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Bachelor of Arts Program in Tourism and Cruise Management
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nguAN1WBengw (9 videfin) wdein (Ussene-UjuR-Anwisienuies)
an.101 AMedanguludinuszaniu 3(2-2-6)
EN101 Everyday English
an.102 Ae89nguluUIUNNIIEIAY 3(2-2-6)
EN102 Social English
8n.103 Mwdanguluuiunaina 3(2-2-6)

EN103 Global English

NEUAYIYIAUININNBEIVIUN (15 MiIefin) g (UTsee-UjiR-Anwidenuies)
An.011 ﬁﬂwmsﬁmﬁanm‘%auiwaam%’im 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
012 enudunadlesdudinunasyuyuszminaussing 3(3-0-6)
GEO12 Citizenship in Society and International Community
an.013  waluladuazuinnssuiioouian 3(3-0-6)
GE013 Technology and Innovation for the Future
An0ld  guvSenmiazaunnsiiiein 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
A1.015 Iy dudussnounisuazanuivnnisiu 3(3-0-6)

GEO15 Entrepreneurial Spirit and Financial Literacy
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nauvLAU (30 wUWAR)

73.101
TCM101
73.102
TCM102
73.103
TCM103
13.201
TCM201
nN3.202
TCM202
03.301
TCM301

NNq.302

TCM302

N3.303
TCM303

NN5.401
TCM401
nN5.402
TCM402
13n.101
THA101

19n.102
THA102
n3n.103
THA103
13n.201
THA201

n3n.202
THA202
n3n.301
THA301
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Introduction to Tourism and Hospitality Industry
nvaneuazasseusslugnavnssINIieLEILaysUIANg

Law and Ethics in Tourism and Hospitality Industry
mMstyuarnisdanisnensRudmiugnaivnssumsvieaiisauagnnsuinig

Accounting and Financial Management for Tourism and Hospitality Industry

nsAeansmuanguamivgnavnIIIMVieaisanarnsuing
Communicative English for Tourism and Hospitality Industry
weluladaisassrdmiugnanmnssumsvieaiisanaznisuins

Creative Technology for Tourism and Hospitality Industry
wAnssuguilnauaInineuimslugranvnssumsvieafisanasnnsuing
Consumer Behavior and Service Psychology in Tourism and Hospitality
Industry
madufuszneunsuasmsinnsuaguddmiugramnssumsvieaiivauas
NTUINNT

Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
nagnsmInmaddTaasuimnssulugamnssuMsvieufieanaznsuIs
Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry

mMAdudmTugramnIINTieueagnITUIN

Research for Tourism and Hospitality Industry
wnlthuazUssiulugramnssunsvioufieanagnsuing

Trends and Issues in Tourism and Hospitality Industry
anufidesiuierivgnamnssunisvieaiisawarnisuinig

Introduction to Tourism and Hospitality Industry
nvsneuazassenusslugRavnssINMIe LAy sUINg

Law and Ethics in Tourism and Hospitality Industry
mMstyuarnisdanisnensfudmiugnaivnssumsvieaiisauagnisuinig

Accounting and Financial Management for Tourism and Hospitality Industry
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Communicative English for Tourism and Hospitality Industry
wielulafaisassddmivgnamnssunmevieaiioauasnnsuinig

Creative Technology for Tourism and Hospitality Industry
waFnssuguilnauarInineuinslugranvnssunsvisaiisauagnisuims
Consumer Behavior and Service Psychology in Tourism and Hospitality

Industry
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3(3-0-6)
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n5n302  maduifuszneumsuazmsiamsnuaysddniugnaunssumsvisaileinas 3(2-3-6)
NSUSNS
THA302 Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
7150.303 ﬂaqwém'ﬁmama%ﬁaLLazui’mﬂﬁﬂuqmmmiiumiﬁaqLﬁ&J’JLLazﬂﬁU%mi 3(3-0-6)
THA303 Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry
ninN401  meiTedmiugravnssumsvieaiieauasnnsuinig 3(3-0-6)
THA401 Research for Tourism and Hospitality Industry
75n.402 LLmIﬁuLLazUi%LﬁuiuqmaﬂwﬂiiumwiaqLﬁ&JﬁLLazm'ﬁU%mi 3(3-0-6)
THA402 Trends and Issues in Tourism and Hospitality Industry

ngsAYNaNITAIU-TIAY (18 wiehn) mdefn (Ussene-UjuR-Anwnienuies)
w11l ladadnddusunisdanisnisvissiivanazised sy 3(3-0-6)

TCM111 Logistics for Tourism and Cruise Management

ws2ll  gimansdmsunisviesfieiuazised ey

TCM211  Geography for Tourism and Cruise 3(2-3-6)
w212 msufRnsiunmsveniienuazied iy

TCM212  Tourism and Cruise Operations 3(3-0-6)
w331l msdansgemneUanemsesisdsiudmiumsvieaiisiuasiGedisgy

TCM311 Sustainable Destination Management for Tourism and Cruise 3(3-0-6)

w3312 mseenuuulszaunsaldmsunisianisneniiswavSediangy

TCM312 Experience Design for Tourism and Cruise Management 3(3-0-6)
wisdll  MstansamgingedmiunsveniieuasSedsny

TCM411  Crisis Management for Tourism and Cruise 3(3-0-6)

1a ¥ = 1 a
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tnfnwanunsadenseunguivianizau-den 1o 1 ngu 9nnguivselull Inenisusuiaeu

e lunquiviameiu-idenaglunagiilavesnnud

nguirIMsIansnisviaaLiien mgin (UTIe1e-UJUR-Anwimeniuies)
w221 A9NMNL M3IANT wagnsURTRnssviaaiien 3(3-0-6)
TCM221 Tour Planning Organizing and Operations
Wis.222  msvieadieamnaden 3(3-0-6)
TCM222 Alternative Tourism
w5223 waluladansaumadimivgnanynssunsvieiien 3(2-3-6)
TCM223 Information Technology for Tourism Industry
w5321 MwdinqudniugaamnIsinvioailen 3(3-0-6)

TCM321 English for Tourism Industry
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nN3.322
TCM322
NN3.323
TCM323
nN5.421
TCM421

Tnefnudmiunsviesiien

Thai Studies for Tourism Industry
Adengwamsudagmean
English for Tour Guides
wann1ssinAmen

Principle of Tour Guides

nguirnisdanismsvisafizaiveilusneda dnssans uwaznisuszyy
mhefn (Ussene-UjUR-Anwismenuie)

NNq.231

TCM231
NN3.232
TCM232
NN3.233
TCM233
N3.331
TCM331
NN3.332
TCM332
NN3.333
TCM333
nN5.431

TCM431

NGUIYINTIANIINTVBUNLATIHUNN

nns.241
TCM241
nN3.242
TCM242
NN5.243
TCM243
NN3.341
TCM341
nN5.342
TCM342
N3.343
TCM343
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Introduction to MICE Management
ns¥nnIsanfiuarAssuieANEzaIn

Venue and Facility Management
mMsdanmInsUserauarnsvieniuiioduneta

Meeting and Incentive Travel Management
awdangudmiumavieadieiieiusieia dnssans uaznsUsza
English for MICE Industry

N33AN1INTUTEYINANUIUIR

Convention Management
N139ANITNUENTIANITHALAINTTUNALNNNITAAIA

Exhibition and Special Event Management
mwdanguiienisliuinuaziassesesdmviulassnumviesiisudiodu
5797 Uns5AMT UagnsUsEYy

English for MICE Project Pitching and Negotiation

mmiﬁmﬁuﬁmﬁummmLﬁﬂ’;@ﬂ&j%mw
Introduction to Wellness Tourism
Aonssudiumunnsdmsunsvieadiondequan
Recreations for Wellness Tourism
mMsmandviunsvieaiendagunim

Marketing for Wellness Tourism
awdangudmiunsviondiendeguam 1

English for Wellness Tourism |
MsEANIMENeINIAIYIB AN UTIGUAMUUTYUNNS
Integrated Wellness Tourism Resource Management
miaaﬂLL‘UUﬂ'ﬁU%miLLamJ'ixaUﬂ’ﬁajﬁ’m%UmiViaﬂLﬁsm%wfumw
Service Design and Experience for Wellness Tourism

3(2-3-6)
3(3-0-6)
3(2-3-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
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mhein (Ussee-UfUiR-Anyimenuiod)
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nn3.441
TCM441

NguIVINTIANSLTRE T8y

N3.251
TCM251
N3.252
TCM252
nN3.253
TCM253
nns.351
TCM351
NN3.352
TCM352
nN5.451
TCM451

89N wENTUNM VDN NTIgUAIN 2

English for Wellness Tourism I

nsInnN1seiesina iU od1 Y

Room Division Management for Cruise
miUizﬂaummi%uﬁugmém'%’uﬁaﬁﬁw
Basic Culinary Operations for Cruise
MsUsMTRISHATIASDshNdmSUTed Ty
Food and Beverage Services for Cruise
AMangudmsusedsgy 1

English for Cruise |
NNIANITIDI0IMTANS ULTOE T8y
Dinning Operations for Cruise

AN udnsuEad1IIgY 2

English for Cruise |l

nguAyAnuaulaRnizinu (12 wiaein)
tnfnwanunsadenseusigiviunguanvaulaanizs anmedvdeluil Inedeniseulviasy

12 ua8nn

nns.521
TCM521
nN3.522
TCM522
nN3.523
TCM523
nns.524
TCM524
nN3.531

TCM531
NNq.532
TCM532
nN3.533
TCM533
nn3.534
TCM534
nn3.541
TCM541

3(3-0-6)

mheAn (Ussens-UHUR-Anwisienues)

3(2-2-17)
3(2-3-6)
3(2-3-6)
3(3-0-6)
6(3-5-10)
3(3-0-6)

mhefn (Ussee-UjuR-Anwisienuie)

Msviesfienlneyue

Community Based Tourism Management
nsvieaflendeasnaassd

Creative Tourism

mMsvieafiondsenns

Gastronomic Tourism
nsdnsnsvieafiendeiamsTau

Cultural Heritage Tourism Management
RauRedesiugramnssumsvieaiisniiodusisia dnssans
wazn1sUTEYY

Service Providers in MICE Industry
WNAAKAZNITIBNUUUBLIUN

Event Concept and Design
N13IANINTTUNLAMTINKN

Sport Event Management
N1TIANTITNUNANIALAZAINTTUTITAIUTTT
Festival and Cultural Event Management
Ininenesdmdmiunsvioadiondeguniw

Holistic Psychology for Wellness Tourism
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TCMb542
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TCM543
nN5.544
TCM544
NN3.551
TCM551
nN3.552
TCMb552
nN3.553
TCM553
NN3.554
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n13IAN1saun

Spa Management
mmnmzméaaﬁmﬁaqmmw

Wellness Cuisine and Beverage
Qﬁﬁm@yﬁmﬁuﬁm%’umiﬁmLﬁsnl,%qqﬁumw
Local Wisdom for Wellness Tourism
auidesduAeaiulag

Introduction to Wine

yunoULdeed

Basic Patisserie
MsuaNASeRLdvTUSed ey

Bartending Services for Cruise
nsPoNLULLALSALATeMsEMSUNUSALAES
Food Styling and Design for Banquet
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3(3-0-6)
3(2-3-6)
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nguIVINIEIU miefn (Ussene-UjuR-Anwaienuies)
n3n.011 mwﬁuﬁug’mém%qﬂmﬂ'ﬂuqmammiumwiaﬂLﬁﬂaLLagmsU%ms 1 3(3-0-6)
THAO011 Chinese for Personnel in Tourism and Hospitality Industry |
nin.012 ﬂ?HW%UﬁU%WUéW%%UUﬂﬁWﬂ‘ﬂu@@]ﬁ’]ﬁﬂiiuﬂ'ﬁﬂaﬂL‘17‘|IEJ']LLa%ﬂ’]ﬁ‘U%fﬂﬁ 2 33-0-6)
THA012 Chinese for Personnel in Tourism and Hospitality Industry |l
n3n.013 ﬂ?‘l‘lﬂ%‘Ll‘W“LJ%’]‘LJﬁTMiU‘Uﬂﬁ’]ﬂﬂ‘u@(ﬂﬁﬁ‘ﬁﬂiiilﬂ’ﬁ‘l/l@ﬂL‘l/]EJ’JLLa"ﬂ’ﬁ‘USﬂ’ﬁ 3 33-0-6)
THAO013 Chinese for Personnel in Tourism and Hospitality Industry Il
n3n.014 ﬂ?‘l‘lﬂ%‘Ll‘W“LJ%’]‘LJﬁTMiU‘Uﬂﬁ’]ﬂﬂ‘u@(ﬂﬁﬁ‘ﬁﬂiiilﬂ’ﬁ‘l/l@ﬂL‘l/]EJ’JLLa"ﬂ’ﬁ‘USﬂ’ﬁ 4 33-0-6)
THAO014 Chinese for Personnel in Tourism and Hospitality Industry IV

NEUIYINTWUNME wdein (Ussene-UjuR-Anwnienuies)
n3n.021 ﬂ?‘i&ﬂLﬂ?ﬁﬁﬁﬂﬁﬂﬂﬁ?ﬁ%UUﬂa’]ﬂﬂu@G]ﬂ’]ﬁﬂﬁiiiﬂ'ﬁﬂ/i@ﬂl,ﬁﬁnLLa%ﬂ’]ﬁ‘U%ﬂWﬁ 1 33-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |
n3n.022 m‘mmma‘wumummwﬂmﬂﬂuammwmmmi‘maﬂmmLLa“msusms 2 33-0-6)
THAO022 Korean for Personnel in Tourism and Hospitality Industry |l
3n.023 mmmmawumummwﬂmﬂﬂuamammmmimaammLLaumsusms 3 33-0-6)
THAO023 Korean for Personnel in Tourism and Hospitality Industry Il
n3n.024 ,ﬂ'ﬁf}’]Lﬂ?ﬂﬁWUﬁ’]Uﬁ’]%iUUﬂaﬁﬂﬂuamaﬁﬁﬂﬁillﬂﬂiﬁ/]aﬂlﬂ/lﬁnLLauﬂ’ﬁ‘Uiﬂ’ﬁ 4 33-0-6)
THA024 Korean for Personnel in Tourism and Hospitality Industry IV

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5



ngudvInegu mgin (UTse1e-UJuR-Anvimeniied)
750.031 mmzﬁﬂuﬁumuﬁm%’wﬂmﬂﬂuammmﬁumwimLﬁmLLaxmiU%mi 1 3(3-0-6)
THA031 Japanese for Personnel in Tourism and Hospitality Industry |
n3n.032 m‘mm‘duwwmmmwﬂa’mﬂuammmiiumwmmmLLa $N1IUINT 2 33-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry I
n3n.033 m‘mm‘duwwmmmwﬂa’mﬂuammmiiumwmmmLLa ¥N1TUINIT 3 33-0-6)
THAO033 Japanese for Personnel in Tourism and Hospitality Industry Il
7N3n.034 mmmﬂuwumummuuﬂmﬂﬂuamammmmwmL‘Vlsnl,l,a ¥NISUINNSG 4 3(3-0-6)
THAO034 Japanese for Personnel in Tourism and Hospitality Industry IV

nguIvInTINTaLes mefn (Ussene-UjuR-Anwimenuies)
79n.041 m‘mﬂ%’qma‘ﬁugmﬁm%’uqﬂmﬂﬂuqmammiumiﬂmLﬁﬂﬂuazmi‘u‘imi 1 3(3-0-6)
THA041 French for Personnel in Tourism and Hospitality Industry |
19n.042 m‘mr;J%"qLﬁaﬁugmﬁm%’wﬂmﬂﬂuqmammiumiﬂmLﬁaaLLazmw‘%ﬂﬁ 2 3(3-0-6)
THA042 French for Personnel in Tourism and Hospitality Industry |l
7N3n.043 m‘msl%"qLﬁaﬁugmﬁm%qﬂa’mﬂuqmmwﬁiumiﬂENLﬁﬂaLLazm'ﬁU%mi 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry Il
7N3n.044 m‘msl%"qLﬁaﬁugmﬁm%qﬂa’mﬂuqmmwﬁiumiﬂENLﬁﬂaLLazm'ﬁU%mi a4 3(3-0-6)
THAO44 French for Personnel in Tourism and Hospitality Industry IV

QGHEL BT ERIY miefn (Ussene-UjuR-Anwmenuies)
N3n.051 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂﬂuqmamﬂiiumivimLﬁmLLazﬂﬁU‘%mi 1 3(3-0-6)
THAO51 Spanish for Personnel in Tourism and Hospitality Industry |
7N30.052 m‘isnaLﬂuﬁugmﬁ’m%qﬂa’mﬂuqmmmimmiﬂadLﬁaaLLazmiU%mi 2 3(3-0-6)
THAO052 Spanish for Personnel in Tourism and Hospitality Industry |l
7N3n.053 m‘isnaLﬂuﬁugmﬁ’m%qﬂa’mﬂuqmmmimmiﬂadLﬁaaLLazmiU%mi 3 3(3-0-6)
THAO53 Spanish for Personnel in Tourism and Hospitality Industry Il
Nn3n.054 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂs‘l,uqmammiumsviaﬂLﬁmLLaxmi‘U%mi 4 3(3-0-6)
THAO54 Spanish for Personnel in Tourism and Hospitality Industry IV

nguITINB DT migin (UTIe1e-UJUR-Anwimeniuies)
7N3n.061 m‘isnLﬂaiﬁuﬁumuﬁ’m%mmﬂﬂuamamﬂiiumi‘viadLﬁaaLLazmiU%ﬂﬁ 1 3(3-0-6)
THA061 German for Personnel in Tourism and Hospitality Industry |
7N30.062 mﬁfﬂLaaiuuwumummummﬂﬂuammﬂiiumimadL‘VlsJ’JLLa ¥NITUINNT 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry |l
N3n.063 mmLaaiﬁuﬁugmﬁm%’uuﬂmﬂs‘i,uqma’mmiumiviaqLﬁmLLaxmiﬂ%ms 3 3(3-0-6)
THAO063 German for Personnel in Tourism and Hospitality Industry Il
N3n.064 mmLaaiﬁuﬁugmﬁm%’uuﬂmﬂs‘i,uqma’mmiumiviaqLﬁmLLaxmiﬂ%ms 4 3(3-0-6)
THAO64 German for Personnel in Tourism and Hospitality Industry IV
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tnfnwazdeadonteusedvdunlaaauluumiverdanguvn liteundt 6 miefin w3
doniseulusiedvnesaluil

139.101
HT101
g, 301
CO 301
8.101
TH101
g.212
TH212
ng.215
TH215
ny.216
TH216
ne.217
TH217
18.301
TH301
8.302
TH302
n8.304
TH304
ng.314
TH314
1n8.315
TH315
8.324
TH324
8.401
THA01
ve.414
TH414
18.416
TH416

NINAILIANTIANEYAIINTIVITNYIBATEID T
Competencies Development for ASEAN Tourism Professional

LS EUFNN AN
Pre-Cooperative Education
SNz lng

Characteristics of the Thai Language

3N lnes

Thai Usage
aannulunuley

Styles in Literary Works
msldnelingludemavy
Thai Usage in Mass Media
nMaLdeuiiogsia

Writing for Business
155unssulnefnen

Thai Literary Studies
sunssulneadetagiu
Modern Thai Literature
Aavzn193sal

The Art of Criticism
r5sanssulnedientsviondien
Thai Literature for Tourism
15sudadluinas

Literary Arts in Song
nMwsnalseinalunwlng
Foreign Languages in Thai
AUAUFIANLAL TAIUSTI

Language, Society and Culture

WsEMLaTYAANNNLNg

Thai Manners and Personalities

Qiltayaulngiuissanssy
Thai Wisdom and Literature

mhefn (Ussene-UjUR-Anwismenuie)

3(3-0-6)
3(3-0-6)
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3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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4. nunRnUsTauNsalI TN 6 Nuena
hdnwanusadeniinUsvaunsalindnle 2 wuu sl
- WHUMSANYILUUUNGR AvApsamzlTouseuivl s, 261 way n5.361
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NENAIYNNUsZAUNTAIIVITN miefn (Usse1e-UfuR-Anyimenies)
N13.261 ﬁlmwﬂuqmmmiumsﬂmLﬁa’JLLazﬁaﬁﬁﬁm 1 3(0-35-0)
TCM261 Internship in Tourism and Cruise Industry |

NMN3.361 ?Jmm’luqmammmmwimLﬁ&JaLLaxﬁaﬁﬂiWQJ 2 3(0-35-0)
TCM361 Internship in Tourism and Cruise Industry |l

NMN3.471 awﬁf\]ﬁﬂwﬂuqmamﬂﬁmmiﬂENLﬁsnl,l,axL’%E)ﬁﬁ?iy 6(0-35-0)
TCMA4T1 Cooperative Education in Tourism and Cruise Industry

3. A1a%UETYIN
n. vadvAnealy (24 misein)
nguAMNIWBeNgE (9 wiein)

an.101 AMwsanguluinusedniu 3(2-2-6)

EN101 Everyday English

AnsunislilassadrsfiugrunasdiuniundnguiililudinUseriu Ysznoudenmsya

wuzthauosuazlidoyadiuda nsusseieyadndnuas msyaiaiesfiaule Sesiidunuveunas
wswmdndudiuiavesisiazeu udinmsuansaudadivluFesiily Snaianndnugniaya msits ms
81U WAENSWLUMEIBTYIUINTT

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

an.102 AMedInguluuIunMedIny 3(2-2-6)
EN102 Social English
Andunisyauazmsideuvszloauazdruiuilfiduused ionsfiujauiusvisdony
miLLaﬂLUSEJuGZ’J’E)EJ”a mMsFeuiieu uagn1sesuneanuAnAeItUEowng 1 luusunnesdenuuazgsne log
yatunsiuvinvensedunewazn1siaus mgmalulagiasanuAnasassa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

Creativity.
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an.103 AMwdanguluuiunaina 3(2-2-6)
EN103 Global English
Anrunsussensuszaumsallnoszyneasionativayy uazuansnuAniiuiodfudi
auueg nsvien wasdsaiiulynlussdvanna Tnesjadumsimuninue nmsdoansseninsimusssu
warnsdeanslulanidva Feddasenadunadiedan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.

NFUIVIYIUINTNNWLAVIIN (15 wiaefin)
01l inwennsAniiensiiouinasndia 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
Vg ui] HaNN15VINIAN Nawn1sAneg1adusyuy Bndunsadaining nshnasnsassd
M3ARTASIEE NMsAnduATIed NMsRaudtan udensdeulssaufauasidoniadesilonufnd
wingaulduszgndldluiinUsedniu nmsvhnuiasnsSeuinaentinliegrafiusednsnm
Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning

#.012 eudunadosludinunazguruszninasyne 3(3-0-6)
GEO12 Citizenship in Society and International Community
ANy andnwalz s wihil mnufulaveuvesmadunaidlesid ludsaulne deeilan
wardanuAva wiouflagusuiuionguduidulfesnedaua sufeivivunnfnturesssdlmi 4
Tudspn Wieseedunsadsunlasvesusunwindeuiisefinarnodiauazn1svey nasnaunseninly
anudAyreIntsadeauuiioludausedusing q Aanuwnnaaemusssy
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures

An.013 welulafuaruinnssuifieawnan 3(3-0-6)
GE013 Technology and Innovation for the Future
UNUIN WuaAe M33ingiu uaznsufuiuiidunsasuuUaseslaneuian e
Uszgnaldimaluladuazuinnssudiusng o ey adfunisumamaiiug msiwuaunmdinludny
afelugd nsufdamibiaduludinusysrfusazmsieuegeadneeassd nan ssnuveunaluladuas
uinnssufifdensdiuiin e wagiasugia naenaufnwinslivsslemitarnsiunsemingaunis
Jyafiiaanmeluladuazuinnssy
Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
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of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation

amn0ld  gunieniwuazgunaziioTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
ms¥dndies msliTiniinuiesdesnsesnsiinmen TdnuAnasisasslumsaiiannuguany
UNIENIMAINUAaYE AINTTUTUNUINIT wagin éjwhﬁumimﬁmul,m WaZIUNUALENTIN
AUV UVBDINULDY
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a
path to success from one’s passion

An.015 ImgaaemududusznounsuazAuinienstiu 3(3-0-6)
GEO015 Entrepreneurial Spirit and Financial Literacy

Qmﬁﬂwmsﬁﬁ’ﬂﬁ’zyiumsa%’wﬁm?zyfymmmﬂusﬁ’ﬂssﬂaumi TAgLIUNITAALUULI VDY
Uszneusemsiianudnaiieassd uagmsuarmnlonalunsunazdniuianisegefinusssuias
2385554 An1sInnsuadndulanianistuegeiusedning ﬁg\ims%’mmimﬁﬁuﬁ’mq ARALAYNITAIY
satsnstmuogedsdu fanzdihfiannsotuasiouduiinldogiefiuseansua sou$ uazndn
Andulariusewmnnial

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making

Y. NUINIVNANIE (93 W)
NENATILAU (30 WUIHN)
115.101 mmiﬁmﬁuLﬁ'mﬁ’uqmm%ﬂﬁumsﬁamﬁmuazmiu%mi 3(3-0-6)
TCM101 Introduction to Tourism and Hospitality Industry
Funis vy Useiam 1Assasne LLazﬁﬂwmzmaﬂqmamﬂismmi‘viaqLﬁaaLLazmiﬁmi
ANBUENIYINNULALANNFNTUTVDITINIUINTUTLANA 9
Evolution, form, type, structure and characteristics of the tourism industry and services,

work characteristics and relationships of different types of service businesses
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n11.102 ﬂg‘vimsJLLas%iimusiaﬂuqmmﬂiiumi‘viaaLﬁsrgLLasmiU%mi 3(3-0-6)
TCM102 Law and Ethics in Tourism and Hospitality Industry
nganelifeIiugsialasusy §3Radiion wazdusznoueIndagman nazsedaydgaia
ﬁ’]LVIdIEJ’JLLaSﬂ’ﬂQmﬂﬁ wsrsygAnisfunad olduseda ﬂ{]MM’IEJ‘ﬁILﬁIEJ’JfTUﬂ’]@a”Iﬂi AanIng
NISANUIANYUES LLazﬂgmmﬂﬂﬁLﬁﬂaﬁuﬁﬂLL’méjau ﬁ]iisﬂUiim{Jjﬂ'ﬁsﬂa‘uqiﬁf\]éﬁumivimLﬁEJ’JLLazmiU%mi
Laws related to hotel business, Tourism business and professional tour guides, Tourism
Business and Guide Act, Incentive Travel Act, laws related to taxes, customs, transportation and

environmental laws, ethics of service business operators

w5103 msdyTnagnsdanmsnanisdudvivgmamnssinsviesiloiuas 3(3-0-6)
ASUINIS
TCM103 Accounting and Financial Management for Tourism and Hospitality
Industry
ﬂawufﬁyugwuﬁalﬂwﬂaﬂW5ﬁm% Foyan19n150nT nsmuauaslui edaasulsiiin
ssanAuialuesdng MlleTzinenumansiuresgsia avwdiluifetudunu mslinseissming
Aunu - s - mls n1slasisigaduyu mﬁﬁﬁﬂwﬂszmmlﬁamiawLLNuﬁﬂiLLazmiamu AN
fluiAgiundoins manausuilswaznisuinsandlugsiansieaisauaznisuinisiumelulad
ansauna
Basic knowledge of accounting, accounting information, internal control to promote
good governance in the organization, business financial report analysis, general knowledge related to
cost, cost-volume-profit analysis, break-even analysis, budgeting for profit and investment planning,
basic knowledge of taxation, profit planning and management in tourism and service businesses

through information technology

w5201 MsAeEsnTwSngudviugnamnsIInsiefisduarnsuInTg 3(3-0-6)
TCM201 Communicative English for Tourism and Hospitality Industry
Nnwen1IHaLay ﬂﬂinﬂﬂ’]“t*ﬂ’eNﬂi]‘HL‘U@QﬁHWIﬂH@@ﬁWﬂﬂiiMﬂ’]i%E)\‘}L‘Vl’EJ’JLLa”ﬂ’]i‘UiﬂWi
Anvimade Lay mm‘u Umummuwumwmmmﬂmimaaqamumimmn ] Wae yinadan1sulaustu
QmamnssmmiwmmmLLayms‘Uims
Basic English listening and speaking skills used in the tourism and hospitality industry;
technical terms and expressions; basic conversations taken from various simulations and presentation

techniques in the tourism and hospitality industry
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w3202 weluladaiisassrdmivgaavinsunisvieaiisiuagnisuinms 3(3-0-6)
TCM202 Creative Technology for Tourism and Hospitality Industry
mstimaluladuazuinnssuanlelugpamnssunisisnisaaznisuinisedisasaassa i
Uszansam uaranssraunisaguuutlnliudylduinig vénmamsmsanuinnssalug 9 welylunns
f‘\’]’ﬂmiqmamﬂiiumiﬂmLﬁ&JULLaxmiﬁmi
Creative use of technology and innovation in the tourism and hospitality industry
efficiently and create a new experience for customers, principles of innovative thinking for use in the

management of the tourism and hospitality industry

w3301 wadnssuguilaauazdninenuinmslugnanvnssunisvioadioouas 3(3-0-6)
AUINNS
TCM301 Consumer Behavior and Service Psychology in Tourism and
Hospitality Industry
dnwazvesifuslaa nszurunsindulavesiuilan Yededidmarienginssuguslna uudliu
"UEN‘Wqaﬂ’iiiJmiU%Iﬂﬂqumﬁ’Mﬂﬁumi‘VimL‘ﬁ&J’JLLazﬂﬁ‘U%mﬁ NS U UTAIUSTTUUDITUIAAG 9)
Jgymiinainanuwand1miaausssy Jadedifiidninanenisasad ulsluswian WUIAANG BN
IAmeAetes vénuyweduiuslunisuinig dadeniivinadeauuing
Characteristics of consumers, consumers’ decision- making process, factors affecting
consumer behavior, trends in consumption behavior in the tourism and hospitality industry,
comparison of cultures of different peoples, problems caused by cultural differences, factors
influencing future growth, psychological theoretical concepts, principles of human relations in

service, factors influencing service jobs

w3302 maduuszneumsuagmsiansuayeddmivgnamnssunisvieniies 3 (2 -3 - 6)
KAENITUINIG
TCM302 Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
wIMINSEUEUIZNOUNIT HANNITUSISTANIT NISTINUNLUVNEINA N5AwInUNUils
YBINaUTENOUNNT NIAINUANAYNSNINGINT Msdan1sAudes NSLETUATNANUANASTIATIANIIGIND
N1TUTMTNUNLYYE NITINURUAIGIAY NITATINIUAZAAEBAUAAINT N1THNBUTHLATARMUIYARINT
nsihauduiiy MsUssduranisufiRau nmsumsaineuununazaiainig n1351393nwIyaaIng
Lssudiusuagngrineiieates
Entrepreneurial approach management, principles business planning, cost and
profit calculation, business strategy formulation, risk management, enhancing business creativity,
human capital management, manpower planning, recruitment and selection of personnel, personnel
training and development, teamwork performance appraisal, compensation and welfare

management, personnel retention labor relations and related laws
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w3303 nagvdmsnaadavianaruinnsslugaavnssunsvieaiiswazmsuims 3 (3 -0 - 6)
TCM303 Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry
Snvazlanzvesdudlugsianisisafislnaznisuins vénmsnanadsia wadanisve
NIFUALNMINNNTAAIA MIanagnititeralfiuisumuisiusaznsinauouinnsil 4
Product characteristics in the tourism and service business, principles of digital marketing,

sales techniques, marketing process, strategies for competitive advantage and innovation

w3401 MIdudmSugRamnssINsYioaitauarsUIS 3(3-0-6)
TCM401 Research for Tourism and Hospitality Industry
fumeuuazuslonivesnsidelugramnssunisviondisauaznisuinig msdadyminisise
M1500NUUUNNTITE M3guiogn Msaiaedesilefldlunisise msiiudeya nislélusunsuaddile
Aasziteya NMydiauedeyaniside
Procedures and benefits of research in the tourism and hospitality Industry, research
problem setting, research design, research sampling, research tools creating, data collection, using

statistical programs to analyze data, presentation of research data

N13.402 LLu’ﬂﬁuLLaz‘UszLﬁuiuqmamﬂ’iiumiviamﬁmLLazmiU%mi 3(3-0-06)
TCM402 Trends and Issues in Tourism and Hospitality Industry
Usziitudamafoifenfugraimnssunisieadisnaznsuinig wansznusensaifuauly
Jagdunazowrian wuamslumsnuruiauiagnsasenagns miLLfﬂ“Uf]iymﬁLﬁ'aaﬂ'adﬁuqmaﬂwﬂﬁu
mMsviesfimazmsuinmsluannsaiiagiy
Contemporary issues in the tourism and hospitality industry, the impacts on operations
at present and in the future, guidelines for development planning and strategy building, solving

problems related to the tourism industry and services in the current situation

nguIYNaWIZAIL-USA (18 wiiaefin)
w11l ladafnddmsunsianmsnsveadieauaziSedisng 3(3-0-6)
TCM111 Logistics for Tourism and Cruise Management
ninluuazesAusyneuvesn1sdanisladaing vuvnsun math wagm1eInIe MINeEY
A155951A1 MSUSMINSAAIN NMIIATIMITE UaZAITREUINTUSNIS ‘vm'aamuuamgwmaﬁﬁm%’mﬁ’u
mMsdanismsvieadisuaySedisng
General principles and elements of logistics management on land, sea and air,
planning, pricing, marketing management, distribution process, service development, agencies and

laws related to the management of tourism and cruise ships
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yns211  piimansdmiumsviendieaziodingy 3(2-3-6)
TCM211 Geography for Tourism and Cruise
wnAnuaznguiiertuglimans anmaiuseme glienia udwieailefidfyludsime
Insuazsinalsemea anuduiudvosanmgimansfunsvieaiivauaziod g
Geography concepts and theories, topography, climate, major tourist attractions in

Thailand and abroad, the relationship of geography with tourism and cruise ships management

w212 msufoRnsiumsvieniienuazied iy 3(3-0-6)
TCM212 Tourism and Cruise Operations
wurAakagndnnsA satunsufuRnudunisvieaiien uazidedisg Fumoulunis
UFURIU eadUszney wisnuiiendes nmsRndeustaiuau nsdanisewinge msiiauendn st
LazUnsgnAFuMsie e InazSed ey
Concepts and principles related to tourism and cruise ship operations, methods
and operating procedures, components, related agencies, liaison, port management, products and

services presentation to tourism and cruise ship customers

w331l nsdansemneUanemsetnadidudniunsvieaieinaziFed iy 3(3-0-6)
TCM311 Sustainable Destination Management for Tourism and Cruise
ALY MaNASYBINNTIANSIATINEUatEMe nsaisindiinlunisldlasedanndey
Lazan1IefUA BuuUateg1959msa N1976A51E9 N159190KY N15AE LY N15TANTHANTENUNI
Fanndeuiefunmsviesdiiwazidod s
Meaning, principles of destination management, creating a consciousness to pay
attention to environmental and climate change, analysis, planning, operations, environmental impact

management on tourism and cruise ships

wis.312  nseenuuuUsrauntsaidmsuntsianisnisvieadietuasiod sy 3(3-0-6)
TCM312 Experience Design for Tourism and Cruise Management
AUNUIY LUIAA LLﬁ%USSLﬂ‘W‘U@\‘]Ui%ﬁ‘Uﬂ?iﬂjﬂ’]i‘ﬂlax‘lL‘WAEJ’J sz‘]gumauuamé’uwmsuaﬂ
UTzaunsainIsiAunIg miaaﬂLLUUUizﬁaumsiﬁmwia\‘iLﬁ&JaLLazﬁaﬁ’lﬁm
Meaning, concepts, and types of tourism experiences, steps and routes of travel

experience, Tourism and cruise experience design

wisdll  Msdnsamgdngedmiunmsvieniisiuas Sedangy 3(3-0-6)
TCM411 Crisis Management for Tourism and Cruise
mw?mammLﬁlmLLazmiﬁ‘Tmmiﬂ’1’;3’?m’,]WUamzuumw?mwmmsﬁmLﬁEJ’JLLaz
Sod1319y laseasnvean1sufunau "“Jms'mﬁﬁ;mlfﬁﬁ qngau lan1a warguassa N15UTMSIANITANIIE
wndeungly sansenuuaztmailudmiunsiudussianmseaiisuasifed g
Risk management and crisis management of the tourism and ship management system,
structure of the operation, analysis of strengths, weaknesses, opportunities and treats, internal

environment management, impacts and solutions for tourism and cruise business operations
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1a ¥ = 1 a
nguIvUANITAIU-LFBN (21 viiEnn)
N§uAYIN1IIAN1INTTYIBAUNE
IT.221  NISINLKY N13IANTT karnsUJURNsNsvienen 3(3-0-6)

TCM221 Tour Planning Organizing and Operations
MENNITHAZLUINNNITINURUNT ST E7 ﬂi%mummaz?%mﬁﬂﬁﬂLLNuqiﬁﬁl QUEIGTEN
semsiniier msfnsian Tumeulunisiaduiisniinelulssmauazseninasyne miﬂgjﬁmﬁuﬁ‘
seiadnvieadisatuauluriosdiu nsudladymianenihlusswinsnsiudien
Principles and guidelines for planning tourism, process and method of writing a business
plan, creating tour programs, tour cost calculation, methods and procedures for organizing domestic
and international tour programs, interactions between tourists and local people, immediate solving

problems during the tour

w3222 msvesiienaden 3(3-0-6)
TCM222 Alternative Tourism
ATWUINT UANANT WUIANAR JULUY wazUsznnvenIsiendisaminden NYANITY
fnvisafieanguidvunsiidenadesfunsisaiiemiaden ssuunisvieaniien ssdusEnouvesgsia
Fdetos Imqa%ﬁwadmwimLﬁaﬂugmwﬂmi
Evolution, principles, concepts, forms, and types of alternative tourism, the behavior
of the target group of tourists related to alternative tourism, tourism system, related business

elements, the structure of tourism in a new way

w5223 waluladansaumadviugnannnssunsvieaiien 3(2-3-6)
TCM223 Information Technology for Tourism Industry
sruvdsesiit dunounisdsesiithansnisty miﬁué’usﬁagamauﬁmﬁu N1SAUIUTIAN
Anslaeals nsldszuuanssa weeain salvl Sed1sgy wunldumaluladasaunadnsun1sdnng
ﬂ?iVi@ﬂLﬁlﬁJ’ﬂu@u’]ﬂG]
Reservation system, airline seat reservation process, retrieving flight information
reservation, air ticket price calculation, using the reservation system to reserve car rental, hotel
rooms, trains tickets, and cruise ships, trends of information technology for future tourism

management

w3321 awdanqudmiugnavnssunviesilen 3(3-0-6)
TCM321 English for Tourism Industry
nsdoansnwdanguidosiy wunugnisilaaznisgn dvimadaildlugramnss
nsviealen unaunutuiuguiitennmsaesaniunsallugravnasunisvieadies
Basic English communication on listening and speaking skills, technical terms used in

the tourism industry, basic conversations taken from scenarios in the tourism industry
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w3322 lnefnwidmsunisviendien 3(2-3-6)
TCM322 Thai Studies for Tourism Industry
Amurnisanudulve wuiAauszifmans n1silloenisunases Asegne diau uay
Sausssu andouazaaun daudadedeulsyiimansaudaionsedaulnduns Aaunssy 53mad
1530un553 w1gAald ausslve e1mslve eudssmduazusanniaidayailne
Thai evolution, Thai history, politics, governance, economy, society and culture, belief
and religion from the prehistoric period to the Rattanakosin period, Thai fine arts, Thai literature, Thai

dancing, Thai music, Thai food, Thai traditions, and Thai wisdom heritage

w3323 awdaingudviudanwmen 3(3-0-6)
TCM323 English for Tour Guides
sinwenslimudinguiiteniutagumaiieinugnnsile mane mssnu niadeu dwinade
fuietosiuedndinaman fnvgnisiaueaauiviesfsndunwdings
English language skills for tour guides including listening, speaking, reading, writing skills,
technical terms related to the tour guide profession skills, presenting tourist attractions in English

language skill

g2l wannsdeaman 3(2-3-6)
TCMA21 Principle of Tour Guides
IUsAUNOU: LABLSEY VING.322
Prerequisite: TCM322
VUM Wi 955910550v0sTARIAR NTINUNLLAENNSIITINNNTABUNSIAUMNG NTEUILANT
msfuduazdseaniinvieadien nstheanuiiviesdieniidda dinvlunsudladamiamneniuaznis
puanuUaondorsinvieadisn mnufideatuundwieniioafiddy Aavzuas Tausssusisluuas
AeUsELNe
Roles, duties, ethics of tour suides, planning and preparation before the trip, process of
receiving and sending tourists at airport, guided visits to major tourist attractions, skills in solving
problems and taking care of the safety of tourists, knowledge of major tourist attraction sites, arts

and culture both domestically and internationally

nguirnsdamsnisieaiteuiieiusneta dnssans waznisuszyy
231 enudilosuisfunisiamanisesfioudiofusta nssensues 3G3-0-6)
MIUsTAL
TCM231 Introduction to MICE Management
dnwaziazgUuuugsie ndnmsnsinnulszgs mavieufsndiedussia msdnnuuans
AU UATINIIANT NMITNUNLNIIAAIN SUUTEAIN Sumuntsdidiums nisUssdiuna msdszanunui
MUY 9 HANTENURBIATYFR AL AIALT AN 9RTLATNITNINAA NN TN TSRl IANITUAY
nsUszYu
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Characteristics and forms of MICE business, principles of MICE management; Meeting,
Incentive, Event, and Exhibition, MICE marketing planning, budgeting, procedures, and evaluation;

coordinating process, impacts of MICE industry towards economic and social

NN5.232 MsdansanIuiivasdssuneninuazain 3(3-0-6)
TCM232 Venue and Facility Management
ﬂwﬁmﬂ1samuﬁ{fﬂmmmﬁqé’mwmmazmﬂﬁm%’umiﬂixﬂ;m NUNIIANIT N150NWUY
A0UTIRIIU TUNEARSALAN LLazﬁaﬂiimﬂmwmwmwmﬂiugﬂLLUUG\'N 9 aafUsznauTeanudl fnenim
yosanuiifidinaiensumsiansanuidaussuuaznssenis
Management of venues and facilities for meetings and exhibitions, venue design for
trade show and special marketing activities in various forms, elements of the venue, venue potential

affecting meeting and exhibition activities

w5233 MsdamsmsUszunazmpvieadivaiiedusisia 3(3-0-6)
TCM233 Meeting and Incentive Travel Management
Usgan ﬁﬂgumauLLasﬁ%'mﬂumﬁmminu warmseafisnfiadusieta nsruiuns
Jamsvieaiteaiiedusieia msfvuanguitmig Msnauny MIanduyuvensialusLnsuvioudlen
NsAnfaUITAIUIUY
Types, procedures and methods for organizing the meeting and incentive travel, target
group determination, planning, costing of the travel program, coordination process

w3331 mwdingqudmiumsviesilsuiioduneta dnssens wagnsUsze 3(3-0-6)
TCM331 English for MICE Industry
vinwznwndangs mdvinadaiiiedodugnamnssunsdadnssanisuaznsussam n1sils
LAZNTYAIINUNAUNUITIABINIINANIUATTAIANS 9
English skills, technical terms used in MICE industry, listening and speaking from scenarios
related to MICE industry

3332 N1SIANITNMTUTEYIVITNUIUIYA 3(3-0-6)
TCM332 Convention Management
UszLnnuesnuussydndnseduununed gsfaniiendes Fumeulunisdasu nsuivis
FAN1SAIUNITTU BIMTUaZIAS 09d L AanssukasiisN15vesuYseay n1sUsgauuiumilieny
fifeades wazmsiaueduiieilulfuinansussyussiuunnna
Types of international professional convention and related business, procedures for
organizing the convention, financial management, food and beverage, activities and protocol of the
convention, coordinating with relevant agencies, how to propose to host a host of an international

convention
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NM9.333  NITIANITUENTIANITLAZAANTTUNLAENNNITHAIN 3(2-3-6)
TCM333 Exhibition and Special Event Management
N3ZUIUNITTATNTIANIT N19ITUANUKAZAITIASBNNTT NISWEoNdn U TATNISANIS
N1598NKUUTINTIANTT Ty Ak LARFUALAZE YUY HANTENUVBINITIATNTIANTT NMTUTEALUAY
whenuiiedos
Process of organizing exhibition, process of planning and preparing of organizing
exhibition, venue selection for exhibition, designing venues and events, Information on exhibitors and

participants, impacts upon operating exhibitions, coordinating with related organizations

wisd3l  awndnguidionsiuiouasiasasesesdnsulasumsendieniie 3 (3-0 - 6)
Juseta dnssanis wasnisuszyu

TCM431 English for MICE Project Pitching and Negotiation
MiNWeN15193910030998N W8Iy NMstnauelusaagsivludmeniwdingy
English negotiation skills, presentation of MICE projects in English

nguiwnisianisnisvisaileudegunm
ymi2a1  enadifestuieatunisvensiendsgunn 3(3-0-6)
TCM241 Introduction to Wellness Tourism
JUKUU Useiny wudlilll LagdnunievedgnaIingsun1susnIsilieaqunin dnyaen1svinau
Tugnamnssunisviosiisndsguain amnuduiusvesgsnauinsussianens g MAvadeslugnaivnssy
NNTUINTLTIGUN N

Forms, types, trends and characteristics of the wellness tourism industry, job
characteristics in wellness tourism, relationships among various types of related businesses in

wellness Industry

w5242 Aanssuthmsdviunmsvieaiiendeaunim 3(2-3-6)
TCM242 Recreations for Wellness Tourism
mnuvInY dnwae wazUssianvesianssudunuinisiiiensvieadisndsguain nénnnsdn
funuimaiensvieniisandguain madenuazuszyndldgunsallunsinfansanfununisions
vioufiendsguaiw msdafanssuununisifionisvieaifieadsauain Aanssudunuinisfimanganuiv
tinviaiiien
Meaning, characteristics and types of recreational activities for wellness tourism,
principles for organizing recreation for wellness tourism, selection of equipment for organizing
recreational activities for wellness tourism, organizing recreational activities for well tourism,

recreational activities that are suitable for wellness tourists
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nn3.243 mimmﬂﬁ’m%’umiviaaLﬁﬁJ’gLﬂ?Nqsumw 3(3-0-6)
TCM243 Marketing for Wellness Tourism
ANUNUIYVDINITUTUITNITAAIA dauﬂisaumqmwmmaﬂuqmmmwmiviauﬁm
Baguaw msdeszilenavesnann waAnssuguslaadsaunin msfauaznsneinsalaaiansvieadion
LB N ﬂmquaummmmwimLﬁsal,%qqsumw mi’mLLmuﬂaq‘ms‘mqmwmmmiviml,ﬁw,%aqﬁumw
Meaning of marketing management, marketing mix of wellness tourism industry, market
opportunity analysis, wellness consumer behavior, wellness tourism market measurement and

forecasting, wellness tourism market segmentation, marketing strategy planning for wellness tourism

s34l mMwidsnqudmiunmsieaiiondegunin 1 3(3-0-6)
TCM341 English for Wellness Tourism |
nsfeansmudanguilowiu wunwensitaazmane dwimedailldlugnamnssuns
miviml,ﬁml,%ﬂﬁjsumw Uwauwm%y’uﬁugmﬁﬁwmmﬂmi{haaqamumizﬂuqmammwmsu’%msviﬁmﬁsn
LB UVNN
Basic English communication focusing on listening and speaking skills, technical terms
used in the wellness tourism industry, basic conversations taken from scenarios in the wellness

tourism industry

WN3342  NSTANINENeINsAIYIe e nBaguALUTYSANS 3(3-0-6)
TCM342 Integrated Wellness Tourism Resource Management
AUVLNY LUIAR aﬂﬁﬂizﬂaumiﬁauﬁmL%qqﬁumw NTINLNUIANITNTNYINT N3
vieulsndsguam uwnliunanansvieafisndegunmlusuian anmuindeunisudsiusunismansily
gafamviouflendeguam
Meaning, concept, components of wellness tourism, wellness tourism resource
planning, trends of wellness tourism in the future, the competitive marketing environment in the

wellness tourism business

n11.343 m‘saaﬂLLUUma‘u‘%mmaxﬂizaumiaiﬁm%umivimLﬁml,%aejﬂumw 3(3-0-6)
TCM343 Service Design and Experience for Wellness Tourism
sAUsEnaUYRINsUIMsdmSUgIRIn oo andeauniw nsAnideeenuuuuinisuas
UizaumifﬂLﬁamﬁmﬁm%LLazmi‘u%mimi‘via\iLﬁaa@\iqsﬂmw mmgmu%mnﬁaqmmw
Components of services for wellness tourism, service design thinking and experience

for wellness tourism, wellness products and services standards

W44l mMwdsnqudniunmeeaiivndeaunin 2 3(3-0-6)
TCM441 English for Wellness Tourism |l
ﬂ"ﬂwﬂ']ﬂsz’fﬂm']é’mqmﬁamuu%mﬂuqmammmmw’auﬁsnL%qqmmwﬁga 4 inwy
dnimeadefiiAsidestuondneuuinislugaaimnssunsionisndegunim Wnvensiiaue wagns
ssuralunwdngy

English language skills for service work in the wellness tourism industry, technical terms
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related to wellness tourism, presentation skills in English language

Ngu3VIN15IAN5L5081518y
w3251 Asdaniseesndusused ey 3(2-2-17)

TCM251 Room Division Management for Cruise
MIATLNULAZNIFIANITIIUUIAITAIUNT 1aZULLUIY N1TUTZAIUIIUTENINUNUN
Uimsdunthfussunuitukaruundy 9 nsdfnudamanuuinsdumiinuazeuwitiu
Front office operations and management and housekeeping work, coordinating process
among the front office service department, the housekeeping department, and other

departments, the case studies and methods for solving front office and housekeeping work

nN3.252 mi‘u3zﬂaummisﬁzuﬁu§mé’m%fuL‘%aéhswzy 3(2-3-6)
TCM252 Basic Culinary Operations for Cruise
ndnnswazmaiamsUsenouemadesiu gunsalluath Tagiu vinnsdadeningiuly
gnAesmuvanlavuNskazavewlslunmsusenevemsdmiunsdnnisisedisngy
Basic cooking principles and techniques, kitchen equipment, raw materials, principles

of raw material selection to ensure proper nutrition and hygiene in food handling for cruise ships.

WNS253  MsUINIseIsHaiAsshndmiuEed s 3(2-3-6)
TCM253 Food and Beverage Services for Cruise
Tassadmtiiivarausuinyourealnausn1seIMsuazAI 8RN UseLanueieImsuay
\n3esdn sinwensliusnisesuasia3osdia Nsdnlfizams MadsnenmsuasiA3oshuuseianeng 9
mMsifivenns wsesdio-indadld EjsuamﬁmaﬂﬁﬂﬁﬁamuuazmiﬁﬂLﬁumiLﬁammﬂaaﬂﬁﬂum‘Jﬁwmsuaﬂ
Fheu3nsemnsuavaesiLdmsunsiansiSedsgy
Structure, duties and responsibilities of the Food and Beverage Service Department, type
of food and beverages, food and beverage service skills, table setting, serving of food and beverages,
storage of food, tools and appliances, operator hygiene and functional safety actions for food and

beverage services of cruise ship management

N3350 Mwndangudnsuisedisigy 1 3(3-0-6)
TCM351 English for Cruise |
msfeasnwdinguideaiu wuinuenmsilauazmayn dwimadeildlunsuinsuude
d9ey Uwawm%uﬁugmﬁﬁwmmﬂmsﬁi’waaaamumsaﬂumiu%miuuL'%@??Tﬁ']iy
Basic English communication focusing on listening and speaking skills, technical terms

used in the cruise ship service, basic conversations taken from scenarios in the cruise ships
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W3.352  ASIRNITTRIIMTdImsUSed gy 6 (3 =5- 10)
TCM352 Dining Operations for Cruise
SULUU ManMIsuIMsHagnIsusng MIMRLLaTTuneuM IR uLazLenaa T
nsfndegnén nsudladygmuasguassalunisdnau wnliuwesgsianisindes
Types, principles of administration and service, planning and procedures for organizing
both inside and outside banquet room, customer contact, solving problems and obstacles in

organizing the event on cruise, trends in the catering business

Ta51  MwdengudmsuLlsedsgy 2 3(3-0-6)
TCM451 English for Cruise I
nwensldnnsinguitenisdeansuuedrmyiidudousnndu laensal fmdny waz
daunwsanguisuivlumaiuuudedng mawisumumioudmiunisaeuniwdngudmiu
NUEEETY
English language skills for more complex cruise communications; English grammar,
vocabulary and expressions required to work on cruise ships, preparation for the cruise ship English

exam
ngudvanuaulaRniza (12 wiaehn)

w3521 msvieadiealagyuvy 3(3-0-6)
TCM521 Community Based Toursim Management
WnAn 18NS eadUsEneLvINTvienslnsyuvL NITUIUNTUALIATeIBUNTIALK
Janmsnseadisrguruesedfiu nseseiuiiiidneniwiasnansenuannisieadien unumn
Awdiius waznstldiusiuvesifidulddudslunsdanmsvieaiiolneyumy
Concepts, principles, components of community-based tourism, processes and tools
in tourism management planning sustainable development, analysis of potential areas and impacts
from tourism, roles, relationships and participation of stakeholders in community-based tourism

management

w522 msviesiiendeadneassd 33-0-6)
TCM522 Creative Tourism
A dun wuafe wagndnnismsveniiendeadiaassa AMANYAE UTTLANYDININYINT
uarFULUUIBIMSViDNTiENTsa1sas A osfUsznoUlazULIMINTRAINSYas e luiuRfisidneam
noAnssuuazUssnnvestinvieaiiendadneassd Wewuuuuuaznsdnuiiiefes
History, concepts and principles of creative tourism, characteristics, types of resources
and forms of creative tourism, components and guidelines for tourism development in potential

areas, behavior and types of creative tourists, model cities and related case studies
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Wis.523  msediiendsems 3(3-0-6)
TCMb523 Gastronomic Tourism
w&NA3 WUIAR JULUL uazUssLamvasianssumsvioaiisndsems anuduiusuetems
LAz IAssY idamanenimsviosiu uazensUseiend waAnssuveenguivane MseenuuUTIENIS
vipulsnfionsFeusiieatuoims
Principles, concepts, forms and types of food tourism activities. relationship of food
and culture affecting local food and national food, behavior of target groups, designing travel

programs for learning about food

w524 msdanismsviesilendeiausssu 3(3-0-6)
TCM524 Cultural Heritage Tourism Management
AnudResmud iy danuuayamsssy sULUUNsTAns ngunefiinansenusienis
Jansmavieadisndemusailugnavnssumsvieadisn nsdaivssanisuay Uz
The importance of sustainability, society and culture management, existing laws impact

on cultural tourism management in the tourism industry exhibitions and conferences

w3531 gduiedesiugaamnssumsvieaiisniieusisia dnssens warns 33 -0 - 6)
Usza
TCM531 Service Providers in MICE Industry
unummivesiiiduisrdomanlugnainnssunisdndnssanisuaznisuseaa unum
v vosfdidimAedosdu q unummiiivesmirsnuninizuazesanseing q Adduaduayuly
ANENNTIUNNTITNTIANTUAENTUTEY
Roles and responsibilities of key stakeholders in the exhibitions and conventions
Industry, roles and duties of other stakeholders, roles and responsibilities of government agencies

and organizations contributing to the exhibition and convention industry

NE.532  WNAALAYNITEDNKUUBLIUN 3(2-3-6)
TCM532 Event Concept and Design
wiAR JULUY NTZUIUNTODALUVUIMTIATHNITAMTUBLIUN N9 SUUTZUNNIS
USmsvuLyed MsuTmsanadinius nsnann nsuiseandes wagnsuseiiiuna
Concepts, types, process of event project management design, planning, budseting,
human capital management, relationship management, marketing, risk management and event

project evaluation
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WN3.533  ANSIRNINTTURLAGTIAR 3(3-0-6)
TCM533 Sport Event Management
JULUU Tunaunsatiiuau wadadslunsuandiiuidmiuAanssuiiaunnanm

Concepts, types and process of sport event management

N353 ASIANITNUNANIAKAEAINTTUTITWUTTIY 3(3-0-6)
TCM534 Festival and Cultural Event Management
EULLUU%umaumiﬁﬂLﬁmm 15M19N159ANITUNANIALAZ AN TTULTITAUT TN ﬂaqwé
thiausFeaduaznfitiya ey
Concepts, types and process of festival and cultural event management, presentation

strategy for storytelling and local wisdom

w541 Aevenesdsandniumevieaiiendagunim 3(3-0-6)
TCM541 Holistic Psychology for Wellness Tourism
Fnwnizvesinviond sndaguain nszurunisindulanazusegelalunislduinisues
dnvieuisndaguan dadufidsmadongfnssudnveaiiondegunim wualtuveamginssunisuilaaly
gRavNsIINMeafiEILarMsUIMsvestinvioandiendaquaiw
Characteristics of wellness tourists, decision-making process and motivation for using
the service of wellness tourists, factors affecting wellness tourist behavior, trends in consumption

behavior in the tourism industry and services of wellness tourists

nMe542  NsdIansaln 3(2-3-6)
TCM542 Spa Management
Usgidrnuduin Ussian warmsdanisgsfaats 3nsiiva iedesdle wandasinng 1
ngvsnenazngsuleuifentes msuaunaugsRivat TuguamIaznvie sl
History, types, management of spa business, treatment methods, tools, products,

related laws and regulations, combining spa business with wellness and tourism

n19.543 mmmazm%ﬁmﬁaqmmw 3(2-3-6)
TCM543 Wellness Cuisine and Beverage
AMUNUY UTTLAN ﬂ??ﬂﬁ?ﬁiy Iﬂsamﬂ’]il,ﬁ?aaéfu ﬂ?ﬁ’e]@ﬂLL‘U‘ULMHBWMW?LLaSLﬁ%‘IE}Qa‘Nﬁ’m
Yadnfinveduslan wadiansusznevoMIlazLAdosRLlguA Y
Meaning, type, importance, basic nutrition food and beverage menu design according

to consumer restrictions, techniques for preparing healthy food and beverages
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NN5.544 Qﬁﬁzyzywﬁaq5uﬁ1%%’umiviml,ﬁml,%ﬂqeumw 3(3-0-6)
TCM544 Local Wisdom for Wellness Tourism
Auvane AnudAey Yselevd Ussinvveagiidygilne ﬁaqﬁﬂmagwﬁaﬁﬁuﬁg&@mmlm
LLasQﬁ{j@zyﬂﬁ%’ummﬂﬁm?{u%u 9 ﬁm%’wauﬁm@qqmmw
Meaning, importance, benefits, types of Thai wisdom. both traditional local wisdom of

Thailand and wisdom received from other localities for wellness tourism

ymss51  audidesudeatula 3(2-3-6)
TCM551 Introduction to Wine
Use¥aennanduun dududa Ussianuaveiaveshd dunouniswan nsifiudne nnsenu
aanuazn1sdende nsdensulsemuensnsiimnziulnlusazadn savdvedhil mafiushelaily
gungiifvnzanluiiuiififiniauisuamesoinia madawasdinlnd anufiFedadfugunm
History, origin, type and type of wine procedures for production, storage, reading labels
and wine selection, choosing the right food for each type of wine, taste of wine, wine storage, how

to store wine at the right temperature, opening and serving wine, knowledge of wine and health

W3.552  vuNeUsesRy 3(2-3-6)
TCM552 Basic Patisserie
pdnmiLazaianisvuney asusznevvesuuduiiugiu gunsallue$s Sngiu vdnns
Andeningaulvignassumanlasuinisuasaveunsi
Principles and techniques of baking, elements of basic desserts, kitchen, equipment,

type of raw materials, how to select raw materials according to nutritional and hygiene principles

w5553  AsHaNASpshvdnSuTed ey 3(2-3-6)
TCM553 Bartending Services for Cruise
\nSesduuaydunay viafidusaneseduaslifioanssed gunsal Aarnisnainedesiu Lay
MsE MsruNduRENvsAdasiN MIthingRuviesiuUszgndifiensnanedespudmivaule
d19my
Drinks and ingredients, alcoholic and non-alcoholic types, equipment, drink mixing style
and serving, calculation of the ingredients of the drink, applying local ingredients to produce beverages

for cruise

WIT556  MssenkUULaESARte TSI mMSUuides 3(2-3-6)
TCM554 Food Styling and Design for Banquet
Fnsuasinadanisanudemisiugluuukas Tnusssudie 9 msussendldingAuuaz Tan
fivannmanedmsudaussems ms(;mLwiqmmiﬁm%’umué’mLﬁumuulﬁ%aﬁﬁ’liy
Methods and techniques of food decoration in various styles and cultures, application
of raw materials and other variety of materials for garnishing food, food decoration techniques for

dining on cruise
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nfudvInTeensUsEmALia eI (12 ninein)
N§uAWN1I1U
min01l  mwduitugiudmivyeainslugeamnssunisviesdiauaznisuims 1 3(3-0-6)
THAO011 Chinese for Personnel in Tourism and Hospitality Industry |
n1581u Madsudidnusniwdud osdu drdwe leansalseduiiugiu nsaunuily
FAmUszdriu mseuternudu 4 warldnoumaitugiu
Reading, writing basic Chinese characters, vocabulary, basic gsrammar, everyday

conversation, reading short passages, answering basic questions

n5N.012 AwIuiugIuEmSuYAaINslugRaInsIINBAgarMIUIMT 2 3(3-0-6)
THAO012 Chinese for Personnel in Tourism and Hospitality Industry |l
TIAUADU: lABISEU N9N.011

Prerequisite: THA011

N1587U N15WWEU N1TNA wagnsilsegeraidosanaimFuiiugrudmiuy aainslu
gRAMNTINNIBATiEINazN1TUTNT 1 Adwl sUUsElen diunu uarhiennsalfiAeadesiuuiungshe
U3mssziusi Meaunu msgudernalutiungsieuinms msasuiden wasBeulselen

Reading, writing, speaking and listening continuing from Chinese for Personnel in
Tourism and Hospitality Industry |, vocabulary, sentence, expression and grammar related to
elementary service business context, conversation, reading text in service business context, summary

of content and write sentences

n5N.013  AwIuiugIudmiuuRaInslugnaInsIuNYiBAgarMIuinT 3 3(3-0-6)
THAO013 Chinese for Personnel in Tourism and Hospitality Industry IIl
ATIAUNDU: LABLEEUY 1190.012

Prerequisite: THA012

N1587U MSWgU N15YA kaznsile Adwd JUUselen d1uau warlensaififeidostu
U?‘U‘mqiﬁ%?mﬂuizﬁuﬁqﬁwﬁiamﬂmwﬁuﬁugmﬁm%’uqﬂmﬂﬂuqmammmmiﬂauﬁmLLazmi
V3N 2 Wwensil wagn1seuuney Msiny nssuiumsdeuiiefnsededns WAZNITNAKEAIAINL
Aniuluuiunmnegsiauinis

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Chinese for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context
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19n.014 mwﬁuﬁugmﬁm%’uuﬂmﬂﬂuqmammimmiviaqLﬁﬁJULLazmiu%mﬁ a 3(3-0-6)
THAO014 Chinese for Personnel in Tourism and Hospitality Industry IV
IsAuneu: LAsL3eY NIn.013
Prerequisite: THA013
138 Maldeu Mane uaznsite nieuaSeudmdmi sUuselen duu uagleinsal
‘17fLﬁm%’aaﬁ’w%quiﬁw?mﬂuizé’uﬁ%’wﬁawﬁumﬂmwﬁuﬁ'ﬂugmﬁmi’uqﬂmﬂﬂu 9AFINNTTUAT
vipafigIaznIsuinig 3 vinwensils n1senu madeuunady 117 dwdu Mdmianiy m'ﬁﬁmm%guqq
waznsauvunluanIunIseling 9 luusunniegsnauinis
Reading, writing, speaking and listening, as well as learning vocabulary, sentences,
expressions and grammar related to service business contexts at a more complex level from Chinese
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

NFUIVINIWUNINE

w0021  mwunuaiugudmivyeanslugamnssunisieniiviwesnsinig 1 3(3-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |
387U nMadeuidnusnvininaidewiu fmdny hensalssiuiiugiu nsaunuily
FAmUszariu masrudernudu 1 warlimeusnuiiugiu
Reading, writing basic Korean characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

N3n.022 m‘mmmﬁﬁugmﬁm%’uqﬂmﬂﬂuqmmﬂsmmiﬁauﬁmLLazmsiﬁms 2 3(3-0-6)
THA022 Korean for Personnel in Tourism and Hospitality Industry |I
Fwdefuneu: welseu n9n.021
Prerequisite: THA021
N1381Y NSLU NITNA LLaxmiﬁqasmmLﬁaqmﬂmmmmﬁv’ﬁyugmﬁm%’uuﬂmﬂﬂu
gRAMNIINNIafiBIazn1sUITT 1 Al sUusElen duu uarhiennsalfitisadesiuuiungsie
U3MIsedufu Msaun mssudenaluuungsieuinns nsaguidlen uasiBeuuselen
Reading, writing, speaking and listening continuing from Korean for Personnel in Tourism
and Hospitality Industry I, vocabulary, sentence patterns, expressions and grammar related to

elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences
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15n.023 m‘ignmeﬁﬁugmﬁ’m%’uqﬂmﬂﬂuqmamﬂiimmiviam;ﬁmLLazmiiﬁmi 3 3(33-0-6)
THA023 Korean for Personnel in Tourism and Hospitality Industry Il
IdeAuneu: WAsLseY 15n.022
Prerequisite: THA022
11581 M3deu My waznsils Admd UUstlon duu waghensaifiieidesiu
‘U%U‘V]ﬁqﬁﬁﬁ]‘U%ﬂ’]'ﬂu%ﬁuﬁ%&%ﬂ@i@mﬂﬂ’]@’]Lﬂ’lwaﬁug’]uﬁﬂﬁ%Juuﬂa’]ﬂﬂuEgmﬁ’lﬂﬂi'imﬂ’]’iﬁ@ﬂL‘ﬁlﬁnLLa%ﬂ’]’i
V3N 2 Wnwensil wagn1seuunay Msiny nszuiumsdeuiiefnsededns LAZNITYAKEAIAINL
Aniuluusunvnegsiauinis
Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Korean for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

19n.024 m‘mmmﬁﬁugmﬁm%’uqﬂmﬂﬂuqmmnﬁmmwiauﬁmLLazmsU‘%ms 4 3(3-0-6)
THAO024 Korean for Personnel in Tourism and Hospitality Industry IV
TIAUADU: LABLIEU 1191023
Prerequisite: THA023
N384 MIIYU NTNA Lagnisite wiousadon

At suUselen duiu uavhenseln

v
o [

3
augudmsuyranslu gnamnssung

Aeatestuusungsiausnmislussduiidudoutuanaiwinig
yipallganaynsuinig 3 inwenisils Mgty madeuunanu 910 dutu Adwiane msamm%y’uqq
wagnsaunUbuanIuNITalang 9 TuuSunniegsiausnis

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from Korean
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

nguAMN1IY Y

nin031  mwduiiugiudmiuyaannslugravnssunisviendieuaznisuims 1 3(3-0-6)
THAO31 Japanese for Personnel in Tourism and Hospitality Industry |
n1seu Madeudidnusnmddudesiu dwi lheinsalseduiingu nsaunuily
sz masiuderrudy 1 warldnoumoniiugiu
Reading, writing basic Japanese characters, vocabulary, basic grammar everyday
conversation reading short passages and answering basic questions
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n3n.032 m‘mzﬂﬁuﬁugmﬁm%’uqﬂaﬁﬂﬂuqmamﬂiiuﬂﬁﬂmLﬁsml,azmiu%mi 2 3(3-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry |l
WUsAuneu: nelseu NIN.031
Prerequisite: THA031
N1587U ASAEU 15NN LLazmiﬁqaﬂNoﬁaLﬁmmﬂm‘mzjﬂuﬁugmﬁm%’uqﬂmﬂﬂu
gRAMNIINNIBATiEINazN1TUTNT 1 Al sUUsElen duau uarhiennsalfieadesiuuIungsie
USMIseAusy nsaunu nserudeanuluusungsiauinig mmqﬂﬁam wazulselen

Continuous reading, writing, speaking and listening continuing from basic Japanese for
Personnel in Tourism and Hospitality Industry I, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts; conversation; reading texts in the service

business context, summary of content and write sentences

n3n.033 mmzﬂﬁuﬁugmﬁw%uﬂmﬂﬂuqma’mﬂiimmiﬁaqLﬁ&JQLLazmiu%mi 3 3(3-0-6)

THAO033 Japanese for Personnel in Tourism and Hospitality Industry Il
wdeRuneu: welseu n3n.032
Prerequisite: THA032

38 Moy Maye wagnnsils At sUUsElen dunu uaghennsaiiAsadestuuiun

qiﬁ%?ﬂﬂﬂuizﬁuﬁqqsﬁuﬁamﬂmmﬁﬁuﬁugmém%’uqﬂmﬂﬂuqmammmmwimLﬁsnLLazmsU%mi 2
vinwznnsils wagnseuunANY Msian nsruIuMsluiiofinsodeans warnsyauanseuAniuly
USUNNNGINIUINNT

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Japanese for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

'
a

n3n.034 m‘mmﬂuﬁugmém%’uuﬂmﬂﬂuqmamﬂiiumsﬁENLﬁmLLaxmi‘U%mi 4 3(3-0-6)
THAO034 Japanese for Personnel in Tourism and Hospitality Industry IV

F1eRuneu: LAslseu n3n.033

Prerequisite: THA033

11581 MsWeu MIya wagn1sils nfeunaleusmdny suusylen duiu uwavhensaly

v
] o [

Netaeiuusungsnauinisluseaundudauduanaiwd duiugiudmsiuymainsluy gnaimnssunis
VougIaznIsUINIT 3 Minwenisila N15871 NM9TeUUNAIY U417 §1uau AAWIRINE NSAALTUE
wagnsaunuluanunsaling 9 luuiuimisgsiauinig

Reading, writing, speaking and listening, as well as learning vocabulary, sentences,
expressions and grammar related to service business contexts at a more complex level from
Japanese for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles
Idioms, terminologies, advanced interpretations and conversations in various situations in the service

business context
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ngudvINIwIHT A

nin041  mwirSaAaiugudmivyaanslugnamnssinsiesfieaznsuims 1 3 (3 -0 - 6)
THAO041 French for Personnel in Tourism and Hospitality Industry |

v

N13814 MU NBIN NS uAadady Adn laensalseauiiugiu nsaunuilu
FinUsed1Iu nMsoudonnuay 9 wazldnauAnunugy
Reading, writing basic French characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

7N3n.042 m‘msi%b\‘iLﬁaﬁugmﬁm%’uqﬂmﬂﬂuqmammimﬁﬂmLﬁ&JaLLazmiU%mi 2 3(3-0-06)
THAO42 French for Personnel in Tourism and Hospitality Industry |I
IsAunaw: LAsLeY NIN.041
Prerequisite: THA041
N1387U MIALY N5NA warnsitseswoidasnnwdaaai ugudmiuyaainsly
oRAMNIIUNMIBaiBInazn15UINT 1 Adwl sUUsElen dudu warhiennsalfisadesiuuiungsie
U3mssgiusi nsaunu mssudernslutiungsieuins msasuidenn wanBeulstlen
Reading, writing, speaking and listening continuing from French for Personnel in Tourism
and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related to
elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences

n3N.043  mwrSueaiugudmiuynainslugnannIIuNsieglarnIsUINIs 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry |l
deduneu: welseu N3N.042

Prerequisite: THA042

M381u Maleu Mswa waznnsits Adwd 3UUszlen o warhensalfifetesty
U%Umqiﬁﬁm%mﬂuizﬁuﬁqﬁu&iamﬂm‘mal%bqLﬂaﬁugmém%’uqﬂmﬂﬁiuqmamﬂiimmwiauﬁmLLazmi
U3M3 2 vinwemsils waznseuUNANN MY ASEUINNSBuLiieRndedeas warATYALARIAIY
Aniuluu3unmegsiausnis

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following French for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5
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79n.044 J’H‘EHBJ%JQLﬂﬁﬁugﬂuﬁﬂ%%Uqﬂﬁﬂﬂiiu@mﬁﬂ%ﬂiiumiﬂmLﬁ&l’)LLﬁ%ﬂﬁU%mi 4 3(3-0-06)
THAO044 French for Personnel in Tourism and Hospitality Industry IV
IdsAuneu: LAsL3Y N3Nn.043
Prerequisite: THA043
581U Madeu n1wn waznsit wioutaFeudmdw suustlen duau warloansoid
Lﬁ'mi’faqr"fuu%uwq'ﬁﬁw?m'ﬂuixé’uﬁ%’u%wﬁumﬂmmN?&maﬁugmém%’uqﬂmﬂﬂu AFNNTIUNIS
vipafieanaynsuinig 3 inwensils Moty Madeuunany 910 dutu Adwiane maﬁmmﬁi’?uqq
waznsauvunluanIunIseling 9 luusunniegsnauinis
Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from French
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

NHUAYINTWIEUY

715n.051 ﬂﬁwﬂaLﬂuﬁugﬂuﬁﬂw§Uuﬂmﬂﬂuqma’mmﬁmmwimLﬁ&JQLLazmiﬁmi 1 3(3-0-6)
THAO51 Spanish for Personnel in Tourism and Hospitality Industry |
nseu naduddnwsnwadudosdu drdn Lensalseiuiugiu nsaununly
FAmUszariu masudernudy 1 warlimeusnuiiugiu
Reading, writing basic Spanish characters, vocabulary, basic grammar everyday
conversation reading short passages and answering basic questions

N3n.052 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂs‘l,uqmammiumsviaﬂLﬁmLLaxmi‘U%mi 2 3(3-0-6)
THAO052 Spanish for Personnel in Tourism and Hospitality Industry |I
IsAuneu: LAsLeY NIN.051
Prerequisite: THA051
N1587U N5AYU N1TNA LLaxmiﬁnashwiaLﬁaamﬂmmaLﬂuﬁyugwuﬁm%’uuﬂmﬂﬂu
gRAMNIIUNMIBATiEInazn15UINT 1 Adwsl sUUsElen dudu uarhiennsalfiisadesiuuiungsie
U3Mssedufu maun mssudenraluuiungsieuinns nsaguidlen uasiBeuuselen
Reading, writing, speaking and listening continuing from Spanish for Personnel in
Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related
to elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5
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n3n.053 m‘isnaLﬂwﬁug’mﬁm%’uqﬂmﬂﬂuqmammiumwiaqLﬁaaLLazmiU%mi 3 3(3-0-6)
THAO53 Spanish for Personnel in Tourism and Hospitality Industry Il
IdeAuneu: lAsLseY 15n.052
Prerequisite: THA052
11581 M3deu My waznsils Admd UUstlon duu waghensaifiieidesiu
U%U‘wqﬁﬁw%mﬂuizﬁuﬁqaﬁﬁummﬂmmamuﬁugmém%’uqﬂmﬂﬂu ORAMNIIUN VBT BIUALNS
U313 2 Tinwen1sils uagn1seuunATN Msina nsruInsdeuiieRndedeans WAZNIINALAAIAINY
Aniuluusunvnegsiauinis
Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Spanish for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

n3n.054 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂﬂuqmamﬂiiumivimLﬁmLLazﬂﬁU‘%mi 4 3(3-0-6)
THAO54 Spanish for Personnel in Tourism and Hospitality Industry IV
TIRUADU: LABLIEU N190.053
Prerequisite: THA053
115814 MITLU N1INA Lazn1Tils wEouaseudmdn suuselen duau warlennseld

Y Y
[

Aeatestuusungsiasuimslussiuiidudoutvanawauiiugudmniuuaanslu oramnssuns
yipaflgInazn1suinig 3 vinwensils n1seu madeuunau 917 dudu ddmilaniy miamm%gugﬂ
wagnsaunUbuanIuNITalang 9 TuuSunniegsiausnis

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from Spanish
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

nguIVINB DT

nin061  mwgesuiugudmivyaanslugnamnssunsvieniisarnisuinis 1 3(3-0-6)
THAO061 German for Personnel in Tourism and Hospitality Industry |
n1381u NMadsudisnuinuisesiiudosiu ddw lensalsedufiugiu nsaunuily
sz masiuderrudy 1 warldnoumoniiugiu
Reading, writing basic German characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5
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N3n.062 m‘isnLaaiﬁuﬁugmﬁm%’wﬂmﬂﬂuqmmwﬂiiumiﬂmLﬁ&l'gLLasmﬁu%ms 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry |I
IdeAuneu: lAsLseU 15n.061
Prerequisite: THA061
n138u Madeu M3y wagmsilegiseiiiosnawisesiuiugiuduiuyaainsly
gRAMNIINNIBATiEINazN1TUTNT 1 Al sUUsElen duau uarhiennsalfieadesiuuIungsie
UTNTIZAUAU NITAUNU ﬂ1ia'm%mwﬂuu%mqsﬁ%?mﬁ miaqﬂlﬁam wazsuUszlen
Reading, writing, speaking and listening continuing from German for Personnel in Tourism
and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related to
elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences

N3n.063 m‘mLaaiﬁuﬁugmé’m%’ummﬂﬂuqmammmmiﬂmLﬁaaLLazmw‘%ms 3 3(3-0-6)
THA063 German for Personnel in Tourism and Hospitality Industry Il
IdeAUnNeU: LABLSEY 135n.062
Prerequisite: THA062
11581 M3deu My waznsils Admd UUselon duu waghensaifiiieitesiu
U‘%U‘wﬁqiﬁw‘%mﬂmzﬁuﬁqﬁudamﬂmmLEJa5ﬁuﬁu§1uﬁm%’uqﬂmﬂﬂuqmmmisumsﬂaqLﬁaaLLaxmi
V3N 2 Wnwensil wagn1seuunay Msiny nszuiumsdeuiiefnsededns LAZNITNAKEAIAINL
Aniuluuiunmnegsiauinis
Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following German for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

13n.064 m‘mLaasﬁuﬁugmé’m%’uyﬂmﬂs‘Luqmm‘Viﬂiimms‘viaqLﬁmLLasmiﬁms 4 33-0-6)
THA064 German for Personnel in Tourism and Hospitality Industry IV
AUIAUNDU: LABISEY 1150.063
Prerequisite: THA063
115814 MITeU N1INA Lazn1Tils w%@mﬁy'ﬂlf%auiﬁﬂ vt sUUselen duau waglienseld

v
A o U

WNetasivuTungsiauimsluszAuidudeuduanavigesiiuiugiudmsuyaainsluy gaaimnssunis

43

° o

vigaiiranarnnsuinis 3 Fnwensite 1381 nMadeuumay 911 dwau Adwviane nsiaadige
wagnsaununluanunisaling 9 luuTunniegsiauing

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from German
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5
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a = = \a
A. KRUINAVILADNLAT (6 ‘Wquﬂﬂ)

o = v a = a A Aa a ) K ' I a & A =

uﬂﬂmﬂ’]ﬁ]%ﬁlmLaE]ﬂL’iEJ‘LI’ﬁ’]EJ’J?I’]E]‘L!‘V]LU@]ﬁE]uImJWI’mEﬂaEJﬂ?ﬂL‘V]W vLﬁJuE]EJﬂT] 6 NUIYNH NIDLADNLIYU
Tusnedvasme Uil

715.101 miﬁﬁumammuzqﬂmﬂﬁﬁm%wﬁadLﬁ&J’JmL%EJu 3(3-0-6)
HT101 Competencies Development for ASEAN Tourism Professional
mawFeuanundoudhnuluindnasieadien MSWAIUIYATNNIN NTUAIAY 158N
yedsan Msaisuyweduiud msfiadedeans msuinisgndn msduaiugveunsionazanaaonsdielud
v fmusssunsvhaulunhsnuiiisidesdumsvieadio msindunaziamnosdniuignady
UARINTIVANEING
Preparation for tourism professionals, personality development, grooming, social
manners, interpersonal relations, communication skills, customer service, hygiene promotion,
workplace safety and culture in the tourism as a workplace, development and practical learning to

become global professionals

am.301 auniafny 3(3-0-6)
CO301 Pre-Cooperative Education
winAAkazAMULIlITEULARAAANYY NSHEuANUNFaLlUNITYINNU NMswSEULENaTTaliAS
s msidenanudszneuns wadanisidifunsdunival msimusinuglunisdoans ﬁgﬂugmwumi
?%’e]ﬁ’]ii%‘ﬁ’j’]ﬁ Generation LLazﬂ’]ﬂ%ﬂW‘lﬂﬁ?ﬂaLﬁ@ﬂ?ié@a’ﬁ 53&50ﬂ’15§@ﬁ’15%’m5@uu553m NNWENIITVIN9U
Huituegrsaassiluinusssuesdnsfiuands Inineilunsinusmiugdu wadelunsiauieisual
wazUSum vinvgiamgdwinan. Indganugusenaunts mallan1sileusigau nsdaue wazdenls
UURluseninaUmnu wazanudasndeluaniuusenaunis Denusssy 3585553 wazasseussaily
TN
Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right company to
work, techniques for job interviewing, the development of communication skills in both generation
communication styles and the international communication, cross- cultural communication, creative
team work skills in the different organizational cultures, the psychology of working together,
techniques emotional development and adaptation, improving professional skills and
entrepreneurial spirit, the report writing, presentation, the best practices during work in the

workplace, morality, ethics and professional ethics

8.101 anwuznwlng 3(3-0-6)
TH101 Characteristics of the Thai Language

anwazd1AyUeIn B lnea udes AazUszlon AUFUNUS TE1I1903AUTENOUVDS
mMwlve warmsdsuulaswesnieing

The salient features of the Thai language in terms of phonology, lexicon, and syntax; the
interrelationships between the constitutive elements of the Thai language; and the evolutionary
changes occurring within the Thai language over time.

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5
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M8.212 nsldnelneg 3(3-0-6)
TH212 Thai Usage

vénnsldnwilng msdulamnuddapitelddenenmnuimudnuasiininug dunsils yo
81 uasiTou iiefnsedeasluTinusysniu

Principles of effective Thai language usage, comprehending essential ideas to convey
knowledge and thoughts, and developing listening, speaking, reading, and writing proficiencies for

competent daily communication.

e.215 aannwluaulsu 3(3-0-6)
TH215 Styles in Literary Works
Swardanwuuusng q fnvlunudey utdnlessiiannvrenindeuiiiauls
The various stylistic linguistic techniques exhibited in written compositions, including the

analytical study of distinctive language styles employed by notable writers.

8.216 nsldnmwlveludeinasu 3(3-0-6)

TH216 Thai Usage in Mass Media
Wamauagdnuauemsldnlneiiusngludeinasulssnneneg Tudnsafuaztuied
The evolution and characteristic usage of the Thai language as manifested in various forms

of mass media, both in the documentary and entertainment genres.

ne.217 miﬁuawﬁaqiﬁa 3(3-0-6)
TH217 Writing for Business

Mﬁﬂﬂ’]‘JL%SuLﬁ@aﬂﬁiaﬁjﬁﬁ]LLazi’]sﬁmi msﬁwmmmmmiaiuﬂﬂiLstwmmlwmﬁaﬁ@ﬁiaﬁjﬁﬁ]
waz31wn 19 lALIUsEANE NN

Principles of writing for business and government correspondence, developing proficient

Thai writing abilities for effective business and government communication.

718.301 1550unssIneAnen 3(3-0-6)
TH301 Thai Literary Studies

mmi’ﬁugmﬁmr‘ﬁ’msmﬂismlm AugULuy e wnfin Snumgmassudad LAEVIO Y
Lﬁaﬂﬁum@ﬂ’ﬁiﬂmﬁiul%ﬂ

Foundational knowledge of Thai literature encompassing literary forms, subject matter,
conceptual foundations, artistic characteristics, and introductory theoretical frameworks pertaining to

Thai literary studies.

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5
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18.302 saunssulneadedagiu 3(3-0-6)
TH302 Modern Thai Literature

vy Snwausiauduzunuy e AuA1 wuaAn wagnaiBnsaisassdissunsaylnedu
afosynad 5 feasfedagtu wazunlthmenssunsiulne

The background, stylistic hallmarks, thematic content, artistic values, conceptual
underpinnings, and creative strategies employed in Thai literary works from the reign of King Rama V

to the present day, as well as the emerging trends in contemporary Thai literature.

8304 Aavzn19Iasal 3(3-0-6)
TH304 The Art of Criticism

audunnveinisiasal nqufuesAalznsiansalissunssy nulansalvesdniansallne
HAni919al dazUsziliuassunssy

The historical origins of literary criticism, theories and artistic approaches to literary

critique, critical works by Thai critics, practicing criticism and evaluating literary merit.

7e.314 rssaunssulnedfionsvieniien 3(3-0-6)
TH314 Thai Literature for Tourism

UsziRamuduun LﬁamwaqaiimmsmmmgsLLamiimﬂiiumaé’ﬂmﬂ ANUFUNUTTENIN
ssansslneiumsvieaiiondeinmsis Wethluvszyndldlugsiansviesiien

The historical origins, narrative content of oral and written Thai literary works, the
relationship between Thai literature and cultural tourism, with the aim of applying this understanding

to the tourism industry.

18.315 155dAadluinag 3(3-0-6)
TH315 Literary Arts in Song

ALIUNISNNEY NMSLaenldLaznIsasIAn NsieuLseneean Mstalimsiuseuiisu wazlan
Al 31nwasing

The linguistic aesthetics, diction and lexical choices, rhetorical arrangement of words, use

of figurative language and metaphors, and worldviews expressed in Thai song lyrics.

78.324 mMweslszmaluniwlng 3(3-0-6)
TH324 Foreign Languages in Thai

i drsuvesdluuselen dunlunwilvefisuunamnawisnsussne nsUyaRfw du
waznsUAsuLUaTE AU NE LA IR

Word and word order in Thai sentences, Thai idioms and expressions derived from foreign
language borrowings, lexical coinages, and the semantic and phonological evolution of idioms and

expressions.

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5
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8.401 ANUFIPULAL IWUTTTY 3(3-0-6)
TH401 Language, Society and Culture

auduiussenian nefuuiunmadeey wagtausssulng Wertuanude Afoy wagia
Finaulney

The relationship between the Thai language and the sociocultural context of Thai society,

concerning the beliefs, values, and way of life of the Thai people.

ny.414 WsEMLaryAan Wiy 3(3-0-6)
TH414 Thai Manners and Personalities

nslnwgniansd eanslagndesnuinsomuazdenulneg manzauiumames uasd
yAANN TR

The ability to utilize communication skills appropriately according to Thai etiquette and

societal norms, suitably adapted to the given time and context, while projecting an admirable

personality.
N8.416 nityalveiuissunssy 3(3-0-6)
TH416 Thai Wisdom and Literature

mmiﬁmﬁ’uqﬁﬂmmlmLLsuuwmﬁ] AnuduiussynInilaganiveduissunssulneg wag
Fendnuiinnemssunssulveidmnuduiusiugdidayanle

Knowledge of various branches of Thai wisdom, the relationship between Thai wisdom
and Thai literature, and the selection for analytical study of Thai literary works connected to Thai

wisdom.

3. WAV INNUTZAUNTRIAVITN (6 Wiaehin)
w5261 Hnawlugaamnssumsvionilennazedisg 1 3(0-35-0)
TCM261 Internship in Tourism and Cruise Industry |
ITIAUNDU: LABITEU N9.221 %30 LAUITEU VIN5.232
Prerequisite: TCM221 or TCM232
Ansulugramnssunmsveniisasied nyvientisnuilif st osldislulsunanaz
AeUseine msﬁﬂmﬁ%ang'mstéTﬂﬁﬂ’mﬂmgLLaLLamJizLﬁumaﬁuaamsuﬁﬁmﬁwﬁ’wmmmﬁ%fuﬁfﬂﬁﬂmLﬁih
Hnau
Internships in the tourism and cruise industry or related agencies both in the country
and abroad. This study will be supervised and evaluated by the department in conjunction with the

internship accepting agency.

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5



38

y3361  AnalugaavinssunisvieaiiviuaziSedisg 2 3(0-35-0)
TCM361 Internship in Tourism and Cruise Industry I
IdeAUnNeU: LABLSEY 5.261
Prerequisite: TCM261
Anaulugramnssunmsveadsnazidedsgmienisnuiiistedliisluusanauas
ssusTimansAneiaragmeldnsmunuguakasUssiiunaresany ivsmiunhsauiisuindnyd
Hneu
Internships in the tourism and cruise industry or related agencies both in the country
and abroad. This study will be supervised and evaluated by the department in conjunction with the
internship accepting agency

wsA71  avRednwilugnanmnssunmsvieaiivauaziiedi gy 6(0-35-0)
TCM4AT1 Cooperative Education in Tourism and Cruise Industry
FTaRuneu: WweL3eu Mne.101 wag aauls am.301
Prerequisite: TCM101 and CO301
Muassluaniulsznaunistugiuentdniuresan uysenaunis ﬂﬂﬂﬁﬂ'ﬁﬂmlﬁmaaﬂu
anuUsznouns taeflszeznanlitesndt 1 mamsinu vie 16 At Fadunuidaunmsieduany
Anfuuszaunsaliieu fnsetvannivdnvesindneiviolasenu Adunuiidulsslonisossdns
fadinuszunanisviuanauasdsivanulsznoums uastinAnwiazdessdavisenuasusg
nsUftRnuanAafnyImdnaiadunsufoinu
Work in the establishment as an employee of the establishment full-time work in the
workplace with a period of not less than 1 semester or 16 weeks. It must be a quality job or a job
that emphasizes work experience that matches the student's professional field or project. The
performance will be evaluated by the faculty together with the workplace. Students must prepare a

report summarizing the performance of the cooperative education after completion of the work.

A1UIINTIANIINTVIBATEIMALLIDETEY_V.67.5



