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1. Yanangns
(nmwlne) nangmsfaunssumansiugn avinAadsuaznisesniuy

(Mw1dangy) Bachelor of Fine and Applied Arts Program in Art and Design

2. YauTeyauuazaIvIIN

Foufiu (nwlne) faunssumansUudie (Falzilazn1309nuLuu)
(M) Bachelor of Fine and Applied Arts (Art and Design)
Fogo (mwilve) AU, (Aalslazn1999nuu)
(Mw1dangy) B.F.A. (Art and Design)

3. lassadreamangns

LLNuﬂ’Iiﬁﬂ‘E}’]LLUUUﬂaLLa&'LLNuﬂﬁﬁﬂ‘EﬂLLUUﬂMﬁﬁ]ﬁﬂ‘lﬁ}’]LLﬁ&‘ﬂ’]iﬁﬂ‘iﬂ’]L‘zj'i‘i,l“im’m']iﬁ'lm'ﬁﬁ’]x‘l'm

MUIUNUIBAATINARIANANEAT 129 wuqenin

n. vuadyAneTialy 24 viqein
NGNIVINIWDING Y 9  wene
NALIYIY TN TN YTV TN 15 wein

V. VNNV NANE 99  wUeiA
NANIvVIMAU 12 wihgin
nauITIanIEAT-UIAY 57 il
NANIYUANIEAU-LTBN 30w

A. UUINIYNABNLES 6  vlgin

4 srg3vlunangns
A, AIANEINN 24 wdqena

nguNWBeNge (9 iaehin) wdIein (Usseng-UuR-Anwaienuie)
an.101  ;mwsanguludinuseiniu 3(2-2-6)
EN101 Everyday English

9n.102  Mwganguluusunvnadany 3(2-2-6)
EN102 Social English

an.103  nwdanguluuiunana 3(2-2-6)

EN103 Global English
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NEUIIYIAUININNBLIVIIN (15 Miaefia)

fn.011
GEO11
fn.012
GEO12
fn.013
GEO13
fin.014
GEO14
fn.015
GEO15

VinyeN1sARNEN1SISEUIAaDRTIN
Thinking Skills for Lifelong Learning

anuunadiedludinuuasyuruseninwszma

mhefn (Ussene-UjUR-Anwimenuie)

Citizenship in Society and International Community

weluladuazuianssuiioawian
Technology and Innovation for the Future
AUVIIAMLATEUAEINDTIN

Aesthetics and Well-being for Life

IngararnudugusenaunsuarAuieni sy
Entrepreneurial Spirit and Financial Literacy

. RUINIVUINIE 99 AUWAR

naNATLAY (12 %wUWAR )

FANNW.111
ADF111
FNN.112
ADF112
FANN.113
ADF113
ANW.114
ADF114

UsiRmansAalslazn1seeniuy
Art and Design History
NANNITODNUUY

Principles of Design
NAEUE s ULNas19aTIA

Drawing for Creator

Minwenneuiuneskaslyanussivgdmsufalsuaznsoenwuy

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussee-UjuR-Anwisienuie)
3(3-0-6)

3(2-2-5)
3(2-2-5)

3(2-2-5)

Computational and Artificial Intelligence Skills for Art and Design

1oa 14 v o ] a
NAUIYUANIZAIU-UIAY (57 u8NA )

7n.403
FA403
#8u.301
ADE301
fou.111
ADE111
fou.121
ADE121
fau.113
ADE113
#au.191
ADE191
fau.212
ADE212

AYIINudamIURaUULarTiNaNLUY
English for Artist and Designer
NsUHURNIVITN

Job Training
msdeansinunisesnuuuiededin

2D Visual Communication
UseiauinnsluAalsuazniseanwuusivadie
Contemporary Art and Design Issue
wnAnuaynisiadedunsesnuuy
Narrative and Concept Development
UfuRn1sassassAfalsuazniseeniuy 1
Art and Design Open Studio |
TARUATNTAT AW UER

Material and 3D Object Making

mhein (Ussee-UfUiR-Anyimenuiod)
3(3-0-6)

0(0-40-0)
3(1-4-4)
3(3-0-6)
3(2-2-5)
3(1-4-4)

3(1-4-4)
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fau.213
ADE213
fau.214
ADE214
fau.215
ADE215
fDU.216
ADE216
fau.217
ADE217
fau.221
ADE221
fau.291
ADE291
f8u.292
ADE292
fau.391
ADE391
f8u.392
ADE392

NANEANLAZNNTINDIAUTENOU
Photography and Composition
n9ideiuguLaznisoenuulneiyuaugudnans
Basic Research and Human Centered Design
nseRNLUUYITaUNIal

Experience Design
nseenuuUdanimadoulmn

Time-based Media Production
NMFUTMTIANTHAN AU AL N1T8BNLUY
Principles of Art and Design Management
TUSIIUNNNILTIY

Visual Culture
UURNsas9assAfalsaznIToanikuy 2
Art and Design Open Studio |l
UURNsas9assAfalsuaznIseaniuy 3
Art and Design Open Studio Il
UfuinisaswassAfalsiasniseeniuy 4
Art and Design Open Studio IV
UfuRn1sasassAfalsiazniseoniuu 5
Art and Design Open Studio V

ANNSULHUNSAN L UUUNR

fau.491
ADE491

fADU.492
ADE492
%39
ADU.493
ADE493

AINAUIATINITODNUUY

Degree Project Development

lAsensAavslarnIseenLuy

Degree Project in Art and Design

1ASINNSAITINSAaUL AL NNSEDNRUU

Capstone Project in Art and Design

dmTuunuMIAnwwuUaniafinwLagn1sAnvIPIyYsaNNsiuNsyiiny

fau.354
ADE354
fau.302
ADE302

nsufUmvTnluesinsfalzuargsnainiusssy

Professional Practice in Arts and Cultural Organizations

annafnednsuRaUharNISapnNwUU

Cooperative Education for Art and Design

3(1-4-4)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(3-0-6)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

6(0-0-24)

6(0-0-24)

3(1-4-4)

6 (0-35-0)
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nguYNaNITAIU-LEBN (30 wiein )

UnAnwannsadendeulitosnin 30 miein mnsedndeluil Inensidenseivesies
HIUASHINTUIANUMLNLANIINAIAIYT WazaEABIlsEnaUmMe s1e3ranzau-den anuaulasiunis
AndiAszinaznsusmsannis Tsnd 3 wiiein wassedsanizduden anaulasumelulad
Taisndn 3 wiaehn

mheAn (Ussens-UiUR-Anwisienued)

nauArIaNIgiU-Een ANUANlIRIUN1TERNLULTAY

FRU.311 NNSBBARUUING 3(1-4-4)
ADE311 Object Design

FaU.312 TUsunsuAsNiamesiazyalian sl uudmsutinosnuuy 3(1-4-4)
ADE312 Applications and Technical Drawing for Designers

FARU.313 a0 MSWARLAZATASTUNY 3(1-4-4)
ADE313 Materials Production and Making

ARU.341  nseonuuukandlanaledluiinuszdniu 3(1-4-4)

ADE341 Lifestyle Product Design in Everyday Life
AOU.342 nseenuuuNanSualumaluladnisidouse 3(1-4-4)

ADE342  Product Design in Connectivity Technologies

ADU.343  NagNSNITORNKUUNENASTI 3(1-4-4)
ADE343  Product Design Strategy

FDU.344  UBSALNULAZNITEBNLUUNISIAY 3(1-4-4)
ADE344  Board Game and Play Design

FIDU.345 ATASINETIANANIUELLATMAA DY 3(1-4-4)

ADE345 Experimental Practice in Three Dimension

nauvemziu-den anuaulasiunsisasmunnLarn1siaes

FDU.318 N1TONKUUAILIALIDS 3(1-4-4)
ADE318 Character Design

ADU.319 N1508ALUUNTNUTENBU 3(1-4-4)
ADE319 Illustration Design

ADU.331 NISODNLUUNIWATNA 3(1-4-4)
ADE331 Digital Image Design

ABU.332 Fafluviuazdedafium 3(1-4-4)
ADE332 Typography and Editorial

FDU.346 %mﬂssmﬁugfm 3(1-4-4)
ADE346 Basic Painting

FDU.347 awdanifiugiy 3(1-4-4)

ADE347  Basic Printmaking
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f8u.348
ADE348
f8u.349
ADE349
fau.371
ADE371
fau.372
ADE372
fau.373
ADE373

fau.375
ADE375
fau.374
ADE374

ANALALTINAGDY

Experimental Printmaking
NNTASTNATIANAUADITA
Two-Dimensional Creative Practice
miaammumWﬂﬁ@u

Comic Design

faiamauilna

Digital Comic
Awusznauntsdednsuin

Children’s Book Illustration

A150BNWUUADFINUNES NATIALALNNTHENS BTN NUTENBU
Creative Editorial and Narrative Illustration
AFESNINUSENBUAITALAT AN N INR DULAL DU

Digital Compositing and Matte Painting

Na13YRNIEAIU-EeN ANELlIAIUNTTAATASIEYIMAEN1SUSMSIANTS (Radysasaile)

fau.321
ADE321
fau.322
ADE322
fau.323
ADE323
fADU.324
ADE324
#8u.351
ADE351
fau.352
ADE352
FBU.353
ADE353
fau.356
ADE356
#au.357
ADE357
fnu.315
ADE315

UsziuAmndludadssnaduluelslazUssmelny
Critical Issues in Contemporary Asia and Thai Art
Aauinnsal

Art Criticism

quvisuAnans

Aesthetics

psdmusifomadufaming

Curatorial Knowledge
msdanisnsRutazanudululdlugsiefaus
Financial and Feasibility in Art Business
nanfaUglantaslAseUIeNgNeIAng

Global Art Market and Ecosystems
NMsUsmsesAnsAalziargsniniusssy

Managing Arts Organizations and Cultural Business
uIamswnﬁmuﬁiimLLazUszLﬁumaﬂgwma
Cultural Policy and Legal Issue in Art
‘ﬁugmmﬁmmiLLazmiLﬁU%’ﬂmmuﬁaUz

Art Handling and Conservation Basics
ﬂ’liLﬂUﬁ’m%’l%’ﬂéLLa%ﬁﬂ’ﬁaaﬂLL'U‘Uﬁ‘V]i'ﬁ?TﬂWi

Curatorial Practice and Exhibition Design

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(1-4-4)

3(2-2-5)
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mjm%mwwﬁm-lﬁaﬂ ANLAUIIAIUNISANILATIE AL NITUIUITIANS (N1TDBAKUL)

fau.314
ADE314
fDU.316
ADE316
fau.317
ADE317
f8u.358
ADE358
f8u.359
ADE359
f8u.361
ADE361
f8u.362
ADE362

dnanwallarUszaunsallusua

Identity and Branding Experience
NIARLINDDNLUULALNITEDNLUVUINIT

Design Thinking and Service Design
NN598NLUVUITEAUNSIOIATIL

Total Experience Design
NM1599ALUVUITAUNTAIRTNTD LA NAN S UT A
Screen-based and Digital Product Experience
nseenuuLiloguAzuazANTuegfiAsdsnn
Design for Better Social and Well-being
Uszaumsaliiuiiuasnisdnnng

Spatial and Installation Experience
miaammwuﬁugmmimi

Emotion-based Design

nauvenzau-den anuaulamumalulad

f8u.363
ADE363
fADU.364
ADE364
fADU.365
ADE365
fDU.366
ADE366
fau.367
ADE367
#8u.368
ADE368
ADU.369
ADE369
fau.355
ADE355

mMseenuuu 3 ffwavdeddldneu

3D Modelling and Interactive Design

watlYy

Animation
mMsdnesiusznaunavmadeirvdmiunimadeulm
Digital Compositing and Visual Effect
AIIOEANLTIAIIUAR

Conceptual Photography

amengluanale

Studio Photography

ANLAZLHDLTINARD S

Experimental Visual and Sound
N1509NKUUURENRUSLAZAS A ULUUNER TR
Digital Product Prototyping and Interaction Design
msAeasuay Tausssudnundnalusinsfaus

Communication and Digital Content for the Arts

A. NUINIYNFDNLET 6 NIBAA
UnAnwagdeadonisounedvdunlaasuluuminerdenguvm lidesndn 6 wiiefia wiaiden
Seulusedvnwmelull

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

mhefn (Ussee-UjuR-Anwinienuie)
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fau.381
ADE381
fau.382
ADE382
fau.383
ADE383
fADU.384
ADE384
#8u.385
ADE385
fDU.386
ADE386
fau.387
ADE387
#8u.388
ADE388
fDU.389
ADE389
fau.481
ADE481
AoU.482
ADE482
fADU.483
ADE483
fau.484
ADE484

NNIAUATDATE

Independent Study

AauznI e

Graffiti Art

AauyUsiie

Survey of Art

Aauvain

Watercolor

AMAUNRZLAT 9

Silkscreen

Aavzsoedn

Tattoo Art

N5NANNQATIEn

Landscape Drawing
N1T9NLUUIMITHAEN1TSUUTENIU
Food and Eating Design
Aauzanng

Installation Art
msaamwuLﬁmé’m%’uﬁuﬁuazmﬁmmﬂ
Spatial and Ambient Sound Design
AINEEITAR

Documentary Photography

ANSNAIUNAUARLTIUINNIUAAUL LAY N1TODARUU

Positive Mind Through Art and Design
ENTONEVE
Etching

3(3-0-6)

3(1-4-4)

3(3-0-6)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(1-4-4)

wnewia: nsedidu 3 (3 - 0 - 6) wuadunisussens 3 Taluaedunnvi lnednisinuUuRsudu

senitnfAnwinazonnsdideuuasnisinysienuleavetindnw 6 Tiluseduai
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5. ANB3UYS183YN
n. vunIvIAnwN2ll (24 wuawhn)

NN EIBINgE (9 IBhn)

9n.101 Mwdanguluiinuszaniu 3(2-2-6)
EN101 Everyday English
Andunsidlassasisiugusasduiunusenguildludinlsedriu Useneumenisyn

A a

LLuzﬂ’wuLmLmﬂﬁﬁt’fﬁ]gad’m@f’s NSUTTYIYYARNAN YUY mswjﬂﬁﬂﬁmﬁ'aﬂﬁ] Besiiduanureulaz
ussHdnfudiveaLsdazay TudimsuanseuAndiuluzesialy ﬁﬂﬁgqﬁwmﬁﬂwmawﬁ M3ila A3
81U UaN1IlUMEIBITIYIUINTS

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as
well as how to express opinions about general issues. Enhance language skills- speaking, listening,

reading, and writing—through integrated methods.

an.102 nwsanguluusunmdiny 3(2-2-6)
EN102 Social English
Andunisyauaznsidouussloawazdmiuildidulsed iionsiiufduiusmedany
miLLaﬂLU?{awﬁaya mMsisuiiiou uaznseBuneeuAnieaiuiFesing 4 luuFunmaedsnuuazssna lng
yadumsnawineensefuTeuarnsiaue mewalulaguaraufnassEssa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and
creativity.

8n.103 Mwdanguluusunaina 3(2-2-6)
EN103 Global English
Annunisussensuszaunsallneszyeazidenatuayy uazuaninnuAniiuisafudie
anudueg vy wesdssdulygwilussdvanna Tnestatunsiaunvinugnsdemssenineiausssy
warmsdeanslulanddia Feddydenindunadiodtan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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NEUAIPYIAUIMINNBLAVAN (15 efin)
AN.011 yinwgnsAniiionsiSeuinasadin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
nguf ndnn1sveInshn iawinisAnegradussuu Andun1sfndadning nsfnadieassa

NMIAATATIZR NSRRFUATIER nsRauddgm Tudinsdenlesnnufauavideniadeslennufad
winzauluyssynaldludinysedniu mevhaukaensBeuinaentinldeg1aiusednsam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning.

71.012 anudunadiosludipuuasygususzninwszme 3(3-0-6)
GE012 Citizenship in Society and International Community
MUY AUy 93 Wil mnufuiiaveuvesnsiunailesiia Tudsaslne dsay
Ton uazdipuddvia wiouilsdiufuiioogiuiulBuldenedanugy sdewivunsifiniuressud
Tl o Tudanu iesessunsitasunlamesuiunmndeufiveinaseinuasnsinnu saensunsewiinly
audfveInIsaiseuniioludinusedusing 4 Afianuuandnaneiansssu
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, slobal
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life,

awareness and cooperation at different levels among people of diverse cultures.

A1.013 welulaBuazuinnssudfivewinn 3(3-0-6)
GEO13 Technology and Innovation for the Future
UMV WuaRe MWy waznsuiuddifunisiasuulaseslanouian sauienis
Uszgndltimaluladuazuinnssudiusng q wegaduniswamanud mataunauamdialudaau
afelug nsuddymiiied uludiauszsriunarnsyinuegsadneasse nansenuvsanaluladuas
uinnssuiifisensindudin dsnu waziasugha naonsudnuinsldusslevitaznsdunsemingauma
Hoyaiinonnaluladuazuinnssy
Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to
enhance creative working life, impacts of technology and innovation on our livelihood, society and
economics, and how to optimize and to protect the intellectual property arising from technology

and innovation.

avMIFAaUruazn1seankuy_V.70.1
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mMO0ld  guvSBnWLATEUAIZLieTIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
ms¥indues mslitinfinueadosnisedisiinue TdanuAnaiassdlunsaiisrugy
HuguVsEnInaINUAaUs Aanssuiunuins wasfivg Suiviuensualaues wazinauauaNd 159910
ANUBBUVDIAULDY
How to live a meaningful life through various types of arts, recreational activities and
sports, new perspectives for aesthetics of life that influence one’s mind and how one may plan a

path to success from one’s passion.

A1.015 IngararnudugusenaunsuarAuimInisiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Aadnvaziddglunisaiednlyyiunsiduiuszneunis TnswdunisAsuuuidives
UszneusensiianuAnainassd uaznisuaramlenialunsiuuasdiiufanised sfinasssuuay
Wu53sw dn1sdantsuasdndulanamsiussaiiusyaving famsinnanisdudiuy Anauagnsasu
sastansiauneg ey dnnefiiiannsoiuagieuduiiulfedidivssansua soui wazndn
Andulaviusiemnnisal

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making.

9. RUNIVUANTE 99 hUWNA
nauYIwnNY (12 wiena )
ANN.111  UseiRmansfalsiazniseanuuy 3(3-0-6)
ADF111 Art and Design History
WawinsAalzuazniseanuuuluuiundseiimans USya Tausssy wuifa sULUU lavdnuuy
gurssnnvesralsuazniseanuuulusdasyaad
Development of art and design within historical, philosophical, and cultural contexts,

concepts, styles and aesthetic characteristics of art and design across various eras.

FNW.112 MANN1T8NLUY 3(2-2-5)
ADF112  Principles of Design
nouiiugruiasauduiusvesimusnuasannisdaesdusznoalliunisaisnuooniuy 2
ffuay 3 97 nsdoasmefosdoiuisuaznisdearsmsniwiamlunszuiuniseeniuy mslidan
waila
Fundamental theories and relationships of visual elements and principles of composition
for 2D and 3D design creation, verbal communication and visual language in the design process and

material application.

avMIFAaUruazn1seankuy_V.70.1



11

ANN.113 MaLdudmsuinaseassa 3(2-2-5)
ADF113  Drawing for Creator

aui wazesdUsznauvesnsnady weliaidnsldiesesdlouar Tanuiinsie o n1sdeasuundn
AILAININ N13IALEU NG UUarIAUTENBUTBINITIIAEY

Theory and elements of drawing, techniques and methods for using various tools and
materials, communicating concepts through visual language, drawing, theory and elements of

drawing.

ANW.114  vinwenepauiiweswas Uy ussivgd suAalsiazniseanwuu 3(2-2-5)

ADF114 Computational and Artificial Intelligence Skills for Art and Design
walulagaouimesuazgonduirsdmiviudalsuazniseaniuy nsldtymiUssivg as1auas

WauranuAaly nsdeasuarnmaiiausrauiiedefdva welansussaiananin

Techniques, computer technology, and software for art and design work, application of
artificial intelligence (Al) to create and develop artistic works, communication and presentation of

works using digital media and image processing techniques.

1 a ¥ v o ' a
NAUIVIRNIZAIU-UIAY (57 wuEna )

AN.A03  AwdangudmuAalunaztinaaniuy 3(3-0-6)
FA403  Ensglish for Artist and Designer

mdiamemaduRaUzuagniseaniuy nmideaslunisedunenazaunuluuiunAadsuazng
genuuy Nslnudnguiiionsinwduat nslinvdinguienisiiaueay

Specialized terminology in art and design, Communication in discussions and conversations
within the art and design context, Use of English for research and study, Use of English for

presentation of work.

AU.301 MsUHURMUIYTN 0(0-40-0)

ADE301 Job Training

szuumavhaluaamuyszneuns msuityvlunsufdRau mehausuiugdu anmuedes
A MawaLinegIndn msinufiRnunsuenumingtds Weulun1sfinau dos msseama S
way U naudiniu Taiu

Organizational systems and workflows in professional settings. Problem-solving in practical
work. Collaboration with others, Professional environment. Professional skill development, Off-
campus practical training. Internship condition: Completion of at least 6 academic semesters, Grading

S (Satisfactory) and U (Unsatisfactory) pass/fail criteria.

avMIFAaUruazn1seankuy_V.70.1
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Aou.111 nnsdeansinun1seenuuUdedoddin 3(1-4-4)
ADE111 2D Visual Communication

flugrunisldnmilenisdeans msdnesdusznoufatl msfeansuundauazdoyadedydnual
Fi8nus waznw nsinnuiieadaunfnnisieans madenldisnsiimuzauiieniseenwuudents
nsUfRNIeenuUULiedeaIHAM

Visual communication fundamentals, visual composition, symbols, typography, and images
for visual communication, concept interpretation, two-dimensional media design method, two-

dimensional media design practice.

Aev.121 Usemuinndlufadsuazniseanuuusivade 3(3-0-6)
ADE121 Contemporary Art and Design Issue
Uszifudnndsanaiaisatuaufalsuasnisesnuuusinads n1sinszdanuduiussening
sUlUY dlom winfn warsruuALAVEnTEsAaLTe USvguarUszmumedenuiuuiuunuaineasse
MTAATIZYLAL AL URAULLALNTODNLUUTINELY

contemporary art and design issues, critical analysis of form-content-concept relations,
ideologies, philosophy, and social discourse concerning creative works, interpretation of

contemporary art and designs.

AOU.113 winfAauaznisianSedlunisesnuuy 3(2-2-5)
ADE113 Narrative and Concept Development

MIauILRAnLansiassdluuesnuuukazuRaly Jadeiifnadewwifin wdnnisdeans
WaNISAAIL MIEITITUIARKUES ﬂ’]iaaﬂLLUULLU’Jﬂ’J’mﬁﬂLLﬁ%LéadLa"]EULLUUIWJ'

Concept development, storytelling in art and design, factors influencing concepts,
communication principles, interpretation, concept exploration through media, creative narrative and

concept design.

ABU.191 UHURNsasvassAfaUswaznIseantuy 1 3(1-4-4)
ADE191 Art and Design Open Studio |

wamuaaqﬁéﬁisﬁuﬁugm wiATARNIEN1vemaY 2 36 n1sasienu 2 dadeilowasAdvia
watiansl43 meliadanndius nsadaiuin FnvensufdRauadieassd 2 37 nstiauenas 2 9

Basic two-dimensional work, specialized two-dimensional techniques, hand-crafted and digital
two-dimensional media, color techniques, printmaking techniques, surface creation, creative 2D

practice skills, two-dimensional work presentation.
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AOU.212 JARUaENITATNANUALLR 3(1-4-4)
ADE212 Material and 3D Object Making

AuaNURLaranvaEnINMen nvesTag U uLae Tanaaes n1sidenldianedeaieassA n1s
g 3 TATIRINA N1sTugURuLUY MstdlusunsuRIviadiondning 3 IR n1sujdRniseenwuuing 3

Physical characteristics of basic and experimental materials, creative material selection, digital
fabrication of three-dimensional objects, prototyping, digital programs for three-dimensional object

production, three-dimensional object design practice.

ABU.213 N1SAN8AINLAENNSINBIAUTENBU 3(1-4-4)
ADE213  Photography and Composition

ATASNETIANAIIUNINENY aﬂﬂm”LQW’W“UENﬂE)ﬂ’WWQWEJ mwgummimamwwumu aﬂﬂmuav
\A3 0451 0709NT2UIUNTEILAMN INATATEINITAS 1AL u%auamamumwmmvmuwu%m n1590
@ﬂﬂﬂigﬂ’e}‘UﬂWWL‘W@ﬂ’]iﬂ@ﬂ”ﬁ

photographic process, characteristics of photographic media, basic photography practice,
equipment and tools for the photographic process, basic techniques for producing and presenting

photographs, visual composition for communication.

Aau.214 nFideiiugiuuaznsosnuuulnefiuywdidumudnans 3(2-2-5)
ADE214  Basic Research and Human Centered Design

¢ &

#ugITIdElasinIenIseaniuy nseenuuulaginudilanywdiduaudnans lassasiessuy

«
'
1% ] & a o U

ﬂ’]i%/‘UE N1IRBUAUDI AU IUITONWAIYATN LLﬁZﬁﬂ’J']ﬁJzaﬂsUENSﬂé‘HEJ AEUNUSAUNITODALUULALITY
Aave mslindnanudesnisvesudidugudnans msldnansduailumsadisassdnanualzuaznis
DBNUU

Basic design research, human-centered design, human perception, responses, physical
abilities, and feelings that relate to art and design, human-centered principles, use of research

findings in creative art and design works.

FOU.215 N1TeRnuUUUTEAUNITA 3(1-4-4)
ADE215 Experience Design

wdnns Yade wazinadinisniseanuuulszaunisel nmsvhauRalzuazniseenuuuiiduiusau
mMs3uiuazysraunisalvesiyud msaiisUszaunsaiaineassd Ieineniifetestulsraunisaluyud
nsadeamnyszaunsalzusuulvg

Principles, factors, and techniques of experience design, art and design practice related to
human perception and experience, creative experiences, psychological foundations of human

experience, creating market value from new experience design.
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ARU.216 ﬂ’]i@@ﬂLLUUa@ﬂWWLﬂg@ﬁL%’J 3(1-4-4)
ADE216 Time-based Media Production

miaaﬂLLUU?famWLﬂﬁ'aulmLLasLﬁmsﬁguﬁyugm 1158 0aTRUIAUAARATAITIE NS 83 N5
w3 osle wadln wazdinisfiumunzauiunisesnuuudenimad eulm n1sldTusunsuRITaad19de
Mwadauln

Basic time-based media and audio design, communication of concepts and storytelling, tools,
techniques, and methods for time-based media design, digital programs for time-based media.

ADU.217 NNSUSMITIANTITNAIUAAUEILAZN1TODNILUY 3(2-2-5)

ADE217  Principles of Art and Design Management

a a

ﬂ’]i‘U%‘Vﬂ’if:]}ﬂﬂ?iﬁliﬁﬁ]ﬁ%’lﬂaﬁﬁﬁ&nﬁUaa‘UzLLazmiaaﬂLL‘U‘U Bmsviaulugsiafalsuaznis
DONUUU 9TIUIVTTUVDRVITW NingauN sy ﬂ@mmsﬁuasﬁgLﬁwﬁﬁmﬁmﬁu’mﬁwaaﬂzLLazmi
PONLUY N1TUTINTINNITIATINITVDNUATNATIA

Creative business management concerning art and design, working methods in the art and
design business, professional ethics, intellectual property, rules and regulations related to art and

design professions, project management in creative industry.

ABU.221  TAUSTIUNIeNNSITIU 3(3-0-6)
ADE221 Visual Culture

’3@11'14655&‘1/1’]3?1’]%‘1%14 Vlﬁ]‘l"iﬁ HUUBY LUIAR Ly UWUWW%@Q?@NUﬁii@JV]NﬂWiLﬁU ANTNAVD
Jaussumaiuienufalziaznisooniuy wnAakazusngnisaiinuldlunmdaUsuasnseaniuuly
Uaqdu

Visual culture, critical analysis of theories, perspectives, concepts, and roles of visual culture,

influence of visual culture on art and design, contemporary concepts and phenomena in art and

design.

AoU.291 UJURNas9assAfaUzuazN1509NKUY 2 3(1-4-4)
ADE291  Art and Design Open Studio |l

nasuaudifseduiiugiu waldaawignisosanu 3 Ia nsldFanteauaudfvinwenns
UfuRuaseassd 3 96 msuauenaay 3 U6

Basic three-dimensional work, specialized techniques for three-dimensional media, material
use for three-dimensional work, creative three-dimensional practice skills, three-dimensional work

presentation.
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ADU.292 UHURNTaTeaTIARaUsMANITEONLUY 3 3(1-4-4)
ADE292  Art and Design Open Studio |l
1AS9N15AAULMIDNITOBNWUU NSHILAUBWUIAALATINSILITTaNaUlD LUIARNISAS19HNAIT UMY

AofaUzuasn13oenuuy ma@?&ﬂ'ﬁxLﬁuLLazmntﬁi’]@gmimmﬁaﬂzLLazmiaamLUU Gﬁgumaumiﬂﬁﬂ’ﬁmu
1A39N13

Art or design projects, presentation of project concepts on chosen topics, conceptual
development in art and design, issue identification and problem-solving in art and design, project

implementation process.

AoU.391 UJURnsassassAfaUzuazn1seanuy 4 3(1-4-4)
ADE391 Art and Design Open Studio IV

1A59N15AaULMIDNITOBNUUULTIVNAABS NTULEUDLUIANAALTINAADY N1TIATIERATEUIUNNT
A519855A MIUNAUDNANUAS19ETIA

Art or design experimental projects, presentation of experimental concepts, analysis of

creative processes, and presentation of creative works.

ANSULHUNSANLUUUNG

ADU.091 NISWAILILASINISEBNLUU 3(1-4-4)
ADE491 Degree Project Development

ﬂ’]i?)Lﬂi’l%‘ﬁLLazﬁﬂLﬁi’]%ﬁ%ﬁ]ﬁ;ﬂﬁiﬂidﬂ’]uﬁﬁﬂ%LLazﬂﬁE)E]ﬂLLUUEi']uu‘ﬂﬁa MsaLLIRakaom
voslassnummaiisdes msdawdudeyauaznsiniausiiiovesyiflasinusennznssuns ms
Wanlasesdlasinisfasuaynnseenuuy msfanansiSeuvesmeinildsyiuazuuuius 2.00 (03
) uluidunasiiu

Analysis and synthesis of information for individual art and design projects, Development of
project concepts and content relevant to the student’s area of specialization, Preparation of
supporting materials and presentation for proposal submission to the committee for project
approval, Development of the project framework for art and design. Grading requirement: A minimum

score of 2.00 (Grade C) is required to pass the course.

ABU.492 1ATaNTsAaUzuazN1508nNLUY 6(0-0-24)
ADE492 Degree Project in Art and Design
Futisduio : aeuld Aeu.491 uasiinzuuuaieazausous 1.75 duld
msfauilasinseenuuuanlandiiauslusein Aou.491 mswamlasannseenuuy Msysan
N1394ARNUIAMUATULUAZNITOBNKUY BIAAIINSIANIENI MTIATIEVTM NIFUATIBRLWIAR N3
WALNALLUY NTETNATIANAINLDBNLUY M5IATILENaTTIATING MTNIAUBHANUGAI5TMNE N1TIAKA
n9i3uvesEin dfesriuazuuuRIA 2,00 (n3a O Tuldiunasitiy
Development of a design project based on problems from ADE491, Integration of knowledge

in art and design and specialized knowledge, Problems analysis, concept synthesis, prototype

avMIFAaUruazn1seankuy_V.70.1
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development, creative design output, project documentation, public presentation of work. Grading

Criteria: A minimum score of 2.00 (Grade Q) is required for passing the course.

FRU.493 1ATINIAITINISAaUL LA NTORNILUY 6(0-0-24)
ADE493  Capstone Project in Art and Design
Jradurion : deuld Aeu.491 uariinvuuuadsarausaus 1.75 Tuly
mswawlasinsesnuuumslandiauelusedn aev.491 nmswaunlassniseanwuunulang
NANUUIENBUNNS miyifmm'ﬁaqﬁmmiéfmﬁaﬂzLLazmiaamLUU mi‘tJ'ﬁzqﬂﬁmﬁmmiﬂ,awwmqLﬁa
nsviutugUsgnaunts Maiesendygm nisdaaseiuuifn n1siauIfuluy Msaseassa
NAIUBDNLUU N1TIAYILENEAITIATINAS NMIUNAUBNANUFAT 1T M Transiieuresednide
spiuAzkuURILe 2.00 (e ©) Tuluidunasis
Development of a design project based on the assigned brief in the course ADE 491, in
Collaboration with Industry, Integration of knowledge in art and design, Application of specialized
knowledge for collaborative work with entrepreneurs, Problem analysis, Concept synthesis,
Prototype development, creative design output, project documentation, Public presentation of

work, Grading Criteria: A minimum score of 2.00 (Grade C) is required for passing the course.

WHUNNSANYILUUENAAAN LAY NN TANYILTIYTANNNTAUNTSINIY

Aou.354  msufuRIndnlusAnsfazuasssiainusisy 3(1-4-4)
ADE354  Professional Practice in Arts and Cultural Organizations
VinweInAndmiunisinulussansfalzuasssiainusssy aseuagun1suuRnuase nsviau
Huity Ussanuaudugfdwlddndeuazesdnsiiiisades nsdanislasins wazasserussadnds
wisugseulymiendenmihaulussdnsiiedesiuausuasniseenuuuognsilonn
Professional skills for art and cultural organizations work, hands-on practice, teamwork,
coordination with stakeholders, project management, professional ethics, preparation for

professional roles in art and design organizations.

ARU.302  annadnwidnsuAauzuazn1seaniuy 6 (0-35-0)
ADE302  Cooperative Education for Art and Design
F0sAuneu : aauld Aou.354

Uizaumsﬁﬁmiﬁ’mum"’mL:]aﬂuamuﬂizﬂaumsmmwﬁﬁm%w 33UUﬂ’1§VT’I\'ﬂ‘Lﬁ]§\ﬂUUWU’WI
W NIUVDIBIANT millﬁﬂ’ﬁmumm*ﬂgumauuazmmgm?m%‘w nswAdymuarn1susnisaulu
a01un3aia3e MawmwinvEinTnainnmsinuiedemasnnansinwund Taen1sseaunanis
Beuvesreiviandu s wa U Saidunasiihuuay ldkunuds

Full-time work experience in professional fields within a company setting. Real-world
organizational workflows in the role of an employee. Practical work following professional
procedures and standards. Problem-solving and management in real-world situations. Professional
skill development through continuous work during a resular semester. Grading is reported as S
(Satisfactory) and U (Unsatisfactory).
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nguYNAaNITAIU-1REN (30 wiEhn )

nauArIaNIgU-Een ANUANlIRIUN1TEBNLULTAY

FRU.311 NNTBBAWUUING 3(1-4-4)
ADE311 Object Design

LUIAANENNNTEBNLUY JUTN JUNTIVRIA RS ANNdFuRUSsEnInsgunIonmuaznisldau
NIPUIUNTATLNIANES19ETIA MIvmuNanueg1adussuy MstiausluRnLazNay

Design principles and concepts, forms and shapes of objects, relationships between aesthetics
and functionality, creative concept development, systematic work development, presentation of

ideas and design outcomes.

fou.312 lUsunsumpuiimesiasinalnn1ssuluudmsutinesnuuuy 3(1-4-4)

ADE312  Applications and Technical Drawing for Designers

VW UasnaNNISWeULUY 2 IR 3 Tivesing TAduusvasnImaIY Auwiug lunslguluy
AFn1s@gunImany Anauila n1sulEueNaUgnITUIUNITHER N1lElUsUNTUABUNINETI1ADS
mmailou Msfeasneasdonny MITuEuLUUTAedeIo R 3 T9

Theories and principles of 2D and 3D object drafting, orthographic views, technical drawing
quality, drawing orthographic and three-dimensional views, presentation for production process,
computer programs for virtual prototyping, design details communication, prototyping with 3D

printers.

feu.313 a0 nsuBnuarnIsAY LY 3(1-4-4)
ADE313 Materials Production and Making

anwaEN1INIEnIM AENUR Yednin nssuitnmandnvesian nsdenldian Anumuizanvesian
funelanu wwenudnluniseeniuu 33nsadieduaiudiessuuieiesdng Tangunsal 113t ugy
HARSUNLUUATVE

Physical characteristics, properties, limitations, and production processes of materials,
material selection and specification, design concepts, fabrication methods using machinery, tools

and equipment, digital fabrication.

Aou.341 nseenwuundnsindilataledludinuseaniu 3(1-4-4)
ADE341 Lifestyle Product Design in Everyday Life

VANNSLATLUINIINTERNWUUKRERAT M weRnssuldauludinused1iu nsesnuuundnsuilad
alad Tassadieflugiu mnueueessUnss msldanu Fessnuagfianimisgsfavesuusududigsna
GRREGERL

Principles and approaches to product design, user behavior in daily life, lifestyle product

design, structure, aesthetic of form, product function, narrative and brand direction in creative

business.
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feU.302 nseenuuuNanfuslumaluladmsdense 3(1-4-4)
ADE342  Product Design in Connectivity Technologies

wannsuarLUIMINNseenuUUgUnsalBidnseiind maidensomeluladednaduszuy uiumms
AAY LATYFND

Principles and approaches to electronic device design, systematic integration of connectivity

technology, social and economic contexts.

ADU.343 NayNSNIToRNKUUNGNASTN 3(1-4-4)
ADE343  Product Design Strategy

N1390NWUULTINAYNS NTATIUUTUA NMTASNERANBAIEUAT N1SARTIBENLUY N1FITEAIUNTT
PONWUY N1TOBNKUULTNAYNSIUTEUURAAIMNTTNATINETIA N1FaTnansannelalusun

Strategic design, brand development, product identity creation, design thinking, design
research, strategic design in the creative industry, and product development under a brand.

FOU.344  UBTALNULAZNITIDNLUUNTIAY 3(1-4-4)
ADE344  Board Game and Play Design

nseanwUUNARdaTiduaSuNSISEuS Fauvinweseneuazdnla NsSeuiiIunsEu ¥ann1s
4519d93ARINTIU N130BNLUUAINTIY T5NIANTUAINTIU VBdlaU IFN5LEU

Learning-enhancement products design, development of physical and mental skills, learning
through play, principles of creative activity design, activity and toy design, methods of play and

activity implementation.

ADU.345 NISASINATIANAIUALNATNARBY 3(1-4-4)

ADE345 Experimental Practice in Three Dimension

nsadiasskanuaudifdmaaedlussduiugiu mslitag Bnisuanseentsuifiurumnees
wauiedeaulii nsruIunsAnaivassduarmMIUfURNuauiATEi1eaTd nsruIunmIfuaiiuas
mMsddunnsAnileaitsHaUaaiiA MehauUssAnngsy mssenuuuaiiifesiwaly mmeaseian
Fundamental experimental three-dimensional object, materials, expression of meaning
through three-dimensional object, creative thinking and three-dimensional object practice, research
and idea for three-dimensional work, sculpture practice, contemporary craft design, material

experimentation.
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nATIaNIEAIU-ien ANEaLlaMUN1TERE1IMIENTNLALNISIA1LTEY

ARU.318 N19ONKUUAILIALADS 3(1-4-4)
ADE318 Character Design

nseenkuusUsnuaivawamusames msafademiazas mathiazesluvszgndlilude
sUlUU 2 Hfuay 3 U7

Character design, character storytelling development, using characters in 2D and 3D media

formats.

fBUu.319 A1TBBNLUUNINUSENBU 3(1-4-4)
ADE319 Illustration Design

yquifiugiunseenuuunmlszney SnufoRniseenuuuamuszney nsiarwanideadunin
inwzlunisasvassanauamlsznau

Basic theories of illustration design, illustration design practice, visual interpretation of stories

to create illustration work.

ADU.331 N1SDALUUNTNAIVA 3(1-4-4)
ADE331 Digital Image Design

ASAABAYES 1ETTANINNBADAITHUIAR WATANITAITASIE FAMD LazUSULAININ NIShELATDILD
LaLATAYeUTLNSUN T LU UBBNLUU
Visual conceptualization and creation, practice of producing, editing, and image adjustment,

use of tools and techniques in design software.

A0U.332 fafiuriuazdedefiun 3(1-4-4)
ADE332 Typography and Editorial

a '3

HUFIUMTIAINUN AWUIN1TVRIFINUN A5EQAVDIRINUN JULUU dnwae LazUuASNAINYeY

L]
L3 I~ a L3

FAANUN N5LABNLTAINUN N1FTANIBIAUTLNBUAINUNAINSUINUBDAKUU NISITYNWLAIN AN BNIS
DONBUUEDAINUN

Foundations of typography, type history and families, form, characteristics, and type

personality, type selection, typographic composition for design, digital skills for print media design.

FBU.346 %miﬂssmﬁugm 3(1-4-4)
ADE346 Basic Painting

nauinsnssuiiugiu 1n1sadenudnsnssudaeie n1slddluruininssy qunisaians
dnuaziannzueadedngnssy

Foundations of painting, hand-crafted painting methods, use of color in painting, aesthetics

and characteristics of painting media.
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FOU.347  nnfisiiugIy 3(1-4-4)
ADE347  Basic Printmaking

=

ANANATEAUNUFIU UTEANVDINUAMANN NTEUIUMTYINNUAMALNAIEEle qunSaians

ANWULIANIZYDIHDANAUN

Basic printmaking, printmaking types, hand-printmaking processes, aesthetics and

characteristics of printmaking media.

ADU.348  ANANWLTINAADY 3(1-4-4)
ADE348 Experimental Printmaking

AMNAATVMARD9 NTTUIUNTUNNALHLTINAGES N15UTEYNAmMANAN AN duviSerans
uwardnunzNzvesden LS maang

Experimental printmaking, experimental printmaking processes, applied printmaking
techniques, aesthetics and characteristics of experimental printmaking media.

FDU.349 ASASINETIANAIIUABINR 3(1-4-4)
ADE349  Two-Dimensional Creative Practice
nauABlifsyAUNug L fuhaesdd nslitan Bmauanseendionuansdd fnwensiauasns
UfURNuEeliA nsEUIUNITAUAT Fumeunmshanaeslia nisannuaesdii mstiauenanuaeslii
Basic two-dimensional works, 2D surfaces, materials use, expressive two-dimensional

methods, conceptual and practical in two-dimensional skills, research process, two-dimensional

practice, production of two-dimensional works, presentation of two-dimensional work.

AOU.371 NNT0BALUUAINNNTAU 3(1-4-4)
ADE371 Comic Design

a 3

N1598NWUUNINNITAY VINWENITINANITAU NANNITAANTAIEAIMNITAN NITTAIBNORATNUHUY
nIEATBLaAIva NsUsEdNiuswaz UL UUN1NgIAIvRsEN o
Comic design, comic drawing skills, visual communication principles for comics, layouts for

print and digital publication, promotion and business models for comics.

ADU.372 AAVaAaUIIA 3(1-4-4)
ADE372 Digital Comic

aa o a

11383191359 ABITULUUATITR Uselanvean1squad
WANFN9YRINITIANIFURUULNONSATIIA VLN SE M YA UFULUY

v a Y

N1388a15A38NINN1SAUATE AW

=) 1 aa v

na
Aavia msa"]’mmmamwﬁugﬂmamwmﬁma
nMsUszduiusuagsULuunegsAvvedendnuaiva

Digital comic creation, types of digital comics, visual communication through digital comics,
layout differences for print and digital formats, digital publication management, promotion and

business models for digital comic.
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ABU.373  nmUsznauntivdedmsuin 3(1-4-4)
ADE373  Children’s Book Illustration

nseenkuunsEneuvlidedmviuiin sukuuwasmeiefivmnzantudonmidedmiudin
VANNTSEUIANYITY

Children’s book illustration design, styles and techniques for children’s content, principles of

age-appropriate learning.

ADU.374 N1SASINNINUSENDUAIVALALENINLINADLULAL DY 3(1-4-4)
ADE374  Digital Compositing and Matte Painting

&

wmpdansUsznousaradieaw 2 dfues 3 5 Wonsadrenaiiou amitungs anmuanden
\@3u v3eReAUsENaVATINasIA N1sUssyndldinalafdviadmsunisaseassinay

Techniques for composing and creating two-dimensional and three-dimensional images for
virtual environments, backgrounds, and creative elements, use of digital techniques for creative

production.

AOU.375 NIseENUUUARATRNRASsasIARazMsaNTsmenmUszneu 3(1-4-4)
ADE375 Creative Editorial and Narrative Illustration

N1500NWUUEA oA Ruw n1seonuuUAIMUIEnaulud LY L 90158 aa13nS oL s 09 n159R
29AUIZNBUNIN NMTIAINIAIDNYS ms?‘%amsﬁamLLazqﬂaﬂmaﬁa

Print media design, illustration design for communication and storytelling, image composition,

typography layout, communication of content and media personality.

nauinemzau-den anuaulamunsfindinsgikarn1susmdanis Fadssauare)

Aeu.321 Usswwinndludausswadulue@ouasUssindlng 3(3-0-6)
ADE321 Critical Issues in Contemporary Asia and Thai Art

Uimﬁuﬁ']é’fyﬁﬁmﬁummLﬂ?{auimmqﬁaﬂzﬁwaﬁﬂuqﬁmﬂL@L%L,Lawizmdm Ugym
Sndnwal mnuduiusuazdeuluilifeatuguuoy om uasinAnvesufausimatslupdaaode
wazUsemelnglulagiu

Key issues concerning contemporary art movements in Asia and Thailand, identity challenges,
relations and contextual factors concerning form, content, and concept in contemporary Asian and
Thai art.

AU.322 AaU3ansed 3(3-0-6)
ADE322  Art Criticism

vdnminsalfals nquinmsinsaifalzveiusiazdineudn audweRalsifiavinaludiny
Fwady NMINTaINaURAUTIUAIILMLIE VBUTE wazssiTaudtnis

Principles of art criticism, theories of art criticism from various schools of thought, value of art

in contemporary society, criticism of artworks concerning meaning, scope, and methodology.
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ADU.323 quUVITEAIEnSs 3(3-0-6)
ADE323  Aesthetics
wHARLAENauIMIEUTSsmansvesinUvaTBvEnasofauzatlmiuas sawasie msldanug
nUSBYIRaUEUSENRUANNAATUAITASI9EIIA N193ATIEH A9190] mauAaUvalylnilaysiuady
wuAaNasuAaUzalsnllaz s
Aesthetic concepts and theories of philosophers influential to modern and contemporary art,
use of art philosophy in creative thinking, analysis and criticism of modern and contemporary art,

concepts of modern and contemporary art.

fou.324  osdruiitonsidusaming 3(3-0-6)
ADE324  Curatorial Knowledge

N15LUIAATNTIANTS N5 BUNITUIEUIATINIT N19ILATIZRLAZNNTIANITIIUAaYE N9
AnLdantazdnaduraulunsianantingsansals nsvilavanyseyduiug ‘ﬁugmuazmméﬁ@
osnsinnsvedal ANsAI wazesAnInefauInuusssy

Exhibition concept development, project proposal writing, art analysis and management,
selection and management of artworks for exhibition, advertising and public relations, fundamentals

and significance of gallery, museum, and cultural organization management.

Aeu.315 msdudumShvuagniseanwuuingsans 3(2-2-5)
ADE315 Curatorial Practice and Exhibition Design

MIIAENITIANISAAUL N1TIUUIAATENTIANIT NTAALEDNLAZINEIAUNAIIU ATEUIUNITUNEUD
IN53AN1S NSEUIUNITORNLUULAETANTLTILERIY MsAndaranuRaUs

Art exhibition design, exhibition concept development, artwork selection and management,

exhibition presentation process, spatial design and layout of exhibition space, artwork installation.

Aou.351 M3danisnisRusazanudululalugsiofays 3(3-0-6)
ADE351 Financial and Feasibility in Art Business
[ a < 1% a a k4 L3 a v 14
nann1snensiu anudululivedasinisfadzuazgsiaadneassd nsuselivdunuuazsiald
MIsAUINANNANNY MIesgiaudes nMsdavihunuaulululd msdavisuussana nsseaunu
widsRuaduayu lunsdndulaamuuaznisusmslaseinisiads
Financial principles, feasibility of art and creative business projects, cost and revenue
assessment, break-even analysis, risk analysis, feasibility planning, budgeting, funding strategies and

support sources for investment decisions and project management in art industry.
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AoU.352 na1ndaUzlaniaziaIeunenguesnns 3(2-2-5)
ADE352  Global Art Market and Ecosystems

lassaivemaindalzlan nalnnis@evie Yademaasugiauas TaussTuimvuafuAIre91Y
Aiay syuvinanisdals MNTINYRIERdIYNITUAaULAYN1TBBALUY
Global art market structure, trading mechanisms, economic and cultural factors shaping art

value, art ecosystem, overview of the art and design industries.

ABU.353 N15UIMI0IANIAaUsLasgInaTmuesY 3(2-2-5)

ADE353 Managing Arts Organizations and Cultural Business

a

wfauazinweiugiulun1suinsesdnsfalzuasgsnaninertaduinusssy n1svinauveme

]
a a

#ad szuvdnifuuazdanstoyananufals ndnmsuimsAatiu manusudinagrditoduasunisia
Y0903AnsAaly n1seluiussdnIfavzegededu nsdlAnwinsuSmsesdnsAade nsnaeuny
WAUINTINNITRIANIAaUY

Foundation concepts and skills in managing art and culture organizations, gallery operations,
art archiving and management systems, artist management principles, strategic planning for
organizational missions, sustainable art organization practices, case studies in art management,

practice in planning the development of art organization.

ABU.356  WleU1eMeimusTsuLasUsAUININgNY 3(3-0-6)
ADE356 Cultural Policy and Legal Issue in Art

ulsviemetausssa nyang uagnseudetaduiisadostunuialziuagnisinfianssunisfals
deans avslunimdaumalag nsfuasesusanTausIsy kansenudonIsiansuaiassd g
wewnsuAaUzlussAurfnaz uungIs

Cultural policies, laws, and regulatory frameworks related to art and art activities, copyright
and intellectual property rights, cultural heritage protection, impact factors on creative project

management, national and international art publication.

ADU.357 ﬁugmmﬁmmiLLazmsLﬁU%’m&mmﬁaﬂz 3(1-4-4)
ADE357  Art Handling and Conservation Basics

n3SRAU nsuds nswedeudne nsfinds mathssinvmanukaraAvinvuAats n13
ﬁuﬁﬂﬁagaLLazm’JﬁlamWﬂmﬁaUz m’miﬁugﬂuﬁla’sﬁu%ﬁﬁaﬂzLLazmiL?{'auamW

Artwork archive, transportation, handling, installation, maintenance, and preservation,
documentation and condition assessment, foundational knowledge of art materials and

deterioration.
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mjm%mwwﬁm-lﬁaﬂ ANLEAUIIAIUNISANILATIE VAL NITUSMTINNT (N15DBAKUL)

ApU.314 dndnuallazUsvaumsalhusus 3(2-2-5)
ADE314 |dentity and Branding Experience

sULuuLarsndnualiuRaUziuaznisesnuuuiii sadesiunisadianusus 35n1sAnegn
Usgnaunis nguinisnianaiad safulugsiaaineassd nisdeseauuaAnludegsfa nsiiausuy

a o

sAEMITUVINUAAUZ LA N1TDNLUY

€

Pl B

Art and design branding identity, entrepreneurial thinking, basic marketing theories in creative
business, concept development for business, presentation of business plans for art and design

projects.

ADU.316 NISARNLTIDBNLUULAZNITRBNLUUUSANT 3(1-4-4)
ADE316 Design Thinking and Service Design

nui nénn1s 1a3esdleuazitnisvesnsAndesniuy Yesmanisiingsia uinnssila uag
Wanduailuguuuulnl nagnsnisesnLuukAznIsUIMS NMsmdemislunisaiiuinnssugsiauinisiv
N3a319aU AU B Ul UNTUAITUS I N9BIANTIMENITEDNKUUUINNS

Theories, principles, tools, and methods of design thinking, channels for new business
creation, innovations, and new product formats, service design strategy, opportunities for developing

new service innovations, and competitive advantage through service design.

ABU.317 N1508NWUUUSTAUNISOIRIATIY 3(1-4-4)
ADE317 Total Experience Design

VIE¥d) NANN1T WALNTOUANUAATBINITOBNLUUUTEAUNTTNBIATIN NMTIATIEIUTEAUN S0l YE
LUUBsATIL DUAaUsLazN1ToNLUY UFduiusvosyud wgAnssudladonsdinuuazining nns
PNLUUKAZNITIANITAMNANTIUTTAUNITD nsassassAranuAalzuaznisesnwuuiinevausse
Uszaun13aloeATINTeE sy

Theories, principles, and frameworks of total experience design, analysis of human total
experience for art and design projects, human interaction, behavioral, social, and psycholosgical
factors, creating and managing value using total experience design, creating total experience art and
design project.

faa o

FDU.358 N1500NKUUUILAUMIUNLIOLASNARNUTIARYA 3(2-2-5)

ADE358 Screen-based and Digital Product Experience

I3 £y v

Nou Mann1T waredUsznauvesUsrauN sl IddmTunandamiadauun
weAnssugly n13dEldnu nsasiuiuuvesldeu msimuadunisvesldnu msnausunagnsly
N1308NKUVUTEAUNIAIVA

1929 NNSIATIEN

Theories, principles, and components of user experience for on-screen digital products, user
behavior analysis, user research, user persona, user journey mapping, strategic planning in digital

experience design.
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ADU.359 miaamwmﬁa?j‘um'ssLLazﬂmm‘fJuaauiﬁﬁmdﬁmm 3(1-4-4)
ADE359 Design for Better Social and Well-being
fﬂiaaﬂLL‘U‘UL‘ﬁlaF’TJWll§Qguua%j“ﬂﬂ’nza@ﬁi’)iwﬂﬁﬂﬂEJ n Uy azdamy wqwﬁmms‘fﬁu n13AA
Fassuuiioaderudsiuniinisesnuuy m'ﬁaaﬂLLUUﬁLﬁm%Qﬁ’UU'ﬁzLﬁuﬁ@mLLazmmﬁaqmww
Fip NFRNLUUIRaS9asIAauM U3 delasesnsiuwuuiiionadauinsedsny
Design for sustainability and holistic well-being, physical, mental, spiritual, and social,
sustainability theories, systematic thinking for sustainable design, design related to social issues and

needs, design of products, services, or pilot projects with positive social impact.

U361 Uszaumsalituiiuaznsdnang 3(1-4-4)
ADE361 Spatial and Installation Experience

ndnn1suasngunseeniuuUszaumsalissiuaniuil masuiifsfestuiuiivaranmunden
N5lesEeEn1aNIEnINKaENMSUSTURUS NMTIATIBRUTTOINIALETAUVSEAIaNT N15a519a55AUSTUNUS
fugSudszaunsel nsldesddssneunsiaUzuasnseenuuuluifuiiads

Principles and theories of spatial experience design, perception related to space and
environment, physical distance and interaction, environment and aesthetic analysis, user

interactions, art and design elements in spaces.

FDU.362 mzaamwwuﬁugmmmaﬁ 3(1-4-4)
ADE362 Emotion-based Design

nauwinisinine1isrtversualuaranuddnvesuyvd LLuaﬁmmiaaﬂquwﬁuugmmsmﬁ
sAUsENEUNIRaUsLAY N TeRNLUUTInTgAuensual nagninisadaassddudi uins videnaduRadsd
A39N1INOUANDMINTHA] N1TATAMANTIUTTAUNTAILAZALRNTY

Psychological theories of human emotions and feelings, emotion-based design concepts, art
and design elements that evoke emotion, strategies for creating products, services, or artworks that

elicit emotional responses, experiential value and engagement.

1 a v = v al
NauATaNIEAU-Een AEUlIRumnAlULAE

AOU.363 N1599ALUU 3 danasdeidsldneu 3(1-4-4)
ADE363 3D Modelling and Interactive Design

& v aa & ° v aa o aa
NWUZTUNTEATNAIWEATUUR ﬂ’]i‘U‘L!E‘UT\]Wﬁa\iﬂ’lﬂi"dﬂmiuﬂﬁiaaﬂLL‘U‘U 3 U nsunanaufialulely
NusenluUNWIAdEUlIN

Fundamentals of three-dimensional visualization, three-dimensional modeling using design

software, use of three-dimensional models in animation.
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ADU.364  WatllITuY 3(1-4-4)
ADE364  Animation

nsasrsammadeulin nsldiatesdiouas Yanfiunnsatuiioaisamedeuln sads fugiuns
aSanmndeulmmelusunsunouinnes

Animation creation, use of tools and materials for animation, fundamentals of computer-

based animation production.

AOU.365 NITnesAUsEneukazmadafiavdmsunmedoulm 3(1-4-4)
ADE365 Digital Compositing and Visual Effect
ﬁugmm'ﬁﬁ&mL'%‘ENLLaxf‘\’]’maqcﬁﬂisﬂaumwLﬂﬁlaublmimm’aﬁﬂmwmmmmﬁwm 9 ATas1nAila
frsdmsununmedouln nskaurauiusziean 2 Suae 3 37 Weadeassinmialiousimie
RPUREEN
Fundamentals of animation composition and sequencing using sourced images, creation of
special effects for animation, integration of two-dimensional and three-dimensional images to

produce realistic or surreal visuals.

ADU.366 N1SANUAINLTIAIUAR 3(1-4-4)
ADE366 Conceptual Photography

(% '3

N385 NENENF0a13AUAN 9151l kazTauaIgutay Nuldyaaninslidydnualias
guanlunmeng
Creation of photographs conveying complex ideas, emotions, and narratives, semiotic theory

and use of symbols and metaphors in photography.

AoU.367 amaeluanile 3(1-4-4)
ADE367 Studio Photography

nsangnnluaadle Mdavu nsdauas wazwadanizlununimaieanile

Studio photography, staging of models, lighting setup, and specialized studio photography

techniques.

ADU.368 NNLAZLATINAADY 3(1-4-4)
ADE368 Experimental Visual and Sound

v ¢

N1309NLUUNNKATIFE LT MAARY N15aT1eUTEaUNSAlSUS Imdlalen nuasLdes nMsuduius
TEMINNMLAELAYY HorauuazAaUshuUgIULaT

Experimental image and sound design, creating creative perceptual experiences through

visuals and audio, interaction between image and sound, multimedia and time-based art.
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ABU.369 N1seenwuuUduiusLasassruwuUNGnfugIAIVa 3(1-4-4)
ADE369 Digital Product Prototyping and Interaction Design

nseenuuUduAnfeltvsINanineifdvia n13dnesAusenaunn § uavdidnes dmsuninge
nsasufduiusLazUszaunsalnsldanu nsvidukuumeinIasiiofdvia nsmaaaunisidanu
User interface design for digital products, visual composition, color, and typography for

screens, interaction and user experience design, digital prototyping, usability testing.

AOU.355 MsApansuarimusssudnunavalulemsfaly 3(2-2-5)
ADE355 Communication and Digital Content for the Arts

nsdearsluanisfauzsudenine msnsnagninisadaidom nsidniendsdauy nsld
unanesueeulatadanisuendiuwarnsiidisiy wnliudeRivafsmunsuanvanensiale

Communication for the art industry through digital media, content strategy development, art
writing, using online platforms for visibility and engagement, digital media trends shaping the future

of the art industry.

A. NUINIVUFDNLET 6 vitienn
unAnwazdeadonsousedvdunlaaauluumiverdenguvm Liteundt 6 wiiedia wiaiden
Seuluseindwielud

MoU.381  N1sAUAINBaTE 3(3-0-6)
ADE381  Independent Study

MsRuat1 TIUTIm MIlessidaenzideyaaniziies matlaueraUsoNLUUALTTE
wazvaunauaulaveiTey

Research and collection, analysis and synthesis of specialized data, presentation of design

works according to the topics and scope of interest of the student.

Fi9U.382  AaUznsvila 3(1-4-4)
ADE382  Graffiti Art

nsrUILMIKBANaN YA NI WAIR nguiiiietestuAasnniid vTunmetasssves
Aalgnsnild msledasdnisesniuuainany allanizassfalensawig

Graffiti art process, theories related to graffiti art, cultural context of graffiti art, spray

paint application and pattern design, specialized techniques of graffiti art.

FpU.383  AaUzUiviadl 3(3-0-6)
ADE383  Survey of Art
Aaunssudrdtyvating aurvesiilyainiedals anuinelseifeansuasguvseeans

Significant Thai arts, values of artistic wisdom, historical and aesthetic knowledge.
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feu.384  Aauvaih 3(1-4-4)
ADE384  Watercolor

NIz IHARHAUATNELY Nquinsadimanudin qunismand Snuazianeesdi
mmmﬁuﬁ'& MsinesAUsynay mAdannzYesEth

Watercolor painting process, theories of watercolor painting, aesthetics, characteristics

of watercolor, still life painting, composition, specialized watercolor techniques.

ARU.385  MNALNAzLNTIlAL 3(1-4-4)
ADE385  Silkscreen

NIPUINNTHENNANUARAUEAMANNA LR AR ZUN S L Naunsvinumniuingwnse
vy qunSomans dnvazlanizvesninfinrinzunsslay nseenuuuLazdnesduszney 1n3osdlouas
nszUINSRUNAWRNWRzLAS b wallalanizresn iz unsslu

Silkscreen printing, silkscreen printing theory, aesthetics, characteristics of silkscreen
printing, design and composition, silkscreen printing tools and processes, specialized silkscreen

printing techniques.

AOU.386 AaUziosdn 3(1-4-4)
ADE386  Tattoo Art

NM59ONUUUTEEN WuAMTITRUsTINLadyanwalreTeedn A5n1TLazmATALRNIZYBINTT
dn nsadsansdudunsuanudn nsdnuunilaiioy

Tattoo design, cultural concepts and symbolism of tattoos, methods and specialized

techniques of tattooing, illustration for tattooing, tattooing on synthetic skin.

AOU.387  N13ANMNQIVieL] 3(1-4-4)
ADE387  Landscape Drawing

NMsnAnngiviadaInsTsuAkarannenssy n133n0eAUTENOUNN NTEONYHNDININ
wazmadansnangivimifieainsusseinie

Landscape and architechtural drawing, composition, artistic viewpoint, and landscape

drawing techniques for capturing mood and atmosphere.

FBU.388  N130ONLUUDIMNSUAZNNTIUUTENIU 3(1-4-4)
ADE388  Food and Eating Design

NNTOARUUDIMITHALNTITUUTENY m’mimsaaﬂLwaémﬁm%L?{mﬁummi NOANTIUANT
Fuuseniu nsasiegudnual msusunginssy nMsasiequnisnin Yszaunisallniveanissudseniu
9IMT

Food and eating design, knowledge of food-related product design, eating behaviors,

visual styling, behavior modification, aesthetic creation, and new eating experiences.
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FDU.389  AaUzdning 3(1-4-4)
ADE389 Installation Art

nsafsnudandluiuiiage msufduiusveanusugu nsadiwanufonan uiAanay
IPTINAAD

Creation of site-specific installations, interaction between artwork and audience, mixed

media production, and concepts of experimental installation art.

AOU.A81  M3ERNLUUABIEmMSUUTLay USSTNA 3(1-4-4)
ADE481  Spatial and Ambient Sound Design

nseanuuudsdduiiuil nsadiaussermasaodes nsdeensualuazadneszaunisainig
Aalgmoidss malalsnisasisiazUsuusades

Spatial sound design, creating atmosphere through sound, emotional communication and

artistic experiences through sound, and techniques for sound creation and manipulation.

FDU.482  AINAUENTAR 3(1-4-4)
ADE482  Documentary Photography

MENN13EEAIMTIETAR N154E 15 BN InATANIAANIN N1SAREeNA N o BanS
Useifumedanuuaz Tmusssy fvnwagdimuinsvesnind eansed

Principles of documentary photography, visual storytelling, field techniques, using photo
for communicating social and cultural issues, the origins and evolution of documentary photography.

FRU.483  MISWAILIAUARTNUINIUAaUSLAYN1T98NIUY 3(2-2-5)
ADE483  Positive Mind Through Art and Design

wAngauInlunseuRaUzuazn1seanuuy AnuAnnely 1sual N13Suinues liunuRaUs
UAYNITORNLUY Uszaun1salasneassn

Positive thinking concepts within the framework of art and design, inner thoughts,

emotions, self-awareness through art and design, and creative experiences.

Aau.484 A nfialave 3(1-4-4)
ADE484  Etching

NSEUIUNIIHAARAUA UL AINAUN A Bk NUWLane N¥aunIniun Ll iunlane
quvidsmaniuazdnuaslamzvoifisnilans m3dnesduszneunainu msliiedestielunszuiunsiu
waz wadaRnizvasniniulfiuilane

Etching process, theories of etching, aesthetics and characteristics of etching prints,

artwork composition, use of tools in the printing process, and specialized techniques of printmaking.
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