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NANGATN9IVINTG
BHUNTANYIUUUNG uasuNuNISANBIMUUETNIANYILEN1sANYITIYININSAUNTSINgGY

TNUMNYNATINARRANANERT 129 Mefn

n. ueIwAneTialy 24 wiqein
- NANIVINYIDINYY 9 wihein
- NFUIVIYIUINTINYLINTIN 15 mein
V. VNNV AN 99  wiaenn
- NANIV AU 12 wihgin
- AR NANIEAU-UIAY 63  mihgin
- NV IANIEAU-LEEN 24 wwin
A. NUINTVURDNLES 6 wlenn

4. sng3ulunangns
n. ¥RV IANYINILU 24 wdawnn

NguIIN1WDINGE (9 nin ) wdlein (Usseng-UuR-Anwaienuie)
an.101  nwdanguludinyszdniu 3(2-2-6)

EN101  Everyday English

9n.102  Awdanguluusunmisdsny 3(2-2-6)

EN102  Social English

an.103  nwsanguluviunaina 3(2-2-6)

EN103  Global English
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NFUIVIYIUIN TNBLIWTIN (15 wiaefin ) mgin (Usse1e-UJuR-Anwimeniuies)
011 sinwzmsanilenisiSouinasndin 3(3-0-6)

GEO11  Thinking Skills for Lifelong Learning

an.012  anudunaliedludsauuasyuyussninsUszme 3(3-0-6)

GEO12  Citizenship in Society and International Community

an.013  welulaBuaruinnssuiloounan 3(3-0-6)

GEO13  Technology and Innovation for the Future

AN0ld  guvsnmuazaungLiiedin 3(3-0-6)

GE014  Aesthetics and Well-being for Life

an.015  Indgyayrannududusznaunisiuasanudmnenisiu 3(3-0-6)

GEO15  Entrepreneurial Spirit and Financial Literacy

Y. BUINIVUINIE 99 KRUWAA

NHNATINY (12 Ienn ) mhefn (Ussene-UjUR-Anwimenuia)
Ann.111 UseTRmansAalzuaznisoanwuy 3(3-0-6)

ADF111 Art and Design History

ANW.112 1aNN19DNLUY 3(2-2-5)
ADF112  Principles of Design
ANW.113  NadudInTULNas19EsIA 3(2-2-5)
ADF113  Drawing for Creator
ANN.114  vinwenepauiiweswas Uy useivgdmiuAalsiazniseanwuy 3(2-2-5)

ADF114 Computational Skills and Artificial Intelligence for Art and Design

nguIYNANITAIU-UIAY (63 Iefin ) miein (UTIe1e-UJUR-Anwimenuies)
an9.111  WALANITES 1IN NUTLNOUMNTY LazNITULEUDNASIY 3(1-4-4)

FDB111 Fashion Illustration Techniques and Presentation

o112 UseiRmansundu wazanuay 3(3-0-6)
FDB112 Fashion and Beauty History
ovla.113 Ao wagTagdmiunuundu 3(1-4-4)

FDB113 Fashion Textiles and Materials
ane.114 LLu@ﬁﬂLLﬁ%ﬂi%‘U’J‘UﬂﬂiLa"]L%“ENL%QLLW%LULLagﬂ']’]@N’m 3 (1 -4 - 4)

FDB114  Storytelling in Fashion and Beauty Concepts

avle.211  urduuazAaunegdBuluuiunne sy 3(1-4-4)
FDB211 Sustainable Fashion and Beauty in Cultural Context

94212 1eaziBeannuadlunuunidy 3(1-4-4)
FDB212 Fashion Embellishment

ane.213  lassasnadeilunuunid 3(1-4-4)

FDB213 Fashion Construction
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anla.214
FDB214
anla.221
FDB221
ane.222
FDB222
ana.321
FDB321
ana.231
FDB231
a14.232
FDB232
ane.141
FDB141
ana.241
FDB241
avs.441
FDB441
avl4.242
FDB242
#N.403

FA403

a1a.301
FDB301

MseenuUULRNTmAaDs
Experimental Surface Design
IRy wazAmL
Fashion and Beauty Business
AFIAUAWIL wazALY

Fashion and Beauty Branding

M3UIMIIANTsEIRauIdy warauaw ganauduguszneunisgsia

Fashion and Beauty Management and Entrepreneurship
wialuladAdviauay Tyauseivgiioundu

Digital Technologies and Artificial Intelligence for Fashion
uimnssuunldu uaznsadeassduuunanlay

Fashion Innovation and Creative Disruption

dlads wazauveninuesd

Styling and Color Aesthetics

quw%asmmwsfj"u LAZAINAINYAY

Sense of Fashion and Inclusivity

MINALLLIAR warnseenuuuLnduly)

Theme Development and Fashion Show Design
wilsaraunanun

Fashion Portfolio

AyIBINudamsURaUULarTiNaaNLUY

English for Artist and Designer

NsUHURNIVITN

Job Training

AMSURNUNISANYIRUUUNR

ana.451
FDB451
an9.452
FDB452
%39

anla.453
FDB453

ﬂ’]iﬁ@uuﬂﬂi\iﬂ’]iaaﬂLLUU
Degree Project Development
1ATIN5e0NLUULNTY Largsnanduey

Degree Project in Fashion and Beauty Business Communication

lAsINsanIzINTeRNLUUMIYY Largsnanuey

Capstone Fashion and Beauty Business Communication Project

ANYNIVINTTOBNRUULNTY_V.70.2
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dmiuununIsANeILUUaEnRafnEILazAISANE LB TANNITAUATINNY

aM301  W3uARNaAne 3(3-0-6)

CO301  Pre-Cooperative Education

919.302  anfafinednsufalziazn1seaniuu 6 (0-35-0)

FDB302 Cooperative Education for Art and Design

nguIYNAaNITAIU-1REN (24 wiEhn ) mefn (Ussene-UjuR-Anwmenuies)
dnfnwannsadenivianiziu-don Tunguiuded

arle.361 N1saTeaTIALATRAILIAUNTEY 3(1-4-4)

FDB361 Creative and Aesthetic Techniques Development

ale.362 Tanrans uasnsAUINER 3(1-4-4)

FDB362 Materials and Product Techniques

onl.363  UfuAnsiualeds undu uazeua 3(1-4-4)

FDB363 Fashion and Beauty Styling Practices

94364 M1sdeansdeadsassAuagnIna et wazaLa 3(1-4-4)

FDB364 Communication Media and Storytelling

o¥e.365 nagvsibsgunFosuasmatfuaiaassdiugs 3(1-4-4)

FDB365 Advanced Creative Direction and Aesthetic Strategies

onl.366  dndrFuagiamssnilunufiduaudedu 3(1-4-4)

FDB366 Luxury and Culture in Sustainable Practices

ane.367 wialuladRavianavdayeiusedvg dwsuuinnssuouian 3(1-4-4)

FDB367 Digital Technology and Artificial Intelligence for Future Innovation

914.368 N13ANUAN NMTINAUAT UaYUTTAUNITAINTIAUAN 3(1-4-4)

FDB368 Retail Merchandising and Brand Experience

o1l9.369  wnltiieunan msud uazdoyaidsdnguilanundunazanuay 3(1-4-4)

FDB369 Fashion Futures Trend and Consumer Insight

aNe.370 unaAad UIANTAILGTIY WATNITENLUULNTULALANUIILTINELE 3(1-4-4)

agnadsdy
FDB370 Cultural Craft Heritage and Contemporary Design
ane.371 ﬂ’]iﬁﬂiﬁﬂ%ﬁﬂiﬁjﬁ?ﬂLLW%ﬂLLﬁ%ﬂ’NNﬂ’]ﬂJ
FDB371 Critical Studies in Fashion and Beauty
aN4.372 ﬂ’li@@ﬂLL‘U‘ULﬂ%’e’]ﬂﬂi%ﬁﬂ@ULﬂ%@QLLﬁiﬂﬂﬁﬁJL%ﬂﬁ%’Nﬁiiﬁ

FDB372 Creative Accessories Design

3(1-4-4)

3(1-4-4)
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a = =) 1 a
A. NUINIYILABDNLET 6 KAUUNA

mhen (Ussene-UiUR-Anwisienued)

inAnwagheadensuuividenadiniunailitseni 6 wihedn 903909 9 Nadeu

TunmInedangannuazanzeydAbiduivdenad

ana.471
FDB471
an4.472
FDB472
ane.473
FDB473
ana.474
FDB474
anla.475
FDB475

qiﬁﬂiuLmaﬁq WA NTLARITY

Modelling and Fashion Performance
wnAnarsULUUIASeIUsTRUEMnADY
Experimental Jewelry Concept and Form
#15797a0 UATUSUNTMUSITUNAUNY

Field Survey in Materials and Cultural Contexts
NSTUIUNS AT Tad SNSRI LISy
Research Thinking and Inquiry for Fashion Studies
AwUseneuundusiuaie

Contemporary Fashion Illustration

3(1-4-4)
3(1-4-4)
3(1-4-4)
3(1-4-4)

3(1-4-4)
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5. ANB5U1Y518Y
. NUINIYIANBINIW 24 denn
nguIvINIWdINge (9 venn )

9n.101  nwdanguluddnysedniu 3(2-2-6)
EN101  Everyday English

o

Andunislilassadrefiugrunazdiuiumundinguitliludinuses1iu Usznoudronismanugih
uleauarlrideyadiuii msusseneyadndnvar msyaiaiesiiauls Fealifunimveunazusmdndu
duivesusiazay smdsnisuansauAniluesialy Snfaiauniinugmaya nsils n1se1u wagns
WeumeTBideysannis

Practice basic language structures and everyday expressions, including how to give informative
self-introduction, describe personality, talk about interests and personal passions, as well as how to
express opinions about general issues. Enhance language skills- speaking, listening, reading, and
writing through integrated methods.

9n.102  Awdanguluusunmisdiay 3(2-2-6)
EN102  Social English

Andunisyauazmisidoulszloauazduiuilfidulszdn iensiiujduiusnisdsny g
uanwasudoya maFeuifieu uazmseSuieauAnifeafuiFosing o luuFunmadsnuuazgsia lng
datunsiawyineenseduMekasnsiiaue muwmaluladvazauAnasassa

Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

9n.103  awsangeluuiunaina 3(2-2-6)
EN103  Global English

AndunisussensuszaunsallaesyyseazBoaaiuayu uazuansanudniuiefuiinan
oy nmsvihau wazussuiymilussduanna TnogaunmsimuninugnsaeansszninsTausssuuas
msdeanslulanddva Feddysensdunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication

skills and digital communication skills, which are vital to becoming global citizens.
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NFUIVIYIUIN TNBLIWITIN (15 wiaefin )

011 YinwgmsanilonsiSeudnaendin 3(3-0-6)
GE011  Thinking Skills for Lifelong Learning

VIgwd) NANN15VeINTITAN UIN1sAneE1TusEUY HnlunsAnliainny n1shnassassa n1san
A1z MsARdaaTIZ nsRawdTam Tudinsdenlesrnufnuazideniaiosienudaiinnzay
Tudszgndldludinuszdniu msvhauwaensSeuinaentinldegediuseavanm

Theories and practical thinking tools, practice critical thinking, creative and innovative thinking,
analytical thinking, synthesis thinking and problem-solving thinking, including how to link and select
appropriate thinking tools and effectively adapt to daily life, professional undertakings and lifelong

learning.

an.012  Anudunadiodludinunasyuyuszninassme 3(3-0-6)
GE012  Citizenship in Society and International Community

MUY AAdNwAE A5 il mnusuiiaveuvesmsidunaiosin ludselne dsaulan uas
HapuRdvia niewflazUusauiongsmiudBuldosnsfimuagn suddviviunsiinturesUssiiulu 4 Tu
Famu Wi 05995 UN5WA BULYAIUBIUS UNWINE auTi azflnad e T3 auazn1 59y naenvuasennly
audfveInIsaiseuniioludinusedusing 9 Afianuuandnaneiansssu

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global society,
and digital society, with ability to adjust and live happily with others while keeping abreast of and
adapting themselves to societal changes which may affect livelihood and working life; awareness

and cooperation at different levels among people of diverse cultures.

an.013  waluladuazuinnssuiiosunn 3(3-0-6)

GEO013  Technology and Innovation for the Future

UM WAa MIFvinTi waznisuiusatfunsdsuuasuedlanounan saufensusegndld
wmaluladuazuinnssusiusng q Weystunisuaromainug msimuinuamdialudsauartelnl
nsuidgmitiietuluiindsya ukaznsvinuegaseasse nansenuvesneluladuasuinnssuiidse
mMafiuTin dsau waviasugie naenuAnwnsliussloviarmsdunsemindaunsiyaiiiaain
wialuladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications of
various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to
enhance creative working life; impacts of technology and innovation on our livelihood, society and
economics, and how to optimize and to protect the intellectual property arising from technology

and innovation.
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An.014 qw%amwuazzjﬂmnmﬁa%%m 3(3-0-6)
GE014  Aesthetics and Well-being for Life

ns§dndues nslidindinulosiesnisedsiinuan 1anuAnadisassdlunisairsnnugusiiy
qunsenmaIneuAady Aanssudunuinis wasiun Swiviuensuainuies WAZINUNUAINANTIIN
ANUYDUVBIAULDY

How to live a meaningful life through various types of arts, recreational activities and sports;
new perspectives for aesthetics of life that influence one’ s mind and how one may plan a path to

success from one’s passion.

an.015  Indgyayrannududusznaunisiuasanudmnenisiu 3(3-0-6)
GEO15  Entrepreneurial Spirit and Financial Literacy

andnuaziddgylunsainsdniyyransiduiusznoums Taefunsiauuuidives Yszneuse
mMsianuAnadiassd uagnsuaslenalumaiunasduiuionisesslinussiuuazaiosssy 403
famsuazdnaulamansiuegaiissBvine Tan1sdanisnisdudiuyaranagnnsaamu saumansiaun
og19858u Tamezfihitannsaiuasioiduiisldedidiuszdving soud uaznddnaulaviusevnnizal

The development of character traits that are vital to cultivating an entrepreneurial spirit, with
an emphasis placed on how to think like an entrepreneur, opportunities to start and run a business
with on the basis of ethics and moral grounds, how to effectively manage and make financial
decisions, personal financial management and investment, including sustainable development,
effective leadership skills development, teamwork, bold, prompt and well-informed decisions-

making.

U. RUAIVUANIE 99 nUWnA
naudYIwnY (12 wiena )
A1l UseiRmansfalsiaznisoaniuu 3(3-0-6)
ADF111 Art and Design History

Waunsfavziazniseaniuuluusundseiimans U TausTsy wuifn sULUU wavdnuny
gurssNnvesfalsuazniseanuuuludasyaad

Development of art and design within historical, philosophical, and cultural contexts,

concepts, styles and aesthetic characteristics of art and design across various eras.

ANNW.112  %aNN1T9DALUY 3(2-2-05)
ADF112 Principles of Design

U 14 £ [ £ L3

mqwﬁﬁugfmLLazmmﬁmwuﬁmamﬂuﬁmLLawaﬂmsﬁmamﬂszﬂauﬁaﬂiumia%ﬁmuaaﬂLLUU 2
ffuay 3 47 nmsdearsmedesdesuignaznsdomsdientwinimlunssuiuniseenuuy nslddan
waila

Fundamental theories and relationships of visual elements and principles of composition for
2D and 3D design creation, verbal communication and visual language in the design process and

material application.
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ANN.113  Madudusutnaseasse 3(2-2-5)
ADF113 Drawing for Creator

vgui uaresdUsznevreInsNnady welaisnsldiedesdeuas Tanuing 4 msdeansuuidn
AANININ

Theory and elements of drawing, techniques and methods for using various tools and

materials, communicating concepts through visual language.

Ann.114  vinwenpeuiiwmeswas Uy ussivgd msufalzuaznsosniuy 3(2-2-5)
ADF114 Computational Skills and Artificial Intelligence for Art and Design
wialulagpeuiamasuazganiwisdmiviufalzuazniseanwuy nsldlyaUsshvg asauas
WankanuAaUy sieansuagnisiniaueranufedendta walanisuszanananin
Techniques, computer technology, and software for art and design work, application of
artificial intelligence (Al) to create and develop artistic works, communication and presentation of

works using digital media and image processing techniques.

1 a ¥ v o ' a
NAUIVIRNIZAIU-UIAY (63 UwWAA )

ane.111  wadansaiunndsznouundu uaznstiauonay 3(1-4-4)
FDB111 Fashion Illustration Techniques and Presentation

ﬂ?‘W‘Ui%ﬂ@‘ULLW%ULW@%@&W?LLU?@@ LAEIIALLOUAIUDBNLUUNIUANULEY dndIU & uay
peAUszNOUAIM NMaiaLnEEAsTenm Metiauedndnuainaiu wagnsatiuayunszuiunsaeans
wiRARluNTERNUU LN ULAZAY

Fashion illustration techniques to communicate design concepts and details through lines,
proportions, color, and visual composition; development of drawing skills, presentation of design

identity, and support for concept communication in fashion and beauty design.

ane.112  UsedRmansundy uazauay 3(3-0-6)
FDB112 Fashion and Beauty History

Warn1svesundunazauiluus undsan Tausssy wazuseifmans sadounwazainuany
\Beguviionn seuuanuvneifidviwasonisaisassdnuuiulazanunusaty Ms3uideinng
waznsinuAnanwalluwsasemady

Development of fashion and beauty within social cultural and historical contexts, Taste
aesthetic values and systems of meaning influencing contemporary fashion and beauty, Critical
awareness and interpretation of visual imagery across historical periods.
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o113 Awe uazTagdmiuauuidy 3(1-4-4)
FDB113  Fashion Textiles and Materials

(Y] (%

Hugdmeunagiandmunuundulazanuany laswaie auauds uaznisudndan Aneamuay

q

JodninvesianuaasUszian nsdenldianlunisesniuy

Fundamentals of textiles and materials for fashion and beauty, Structure, properties and
material production; Potential and limitations of different materials Material selection for design
applications.

onla.114  wnAnuaznszvIuMsEEeaduidunazanuay 3(1-4-4)
FDB114  Storytelling in Fashion and Beauty Concepts

wnAnMsERNLUULHTLNazAINLEIUNTIEE0 Sndnwal uazmumane TassainaFessuay
msfnuA Nyl MIdnemeniulAngnsdem duniular el uTunve AL

Fashion and beauty design concepts through storytelling; Narrative identity and meaning,
Narrative structure and visual interpretation, Concept communication in fashion and beauty

contexts.

o211 undunazanunuegsdiduluuiunmamusssy 3(1-4-4)
FDB211 Sustainable Fashion and Beauty in Cultural Context
mméﬁﬁﬂuqmammmLW\I%"uLLazmwmm UNUIMITAILETINIUNTEUINNNSAS 19E T TALaTANS
U3lna USunmedenuuazsndnualdeianusssy ssuunisnan nsldnsnens waznansenusedaundey
nseenLULAr MIAoasImilsienufuRnvouar A TmusTINTINaLTY
Sustainability in the fashion and beauty industries; Cultural roles in creative and consumption
contexts; Social context and cultural identity, Production systems resource use and environmental

impact, Responsible design and communication within contemporary cultural values.

o212 swanduannussluaudy 3(1-4-4)
FDB212 Fashion Embellishment

s1eavidean1sUseneudeduar unn sy 1A IMATUINTTIVNUNGR T18ALLBUARNKAY
Wienseenuuuwdusuady

Garment construction details and fashion embellishment; Structural considerations and

production standards; Embellishment details for contemporary fashion design.

ale213  Tassadradeilusnuumdu 3(1-4-4)
FDB213 Fashion Construction

wugulassasdeindmivnuesnuuuwidy dndiutazlaseaiiadont n1sukuy nsuTuwn
wazn1sUsvendldlassasiaderluniseanuuunndy

Fundamentals of garment structure for fashion design; Structural proportions and garment

construction, Drafting modification and application of garment structures in fashion design.
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oWe214 N15RNLUURLAT WA 3(1-4-4)
FDB214 Experimental Surface Design

MseenuUUiuRI B maaes wadaLazn15In19iEn nMsFaLUatuaznsHAURURY qUNIYEIW
arle uazn1sEdeERdnYaiNIUNSERNLUUNLRY

Experimental surface design; Diverse techniques and material arrangement, Surface

manipulation and material integration, Contemporary aesthetics and identity through surface design.

o¥4.221 ﬁq'ﬁﬁﬁ]LLW“ﬁlju IGELC P RFIRREY 3(3-0-6)
FDB221 Fashion and Beauty Business

Tassafsgsnaundulazanuanm nguinsaanditieados wodnssuuilaa nsimundums
wusuAutuazame waldumsudsiulugaamnssy ssuvinavesdfidiuisdedugaamnssm
wrlduuas Ay

Fashion and Beauty Business Structure; Relevant Marketing Theories, Consumer Behavior,
Fashion and Beauty Brand Positioning, Competitive Landscape in Fashion and Beauty Industry,

Fashion and Beauty Industry Stakeholder Ecosystem.

94222 pnAuAUNY wazAMLO 3(1-4-4)
FDB222 Fashion and Beauty Branding

NSPUILNTASIINTAUA I ULAZAILL SRENYaINTIELAT WIRRNNSIRUVLInIELAT N3
afanmdnwalnsdui nagndnisdeansasdud madeulesfuslaafuyadnamasidudi uasUssidiu
SadiuaTAudundularauny

Fashion and beauty branding; Brand identity and positioning; Brand image creation, Brand
communication strategies, Consumer connection with brand personality, Contemporary issues in

fashion and beauty branding.

o321 NISUIMNIINNTITIAUNTY uarAunu danuduiusenounisgsna 3(1-4-4)
FDB321 Fashion and Beauty Management and Entrepreneurship
NSUTMFIANSTINAUNTY wagauan tananisgsna nswamwufnaududussnaunis

33MAQAAMNTIULIEY UAZAUNY NFUTMINTIUUTZINM NFUTMITAUNU UagnISHERN N15UNUNAENS
M9gSNAUNTY UazAILY

Fashion and Beauty Business Management, Business Opportunities, Concept Development
for Fashion and Beauty Entrepreneurs, Budget Management, Cost and Production Management,

Strategic Planning in Fashion and Beauty Business.
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ovle.231  aluladRdvauardygnusehvsiioundy 3(1-4-4)
FDB231 Digital Technologies and Artificial Intelligence for Fashion

weluladidviauardygseAvslunuesnuuuundu nsudn wagn1sdeans indeslofivasay
asty MavszndliteuaiBsaiiassd waznsysannsmaluladlugnanvnssuunidusouaie

Digital technologies and artificial intelligence in fashion design production and
communication; Contemporary digital tools, Creative data applications, Technology integration in

the contemporary fashion industry.

94232 uinnssuundu uazn1sadsassAuuunanlan 3(1-4-4)
FDB232 Fashion Innovation and Creative Disruption
uinnssuundunazanuAnaiiassdidmantan wwaldunasszuuinauwdusouas nsysanms
welulad Yan waznszurunsesnuuUBmeaes uAnBimnsluuungmamnssuudusua
Fashion innovation and creative disruption; Contemporary fashion ecosystems and trends;
Integration of technology materials and experimental design processes; Critical perspectives in

contemporary fashion contexts.

orle.141  alods uazauvidunmuesd 3(1-4-4)
FDB141 Styling and Color Aesthetics

A ugrunisaled swazqundonimvesd nsfuiaudnuurvesdluuiunnisesniuuuny
BIAUTENOUNTUAINIEY NITIYE YAGNAIN UaTUTIEINIAYDININ ANUWINzaNveddladuayinudlunis
BiauenanuLNTuLazALY

Fundamental styling and color aesthetics; Color perception in fashion design contexts,
Dressing elements color use personality and visual atmosphere, Appropriateness of style and color

tones in fashion and beauty presentation.

o1l9.241  quviSzmauidy uazAnuvaInTae 3(1-4-4)
FDB241 Sense of Fashion and Inclusivity

aunIsznaundusnass uuiAnanumainratsuazanuaseuaguluuTUNAITERALUULAE NS
doans SvBnavesimusssu ndnwal $19Me wazauuAnswesUslaasensinuA AN waluas
saflouuridy wamsniseesnuuuiidilsieUszaunisaluazanudesmsvastiusgaasnauduliaen

Contemporary fashion aesthetics; Diversity and inclusivity in design and communication
contexts, Cultural identity bodily and consumer differences in fashion interpretation, Inclusive design

approaches respecting individual experiences and needs.
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aNe.441  ANSWAILILUIARA LL@%ﬂ’l'ﬁE]E]ﬂLLUULLW‘fJIJuI“Ui 3(1-4-4)
FDB441 Theme Development and Fashion Show Design

LuaRanasuiureuseslunsTauanwndy wsstuaalauarusunmatausssy nsdernumung
veanndnual AAvneuuIfa N1siE3es wasnsdanseduszneudeninlunsiiauenanuudulyd

Themes and concepts for fashion show design; Inspiration and cultural context, Visual
meaning and communication; Conceptual direction, narrative, and visual composition in fashion

show presentation.

ale.242  uiluazauNa U aLeY 3(1-4-4)
FDB242 Fashion Portfolio

wiliazaunanuurdiufiien N aueuLIAALAZNANLEBNKUY E‘ULLUUﬂ’]iﬁ’]LﬁuaNaQWULLW%uluﬁa
ooulatiuazguian madadensanu mdndduiden uaznisesnuuukuumatiaue Shdnvaiua
Fnenmsnuundunazauatluuiurdndn

Fashion portfolios for design presentation; Online and print portfolio formats, Work
selection content sequencing and presentation layout, Design identity and professional potential

in fashion and beauty contexts.

fiN.A03  MwdangudmsuAalulazineanwuy 3(3-0-6)
FA403  English for Artist and Designer

mMdniiannznednuAalzuarnisesnuuy msdeanslunmseAuneuazaunuiluusunfaUzuay
nseeniuu msldnudingquiitensinuduaii msldnudingquiitensiniauesu

Specialized terminology in art and design, Communication in discussions and conversations
within the art and design context, Use of English for research and study, Use of English for

presentation of work.

anle.301 MU URNINAN 0(0-40-0)
FDB301 Job Training

srvumsiauluaniudsznounis mauddamilunsufoaau nsviausudugdu
anwndeadndn mawauinegivdn msiinufiRnunmeuenuyninends Seulunsilneu s
F189UKa S waz U iy Ty

Organizational systems and workflows in professional settings, problem-solving in practical
work. collaboration with others, professional environment, professional skill development, off-
campus practical training, Internship condition: completion of at least 6 academic semesters,

grading S (Satisfactory) and U (Unsatisfactory) pass/fail criteria.
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ASUBNUN1SANYILUUUNR

aMa.451  NIIAUILATINITODNWUY 3(1-4-4)
FDB451 Degree Project Development
FwdeRuneu : aeuldsedvlunguiviwnuasu 12 wiiein nquiviemgiu-Usdu lideendt 49 wile
fn waznguivanzau-den litdesndn 24 wiiefn
mﬁmi’wﬁuagﬁdLﬂiﬂzﬁ%’@ﬂﬂﬁiﬂiamuaaﬂLL‘UULW\I%’uLLasmmmud’mqﬂﬂa NIINAIUILUIAALAE
emaadlassnumuannniifisrdos msdnmdoudeyauaznisiiauedi evesudAlassude
AnENIIINS MIaulAseelaTINIsoNLUULHTLILAEANLOL MITaranTEeuTess i ldseiy
AzLLUR A 2.00 (3 O Tuludunasiinu
Analysis and synthesis of information for individual fashion and beauty design projects,
development of project concepts and content relevant to the student’s area of specialization,
preparation of supporting materials and presentation for proposal submission to the committee for
project approval, development of the project framework for fashion and beauty design, grading

requirement: a minimum score of 2.00 (Grade C) is required to pass the course.

ovle.452  lassnmsoonuuunidy WAYFINIAINY 6(0-0-24)
FDB452 Degree Project in Fashion and Beauty Business Communication
F1dsAuneu : dould ane.451

=

Tassnseenuuudildiaueliuduaziumsfiureuanmainy Tnethinufamadeniviged
ArnuLedsavaudus 1.75 uld il msTaradesziudaus 2.00 (nse O Tuluifunaeiniu wazdesd
NMIMIUNAUBNAN UGG 50U

The design project must already have been proposed and approved by the department,
students enrolling in this course must also have a cumulative GPA of 1.75 or higher, in addition, a
minimum grade of 2.00 (Grade C) is required to pass the course and students are required to present

their work to the public.
ED!

av4.453  1AsansanivInIseenwuuLidy LAZEINAAINY 6(0-0-24)
FDB453  Capstone Fashion and Beauty Business Communication Project
FrdsAuneu : aeule owe.451
msAdunnsTAsINNsoRNLUULULYSANNSBIRANSALNG 9 saenaunuianiza ileud
Tangdammanisesnwuuiiiauelilusedsn eva. 451 wazrunswawilasanislusieds eve.ds
Tnethnuinsamsdewinisedinvuuundsazaudus 1.75 Ul sl msTanansSouvessedvnil
fespiuazuuuiausd 2,00 (s O Tuluiunasiiu sufaindnwdesdiniiauenanugasisusy
Implementation of an integrated design project incorporating interdisciplinary knowledge
and specialised expertise to address design problems proposed in course FDB 451; prior project

development in FDB 451; eligibility limited to students with a cumulative grade point average of at
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least 1.75; assessment based on a minimum achievement of 2.00 (¢rade C) or above; public

presentation of project outcomes.

dmiuununsAnwuuuariaAneILasn1sEnYILBIYIANNIAUNTIgIY

am.301 WWIENANNAANY) 3(3-0-6)
CO301 Pre-Cooperative Education

wAnkazAUNlaTEUUaRAadnY) wazn1swssuaunsonlun1svineu lEsuaseinwe e
AN 9 NTRIBUONATANATIIY NI15IERNaNUUsTNOUNTS WallAn1snTunIsdunIwal n1simuyinuylu
nsdeans ﬁgﬂugmwumiﬁamﬁwdw Generation wagn1sldnwanafientsdears sadensdeans
frafamssan vonmnifajuiiinuenshauduiivessaassdluiausssuosnsiunnss Tiaive
Tunsvihanusaudugdu dmadalunsiamensualuazusuild Sinvsamedudndn D3niggya
AUsENaUMT AllANSWUTIEIU Msaue wazdemsuuRluseninuiiinu wazanudasndely
A0UUTENOUNT FIUTIAMTTIN 385551 karaTIeuTIalludnan

Concepts and understanding in cooperative education system and preparation for applying
jobs such as how to prepare documents for job application, how to choose the right company to
work, techniques for job interviewing, the development of communication skills in both Generation
communication styles and the international commmunication, cross- cultural communication and also
focusing on Creative team work skills in the different organizational cultures, the Psychology of
working together, techniques emotional development and adaptation, Improving professional skills
and entrepreneurial spirit and furthermore, the Report writing, Presentation, the best practices during

work in the workplace, Morality, Ethics and professional ethics.

9114.302 anfafnwdmTUAaUzwaTN1T0RNKUY 6 (0 - 35 -0)
FDB302 Cooperative Education for Art and Design
FdsAuneu : aeuld ae.301 wazaeulaseimlunguivianzinu-tsdu lideandn 30 wiiein
Usgaunsalnsvinudunaluaauysznoun1smuaIvIigIIn seuun1svinauaisluunuim
wiineuresasdng MsUftRounuduneunazanasgiuindn nsuddgmuaznisuimsauly
401UN1505939 Mswaw el dnainnmsvhauseidsmasanianisneund Taen1551eauRanis
Seuveseinianiu S wee U fodunariiiuay ldiumugisu
Full-time work experience in professional fields within a company setting, real-world
organizational workflows in the role of an employee, practical work following professional
procedures and standards, problem-solving and management in real-world situations, professional
skill development through continuous work during a regular semester, grading is reported as S
(Satisfactory) and U (Unsatisfactory).
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1a 1'% = 1 a
NAUIVIANIZATIU-LABN (24 UENA )
Unfnwanunsaidenivianizanu-dentunguivisiail

anle.361  NsadeaTIALasRLIaUNIee 3(1-4-4)
FDB361 Creative and Aesthetic Techniques Development

AUANASTNATIALAZINATAIUDDNLUY qum%amamﬂuu’%ummﬁz‘}"uuazmm\‘im L%ﬂﬁﬂﬁugw
UAZNITASNATIANAIIULTINAADY NITUANIDONNINUUIAA DRANEAl LLaxqmﬁwwquw%mwiuu%w
s ade

Creative thinking and design techniques; Aesthetics in fashion and beauty contexts,
foundational techniques and experimental creative work, Conceptual expression identity and
aesthetic values in contemporary professional contexts.

aNe.362  Janmans warnITNAIUIHERA N 3(1-4-4)
FDB362 Materials and Product Techniques

Yan Ao wazfuidmsunuuduuay ALy WALANITNARBIIER  UINNTTULALANAINIG
quUYIzvoINaRTaeILITULAT AL ANLIINZANYDINER ST UUTUInAIR TN EsTY

Materials textiles and surfaces for fashion and beauty; Experimental material techniques
Innovation and aesthetic value in fashion and beauty products, Market relevance in contemporary

contexts.

onl.363  UfuRnsiualede undu uageuany 3(1-4-4)
FDB363  Fashion and Beauty Styling Practices

nsaladswndusazauay Msadianindnuel N3IngA waZN199NLUUAINIINTUUTUNIIY
wildu n1sdeans warmsndedeluuiuniviinsuadie

Fashion and beauty styling; Visual image creation look coordination and beauty design;

Styling for fashion communication and media production in contemporary professional contexts.

an4.364 ﬂ?ié@ﬁ’]iL%ﬂﬁ%’NﬁiiﬁLLa%ﬂﬂﬁLal’]L%‘IENLLW“ZQJIJU LS AINANTN 3(1-4-4)
FDB364 Communication Media and Storytelling
ﬂ’]iﬁé?ﬁ3@3?1%”]\‘]?153?%%@8ﬂ’ﬁLaIWL%I’E]\‘]LLW‘fILULLaBﬂ’J’m\‘]’m mm%’waﬁﬁﬂaumuﬁﬁa A1359ANNIN
LLE‘Wﬂ']iﬁda@’:‘{iaLLW“(QJLULLaZﬂ']’IZN’]@JUULLWﬁG]WEJ%iﬁI’JQJaﬁEJ
Creative communication and storytelling in fashion and beauty; Media content creation visual
composition and fashion and beauty media production, Communication across contemporary media

platforms.
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ol4.365  nagmsidsauntozuaznisiiiuaiassdaug 3(1-4-4)
FDB365 Advanced Creative Direction and Aesthetic Strategies
nsifuasassFduguaznagndiiagunios mafvuafianadauunin msuimsshdnuaing
Au LLazmiaaﬂLLUULLML‘tJﬁgLLV\I%’uLLazmm\ﬂﬂuﬁum"?ﬁm%wiamﬂa
Advanced creative direction and aesthetic strategies; Conceptual direction and brand identity

management, Fashion and beauty campaign design in contemporary professional contexts.

onle.366  AndrFuaziamssnilunufoRduauddu 3(1-4-4)
FDB366  Luxury and Culture in Sustainable Practices

N15e8nKkuY dan Nurinafad warszuugsniadndasluusunTausssuduilaa wwufuRsiuay
fafulugnamnssuuitula AN ey

Design materials craftsmanship and luxury business systems; Cultural context and consumer

perspectives, Sustainable practices in the contemporary fashion and beauty industry.

ane.367  wialulagRdviauasdygusehivg dmsuuinnssuouinn 3(1-4-4)
FDB367 Digital Technology and Artificial Intelligence for Future Innovation
wialulagfadvianardgygruseAvgdmsuuinnssuouian nmsuszendldinaluladAdiauas
Uy 1UseAugluaueoniuy NMSETNATIARDUMNUS N159188IAULUU KALNITIATIEANTUA LUUTUN
unlduuazauay
Digital technologies and artificial intelligence for future innovation; Application of digital
technologies and Al in design content creation and prototyping, Trend analysis in fashion and beauty

contexts.

o¥9.368 N13ANUEN NSIRFUAT LarUszaunsalnIIduan 3(1-4-4)
FDB368 Retail Merchandising and Brand Experience

SEUUAUEN N133RAuA wavnisiauenaniae nseenwuulszaunsalnsdusluusunuidy
wazAuesulavuazoonla

Retail systems and merchandising; Product presentation; and brand experience design, online

and offline contexts in fashion and beauty.

ovla.369  wnlthieunan msud uazdoyadednguslnaunidunazanuy 3(1-4-4)
FDB369 Fashion Futures Trend and Consumer Insight
wnlifuounanLazmsusunduLaz ANy deyaifadnsunginssuduilaaundunaz ey
N1508NLUY MIai1sassdnoumus uagnagnsnsaudluuungramnssuundunazanuusiwal
Fashion futures and trends in fashion and beauty, Consumer insight in fashion and beauty

contexts, Design content creation and brand strategy in contemporary fashion and beauty industries.
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ava.370  nuimadal usAnTusTTL WarnseenkUULITuLAzANNLT AT aE 3(1-4-4)
feBu
FDB370 Cultural Craft Heritage and Contemporary Design
suinadad idyaviosiu uazusaniamsssuluudunnsesnuuuLrFuLAL AN LAY
wnAnAMEIEY AaA TSIl wazuiundsnusiuart
Cultural craft, local wisdom, and heritage; Sustainability concepts in contemporary fashion

and beauty design, Cultural values and social contexts.

onle371  MsAnE A TIsTULAT LAY ALY 3(1-4-4)
FDB371 Critical Studies in Fashion and Beauty

N15391500LATNTANBIAULNTULAZ AN WUIAANITIIBUAZNISAALTIININY N15AS19049A
ANH3LUUTUNITING 3TN wagmsuuRTuady
Critical studies in fashion and beauty; Research concepts and critical thinking, Knowledge

construction in academic professional and contemporary practice contexts.

aN4.372  NN5BONLUULATBIUTENDULASBILAINIULTNES 1985 TA 3(1-4-4)
FDB372 Creative Accessories Design

N1309NHUULATEIUTENOULATRLAINILLIATINETIA LUIARA JULUY T80 WAXAMAIMNINAUNSEE
sesUseauLazkanfualanalndsinadeluusunwidu Ay kaznsianuludindsedniu
Creative accessories design; Concepts forms materials and aesthetic values, Contemporary

jewelry and lifestyle products in fashion beauty and everyday contexts.

A. NUINIVUEBNLET 6 WiEAn
UnAnwazdeudeniseuividendssiundilivesnin 6 wihein 3nvseiiladeu
Tunwminendengannuas Anzeula iy denas

ove.471 qiﬁﬁﬂmma?ﬁ LAY MILARLYIF 3(1-4-4)
FDB471  Modelling and Fashion Performance

mnmsmsiifugsialunads msdnmuaznsfndonuaniuuy UssiamaunazinasinisAnl
;:iuamLLUUE?W%’UmSLLamLLW%u mi‘ljmauaﬁﬁayjaLLaziwaxLﬁﬂmaqguamwu gULLUUﬂWiLLamﬂLLW%uLLaz
Biausdudi n158 earsnmdnualuusudn1ud esauads waznisviausuduiinadsassdluuiu
NANUAILYDIN

Modelling business practices Model sourcing and selection; Categories of modelling work
criteria for model selection in fashion presentations, Presentation of model profiles and professic
information, Fashion performance and product presentation, Brand image communication thro

contemporary media contexts, Collaborative work with creative teams across multiple media platfor
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o9.472 LLmﬁmangLLUULﬂ%&Uizé’UL?quam 3(1-4-4)
FDBA72  Experimental Jewelry Concept and Form

LnARnsaRsaTIRIAesUsERuITamaans ULV Yan waznsfinnuingluuiuniedesussdusay
aife quviey lassaiie uardndnvaiveardosssiuibedarl

Experimental jewelry concepts; Forms materials and object interpretation in contemporary
jewelry contexts, Aesthetic qualities structural approaches and artistic identity in expressive jewelry

design.

o19.473  d19797A0 LATUSUN TWUSITUAAEUY 3(1-4-4)
FDB473  Field Survey in Materials and Cultural Contexts
wiaaingAviaziuindalugnainssuwidy uwiasuazianainlulssinaAwassinausema usum

a

defiuiiuag Tausssuiirtestuniseenuuuundy ununvesianluuiuntnAnyl Yneaniuy wag
HUsEnaunTs

Material sources and production sites in the fashion industry; Domestic and international
textiles and material contexts, Spatial and cultural contexts related to fashion design Materials in

student designer and entrepreneurial contexts.

ane.474  nszuIuNsARlRTudmTuNMsAnuF LT 3(1-4-4)
FDB474 Research Thinking and Inquiry for Fashion Studies

uAansAndisouasmMssemaud ity mufnadasdueazanudndisy nUszgndesd
ﬂ’JWiJ%IVINLLW%Iu ﬂ?ﬁgaﬁﬁﬁLLagﬂ’ﬁﬂl’]EJ‘V]E]ﬂLL‘Ll’JaWGL‘LJ‘U%‘U‘VIﬂ’]iﬂi%ﬂﬁ)UﬂWﬁLLﬁZ@ﬂ‘?ﬁWV}’NLa’e]ﬂ

Research thinking and inquiry in fashion studies; Creative and original ideas Interdisciplinary
applications of fashion knowledge, Communication and idea articulation in entrepreneurial and alternative

Ccareer contexts.

ae.475  mwUszneuundusiuae 3(1-4-4)
FDB475  Contemporary Fashion Illustration

amUsznauwiFuswalTs uundunazasiausiateaisneluguluuanvans dnvasuaz
yrdnvesjuunduiiaenndesiuuuiAnnisesnuuy ssduszneumwUsEneuLNdy uayAsdoasau
ponLUUlUUTUNIYITN

Contemporary fashion illustration Fashion figures, and garment presentation in diverse
styles, Characteristics and personality of fashion figures aligned with design concepts, Fashion

illustration elements, and professional design communication.
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