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1. %awé’ngm
(nmwlne) wingmsfaunssumansiadin anviviniseenuuuimafal
(Mw19INgY) Bachelor of Fine and Applied Arts Program in Communication Design
2. FoUluaranunin
Foudtn (nwilne)  Aaunssurmanstudin (Mseenuuuimafad)
N1¥199n9w) Bachelor of Fine and Applied Arts (Communication Design)

Youhyl
mwlneg) el (Mseenwuuilmadad)

(
(
e (
(

11¥189n9w) B.F.A. (Communication Design)

3. laseadavangns

NANGAINIIVING
UHUNTTANBIUUUUNALASUAUNTANIMUUENTRRNYILAZN1TANBIBIYTUINITAUNITIINNY
MUIUNUIBAATINARDANANGAT 129 waein
n. vadvAnyaly 24 wqenn
NANIVINWDINY 9  wihein
NANIYIYITINTTINBLIVITN 15 vulein
V. VANV UANE 99 wienn
NANIvVIMAU 12 whgin
naXIYRNIEIU-UIAY 78 mhgin
NAUIYRNITANU-LTON 9  whehn
A. UUINIYNABNLES 6 vilein

4. sng3ulunangns
n. va3viAnuialy 24 wihefin
nguIvINIEIdINgE (9 wiwnn)
mheAn (Ussene-UjUaR-Anwisienues)

9n.101  awsanguludinuszdniu 3(2-2-6)
EN101 Everyday English

an.102  nwsanguluuiunmedany 3(2-2-6)
EN102 Social English

an.103  ;wdanguluusunaina 3(2-2-6)

EN103 Global English
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NEUIIYIAUINTNNBLIVIIN (15 Miaefia)
mhein (Ussene-Uiua-Anwiaignues)

01l inwensAniiensisouinasndin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

an.012  enudunadeddudipunazyuruszninwsume 3(3-0-6)
GEO012 Citizenship in Society and International Community

an.013  weluladuazuianssudfioawinn 3(3-0-6)
GE013 Technology and Innovation for the Future

014 guvSBnInuaTauAIzLieTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

015 Indgarannuduiiszneunisuaranuinianisty 3(3-0-6)

GEO15 Entrepreneurial Spirit and Financial Literacy

U, UUINIVUANIZ 99 U8R

nguAYIMNY (12 N8in) mhein (Ussene-UjUa-Anwisienued)
w111 UseiRranifalsiazn1sooniuy 3(3-0-6)
ADF111 Art and Design History

ANW.112  $aNN1T99NLUY 3(2-2-5)
ADF112  Principles of Design

ANW.113  Madudmsuinassassa 3(2-2-5)
ADF113 Drawing for Creator

ANN.114  vinwenepeuiawesiasdyausshvgdmsufaUsuasniseaniuy 3(2-2-5)

ADF114 Computational Skills and Artificial Intelligence for Art and Design

ngu3vINaNIEAU-USAY (78 wiqefin) wdein (Ussene-UuR-Anwslenuies)
UA.150  URFURUSLAZA1TASIILUUTIADY 3(2-2-5)
CMD150 3D Spatial Design and Prototyping

AUA.151  NISIRDIAUIZNOULAYNITININNAIDNYS 3(1-4-4)

CMD151  Type Composition and Typography

BUA.152 ﬂ’]iﬁ%’]\?iﬂwLLab’ﬂ’]iﬂl'lﬂﬂﬁwa%ﬁmﬁﬁ]ﬂ'ﬁﬁ@ﬁﬁ 3(1-4-4)
CMD152  Image Making Digital Photography for Communication

puA.253  UseTRmansniseanwuunaiiin wavuseiusiade 3(3-0-6)
CMD253  Graphic Design History and Contemporary Issues

aUuA.254 ﬂaqwéﬂﬁiaaﬂLLUULLazmﬁﬂmiaammu 3(3-0-6)
CMD254  Design Strategy and Management

DUA.260 ﬂ?i@@ﬂLLUUﬂWWLﬁ@ﬂ’]igaa’ﬁ 3(1-4-4)
CMD260  Image Communication Design

DUA.261 miaaﬂLLUUG’T’JﬁmWLLazmﬁm’m%uqq 3(1-4-4)
CMD261  Advance Typography and Layout Design

DUA.262 miaamwuﬁamwmﬁaﬂm 3(1-4-4)
CMD262  Time-based Media Design

anvvinseanuuutmeadal V.70.2



aUA.263
CMD263
aUA.264
CMD264
DUA.265
CMD265
DUA.266
CMD266
AUA.267
CMD267
DUA.368
CMD368
aUA.369
CMD369
auUA.370
CMD370
auUA.371
CMD371
AUA.372
CMD372
aUA.373
CMD373
AUA.374
CMD374
aUA.375
CMD375
BUA.355
CMD355
auA.301
CMD301
#N.403
FA403

AN5ASUUINARIE TR MSUNTeRNwUUTwARaU

3D Modeling for Communication Design
NN900NUWUUSAAN YA

Identity Design
nmsmivAaduarnisaseassanauUlawun

Art Direction and Advertising Campaign Creation

N159NLUUADFINUNAIIA
Digital Publication Design

MsepnwUUNSINeAaUlMILALNNSESRIRNA

Motion Graphics and Digital Storytelling
MseenuuUNIAniieUszaunisal

Graphic Experience Design
N5PBNLUUNTIANUUUTIYIUINTES19aT5A
Creative Graphic Design on Packaging
nseenuuUdeUfuS

User Interface and User Experience Design
TyauseRvgdmsunisesnwuuilinadad
Al for Communication Design
MsAndseanuUUieas e TInTsy

Design Thinking for Innovation
nsadieassinmusznauLazdeunw
[llustration and Visual Media
nseenuuutimagalitiveass
Experimental Graphic Design
ﬂ”liEJEJﬂLLUU?iIE)m?‘fJIEJZJ”a

Information Design
msiteiielaseniseenuuuiineafad
Research for Communication Design Project
nsUfuRNUIvITN

Job Training
AYIINUEMTURAUULALN1TOBNLUY
English for Artist and Designer

AMMSURNUNISANYILUUUNR

DUA.376
CMD376
DUA.3TT
CMD377
ED)

DUA.378
CMD378

AU LATINITEBNWUY
Degree Project Development
lAssnsesnuuuilivadal

Degree Project in Communication Design

lasesnsysannisnisesnuuuiinagad

Capstone Design Project in Communication Design

3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(3-0-6)
0(0-40-0)
3(3-0-6)
3(1-4-4)
6(0-0-24)
6(0-0-24)
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dmiuununsAneuuuariafnelasnsAnYILBYsann1siunsineu

df.301
C0O301
auUA.302
CMD302

LS EUFNN AN
Pre-Cooperative Education
arnafnwIdInSURAULIALNISBNLUU

Cooperative Education for Art and Design

a )2 =) ] a
ABUANIZAU-LADN (9 KUNH)

3(3-0-6)

6(0-35-0)

UnfAnwanuisaiieniseuannguizanisiu-iden assielull viedeniseusigiviannnguiz
wnginu-Ushu/naiivanginu-ien NMilegeulunnefaunIsumansaunsy 9 wilein

NENIVINITODNRUUNTIANUALEINUN

NUA.380
GCD380
NUA.381
GCD381
NUA.382
GCD382
NUA.383
GCD383

WANANSRUNANNSUNTRBNWUUTMARAY

Printing Technique for Communication Design

N1799NUUUFAIONYILTINARDI
Experimental Typography Design
M3sonuUUAeA RT3 mAaed
Experimental Publishing Design
N1508NWUUYARINUN

Type Design

NENIYINITDONUUUAINUAZNITLENTDY

AUA.380
VCD380
NUA.381
VCD381
NUFA.382
VCD382
NUA.383
VCD383

mimmwiqmwsﬁy’uqq

Advanced Photo Retouching
mMsademiunmuardensnn

Visual Storytelling and Graphic Novel
AmUsEnaUA NS URIRL

Editorial Illustration

NSASNANANLEYS: AURSLazANUTENOU
Picturing sound: Music and Illustration

ngudviniseanwuulaefiayedidugudnans

UUA.380
HCD380
UUA.381
HCD381
UUA.382
HCD382

nseonkuuUsEauNsalLag iy

User Experience Design (UX)
vdofiaslunsooniuudoufduiug
Special Topics in Interactive Media Design
nsassamadeulmtugs

Advanced Motion Design

mheAn (Ussene-UiUR-Anwinienued)

3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)
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nauivINseanuwuusniulyiusshvg

Yur380  Msasassadmsulyanussivgiteasneasse 3(1-4-4)
ACD380 Metacreations for Creative Al
YUA.381  NN99BNLUUTZUULTINILEA 3(1-4-4)

ACD381  Generative Systems Design
Yue382  Joyalsehvgiteinlind miunisadisassAinlowasninila 3(1-4-4)
ACD382  Generative Al for Video and Image Creation

A. NUINIVURBNLET (6 vitienin)
tndnwagdondoniFouneinduiilaaeuluumingrdensam lidesnin 6 wiiein vie
deonFeulumeiundeluil
mhefn (Ussene-UfUR-Anwisienues)

UA.A93  NISANEAIN LW 3(1-4-4)
CMD493  Advertising Photography

UA.A94  1ASINITTINLDNIN1TEBNLUU 3(1-4-4)
CMD494  Collaborative Design Project

PUA.A95 VU AT 19ETIA 3(1-4-4)
CMD495  Creative Color Theory

DUA.A96  NIFOONLUULILNAIIULAZ NI TULELD 3(1-4-4)
CMD496  Portfolio, Presentation and Pitching

UA.A97  MsFuNuINSERNLUUTARaY 3(3-0-6)

CMD497  Communication Design Seminar
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5. ANAZUNYTIEIN
n. vanadvdnuialy (24 wiaefn)
NguIWNEBINGE (9 MEnn)
9n.101  Mwdanguludinysziniu 32-2-6)
EN101 Everyday English
Andunislilassadreiiugrunazdiuiunivdanguililuinssdriu dsenaudaenisyn
wuzihauesuazlidoyadiudd msusssreyrdndnwae msyadadesiiaule Sesiiduaiuveuuas

ussHdnfudiveaLsazay TaudanmsuanseuAndiluzesialy §ﬂﬁgaﬂ’mmﬁﬂwmiwjﬂ nsfle A3
81U UaN1IlUMEIBITIYTUINTS

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as
well as how to express opinions about general issues. Enhance language skills- speaking, listening,

reading, and writing—through integrated methods.

an.102 nwsanguluusunmIdinu 3(2-2-6)
EN102 Social English
Andunisyauazmsidouussloauazdruiudldidudsed ionnsfiujauiusyisdany
miLLaﬂLU?{awﬁaya mMsSsuiiioy uaznseBuneeuAnieaiuiFesing 4 luuFunmedeesuazgsia lng
yadumsnawineensefuTewasnsiaue mewalulaguaraufnassEssa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and
creativity.

8n.103 Mwdanguluuiunaina 3(2-2-6)
EN103 Global English
Annunsussensuszaunsallneszyeazidenatuayy uazuaninnuAniiufedfudie
anudueg mavihau wezdssidiulygwilussiuanna Tnestatunsiaunvinugnsdemsseninedausssy
wazn1sdeanshulanidva Ssddnsonisidunadiodan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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NEUAIPYIAUIMINNBLAVAN (15 efin)

011 YinwgmsanilonsiSeudnaendin 3(3-0-6)
GE011  Thinking Skills for Lifelong Learning

VIg¥d) MANN15VeINTIAN FRuIN1sAneE 1 TuszUY FnlunsAABRNING NMIANassaTsh nsan
AT129 MsARdaaTIz nsRawdtam Tuiinsdeulesrnufnuazidenniasiiennudndivaizan
Tudszgndldludinuszdniu msvhauwaensSeuinaentinldegediuseavanm

Theories and practical thinking tools, practice critical thinking, creative and innovative thinking,
analytical thinking, synthesis thinking and problem-solving thinking, including how to link and select
appropriate thinking tools and effectively adapt to daily life, professional undertakings and lifelong

learning.

an.012  anudunadiedludinunasyuyuszninassme 3(3-0-6)
GE012  Citizenship in Society and International Community

MUY AAdnYME A5 il mnusuiieveuvesnsidunaiilesiis Tudseilne dsaulan uas
HapuRdvia nieuflazUiusauioagsauiugBuldosnsdiamugy udsviviunsinturesUssdiulm 4 Tu
Fepu 1 85095UN15WA BuLUaseIUS UNWIndeuiiazdinanod3nuar 13y nasnsunseniinly
audfveInIsaiseuniioludinusedusing 9 Afianuuandnaneiansssu

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global society,
and digital society, with ability to adjust and live happily with others while keeping abreast of and
adapting themselves to societal changes which may affect livelihood and working life; awareness

and cooperation at different levels among people of diverse cultures.

an.013  waluladuazuinnssuiiosunn 3(3-0-6)

GEO013  Technology and Innovation for the Future

UNUM WA M3ty uazmsusuiadidumsdsundaseslaneuian samiansuszgndly
wmealuladuazuinnssudiusng q Wessdunisuarmeannug msiwuinuandisludnuaiolng
nsufdmiiietuluiindsya ukasnsinuegaseassd nanssuresvaluladuasuinnssuiiise
nMsiiuTin daau Lagiasegia naonsudnuinslivssloviuasmsduasomingaunstyaiiinan
wialuladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications of
various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to
enhance creative working life; impacts of technology and innovation on our livelihood, society and
economics, and how to optimize and to protect the intellectual property arising from technology

and innovation.
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Fn.014 quw%amwuazqmmamﬁa%ﬁm 3(3-0-6)
GE014  Aesthetics and Well-being for Life

ns§dndues nsliFindinulosiesnisedsiinuan [auAnadisassdlunisairennugusity
qunsenmIINMuAals Aanssudunuinis uwasim Swiviuensualnuies LA NLHUAINEANS 97N
ANUYDUVBIAULDY

How to live a meaningful life through various types of arts, recreational activities and sports;
new perspectives for aesthetics of life that influence one’s mind and how one may plan a path to

success from one’s passion.

an.015  Indgyayrannududusznaunisiasanuimnenisiu 3(3-0-6)
GEO015  Entrepreneurial Spirit and Financial Literacy

audnuaziddylunsaidnigyansduiusznouns Tnefunsiauuuidives Uszneuse
mMsianuAnadiassd uagnisuasmilenialumaSunasdniuionisesefinussiuuazalossay dnns
fansuazdnaulavansiuegaissavne an1sdnnisnisiudiuyeeraiaynnsaamu saumansiaun
og19858u Tamezfihitannsaiuaziemiduiivldedsiiuszdving sou3 uaznddndulariusemnnisal

The development of character traits that are vital to cultivating an entrepreneurial spirit, with
an emphasis placed on how to think like an entrepreneur, opportunities to start and run a business
with on the basis of ethics and moral grounds, how to effectively manage and make financial
decisions, personal financial management and investment, including sustainable development,
effective leadership skills development, teamwork, bold, prompt and well-informed decisions-

making.

U, RUAIVNANIE (99 KUwAR)
naudYIwnNY (12 wienn)
ANW.111 UsyiRransAalsuazniseaniuy 3(3-0-6)
ADF111 Art and Design History

WaunsfadzwazniseaniuuluuTunysyifmans Uy TausTse wwifn JULUU wavdnuny
guyssnnvasdalsuazniseenuuludasyaad

Development of art and design within historical, philosophical, and cultural contexts,

concepts, styles and aesthetic characteristics of art and design across various eras.

ANN.112  MANNIT8BNLUY 3(2-2-5)
ADF112 Principles of Design
1/1qwﬁﬁugfluLLazmmﬁmﬁuéﬁumﬁﬂuﬁmLLawé’ﬂﬂ'}iﬁ“}’maaﬁUizﬂauﬁaﬂiumsa%ﬂwuaaﬂLLUU 2
ffuay 3 47 n13deasnsdosdoiuisuaznisdearsisnwinmlunssuiuniseonuuu msldian
wAlA
Fundamental theories and relationships of visual elements and principles of composition for
2D and 3D design creation, verbal communication and visual language in the design process and

material application.
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AN.113  Madudmiutnaseassa 3(2-2-5)
ADF113 Drawing for Creator

naui waresdUsznauvessnady waieisnsldindesileuar Januiasiieg msdeansuuidn
AANININ

Theory and elements of drawing, techniques and methods for using various tools and

materials, communicating concepts through visual language.

ANW.114  vinweveaeuiawesiaslygiusshvgdmsufalzuaznsosntuy 3(2-2-5)
ADF114 Computational Skills and Artificial Intelligence for Art and Design
wialuladrauiameoswasasonduisdmiunufalsuasniseaniuu N1slelyaUssivg asauas
WankanuAaly Msieansuaznisiiaueranufedendta walanisuszanananin
Techniques, computer technology, and software for art and design work, application of
artificial intelligence (Al) to create and develop artistic works, communication and presentation of

works using digital media and image processing techniques.

nguAYNawIzAIU-UIAY (78 waenia)
aur.150  UAduiusuarnisaiauuunges 3(2-2-5)
CMD150 3D Spatial Design and Prototyping

Augrunadounuuduiiugiu madeuguduiadonin wann wagnindounudounuy
Lolwlun3n (Isometric) ¥833UNTIIng o nallan1siliguwuunleiiefansideuiuumelsinsuneuiines

wiadszynald lunisesnuuuiivedad

Fundamentals of technical drawing, including perspective, light and shadow, and isometric
representation of various forms. Techniques from manual drawing to computer-aided drafting (CAD)

for effective application in communication design.

AUA.151  N159RBIAUIZNOULAZNITININAIDNYS 3(1-4-4)
CMD151 Type Composition and Typography
fianswariugrunslisfud anudifeatuaszga sUnuy v uasyadnamyasafiu
nmadenldsiuilunussnuuuinafadivunzausuidemiitederumneegsiivsyansnm
Development and principles of typography, Knowledge of typeface families, styles,
characteristics, and personality, Effective selection and application of typography in communication

design to match content and convey meaning efficiently.

guA.152  msasmuazMsihenwaaIaLiion1saeans 3(1-4-4)
CMD152 Image Making Digital Photography for Communication
mqwﬁLLawéJﬂmsﬁug’mﬁ’mmimsjmw N15UUANIT180INY-AMAEAINE N15AITIUA
wmuAn weiomlunmaeflevszgndlflunsesnuuuimefatossiusyansam
Theory and fundamentals of photography, Practical skills in black and white and color
photography, Concept development and content arrangement in photographs for effective use in

communication design.
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puA.253  UseiRmansnisesntuuniiiin wazUszifiusiuady 3(3-0-6)
CMD253 Graphic Design History and Contemporary Issues

UsgdRemansniseanwuunsiin Ifamnnisuaznisdsundamiedeny Sausssy wazmelulad
fifl nasionuosnuuuimefatluwiaryaasis uwAnlunshauresineenuuunAinfiitedestaustodin
falaqliu

History of graphic design, its evolution, and the impact of social, cultural, and technological
changes on communication design throughout different eras, Concepts and works of influential

graphic designers from past to present.

PUA.254  NAYNSNITRONLUULAENITIANITRBNLUY 3(3-0-6)
CMD254 Design Strategy and Management
N15U3N199ANIINIT00NKUVKAZN15UTTNBUIYITNATBNLUUTmARaT N19A1ruALUIAN
lun1seanukuy NAgNSNITUTNITIANTS LLazwqaﬂiimQjﬁIﬂﬂ nszUINNITLeBNRULTidenAd oy
ANNFBINsveIAan MANUATR AW 95581U30) WusznsdlvesiiUszneuinTnuasdongmneiiieides
Design management and professional practice in communication design, Formulating
design concepts, management strategies, and consumer behavior, Aligning design processes with

market demand, Professional ethics, obligations, and related laws.

DUA.260 miaamwummﬁamﬁams 3(1-4-4)
CMD260 Image Communication Design

nseenuuuAionsdeasunsinnlusedusiage 6‘13&Lm'mwLaﬁauﬁqﬁqﬁmé’ﬂwaimw
nsassassdmwiiteliussaudmnefisvuasinunisfuai Wamuuuse wagnsaue e NLUY
98130UTZANTN N

Image design for communication through various levels of visual language, from realistic
images to visual symbols, Creative image production to achieve specific goals through research, draft

development, and effective design presentation.

DUA.261 m‘saaﬂLLUUG‘hﬂ@JWLLazms'&ﬁ’mwﬁzuqa 3(1-4-4)
CMD261 Advance Typography and Layout Design
msidenldifiulunussnuuuimaiadivnzauiuiom nssnnsesdussneulfmnzas
\iedorumngldegaiuszansamn
Selection of appropriate typography for communication design content, Effective layout

and composition for clear and meaningful visual communication.

auA262  nseenuuudenimadeulm 3(1-4-4)
CMD262  Time-based Media Design

MIoenuwUUAsasiisatesiunal deidle mmedoulm wanides M3deasuuInufa
nsEniFes manaunudenldiededie walla uagisnsivneax

Communication design for time-based media, including video, motion graphics, and sound,
Focus on conceptual communication, visual storytelling, and planning for appropriate tool,

technique, and method selection.
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PUA263  ASESLUUTIaesEudRd s un1seenwuuiinadal 3(1-4-4)
CMD263 3D Modeling for Communication Design
fugrunsaduuusieesauifduunudeasdaenin N1598NKUUIAY 21N UageIRUTENay
#1399 Tuguuuuddsia nmsldwenduwns 30 wleadanuiiaue aneuesn dulinsiin waglusianddeans
Ju AR auade uazAsganmale
Fundamentals of three-dimensional modeling for visual communication, Design of digital
objects, scenes, and visual elements, Application of 3D software to create realistic and visually

impactful presentations, storyboards, infographics, and other communication design projects.

DUA.264  N1TOONLUUBHANYA] 3(1-4-4)
CMD264  Identity Design

nseenuuUsndnual Msduat A uardunseideyaiiodmuauuimislunsaiiens
Foudnwal wazearUsenaunsifin nswmuieg1eadneasse waridussuuiiedearsuuiAnuardnvuy
Wwneivessia ldngudmuneg

Identity design through research, analysis, and synthesis of information, Guidelines for
creating logos and graphic elements, Systematic and creative development to communicate

business concepts and unique characteristics to target audiences.

aur.265 nsmnuAalilaznisassassAnaullawan 3(1-4-4)
CMD265  Art Direction and Advertising Campaign Creation
miﬁﬁuﬁaﬂLﬁadmmmmmmﬁmLLazﬁummmimuﬁwmﬂwmEJgUquﬁgumué’jﬂﬁuLLaz
A3sta nsadrsassdnmdlaniau uandng Wil edsganuaulanazdeansiunauidmangldegiad
Usgansnm
Art direction for conveying concepts and imagination through various traditional and digital
media, Creation of distinctive and unique visuals to attract attention and communicate effectively

with target audiences.

QUA.266  NSENLUUARAIiRITA 3(1-4-4)
CMD266  Digital Publication Design
nénnsuaznszUIUNsenUUUAsiaidniunsweunsluguuuUAITa nsesnuuuiadiondd
navauDInagUNIallazni190UsELANAg 9 (Responsive Layout) N153ANI5T0AIIN AN LazNsIFN
dmiudendta nawdeulnduaznisndndsiuindraionisldnuuuunanilosufivainuais
Principles and processes of publication design for digital distribution, Designing responsive
layouts for various devices and screen types, Management of text, images, and graphics for digital

media, File preparation and production of digital publications for use on diverse platforms.
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QUA267  M1seRnuUUNTIInAAeUlmLAZNISId S0 3(1-4-4)
CMD267  Motion Graphics and Digital Storytelling

nsafranmnsiinedeulmdmiudenis 4 nmsuauraiunmniin 3nte wellwdu uazidsadn
punu Lﬁaﬁlamiyﬂﬁﬂmw AN3E5IIUIILINIA NMSUBNEIIN LLasmsﬁWLauasﬁaa&a

Creation of motion graphics for various media, Integration of graphic visuals, video,
animation, and sound to communicate personality, establish atmosphere, tell stories, and present

information.

QUA.368  MseRNLUUNTANINeUTEAUNSR] 3(1-4-4)
CMD368  Graphic Experience Design

nseenuuunsiinegradussuuifioadnaszaunisallsing udmanerudosmianislda
(Touchpoint) Aaead1fiuNsIAUN1YaINgULUMLNY (Customer Joumney) MTIATIEVNTTUS WeANTIY
ANNABINNT wazdymvesngudivunoi evilugnagnsnisaiiaszaunisaliuniseenuuuia
Usgdnsam

Graphic design to create experiences for target audiences through various touchpoints
throughout the customer journey. The course covers the analysis of target audiences' perceptions,
behaviors, needs, and pain points, leading to strategies for creating experiences through effective

design.

BUA369  NIIBBNHUUNTIANUUUTIYA U Tea519a55A 3(1-4-4)
CMD369  Creative Graphic Design on Packaging

N1980NKUUNTINNULUTIRAMITLA DIAUTENBUAIATYAIY 9 AswuN1sdeansuaznisadia
UPANNN LRzl unandaaiuseinneng 9

Graphic design on packaging and essential design elements, Emphasis on communication

and creating a unique personality for various product types.

oUA370  nseonuuUAURuUS 3(1-4-4)
CMD370  User Interface and User Experience Design

[V 4

flugiunisoenuuud eufduius nsfuuasnisufduiussevinayuduazaonfinnos
MM3119uEY N15eenkuulATIade uaznsviduluud elfeufduiusuumiie Liuled ueundiady
Wuededioway wadeiivianza

Fundamentals of interaction design, Focus on human-computer perception and interaction,
Planning, structural design, and prototyping of interactive screen media, including websites and

applications, using appropriate tools and techniques.
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aur.371  Uggyussivgdmsuniseenwuuilinadad 3(1-4-4)
CMD371 Al for Communication Design
\sesilonazeiiatlygnuszivslunmsaiassdnueesnuuuiimadad mslitynguszaug e
Wanlaie n15adienin denany waresrUsznaud oansene q eg1afluszdniain unuinves
Tyauszivglunszuiunmsseniuusiualy
Artificial intelligence tools and techniques in creative communication design, Using Al for
idea generation, image, text, and other visual element creation, The role of Al in contemporary

design processes.

U372 nsAndseenuuuiiioaireutanssy 3(1-4-4)
CMD372 Design Thinking for Innovation
nszvIuMsAndsesnuuuLiemunlefelmifineulandarudesnisvesld nisdrsatigm
N93LAUANNAA NTES ALY LagnamadeuluImanidymediaduszuu invensAnad1eassmda
nagnsithlugnisasnauinnssy
Design thinking process for developing new ideas that address user needs, Systematic
problem exploration, brainstorming, prototyping, and solution testing, Strategic creative thinking skills

leading to practical innovation.

auA373  msaseassianUsenaunardediunm 3(1-4-4)
CMD373 [Llustration and Visual Media

finvzuaraudlalunsaienimuszney dmsunudoasuarderaudat udnnsiiuguves
M3MANMUsENDY N15BBNLUURIAZAT NsdnesdusEney naa1desiien uaznsiddiiieashensuel
LATAIUNNNY

Skills and understanding in creating illustration for various forms of communication and
visual media, Fundamentals of illustration, character design, composition, visual storytelling, and the

use of color to evoke mood and meaning.

pur374  nseenkuuilvafadidannas 3(1-4-4)
CMD374 Experimental Graphic Design
miaamwuﬁLﬁuﬂiw’;umiﬁwmmmﬁma%waimﬂlugﬂLLUUﬁuaﬂﬂ’]ﬁ%JEJL%qmaaq NSAUAIILEY
Uszgndldnguivisedouasie q Tuaueesnuuuidmaass
Design focused on creative development processes in the form of experimental research,

Research and application of various theories or information in experimental design work.

ouA375  mseenuuvdeastoya 3(1-4-4)
CMD375 Information Design

mMsdnszuulazFouFesdoyaussinneine iunsruIunsAniiATIz nsdeansteyafiunm
frdnus ununn nadiniidlaldine aseusguisidedsiuiaufededidnnsetind

Organization and compilation of various types of information through analytical thinking,
Communication of data using easily understandable images, text, diagrams, and graphics, covering

print media to electronic media.
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aur.355  mdefielasinnseenuuuiivafad 3(3-0-6)
CMD355 Research for Communication Design Project

LIALAAT UILTINTITEN1IDRNLUY Tunsunsdiiun1siTe nsfuuatymiide
N1FNUNIUNG W IRTPT PRI A PRE I I e o Lvmﬁﬂmil,ﬁmwmwﬁ'ayja mﬁmiwﬁ%gmmz
nsaguransidaiehlugnueenuuuimediad

Fundamental concepts of design research, research process steps, defining research
problems, reviewing relevant theories, concepts, and research, Techniques for data collection, data

analysis, and summarizing research findings for communication design projects.

auA.301  MUHURMUININ 0(0-40-0)
CMD301  Job Training
F1sAuneuw: WiunsAnwldtesnin 6 AAn1sAnE

svvunsviauluaniudseneunis msuddgmilunisufuaau asviiauswduddu
anmuandesinndn nsfaunrinuedndn m3inuiiRnumeuenumine'ds Geulvnmsiinau denis
FUNA S wag U ey lilanu

Organizational systems and workflows in professional settings, Problem-solving in practical
work, Collaboration with others, Professional environment, Professional skill development, Off-
campus practical training, Internship condition: Completion of at least 6 academic semesters, Grading

S (Satisfactory) and U (Unsatisfactory) pass/fail criteria.

FN.G03  MwdangudImIuAaluwaENITeRNkUY 3(3-0-6)
FA403 English for Artist and Designer

mMdniianzeinufaUzuasniseanuuy nsdeanstuniseAuneuazaunuiluuiunAatsuay
nseonuuu MsldnundingquiiiensAnuduaii msldnudingquiitensiiiauesu

Specialized terminology in art and design, Communication in discussions and conversations
within the art and design context, Use of English for research and study, Use of English for

presentation of work.

ASUBNUNISANYILUUUNG

UA.BT6  AISHAILILATINITONLUY 3(1-4-4)
CMD376 Degree Project Development
FwdeRuneu : aeuriuTeIvlunguivienigiu-Usau litdsundt 30 viefia
ﬂ’]ﬁLﬂi’]%ﬁLLazﬁx‘iLﬂiﬁ%ﬁ‘ﬁ@yjﬁiﬂiﬂﬁuﬁaﬂzLLaSﬂﬁaaﬂLL‘U‘Uﬁ"JU‘Qﬂﬂa NIWAILILUIARALAE
\ommedassnumuauniifedes ﬂ’lﬁml,m'%am’fmgat,l,azﬂﬁﬂwLauaLﬁamaayﬁﬁimmuﬁaﬂmzﬂisums
mMsanlaseslasIIRalyuaynII0enNuUY MITaRanITEeuTeTeIviE o3y suAsLLURILs 2.00
05 ©) TulUidunasising
Analysis and synthesis of data for individual art and design projects, Development of project
concepts and content relevant to the specific discipline, Data preparation and proposal submission
for project approval to the committee, Development of the art and design project outline, Grading

criteria: A minimum score of 2.00 (Grade C) is required for passing the course.
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puA377  laniniseenuwuuimeadal 6(0-0-24)
CMD377 Degree Project in Communication Design
FUsdunien : aeuld oue.376 uardeurueITuNGIIMIMAY I aNEau-TadU wagivianiziu-
don sawdulidesnit 99 nulede
Funeunsiiiunisiasinsesnwuunudaiauslasinisidndnulddiavenaywauiet
anysaiudlusigiv oum 376 maaulasiniseonuuy dnfinwiitvamadeuneiuiasdod azuuy
WAvazan (GPA) lddndn 1.75 wnasinnsiiumsiananisdeuimunlddodld Sussauasuuusiaus 2.00
(1n3n O FulU Feagdetrunmst uazindnuvidesdinsiiausnaugasisae (Public Presentation/
Exhibition) msdivdngasrimua
The practical stage for the execution of the final design project, it requires students to
implement the project proposal that was fully developed and approved in the preceding course,
CMD376 Design Project Development, registration Prerequisite, students must maintain a minimum
cumulative Grade Point Average (GPA) of 1.75 or higher, Passing Grade, the minimum passing grade
is 2.00 (Grade Q), Additional Requirement Students are required to conduct a Public Presentation/

Exhibition of their final work, as stipulated by the curriculum.

DUA.378 Imamsysmmsmiaaﬂquﬁmﬂﬁaﬂ 6(0-0-24)
CMD378 Capstone Design Project in Communication Design
FwdeRunieu : aeuld oum.376 wagaeuRILTIEIIUNAIIVILIY TP UANIEAIU-TIAY kaLIYaNIzATl-
\@on uiulidosnd 99 wihefn
nsiawilasinsesniuumulanddgynnlusiedvn auA.378 NMIYIUINITBIAAINIAIUATT
sanuuuilinafad esdanuiianienie n1siesendann n1sduasizriuunaa n1sRRILIAULUY 113
A39ATIANAUDBNLUY NFTATILENANTIATINIT NMTULAUBNA UG5 1T Fosflnzuuuadaaudo
1.75 Bl viedl nsTaman1sBeureeininesyiunzeuuRaus 2.00 (n3a O TulUdunmsiin
Development of a design project based on problems from CMD378 courses, Integration of
communication design knowledge and specialized knowledge, Problem analysis, concept synthesis,
prototype development, creative design output, project documentation, and public presentation of
work, Prerequisite: Minimum cumulative GPA of 1.75, Grading Criteria: A minimum score of 2.00 (Grade
Q) is required for passing the course.
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dmiuununsAnwuuuariaAneILasn1sENYILBIYIANNIAUNTIgIY
af.301 LS EUFNN AN 3(3-0-6)
CO301 Pre-Cooperative Education

WUIAAKAZAILTIlATEUUARAAANYY kazNISWIENANNToNTUNITYINNUL 1ESNAT1ININYEAIY
199 ASATERLENAITENATIU N1SEenanIulsEnaUMs Wwallansidisunsdunival nswauninuelu
nsAeans Weluguuuumsdeanssening Generation uagmislinwanaiienisdeans vauds nsdoans
rafamsssn uenanifajutiuinuemevhnuduiivesvaisassdluausssuesdnsiuandre $iniven
Tunsviheusuiugdu fmadalumsiauiensualuazusudald fnuziameduindn $adgga
AUsENaUNT WAllANSWsuseny nsdtaue wazdemsufUialuseninadjifau uay anuvasndely
A01UUTENBUNTT TINTIANGTTU 35553 Uazassenussalluivnan

Concepts and understanding in cooperative education system and preparation for applying
jobs such as how to prepare documents for job application, how to choose the right company to
work, techniques for job interviewing, the development of communication skills in both Generation
communication styles and the international communication, cross- cultural communication and also
focusing on Creative team work skills in the different organizational cultures, the Psychology of
working together, techniques emotional development and adaptation, Improving professional skills
and entrepreneurial spirit and furthermore, the Report writing, Presentation, the best practices during

work in the workplace, Morality, Ethics and professional ethics.

aUr.302  anfafnuIdnsUAaUskAZNITRBNLUY 6 (0- 35 -0)
CMD302 Cooperative Education for Art and Design
FwdeRunieu : aeuld am.301 wagaeuruTeItunguivanzau-Uidu ideendi 30 wiiefn
Uszaunsalmsiaudunatlugn1ulsenaunsnuaIvIIBIn seuun1syinauasaluunuim
NUNUVDIDIANT mi"dﬁﬁamummﬁy’umuuazmmgm%ﬂ%‘w nsuntgyniaznsuimsauluaniunisal
339 nsaivEdmdnanmsinuseidemasanianisfinuund Taen15s1eeunanis Seuves
et s uay U dodunasiiusas Taikusags
Full-time work experience in professional fields within a company setting, Real-world
organizational workflows in the role of an employee, Practical work following professional
procedures and standards, Problem-solving and management in real-world situations, Professional
skill development through continuous work during a regular semester, Grading is reported as S

(Satisfactory) and U (Unsatisfactory).
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a v =l 1 =
AURNIEATU-1ADN (9 NUYNH)

tnfnwanunsaidenseuainnguisianiziiu-tien awsluil viieidanseusiegdnainnguiv
wngiu-UeRu/nauivanseu-den Nilnaeulunnsfaunssumans auasu 9 nuiein

nguirInMseanuuUUNTAnuazEsRuY
nuA.380  wallansiiuidsunisesnuuutimaad 3(1-4-4)
GCD380 Printing Technique for Communication Design

in3esiiauazinafianszuaunisnsiumieng 9 fiieadestunueenuuuilmaal nsiluadsg
nasuenwuUldegaiiuszansaIw

Various printing process tools and techniques related to communication design, Application

for creating effective design outputs.

NUA.381  N1RBAKUUAIBNYILTINAGLY 3(1-4-4)
GCD381 Experimental Typography Design

nszUIUMIWANANIANESNaTIATITUULUUNSeRnuUUf S Ny danaass nMsAuaTmnu]
videteya nsduATeiauufgiu LagNIIMAABINTTUIUNITAFIATIANAIUAIS YT TUTUNLaN 27
Benaaes Tasfinsfnuduaimguiviedeyars q unduasies feauufgiu waennasinssuIunis
a¥9a93A NanufSwITiiuTULaEA

Creative development process focusing on experimental typeface design, researching
theories or information, synthesizing hypotheses, and experimenting with the creative process for

context-specific typography.

nuA.382  nnseenuuUdedsiuniBameaes 3(1-4-4)
GCD382 Experimental Publishing Design
nsTUILMIWANANNANAS AT SATITUTULUUM SeRnUUUA IRl T maans nsAuaimgud
vietoya nsduaest uasmaRaLINsEUIUMIDeNUUVANRLTRsULUVABARdafuIom
Creative development process focusing on experimental print design, researching theories
or information, synthesis, and developing publishing design processes with forms consistent with the

content.

NUA.383  N1TOBNWUUYARITLN 3(1-4-4)
GCD383 Type Design

N1590NUUUYARINUN N5aT9ATIATULUY dnwaly kazUARNNINYDIFIBNYS MItaulugyn
Fasnws famnsadluldnuldlussuunava

Typeface design, Creation of the form, characteristics, and personality of letters,

Development into a digitally usable font set.
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NUITINNTBBNUUUAMLAZNSLETBS
AUA.380 mwmwiamweﬁguqq 3(1-4-4)
VCD380 Advanced Photo Retouching
WinwrlunsAnuagn13a1enenIuAuINITENITas9EsIANIN N13a3e Ande wazUTuusanw
\iofeansuuinudn mﬂ%m%qﬁamzmﬂﬁﬂﬁuaﬂﬂmﬂimhm dwsunuseniuuineafad
Thinking skills and translating imagination into visual creation, creating, editing, and
adjusting images to communicate concepts, Use of tools and techniques in various software for

communication design.

AuA38l  nstanFesiunwuaslenenm 3(1-4-4)
VCD381 Visual Storytelling and Graphic Novel

MENNITUATNITUIUNTENTDHIUAIN NSHRUINERN FIazAT 21N WATTINLAITENE09 N3
T¥nmddusiiodonisual Anumine wazdszaunisain1seu MmsadeassnuaBesiunmuasieny
AN vesRULeIYsllenanwallaziusEaNS AN

Principles and processes of visual storytelling and graphic novels, plot, character, setting,
and pacing development, Use of sequential images to convey emotion, meaning, and reading

experience, Creation of unique and effective visual stories and graphic novels.

AuA382  nmUsenevdmiudsiiun 3(1-4-4)
VCD382 Editorial Illustration

nannIToRNLUULaras19assAnMUsEnevdmiuiedeiind nmslassiidomuaziiauland
Lﬁ@La@ﬂalmﬁ WAl LLazaqﬁﬂizﬂaumwﬁmmzam ﬂiSU’JUﬂ’]iﬂJgﬁlﬁ%ﬂLLGH’NLL‘H’Jﬁﬂ ANTWAUIATIN
ufsnsnseulnadmsuanuiun mia%f’mmmwﬂszﬂauﬁﬁammwm&Js?fﬂLﬁ]uLLazaﬁuaqmﬁam

Design principles and creation of illustrations for print media, Content analysis and brief
interpretation to select appropriate style, technique, and visual elements, Production process from
concept sketching, image development, to file preparation for print, Creation of clear, meaningful,

and content-supportive illustrations.

AUA383  AISESNATNANEYS: AuRTLazANUTENDU 3(1-4-4)
VCD383 Picturing sound: Music and Illustration
wdnnIswasIATANTassasIFA N Tidnenene1sual ussEneA UAZIIMIZANABIUTZLANFN)
mswawneudUinmUsznouderumng nsadisnunmussneuidesidestsualldegeiiusyansnm
uazdllonanwal
Principles and techniques for creating images that convey emotion, atmosphere, and
rhythm from various sound types, development of visual concepts for communication, Creation of

unique and effectively emotional sound illustrations.
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nguivinmseanuuulnefiuyedidugudnans
WUA380  MIDRNWUUUSEAUNTAILAL LY 3(1-4-4)
HCD380 User Experience Design (UX)

nszvrUMseRnLUUARU AT il il Suiiladify mytanarnuianelavesdfldse
wada wazddnisivunran nMswauin1sesnuuuRiniides (Wire frame Design) wazdlunaUszauy
(Interface Design) flansnsadoansiugldlsogisiiuszdnsam

Interactive media design processes with a user-centric focus, measuring user satisfaction
using appropriate techniques and methods, development of wireframe design and interface design

for effective user communication.

wur 38l vhdefiavluniseenuuudoufduius 3(1-4-4)
HCD381 Special Topics in Interactive Media Design
nguiuaznisufoAiiefunsaiassddeufduiusidndugaaiodegtunisldmadauas
33015 Hunzavlunisesnuuu waluladauduadaasy (Augmented Reality) avnusduasaaiiou
(Virtual Reality) wagduq A AFLE
Theories and practice in creating interactive media relevant to the present era, Use of
appropriate design techniques and methods, Technologies such as Augmented Reality, Virtual

Reality, and other contemporary tools.

NUA.382 m‘sa%ﬂmwmﬁlaulm%y’uqﬂ 3(1-4-4)
HCD382 Advanced Motion Design
mMseenuuUaisnuedsulnsiunsldanuAnaiassdhuiunalulavesgaaiotagu
wily @ansdeans msldvufady swdnimaasmaniseeniuy
Motion design creation through the use of creativity combined with modern technology,

Focus on communication, artistic application, and experimental design.

nguAvINIseanuwuusaniulyausshivg
dur380  nsadasshdmsulyaussivgiaeasneassa 3(1-4-4)
ACD380 Metacreations for Creative Al

Usgiinnuluinuazveunvesdygiuseivgideadegssa (Creative Al) Tuuiunvessufaly
LazNNTeRNLUY WANAIT g uvest g UTEAusasneased (Generative Al) wuanian1sUsegndle
JygrussAviidad oafuaiiauauisolunisaiieassd n1sisanunuImnIsdIIaLy
mnuansalunsaisasdvesyed Tadudeuveunealuladiunmsaivassdlutagdu

History and scope of Creative Artificial Intelligence (Creative Al) within art and design
disciplines, Fundamental principles of Generative Al, Application of Al to enhance creativity,
Consideration of Al's potential role in replacing human creative capabilities, Complex dimensions

where technology intersects with contemporary creation.

anvvinseanuuutmeadal V.70.2



20

Uup.381  NNSODALUUTEUULTNNLEN 3(1-4-4)
ACD381 Generative Systems Design

NANNITLALLUIAAVDINITDONLUUITZUULTINLILA (Generative Systems Design) @M% 5UIU
penuuy InssadisvessruusmludAfiarunsaadisguiuy Miden vionanunisesnuuulidienuies
fuguvesdaneifiufiisates uazmsdszendldiadesiloderiniin (Generative Tools) nsrmuangunas
(Rules) uazyniiwos (Parameters) Wlomuaunadnsvesszutlineulandeudoanadeainsasse

Principles and concepts of Generative Systems Design for design applications, Structure of
automated systems capable of self-generating forms, options, or design outcomes, fundamentals of
related algorithms and practical application of Generative Tools, Defining rules and parameters to

control system outcomes for effective creative requirements.

Uum382  dynrussAugidaiuiadmiunmsaiiassdialowaznmi 3(1-4-4)
ACD382 Generative Al for Video and Image Creation
nannIsuaziuIAnveIdygIUsEAvgeiin (Generative Al) Tunswanifomdenimuarisle
AT ALAENITTUILNTINOUAANTES19 (Image Generation) Sennsadnaiile (Video Generation)
nderudans (Prompt) nsenUURlagldunannesy RunwayML LLaSLﬂ%@ﬁﬁ@ﬂ@m’]ﬂi%ﬁiﬂi@ﬂﬁ’]Lﬁﬂ
uq iensudly dase WasuwUas uazaiassAnanyialenazamiaiiduuinnssuuasinnnings
Principles and concepts of Generative Artificial Intelligence (Generative Al) in visual and
video media content production, Techniques and workflows from Image Generation to Video
Generation based on text prompts, Practical training using the RunwayML platform and other
Generative Al tools for professional editing, modification, and creation of innovative, high-quality

video and still image outputs.

A. NUINIVIEINES (6 WUwRn)
UnAnwiagdendanieuneivduinlegeulugminerdensann lidesnin 6 nilein wse
weniseuluseivnwioludl

AUA.493  MIAnEnINlaY 3(1-4-4)
CMD493  Advertising Photography

UANNTEEA NN ms%’maauazammwmaqLLmﬁmmsauﬁui’mqﬁummq6‘] ns¥nesAUsEnay
A Msdadwessznouain minwIRaarimuadenlunisenen e lUdlunulavanldedn
31 Uszansnm

Principles of object photography, Optimal lighting and light quality for various surfaces,
Composition, arrangement of props, Conceptualization and content setting in photography for

effective use in advertising.
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AuUAA94  TATIN1TTIURONINIT0NLUY 3(1-4-4)
CMD494 Collaborative Design Project
mMsUfoRTmnuivesAnstomhsnuduiiossnuuulasnannanuaiassd MsinufdRan
1anE 1°9N1500NLUUIN
Practical collaboration with organizations/ agencies for creative design and production,

Practical training based on real-world design briefs.

PUA.A95 U ATIEI9ETIA 3(1-4-4)
CMD495 Creative Color Theory

NANNITRAENG AT 154arNI5UTEYNALYA1uAaUEKALN1TOBNLUY NSILATIEY
03AUsENBUTBE Anuduusvesd 3nine1vesd waznansynuron1siul mslédedairaassdiiiede
o15ual yadnam wazammngludeguuuusing 9

Academic principles and color theory application in art and design, Analysis of color
components, color relationships, color psychology, and perceptual effects, Creative use of color to

convey emotion, personality, and meaning across various media.

QUA.A96  NITEDALUULANNAIIULAYNISUILEAND 3(1-4-4)
CMD496 Portfolio, Presentation and Pitching
wé’ﬂmiaamwuLLasﬁ@umLLﬁmzamamﬂugﬂLLUU%@ﬂmﬁLLaxﬁﬁﬁa N15LAONLATINAINUNAITY

' '
A A

og1eiinagms Wnwgnsiiaue waznsdoasuuAnesliussansam madansinausilodeamsnman
LUIAR LAZANYATNYDINAIU ﬂ']ia%}’lﬂLL‘VVZLINE‘N’]‘ULL@Bﬂ’]iﬁ%ﬁuaﬁﬁ%ﬁau&’lG]‘u mmﬁma%’waﬁﬁ
wazmduiioondn

Principles of planning, design, and development of print and digital portfolios, strategic
selection and arrangement of works, Presentation skills and effective concept communication,
Pitching techniques to communicate the value, concepts, and potential of the work, Portfolio

creation and presentation reflecting identity, creativity, and professionalism.

UA.A97  ASFULUINTERNLUUTWARaY 3(3-0-6)
CMD497 Communication Design Seminar

Useipusanade wuildy wagussinuinindlursnisesnuuuilwaRaduiunisenu n1siese
waznskanUasumuAniu n1sduasun1sAndaning msdeansuunde waznisiiauelasanis
99nUUY 189dn M3fuai1 TuTmdeya uaznseAuTeldanaua nsiaulanduseUseifiu@nwi
\Rentesiu mssenuuuimadadluudunilagiu

Contemporary issues, trends, and critical debates in communication design through reading,
analysis, and discussion, Fostering critical thinking, concept communication, and in-depth design
project presentation, Research, data compilation, and rational argumentation, Development of

current communication design research questions or study topics.
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