 3(3-0-6)
THAO31 Japanese for Personnel in Tourism and Hospitality Industry |
n1seu Madeudidnusnmddudesiu dwi lheinsalseduiingu nsaunuily
sz masiuderrudy 1 warldnoumoniiugiu
Reading, writing basic Japanese characters, vocabulary, basic grammar everyday
conversation reading short passages and answering basic questions
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n3n.032 m‘mzﬂﬁuﬁugmﬁm%’uqﬂaﬁﬂﬂuqmamﬂiiuﬂﬁﬂmLﬁsml,azmiu%mi 2 3(3-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry |l
WUsAuneu: nelseu NIN.031
Prerequisite: THA031
N1587U ASAEU 15NN LLazmiﬁqaﬂNoﬁaLﬁmmﬂm‘mzjﬂuﬁugmﬁm%’uqﬂmﬂﬂu
gRAMNIINNIYBATiEINazNTUTNT 1 Al sUUsElea dunu waghensalfiAsadesiuuiungsna
USMIseAusy nsaunu nserudeanuluusungsiauinig mmqﬂﬁam wazulselen

Continuous reading, writing, speaking and listening continuing from basic Japanese for
Personnel in Tourism and Hospitality Industry I, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts; conversation; reading texts in the service

business context, summary of content and write sentences

n3n.033 mmzﬂﬁuﬁugmﬁw%uﬂmﬂﬂuqma’mﬂiimmiﬁaqLﬁ&JQLLazmiu%mi 3 3(3-0-6)

THAO033 Japanese for Personnel in Tourism and Hospitality Industry Il
wdeRuneu: welseu n3n.032
Prerequisite: THA032

38 Moy Maye wagnnsils At sUUsElen dunu uaghennsaiiAsadestuuiun

qiﬁ%?ﬂﬂﬂuizﬁuﬁqqsﬁuﬁamﬂmmﬁﬁuﬁugmém%’uqﬂmﬂﬂuqmammmmwimLﬁsnLLazmsU%mi 2
vinwznnsils wagnseuunANY Msian nsruIuMsluiiofinsodeans warnsyauanseuAniuly
USUNNNGINIUINNT

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Japanese for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

'
a

n3n.034 m‘mmﬂuﬁugmém%’uuﬂmﬂﬂuqmamﬂiiumsﬁENLﬁmLLaxmi‘U%mi 4 3(3-0-6)
THAO034 Japanese for Personnel in Tourism and Hospitality Industry IV

F1eRuneu: LAslseu n3n.033

Prerequisite: THA033

11581 MsWeu MIya wagn1sils nfeunaleusmdny suusylen duiu uwavhensaly

v
] o [

Netaeiuusungsnauinisluseaundudauduanaiwd duiugiudmsiuymainsluy gnaimnssunis
VougIaznIsUINIT 3 Minwenisila N15871 NM9TeUUNAIY U417 §1uau AAWIRINE NSAALTUE
wagnsaunuluanunsaling 9 luuiuimisgsiauinig

Reading, writing, speaking and listening, as well as learning vocabulary, sentences,
expressions and grammar related to service business contexts at a more complex level from
Japanese for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles
Idioms, terminologies, advanced interpretations and conversations in various situations in the service

business context
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ngudvINIwIHT A

nin041  mwirSaAaiugudmivyaanslugnamnssinsiesfieaznsuims 1 3 (3 -0 - 6)
THAO041 French for Personnel in Tourism and Hospitality Industry |

v

N13814 MU NBIN NS uAadady Adn laensalseauiiugiu nsaunuilu
FinUsed1Iu nMsoudonnuay 9 wazldnauAnunugy
Reading, writing basic French characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

7N3n.042 m‘msi%b\‘iLﬁaﬁugmﬁm%’uqﬂmﬂﬂuqmammimﬁﬂmLﬁ&JaLLazmiU%mi 2 3(3-0-06)
THAO42 French for Personnel in Tourism and Hospitality Industry |I
IsAunaw: LAsLeY NIN.041
Prerequisite: THA041
N1387U MIALY N5NA warnsitseswoidasnnwdaaai ugudmiuyaainsly
gRAMNIIUNMIBATiBInazn1TUIAT 1 Adwel sUUsElen dudu waghensaliiisadesiuuiungsia
U3mssgiusi nsaunu mssudernslutiungsieuins msasuidenn wanBeulstlen
Reading, writing, speaking and listening continuing from French for Personnel in Tourism
and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related to
elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences

n3N.043  mwrSueaiugudmiuynainslugnannIIuNsieglarnIsUINIs 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry |l
deduneu: welseu N3N.042

Prerequisite: THA042

M381u Maleu Mswa waznnsits Adwd 3UUszlen o warhensalfifetesty
U%Umqiﬁﬁm%mﬂuizﬁuﬁqﬁu&iamﬂm‘mal%bqLﬂaﬁugmém%’uqﬂmﬂﬁiuqmamﬂiimmwiauﬁmLLazmi
U3M3 2 Vinwesils wazn1seuUNANN MsAANY NsEUINMSouLiieRndedeas warmIYALARIAIY
Aniuluu3unmegsiausnis

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following French for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context
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n5N.044  awsSumaiugIudnSuyranstugnavnIsIMYisaungarNTuINs 4 3(3 -0 - 6)
THAO044 French for Personnel in Tourism and Hospitality Industry IV
ITIAUNDU: LABLTEU 1150.043

Prerequisite: THA043

581U Madeu n1wn waznsit wioutaFeudmdw suustlen duau warloansoid
Lﬁ'mi’faqr"fuu%uwq'ﬁﬁw?m'ﬂuixé’uﬁ%’u%wﬁumﬂmmN?&maﬁugmém%’uqﬂmﬂﬂu AFNNTIUNIS
vipafieanaynsuinig 3 inwensils Moty Madeuunany 910 dutu Adwiane maﬁmmﬁi’?uqq
waznsauvunluanIunIseling 9 luusunniegsnauinis

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from French
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

NHUAYINTWIEUY

715n.051 ﬂﬁwﬂaLﬂuﬁugﬂuﬁﬂw§Uuﬂmﬂﬂuqma’mmﬁmmwimLﬁ&JQLLazmiﬁmi 1 3(3-0-6)
THAO51 Spanish for Personnel in Tourism and Hospitality Industry |
nseu naduddnwsnwadudosdu drdn Lensalseiuiugiu nsaununly
FAmUszariu masudernudy 1 warlimeusnuiiugiu
Reading, writing basic Spanish characters, vocabulary, basic grammar everyday
conversation reading short passages and answering basic questions

n5N.052  awaduiiugiudmivyeainslugaamnssunisiesfeiuasn1suins 2 3(3-0-6)
THAO052 Spanish for Personnel in Tourism and Hospitality Industry |I
IdsAuneu: lAsLseY 15n.051

Prerequisite: THA051

N1587U N5AYU N1TNA LLaxmiﬁnashwiaLﬁaamﬂmmaLﬂuﬁyugwuﬁm%’uuﬂmﬂﬂu
gRAMNIINNMIBATiEINazn15UITT 1 Adwsl sUUsElen duau waghensalfiiisadesiuuiungsia
U3Mssedufu maun mssudenraluuiungsieuinns nsaguidlen uasiBeuuselen

Reading, writing, speaking and listening continuing from Spanish for Personnel in
Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related
to elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences
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n3n.053 m‘isnaLﬂwﬁug’mﬁm%’uqﬂmﬂﬂuqmammiumwiaqLﬁaaLLazmiU%mi 3 3(3-0-6)
THAO53 Spanish for Personnel in Tourism and Hospitality Industry Il
IdeAuneu: lAsLseY 15n.052
Prerequisite: THA052
11581 M3deu My waznsils Admd UUstlon duu waghensaifiieidesiu
U%U‘wqﬁﬁw%mﬂuizﬁuﬁqaﬁﬁummﬂmmamuﬁugmém%’uqﬂmﬂﬂu ORAMNIIUN VBT BIUALNS
U313 2 Tinwen1sils uagn1seuunATN Msina nsruInsdeuiieRndedeans WAZNIINALAAIAINY
Aniuluusunvnegsiauinis
Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Spanish for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

n3n.054 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂﬂuqmamﬂiiumivimLﬁmLLazﬂﬁU‘%mi 4 3(3-0-6)
THAO54 Spanish for Personnel in Tourism and Hospitality Industry IV
TIRUADU: LABLIEU N190.053
Prerequisite: THA053
115814 MITLU N1INA Lazn1Tils wEouaseudmdn suuselen duau warlennseld

Y Y
[

Aeatestuusungsiasuimslussiuiidudoutvanawauiiugudmniuuaanslu oramnssuns
yipaflgInazn1suinig 3 vinwensils n1seu madeuunau 917 dudu ddmilaniy miamm%gugﬂ
wagnsaunUbuanIuNITalang 9 TuuSunniegsiausnis

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from Spanish
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

nguIVINB DT

nin061  mwgesuiugudmivyaanslugnamnssunsvieniisarnisuinis 1 3(3-0-6)
THAO061 German for Personnel in Tourism and Hospitality Industry |
n1381u NMadsudisnuinuisesiiudosiu ddw lensalsedufiugiu nsaunuily
sz masiuderrudy 1 warldnoumoniiugiu
Reading, writing basic German characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions
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N3n.062 m‘isnLaaiﬁuﬁugmﬁm%’wﬂmﬂﬂuqmmwﬂiiumiﬂmLﬁ&l'gLLasmﬁu%ms 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry |I
IdeAuneu: lAsLseU 15n.061
Prerequisite: THA061
n138u Madeu M3y wagmsilegiseiiiosnawisesiuiugiuduiuyaainsly
gRAMNIINNIYBATiEINazNTUTNT 1 Al sUUsElea dunu waghensalfiAsadesiuuiungsna
UTNTIZAUAU NITAUNU ﬂ1ia'm%mwﬂuu%mqsﬁ%?mﬁ miaqﬂlﬁam wazsuUszlen
Reading, writing, speaking and listening continuing from German for Personnel in Tourism
and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related to
elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences

N3n.063 m‘mLaaiﬁuﬁugmé’m%’ummﬂﬂuqmammmmiﬂmLﬁaaLLazmw‘%ms 3 3(3-0-6)
THA063 German for Personnel in Tourism and Hospitality Industry Il
IdeAUnNeU: LABLSEY 135n.062
Prerequisite: THA062
11581 M3deu My waznsils Admd UUselon duu waghensaifiiieitesiu
U‘%U‘wﬁqiﬁw‘%mﬂmzﬁuﬁqﬁudamﬂmmLEJa5ﬁuﬁu§1uﬁm%’uqﬂmﬂﬂuqmmmisumsﬂaqLﬁaaLLaxmi
V3N 2 Wnwensil wagn1seuunay Msiny nszuiumsdeuiiefnsededns LAZNITNAKEAIAINL
Aniuluuiunmnegsiauinis
Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following German for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

13n.064 m‘mLaasﬁuﬁugmé’m%’uyﬂmﬂs‘Luqmm‘Viﬂiimms‘viaqLﬁmLLasmiﬁms 4 33-0-6)
THA064 German for Personnel in Tourism and Hospitality Industry IV
AUIAUNDU: LABISEY 1150.063
Prerequisite: THA063
115814 MITeU N1INA Lazn1Tils w%@mﬁy'ﬂlf%auiﬁﬂ vt sUUselen duau waglienseld

v
A o U

WNetasivuTungsiauimsluszAuidudeuduanavigesiiuiugiudmsuyaainsluy gaaimnssunis

43

° o

vigaiiranarnnsuinis 3 Fnwensite 1381 nMadeuumay 911 dwau Adwviane nsiaadige
wagnsaununluanunisaling 9 luuTunniegsiauing

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from German
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

A1IPINITIANIINTVIBINEALITOEIRY_V.67.4



35

a = = \a
A. KRUINAVILADNLAT (6 ‘Wquﬂﬂ)

o = v a = a A Aa a ) K ' I a & A =

uﬂﬂmﬂ’]ﬁ]%ﬁlmLaE]ﬂL’iEJ‘LI’ﬁ’]EJ’J?I’]E]‘L!‘V]LU@]ﬁE]uImJWI’mEﬂaEJﬂ?ﬂL‘V]W vLﬁJuE]EJﬂT] 6 NUIYNH NIDLADNLIYU
Tusnedvasme Uil

715.101 miﬁﬁumammuzqﬂmﬂﬁﬁm%wﬁadLﬁ&J’JmL%EJu 3(3-0-6)
HT101 Competencies Development for ASEAN Tourism Professional
mawFeuanundoudhnuluindnasieadien MSWAIUIYATNNIN NTUAIAY 158N
yedsan Msaisuyweduiud msfiadedeans msuinisgndn msduaiugveunsionazanaaonsdielud
v fmusssunsvhaulunhsnuiiisidesdumsvieadio msindunaziamnosdniuignady
UARINTIVANEING
Preparation for tourism professionals, personality development, grooming, social
manners, interpersonal relations, communication skills, customer service, hygiene promotion,
workplace safety and culture in the tourism as a workplace, development and practical learning to

become global professionals

am.301 auniafny 3(3-0-6)
CO301 Pre-Cooperative Education
winAAkazAMULIlITEULARAAANYY NSHEuANUNFaLlUNITYINNU NMswSEULENaTTaliAS
s msidenanudszneuns wadanisidifunsdunival msimusinuglunisdoans ﬁgﬂugmwumi
?%’e]ﬁ’]ii%‘ﬁ’j’]ﬁ Generation LLazﬂ’]ﬂ%ﬂW‘lﬂﬁ?ﬂaLﬁ@ﬂ?ié@a’ﬁ 53&50ﬂ’15§@ﬁ’15%’m5@uu553m NNWENIITVIN9U
Huituegrsaassiluinusssuesdnsfiuands Inineilunsinusmiugdu wadelunsiauieisual
wazUSum vinvgiamgdwinan. Indganugusenaunts mallan1sileusigau nsdaue wazdenls
UURluseninaUmnu wazanudasndeluaniuusenaunis Denusssy 3585553 wazasseussaily
TN
Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right company to
work, techniques for job interviewing, the development of communication skills in both generation
communication styles and the international communication, cross- cultural communication, creative
team work skills in the different organizational cultures, the psychology of working together,
techniques emotional development and adaptation, improving professional skills and
entrepreneurial spirit, the report writing, presentation, the best practices during work in the

workplace, morality, ethics and professional ethics

8.101 anwuznwlng 3(3-0-6)
TH101 Characteristics of the Thai Language

anwazd1AyUeIn B lnea udes AazUszlon AUFUNUS TE1I1903AUTENOUVDS
mMwlve warmsdsuulaswesnieing

The salient features of the Thai language in terms of phonology, lexicon, and syntax; the
interrelationships between the constitutive elements of the Thai language; and the evolutionary
changes occurring within the Thai language over time.

A1IPINITIANIINTVIBINEALITOEIRY_V.67.4
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M8.212 nsldnelneg 3(3-0-6)
TH212 Thai Usage

vénnsldnwilng msdulamnuddapitelddenenmnuimudnuasiininug dunsils yo
81 uasiTou iiefnsedeasluTinusysniu

Principles of effective Thai language usage, comprehending essential ideas to convey
knowledge and thoughts, and developing listening, speaking, reading, and writing proficiencies for

competent daily communication.

e.215 aannwluaulsu 3(3-0-6)
TH215 Styles in Literary Works
Swardanwuuusng q fnvlunudey utdnlessiiannvrenindeuiiiauls
The various stylistic linguistic techniques exhibited in written compositions, including the

analytical study of distinctive language styles employed by notable writers.

8.216 nsldnmwlveludeinasu 3(3-0-6)

TH216 Thai Usage in Mass Media
Wamauagdnuauemsldnlneiiusngludeinasulssnneneg Tudnsafuaztuied
The evolution and characteristic usage of the Thai language as manifested in various forms

of mass media, both in the documentary and entertainment genres.

ne.217 miﬁuawﬁaqiﬁa 3(3-0-6)
TH217 Writing for Business

Mﬁﬂﬂ’]‘JL%SuLﬁ@aﬂﬁiaﬁjﬁﬁ]LLazi’]sﬁmi msﬁwmmmmmiaiuﬂﬂiLstwmmlwmﬁaﬁ@ﬁiaﬁjﬁﬁ]
waz31wn 19 lALIUsEANE NN

Principles of writing for business and government correspondence, developing proficient

Thai writing abilities for effective business and government communication.

718.301 1550unssIneAnen 3(3-0-6)
TH301 Thai Literary Studies

mmi’ﬁugmﬁmr‘ﬁ’msmﬂismlm AugULuy e wnfin Snumgmassudad LAEVIO Y
Lﬁaﬂﬁum@ﬂ’ﬁiﬂmﬁiul%ﬂ

Foundational knowledge of Thai literature encompassing literary forms, subject matter,
conceptual foundations, artistic characteristics, and introductory theoretical frameworks pertaining to

Thai literary studies.

A1IPINITIANIINTVIBINEALITOEIRY_V.67.4
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18.302 saunssulneadedagiu 3(3-0-6)
TH302 Modern Thai Literature

vy Snwausiauduzunuy e AuA1 wuaAn wagnaiBnsaisassdissunsaylnedu
afosynad 5 feasfedagtu wazunlthmenssunsiulne

The background, stylistic hallmarks, thematic content, artistic values, conceptual
underpinnings, and creative strategies employed in Thai literary works from the reign of King Rama V

to the present day, as well as the emerging trends in contemporary Thai literature.

8304 Aavzn19Iasal 3(3-0-6)
TH304 The Art of Criticism

audunnveinisiasal nqufuesAalznsiansalissunssy nulansalvesdniansallne
HAni919al dazUsziliuassunssy

The historical origins of literary criticism, theories and artistic approaches to literary

critique, critical works by Thai critics, practicing criticism and evaluating literary merit.

7e.314 rssaunssulnedfionsvieniien 3(3-0-6)
TH314 Thai Literature for Tourism

UsziRamuduun LﬁamwaqaiimmsmmmgsLLamiimﬂiiumaé’ﬂmﬂ ANUFUNUTTENIN
ssansslneiumsvieaiiondeinmsis Wethluvszyndldlugsiansviesiien

The historical origins, narrative content of oral and written Thai literary works, the
relationship between Thai literature and cultural tourism, with the aim of applying this understanding

to the tourism industry.

18.315 155dAadluinag 3(3-0-6)
TH315 Literary Arts in Song

ALIUNISNNEY NMSLaenldLaznIsasIAn NsieuLseneean Mstalimsiuseuiisu wazlan
Al 31nwasing

The linguistic aesthetics, diction and lexical choices, rhetorical arrangement of words, use

of figurative language and metaphors, and worldviews expressed in Thai song lyrics.

78.324 mMweslszmaluniwlng 3(3-0-6)
TH324 Foreign Languages in Thai

i drsuvesdluuselen dunlunwilvefisuunamnawisnsussne nsUyaRfw du
waznsUAsuLUaTE AU NE LA IR

Word and word order in Thai sentences, Thai idioms and expressions derived from foreign
language borrowings, lexical coinages, and the semantic and phonological evolution of idioms and

expressions.

A1IPINITIANIINTVIBINEALITOEIRY_V.67.4
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8.401 ANUFIPULAL IWUTTTY 3(3-0-6)
TH401 Language, Society and Culture

auduiussenian nefuuiunmadeey wagtausssulng Wertuanude Afoy wagia
Finaulney

The relationship between the Thai language and the sociocultural context of Thai society,

concerning the beliefs, values, and way of life of the Thai people.

ny.414 WsEMLaryAan Wiy 3(3-0-6)
TH414 Thai Manners and Personalities

nslnwgniansd eanslagndesnuinsomuazdenulneg manzauiumames uasd
yAANN TR

The ability to utilize communication skills appropriately according to Thai etiquette and

societal norms, suitably adapted to the given time and context, while projecting an admirable

personality.
N8.416 nityalveiuissunssy 3(3-0-6)
TH416 Thai Wisdom and Literature

mmiﬁmﬁ’uqﬁﬂmmlmLLsuuwmﬁ] AnuduiussynInilaganiveduissunssulneg wag
Fendnuiinnemssunssulveidmnuduiusiugdidayanle

Knowledge of various branches of Thai wisdom, the relationship between Thai wisdom
and Thai literature, and the selection for analytical study of Thai literary works connected to Thai

wisdom.

3. WAV INNUTZAUNTRIAVITN (6 Wiaehin)
w5261 Hnawlugaamnssumsvionilennazedisg 1 3(0-35-0)
TCM261 Internship in Tourism and Cruise Industry |
ITIAUNDU: LABITEU N9.221 %30 LAUITEU VIN5.232
Prerequisite: TCM221 or TCM232
Ansulugramnssunmsveniisasied nyvientisnuilif st osldislulsunanaz
AeUseine msﬁﬂmﬁ%ang'mstéTﬂﬁﬂ’mﬂmgLLaLLamJizLﬁumaﬁuaamsuﬁﬁmﬁwﬁ’wmmmﬁ%fuﬁfﬂﬁﬂmLﬁih
Hnau
Internships in the tourism and cruise industry or related agencies both in the country
and abroad. This study will be supervised and evaluated by the department in conjunction with the

internship accepting agency.
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y3361  AnalugaavinssunisvieaiiviuaziSedisg 2 3(0-35-0)
TCM361 Internship in Tourism and Cruise Industry I
IdeAUnNeU: LABLSEY 5.261
Prerequisite: TCM261
Anaulugramnssunmsveadsnazidedsgmienisnuiiistedliisluusanauas
ssusTimansAneiaragmeldnsmunuguakasUssiiunaresany ivsmiunhsauiisuindnyd
Hneu
Internships in the tourism and cruise industry or related agencies both in the country
and abroad. This study will be supervised and evaluated by the department in conjunction with the
internship accepting agency

wsA71  avRednwilugnanmnssunmsvieaiivauaziiedi gy 6(0-35-0)
TCM4AT1 Cooperative Education in Tourism and Cruise Industry
FTaRuneu: WweL3eu Mne.101 wag aauls am.301
Prerequisite: TCM101 and CO301
Muassluaniulsznaunistugiuentdniuresan uysenaunis ﬂﬂﬂﬁﬂ'ﬁﬂmlﬁmaaﬂu
anuUsznouns taeflszeznanlitesndt 1 mamsinu vie 16 At Fadunuidaunmsieduany
Anfuuszaunsaliieu fnsetvannivdnvesindneiviolasenu Adunuiidulsslonisossdns
fadinuszunanisviuanauasdsivanulsznoums uastinAnwiazdessdavisenuasusg
nsUftRnuanAafnyImdnaiadunsufoinu
Work in the establishment as an employee of the establishment full-time work in the
workplace with a period of not less than 1 semester or 16 weeks. It must be a quality job or a job
that emphasizes work experience that matches the student's professional field or project. The
performance will be evaluated by the faculty together with the workplace. Students must prepare a

report summarizing the performance of the cooperative education after completion of the work.

A1IPINITIANIINTVIBINEALITOEIRY_V.67.4



