nangnsAaUransingin d1v13¥INNTIANTIIRvEENsTY

Bachelor of Arts Program in Airline Business Management

1. laseasramdngns

NANGAINIIVING

LHUNISANBILUUUNG

UIUMILANTIUARDANANEAT 123 wigin

n. vndvAnealy 24 wiehn
- NRIINIMWIDINGY 9  wihein
- NEWINIYITUINTVINYEINTIN 15 mhein

V. AUNIVUANE 93 wilenn
- NHUIVIMAU 12 vleia
- NAVITMANIZAU-TIAY 57 wiieia
- NAWIPUANIZAU-LGON 12 wmheia
- nawdrIANaUlaRnIEa 12 wdein

A. UUINIYUABNLET 6 wiein

2. s lunangns
. NUINIVIANBINIL 24 UUEAA

NFUYINWIDINGW (9 Win) wdIein (Usseng-UuR-Anwsenuie)

an.101 AMedanguludinuszaniu 3(2-2-6)
EN101 Everyday English

an.102 Ae89nguluUIUNNIIEIA 3(2-2-6)
EN102 Social English

8n.103 Mwdanguluuunana 3(2-2-6)

EN103 Global English

NFUIVIYIUINTNNWLAVIIN (15 Vi2efin) mhefin (Ussee-UjuR-Anwinienuies)
AN.011  vinyensAniien1siseusnaentin 3(3-0-6)

GEO11 Thinking Skills for Lifelong Learning
012 enudunadlosdudinunasyuyuszninaUssing 3(3-0-6)

GEO12 Citizenship in Society and International Community

an.013  waluladuazuinnssuiioouian 3(3-0-6)
GEO13 Technology and Innovation for the Future
An0ld  guvSenmlazaunnsiiiein 3(3-0-6)

GEO14 Aesthetics and Well-being for Life
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fN.015 Imgaaenudugusznauniswazanuinianisii 3(3-0-6)

GEO15 Entrepreneurial Spirit and Financial Literacy

. RUINTVNANIE 93 KUIWNA

nguvunY ( 12 niqein) iein (Ussene-UjuR-Anwisienuies)
5NU. 150 AnNsilassufgiuana nnssumMsuinsiventsiu 3(3-0-6)

ABM 150 Introduction to Hospitality Industry for Aviation

5. 156 neAnssuguslaakarIninenuimslugnainnssunisusnig 3(3-0-6)
waYERAINNIIUNTUY

ABM 156 Consumer Behavior and Service Psychology in Hospitality
and Aviation Industry

5nU. 250  wwilduuasussinulugaannnssunisuinisuaznistu 3(3-0-6)

ABM 250 Trends and Issues in Hospitality and Aviation Industries

sAU. 451 Msideiilegranynssunnsu 3(3-0-6)

ABM 451 Research for Aviation Industry

N§uIYNAWILAIU-UIAY (57 wiaehin) wdefn (Ussene-UuR-Anwnienuies)
snu. 111 nstwdaswu 3(3-0-6)

ABM 111  Introduction to Aviation

5AU. 102 §sNeenen1siu 3(3-0-6)
ABM 102  Airline Business

5NU. 107 NSHAIIYARNA KA NTAILEsUNMENYald T U uanen sy 3(2-2-6)
ABM 107 Airlines Personality and Image Development

5NU. 201 N1FIANITHASNIIANTUIIUYINDINIFEIU 3(3-0-6)
ABM 201 Airport Management and Operations

5. 203 gimansn1siuy 3(3-0-6)
ABM 203  Aviation Geography

5AvU. 211 dsdedazauvaonduniunistu 3(3-0-6)
ABM 211 Aviation Safety and Security

5NU. 212 N1530N1553Ra18N15TULALDIANS 3(3-0-6)
ABM 212  Airline Business Management and Organizations

§NU. 213 mi?iamimmé’fﬂﬂqmﬁaﬂ’ﬁa’lé?jws[,uqmammsmmiﬁu 3(2-2-6)
ABM 213 Communicative English for Career in Aviation Industry

§AU. 217 MIRaRgsNaanenisiu 3(3-0-6)

ABM 217  Airlines Marketing
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§nu. 218
ABM 218
§Nu. 312
ABM 312
gnu. 313
ABM 313
gnu. 316
ABM 316
§nu. 317
ABM 317
§Nu. 318
ABM 318
gnu. 410
ABM 410
8nu. 412
ABM 412
gnu. 416
ABM 416
gnu. 418
ABM 418

ngvsnguazvataRusuNsiy 3(3-0-6)
Aviation Law and Regulations

nsinnsauluatenisiu 3(3-0-6)
Managing People in Airlines

nMsdan1sAnuduiusivgnAluanensdy 3(3-0-6)
Airlines Customer Relations Management

N139AN1TUTNITANEN1T0UTIANYTENER 3(3-0-6)
Budget Airline Service Management

mMsUsznduiusifiogsiaanenistu 3(3-0-6)
Public Relations for Airlines Business

nsdnnsnelalugsiaanenisiu 3(3-0-6)

Revenue Management in Airline Business

n15EnIY 3(0-9-40)
Internship

N5IANSIANSIUINagNSamTuanen1su 3(3-0-6)
Airlines Strategic and Innovation Management

dunungsivanenisiu 3(2-2-6)
Seminar in Airline Business
nswsguANINTaNgenamnITuN1siy 3(2-2-6)

Career Preparations for Aviation Industry

1 a ¥ =) ] a
NaUAYILANIZTATU-LaDN (12 KUIYNA)

U =€ = a I A ¥ = ¥ 1 1A 1 dy = =~ a
uﬂﬂﬂﬁqaﬂuﬂiﬂLaafﬂiUUﬂ@NQ%WLQWW%@WH%@@ﬂi@ 1ﬂqmﬂﬂﬂﬂ@m@mﬂ@@lﬂi&ﬂi@LaaFﬂiUULQW78

518391 MNNGRIVNANIEMU-LToNTA 9 JUATU 12 nIedn

ngui 1 N1suINIsHlagansnANY

gnu. 321
ABM 321
gnu. 325
ABM 325
gnNu. 326
ABM 326
gnu. 327
ABM 327

mhedn (Ussene - UHUR - Anwisigauie)
NMsUSNSHLAgansAIATY 3(1.5-3-6)

Ground Passenger Services

nsadumstiuinisglagans 3(1.5-3-6)
Passenger Services in Action

ﬂﬂiéaaﬁiﬂ’ﬁ:ﬂﬁﬂﬂQHLﬁaﬂ’ﬁU%ﬂﬁﬁﬁﬂﬂmiﬂ’]ﬂﬁu 3(2-2-6)
Communicative in English for Ground Passenger Personnel

ANsANTeaNaLareanUnsIngans 3(1.5-3-6)

Reservations and Ticketing
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§nu. 334
ABM 334
gnNu. 335
ABM 335
§NU. 336
ABM 336
§nu. 337
ABM 337

gnu. 345
ABM 345
gnu. 343
ABM 343
§Nu. 346
ABM 346
gnu. 347
ABM 347

na
9
a

ﬂﬁiU%ﬂﬂiéIﬂﬂﬁﬁiUlﬂﬂ%@ﬁﬁu

mhefn (Ussene - UJUR - Anwisienuied)

N5deaINWISINgUNEN1TUIMIHInvaTuwATaITY 3(2-2-6)

Communicative English for In-flight Passenger Personnel

m?u%m'i;:ﬂ,mﬁaﬂiuul,ﬂ'%mﬁu’lu%”’uﬂiwé’m 3(15-3-6)
Economy Class In-Flight Services

mMsuimsglagansuuaiesiulumonisfunausevin 3(15-3-6)
Budget Airline In-flight Services

nsuimadiasansuweiesiulutuniouasdugsia 3(15-3-6)

Business-First Class In-flight Services

nsvudsiuAmisenmanazyiRnuauasnaInAeIy

NINNITAUAINDINA

Air Cargo Management
NsUHURNUUIIUAIIN

Ramp Operations
ﬂﬂimw’]uﬁmﬁ'ﬂLLazis’aNUﬁnﬂ‘lﬁugm
Aircraft Weight and Balance Control

ASVUEINIINALALaIFRNE

Air Transportation and Logistics

wgAuaulaanIzal (12 nulenn)

Nau3Yv1AUAUTARANITAIUY N15IANI5FINAE18NITUY

mhefn (Ussene - UJUR - Anwisienuies)

3(2-2-6)
3(2-2-6)
3(3-0-6)
3(2-2-6)

FEmsulinAnunGeuluardnnisianisgsiaaensiu) ansadenseunguivianuaylaanie

NIV lUL WisidensuuamggIvIINnauInavaulaenizeule q Adalupugs auasy 12

PUILAR

gnu. 325
ABM 325
gNu. 326
ABM 326
§nu. 334
ABM 334
§NU. 335
ABM 335

mheia (Usse1e - UJUR - Anwisenuies)

nsadunsiiusnselagans 3(1.5-3-6)
Passenger Services in Action

miﬁ@ﬁ’]iﬂ’]‘m5&ﬂq1ﬂLﬁ@ﬂ’]iU%miﬁ§IﬂUﬁﬁﬂﬁﬂ‘ﬁu 3(2-2-6)
Communicative in English for Ground Passenger Personnel
miﬁamimm5@ﬂqmﬁamw%mséﬂmst':?uum'%aﬂﬁu 3(2-2-6)
Communicative English for In-flight Passenger Personnel
miu‘%miéﬂmamiumﬂ‘%mﬁuiu%uﬂswé’m 3(15-3-6)

Economy Class In-Flight Services
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5AU. 345  A1SIANITAUAININEINTA 3(2-2-6)
ABM 345  Air Cargo Management

5AU. 343 MsUHURNUUSHAAILIEN 3(2-2-6)
ABM 343 Ramp Operations

§AU. 515  35581USIUGINAEeA5UU 3(3-0-6)
ABM 515  Airline Business Ethics

5NU. 516 NISAANERNLULUINITANSNITUY 3(3-0-6)
ABM 516 Airline Service Designs Thinking

5AU. 517 mmﬂaa@ffﬂLLazm'gzqmauuuLﬂ%mﬂu 3(2-2-6)

ABM 517  Safety and Emergency on Board in Action

ngu3wauaulalanizaiy n153ansssniaaensiy

(@suindnuiilalgiZeuluavinmstanisgsinaensiu) auwnsadeniseunnneindellil
mhefn (Ussens - UHUR - Anwisigauies)

snu. 111 asdudosdu 3(3-0-6)

ABM 111 Introduction to Aviation

5AU. 102 §IneE8nsUU 3(3-0-6)

ABM 102 Airline Business

5NU. 107 nsWmunyANnmMkazNsassEsuAnanvaldmunuaenisiu 3(2-2-6)

ABM 107  Airlines Personality and Image Development

5NU. 201 NI5IANITHALNITANTUIIUINGINABY 3(3-0-6)

ABM 201  Airport Management and Operations

5nU. 211 dsfvuazanulasniaaiunsiy 3(3-0-6)

ABM 211 Aviation Safety and Security

5NU. 316 N15IANITUIATANENMsTUTIAUTENdn 3(3-0-6)

ABM 316 Budget Airline Service Management

5. 325 msadunisliuinmslagans 3(15-3-6)

ABM 325 Passenger Service in Action

5NU. 335 miiﬁmi;ﬁﬂamsuum%“aﬁuiu%guﬂiwé’m 3(1.5-3-6)

ABM 335 Economy Class In-Flight Services

5AV. 345  N1SIANITAUAINIBINA 3(2-2-6)

ABM 345  Air Cargo Management

§AU. 343 NMSUHURNUUSIMNAIUIEN 3(2-2-6)

ABM 343 Ramp Operations

5AU. 515  35581USSGSNAEen1stu 3(3-0-6)

ABM 515  Airline Business Ethics
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5NU. 517 anuasndeuarnizaniauuuesesiy 3(2-2-6)

ABM 517  Safety and Emergency on Board in Action

A. NUINIVUADNLET 6 WEAA
tihnwazdendenFouneivduiilaaouluuvninerdonsamm hideondn 6 wihedn viie
Fondeulumeiviwioluil
mhefn (Ussens - UHUR - Anwieie
AULD)
5NU. 306 NsasensIAuAdmsussiaanen1siu 3(3-0-6)
ABM 306 Airline Business Branding
5NU. 344 M3TANIsuazNISALILUNMIUENTIMsLazIATDsRNd VT UaNEN1 SO 3(2-2-6)
ABM 344  Airline Catering Operations & Management
5AU. 403 MsWauYInwerulszaunsallusU seme 3(0 -9 - 40)
ABM 403  Skills Development through International Experience
5AU. 408 ANTUTIININEINTATUNITTU 3(3-0-6)
ABM 408 Crew Resource Management
snu. 414 fm‘L‘T]uﬁwaaﬁjﬁwazmimdLquqiﬁaﬁLﬁ'wﬁmfﬁ'uawmzﬁu 3(3-0-6)
ABM 414  Entrepreneurship and Commercial Planning for Airline Related Business
vuewg: neiniidu 3 (6 - 0 - 6) wadunsussens 3 Hilusieduni TasdinsilnuiRsmiu

sgrininAnyikaranNnIdiaeularnAnyslgaueaindny 6 Filusedunm

3. AN95UNY51EIYN

A, nuINIVIANE NI (24 wdqehin)

NaNIVINIID9NGE (9 wienn)

an.101 Amwsangeludinusedniu 3(2-2-6)
EN101 Everyday English
Ansunislilassadreftuguuasdnunisdinguildludinusssriu dsenaudoniswn
LL‘L!%‘LE’IG]‘LJLENLLaSIﬁ‘ﬁayjaﬁ’mﬁ’J NSUTTYIBUARNANYIUY msv‘gmﬁﬂﬁaqﬁaukl Seafduanuveunar
Lswdndudnfvesusazay TudinnsuaniauAadiuludeaiily 5ﬂﬁqﬁmuwﬁﬂwzmswjm n15ve N9
81U WAZNSWLUMEIBTIYIUINIT
Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues .Enhance language skills-speaking, listening, reading,

and writing-through integrated methods.
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9n.102 Mg wluusunmadany 3(2-2-6)
EN102 Social English
Andunisyauazmsifouussloanazdruiuildiduussd iemsiufduiusniedsay
ﬂ’]iLLﬁﬂLUgﬁusﬁalﬂa nMsFeuiiou wagn1sesuneanuAnieItuEowing S]SLuU%UVWl’NﬁQﬂNLLaSﬁq‘JﬁR] JGE
yadunsiauinyensefusewarnisiiaus mewalulaguasaufnasieasse
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

creativity.

8n.103 Medanguluusunaina 3(3-0-6)
EN103 Global English

AndunisusseneUszaunisallaeszynuasiBenatiuayy LaslaninuAniunednudin
anuduey Mavihenu wazUssiulymiluszdvaina tneyjsdunsiauvinyenisdeasszninaiuusssy

4 aa v = o w i & &

uazn1sdoansiulanfavia dedrdgmenisdunaliaslan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital commmunication skills, which are vital to becoming global citizens.

NEUAYIYIAUINTNNYEIVIAN (15 iefin)

01l finwensAniiensiFounaendin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

s

v nann1sveansin WmwinmsAnegruduszuu Bnlunsfnddnng msfnadeasse
M3AATASIEE NsARduATIEI NMsAaudtan Mudimsidenlesrnudawazidenedssdonnudai
winzaulyuszgndldluiinUsedniu msvinulasnisiSeuinaentinldegredivssdnsam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning
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An.012 anudunadedudinuuasguvuseninassme 3(3-0-6)
GE012 Citizenship in Society and International Community
PNy AadNwaLE i3 wihil Anwsuiaveuvesnsidunadiesiin Tudsaslne dsaulan
uardanuAiva wiouflarusuiuioogiusuddulfesnedauay sufediiunsiaturessadulm 1
Tudiay W asessunsdsuulasuerusunwndoufiazinadod3nuazn1svieu aasnaunszninly
auddreinsadseusnileludeuseiuma o AlauwanamIeTaus Ty
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast

of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures

013 wealuladuazuinnssuiiioaunan 3(3-0-6)
GE013 Technology and Innovation for the Future
UNUIMN UWIAA 1153190 waznsusududfunsiaguidasvedanawian sau8an1s

Uszgndldimaluladuazuinnssuniueng 9 ey udunisuaismiaiui nsiauiaunmddnludiay

v
a a =

adelud nsuAdgmiieduluddauszdTunaznsvieues19aeassd nansenuveamaluladuay
winanssufifisensiiudin danu wasiasugia naonsudnuinislivstloniuaznisdunsemindaums
oy fiiaanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation

F1.014 AUYREAMULATEUAZIOTIN 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
mMs3andaes msldFiniinuesdiosnsegisiinuan TdanuAnaiisassdlunisaiisnugy
HugunsenImMINMUAaUs AanssudunuIng waziun Jwihiuersualnues waziauruANENT9N
ALVDUYDINULDS
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may plan a

path to success from one’s passion
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fN.015 ImMgaaeududusznounsua At 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Aadnwauzdddalunsairednigyiunadufuizneunis Taefunsanwuuiives
Uszneusnemsiiaufnaiieassd waznsuarsmlenalunisiiuuazdiiufianisesadnussmnas
9395553 AnN133nnTsuazsindulanianistiued1aliusednsna 17?&mié’]’mmimiﬁud’mqﬂﬂamzmiamu
satsnsimuegedsiu Sanediiianniniesyhauduiuldedivssaniug soud uazndn
Andulariusewnnial

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable

development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making

¥ NIV NANIE (93 wlenn)

ngudyuny ( 12 wiaeia)

§AU. 150 mmiﬁaﬁuLﬁ'mﬁuqmmmmmm‘%ﬂmﬁamﬁﬁu 3(3-0-6)
ABM 150 Introduction to Hospitality Industry for Aviation

TIMUINTT ULUU Useinn 1aseasne Lagdnuilzyedgnaunssunisusnsuagn1stu dnuaens
MIUKAEANNTURUEVRIGINIUTNTUTEANANG 9

Evolution, form, type, structure and characteristics of the hospitality industry for aviation,

work characteristics and relationships of different types of service businesses

SNU. 156 WANITUEUIINAKAEIRINeUINNSIUenavNTIUNITUSANS 3(3-0-6)
warena1ANIIUNISTY
ABM 156 Consumer Behavior and Service Psychology in Hospitality
and Aviation Industry
dnwazvesiuilan nszurumsdndulavesiiuilan Jedeiidmasionginssuguilaa wnliiuves
NOANTIUNITUSINALUEAAINNTIUNITUTNNT waranaInnssuNIstu NMSUSEUMIBUTAIUSITNVRIVUYIR

Aa

sinae YaymiliAnainanuuananamsimusssy Jadefiddnsnadenisasadulaluounan WIAANE YN
Inineniieates ndnuyvediuslunisuin dadeiifidviwasenuuinisuaznisty

Characteristics of consumers, consumers’ decision-making process, factors affecting
consumer behavior, trends in consumption behavior in the hospitality and aviation industry,
comparison of cultures of different peoples, problems caused by cultural differences, factors

influencing future growth, psychological theoretical concepts, principles of human relations in

service, factors influencing service and aviation jobs
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5nU. 250  wwilduuazussinulugaannnssunisuinisuaznistu 3(3-0-6)
ABM 250 Trends and Issues in Hospitality and Aviation Industries

Uszifiusmatoiferdugnamnssunisuinig uazeranmnssunisly nansznuiensaidunuly
Jagtuuazauinn wuamelun1sUAURRUILaEN15as9Nagns ﬂ’]ﬁLLﬁl%ﬂin’lﬁLﬁﬁ?%@ﬂﬁuqmaﬂwﬂiim
N15U3N15 wazgeamnssunstuluaniinisaidagdu mnﬁlmﬂzymﬁLﬁ'mﬁﬁmﬁuqmmwmimwﬂaqLﬁsn
wazn1susmstuaniinsnidagdu

Contemporary issues in the hospitality and aviation industry, the impacts on operations at
present and in the future, guidelines for development planning and strategy building, solving

problems related to the services and aviation industry in the current situation

5NU. 451 MTIReLegnarnssun1siu 3(3-0-6)
ABM 451 Research for Aviation Industry
JumauwazUsylevdvendglugnavnssunisdy nsaedaymnisideniseanuunisizeg s
Y | o A4 A A & v s v aa A a ¢ v
duilege myasruaIedlenldlumsiiuteya msiiudeya Mmsldlusunsuaifiielinsziteya naoniu
nstdaveteyaioinluimugsialusueing 1

Research methods and expected benefits of research for the aviation industry, the
development of research questions, research design, sampling, developing tools required for

collecting and recording data, statistics programming utilized in data analysis, and the presentation

of data useful for a wide range of business development

nguIvMANIEAU-USAY ( 57 nidaein)
snu. 111 nsdudosdu 3(3-0-6)
ABM 111 Introduction to Aviation

anuduin anudrAy wazdnuazvesgnaivnssumstuialy ssdnisnisduiisfuguany
szilgudmiugeavnssunistu dnware1n1AgIuy nannsHane1n1eeny 91dnwlugnamnssunsiy gfa
nstwdesdu nmsvihernaeu adsdud mssanistisernduarn13asnasneeInid ad1emana wWile
Tnesuliiiufsesdusznouiddnuegranynssunsu

Background, importance and attributes of the aviation industry, the organization supports
aviation with global standards for airline safety, security, efficiency, and aviation infrastructures, basis
of aircraft, basic principles of aviation, law and regulations, organizations, careers, freight, aircraft
manufacture, air cargo services, and air traffic control to create understanding of the elements of the

aviation industry
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5AU. 102 §5Aeeen1sUu 3(3-0-6)
ABM 102  Airline Business

ANNAAYRIsIivaenN sl Snwarvesssivaensiy maddunulugsfisaienistu gildm
¥ dudendnuesgsivansnistu gsfaitisidestunisliuinsdlaeans gsivvudedudnisennie
Fonnassenindsemaiifendosiugsiamenstu uinnssunisliuinmslugsfaonistu

Background and importance of the airline business along with knowledge of airline
operations, stakeholder, passenger services, air cargo transportation, international agreements and

services innovation related to the airline business

5NU. 107 NSHAIIYARNA KA NTALEUNMENYald T Uuanen sy 3(2-2-6)
ABM 107  Airlines Personality and Image Development
unumuazanudduesmMItaLIynannwismeglusaznisuen dadeiiliBnswadoyasinam
nsiamdnuaiifvesyaainslugsfivansnsdunaznisuinns wsemlufiansisae nsadaJauiusig
fuyanadusluiinmsawimadfifdenuuimaweasnisudluaniunmsaiamewi
The importance of external and internal personality development, factors influence
personality. Understanding of social interactions, etiquette, proper perceptions, the influences

affecting self-image, grooming and organization and a positive attitude towards careers in the aviation

industry

5nU. 201 NIS9ANISHAZNNTANLEIUIIUYINEINIAEIUY 3(3-0-6)
ABM 201 Airport Management and Operations

At uiuazuuINIINITAILIMIaINIAB Y N15UIMTNIsIanIsvinenagulRdsela n1s
Fansuinisiunstulivasadelagldesdnuidulassadsiuguvosauadu mslviuimadlneans
dunnse dudn msdanisdnudwnndenluauudy Weneliiinn1slesed witym waziniaue wade
afeassalunisimuinndendenisliuinig msufuugsauudulvannsadudiunisdunsdassy
guawnsIINMIeuiiol saonauansaadsnsutsiiliAnduluaunduld

The history and development of airports, airport management income, airport operations,
airport safety and security management, passenger and cargo services, and the impact of aircraft on
the environment as a whole leading to analyzing, adjusting, and improving airports for the tourism

industry
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5nU. 203 alimansn1siu 3(3-0-6)
ABM 203  Aviation Geography

Snwazgiivsemenazaimanifiiinasonisnsununsdu maiueinia uazusuniinisdy sauds
ﬂ1i%’mﬂ73‘151”;a’mﬂmLLasqaﬁw%wmmiﬁmﬁmﬁuﬁLﬂuﬂﬂﬁaﬁﬁmaﬁiamimaLmumiﬁuuazmi U URnIs
Tu

Topography and differences of aviation geography, air traffic, meteorological conditions, and

fundamental aeronautical meteorology regarding flight plan and the operation of an aircraft

5nU. 211 Usdedazanuvasnfoniunisiu 3(3-0-6)
ABM 211 Aviation Safety and Security
mwjLLazLLmﬁﬂﬁyugmﬁ'Lﬁm%@aﬁummﬂaamﬁﬁLLaxﬂ15%’mmmmﬂaamﬁaiuqiﬁamsﬁu
naenaudlatsussey1vetsAunistu sruullsdenistu msasieinusssunulaonit AIROUAUDIND
wmansalanidu suiludaeiesdiolunisdnnis msaierunseningduanuvaensdelugsianistu
The fundamental concepts and philosophy of aviation safety and security, air safety systems,
safety culture, emergency response processes, as well as measures for accident prevention through

both human and organizational factors, tools for safety management in the airline industry

5NU. 212 N153AN153NRENENTTULALDIANT 3(3-0-6)
ABM 212  Airline Business Management and Organizations
Tassasauazudnnslunisusmssansesinsanenisudesiu msufoinuuagwiriivesdu
s 4 Tuanensdu dnvaznsuinsauyaea n1sdeans nsasausegela wazannzanuduguiives
ypanstunsianisatenisiu
An airline organization structure and fundamental principles of management for the airline
business, operations and duties in different divisions, human resources, airline resource management,

and airline research data management

sAU. 213 Msdeansmwdanguiiieniserdwlugnaivnssunsdu 3(2-2-6)
ABM 213 Communicative English for Career in Aviation Industry
Anvinuwensdoansnudinguiiionisdearsensiionndn warileansal fdwi uagdiuiuly
UsgandltlunisujiRausugaamnssunmsdulumeanisaling q laegramunzay
This course focuses on practicing English communication, grammar, vocabulary, and technical

terms used in the aviation industry
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5AU. 217 MSRaAgINaaen1siy 3(3-0-6)
ABM 217  Airlines Marketing

nau wazanuddnueanisnaraiiethuuiuldlunisnainvesgsisanenistulutlagiunasly
ounan Ingldindesilonsnsnaniinszianinmindon tundeivuanagnsnisnisaainiig 9 Sas
LHUNITAANR m‘mauqmmxmiﬂisL:ﬁuwa%\‘iaﬂﬁmi

The theories and the importance of marketing management and sales aviation industry,
situation analysis, as well as internal and external factors, airline marketing trends and
competitiveness, marketing plans, and defining organizational policies to promote, control, and

evaluate the success of the marketing plan

5nU. 218 ngvnneuazdeteAusunsiy 3(3-0-6)
ABM 218 Aviation Law and Regulations

vi’wmmwﬁﬂaaué’igzmﬁL?‘im%’mﬁumsﬁuwaﬁauﬁwdwﬂsmm AMIduLveeIAnIsNTTuNa
BousgninsUssma mirsnuiduguaiansnstunaiFeuditinihiesnngszideu teteduneluussme
sudnguunanisiueinialng ng detsrulusunnulasnds nssnwirulasndy N1581wIEAY
A¥An wagkAsYININISUY

The understanding of international aviation conventions. History of authority of organizations
related to the international aviation industry that supports aviation with global standards for safety,

security and aviation economy

snu. 312 msdensauluaenisiu 3(3-0-6)
ABM 312 Managing People in Airlines

nannsuImsinnsyaanslussiaasnisiu ngsuideumnsgiuiifeadostuddudunig
iuemaludiuvesiiuszdming mslieneiau mInusu Mdsau nMsdeas n1sassn mMafaden
NsHNBUTH NSRILIYAAINT kazNsUTHEUNG AaBAIUNTIANITAnIUNMTAliig 9 Aunsnensuywdly
UIUNVBIGINIFI8N15TY

The principles of airline human resource management in terms of regulations and standards
regarding basic human factors, job analysis, manpower planning, communication, recruitment,

training, personnel development, and evaluation, along with handling different situations in human

resources for the aviation industry
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5NU. 313 M3IN1sANNFuRusiugnAluanenisu 3(3-0-6)
ABM 313  Airlines Customer Relations Management

1

unumuazauddRresnNudNius fugndnlugsivanenisiu nquiiitisadestunisdanis
ANUAUNUSAUGNAT AMAINYBINITUINNT N15UTMIANUTanelauazAuinfvesgnA1 N15inn1ste
Yoadounarinuilailymidatulaeldnsalfinu uavaninsoadreassAuuusiansnssnwanuduiusiu
anAseanuN1sailagty

The study of the roles and importance of customer relations in the airline business, theory
related to customer relations management, service quality, customer satisfaction, royalty

management and complaint handling through case study, deliver creative customer management

relation cases on the current circumstances

5NU. 316 N13IANISUTNITANeN1TTUIIAUsENdR 3(3-0-6)
ABM 316 Budget Airline Service Management
Mé’ﬂmsﬁa\‘iﬁulﬁmﬁugﬂLLuuqiﬁwmm&miﬁuiﬂmﬂiwa‘]’ﬂ Iumaqﬁ% ﬂ’]’iﬁ%’mﬂmﬁ’] ey
ANYULNITUING maaﬂﬁ]uﬂaqwﬁmiﬁmimﬂﬂﬂiﬁuﬁmﬂiws‘]’ﬂ NaNN1IRAA LazlATIasnenIs
UTMTUVDIDIANTANBNTTUTIAUTZUER
The course provides basic principles of the budget airline business, business models, value
addition and service characteristics, along with effective strategies of budget airlines, marketing

principles and management structures of budget airline organizations

snU. 317 msUssanduiusifiogsiaangnisiu 3(3-0-6)
ABM 317 Public Relations for Airlines Business

' a a

mannsUsENduiug TngusrasduasnmInakuumsUssnduiudidogsaamenisou nsld
amTnmanaLarnTiausLiiedom suar UsssnduiusaianmdnwaliiRliusingdeoasnsuturesgsia
aensdu raenauMTNITEUUINSA0as uarnslimudeasusznduiusluanigingivesgsiaaens
Suiaguuuuesulmivazeenilay

A study of public relations principles, the purposes and public relations plan affecting the
airline business, language usage including speaking and presentation skills for airlines' public image,

along with communication systems and effective language used in crisis situations
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5. 318 M3dansnelalugsivanenisiu 3(3-0-6)
ABM 318 Revenue Management in Airline Business

pdnnsflugIuiIun1siu Msdanisseldvesatsnisu guasd Umanaudadiuglagans
USuaunisuudsinuglaeans snsinisvudelagans wasdud1miseiniea s1elasnenuigainnisndnaiu
flagans dunusieUinanisnaasuglasans umafisdssavianniioaaneldgeannelimineinsi
fdia Jaduifinaseguasd madansimunnauazeldimnzaniungugnévesasnisiu ns
MUANFLNLIAZ U TR seRvnzaslunsdans el

The study of the fundamentals of finance, airline revenue management, demand, available
seat kilometers, revenue passenger kilometers, passenger load factor, revenue per available seat
kilometers, cost per available seat kilometers and occupancy detection, maximizing net income with

limited resources, factors affecting demands, suitable pricing strategy techniques for airlines targeting

customers, cost control and proper sales channeling, including financial risk management

5NU. 410 NISHNY 3(0-9-40)
ABM 410 Internship
Faduneu : @ould snu. 102
Prerequisite: ABM102

thanuuaziinueeng o Alddnuludsegadldlunisiinauluisvatsnisdunas wiseaud
Aeates meldnsmunuuarUsziiunavesnanansdsuiunhsnuneueniisundnwidiinmny

This course enables students to apply theoretical knowledge into an internship program with
airlines and related organization, under the supervision and evaluation of faculty members in

cooperation with the organizations involved

5NU. 412 N15INISWIRNSIURNagnsdmsuanen1stu 3(3-0-6)
ABM 412  Airlines Strategic and Innovation Management

AUNUTY N 8] karANE1AYUINITTANITITINag NS lugnamnssunsiu n13Useiiiy
aoumsaluazdadeuindeunanielunasnieuen s’mﬁ”’qLLu’ﬂﬁuLLasﬂﬁiLLsdaﬁﬁ’quqiﬁﬁ] ATINHY AN
AMSAINUAULEUIEUDIDIANTT LﬁamsmmmLLazmiUizLﬁuwa maaﬂﬁ]uﬁlﬂﬂiumiﬁ%”mLL‘U‘UTS’IaaQﬂaQ‘wé LAy
uianssulul 9 Weadresmuildiuisunenmaudsiudmivgeamnssunistu lnsUssgndldnszuiunis
a$rauianssudionsulandanmuindenfiudsuulategnasing

The definitions, theories and the importance of strategic innovation management for the
airline business, the evaluation of situations through both internal and external factors, trends and
business competition, planning, setting, controlling and evaluating company policy. Practicing will be
given in creating new strategies and innovation according to the policy of the environmental

checkpoint
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5AU. 416 dunungsnaanensiu 3(2-2-6)
ABM 416 Seminar in Airline Business

Anseidgmians q saudwuiliduvesgsfisaenisiu laedndnwaslasuilanisusseneain
Ansenanduazivszaunsalludvdn siuuansanufadiu aaenauedunelussnudgmsing q kunis
ﬁ%’lﬂiﬁiﬂﬂ?iﬁﬂﬂﬂ’]ﬁLﬁ&n%mﬁuqiﬁﬁ]mEJmiﬁuLﬁIE]LauaLLuzLLuN/INLLm“U

Analyzing problems concerning the airline business trends, lecture sessions led by
experienced specialists in related fields. Students will be participating, sharing opinions, discussing

particular case studies and seminars related to airline business then offering solutions

5NU. 418 MawsguAInTondana nnssun1siu 3(2-2-6)
ABM 418 Career Preparations for Aviation Industry

mswssueamieuAtunisiuludnvazednlugnanvnssunsdu anudmluiesiumsld
awitensdeansszinsyana Mgl madeudse Rdeyadiudaiieatnsnumsvihauduiiy uazns
Boufianssauiiuandatuveiusazesing snsemmedeen ufamsmseviinlusnunassy 3usTsuves
o Liendouitrganamnssunsdu vie o1Twdu 9 egnailonnTn

This course emphasizes career preparation for the aviation industry, general knowledge of
interpersonal communication, leadership, resume writing, teamwork and organizational cultures,

social etiquette including moral self-awareness, to prepare students to work professionally in the

aviation industry or other industry for students who are interested in any other industries

1a 14 I~ 1 a
NAUIYUANITAU-LADN ( 12 RUWAA)
UnAnwauisaidienseunguizianigaiu-dents 1 nquainnguivineliil viaideniseuaniy

1391 MNNFUIV RN IZAU-FNLA 9 IUATU 12 nedn
o - &
ngui 1 N1suINIsHlagansnANY

snU. 321 nsusnsilasansniaii 3(1.5-3-6)
ABM 321 Ground Passenger Services

unummesminaudauiuniaiiu Tunndmeuianisdsesiidslngas Aenudunissiigame
Fumpumsufiinuludrmiduaziieon nsamsdeudlasas (fadw) nsuftRauluiosiuses ns
UFTRntT o Uszgmeeeniuedos mawdeaenatsuaznisussauauiumienusng 1 fieades n1s
auailagansiiay auflusungssdeuiifoadesiunisufoiem uasfinisiinaaiunisaldiass lu
ol uRnIs

Roles and responsibilities of ground passenger service as a whole including reservation, lost

and found, arrival and departure procedures, passenger check-in, lounge and departure gate duties,
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document preparations and coordination with relevant departments, special passenger services,

including practice in the mock-up operations

snu. 325 msanfiumsiusnisglagans 3(15-3-6)
ABM 325 Passenger Services in Action

msuimaneiuiulunmsquadiasasUszinndng q winsdulasans flasasiidesnisnisgua
L‘fluﬂmwmsﬁa;ﬂamﬁaaﬁa‘imamﬁ?&Lwimil,%ﬂ@u ettty Usegieiesdu ndsanauaiesdu ns
Annudunise wammsidouseenasu Taefimsliuimsiinanudninensliuins wazdiioufoinng

a =l

aon1siu wagngawfovuasgiudunistuiliieades MiluaouniseiunfuarlunsdifiAngtRvnie
guAn13ad

Providing eround services to different types of passengers based on class of service. A special
service treatment based on the reservations. Special passenger handling from lounge to aircraft, after
landing, lost and found and missed connection. Service psychology, airline operating manuals is

applied to related aviation standards, regulations in both normal and emergency situations

5NU. 326 maﬁémim‘mé’ﬂﬂqmﬁamw%mwﬁ%ﬁwmmﬁu 3(2-2-6)
ABM 326 Communicative in English for Ground Passenger Personnel
nslEnwndangquilenisdoansdmiunmsufifnuludiuveminnudeusuaaiiu dnvinwe
yasunsile mana nseu waznsidou Taewfuinuznsflauaznisyn ddw Tassairsussloaildly
miﬂﬁﬁaﬁﬁwﬁmm%umawm 9 wénnsdeansiuglasansluaniunisaiuazudundiuansaiy
This course focuses on communicative English skills for ground passenger service operation:
listening, speaking, reading, and writing, with emphasis on listening and speaking, vocabulary and

sentence structure used in different scenarios and circumstances

snU. 327 msdsesfitauazeantnslauans 3(1.5-3-6)
ABM 327 Reservations and Ticketing
fugrunsdsesiidadienislavans msfinunsien 35Usadudlagans dhussuunsdisesiit
nseenuazmseudasiagans lagiinufuRluriesufifnisansaumea iilemeuaussaumanises gnin
Fundamentals of passenger seat reservation, price setting, and fare estimation method via
reservation system. Ticket issuance and reading by practicing in the laboratory to meet customer

expectations.
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nguil 2 msuimslasansuuaiesdy
5AU. 330 Msdeansmwanguiiienisuimsglasasuueiesdy 3(2-2-6)
ABM 334 Communicative English for In-flight Passenger Personnel
vinwgnslifemsnmsanguiionsuinmsglasansuuniestuluidens 9 Wy msuinisems
wavip3asiuuwAiesdy msuenian m'iﬂ'ismmaaumwgmau LLaxmﬁUguwmmaLﬁaW’Tu Wuvinee
nsflauazn1sne dnsiaesaniunisalasduiesufifinng
This course focuses on communicative English skills for In-flight Passenger Service in various
topics: food and beverage service, public announcements, emergency announcements and first aid,

with emphasis on listening and speaking skills

5AU. 335 mi‘U%mSﬁjﬂﬂSﬂﬂiUULﬂéaﬂﬁulu%uUizﬁgﬁ 3(15-3-6)
ABM 335 Economy Class In-Flight Services

unum mnuduiaveuvemihnuieusuuuetesduludulsenda Ansemindinudasnde uay
N33nwIANLYaaniy AaenIuIsNIsUURNY N 5ErINe asrasufuRnuuueINIAeIl SIS
UsmsemsuasaIesiy sauiEnufiRlukesUfcRntg nsudlelymiluanunsaling q fiieatestu
mnuaendouarnsliusns sudseenuuumsiruimsdosiuluduussnda

Roles and responsibilities of cabin crew in economy class regarding on-board safety, pre-
flight duties, in-flight duties and post-flight duties. Meals and beverages services with possible

safety and customer service concerns will be discussed and practiced in the mock-up cabin

51U 336 nsuinsilasansuuesestulumenisdusimusenin 3(15-3-6)
ABM 336 Budget Airline In-flight Services

U‘wm‘wmiwﬁmmwﬂ’mmé’au%’wuLﬂ?aqﬁﬂuammsﬁuﬁmﬂiwﬁmLLazmstsﬁuéTunwi"w
nIEUIUNIINSUANILUABARY NMamIsumameutazUfsRnuieu seninaasnduiientu nns
THU3n1991m3UaziA3 09N 1151108195 LATBIAN YosTiTdn uazmsUfFusTuS onisadisminy
Usziule uazifiumsiuivesiiuslaa anuanansalumsudtymluaniunisaling q egsiloondn

Roles and responsibilities of cabin crew in budget airlines and low-cost carriers regarding on-
board safety, pre-flight duties, in-flight duties and post-flight duties. Meals and beverages including
souvenirs establish customer’s impression, awareness and possible cases will be discussed and

practiced in the mock-up cabin

#YINNNTINNSTINIEENNTTY_V.67.2



19

5AU. 337 ma‘u’%m3;:ﬂmaaﬁwm'§mﬂu1u%gwﬁﬁLLazi?uqiﬁ% 3(1.5-3-6)
ABM 337 Business-First Class In-flight Services

wmmaqwﬁmmﬁau%’wumémﬁﬂu%wﬁaLLaz%uqiﬁa NSURTRNUMUNITUSNNTEINNT hay
Ao n1squanTaasnde ity q Afourdounouinduiiedosdiutu sewiaiisadu uas
niaeiesuasaen Tasnslimnufiisadueims wdesiu gunsaling q insem ngsudeu wagnsiln
Uﬁﬁ’ﬁmiﬁ%auaﬁmaﬁgﬂﬁm Uusevivla sufsanuansnsalunmsuidymilugniunisal ang o egnsile
DTN

This course emphasizes advanced knowledge and practice of on-board services for
passengers in business class, including food and beverage service, safety and emergency, pre-flight
duties, in-flight duties and post-flisht duties, etiquette, delivering professional service, with more

complicated, challenging cases and handling issues in the professional way
ngun 3 mMsvudsdudmisanianazuinuaiussnaInAeu

5NU. 345 N1FINNITAUAIMNEINTA 3(2-2-6)
ABM 345  Air Cargo Management

N153ANTTVUAEUAINIDINA N1TUTIYAUYE T5N1TTUAUAIUTEANAIT 9 LaNanTNIsuUas AU
1991717 NMIUHURAAUAITUATIY NISAIMUATIAT NTATUINTATINEAANING NYUNILaE TaUsAU
Aeafunisvudsaudymanmaiidlusagsswineussng

Air cargo management, packaging, acceptance procedures for various cargo types, document

handling, dangerous goods handling procedures, pricing, taxation, domestic and international air

cargo laws and regulations

5AU. 343 MsUHURNIUUSIMaIUIeN 3(2-2-6)
ABM 343 Ramp Operations

NANNISUHURNUUTNARIUIDNINIALIUAIEAINUABASE SNEUEAINIBABINIALIY NTATVIUA
FraanseenoInAeT adutuneumsAdueuliusnsneiuRusionde Matieieadi-een
NaUINTU qﬂﬂiaﬁﬁﬂ%msmﬂﬁuﬁu NIZUIUNITANAIFUNITZUAZAUANTI-00NAINDINIABIU LAY
nszvaumsAnsedoasluiiufiunufiRinsu

The principle of ramp operating safety procedures, types of ramp, time setting, process of
ramp operation service, departure procedures, arrival procedures, required ramp operating

equipment, baggage handling and communication within the restricted area
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5NU. 346 mim‘uQuﬁmﬁ’ﬂLLasiz’mmmﬂﬁugm 3(3-0-6)
ABM 346  Aircraft Weight and Balance Control

st anufulaseuvesminaufiufoRntafruauimineiniaguaugiiolfoRnisves
denfiunaiueinia nssdeuuazanmsgiunisfunadouanavuiiugiuvesisfonmstu nsinmei
wazdnnaiminveemesuneldaaiunsaling q lnemidcdedefifedotulssamaziuy ves
omAey Uinauhdudemdsmuununisou Tvandn mﬁmm’aﬁlLﬁaaﬁi’f@&ﬁ'ﬂﬂiiﬁl,mmizﬁﬂqm finsii
a'qmaGiamiﬁmaml,l,azmuquﬁmﬁﬂﬁummmﬂmu

Roles and responsibilities of load control agents as per standard operating procedures.
standard operating procedures of international civil aviation based on aviation safety analyzing and
calculating load control in various circumstances, refueling in different types of aircraft, load sheets
and unexpected situation handling regards load control
5AU. 347 nsrudIsoINIALayladanng 3(2-2-6)

ABM 347  Air Transportation and Logistics

o '
a s a

Soufuumemsdansvudidudiniserniauazledafnd TuneuiitAsaiufisnismaninslunis
tiduazdseanduimaeinia nsdnnisvudsduidunse ngssdeuuazannsgiudunstunalieu 7
Retestunisvudaduimeenniauasladaind sauludsuumenisdamssuiueusmfulil dwlddw
e

Learning to really manage air freight and logistics. Customs clearance procedures for
dangerous goods imported or exported via air handling. Civil aviation regulations and national quality
assurance to air freight and logistics, plus guidance for managing operations in collaboration with
stakeholders

a

naxdvIAuaulaRwIzau (12 wuaeia)

G
9
ngu3vanuaulalanizaiy n13ansssnaaensiy

(FEmsuinAnunGauluavdnnisianisgsiaaensiu) ansadenseunguivianuaylaanie
nTEIvelll Misidensuumggivnnguivianuaularmzale q Alaluau AT

12 1u280n

snu. 325 msadunisliuinsglagans 3(1.5-3-6)
ABM 325 Passenger Services in Action

nsuinsnefiudulunisquadlasansdssaneing 4 wiwnutulasans flasansfisesnnanisgua
Lﬁuﬂmwmm*ﬁazﬂaﬂmaaé’?ﬂmms&?&Lm'mil,%ﬂ%u idardanennstu Uszgiaiestu vdanaaedes Ju ns
Annudunise naransidensiootniaeny tnesinsliuimsinanudnineinislimsng wazdile UjRnng
a3ty waengamifovaasgiudunmsduiiAeades wiluanunmsaiunfuaslunsdiiingiamnuie

guAn13ad
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Providing ground services to different types of passengers based on class of service. A special
service treatment based on the reservations. Special passenger handling from lounge to aircraft, after
landing, lost and found and missed connection. Service psychology, airline operating manuals is

applied to related aviation standards, regulations in both normal and emergency situations

§AU. 326 mﬁ%ﬁmmé’aﬂqmﬁamiﬁmi;ﬁmsaﬂimﬂﬁu 3(2-2-6)
ABM 326 Communicative in English for Ground Passenger Personnel
mﬂ%’mmé’aﬂqmﬁama?ﬁlaaﬁé’w%’umwﬁﬂ'ﬁmﬂuéwmaawﬁ’mméfau%’umﬂﬁyu Anvinwe
ynasunsits MIe 381y wazmsdou Taewusinesnisilaaznsye Al Tasadasslon Aldly
st fimutunousing 4 dnnsiemstudlasansluaniunisaiuasuiuniumnedu
This course focuses on communicative English skills for ground passenger service operation:
listening, speaking, reading, and writing, with emphasis on listening and speaking, vocabulary and

sentence structure used in different scenarios and circumstances

5AU. 334 ma?ﬁlamimm5\1ﬂqwl,ﬁamsu%mséﬂﬂSaﬂiuul,ﬂéadﬁu 3(2-2-6)
ABM 334 Communicative English for In-flight Passenger Personnel
vinwgnslideasnmsangquiiienisuimsglavansuuedosduluideng 9 1wy msunisens
Lazle3eaRuuAdesly nMsuenian MsUsemafeunizgniay LLazmiﬂguwmmaLﬁmﬁu W vinwe
nsilaiarn1sne dnsiaesaniunisalasduiesuians
This course focuses on communicative English skills for In-flight Passenger Service in various
topics: food and beverage service, public announcements, emergency announcements and first aid,

with emphasis on listening and speaking skills

5NU. 335 miu%mi@mamiumﬂ%aqﬁuﬂlu%’juﬂiwé’ﬂ 3(15-3-6)
ABM 335 Economy Class In-Flight Services

unum mnusuiinveuremnnudeusuuuesedulutulsnda finszuindsanulasads waz
N3¥NwIANYARASY naenIuIETNISUNURMY fow 5811 wasndlfuRnuuueINIAgIY SIURINIT
U3N5eMTHATLAT BN samﬁgﬂﬂﬂﬁﬁmuﬁawﬁﬁﬁms msuiludmiluaniunisalang o Aieadeadu
mnulasadowaznsliusnms swdsesnwuumsiruinmadeduluduussudn

Roles and responsibilities of cabin crew in economy class regarding on-board safety, pre-
flight duties, in-flight duties and post-flight duties. Meals and beverages services with possible safety

and customer service concerns will be discussed and practiced in the mock-up cabin
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5NU. 345 N15IANTTAUAMINEINA 3(2-2-6)
ABM 345  Air Cargo Management

N133ANTVUEEUAINIINIA N1TUTTIAUYR TBNMITTUAUAIUTELANAN 9 LoNaTNITULEIELM
N199171A NMTUGURAAUAITUATIY NSAIMUATIAT NTATUINSATINEAANINT NYUNIBLAE TaUsAU
Aeafunisvudsdudmeenmanislusazsswineuseng

Air cargo management, packaging, acceptance procedures for various cargo types, document

handling, dangerous goods handling procedures, pricing, taxation, domestic and international air

cargo laws and regulations

5NU. 343 MsURURNUUSHAEILIEN 3(2-2-6)
ABM 343 Ramp Operations

anNTURURMUUSMEIUIENINIAEIUMEANNUABALY SNYALAIUIDADINIALIU NITATNUA
Fraa1MsseneImIAeTy adutureunsAiueliusMsmauRuAsAEIY Msthiaseadn-sen
nauudu gunsalliuinisnaiiuiu nszuaunsdidssdunissuasdudidn-senanennieeu ua
ﬂszuaumiaﬂﬁiaﬁamﬂuﬁuﬁmeﬂﬁﬂ’amiﬁu

The principle of ramp operating safety procedures, types of ramp, time setting, process of
ramp operation service, departure procedures, arrival procedures, required ramp operating

equipment, baggage handling and communication within the restricted area

5AU. 515  35581USSNGsSNAEenstu 3(3-0-6)
ABM 515  Airline Business Ethics

wwAn sudeu Ussinunsasesssuazanusuiinvousodaauludagsivananistu msdindulauuy
ndnasusTILArANNSURRTaUsedAL s Tmusssuuanssvestunisidiugsiantstu esedurn
uazanna avsuaznisiunsesiuilan ngszdeudetsduiianonstudesUfoR vievawedu dlagaisens 4
Msutstumenaifusssy msunvianien1si nsdifnuigsiefuaiesssuuasanusuiiaveusiodnumg
gsnan1siu

Concepts, rules, ethical concerns, and social responsibilities. Making ethical and socially
responsible judgments in the aviation business on a national and international scale. Consumer rights
based on ethics and social responsibility, airlines' rules and regulations impacting management and
decision-making, compensation for varied passengers, fair price competition, and monopoly power

abuse. A case study in the aviation business.

#YINNNTINNSTINIEENNTTY_V.67.2



23

5NU. 516 NISAALINERNLULUINSAN8N1sTUY 3(3-0-6)
ABM 516 Airline Service Designs Thinking

nMsAnassasIALInnssueg1ndussuy MauiauAalmiauinnssunisuinisaronisdu nns
uwAdymidsainaassd Wleanudesmsuazdgmvesngudmaneluudazngussiaaionisdu Wasy
lewelduduuuuuinnssmuing Wuauanagiamuinisuinsaronsdu adeanuldiuisunisnis
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Creativity and innovation in a systematic situation, creating innovative airline services through
inventive problem-solving. Understand the needs and problems of the airline business’ target,
convert ideas into service innovation models, value added by developing airline services, establish

competitive advantages, case studies, and practicality

5nU. 517 mmﬂaa@ﬁaLLaznﬂas@ﬂLauuuLﬂ‘éaqﬁu 3(2-2-6)
ABM 517  Safety and Emergency on Board in Action
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The study of emergency equipment for passenger safety on board, safety awareness,
accident prevention and procedures, including roles and responsibilities of pilots and cabin crew in
an event of an emergency, along with assessment and reporting of on board emergencies
naudrIAuaulaRNIZAIY N159AN1553NE18N150Y
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snu. 111 msdwdosdu 3(3-0-6)
ABM 111 Introduction to Aviation
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Background, importance and attributes of the aviation industry, the organization supports
aviation with global standards for airline safety, security, efficiency, and aviation infrastructures, basis
of aircraft, basic principles of aviation, law and regulations, organizations, careers, freight, aircraft

manufacture, air cargo services, and air traffic control to create understanding of the elements of the

aviation industry
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5AU. 102 §5Aeeen1sUu 3(3-0-6)
ABM 102  Airline Business
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Background and importance of the airline business along with knowledge of airline
operations, stakeholder, passenger services, air cargo transportation, international agreements and

services innovation related to the airline business

5NU. 107 NSHAIIYARNA KA NTALEUNMENYald T Uuanen sy 3(2-2-6)
ABM 107  Airlines Personality and Image Development
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The importance of external and internal personality development, factors influence
personality. Understanding of social interactions, etiquette, proper perceptions, the influences

affecting self-image, grooming and organization and a positive attitude towards careers in the aviation

industry

5nU. 201 NIS9ANISHAZNNTANLEIUIIUYINEINIAEIUY 3(3-0-6)
ABM 201 Airport Management and Operations
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The history and development of airports, airport management income, airport operations,
airport safety and security management, passenger and cargo services, and the impact of aircraft on
the environment as a whole leading to analyzing, adjusting, and improving airports for the tourism

industry
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5AU. 211 dsfedazauvasnduniunistu 3(3-0-6)
ABM 211 Aviation Safety and Security
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The fundamental concepts and philosophy of aviation safety and security, air safety
systems, safety culture, emergency response processes, as well as measures for accident
prevention through both human and organizational factors, tools for safety management in the

airline industry

5AU. 316 NFIANITUINTANENIsTUTIMIUSENEN 3(3-0-6)
ABM 316 Budget Airline Service Management
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The course provides basic principles of the budget airline business, business models, value
addition and service characteristics, along with effective strategies of budget airlines, marketing

principles and management structures of budget airline organizations

snu. 325 msaniiumsiusnisglagans 3(1.5-3-6)
ABM 325 Passenger Services in Action
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Providing ground services to different types of passengers based on class of service. A special
service treatment based on the reservations. Special passenger handling from lounge to aircraft, after
landing, lost and found and missed connection. Service psychology, airline operating manuals is

applied to related aviation standards, regulations in both normal and emergency situations

#YINNNTINNSTINIEENNTTY_V.67.2



26

snU. 335 msuinmsglasansuuaiestuluduussmda 3(1.5-3-6)
ABM 335 Economy Class In-Flight Services
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Roles and responsibilities of cabin crew in economy class regarding on-board safety, pre-
flight duties, in-flight duties and post-flight duties. Meals and beverages services with possible safety

and customer service concerns will be discussed and practiced in the mock-up cabin

5NU. 345 N139AN1SAUAIMNEINTA 3(2-2-6)
ABM 345  Air Cargo Management
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Air cargo management, packaging, acceptance procedures for various cargo types, document

handling, dangerous goods handling procedures, pricing, taxation, domestic and international air

cargo laws and regulations

5AU. 515  35581USSNGsSNAEenstu 3(3-0-6)
ABM 515  Airline Business Ethics
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Concepts, rules, ethical concerns, and social responsibilities. Making ethical and socially
responsible judgments in the aviation business on a national and international scale. Consumer rights
based on ethics and social responsibility, airlines' rules and regulations impacting management and
decision-making, compensation for varied passengers, fair price competition, and monopoly power

abuse. A case study in the aviation business.
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5AU. 517 mmﬂaa@ﬁaLLazmasqmauuuLﬂ%ﬁu 3(2-2-6)
ABM 517  Safety and Emergency on Board in Action
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The study of emergency equipment for passenger safety on board, safety awareness,
accident prevention and procedures, including roles and responsibilities of pilots and cabin crew in

an event of an emergency, along with assessment and reporting of on board emergencies
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5NU. 306 MIAFRTEUAIENTUSIARaenITTY 3(3-0-6)
ABM 306 Airline Business Branding
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The importance, and branding contribution for the airline business in the free trade area,
together with multicultural, economic and social studies for building business reputation and being
acknowledged domestically and internationally. The course includes strong branding reflecting good
governance, business competency, branding through airline personnel affecting decision making

behavior and loyalty of the customers

SNU. 304 M3dAnIsuaznsAiunuMIUINITeIIHATIAS DsRNE M UA1ENITOU 3(2-2-6)
ABM 344  Airline Catering Operations & Management
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Airline catering operations and management, setting policy for food and beverage preparation
for passengers, food consumer trends, manpower planning in each production line, food quality

control, taxation of the produce used, and food and beverage safety
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5NU. 403 nsWauYInweRulszauntsallunsszima 3(0-9-40)
ABM 403  Skills Development through International Experience
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This course emphasizes essential skills development for careers in tourism and hospitality
businesses, for example foreign language usage and understanding of foreign cultures and

perspectives. This course requires students to gain international experience

5NU. 408 NITUTMININEINIAIUNTTU 3(3-0-6)
ABM 408 Crew Resource Management
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A study of crew resource management principles to maximize safe and efficient aviation
management. Emphasizes on the working process and safety concerned human factor, error,

operation and safety competency

snu. 414 madudmesgsianaznsnsusugiaiiedesiuaonistu 3(3-0-6)
ABM 414  Entrepreneurship and Commercial Planning for Airline Related Business
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Fundamental business operator, business types, marketing characteristics related to

commercial airline businesses, business canva model planning based on operational planning, digital

marketing, risk management, impact analysis and expanding opportunities related to airlines business
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